
An Expedia Group Perspective on 
Multicultural Tourism

H ow culture- driven travel creates value for travelers, co m m unities, and  destinations

A point of view
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T H E  D A T A

The Data Says Culture Is a Core Reason People Travel

C ulture, heritag e, and  local life increasing ly shape where and  how people choose to travel — across every g eneration.

Travelers who say culture and heritage influence their destination choice
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travelers actively seek out d estinatio ns fo r their cultural 

heritag e experiences.

Fastest-growing

cultural and heritage travel is among the fastest-

growing segments of global tourism.

growing 

Beyond landmarks

fo od , m usic, neig hb orho od s, and  local creato rs now 

along side s ig hts when travelers plan a trip.
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O U R  P O I N T  O F  V I E W

Expedia Group’s Take on the Levers That Matter

Four levers turn cultural richness into  distinctive destinations — and lasting  value for the com m unities behind them .

01 Visibility & Discovery

Surface culturally rich neig hborhoo ds, cuisines, and  
search, g uides, and curated  co llections so travelers can 
find them .

02 Authentic Storytelling

Editorial and  com m unity vo ices fram e destinations by 
and lived experience — not just the usual landm arks.

03 Inclusive Access

D esig n pro ducts, im ag ery, and  experiences that 
d iverse travelers and reflect the com munities they visit.

04 Community Benefit

D irect spend and  steward ship toward  local, 
businesses so to urism  value stays in the neig hborhood.
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I N  P R A C T I C E

Visib ility and  Storytelling  Keep D estinations D istinctive

• Expedia surfaces Miami’s cultural neighborhoods — a dedicated Little Havana travel guide 
and an Expedia Magazine “cultural guide to Miami” spotlight Calle Ocho, Wynwood, and 
heritag e sites.

• Destination and “things to do” pages plus curated collections point travelers to authentic 
cuisines, artists, and heritage — not just landmarks.

• The experiences m arketp lace lists com m unity - led  tours — like L ittle H avana and  
Wynwood neig hborhood walks — nudg ing  travelers beyond the usual tourist 
areas.

• S tewardsh ip  spans natural and  cultural assets 

• The Expedia Trails Fund  prioritizes com munity access and  wellbeing  so  
m ore d iverse com m unities can experience these p laces.

Exped ia · L ittle H avana Travel Gu id e  |  Exp ed ia Mag azine — A  C ultural Guid e 
to Miami
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W H E R E  W E  G O  T O G E T H E R

Widening Who Benefits — and Where We Go Together

Inclusive tourism  g rows the p ie — for travelers, for com m unities, and  for the businesses that bring  cultures to  life.

Inclusion by design

Represent d iverse cultures and travelers 

im ag ery, g uid es, and experiences — so 

peop le see themselves in  the jo urney and 

welcome to take it.

Business enablement

H elp comm unity- led  hosts, tour 

small businesses reach g lobal travelers 

our marketplace, tools, and  dem and —

value local.

Giving back — Month of Caring

Each year, Exped ia Group em ployees 

countries volunteer tens of thousand s of 

with local nonprofits, suppo rting  the 

com munities travelers love to visit.

M ulticultural tourism  is a shared op p ortunity — and  we all travel further when we g o  
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Multicultural Tourism & Development :

Connecting the Community with Tourism 

and Education Opportunities 

GMCVB Partner Planning Workshop powered by Expedia Group



Multicultural Tourism & Development (MTDD)

GMCVB PARTNER WORKSHOP POWERED BY EXPEDIA GROUP

Created in 2015 as a new department 

within the GMCVB, MTDD’s mission is 

to promote the diversity of Miami’s 

multicultural communities, attractions, 

and events and connect the dots to 

these entities to tourism opportunities. 

MISSION: Focus efforts locally to build 

consistency and economic sustainability 

while broadening the scope of initiatives 

and maximizing marketing opportunities 

to target national and global audiences.

Many of the programs facilitated by this 

department are directly related and 

created to support business 

partnerships, cultural organizations, and 

tourist attractions in our heritage 

communities and neighborhoods.

Webpage: www.multiculturalmiami.com

MTDD: CONNECTING THE COMMUNITY WITH TOURISM & EDUCATION OPPORTUNITIES

http://www.multiculturalmiami.com/


GMCVB PARTNER WORKSHOP POWERED BY EXPEDIA GROUP

Multicultural Tourism & 
Development Mission

Our mission is to ensure that the

diversity of Miami’s multicultural

communities, attractions and

events are promoted by working

locally to build consistency and

economic sustainability,

broadening the scope of

initiatives and maximizing

marketing opportunities.​

MTDD: CONNECTING THE COMMUNITY WITH TOURISM & EDUCATION OPPORTUNITIES



GMCVB PARTNER WORKSHOP POWERED BY EXPEDIA GROUP

Meet the Team:

MTDD: CONNECTING THE COMMUNITY WITH TOURISM & EDUCATION OPPORTUNITIES



GMCVB PARTNER WORKSHOP POWERED BY EXPEDIA GROUP

Programs of work: Leading or Collaborating include:

MTDD: CONNECTING THE COMMUNITY WITH TOURISM & EDUCATION OPPORTUNITIES

Tourism Business Enhancement (TBE): Launched in 2016, TBE focuses on 
creating sustainable businesses in Miami’s heritage neighborhoods by providing 
workshops, consulting, and business resources.​

•Art of Black Miami (AOBM): Launched in 2013, AOBM is a GMCVB marketing 
program created to elevate art, artists, and galleries that highlight and celebrate 
the African Diaspora throughout Miami-Dade.​

•Multicultural Marketing: Identify and implement promotional opportunities 
through print and digital that target art/culture seekers and support securing 
conventions. These year-round, domestic and international marketing campaigns 
are developed in partnership with our global brand agency.​

•Conventions & Travel Industry: Support and foster travel/trade relations 
through convention outreach when needed to support the convention & travel 
industry departments.

•Events: Partner with events of all sizes geared to showcase the diversity of 
cultures we have in Miami Dade as well as drive room nights.​

•VIC: Hospitality Scholarships, Advocacy, Talent Development, Careers​



Herlinda Lombardi
Program Manager

Multicultural Tourism 

& Development

GMCVB Partner Planning Workshop powered by Expedia Group



GMCVB PARTNER WORKSHOP POWERED BY EXPEDIA GROUP MTDD: CONNECTING THE COMMUNITY WITH TOURISM & EDUCATION OPPORTUNITIES

City of Hialeah & City of Doral Year-Round Art Exhibitions

PARTNERSHIPS & EVENTS
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PARTNERSHIPS & EVENTS
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PARTNERSHIPS & EVENTS
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PARTNERSHIPS & EVENTS

March 7-8 March 15

March 7-8
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A Taste of Miami Karnival 
April 12

Brigade 2506 Museum
Grand Opening - April 18

PARTNERSHIPS & EVENTS
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Historic Marker Dedication   
Richmond Heights – April 15

Mural Airport 
Exhibition of

Historic Overtown
April16

PARTNERSHIPS & EVENTS
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35TH Annual Asian Culture Festival – May 30-31Cuba Nostalgia – May 15-17 

PARTNERSHIPS & EVENTS
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AMERICAN BLACK FILM FESTIVAL (ABFF)
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ABFF COMMUNITY DAY
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PARTNERSHIPS & EVENTS

NABHOOD 
Student Tour – July 25
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Black History Month

Caribbean Heritage Month

Asian American, Native Hawaiian
& Pacific Islander Heritage Month

Hispanic Heritage Month

Haitian Heritage Month

Jewish American Heritage Month

HERITAGE MONTHS
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SAVE THE DATES

September 6

September 4-6
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ANNUAL MULTICULTURAL EVENTS



GMCVB PARTNER WORKSHOP POWERED BY EXPEDIA GROUP MTDD: CONNECTING THE COMMUNITY WITH TOURISM & EDUCATION OPPORTUNITIES

MULTICULTURAL GUIDE 

• Streamlined with QR Codes

• Visit MuticulturalMiami.com

for the digital version
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MONTHLY MULTICULTURAL NEWSLETTER



Connie Kinnard
Senior Vice President

Multicultural Tourism 
& Development
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CATCH THE RHYTHM IN MIAMI 
- ELEVATING MUSIC TOURISM 
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MUSIC & CULTURAL CAMPAIGN HIGHLIGHTS

Rooted in the diverse rhythms and 
cultural energy of Greater Miami, 
the campaign invites visitors to 
extend their stay beyond the show 
and experience the destination’s 
music, cuisine, wellness and cultural 
offerings.

Campaign flighting: March 16 to 
August 31



Petra Brennan
Senior Director

Tourism Business 
Enhancement
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TOURISM BUSINESS ENHANCEMENT INITIATIVE

Advocate, support and strengthen the economic sustainability and 
access of our multicultural communities and heritage related businesses 
within the Greater Miami & Miami Beach.
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TOURISM BUSINESS ENHANCEMENT INITIATIVE

LEAD 
Collaborate 
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TOURISM BUSINESS ENHANCEMENT TRAINING & 
WORKSHOP
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TOURISM BUSINESS ENHANCEMENT INITIATIVE -
BUSINESS REFERRALS

Fruit & Spice Park Visitor Center Mural by Annick Duvivier 
Scent Bar by Place of Aroma

ABFF Community Day 
Vendor Showcase
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ART OF BLACK MIAMI 

Marketing platform and destination driver that showcases artists, exhibits and art 
initiatives represented locally and abroad, featuring significant works inspired by 
Africa, the Caribbean, Latin America and beyond.

ArtofBlackMiami.com
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ART OF BLACK MIAMI 
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ART OF BLACK MIAMI PODCAST SERIES
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Capacity Building for 
Small Businesses 
(increase ability to 

compete and 
sustain)

Support the 
Development of 
Tourism Districts 

Promotes 
Public/Private 
Partnerships

Expand Tourism 
Awareness

Business 
Opportunities & Job 

Creation 

Advocacy & 
Community 
Outreach

Tourism Business Enhancement - IMPACT



Graylyn Swilley Woods, Ph.D.
Executive Director,

VIC-Visitor Industry Council

GMCVB Partner Planning Workshop powered by Expedia Group

Vernon K. Chipman, M.S. Ed.
Program Manager,
VIC-Visitor Industry Council 



GMCVB PARTNER WORKSHOP POWERED BY EXPEDIA GROUP MTDD: CONNECTING THE COMMUNITY WITH TOURISM & EDUCATION OPPORTUNITIES

Who We Are

The Visitor Industry Council (VIC) is a Miami-based non-
profit organization dedicated to expanding access to 
education and career opportunities within the hospitality and 
visitor industry.

Through scholarships, workforce development initiatives, 
and industry partnerships, VIC supports students pursuing 
pathways that strengthen Greater Miami's tourism economy.

Working alongside industry leaders and community 
partners, VIC connects students to resources, mentorship 
and real-world career exposure.
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VIC Career Pathways & Scholarship Impact: 2026–2027

Career Paths in Tourism

• Aviation Administration

• Culinary Management

• Hospitality & Tourism Management

• Sports Management

Scholarship in Action

• 9 students graduated during the 2025–
2026 academic year

• 16 scholarships awarded for 2026–2027

o 9 new scholarship recipients

o 7 returning scholarship recipients

• Projected Fall 2026 tuition investment: 
$52,484.64
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VIC Scholarship Program Degree Offering

Florida International University- BS Degree MA*

• Event Management

• Food Innovation & Entrepreneurship

• Hospitality Leadership

• Hotel / Lodging Management

• Restaurant / Culinary Management

• Global Sustainable Tourism

• Spirit Management

• Travel & Tourism Management

• *Master’s Degree 4+1 accelerated

Florida Memorial University BS Degree

• Aeronautical Science

• Aviation Management

St. Thomas University BA and BS 

• Culinary Arts Management

• Sports Administration

• Tourism & Hospitality Management (BS)
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VIC Scholarship Program Degree Offering

Miami Dade College AS and AA Degrees

• Hospitality Administration / Travel & Tourism

• Hospitality & Tourism Management

• Sports Management

• Transportation & Logistics

• Aviation Management

• Culinary Arts Management

Miami Date College Certificate Programs

• Airline/Aviation Management

• Chef Apprentice

• Passenger Service Agent

• Food and Beverage Specialist

• Logistics and Transportation Specialist

• Rooms Division

• Sports Management

• Museum Studies
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VIC Graduates
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Draeden Ramsay

Academic Pathway
2026 Graduate from Florida Memorial University, majoring in Air Traffic Control.

Career Milestone
Successfully completed and passed the FAA Academy in Oklahoma City.

Next Step
Begin his career at the Miami Air Route Traffic Control Center (Miami ARTCC).

VIC Impact
The VIC Scholarship allowed Draeden to focus fully on his studies, reduce financial stress, 
and gain valuable professional connections and career exposure.

Future Vision
Aspires to build a long-term career with the FAA, advance into leadership, and give back to 
the aviation community.

Quote:
“The scholarship strengthened my motivation by reminding me that I have a strong 
organization supporting my goals.”

VIC Scholar Success Story
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Alem Richardson- (B.A. Hospitality Management)(M.S. Hospitality Leadership)

Career Milestone
Accepted a Human Resources Manager position at Trilith Guest House by Marriott in 
Fayetteville, Georgia.

Leadership Role
Will serve on the hotel’s executive committee and lead the Human Resources Department.

Professional Journey
Brings six years of Miami hospitality experience, progressing from KYU in Wynwood to HR 
Coordinator at the Brickell Arch Hotel.

Giving Back
Remains committed to supporting VIC scholars and alumni through mentorship, career 
guidance, and résumé development.

Quote:
“I am forever grateful to you all for helping me become the hospitality professional that I am 
today.”

VIC Scholar Success Story



GMCVB PARTNER WORKSHOP POWERED BY EXPEDIA GROUP MTDD: CONNECTING THE COMMUNITY WITH TOURISM & EDUCATION OPPORTUNITIES

VIC Programming
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VIC Programming
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Partnerships & Supporters
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What's Next for VIC

Expand Scholarship Funding and Involvement

•Give Miami Day Campaign — November 19, 2026

•HOT Challenge Golf Tournament— May 2027

•Inaugural Global Tourism Excellence Awards — August 28, 2027

VIC Brand Recognition

• Expand visual identity across signage, website, digital 
assets, event materials

• Expand VIC" storytelling featuring scholars, Alumni, 
partners and industry leaders

• Media/PR push around milestones, graduations, success 
stories, anniversaries

• Recognize VIC's internal team, board members, and 
partners contributions

Expand Scholarship Programing and Involvement

•Mentorship and Internship Opportunities

•Mentorship Outreach with VIC & BBB Hospitality and Tourism 
Program

•VIC Alumni Engagement with existing scholars and future pipeline

•Scholarship, Certification and Professional Development 
Engagement with partners and community stakeholders



IDEA GENERATION
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MTDD / VIC Ideas

• What role can your organization commit to playing in mentorship, 
internships, career exposure, fundraising, or employment for VIC 
scholars and participants, and what collaboration with other 
partners would strengthen that effort?

• What is one challenge your organization faces in serving diverse 
visitor audiences, and what support or collaboration from GMCVB or 
other partners would help address it?

• What strategies can we explore to expand multicultural tourism, 
enhance destination engagement, and create sustainable 
opportunities for our communities?



THANK YOU

Contact us at:
MulticulturalTourism@GMCVB.com

GMCVB Partner Planning Workshop powered by Expedia Group
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