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/MI CONVENTION &

VISITORS BUREAU

The Official Accredited Destination Marketing Organization for Greater Miami and the Beaches

July 2019

Dear Reader,

Itis our pleasure to present to you the GMCVB’s Communications clipping report for the month
of July 2019. Within these pages you will be given a firsthand look at the results garnered by
the efforts of the Communications Team at The Greater Miami Convention & Visitors Bureau.

The Communications Activity report is constructed of four sections:

e Key Performance Indicators: lllustrates the circulation, media impressions,
advertising equivalency, and social media mentions for Greater Miami and The
Beaches. These results are presented both as year-to-date and monthly figures.

e Activity Summary Report: This section provides you an in-depth view at the
activities for the month, from promotions to media visits, familiarization tours (FAM’s),
and press missions.

e Press Tour ltineraries: We bring destination pitches to life by hosting international
and domestic press on FAM tours. Here you can see the media activities that were
developed by the press team and suited specifically for themed FAMs.

e Clippings: The results of the media team'’s efforts are captured in this section where
you will find the all the press clippings resulting worldwide for the given month.
Clippings are listed in order by the following markets: USA and Canada, Germany,
United Kingdom, Italy, France, Scandinavia, Spain, Argentina, Brazil, and Colombia.

It is an absolute privilege promoting Greater Miami and The Beaches to the world through our
domestic and international public relations efforts. If you have any questions about this report
please feel free to reach the Communications Team directly at 305.539.3084.

Sincerely,
William D. Talbert, Ill, CDME Jennifer Diaz
President & CEO Vice President of Communications

701 Brickell Avenue, Suite 2700 * Miami, FL 33131 * USA * 305.539.3000 * MiamiandBeaches.com

International Offices: Argentina * Brazil * Canada * Colombia * Ecuador * France * Germany * Mexico * Peru * United Kingdom * Venezuela

€3 Printed on recycled paper



Note: The Key Performance Indicators (KPI) section provides you with a snapshot view of the results

garnered by the efforts of the communications department during the month of July 2019.

Key Performance Indicators

Overall Total Circulation:
Overall Total Media Impressions:
Overall Total Ad Equivalency:
General Circulation:

General Media Impressions:
General Ad Equivalency:
MICE Circulation:

MICE Media Impressions:
MICE Ad Equivalency:
Number of FAMS:

Number of Media Visits:
Number of Media Missions:
Number of Promotions:

YTD ROI:

July 2019
1,348,333,130
3,370,832,825
$10,380,384
1,348,298,141
3,370,745,353
$10,371,154
34,989

87,473

$9.230
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Year to Date
4,092,435,626
10,231,089,065
$39,985,506
4,090,511,970
10,226,279,925
$39,679,704
1,923,656
4,809,140
$305,802
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NOTE: This section contains descriptions of all activities involving the media relations & promotions team throughout the month.

MEDIA RELATIONS DIVISION
Activity Summary Report

July 2019
SPECIAL PROJECTS:
US/Canada
e LIFESTYLE AND FASHION JOURNALISTS AND SOCIAL MEDIA INFLUENCERS IN

SUPPORT OF NU WAVE AND SWIM WEEK EVENTS

(U.S)) July 11-15,2019: GMCVB Communications Team, in support of Nu Wave and the Swim Week
events happening throughout the destination, hosted (5) journalists and influencers through a media
sponsorship. Influencers that participated included Dominici Bulkova - @domicibulkova - a former a
Slovakian professional tennis player and one of the Top 5 influencers (1 million followers across social
media platforms ), Paige Spitanac - @paige.renee - an American social media influencer and professional
golf player who is currently the #1 golf influencer (surpassing all top pro golfers) and provides a hybrid
of golf and fashion content, having previously been a model for Sports Hlustrated Swimsuit (Instagram:
1.8 million followers), Shaun Ross - @shaundross - an American model, actor and dancer best known
for being the first male African-American model with albinism (1 million followers across social media
handles), Kristen Noel Crawley, founder of KNC Beauty - @#ristennoelcrawley & @kncbeanty - (100K
followers), and Danielle Bernstein, founder and face behind world-renowned fashion blog and brand
@WeWoreWhat (2.1 Instagram followers). In addition to the influencers, journalists from the following
publications/websites will be attending the events; cosmapolitan.com, the biggest young women’s media
brand in the wotld, Forbes.com and Refinery 29, a global media and entertainment company, connecting
the next generation of women with the world's most influential brands and OFFICE Magazine — a
global media network designed to subvert convention with an unorthodox approach to fashion and
creative culture at large.

JAMES BEARD HOUSE TASTE AMERICA KICKOFF EVENT AND MEDIA CALLS
WITH CHEF BRAD KILGORE IN NYC (U.S)) July 21-25, 2019: GMCVB Communications
Team traveled to New York City to promote Miami Spice and Miami’s Culinary scene and
accompanied Chef Brad Kilgore of Kilgore Culinary, Miami, who was invited to participate as a
featured Chef in The James Beard Foundation's Taste America culinary pop-up seties on July 24 at
Tribeca 360° in New York City. The event offered expetiences crafted by James Beard Award winners,
nominees, and participants in the Foundation's mission-forward Impact programs. The NYC event
was the first in the Foundation's newly expanded Taste America seties, now in its seventh year, which
will bring the Foundation's Good Food for Good™ programs to mote than 20 U.S. cities. In
conjunction with the event and to maximize the exposure of the honor, the GMCVB Communications
Team organized a number of high profile media interviews with Chef Brad Kilgore. Chef Kilgore
promoted Miami Spice and Miami’s explosive Culinary Scene during interview with such prestigious
publications as CNBC, Nation's Restaurant News, Surface, Conde Nast Traveler and Travel + Leisure.



Local Media/Community Relations Activity

e BRAZILIAN TOURISM FEATURE FOR MIAMI TODAY (U.S./Local) July 3, 2019:
GMCVB Communications Team coordinated an interview with GMCVB Chief Operating Officer,
Rolando Aedo, and a reporter from Miami Today doing a story about the current status of Brazilian
tourism and spending in Miami.

e MIAMI SPA MONTHS INTERVIEW SEGMENT WITH WPLG — LOCAL 10 (U.S./Local)
July 6, 2019: GMCVB Communications Team coordinated an interview with GMCVB President &
CEO William D. Talbert 111, COME and WPLG, the local ABC-affiliated television station in Miami
for a segment that aired live to promote the GMCVB Temptations Program, Miami Spa Months.

e MIAMI SPICE RESTAURANT MONTHS INTERVIEW WITH MIAMI NEW TIMES
(U.S./Local) July 11, 2019: Communications Team coordinated an interview with GMCVB President
& CEO William D. Talbert III, CDME and Laine Doss, the food and spirits editor for Miami New
Times. The article will be published in the next edition of the Miami New Times to promote the start
of the GMCVB Temptations Program, Miami Spice Restaurant Months.

e MIAMI SPICE RADIO INTERVIEW WITH 880AM (U.S./Local) July 25, 2019: GMCVB
Communications Team coordinated a radio interview with GMCVB President & CEO William D.
Talbert III, CDME and to promote the start of the GMCVB Temptations Program, Miami Spice
Restaurant Months during a live broadcast for Food, News, and Views on 880AM, with Linda
Gassenheimer, July 25. Food, News, and Views airs live every Thursday at 1 PM and features celebrity
chefs, food personalities, delicious dishes, and the latest food news
https://880thebiz.com/content/all/food-news-and-views

e DOWNTOWN MIAMI WELCOME CENTER (U.S./Local) July 25, 2019: GMCVB
Communications Team orchestrated the media efforts to support the opening of the GMCVB
sponsored Downtown Miami Welcome Center that took place July 25. The Team drafted and
distributed a media alert, arranged photo and interview opportunities and followed up with post-event
promotion through social media to mark the opening of the new Center. William D. Talbert, 111,
CDME, Greater Miami Convention and Visitors Bureau’s President & Chief Executive Officer was
onsite to welcome GMCVB Stakeholders, the media, tourists and the public during an official ribbon-
cutting ceremony to celebrate the exciting expansion. The new welcome center is a resource for tourists
and the local community to learn more about Downtown Miami including local activities, restaurants,
accommodations and more.

e MIAMI SPICE MONTHS INTERVIEW SEGMENT WITH WPLG - LOCAL 10
(U.S./Local) July 27,2019: GMCVB Communications Team coordinated an interview with GMCVB
President & CEO William D. Talbert III, CDME and WPLG, the local ABC-affiliated television
station in Miami for a segment that aired live to kick-off the start of the GMCVB Temptations
Program, Miami Spice Restaurant Months.


https://880thebiz.com/content/all/food-news-and-views

PRESS TOURS:

Latin America

MILLENNIAL MIAMI PRESS TOUR (Latin America) July 30-August 3, 2019: GMCVB
Communications team hosted a group of 5 social media influencers to cover the unique opportunities
and attractions the destination offers this special target market. While in the destination the group
experienced food halls, walking tours, and unique arts and culture offerings. Media participants
included: Mexico’s Cultura Colectiva a popular IG account FB 1.6M followers, IG 101K followers,
Brazil’s travel blog, Hypeness with over 5.8 million umv and 150k IG followers, 48K twitter followers
and 1.2 million on Facebook, Argentina’s travel blog www.glanninacersosimo.com and Colombia’s
Juliana Velasques, singer/actress and influencer with 381K IG followers.

MEDIA VISITS:

US/Canada

W BY WHITE WOLFE (US.) July 11-14, 2019: GMCVB assisted lifestyle and entertainment
influencer Tammy-Christina from the fashion, travel, lifestyle and entertainment page W by White Wolfe.
Based between West Hollywood and Melbourne, Australia, Tammy launched her social media
platforms in 2012 and has engaged in a range of creative collaborations with major brands as well as
collaborating with E! Entertainment Australia as a roving reporter on social media, as well as hosting
Instagram stories with Live Nation. Tammy-Christina was in Miami to cover the Swim Week events
as well as the destination through a number of IG posts and a vlog showcasing the destination with
key messaging that features Miami as an ideal location for couples, friends and luxury focused travelers
- however affordable for all. She also planned to feature upcoming deals and specials as well as areas
to see in the surrounding suburbs.

LIFESTYLE INSTAGRAM INFLUENCERS @SHANNONBAKER, @SHAUNABAKER +
@BAILEYTAYLOR (U.S)) July 18-21, 2019: GMCVB Communications Team assisted Instagram
influencers Bailey Taylor, Shannon Baker and Shauna Baker who visited Miami to do research on
hotels, restaurants and activities which to feature on their Instagram handles and YouTube channel.
They posted 10 static Instagram posts each throughout the trip as well as two YouTube videos
recapping the expetience @shannonbaker (Followers: 528K), @shannabaker (Followers: 481K) and
@baileyttaylor (Followers: 23.8K).

Latin America

Europe

LA NACION NEWSPAPER (Argentina) July 26-27, 2019: GMCVB Communications team assisted
one journalist from a major daily newspaper out of Buenos Aires, Argentina visiting pre/ post cruise.
While in Miami the journalist experienced local attractions, dining and shopping. La Nacion is one of
the country’s most respected and largest major daily newspapers.

REISEN EXCLUSIV (Germany) July 7-10, 2019: GMCVB Communications Team hosted Jennifer
Latuperisa-Andresen, author of the German travel and lifestyle magazine reisen EXCLUSIV,



researching how to experience Greater Miami & The Beaches with teenagers. Their destination
coverage will be included within a five-page print article on their entire Florida tip (to be published in
March 2020) and additional online coverage in Fall 2019. redsen EXCLUSIV is a premium magazine
featuring reports and information on sophisticated traveling, culture, luxury hotels, fashion and beauty.
The magazine has a circulation of 95,000 copies and reaches an audience of 420,000 readers. The
average online reach is estimated at 5 million.

TENDANCENOMAD (France) July 8-10 & 16-17, 2019: GMCVB Communications Team hosted
French journalist Karinne Delorme and her Marketing Director in Miami July 8-10 & 16-17 to conduct
research for editorial inclusion in TendanceNomad, a magazine dedicated to business and MICE for
publication in September 2019. Their destination coverage will consist of 6-8 pages in the publication
which will be distributed during the IFTM Top Resa, the most important annual professional French
travel trade fair with an expected 30,000 attendees. Established in 2015, TendanceNomad has become a
resource in the travel trade industry, and it’s now a daily tool used by the top strategists and marketers
in MICE and business travel.

HUG MAGAZINE (France) July 11-18, 2019: GMCVB Communication Team hosted Pascal
Falcone, Editor-in-Chief at HUG Magazine, and his photographer in Miami July 11-15, 2019 to
research the MICE meeting industry for editorial inclusion in the magazine’s next edition. HUG
Magazine was established in 2013 and is the first professional travel digital magazine dedicated to tour-
operators and travel agencies in France (UVPM: 31,000).

OUTREMER (France) July 11-16, 2019: GMCVB Communications Team hosted Audrey Barty,
Editor-in-chief of Air France’s inflight magazine Outremer, and Coralie Custos, their head of Marketing
in Miami July 11-16, 2019, to cover Miami Swim Week/Nu Wave Swim and what’s new in the
destination for the next editions of the magazine. Outremer, is an inflight bilingual magazine (French &
English) targeting lifestyle and luxury and is distributed on Air France’s Caribbean flights (Circulation:
15,000).

PAESIONLINE.IT (Italy) July 15-18 and 23, 2019: GMCVB Communications hosted Italian
journalist Francesca Barbarancia in Miami with her family on July 15-18 and 23, 2019 to write an article
on Miami’s food & beverage scene. The article will include 2-3 Miami restaurants and will be published
on Paesionline.it, an online travel guide that also has a strong presence on Facebook (Circulation:

380,000).

RTL-TVI & Bel RTL (Belgium) July 13-22, 2019: GMCVB Communications Team hosted Mr.
Emmanuel Mestag, Program Director for RTT.-T1/Tand Be/ RTL. and a group of 3 journalists in Miami
July 13-22, 2019. They were in Miami to capture the best attractions to air on a travel segment in
September 2019. RTL-TVI is a private French-language television station in Belgium that is owned by
the RTL Group. Within the French-speaking area of Belgium, it is the most popular channel with a 20
percent viewing share. Bel RTL is a commercial radio network broadcasting in Brussels and Wallonia
(French-speaking Belgium) and is currently the most widely listened-to radio station in the French
Community of Belgium with more than 600,000 daily listeners.



Note: The Cross Market Press Tour itineraries are crafted by the media directors/managers of the
Communications department of the Greater Miami Convention & Visitors Bureau. These itineraries are
created to fit a particular theme that was determined through a planning process at the beginning of the
fiscal year. The inclusion of participating Partners is determined on several factors such as availability,
specific journalist requests, partner participation, as well as a rotation of the destination. If you have any
questions or would like to inquire on participation for a future FAM please feel free to reach out to our
Media Relations department at 305.539.3084.
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GMCVB Millennial Miami Press Tour
July 30-August 3, 2019

Twitter / Instagram @MiamiandBeaches; Facebook @VisitMiami
You Tube / Pinterest / Flickr /| Google @MiamiandtheBeaches;
Linkedin @GreaterMiamiConvention&VisitorsBureau
#FoundinMiami

Melina Martinez — Director, Media Relations, Latin America/the Caribbean — Office (305)539-3093,
Cell (305)968.1736 (whatsapp — same phone number), Email: Melina@gmcvb.com

Miami Culinary tour: Grace Della Cell: 786.942.8856

One Alliance Transportation: 305.704.3261 or 888.652.0087

Tuesday, July 30

Arrivals throughout the day into Miami International Airport. Van driver will have a sign outside of
Baggage Claim with your name. If you do not see the driver, please call One Alliance Limo
Transportation at 305.704.3261 or 888.652.0087. Some of you may be traveling together on the same
van.

Farah Payen - Arrival to MIA on AA 1498 from Mexico at 11:05 am
Ana Guerrero -Arrival to MIA from Bogota at 11:00 am

Juliana Velasquez - Arrival to MIA from Bogota at 11:00 am
Rafael Alonso - Arrival fo MIA from Sao Paulo at 6:50 am
Giannina Cersosimo - Arrival to MIA from Buenos Aires at 6:50 am

Check into The Confidante Hotel Miami Beach - Complimentary Breakfast buffet at Bird & Bone, the
hotel restaurant at your leisure. Enjoy hotel amenities including a poolside bungalow for the media
group - you can order lunch at the bungalow. Mention to the pool attendant GMCVB or your name
so they can walk you to the proper area. Early check in is not guaranteed, but if your room is not
available, you can leave your luggage with bellman and enjoy the pool or the Miami Beach
neighborhood. Social media handle: @theconfidante hash tags #TheConfidante
#MyConfidante

Address: 4041 Collins Ave, Miami Beach, FL 33140; Phone: (305) 424-1234;
www.theConfidanteiMiamiBeach.Hyatt.com/Miami; Contact: Becca Tash, Marketing Director

Hotel Confirmation #s
RAFAEL ALONSO 35885333
GIANNINA CERSOSIMO 35885393

Emergency Contacts:
GMCVB Rep, cell: Melina Martinez Cell: 305.968.1736. Whatsapp same #



https://twitter.com/MiamiandBeaches
https://www.instagram.com/MiamiandBeaches/
https://www.facebook.com/visitmiami
https://www.youtube.com/user/Miamiandthebeaches
https://www.pinterest.com/miamiandbeaches
https://www.flickr.com/photos/miamiandbeaches
https://plus.google.com/+Miamiandbeaches
https://www.linkedin.com/company/greatermiamiconvention&visitorsbureau
mailto:Melina@gmcvb.com
https://www.google.com/search?rlz=1C1CHBF_enUS731US732&q=the+confidante+miami+beach+in+the+unbound+collection+by+hyatt+address&stick=H4sIAAAAAAAAAOPgE-LVT9c3NEwyLc81NTbO1ZLNTrbSz8lPTizJzM-DM6wSU1KKUouLF7G6lmSkKiTn56VlpiTmlaQq5GYm5mYqJKUmJmcoZOYpgGRL85LyS_NSgKpyclKTQdoVkioVMioTS0oUoOYAAOvfcj94AAAA&ludocid=537195796689296380&sa=X&ved=2ahUKEwiI17_y67njAhUFmlkKHe0CAb0Q6BMwFXoECA4QAw
https://www.google.com/search?rlz=1C1CHBF_enUS731US732&q=the+confidante+miami+beach+in+the+unbound+collection+by+hyatt+phone&ludocid=537195796689296380&sa=X&ved=2ahUKEwiI17_y67njAhUFmlkKHe0CAb0Q6BMwF3oECBoQAg
https://www.google.com/search?q=confidante+hotel&rlz=1C1CHBF_enUS731US732&oq=confidante+hotel+&aqs=chrome..69i57j0l5.2562j1j4&sourceid=chrome&ie=UTF-8
http://www.theconfidanteimiamibeach.hyatt.com/Miami
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FARAH PAYEN 35885277

JULIANA VELASQUEZ 35885423

ANA MARIA GUERRERO 35885216

**Please note: Although your room and tax are complimentary, please be advised that you will need
fo bring a credit card to check info the hotel, to cover any phone calls, room service, minibar or
other incidental services you may incur. If you do not use any of these services, there will be no
charge to your bill.

The Confidante is a nostalgic and playful celebration of its retro-glam roots, combining the vibrant
glamour of Miami's Golden Era with the sophistication and amenities of the modern day. The
Confidante’s vibe is nostalgic, welcoming, and unpretentious — which is akin to the meaning behind
the name, The Confidante: a best friend, trusted insider. The mid-century modern hotel features 354
guesfrooms, including 14 suites, with a 1950s-inspired design that reflects Miami Beach’s hay day,
showcasing the creative talents of revered British interior designer Martin Brudnizki, and Miami's famed
landscape architect Raymond Jungles. Guests enjoy quality dining experiences in unique settings,
including the Southern-inspired Bird & Bone, led by renowned Miami Chef Richard Hales. The
Confidante has nearly 15,000 square feet of newly renovated indoor meeting and event space and
15,000 square feet of outdoor space. This includes The 1930s House, a private, outdoor Spanish-style
bungalow, originally built as a single-family home, and the newly constructed oceanfront Carmen
Miranda Ballroom. Additional amenities include two heated swimming pools (one for adults only),
private cabanas and bungalows, a full-service beach area, and lush tropical gardens. The Spa at The
Confidante features air-conditioned rooffop spa cabanas, an indoor/outdoor fitness center and fitness
terrace boasting beach and ocean views.

2:00 pm Meet at the bungalow for an informal welcome lunch and to review itinerary with Ana
Maria Guerrero, in-market Jeffrey Group rep.

6:00 pm Meet in hotel lobby for site tour of The Confidante followed by welcome dinner with The
Confidante Marketing Team. After dinner enjoy leisure time on Miami Beach or other hotel amenities.

Wednesday, July 31

9:00 am Complimentary Breakfast buffet at Bird & Bone, the hotel restaurant at your leisure. You
can charge breakfast to your room and it will be adjusted upon check out.

10:00 am Enjoy a yoga class in the hotel’s rooftop followed by a fitness session. There is also a 24-
hour indoor/outdoor fithess center, and a poolside bungalow for the media group to enjoy.

11:45 am Meet van driver to depart to ARTECHOUSE for a tour of the unique museum.

Emergency Contacts:
GMCVB Rep, cell: Melina Martinez Cell: 305.968.1736. Whatsapp same #
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Address: 736 Collins Ave, Miami Beach, FL 33139; artehouse.com; press@artechouse.com; Contact:
Olee Fowler, Marketing Director

Innovative digital art space dedicated to 21st century artists and audience. Curating interactive &
immersive art exhibitions. ARTECHOUSE is an American digital gallery and the first of a kind innovative
art space dedicated to showcasing and producing experiential and technology driven works by
artists who are forerunners of the new age in the arts and technology. Our mission is to inspire,
educate, and empower the creation of new, experiential and exploratory art form. With our
innovative exhibitions and extensive programs, we connect audience fo the arts, and

stimulate interest in the limitless possibilities of technology, science and creativity.

1:00 pm Meet van driver to depart to Espanola Way for a brief tour and afternoon cockiail.

Espanola Way: Quaint and rustfic, picturesque, yet terminally bohemian right down to its peach-
colored paint, Miami Beach's Espanola Way is a slice of history served with a touch of culture. Located
between 14th and 16th street on Miami Beach, stretching from Washington Avenue to the western
corners of Drexel Avenue, Espanola Way's European-inspired buildings stand seemingly untouched by
the modern ways of the new millennium. In may 2017, the City of Miami Beach invested and
completed $2.5 million revitalization project on the pedestrian-only street. Today, Espanola Way is
experiencing a renaissance and projecting the vision of those who built it nearly a century ago. A
quaint and picturesque Spanish-inspired village designed in Mediterranean Revival style, Espanola
Way is a festive street where locals and travelers congregate to commiserate, create and celebrate.

1:45 pm Meet van driver to depart to Time Out Marketplace for lunch. Meet with PR reps for
a brief tour and lunch.

Address: 1601 Drexel Avenue, Miami Beach, FL 33139; (786) 753-5388; Contact: Mabel Debuenza, PR,
www.timeout.com

Time Out Market Miami: Bringing a new culinary experience to South Beach, Time Out Market Miami
opened its doors to the public May 9, 2019, offering a unique food and cultural market that
showcases the city's most outstanding culinary talents, serving Miami on a plate. Across 18,000 sq ft,
Time Out Market Miami boasts 18 eateries, a demo kitchen and three bars. The world's first food and
cultural market experience based wholly on editorial curation, Time Out Market Miami captures
decades of local knowledge, independent reviews and expert opinions. Much-acclaimed chefs
and restaurateurs to join Time Out Market Miami include Norman Van Aken of K'West; Top Chef
winner Jeremy Ford; recipient of ‘Best Pastry Chef Award,’ Antonio Bachour; Giorgio Rapicavoli of
Eating House; Michael Beltran of Ariete; Alberto Cabrera of The Local Cuban, Matt Kuscher of KUSH
and Stephen’s Deli; Scott Linquist of COYO TACO; Suzy Batlle AKA ‘The Queen of Cuban ice cream’
of Azucar; and Veronica Menin and Diego Tosoni of Love Life Cafe. Other notable chefs include

Emergency Contacts:
GMCVB Rep, cell: Melina Martinez Cell: 305.968.1736. Whatsapp same #



mailto:press@artechouse.com
https://visitespanolaway.com/
https://www.timeoutmarket.com/miami/
x-apple-data-detectors://3/
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Sebastian Fernandez of 33 Kitchen; Andres Barrientos and James Bowers of Miami Smokers;
Domenica Plotczyk of Salt & Brine; Cesar Zapata and Aniece Meinhold of Pho Mo; and Shuji
Hiyakawa of Wabi Sabi by Shuji.

3:00 pm Walk to Lincoln Road for a brief tour and some shopping. Meet with Jessica Goswami,
PR rep.

Lincoln Road: Miami Beach's Lincoln Road District, one of the country’s most beloved destinations for
shopping, dining, and entertainment, is home to more than 350 restaurants, shops, galleries, bars, and
cultural outlets. Once referred to as Miami’s living room, Lincoln Road is the centerpiece of Miami
Beach serving as an al fresco shopping, dining, and entertainment mecca for locals and tourists
alike. The pedestrian promenade is home to high end boutiques such as Intermix and Alchemist
along with international and national retail heavyweights like Apple, Nike, Zara, H&M and Lululemon.
A gastronomic go-to, Lincoln Road appeals to every palate and price point with fine dining
destinations such as Juvia, Chotto Matte, Meat Market, trendy food halls including Time Out Market
and the Lincoln Road Eatery, and chic sidewalk cafes like Rosinella and Spris — idyllic locations for
people watching. Considered the entertainment district of Miami Beach, some of the city’s most
popular performance venues are located on Lincoln Road, including the famed Colony Theater,
Lincoln Theatre, and New World Symphony. Directly across from Lincoln Road is the beloved Fillmore
Miami, which welcomes highly coveted musicians, comedians, and theatrical performers from
around the globe. Also steps away is the newly remodeled Miami Beach Convention Center, home
Art Basel Miami every December.

5:00 pm Meet van driver to depart Lincoln Road back to hotel to freshen up. Please wear
comfortable shoes as you will be walking around the Wynwood neighborhood.

6:30 pm Meet van driver to depart to the Unicorn Factory Wynwood for a fun and interactive
photo opportunities at this fun factory.

The brainchild of Michelle Kulikov and Julia Stein, this concept promises to be a sensory experience
with only the most coveted backdrops for your next Instagram post.

7:45 pm Meet van driver to depart to Wynwood Walls for a delicious culinary dinner tour. Miami
Culinary tour contact: Grace - Cellular #: 786.942.8856. Tour will end at 10:30 pm.

Entrance at N.W. 2nd Avenue and N.W. 25th Street, Wynwood, http://thewynwoodwalls.com/

Savor the cuisine of some of the most talented chefs in Wynwood. Hear the stories behind the
creation of Wynwood, its history, and the people who helped create the largest outdoor museum in

Emergency Contacts:
GMCVB Rep, cell: Melina Martinez Cell: 305.968.1736. Whatsapp same #
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https://www.intermixonline.com/
https://shopalchemist.com/
https://www.apple.com/retail/lincolnroad/
https://www.nike.com/us/en_us/retail/en/nike-miami
https://www.zara.com/us/
https://www2.hm.com/en_us
https://shop.lululemon.com/
http://www.juviamiami.com/
https://www.chotto-matte.com/miami
https://meatmarket.net/
https://www.timeoutmarket.com/miami/
http://www.thelincolneatery.com/
http://www.rosinella.net/
http://sprispizza.com/lincoln-road-menu/
https://www.colonymb.org/
https://www.regmovies.com/theatres/regal-south-beach-screenx-imax-vip/0482#/buy-tickets-by-cinema?in-cinema=0482&at=2019-05-10&view-mode=list
https://www.nws.edu/
http://www.fillmoremb.com/
http://www.fillmoremb.com/
https://www.miamibeachconvention.com/
https://www.artbasel.com/miami-beach
http://thewynwoodwalls.com/
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the world. Discover massive and enchanting murals, visit galleries, and learn about the different styles
of graffiti art.

Explore Wynwood area at Wynwood Walls - “An outdoor street art museum”

Wynwood Walls, which took root as a partnership between the late Tony Goldman, of Goldman
Properties, and Jeffrey Deitch of Deitch Projects, is an exciting outdoor Street Art Museum
featuring 12 murals by 15 internationally respected artists. Launched during Art Basel 2009, it has
remained open to the public, free of charge, and has served as a focal point of Wynwood's
cultural campus. Wynwood Walls showcases the vibrant medium of street art and was curated
fo enhance the cultural experience in Miami. The group of artists, who create museum-quality
art, used as their canvases primed walls of buildings on the site, owned by Goldman Properties.
The Wynwood Walls project builds on the fradition of street art already established in the
neighborhood creating a more tightly curated outdoor exhibition. The stunning murals are
dramatically illuminated during the evening hours.

Wynwood Atrts District - The Wynwood Arts District is considered to be the epicenter of the arts
and creative businesses in Greater Miami. It is a section of the Wynwood neighborhood in
Miami that contains over 70 galleries, museums and collection and is roughly bounded by NW
36th Street (north), NW 20th Street (south), I-95 (west) and NE 1st Avenue (east). Every 2nd
Saturday of each month a community wide Art Walk is held. Galleries, art studios, alternative
spaces, and showrooms open their doors to the public for art, music, and refreshments.

10:30 pm Meet van driver at Wynwood Walls to depart back to the hotel.
11:00 pm Arrival to Confidante Hotel.

Thursday, August 1

Complimentary Breakfast buffet at Bird & Bone, the hotel restaurant at your leisure. You can charge
breakfast to your room and it will be adjusted upon check out.

Check out of hotel with luggage in hand to be stored in the van.

10:00 am Meet van driver to depart to the Philipp and Patricia Frost Museum of Science (Frost
Science). Only still photography. No drones or tripods or large equipment allowed.

Address: 1101 Biscayne Boulevard, Miami, FL 33132, Tel; 305-434-9600, Contacts: Joseph A.
Quinones - Marketing Manager, Tel: 305.646.4248, Cell: 305.978.6695, E:
jquinones@frostscience.org and Elizabeth Binding - Marketing & PR Coordinator, Tel; 305-434-

Emergency Contacts:
GMCVB Rep, cell: Melina Martinez Cell: 305.968.1736. Whatsapp same #
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9565, PR Contact: Ashley Jimenez-Gonzalez/VP Carma Connected, Tel; 305.438.9200, Cell;
305.588.9181, E: ashley@carmaconnected.com, www.miamisci.org

The Phillip and Patricia Frost Museum of Science is a leading science museum dedicated to
sharing the power of science, sparking wonder and investigation, and fueling innovation for the
future. Located in Downtown Miami's waterfront Museum Park, Frost Science is divided into four
buildings: the Frost Planetarium, Aquarium, and North and West Wings. Here, guests can learn
about the core science behind living systems, the solar system and known universe, the physics
of flight, light and lasers, the biology of the human body and mind, and much more. Guests can
explore the world of science, technology, engineering and math (STEM) in an experiential
setting with interactive exhibitions and unique shows. Frost Science is also dedicated to
education, earning national awards for its summer camps and after-school programs. Frost
Science inspires and connects people of all ages and backgrounds to enjoy science and
fechnology, and to better understand ourselves and our world.

11:45 am Depart Science Museum and walk to the Perez Art Museum Miami for a guided tour.
Tour will begin at 12pm/Spanish guide. Clary is the tour guide.

Address: 1103 Biscayne Boulevard, Miami, FL 33132, Tel: 305-375-3000, Contact: Alexa Ferrq,
Associate Director of Marketing and Communications, Cell: 786-345-5619, E: aferra@pamm.org or
Daniela Poma — Marketing & Communications Assistant, E: dpoma@pamm.org, www.pamm.org

Located in downtown Miami's Museum Park, the Pérez Art Museum Miami (PAMM) opened to the
public in December 2013. Pérez Art Museum Miami is a modern and contemporary art museum
dedicated to collecting and exhibiting international art of the 20th and 21st centuries. The new
PAMM has transformed Museum Park into a central destination on Miami's cultural map, promote
progressive arts education, build community cohesiveness, and contribute substantially to downtown
revitalization. The new Museum will be an anchor of the 29-acre Museum Park overlooking Biscayne
Bay and will include public gardens and sculpture installations. Museum Park is Miami's urban
redesign vision for the area now known as Bicentennial Park. This vital downtown park, a catalyst for
the transformation of the district, is central to efforts to strengthen greater Miami's momentum as an
emerging global capital. A vibrant mix of green space and cultural offerings, in addition to the
landmark new facilities for MAM the Park will also be the future home of the Miami Science Museum.

1:00 pm Enjoy lunch at Verde Restaurant at the Perez Art Museum. @verdemiami
Address: 1103 Biscayne Blvd., Miami, FL 33132, Tel; 305-375-8282, Contact: Emily Burster, E:

emily.burster@constellationculinary.com, Sharla Evans - STARR Catering Coordinator, Tel;
786.345.5645, E: sharla.evans@constellationculinary.com, verde@pamm.org

Emergency Contacts:
GMCVB Rep, cell: Melina Martinez Cell: 305.968.1736. Whatsapp same #
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Verde, located in Pérez Art Museum Miami with sweeping views of Biscayne Bay, is a modern, casual
restaurant with both indoor and outdoor seating. The menu is locally inspired, featuring dishes
prepared with fresh, seasonal ingredients. Handcrafted specialty cocktails and a select list of food
friendly wines complement the creative cuisine. The latest edition to PAMM's dining program,
Cucuyo, is a fusion of art and culinary expertise.

3:00 pm Meet van driver to depart Verde Restaurant to check-in to the Gabriel Hotel Downtown
Miami.

Address: 1100 Biscayne Blvd, Miami, FL 33132; Phone: (786) 577-9700; www.TheGabrielMiami.com ;
Contact: Diana Ampuero, Marketing Manager, Email: Diana.Ampuero@thegabrielmiami.com; Cell:
954-274-3280

Hotel Confirmation #s

Ana Maria Guerrero Vargas-#3128573360
Juliona Velasquez-#3134284525
Giannina Cersosimo-#3128786267

Rafael Alonso-#3137324102

Farah Payen-#3131872730

A tribute to individuality, productivity, design, and fashion, The Gabriel Miami is a striking, modern
hotel located in the heart of Downtown Miami. Experience breathtaking sunrises over the Biscayne
Bay in one of our stylish rooms and suites decked out in chic décor and innovative tech. Flow with
the beat of the city and enjoy custom curated art, creative workspaces, soothing spa services,
and one-of-a-kind dining. Dive into cocktails. Revel by the pool. Savor the culture. At The Gabriel
Miami, you can be part of the scene or create one.

**Please note: Although your room and tax are complimentary, please be advised that you will need
to bring a credit card to check into the hotel, to cover any phone calls, room service, minibar or
other incidental services you may incur. If you do not use any of these services, there will be no
charge to your bill.

7:00 pm Meet in hotel lobby for cocktails and dinner at CVLTVRA restaurant with hotel executive
staff. After dinner enjoy downtown Miami’s bar scene including Lost Boys, Baby Jane Cocktail House,
and Black Market Miami (Optional).

A vibrant fusion of Latin American and Mediterranean-inspired cuisine, CVLTVRA offers a carefully
curated menu of small plates that are perfect for sharing. Our executive chef prides himself on
sourcing local ingredients and utilizing artisanal producers resulting in a creative menu that features
items from the land and sea. Experience a burst of flavors with signature items like our avocado

Emergency Contacts:
GMCVB Rep, cell: Melina Martinez Cell: 305.968.1736. Whatsapp same #
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hummus, fried yuccas croquettes, conch ceviche, tempura shrimp tacos, grilled octopus, and miso
fangerine marinated Chilean sea bass.

Friday, August 2

Complimentary Breakfast buffet at the hotel restaurant at your leisure. Maximum $30 on breakfast.

9:30 am Meet van driver to depart to Dolphin mall for some shopping and an exclusive
opportunity to enjoy the Tommy Hilfiger VIP Lounge. Pick up VIP bags at the main entrance visitor’s
center. Upon arrival someone from the Tommy Hilfiger store will escort you to the store and VIP
lounge. Main entrance located by restaurants. Mall opens at 10am.

Address: 11401 NW 12t Street, Miami, FL 33172; Tel: 305-591-5750; Contact: Adriana Collado,
Marketing Tourism Specialist; Email: acollado@taubman.com

1:15 pm Meet van driver to depart to Top Golf Miami for some fun golfing and lunch.

Address: 11850 NW 22nd St , Doral, FL 33182; Phone: 786.533.2480 | Cellular: 813.468.5807; Contact:
Evelyn Carillo and Kyle Copack, Director of Sales; www.TopGolf.com

At Topgolf, we've made socializing a sport through a blend of technology and entertainment —and
that'’s just the gamel If you journey through our venue on any given day, you'll find a place buzzing

with energy. Every Topgolf features dozens of climate-controlled hitting bays for year-round comfort
with HDTVs in every bay and throughout our sports bar & restaurant.

4:00 pm Meet van driver to depart back to hotel to freshen up and have leisure time before
dinner.
6:30 pm Meet van driver to depart to Pisco and Nazca Doral location. Reservation at 7pm.

Address: The Shops At Downtown, 8551 NW 53rd St A101, Doral, FL 33166
Phone: (786) 535-92154; www.PiscoyNazca.com

Combining a high-energy vibe and the attention to detail they are known for, Pisco y Nazca offers a
modern twist to traditional Peruvian cuisine. Having spent time in Peru immersing themselves in the
culture, the team behind Pisco y Nazca has experienced the passion and pride of Peru, which is
evident in the restaurant’s design, cuisine and atmosphere. The name stems from the Peruvian saying
“Entre Pisco y Nazca,” meaning having fun and enjoying the company of friends and loved ones in a
social atmosphere — exactly what the restaurant has come to create. Pisco y Nazca is a vibrant home
away from home, enticing guests fto come back.

Emergency Contacts:
GMCVB Rep, cell: Melina Martinez Cell: 305.968.1736. Whatsapp same #
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/
MIAM

MIAMI AND BEACHES.C&)I_\_{I
' B

MEDIA RELATIONS DIVISION - 701 BRICKELL AVE., SUITE 2700, MIAMI, FLORIDA 33131

O\ " /aqﬁzm(/,,,

A %

10:00 pm Meet van driver to depart back to hotel to relax.
11:00 pm Arrival to the Gabriel Hotel.

Saturday, August 3

Complimentary Breakfast buffet at the hotel restaurant at your leisure. Maximum $30 on breakfast.
Departures throughout the day. Meet van driver to depart to the airport. A few of you are traveling
together on the same van back to the airport.

Farah Payen - Depart hotel at 10:00 am on AA#505 @1:00 pm. Arrival to MEX at 3:20 pm

Ana Guerrero - Depart hotel at 8:00 am on AA#913 @10:55 am. Arrival to BOG 1:35 pm
Juliana Velasquez - Depart hotel at 8:00 am on AA#913 @10:55 am. Arrival to BOG 1:35 pm

Rafael Alonso - Depart hotel at 4:30 pm on AA#929 @7:45 pm. Arrival to GRU next day 5:10 am
Giannina Cersosimo - Depart hotel at 4:30 pm on AA#907 @8:00 pm. Arrival to EZE next day 6 am

Emergency Contacts:
GMCVB Rep, cell: Melina Martinez Cell: 305.968.1736. Whatsapp same #




Note: The following section contains a clip report spreadsheet with the quantitative results of the
coverage secured by the Communications team for the month of July 2019. Following the clip
report spreadsheet, you will find the clippings associated with the clip report, if you have any
questions please feel free to reach out to us.



Note: The following section contains a clip report spreadsheet with the quantitative results of the coverage secured by the Communications team for the month of July 2019. Following the clip report spreadsheet
you will find the clippings associated with the clip report, if you have any questions please feel free to reach out to us.

MEDIA RELATIONS CLIPPING REPORT FOR THE MONTH OF JULY 2019

PUBLICATION AUTHOR'S NAME KEY MESSAGES AD EQUIV RESULT OF PUBLICATION TYPE

RCULATION/
VISITS PER DAY

Assisted Clips: US/ICANADA
INDORAL MAGAZINE 7/1/2019 FRANCESCA CRUZ MIAMI SPA MONTHS 100,000 $2,400 DEEPSLEEP STUDIO PRINT
INWESTON MAGAZINE 7/1/2019 FRANCESCA CRUZ MIAMI SPA MONTHS 100,000 $2,400 DEEPSLEEP STUDIO PRINT
MIAMI VIBES MAGAZINE 7/1/2019 STAFF MIAMI SPA MONTHS n/a n/a DEEPSLEEP STUDIO PRINT
BRICKELL MAGAZINE 7/1/2019 STAFF MIAMI SPA MONTHS 30,000 $400 DEEPSLEEP STUDIO PRINT
CBS4 7/1/2019 LISA PETRILLO MIAMI SPA MONTHS 56,227 $36,261 DEEPSLEEP STUDIO BROADCAST
CBS4 ONLINE 7/1/2019 LISA PETRILLO MIAMI SPA MONTHS 1,410,000 $139,590 DEEPSLEEP STUDIO DIGITAL
CONDO BLACK BOOK 7/1/2019 SEBASTIEN GIRAULT MIAMI SPA MONTHS 5,000 $25 DEEPSLEEP STUDIO DIGITAL
MIAMI COMMUNITY NEWSPAPERS AVENTURA 7/1/2019 STAFF MIAMI SPA MONTHS 73,000 $2,555 DEEPSLEEP STUDIO DIGITAL
MIAMI COMMUNITY NEWSPAPERS AVENTURA 7/1/2019 STAFF MIAMI SPA MONTHS 73,000 $2,555 DEEPSLEEP STUDIO DIGITAL
KEY BISCAYNE MAGAZINE 7/1/2019 STAFF MIAMI SPA MONTHS 15,000 $200 DEEPSLEEP STUDIO PRINT
PUREWOW MIAMI 7/1/2019 STAFF MIAMI SPA MONTHS 3,910,000 $2,000 DEEPSLEEP STUDIO DIGITAL
SOUTH FLORIDA LUXURY GUIDE 7/1/2019 STAFF MIAMI SPA MONTHS 10,000 $50 DEEPSLEEP STUDIO DIGITAL
MY SPIKE TRAVEL 7/1/2019 STEVE PIKE MIAMI SPA MONTHS 7,990 $40 DEEPSLEEP STUDIO DIGITAL
SUNNY ISLES BEACH MIAMI 7/1/2019 STAFF MIAMI SPA MONTHS 13,000 $65 DEEPSLEEP STUDIO DIGITAL
THE NEW TROPIC NEWSLETTER 7/1/2019 STAFF MIAMI SPA MONTHS 40,800 $816 DEEPSLEEP STUDIO DIGITAL
CBS YOUTUBE 7/1/2019 STAFF MIAMI SPA MONTHS 95 nla DEEPSLEEP STUDIO DIGITAL
MIAMI CURATED NEWSLETTER 7/2/2019 STAFF MIAMI SPA MONTHS 10,000 $50 DEEPSLEEP STUDIO DIGITAL
MIAMI CURATED 7/2/2019 JENNIFER AGRESS MIAMI SPA MONTHS 10,000 $50 DEEPSLEEP STUDIO DIGITAL
BETCHES 7/3/2019 KELLI ACCIARDO DESTINATION MIAMI 101,252 $190.35 PROACTIVE OUTREACH DIGITAL
TIME OUT MIAMI 7/3/2019 VIRGINIA GIL MIAMI SPA MONTHS 6,363,550 $630,000 DEEPSLEEP STUDIO DIGITAL
MIAMI.COM FACEBOOK 7/5/2019 STAFF MIAMI SPA MONTHS 89,000 nla DEEPSLEEP STUDIO DIGITAL
LOCAL 10 NEWS 7/6/2019 STAFF MIAMI SPA MONTHS 44,906 23,945 DEEPSLEEP STUDIO BROADCAST
HAUTE LIVING 7/8/2019 PAIGE MASTRANDREA MIAMI SPA MONTHS 190,000 $6,650 DEEPSLEEP STUDIO DIGITAL
NBC 6 7/8/2019 NICOLE VIA Y RADA MIAMI SPA MONTHS 908,000 $68,100 DEEPSLEEP STUDIO DIGITAL
DORAL TRIBUNE 7/9/2019 RITA HOGAN MIAMI SPA MONTHS 73,000 $2,555 DEEPSLEEP STUDIO DIGITAL
DORAL TRIBUNE 7/9/2019 CARLOS WILLIAMS MIAMI HOTEL MONTHS 73,000 $2,555 DEEPSLEEP STUDIO DIGITAL
THE NEW TROPIC NEWSLETTER 7/9/2019 STAFF MIAMI SPA MONTHS 38,000 $760 DEEPSLEEP STUDIO DIGITAL
THE NEW TROPIC 7/9/2019 STAFF MIAMI SPA MONTHS 45,000 $900 DEEPSLEEP STUDIO DIGITAL
WHERE TRAVELER MIAMI 7/9/2019 ERICA CORSANO MIAMI SPA MONTHS 500,000 $37,500 DEEPSLEEP STUDIO DIGITAL
INDORAL 7/10/2019 FRANCESCA CRUZ MIAMI SPA MONTHS 100,000 $3,500 DEEPSLEEP STUDIO DIGITAL
INWESTON 7/10/2019 FRANCESCA CRUZ MIAMI SPA MONTHS 120,000 $4,200 DEEPSLEEP STUDIO DIGITAL
MY SPIKE TRAVEL 7/13/2019 STEVE PIKE MIAMI SPA MONTHS 7,990 $40 DEEPSLEEP STUDIO DIGITAL
BEABRODA.COM 7/16/2019 BEA BRODA DESTINATION MIAMI 500 $1.00 PROACTIVE OUTREACH DIGITAL
TRAVEL + LEISURE 7/17/2019 ALISON FOX DESTINATION MIAMI 2,577,618 $4,845.92 PROACTIVE OUTREACH DIGITAL
MIAMI BEACH TIMES 7/17/2019 DANIEL ORTEGA MIAMI SPA MONTHS 215 $10 DEEPSLEEP STUDIO DIGITAL
FTN NEWS 7/23/2019 OZGUR TORE MIAMI SPA MONTHS 26,000 $520 DEEPSLEEP STUDIO DIGITAL
FORBES 7/24/2019 ADRIENNE JORDAN DESTINATION MIAMI 31,342,811 $58,924.48 PROACTIVE OUTREACH DIGITAL
SKIN INC 7/25/2019 STAFF MIAMI SPA MONTHS 59,200 $2,072 DEEPSLEEP STUDIO DIGITAL
WHERE TRAVELER MIAMI NEWSLETTER 7/31/2019 STAFF MIAMI SPA MONTHS 10,000 $50 DEEPSLEEP STUDIO DIGITAL
EL NUEVO HERALD 7/31/2019 ISABEL OLMOS MIAMI SPA MONTHS 870,149 65, 261 DEEPSLEEP STUDIO DIGITAL
CONVENE 7/1/2019 JENNIFER DIENST MBCC 34,989 $9,230.00 PROACTIVE OUTREACH PRINT

Assisted Clips: GERMANY
B-EAT July 5, 2019 Serdar Kutucu The Standard Spa 90,000 17.840 USD__|Third Party Communications _|PRINT
Leipziger Volkszeitung July 6, 2019 dpa Expansion of Miami International Airport 103,512 610 USD Third Party Communications | PRINT.
Westfalen-Blatt, Bielefelder Zeitung July 6, 2019 dpa Expansion of Miami International Airport 6,512 370 USD Third Party Communications | PRINT.
Schwerin Volkszeitung July 13, 2019 srt Expansion of Miami International Airport 20,835 276 USD July Newsletter PRINT
Flensburger Tageblatt July 13, 2019 srt Expansion of Miami International Airport 25,558 400 USD July Newsletter PRINT
Nordsee-Zeituna July 13, 2019 dpa Expansion of Miami International Airport 24,658 331 USD Third Party Communications | PRINT
B.Z. am Sonntag July 21,2019 Inna Hemme Miami Spice Months 50,043 558 USD July Press Release PRINT
Business Traveller July 26,2019 Kai Bdcking Destination Miami 31,871 10.705 USD__ |Third Party Communications _|PRINT
www.reisereporter.de Mai 23, 2019 Britta Matzen Destination Miami 755,000 5,599 USD Miami in Motions press trip DIGITAL
www.bleisuretraveller.de June 24,2019 Sarah Yussefi Moving in Miami 34,803 N/A Third Party Communications | DIGITAL
www.trvicounter.de July 4, 2019 N/A Miami Spa Months N/A 879 USD July Press Release DIGITAL
www.trvicounter.de July 5, 2019 N/A Miami Spa Months N/A 879 USD July Press Release DIGITAL
www.worldsoffood.de July 8, 2019 Derk Hobera Miami Spice Months 600.000 N/A July Press Release DIGITAL
www.travel4news.at July 9, 2019 Wolfgang Tropf Miami Spice Months 62,820 337 USD July Press Release DIGITAL
www.vivanty.de July 9, 2019 N/A Miami Spice Months 50,000 N/A July Press Release DIGITAL
Fides Reisen Business Travel Newsletter July 25,2019 N/A How they stay fit in Miami on business travels 2,000 N/A Third Party Communications | DIGITAL
www.tageskarte.io July 25, 2019 N/A Eden Roc Miami Beach Hotel joins WorldHotels 385.000 64 USD Third Party Communications | DIGITAL
www.wienerzeitung.at July 26, 2019 N/A Streetart in Miami 927,202 909 USD Third Party Communications | DIGITAL
www.spiegel.de July 29, 2019 Ines Kaffka Lifequard Towers of Miami Beach 262,469,082 4,598 USD Third Party Communications | DIGITAL
www.spiegel.de July 29. 2019 Ines Kaffka Lifequard Towers of Miami Beach 262,469,082 4,598 USD Third Party Communications__| DIGITAL

Assisted Clips: UK
Cara Magazine July 1, 2019 Shayna Sappington Art Deco Walking Tours 1,400,000 $6,291 | Media Liaison PRINT
World Traveller July 1, 2019 Nick Redman Exploring Miami 100,000 $19,413 ] Individual media visit PRINT
inews.co.uk July 26,2019 Rob Hastings Review of Generator Hostel 7,300,000 $6,350| Individual media visit DIGITAL
Thel July 27,2019 Rob Hastings Review of Generator Hostel 228,801 $10,095 | Individual media visit PRINT
Sunday Times Travel Magazine August 1, 2019 Nick Redman Five reasons to visit Miami 57,856 $8,426 Individual media visit PRINT
Assisted Clips: ITALY.

viaggivacanze.info | 7/5/2019] Rosanna Fudoli [Holidays in Miami, for its cultural scene, the events and family friendly opportunities. 1,350.00] $50.00| Press Release DIGITAL
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Miami with family: important suggestions before leaving
famigliainfuga.com 7/8/2019 11,040.00 $160.00| PR Support DIGITAL

The coolest roof pools of Summer 2009
elledecor.com 7/9/2019| Elisa Zagaria 136,059.00 $30,000.00| PR Support DIGITAL

Miami Spa Months is back with extraordinary treatments all over Miami
visitusaita.org 7/20/2019 4,450.00 $130.00| Press Release DIGITAL

Miami Spa Months is back with extraordinary treatments all over Miami
italiavola.com 7/24/2019| Marco Finelli 32,820.00 $480.00| Press Release DIGITAL
travelquotidiano.com 71242019 Discovering Miami Beach beaches with Aer Lingus 86,400.00 $1,260.00{PR Support DIGITAL

Discovering Miami Beach beaches
udite-udite.it 7/24/2019 1,260.00 $40.00| PR Support DIGITAL
viaggiarenews.com 7/26/2019 Miami's charm with Aer Linqus 9,270.00 $144.00| PR Support DIGITAL
Class TV - CNBC ltaly 7/27/2019| Giulia Marcucci Art Deco stay: Loews Miami Beach. a special place 1,500,000.00 $10,000.00{Press Trip BROADCAST

Miami: the best spa at incredible prices
hotelmypassion.com 7/29/2019| Monia Ronconi 1,550.00 $55.00| Press Release DIGITAL

Assisted Clips: FRANCE
Ig - Leslouves 7/1/2019 Marine Defrennes Day-to-day instagrammer experience in Miami 18,600 $15,120 i[:‘l TT;[ );fL ﬁlr\;NayS 28th of SOCIAL MEDIA
Ig - Leslouves 7/1/2019 Marine Defrennes Day-to-day instagrammer experience in Miami 18,600 $2,653 ?&izs,g's‘?:oflju?\l/mays 28th of SOCIAL MEDIA
Ig - Minireyve 71172019 Eve Day-to-day instagrammer experience in Miami 53,800 $34,845 Jplzszs_Tl’S‘f:oﬁu‘l\\';ways 28th of SOCIAL MEDIA
Ig - Minireyve 7/1/2019 Eve Day-to-day instagrammer experience in Miami 53,800 $4,646 ?&izs,g's‘?:oflju?\l/mays 28th of SOCIAL MEDIA
Ig - Blondiiebaby 71172019 Pauline Gandolfini Day-to-day instagrammer experience in Miami 87,000 $42,587 Jplzszs_Tl’S‘f:oﬁu‘l\\';ways 28th of SOCIAL MEDIA
Ig - Blondiiebaby 7/1/2019 Pauline Gandolfini Day-to-day instagrammer experience in Miami 87,000 $9,759 ?&izs,g's‘?:oflju?\l/mays 28th of SOCIAL MEDIA
Ig - Inesduhard 71172019 Ines Duhard Day-to-day instagrammer experience in Miami 44,300 $50,043 JPLEzS_Tl'S‘f:Oﬁu‘I\\'/’WaVS 28th of SOCIAL MEDIA
Ig - Inesduhard 7/1/2019 Ines Duhard Day-to-day instagrammer experience in Miami 44,300 $9,812 ?;izsr?s"t):o?ll_u?\llrways 28th of SOCIAL MEDIA
Ig - Loeildeos 71172019 Eloise Poulain Day-to-day instagrammer experience in Miami 51,400 $36,577 i‘l’\? Trip: 28th of June - 5th of SOCIAL MEDIA
Ig - Loeildeos 7/1/2019 Eloise Poulain Day-to-day instagrammer experience in Miami 51,400 $563 i?? Trip: 28th of June - Sth of SOCIAL MEDIA
DestinationLosAngeles.fr 7/1/2019 Ines Duhard Passer un long week-end a Miami ! 11,900 $7,968 ?LEZS-TS‘[[):O?‘IEU?\I/MEWS 28th of BLOG
Frenchmorning.com 71212019 Paul Bathelier Miami en maillot en bain pour Swim Week 29,791 $1,056 g“f;“":glp“b“c Relations & DIGITAL
Tourhebdo.com 7/3/2019 Brice Lahaye Ala (re)découverte des quartiers incontournables de Miami 17,150 $3,018 ?LEZS-TS‘F[):O?‘IEU?\I/MEWS 28th of DIGITAL
Tourhebdo.com 7/5/2019 Brice Lahaye On a testé la balade a vélo dans South Beach de Miami en francais 17,150 $2,113 ?L:izsr?s"t):o?ll_u?\l/mays 28th of DIGITAL
Routard.com NA NA International Mango Festival & Miami 3,781,550 $3,803 gfcel:l‘:%/Pubhc Relations & DIGITAL
Frenchmorning.com 71712019 Paul Bathelier La mangue, star du South Beach Mango Festival 29,791 $815 g‘f:r“":glp“b“c Relations & DIGITAL
Tourhebdo.com 7/8/2019 Marie Poirier Mieux vendre Miami : les conseils de 3 agents de voyages 17,150 $2,022 ?LEZS_YS‘E):OTEU?\;MWS 28th of DIGITAL
fr.Fashionnetwork.com 7/10/2019 Anais Lerévérend Lorsque les marques frangaises mettent le cap sur la Miami Swim Week 8,300 $1,376 gfcerl‘l‘:g/Pubhc Relations & DIGITAL
Loeildeos.com 7/13/2019 Eloise & Luc 3 Jours a Miami - Découvrir la capitale du sunshine autrement 4,000 $45,271 i‘l?i Trg:h I;:i‘llﬁ\jos 28th of BLOG
Masculin.com 7/13/2019 NA Miami: les 10 lieux et activités & ne pas rater 650,000 $50,703 gfcerl‘l‘:g/Pubhc Relations & DIGITAL
BeurFm.net 711712019 NA Le monde de Saliha du 17-07-2019: Miami, Etats-Unis (PODCAST) 118,000 $12,500 gfs:":gm“b“c Relations & RADIO
BeurFm.net 711712019 NA Le monde de Saliha du 17-07-2019: Miami, Etats-Unis 57,719 $471 gf;“":g/ Public Relations & DIGITAL
Familleetvoyages.com 712012019 Stéphanie Miami en 4 jours, le guide complet 1,436 $6,338 gfs:":gm“b“c Relations & BLOG
Next-post.com 7/23/2019 Matthieu Resaut Vol Direct Paris - Miami : Les Conditions du voyage 1,823 $1,249 gfcerl‘l‘:g/Pubhc Relations & DIGITAL
Riadattarine.com 7/23/2019 Sandra Gilbert Vous allez rechercher les destinations touristiques aux Etats-Unis? Bienvenue a Miami! 1,121 $1,449 I\PA:CeI:I‘:g(]]/Pub\IC Relations & DIGITAL
Medplexmd.com 7/25/2019 Allison Soto Miami: Une ville populaire possédant les lieux paradisiaues ! 1,040 $1,289 gfcelil‘:g/Pubhc Relations & DIGITAL
Kazoum.com 7126/2019 NA Que faire & Miami en une semaine? 2,040 $1,847 &ffr"":gm“b“c Relations & DIGITAL
Leslouves.com 7/30/2019 Marine Defrennes Miami en famille : les meilleures adresses pour une escapade kids friendly 88,920 $20,523 ?nge TT;‘ );:‘JAullr\;NayS 28th of BLOG
Assisted Clips: SCANDINAVIA
Laila Bagge - Intagram 10.07.2019 Laila Bagge Hello from Miami! 376,000 37,600.00 |Press office DIGITAL
Nyheter24 15.07.2019 Quetzala Blanco Laila Bagge on a dream vacation with her boyfriend 177,309 2,301.83 [Press office DIGITAL
BoligLiv. 25.07.2019 Miami Vibes 82,000 5,998.26 |Press trip PRINT
Se og Her 30.07.2019 Torild Moland Carribean cruise with the fast rute 355,000 30.890.14 |Press office PRINT
Assisted Clips: SPAIN

El Pais June 30. 2019 Martin Caparros Miami, capital city | 1,711,000 $8.310] PR] Online
Maskviajes June 30, 2019 Editorial Staff Ode to welness| 97 $188| PR Online
El Pais Semanal June 30, 2019 Martin Caparros Miami, capital city 1,141,000 $56,062 PR Print
Paperblog July 4, 2019 Jose Ortiz| 7 exceptional American food courts 16,192 $929 PR Online
TopViajes July 10, 20 Martin Caparros Ode to welness| 14,973 $2.418 PR Print
Hosteltur July 13, 20: Vivi Hinojosa Hotel innovation in Miami 944 $658 ’q Online
ABC July 15, 20: Manuel Trillo The segovian medieval monastery that was transplanted stone to stone to Miami 1,334,000 $7.577 PR Online
ABC Sevilla July 15, 20. Manuel Trillo The segovian medieval monastery that was transplanted stone to stone to Miami 1.334.000 $7.577 PR Online
La Voz de Cadiz July 15, 20. Manuel Trillo The segovian medieval monastery that was transplanted stone to stone to Miami 62.069 $2.011 PR Online
Abc Viaies July 16, 20: Editorial Staff| Miami, oasis of wellness 220 $201 PR Online
El Mundo Viaies July 23, 20: Lorena G. Diaz Whats new in Miami? 147.850 $20.356 :’ﬂ Print




Assisted Clips: ARGENTINA

Info Negocios -Jul- Staff How Miami is sold to the world as an event center (a model that Cordoba could imitate) 3,381 102.96 | FAM trip ONLINE
QEPD -Jul- Staff 3 HISTORIC MIAMI HOTELS FOR A UNIQUE EXPERIENCE 620 17.77 | Press release ONLINE
Comercio v Justicia -Jul- Carolina Brenner Nonstop travel to Miami and its multifaceted neighborhoods 1,691 48.46 | FAM trip ONLINE
Mustique -Jul- taff ARE YOU GOING TO MIAMI? THESE ARE THE EVENTS YOU CAN'T MISS 00 17.00 [Newsletter ONLINE
Hostnews 0-Jul- taff During Miami Spa Months, Miami Spas Offer Spa Treatments 00 15.00 | Press release ONLINE
Daily Travelling News 0-Jul-; taff Relax in Sunny Isles Beach Miami with offers offered by Summer Spa Months 00 15.00 | Press release ONLINE
Sunny Travel News 1-Jul-; taff Spas, relax and luxury in Sunny Isles Beach Miami 1,500 42.69 | Press release ONLINE
Viajo x USA 2-Jul-; riel Ferrero Sunny Isles Beach Miami invites you to relax 00 15.00 [ Press release ONLINE
La Voz del Interior 4-Jul- Agustina Lopez Eight safety pins on your trip to Miami 26,008 568.9i FAM trip P T
La Voz del Interior 4-Jul- Staff Travel experience: Cordoba-Miami, without scales 135,524 2,987.0: FAM trip ONLINE
Perfil 4-Jul- Juan Erramouspe Miami for all tastes 183,141 4,036.6. F: trip ONLINE
Voy de Viaie -Jul- Agustina Lépez Eight unmissable items on your trip to Miami 2,850 1.66 | FAM trip ONLINE
Voy de Viaie -Jul- Staff High Flight News 2,850 1.66 | FAM trip ONLINE
QEPD -Jul- Staff MIAMI SPICE CELEBRATES 18 YEARS WITH A THRIVING CULINARY SCENE 620 7.77 | Press release ONLINE
Voy de Viaie -Jul- Agustina Lépez Where to Eat in Miami: Five Scheduling Options 2,850 1.66 | FAM trip ONLINE
El Doce -Jul- Staff That's Cordoba to Miami, by direct flight! 11,150 245.76 | FAM trip ONLINE
Planeta Joy -Jul- Staff You're going to Miami? Enjoy "Miami Spice" haute cuisine in three steps at special prices 2,818 80.74 | Press release ONLINE
The Post -Jul- Carlos Mira Miami Spice celebrates 18 years 500 15.00 [ Press release ONLINE
Daily Travelling News -Jul- Staff Miami Spice arrives in its 18th Edition 600 17.00 | Press release ONLINE
Turismo Cero 22-3ul-19 The Greater Miami Convention & Visitors Bureau (GMCVB) is preparing for the 18th year of its beloved Miami Spice Restaurant Program.
taff Since its inception in 2001, more than one million Miami Spice meals have been served. 644 18.45 | Press release ONLINE
[Ladevi 22-Jul- taff iami Spice celebrates 18 years with a thriving culinary scene 71,000 1,577.00 | Press release ONLINE
[Report en Linea 22-Jul- taff iami Spice celebrates 18 years with a thriving culinary scene 24,000 533.00 | Press release ONLINE
| Mensaiero 28-Jul- taff iami Spice celebrates 18 years 5.333 152.51 | Press release ONLINE
[Miladov 28-Jul- Diego Migliaro iami Spice celebrates 18 years with a thriving culinary scene 00 7.00 | Press release ONLINE
| Buenos Viaies 30-Jul- Staff iami Spice celebrates 18 years 2,433 4.00 | Press release ONLINE
Assisted Clips: BRAZIL
Voaue July 02 N/A Art, fashion and food: the best shows of the vear in Miami 71.428.830 R$ 870,003.00 Mention DIGITAL
Voaue July 03 N/A Hello Bal Harbor! The neiahborina city of Miami establishes itself as must-see address and wins quide by Voaue 71.428.830 R$ 870,003.00 Mention DIGITAL
Diario do Grande ABC July 04 Marcela Munhoz Urban interventions are valued in Wynwood 245,610 R$ 1,567.00 Mention DIGITAL
Viagens Bacanas July 05 Water Park Tidal Cove is Miami's new attraction 2,700 R$ 17.40 Newsletter DIGITAL
Top Sector July 05 N/A Water Park Tidal Cove is Miami's new attraction 300 R$ 300.00 Newsletter DIGITAL
Travelpedia July 06 N/A Water Park Tidal Cove is Miami's new attraction 3.870 R$ 540.00 Newsletter DIGITAL
G1 July 06 N/A Explosion causes injures in a mall in Miami. United States 54.347.910 R$ 661,957.00 Mention DIGITAL
F1 Mania July 07 Kadu Gouvéa Plans for Miami GP are still beina considered by F1 1.688.670 R$ 10,773.00 Mention DIGITAL
Voaue July 07 Fernanda Indletto Vacations in Miami: an artsy script by Fernanda Indletto Vidiaal 71.428.831 R$ 870,004.00 Mention DIGITAL
Terra July 08 N/A Hotel The Biltmore attends Miami Spa Month 46.763.640 R$ 216,983.00 Press Release DIGITAL
Catraca Livre July 09 N/A Hiah-speed train will connect Orlando to Miami in 3h 3.499.410 $18,150.00 Newsletter DIGITAL
Brasilturis July 10 N/A Hotel The Biltmore attends Miami Spa Month 2019 9.390 $160.00 Press Release DIGITAL
Elite Magazine July 11 N/A Hotel The Biltmore attends Miami Spa Month 2,100 R$ 1,350.00 Press Release DIGITAL
ABEST July 11 N/A Brazil takes Miami: 44 brands present their collections for the North American market 39.270 R$ 250.80 Mention DIGITAL
MSN July 11 N/A Miami: must-see attractions that ao beyond shopping and clubs! 43.192.260 R$ 788,209.00 Mention DIGITAL
Jornal O Dia July 13 Viviane Faver Brazilian brands are highlights at international retail event in Miami 39.375.030 R$ 182,700.00 Mention DIGITAL
Voaue July 13 N/A Animal print is the highliaht of the Maritime Cia parade in Miami 71.428.830 R$ 870,003.00 Mention DIGITAL
Voaue July 15 Carolina Melo Restaurants in Miami: 6 hotspots to eniov the city this season 71.428.830 R$ 870,003.00 Mention DIGITAL
Viaiar ¢ Simples July 16 N/A "Miami Airport Earns $ 5 Billion Investment” 1,560 R$ 100.00 Newsletter DIGITAL
Mercado & Eventos July 16 Pedro Menezes "Miami Airport Earns $ 5 Billion Investment” 27,870 $177,90 Newsletter DIGITAL
Jornal da Cidade BH July 21 N/A The Museum and gardens of Vizcaya 5,760 R$ 136.00 Mention DIGITAL
Catraca Livre July 22 N/A Brazil is one of the 20 markets that most drive global tourism 3,499,410 $18,150.00 Mention DIGITAL
Acontece Curitiba July 22 N/A New app promotes Little Haiti attractions 3,870 $24.90 Newsletter DIGITAL
Diério do Turismo July 25 N/A Bahia announces attractions for tourism agents in Miami 14,220 $190.00 Mention DIGITAL
Achei USA July 26 N/A "Secretary of Tourism and BAHIATURSA show in Miami what_is special about Bahia” 32,580 $272.00 Newsletter DIGITAL
Vogue July 26 N/A Miami Shopping Guide: The New Stores You Need To Know 71,428,830 R$ 870,003.00 Mention DIGITAL
Achei USA July 26 N/A Check out some water park and family friendly options in Southern FL 32,580 $272.00 Newsletter DIGITAL
Vogue July 27 N/A Vogue Miami Special: Stay tuned for the hot launch of the season 71,428,830 R$ 870,003.00 Mention DIGITAL
Gl July 29 N/A Alligator is filmed while ‘strolling' down Florida streets 54,347,910 R$ 661,957.00 Mention DIGITAL
Assisted Clips: COLOMBIA
Corporatenews LATAM July 3, 201 staff Queer Miami : History Miami Museum 800 $400 BLOG
Technocio July 4, 201 staff Queer Miami : History Miami Museum 900 900 DIGITAL
Deviaje July 4, 201 staff Queer Miami : History Miami Museum 1,500 1,000 DIGITAL
Technocio July 8, 201! staff summer vacations in Miami 900 900 DIGITAL
Deviaje July 8, 201! staff summer vacations in Miami 1,500 1,000 DIGITAL
A un viaje de distancia July 8, 201! staff summer vacations in Miami 800 400 BLOG
Mix news Colombia July 8, 201! staff summer vacations in Miami 1,000 00 BLOG
corporate news LATAM July 11, 2019 staff summer vacations in Miami 00 400 BLOG
corporate news LATAM July 11, 2019 staff Miami Swim Week 00 400 BLOG
Technocio July 11, 2019 staff Miami Swim Week 00 900 DIGITAL
Deviaje July 11, 2019 staff Miami Swim Week 1,500 1,000 DIGITAL
A un viaje de distancia July 11, 2019 staff Miami Swim Week 800 $400 LOG
Mix news Colombia July 11, 2019 staff Miami Swim Week 1,000 $900 LOG
corporate news LATAM July 12, 2019 staff iuly events 800 $400 LOG
Deviaje July 12, 2019 staff iuly events 1,500 1,000 DIGITAL
Technocio July 12, 2019 staff iuly events 900 900 DIGITAL
Mix news Colombia July 12, 2019 staff iuly events 1,000 $900 BLOG
A un viaje de distancia July 12, 2019 staff iuly events 800 $400 BLOG
Despejando Dudas July 13, 2019 staff Miami SPA month 1,000 $900 DIGITAL
Deviaje July 16, 2019 staff MIA new routes 1,500 1,000 DIGITAL
Technocio July 16, 2019 staff MIA new routes 00 900 DIGITAL
corporate news LATAM July 16, 2019 staff MIA new routes 00 $400 LOG
A un viaje de distancia July 16, 2019 staff MIA new routes 00 $400 0G
Mix news Colombia July 16, 2019 staff MIA new routes 1,000 $900 LOG
corporate news LATAM July 18, 2019 staff New flavors in Miami 800 $400 LOG
Mix news Colombia July 18, 2019 staff New flavors in Miami 1,000 $900 LOG
A un viaje de distancia July 18, 2019 staff New flavors in Miami 800 $400 LOG
A un viaje de distancia July 24, 2019 staff Acqualina SPA 800 $400 LOG
Mix news Colombia July 24, 2019 staff Acqualina SPA 1,000 $900 LOG
Deviaje July 24, 2019 staff Acqualina SPA 1,500 1,000 DIGITAL
Technocio July 24, 2019 staff Acqualina SPA 900 900 DIGITAL
Corporate news LATAM July 25, 2019 staff Acqualina SPA 800 $400 BLOG



http://www.voydeviaje.com.ar/listas/ocho-imperdibles-en-tu-viaje-miami?item=1
http://www.voydeviaje.com.ar/argentina/noticias-de-alto-vuelo
https://miladov.com/@dmigliaro?source=post_page---------------------------
https://vogue.globo.com/Guia-Bal-Harbour/noticia/2019/06/agenda-agitada.html
https://vogue.globo.com/Apresenta/noticia/2019/07/hello-bal-harbour.html
https://www.dgabc.com.br/Noticia/3089478/intervencoes-urbanas-sao-muito-valorizadas-em-wynwood
https://viagensbacanas.com.br/miami-tidal-cove/
http://www.topsector.com.br/search/label/JW Marriott Miami Turnberry Resort %26 Spa
https://travelpedia.com.br/parque-aquatico-tidal-cove-e-nova-atracao-de-miami/
https://g1.globo.com/mundo/noticia/2019/07/06/explosao-deixa-feridos-em-um-shopping-em-miami-nos-estados-unidos.ghtml
https://f1mania.lance.com.br/formula-1/planos-para-gp-de-miami-ainda-estao-sendo-considerados-pela-f1/
https://vogue.globo.com/Vogue-Gente/noticia/2019/07/miami-nas-ferias-um-roteiro-artsy-por-fernanda-ingletto-vidigal.html
https://www.terra.com.br/noticias/dino/hotel-the-biltmore-participa-do-miami-spa-month,55246954027d730df5d45d2cd523a6e6n9n1r0rk.html
https://catracalivre.com.br/viagem-livre/trem-de-alta-velocidade-vai-ligar-orlando-a-miami/
https://brasilturis.com.br/the-biltmore-hotel-spa-participa-do-miami-spa-months-2019/
http://www.elitemagazine.com.br/hotel-the-biltmore-participa-do-miami-spa-month/
http://www.abest.com.br/abest/noticias/brasil-toma-miami-44-marcas-apresentam-suas-colecoes-para-o-mercado-norte-americano-3625#ad-image-0
https://www.msn.com/pt-br/estilo-de-vida/lifestylegeneral/miami-atrações-imperdíveis-que-vão-além-das-compras-e-baladas/ss-AAEaQwe
https://odia.ig.com.br/economia/2019/07/5663015-marcas-brasileiras-sao-destaques-em-evento-de-varejo-internacional-em-miami.html
https://vogue.globo.com/moda/noticia/2019/07/animal-print-e-destaque-do-desfile-da-cia-maritima-em-miami.html
https://vogue.globo.com/lifestyle/noticia/2019/07/restaurantes-em-miami-6-hotspots-para-aproveitar-cidade-nesta-temporada.html
http://viajaresimples.com.br/news/investimento-aeroporto-miami/
https://www.mercadoeeventos.com.br/noticias/aviacao/aeroporto-de-miami-ganha-us-5-bilhoes-de-investimento/
https://www.jornaldacidadebh.com.br/sociedade/museu-e-os-jardins-de-vizcaya/
https://catracalivre.com.br/viagem-livre/brasil-e-um-dos-20-mercados-que-mais-impulsionam-turismo-global/
http://www.acontececuritiba.com.br/novo-app-promove-atracoes-de-little-haiti/
https://diariodoturismo.com.br/bahia-divulga-atrativos-para-agentes-de-turismo-em-miami/
https://www.acheiusa.com/Noticia/o-que-e-que-a-bahia-tem-70017/
https://vogue.globo.com/moda/moda-news/noticia/2019/07/guia-de-compras-em-miami-novas-lojas-que-voce-precisa-conhecer.html
https://www.acheiusa.com/Noticia/confira-algumas-opcoes-de-parques-aquaticos-e-piscinas-para-toda-a-familia-no-sul-da-fl-69962/
https://vogue.globo.com/lifestyle/noticia/2019/07/especial-vogue-miami-fique-por-dentro-do-lancamento-quente-da-temporada.html
https://g1.globo.com/mundo/noticia/2019/07/29/jacare-e-filmado-enquanto-passeava-por-rua-na-florida-assista.ghtml

Deviaje [3uly 29, 2019 [ staff [Miami Spice | 1,500 I 1,000 I DIGITAL
Technacio [3uly 29, 2019 [ staff [Miami Spice | 900 [ 900 [ DIGITAL
Assisted Clips: MEXICO

Plenilunia July 1, 2019 Staff SPA lovers can live the twelfth Miami Spa Months 35,130 $1,230|Press release DIGITAL
Actual MX July 2, 2019 Staff World-class spas in Miami have seen Miami Spa Offers Months 14,760 $517|Press release DIGITAL
Dimensi6n Turistica July 2, 2019 Staff World-class Miami spas unite to offer areat deals at Miami Spa Months 8,935 $313|Press release PRINT

Dimensi6n Turistica July 2, 2019 World-class Miami spas unite to offer areat deals at Miami Spa Months 15,000 $525|Press release DIGITAL
LADEVI Mexico (Newsletter) July 10, 2019 Staff Promotions at Miami Hotel Months 12,600 $441|Press release DIGITAL
LADEVI Mexico (Newsletter) July 11, 2019 Staff Three historic hotels for a unigue Miami experience 12,600 $441|Press release DIGITAL
S Magazine MX July 2, 2019 Staff World-class spas in Miami have seen Miami Spa Offers Months 1,500 $53| Press release DIGITAL
Cecyvaldez Daily Stvle July 5, 2019 Staff A spa Day in Miami 1,500 $53| Press release DIGITAL
Erurecca Travel July 16, 2019 Staff The month of the SPA in Miami 24,000 $840|Press release DIGITAL
LADEVI Mexico (Newsletter) July 22, 2019 Staff Miami Spice celebrates 18 vears with a thriving culinary scene 12,600 $441|Press release DIGITAL
LADEVI Mexico (Newsletter) July 24, 2019 Staff The Miami Spice program is coming 12,600 $441]|Press release DIGITAL



https://plenilunia.com/estilo-de-vida/viajes/amantes-del-spa-pueden-vivir-el-doceavo-miami-spa-months/65674
https://www.actualmx.com/spas-miami-spa-months/
https://intercomamericas.box.com/s/aem37ip3p47yj4krufahpey7ga95ebjh
http://www.dimensionturistica.com/index.php/destinos-internacionales/3554-los-spas-en-miami-de-talla-mundial-se-unen-para-ofrecer-grandes-ofertas-en-el-miami-spa-months
http://www.ladevi.travel/web/newsletters/view.php?id=62917
http://www.ladevi.travel/web/newsletters/view.php?id=62974
http://smagazinemexico.com/v102.html
http://www.cecyvaldezdailystyle.com/lifestyle/un-dia-de-spa-en-miami/
http://eureccatravel.com/el-mes-del-spa-en-miami/
http://www.ladevi.travel/web/newsletters/view.php?id=63257
http://www.ladevi.travel/web/newsletters/view.php?id=63313
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Forbes

2 Days In South Beach,
Miami? Here's What You
Should See And Do

Adriwnne Jordan t
Trwval

Long layover in Miami? Or maybe vou are visiting friends and family
in the destination? If vou find vourself in South Florida for a couple
nights, treat yourself to a relaxing spa treatment at Shala Spa;
indulge in 2 couple loaded tacos at Naked Taco; catchatanona
rooftop bar and pool; or try something new and get certified to dive
with a dive shop planted in South Beach with access to nearby dive
sites. Hers are suggestions for a quick visit to South Beach this
summer:



Stay

Four-star luxury can be found at the Dream South Beach hotel which
sits at the intersection of Collins Avenue and 11" Street. The 107 pet-
friendly rooms and suites come with high-speed Wi-R, C.O. Bigelow
bath products, Bluetooth-enabled cordless phones, iPed docking
system and fully-stocked minibars.

This is 2 prime location for people that want to get to many activities-
diving, shopping, laying cut on the beach, or exploring art-deco
architecture along the famous Collins Avenue. The property has
comfortable chairs surrounding the exterior of the hotel so you can
gossip with friends while people watching on Cellins Avenue.

Eat

Naked Taco, Dream South Beach's flagship restaurant is helmed by
Chef Ralph Pagano and has outdoor seating with upbeat music
during breakfast. Choose the French toast for a start to your day,
while you eat with a breeze coming from the cool fans on the ceiling.
At night, watch the beachgosars leave the beach from two blocks away
and try some of the restaurant’s popular dishes like chicken or
shrimp tacoes, and pair it with a dassic margarita.



Dive

Taking a scuba diving trip-or getting newly certified- is a great way to
meet new people from all over the country that love to dive. South
Beach Divers is a dive shop offering PADI-certified instructors, and a
two-hour journey to Key Largo with the crew will be a scenic one:
vou'll see thick mangroves and sigas indicating protected crocodile
habitats in low-lying waterways.

Two common dive sites for the two-tank dive expeditions are Eagle
Ray Alley and Fire Coral Cave- both located within Xey Largo's
National Marine Sanctuary. Some common marine life seen in these
dive sites are Hawksbill turtles; Quesn and Grey angelfish, Black
grouper, Spiny lobster, and nurse sharks.




Relax

After a day of being under the hot sun, you can cool your body down
with a treatment at the Shala Spa at the Dream South Beach
property. If you tell vour therapist you are stiff in certain areas he or
she may suggest incorporating stretching during the massage to help
those who work cut or frequently sit at desks to achieve deeper
muscle relaxation.

walk

For window shoppers, there are a ton of budget, designer, and
souvenir shops all along Collins Avenue. Across from the Dream
South Beach on 11'¥ Street, you can visit places like Mom's Pizza;
Elue Body Brazil-a swimsuit and body suit shop; Mini Mart for
toiletries; and SOBE Electroaics if you nead to grab a phone charger
or camera for your adventures.

Hang Out

Ultimate relaxation takes place at the beach at Dream South Beach.
The hotel provides two complimentary towels and two beach chairs
per room. 1f you want to be more shaded, umbrellas are $20 for the
day. If you are more of 2 pool-goer, the hotel has a rooftop bar and
pool, High Bar, with several nooks to read or do work on a laptop, but
be in proximity to the action.
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These Are Miami's Most Sought-

alter Airbnbs

From kicking it back in the sand to dancing the night away in South Beach, Miami has
something for everyone.

BYALISONFOX ~ JULY 17,2018

Each product we feature has been independently selected and reviewed by our editonal team. If you make a purchase
using the links included, we may eam commission

P=OTO: COURTESY OF AIRENE

Go on a bike tour and take in the art deco architecture of Miami Beach, hit the
luxury stores at the Bal Harbour Shops (Prada, Dior, Balmain, oh my), or flaunt
your best bikini and unwind on one of the many beaches.

If you're headed to Miami, you're not alone: the city saw 16.5 million overnight
visitors last year, according to the Greater Miami Convention & Visitors Bureau.
(And pretty soon you could tack on Disney World to your trip too, getting there
from Miami in only a couple of hours on Richard Branson's planned high-speed
train).




Book yourself into an Airbnb to take in the sights with all the comforts of home

23. and maybe try your hand at making the famed Cuban sandwich in your kitchen.
These are the top wish-listed homes Airbnb users are itching to stay in.
f
F8
i Hotels.com Will Pay You $10,000 to Be a Professional "Pool...
More That's right, you can get paid to do this job

, RRRRRRGN, §




This one-bedroom penthouse apartment screams Miami-cool with views of
skyscrapers all around you (even from the lofted bedroom). And with pools and
a gym in the building, you'll never need (or want) to leave.

To rent: airbnb.com, from $89/night

Lush Garden Hideaway — Morningside

Sip your morning coffee (Nespresso, of course) from the outdoor couch in the
verdant garden of this one-bedroom, detached home — there's even a mango
tree. Inside, reclaimed wood and dark furniture lend a chic-vibe to this cozy
space.

To rent: airbnb.com, from $95/night



Bright Poolside Paradise — Kendall

Surrounded by palm trees, this pool and large outdoor kitchen has to be one of
the most peaceful places to spend the day in Miami. The five-bedroom home
features parking for six cars as well as a billiard table and gym equipment,
making it the perfect place to both relax and have fun.

To rent: airbnb.com, from $239/night

Balinese stvle in South Florida
— Coconut Grove

I F :-y" "ék. . -
B, e ©

it

Kick back in the over-water hammock at this three-bedroom hideaway just two
blocks from the Coconut Grove Marina. Inside, the wood ceilings and molded-
wood furniture make you feel like you've escaped to an Indonesian island
without leaving the country.

To rent: airbnb.com, from $200/night



Mid-century Bungalow — Upper
Fastside

Travel back in time to the 60s with this colorful mid-century modern studio
bungalow within walking distance to both the MiMo District shops and the
beach. Spend the day lounging by the pool, staring up at the lush greenery, or
make yourself a cocktail to enjoy on one of the pop-style side chairs right
outside your door.

To rent: airbnb.com, from $125/night

Cozy Cottage — Coconut Grove

Walk past a peaceful koi pond to get to this studio cottage, featuring a nice-size
bed and Nespresso maker. A waterfall and pool, and outside lounge space make
it the perfect place to soak up the Florida sun.

To rent: airbnb.com, from $99/night



Artsy Cottage — Wynwood

Relax on the porch hammock of this snug cottage about five minutes from the
muralrich neighborhood of Wynwood. The apartment is small but inspired with
a cozy window nook for delving into a great book.

To rent: airbnb.com, from $55/night

Modern Florida Loft — Coral Way

Soak up the Florida sunshine at the large pool just outside the door of this
modern loft. A small, but functional kitchen and cute living area makes it perfect
for couples or solo travelers.

To rent: airbnb.com, from $89/night



Tropical Living fit for a Family
— Pinecrest, Florida

PROTO: COURTESY OF ARENG

Bring the whole family to take advantage of this large four-bedroom home. The
expansive pool and outdoor basketball hoop will entertain the kids, while the
cushy outdoor couches and luxurious master bathroom (hello soaking tub) will
pamper the parents.

To rent: airbnb.com, from $300/night

Modern Open-concept — Brickell

PROTO: COURTESY OF AIRENE

Take a dip in the open-air pool on the 38th floor of this high-rise building and
take in the spectacular views of the city. The views extend down to the
apartment itself, where a small balcony and floor-to-ceiling windows let in ample
natural light, complementing the modern kitchen and wood feature wall.

To rent: airbnb.com, from $98/night



BEA BRODA

If You're Wondering What There is to
DO in Miami This Summer. ..

MIAMI (July 2019) — As alluring a destination as ever, Greater Miami and the Beaches
continues to evolve and enhance tourism infrastructure, investing millions in cruise lines,
airlines, hotels, restaurants, nightclubs, family attractions and a new $620M reimagined Miami
Beach Convention Center.

Hialeah
& Hialeah Gardens

Doral

Here is an update on the latest news in Greater Miami and the Beaches:

TEMPTATIONS

Visitors and residents can enjoy a relaxing staycation in one of many alluring hotels in the
destination. During Miami Hotel Months, June 1 through September 30, resorts throughout
Greater Miami and the Beaches are offering special discounts on rooms, packages, amenities,
and inclusions. These appealing offers include discounted stays, resort credits, complimentary
meals and more.



The Greater Miami Convention & Visitors Bureau (GMCVB) is ramping up for the 18th year of
its beloved Miami Spice Restaurant Program. Since its inception in 2001, an estimated one
million Miami Spice meals have been served. As the 2019 season approaches, all signs show
a projected record-breaking year in terms of participating restaurants. The two-month long
program — August 1 through September 30, 2019 — showcases Greater Miami and The
Beaches’ diverse and ever-evolving culinary scene and celebrates the amazing restaurants
and talents that make Miami & Beaches one of the nation’s most delicious destinations. The
2019 Miami Spice Restaurant Program sponsors are ABSOLUT ® JUICE Strawberry & Apple —
brought to you by Planet Earth’s Favorite Vodka and Stella Artois. Visit

www MiamiTemptations com for more information on all of the temptations programs.
CRUISE LINES

A record number of 6,013,746 cruise passengers traveled through PortMiamiin 2018 — more
than any port in the world. Over twenty cruise brands offer itineraries to the Caribbean, South
America and beyond.

New Ship Arrivals to PortMIAMI/

[if IsupportLists]- [endiffMSC Meraviglia, MSC, November 10, 2019

[if IsupportLists]- [endif[Norwegian Encore, Norwegian Cruise Line, November 17, 2019

[if IsupportLists] [endif]Scarlet Lady, Virgin Voyages, April 1, 2020

AIRLINES

Miami international Airport (MIA)

MIA welcomed 22.8 million passengers in 2018 (11.2 million international arrivals and 1.6
million domestic arrivals). MIA continues to attract new airline carriers as well as introduce
new international routes through existing airline partners. MIA is home to more than 100
airlines, more than any other U.S. airport.

[if IsupportLists]- [endif]Norwegian, voted Europe’s best low-cost carrier the past six yearsin a
row by the SkyTrax World Airline Awards, began first-ever service at Miami International
Airport on March 31, 2019. The launch gives travelers a daily nonstop option between MIA and
London Gatwick Airport, aboard Norwegian’s Boeing 787 Dreamliner aircraft that seats 344
passengers in a two-class configuration.

[if IsupportLists]- [endif]French airline Corsair will launch service at Miami International Airport
on June 10, 2019, with four weekly flights to Paris Orly Airport, giving South Florida travelers
another option to one of the world’s most popular tourist destinations.

New scheduled services in 2019/2020:

Europe:LOT Polish Airlines: Warsaw, Poland (June 1, 2019)Norwegian Airlines: London,
England (Gatwick) (March 31, 2019)Corsair Fly: Paris, France (June 10, 2019)

Latin America/South America:American Airlines: Cordoba, Argentina (June 7, 2019)

Emerging Markets:

Royal Air Maroc: Casablanca, Morocco (April 3, 2019)



COOL CUISINE AND NIGHT LIFE

This summer, Wynwood Kitchen & Bar is changing the way locals and tourists see the
Wynwood Walls. WKB is now offering a Grab & Go bar on their patio, where guests can
purchase beverages and food while they roam the works of renowned artists, including
Shepard Fairey, Kobra, and Ron English. From 12:30 a.m. to 7:30 p.m. Tuesday through
Thursday, sightseers can purchase handheld bites like Tacos, Avocado Fries, Mango Fresco
and Elote for $5 and under. Drink specials also include beer, wine, water and sodas for $12
and under. Elevate the Wynwood Walls experience with a guided walking tour, where you can
learn about the 10-year history of Wynwood Walls, the ever-changing murals by some of the
most legendary graffiti writers and street artists, and the evolving neighborhood. Private tours
are also available daily for groups of all ages and sizes. For more information, visit
WynwoodKitchenandBar.com

Without leaving Miami, whisk yourself away to the French Riviera and indulge in Bagatelle
Miami Beach'’s Iatest decadent menu. Paying homage to the French Mediterranean,
Bagatelle’s new menu won't disappoint — think truffle galore (Pizza 3 la Truffe Noire and
Poulet ROti Entier 3 1a Truffe), a full crudo bar, French delicacies with a twist and more. Guests
can also enjoy Bagatelle’s latest summer programming, the Bagatelle Bacchanal. Every
Wednesday, Bagatelle does BYOB (Bring Your Own Bottle) the right way with a no-corkage
fee, as well as half off their entire wine and champagne lists. For more information, visit

Inside the 18,000 square-foot space you'll find 17 eateries and three bars at the new Time Out
Market. Many of the restaurants are helmed by familiar faces in Miami’s culinary scene,
including Jeremy Ford, winner of Top Chef season 13, Giorgio Rapicavoli, and Norman Van
Aken. Time Out Market is ideal for those who can’t decide what to eat, as you'll find a bit of
everything under one roofl For more information, visit TimeOutMarket com/Miami

The food hall craze doesn’t end with Time Out Market - Lincoln Eatery, the 9,600 square-foot
space, features 16 artisan grab & go concepts. Headlining the group is an outpost of popular
Thai eatery Cake Tai Kitchen and Gai-Jin by Cake by chef Phuket Thongsodchaveondee aka
“Cake”. Local liquid nitrogen ice cream concept ChillN also has an outpost, along with coffee
spot XO Espresso Bar and more. For more information, visit ThelincolnEatery com

Hai Hospitality, the Austin, TX-based restaurant group, announced the location of its
forthcoming Uchi in Miami, the company’s eighth restaurant. Owner and Executive Chef Tyson
Cole’s Uchi will be located at 252 NW 25th Street in Wynwood 25, a new mixed-use
development in the heart of Miami’s Wynwood Arts District. Uchi Miami will mark the first time
the group has opened a restaurant in Florida and its second restaurant outside of Texas. The
menu at Uchi, which translated from Japanese means “house”, will include hot and cool
tastings, makimono, yakimono, tempura and, of course, sushi and sashimi. Most dishes are
designed to be shared by the table. For more information, visit HaiHospitality com




ATTRACTION ACTION AND SPECIAL EVENTS

The Secret World Inside You, a new special exhibition at the Philip and Patricia Frost Museum,
will be on view from Saturday, May 25 through Sunday, September 8, 2019. Presented locally
by Nicklaus Children’s Hospital, The Secret World Inside You, organized by the American
Museum of Natural History in New York, uses larger-than-life models, computer interactives,
videos, art installations and a live presentation to explore the rapidly evolving science that is
revolutionizing how we view human health and understand the inner workings of our bodies.
-------- an microbiome — the vast community of bacteris, viruses, and other
microbes that call our bodies home — in this new special exhibition at Frost Science. Although
many of us think of microorganisms as “"germs” that cause diseases, only a tiny percentage of
them actually make people sick. This interactive exhibition takes visitors on a journey through
the human body to explore the microbiome. Find out what these are, where they are found,
how they interact within us and how incredible new discoveries are redefining notions of
human health. For more information, visit FrostScience org
Paraiso Miami Beach is officially taking over what was known as Miami Swim Week for over a
decade. Bringing over 30+ runway shows and activations by top brands in swimwear and a
consumer-driven pop-up double decker overlooking Miami Beach, Paraiso will have
something for everyone! For the first time ever, Paraiso Miami Beach brings fashion to the
streets of Miami, inviting consumers to a multi-day pop-up space, the Paraiso Bungalow,
where attendees can shop collections, accessories, jewelry while meeting designers behind
some of the industry’s most reputable brands, all under one roof. Paraiso Miami Beach
channels the core values of innovation, originality and discovery through must-see events,
imaginative activations, exclusive launches, runway presentations and collaborations in
design, music, wellness, art and social media. For more information, visit
ParaisoMiamiBeach.com
Miami Off Road, specialized in off-the-beaten-path tours of Miami in French, is excited to
announce its exclusive tour of the Everglades for French speakers. After meeting their guide
in Miami Beach, visitors will cross Magic City towards the Everglades, viewing landmarks such
as Art Deco buildings or the Freedom Tower along the way. Once in the Everglades, they will
embark on an amazing 1.5 hour eco tour. No caged animals, only the beauty of the famous
Florida Everglades. The guide and pilot will take them to various islands and canals to get
them as close as possible to birds, turtles, and plants, as well as the famous American
Alligators! This unique tour in French is available year round, in small collective groups of up
to 9 people ($149/adult, $129/children 6-12 years old, free under 6 years old, including airboat
ride and transportation), or in a private tour (prices upon request). For more information, visit
MiamiOffRoad.com
Once a staple in Miami Beach, Fritz's Skate, Bike & Surf originally opened on Lincoln Road in
1989, selling and renting inline skates, before relocating from the promenade. In February
2019, Fritz’s was welcomed with open arms as it moved back to its original home on Lincoln
Road. Fritz's Skate, Bike & Surf has grown into South Beach’s hometown favorite store to rent
bicycles, rollerblades, skateboards, longboards and scooters. For more information and
rentals, visit FritzMiamiBeach.com




At the intersection of Euro pop and Miami's Wynwood scene comes forth Lulu Laboratorium,
one of the newest retailers to return to Lincoln Road. Lulu Lab brings together artists and
designers who have a commitment to true self-expression. Meshing bold contemporary style
with a youthful vigor the gallery takes on electro-eclectic elements for a fun fresh look that
draws from fashion and art. For more information, visit LuluLaboratorium.com

The Dog Bar is an internationally-renowned destination that has recently reopened on the pet
friendly Lincoln Road. For those who seek the ultimate lifestyle for their beloved pets, Dog Bar
is @ must, with services that include pet grooming, training, pet food consultations and more.
For more information, visit DogBar.com

Founded in 1985 by artists and for artists, in a former industrial Art Deco-era bakery,
Bakehouse Art Complex provides coveted studio residences, infrastructure, and community to
enable the highest level of artistic creativity, development, and collaboration for the most
promising talent. Currently, the Bakehouse is the largest studio complex in Miami and houses
approximately 50 studios of varying sizes, two galleries, and shared artists’ facilities.
Bakehouse is now positioned for its next stage of development, seeking to play a critical role
in the collective efforts to build a strong and sustainable ecosystem in Miami in which artists
and their art can thrive. A master plan is currently underway to determine the highest and best
use of its impressive 2.5-acre campus to better serve the needs of Miami’s cultural
community. For more information about current and upcoming exhibitions, artists-led classes
and workshops, and community programs and events, please visit BEacfl.org

Make a splash! Daring drops, turns, and twisting spirals await when you make a splash at Tidal
Cove! Conquer a gravity-defying raft ride, thrill to a freefall loop, meander along a lazy river,
and make a new friend in the Kids Cove. Whether you're relaxing beneath one of 25 breezy
cabanas, enjoying a bite to eat at their two dining outlets, or experiencing the ride of your life,
you're sure to find it at Tidal Cove, located within JW Marriott Miami Turnberry Resort & Spa.
For more information, visit TidalCoveMiami.com
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The Betches’ Bachelorette Guide To
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Planning sucks. and bachelorelle partics are a lon of work. So we're laking all the guessicork
oul of planning a bacheloretie party by breaking down lop bacheloretle destinations. Our
uides will tell you where lo stay, eal. parly, how lo gel around, and give you a sample ilincrary
that you can folloz. You're wclcome.

Miami is one ol the biggest bachelorelle deslinations in the country, and for obvious
reasons—il's packed with countless holels, bars, restaurants, pools, and clubs prime for
parlyving. And Lhen there’s South Beach, where vou can mingle with bronzed hard bodies
in skimpy swimwear. or simply live vour besl life sporting malching bride squad oulfils
[or Insla opps before hilling the [rozen daiquiri joinls across the streel. Magic Cily is the
ultimate mix of high-low with different liers of accommodations and day (and nigh) life
oplions. So. by all means. ball oul if vou've gol thal kind of cash. or pregame vour big day
wilh your beslies on a moderale budgel. Your call. Luckily we've included oplions for
bolh, as well as a [lexible ilinerary thal calers lo all kKinds of brides and her siniens
beslies. Here is vour official Belches Bachelorelle Guide Lo Miami.

How To Get There

Another reason lo zo with Miami [or the bach? IUs cheap Lo zel Lo and close, especially il
vou're lraveling [rom the Easl Coasl. South. or MidwesL Expecl Lo be up in the air for
aboul three hours il vou're [lving oul of New York. and obviously use thal lime lo gel a
head start on the weekend debauchery with in-{light nips. The NYC airports also churn
oul over 28 (lights per day. so vou can go super early lo lake advanlage ol a bollomless
brunch when vou deplane. or go lale Thursday lo squeeze another night in. Flighls [rom
the South are Wypically shorler (around 1.5 hours lo 2.5) and airfare is usually in the S200-
300 range. although vou can find some sleals in the $150-200 range. The Miami
Inlernational Airporl is one of the largesl in the country. which is ideal for vour cause,
since anvone in bad shape on the last day (read: they slepl through their [light home) can
casily hop on another direcl. Aller soaking up the booze wilh a hangover-curing cubano al
Versailles Cuban Bakery, in lerminal D of course. Even Wesl Coaslers don’l have il that bad
on a 3-hour (lighl. I mean. iU’s nol 6+ like some desirable deslinations.



How To Get Around

Even il vou think walking [rom poinl A Lo poinl B sounds like a smarl idea in Miami, esp.
around Soulh Beach. lel us warn vou by saving good luck nol dving ol heal exhaustion.
Temps can be crazy high during the day (and still hol al night). so il vou're slamming
drinks by the pool and then trving lo make moves. vou're probably going lo [ainl. Hence
why Ubers and 1y[ls are strongly advised. And who wants to ruin their makeup? Nol us.
Boals are another kev mode ol transportation here. so make vour kettest mosl sociable
[riend lake one [or the leam and secure a few men with vachls (or al leasl a small

schooner with a working engine) o acl as vour personal chauffeurs for the weekend.

FONTAINEBLEAU
MIAMI BEAC)

Where To Stay

The besl thing aboul choosing vour bach pad in Miami is thal there is ZERO shorlage of
holels here. Seriously, like a million with more popping up every day. And because ol the
fierce compelilion, vou can usually gel reasonable deals. especially on packages for
bachelorelles or large groups. with 3rd or $th night [ree offerings. Our advice is lo do vour

rescarch and book early. lo score as many benefils as possible.

The Miami Beach Edition: Chances are il vou're slaving al The Edition. vou're nol the

onlv girl group that is. which means more new [riends. Much like other Edition localions.
its zol all the bells and whistles: well-appoinled decor. roomy suiles. Killer amenilties (oh
hi. Le Labo producls and BEATS Bluetooth speakers). and award-winning reslaurants and

bars. IUs basically bachelorelle heaven, because vou never have lo leave.
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Pool time under the palms at the #MiamiSeachEDITION @
@blonde_itinerary
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Whal sels their Miami oulposl apart [rom Lhe resl however. is the Basemenl, fealuring :
2.000-square-fool nightclub, rainbow ice rink, and neon-lil, -lane bowling alley with
balls and shoes designed by famous artists. Verrrrry Sludio 54. < NBD. And those
restaurants we spoke of? Celeb chel Jean-Georges Vongerichten created the menu al
Malador Room and Markel al Edition. even the bar snacks in the Basemenl Bowl Lounge
are ]G approved. They also throw a parly jusl for the ladies every Wednesday called
“Femme Falale™ with complementary slushies and ice skaling. You also can’l forgel aboul
Lthe special boltle pricing for bachelorelle parties every night of the week. Can’l go wrong

al The Edition.
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basementmiami

Monday bowling sess

#8asementMiami for

ns never looked so good. Join us tonight at

ustle and Bowl. @@: &chloebridges
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Four Scasons Holel al The Surl Club. Surfside: II vou and vour mains are a classy bunch.

or simply looking lo bougie il up on vour lasl [ling before the ring. look no [urther than
Four Seasons Surfside. Miami legend: The Surl Club opened ils doors on New Year's Eve in
1930 and has a [resh new look and feel. thanks Lo the addition ol 101 lower rooms. cabana
sludios, and residences. So il's inlimale. vel spacious, and 100% our aesthelic. And
speaking ol cabanas, they restored their original ones thal Frank Sinalra, Elizabeth Tavlor.,
Joan Crawlord. and Winslon Churchill used lo parly in. back in the day. We're lalking arl
deco luxe quarlers with privale bathrooms and showers. because why Lrek back lo vour

room lo rinse ofl when vou can lake care ol business in the "BANAY!



fssurfside View Profile

Four Seasons Hotel at The Surf Club, Surfisde, Florida
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Saturday at The Surf Club and the possibilities are endless. J¥ 4% Our
suggestion? Starting the night off with the Fiori cockrail at
#.SChampagneBar. (Photo: Ejackiemiranne) #TheSurfllubMiamiSeach
#FourSeasons #Miami

od a comment @

There's also Le Sirenuse Miami, Mare by Le Sirenuse. and Thomas Keller's The Surf Club
Restaurant for celebralory meals, and no shorlage of champagne. Belween The
Champagne Bar and the rolling champagne trolley al TSCR. vour bubbly supply will never
run dry. And what's a girls’ gelawav withoul a next-level spa ouling Lo pamper Lhe bride +
co? They have thal covered. loo. Susanne Kaulmann facials, Biologique Recherche body
Lreatments. and every Kind of massage are par [or the course in Lhis wellness relreal,
which vou clearly need during an overly indulgent few days away. The hammam and sleam

rooms double as a sweal lodge for much-needed deloxing—just savin.
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Sundays are worth smiling about, especially here. § (Photo: @andrealevo)
#F5Surfside #Miamibeach #fourseasons #miamihotel #cabana #cabanalife

view all 5 comments

Add a comment..

Facna Miami Beach: Whal's nol Lo love aboul Lhis over-the-lop gem? IUs bachelorelle
GOALS due to the Damien HirsU's “Gone bul nol Forgollen™ gilded woolly mammoth
skeleton that's =1 for pholos, and don’l even gel us slarled on the oceanfronl suiles.
Sprawling balconies with sick views and and beds so dreamy vou could literally spend
vour enlire vacay there only scralch the surface of why this place slays so hard. 1t also
doesn’ hurt thal evervone saunlering through the muraled hallways and palm tree lined
paths is supermodel slunning. so jusl a little heads up Lo pack the qualily conlenl outfils.
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Welcome to our palm-framed paradise. (photo by Etravelwithpas)
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Then there’s the red and while striped umbrella dolled beach. grand pool. and three
reslaurants lo consider: Los Fuegos by Francis Mallmann. Pao by Paul Qui. and the
lropical Veranda. Definitelv don’l leave withoul experiencing their Samsara Cabarel,
either. A sultry theatrical performance that blends aerialist choreography. acrobalics. and
insane lalenl—il's exactly whal a gaggle ol girls looking for a memorable lime should

wilness.
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Where To Eat

= versacemansionofficial _H‘iﬂi
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can just feel the magic of #TheVilla through this picture. #GiannisatTheVilla
#DiningOut #Magical #LuxuryDining | @ Ekonceptevents
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Gianni's al The Villa: A trip lo the Versace Mansion when in Miami bachelorelling is

mandatory for the group pholos in fronl of the Million Mosaic Pool alone. Wear vour besl
loud and proud Versace-inspired lewks and party like iU's the "9os and vou're Naomi.
Chrisly, and Cindy. Pro Tip: Order the 24K gold margarila. homemade Lruflle gnocchi. and

ask Lo lour Donalella’s room posl-dinner. You don’l wanl lo miss iL. trusl us.

Kyu: Asian [usion, Miami style. Most of the food is either grilled or raw with a healthy dose
ol veggies. bul it's all seriously vummy. And iUs fun. Fun always wins in our book. Make a
res one of vour first nights in town, when you're still tryving Lo keep the latle-night binge

(and carbs) in check.



View More on Instagram
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Aspacts of Positano are weaved throughout L Sirenuse Miami in every
corner you come across. Join us for a glass of crisp champagne as you bathe
in our emerald green surroundings 4 Y (Photo: @thestylebungalow)
#LSChampagneBar #HotelSar #MiamiSeach

©

Le Sirenuse Miami: Couldn’t decide belween Posilano or Miami [or vour bachelorelle

Q
o

parly? Why choose when the famed Amalfi Coasl mainstay now has a glamorous 2nd home
in Magic City? The glilzy Champagne Bar is where vou begin (dressed to the nines, duh).

followed by a [ull-on Medilerranean [east of all the seafood and pasla.

Swan & Bar Bevy: You've probably seen the fres prelly in pink Swan gracing vour
Instagram leed ever since il opened lasl vear, and iU's still a solid choice [or cocklails and
nibbles. with a side of pholoshools. Since it's nestled in the hearl of Miami's lrendy Design
Districl. we suggesl swinging by for drinks al the gorg, rose-hued. llower-bedecked bar or
silling al [resco in the lwinkling garden belore finding some streel arl Lo snap the group in

composed squalled arrangements.
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Beside the sprawling Tree of Life, the colorful outdeor bar invites imagination

1o run free. (photo by @alexmarkow) #LosFuegosFaena #FaenaMiamiBeach
#FrancisMalimann

©

Los Fuegos: The vibe al Francis Mallmann’s Los Feugos is sexy AF. Think shell-encrusted
columns and lrees enlwined wilh lights oulside. and cushy couches draped in leopard
inside. Brace vourselves for an epic lunch or GNO. the Argentine way. Their whole asado
experience is nol lo be missed. because evervthing lastes beller cooked over an open
{lame (aller you've had a few). especially Mallmann's crazy addictive empanadas. Il you're
anvthing like us. vou'll be licking vour plate clean by the end of the night trving lo order

more and posing wilh the animal slalues scallered aboul.



Mr. Chow: You know il vou love il, vou are mosl definitely gonna crave it when vou're
wasled aller day drinking. Mr. Chow's privale dining room is key [or noshing family styvle.
when vou just wanl Lo Lo dig inlo heaping piles of noodles. plallers of plump little
dumplings, and their signalure ma mignon and Beijing duck. behind closed doors. We're
hangry, all right”!
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we always ecourage to share our dishes with your friends: with our maki
selection the whole table can explore 3 different 1aste experience Q a

Vearggenoro

#zumamiami #zumarestaurant #ilovezuma

#miamibrunch #lunch #miamilunch #lunchmiami #tableset #tablesetting
#tablestyling #foodphotoshoot #foodphotography #foodstyling #foods
fgatmiami #miamieating #sushi 2miamisushi 2nigiri #chopsticks

#yellowtailmaki 2californiaroll #hamachi #hamachirolls




Zuma Miami: Celebrale the bride with vour tribe at this waterlront hol spol where
rubbing elbows wilh celebs is a given. Their VIP room jusl ol a [acelill so vour crew can
dine like boss bilches with vour own closed-oll lerrace. cuslom menus. and Inslagram-
worlhy views ol the Miami River., Thal walerway definilely comes in handy when vou need
Lo pull up like the true QUEENS you are, via boal. The restaurant will also caler a full-
blown dinner with drinks dockside—or oul al sea—bul trv nol to [all overboard aller one
loo many shols, K?

Where To Party

O nikibeschmiami View Profile
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Dance is the hiden language of the soul.

view all 5 comments
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Nikki Beach Miami: The first Nikki Beach lo ever open—=ves. before SL Tropez and SL

Barths—is alive and well and the place to be on Amazing Sundays. There are boho-chic
leepees evervwhere, an inloxicaling beachy scent walling throughout the grounds. and a
lon of people dancing Lo “happy music™ by world-class DJs. Add crazy delish sushi boals
and ice buckels overflowing with rose lo the list of perks and vou'll understand why

wanling lo move inlo vour personal davbed is a serious consideration.

W South Beach: The W believes in the three B's. and so do we: beach. babes. and bikinis.

With newly renovaled cabanas, privale bungalows with outdoor showers. and the adults-
only miniWET pool. vou could spend an enlire dayv here and never el bored. You could
also pass oul and have lo be woken up around 4pm Lo go home. Should you be a real
lrooper and ready Lo keep going. there’s WALL. their ultra-lounge fit for a night of dancing

and Lrying lo balance in heels.

?— bagatellemia View Profile
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#BrunchTip : Always. Stay. Hydrated.



Bagalelle Miami Beach: When in hol-as-hell Miami it’s important Lo stay hvdraled, and

brides-lo-be can indulge in oversized goblels ol mixed drinks. or magnums ol champagne
al Bagalelle because =YOLO. No ask is loo small. either. They'll creale personalized
bachelorelle menus with logos for their [amed parly brunches. and on Wednesdays vou
can lake advanlage ol their weekly “Bacchanal® for a drunken sh*ishow thal also happens
lo be BYOB-[riendly. No corkagze lee and hall oIl their entire wine and champagne list?

We're Lhere.

The Rooftlop at 1 Holel South Beach: You have Lo be over 21 Lo be allowed up Lo this 18-

storv-high paradise. so lry nol lo lose vour license (or vour bag) during the
weekend. Their =Sip.Swim™ Sunday soiree is open Lo holel guesls and locals alike [rom
noon unlil 6pm. and the scene is supreme for loasting the bride and [lirting with hollies

pre-wedding handensts bands.

Nighttime Entertainment

385 likes
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No Grey Goose if you don't get locse @ T.. performing live Saturday, July

6th at 11N
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EnEVEN Miami: When vou wanl a mega lounge and a 24/7 strip club in one. ENEVEN has
vour bridal back. Known for allracling lop-nolch lalenl. celeb performers. and hol girls
thal can do conlortionisl moves (Lake note for vour wedding night). it’s the premiere aller-
parly locale. So much so. that they offer an “IUs The Aller Parly™ package. that includes
V1P lable service and congrals messages streaming on the club’s LED screens. You can

even be that chick in the club and sneak up Lo the D] boolh lo request vour songs because
it's YOUR nighl.

STORY and LIV: These OG Miami clubs have been around forevs, and therefore have
bachelorelle shenanigans locked and loaded. Gel escorled Lo your lable, have boltles with

fireworks come oul on the reg. dance on banquelles. and hope vou don’t expose voursell...
vou know, stull thal would make mom and dad proud. Jusl be sure Lo check their evenl
cals Lo see which big-deal DJs are going Lo be on Lhe lables while yvou're in lown. You don’l
wanl lo miss Calvin Harris, Tiéslo, Diplo, or Sleve Aoki, now do vou??

Friday. Day 1

Pro Tip: Don'l sleep Thursday nighl. so vou can board the earliesl possible (light Friday
am

1. Drop vour bags al the holel lobby desk since it's probably loo early lo check in. do a
quick change into the swimsuil you obvi packed in your carry-on. and head lo the
pool like a girl on a mission with vour comically large cups ull ol booze.

2. Posl up in vour cabana (and order rounds ol lequila shols like a pro), then relax for a
few hours before throwing on swim cover-ups and make vour way Lo lunch.

3. Lunch oulside al Los Fuegos, The Edilion. or Swan/Bar Bevy. and try lo remember lo
drink some waler in addition to carb loading so vou actually make il through the rest
of the night.

4 Relurn Lo the pool for more debauchery and a nap.

5. Wake up. gel vour glam on. blast some single lady anthems with the bride. and head
Lo dinner al Gianni's or Le Sirenuse.

6. Friday night is vour night Lo go HARD. so drink some more waler and roll into the
club al ENEVEN or STORY.



Saturday. Day 2

Pro Tip: Make sure vou keep charcoal pills. Pedialyvte, and coconul waler next to vour bed
Lo consume the second vour eves open. and if vou're really a great bridesmaid. you'll book
IV drips lo cure the crew’s massive hangovers al REVIV

1. Brunch at Bagalelle, where vou won'l [eel the slightest bil guilly aboul ordering a hair
ol the dog, because evervone is aboul lo gel LIT.

2. Il'vou plan on doing something other than gel sloshed al the pool the rest of Lthe day.
zood job being an overachiever. Bul il you wanl lo do thal and something else. book
an allernoon calamaran charter on GelYourGuide that includes four hours of fun and
a cruise lo a sandbar for waler aclivities and more drankkkkks. They also offer a 1-
Hour Wynwood Walls and Street Arl Tour [or groups interested in a little culture to
balance oul the mavhem.

3. Pul vour ass in bed and NAP!

4 Wake up and dial room service for more booze and ry Lo make voursell presenlable
for the night.

5 Do dinner al KYU, Mr. Chow. or The Sur{ Club.

6. I vou need a change ol pace and wanl laid-back bars inslead of inlense clubs.
stumble into Broken Shaker atl Freehand Miami. Rose Bar al Delano, Rackel. Wood
Tavern, and Sweel Liberly



Sunday. Day 3

Pro Tip: Hopelully vou look it serfa easy Salurday nighl because Sunday is the besl pool
parly day in Miami. Il nol, bolloms up!
1. Hold a quick group powwow [or oulfil coordinalion and required [lair, then Uber
over lo Nikki Beach lo slart the day.
2. Lunch. drink. lan. reminisce and close vour lab. vourve gol more places o hil
3. Up next: Sip.Swim al 1 Holel
4 Sel an alarm lo chug at least 3 [ull cups of waler
5 You know whal lime il is—NAP TIME!
6. Find something clean lo wear and sellle in [or food coma al Zuma. or trv
Upland or Michael's Genuine [or pizza/pasla/burgers since yvou don’t have lo be in

swimwear the next day

Monday. Day 4

1. Book the next {light oul if vou didn’l deparl Sunday nighl. Good luck and godspeed—
we hope vou slill have some essenlials [or the plane in vour bach survival kil.
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Rettungstiirme in Miami Beach

Strandschonheiten

Die Lifeguard Stands am South Beach gehoren zu den Wahrzeichen von Miami Beach. Die Fotografin Karineh

Gurjian hat die bunten Unikate besucht - frith morgens, wenn der Strand leer ist und das Licht ideal.

@ Von Ines Kaffka v

Ein orangefarbener Tupfer leuchtet vor der wolkenverhangenen Strandkulisse: eine
von mehr als 30 RettungsschwimmerhGtten am Strand von South Beach Miami. Die
Stelzenbauten sind beliebt - nicht nur, weil in thnen Lebensretter sitzen. Nachdem
Hurrikan "Andrew" 1992 die meisten Strandhauschen zerstort hatte, gab die
Stadtverwaltung neue in Auftrag, unter anderem bei dem Architekten William Lane
und dem Designer Kevin Scharf. Es sind vor allem ihre farbenfrohen, futuristischen
Designs die zum Markenzeichen des Strandes wurden - und den Hauptdarstellern
einer Bilderserie der Fotografin & Karineh Gurijian.




Die Buden stehen auf dem Strandabschnitt South Pointe
Park bis hoch zur 85. Stralte. Anders als in Kalifornien -
wo Gurjian lebt - ist hier jeder Lifeguard Stand ein Unikat.
Sie sind gestreift, geringelt oder gescheckt. Einer hat ein
Dach wie ein gezackter Stern, ein anderer gleicht einem
Leuchtturm. Gemeinsam haben sie, dass sie sehr
farbenfroh sind und dementsprechend ein echter
Hingucker. Weil sie weithin sichtbar sind, nutzen
Wassersportler und Strandganger sie als
Orientierungspunkte.

Karineh Gurjian halt sich gern am South Beach auf - um zu fotografieren aber auch
zum Vergnigen. Der Strand gehart zu den beliebtesten der USA, Menschen aus
aller Welt und jeden Alters treffen sich hier. Sie schatzen den weilRen Strand, das
vielfaltige Essensangebot, das Partyleben oder das schoéne Art-Déco-Viertel in der
Nahe.

Das ideale Licht zum Fotografieren der Tarme fand Gurjian morgens, wenn die
Sonne aufging. Dafur musste sie gegen 5 Uhr am Strand sein. Dann spazierte die
aus Armenien stammende Fotografin von Haus zu Haus. Die Rettungsschwimmer
sieht man auf ihren Bilder nicht. Gurjian zeigt nur den Himmel, den Strand,
manchmal verschwommene Hochhausfassaden - und die Hutten nattrlich.

Alle paar Hundert Meter steht eines der Hiauschen im Sand. Zum hundertjahrigen
Jubildum von Miami Beach 2015 wurden einige der Hauser renoviert. Doch Regen,
Wind und Meer haben ihre Spuren hinterlassen: Der Lack blattert ab, an manchen
Stellen splittert das Holz. Demnachst missen sie wohl wieder restauriert oder
durch neue ersetzt werden. |hr Zauber wird jedoch nicht vergehen, mit ihren Fotos
hat Karineh Gurijan den poppigen Hutten ein Denkmal gesetzt.
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Nicht alle Hirtten am South Beach Miami sind knallbunt. Doch aus allen tiberblicken Rettungsschwimmer den
Strand. Gleichzeitig bieten sie Wassersportlern einen Orientierungspunkt.

Rund drei Dutzend dieser Hutten befinden sich am Strand, die Fotografin Karineh Gurjan hat einige abgelichtet.



Die Hutten stehen alle auf Stelzen, um sie vor Wasser zu schitzen.

Alle Aufnahmen sind fruhmorgens entstanden. Gurjan hat den Strand bereits vor Sonnenaufgang besucht und
dann an mehreren Tagen die einzelnen Rettungstirme fotografiert.



Die Rettungsschwimmer selbst zeigt Gurjan nicht auf ihren Bildern.

Verschiedene Architekten und Designer haben die Bauten gestaltet - unter anderem William Lane und Kevin
Scharf.



Hurrikan "Andrew" zerstarte 1992 alle alten Rettungstirme - Einheimische und Touristen sind groftenteils
begeistert von den neuen Konstruktionen.

Wie ein Leuchtturm sieht dieses Rettungshauschen aus. Die Flagge gehort nicht zum Design, sie zeigt
Schwimmern die Wasserverhaltnisse an. Gelb bedeutet: leichter Wellengang.



Dieses Hauschen ist Gurjans Favorit - mit seinem gezackten Dach ist es ein Hingucker am South Beach.

i/ |I |I-
*rwl m

Einige der Hauschen sind renovierungsbedurftig, manche werden durch neue ersetzt.



Als in den 80ern ,Miami Vice" zum ersten Mal liber
die deutschen TV-Bildschirme flimmarte, war ich
sofort Fan. Coole Stadt mit coolen Leuten in krassen
Qutfits. Die Farben, die Schanheit der Menschen, der
besondere Vibe. ch wollte wie Sonny Crockett in der
aufregendsten Stadt Amerikas sein.

Heute, 30 lahre spéter, zieht mich die City immer
noch in ihren Bann, auch wenn ich keine pastell-
farbenen Jacketts mit aufgekrempelten Armeln und
Schulterpolstern mehrtrage...

< HINKOMMEN

Miami Internarional ist ein internationales
Drchkreuz fiir Vielreisende. Lufthansa flicgt
zum Beispicl tiglich ab Frankfurc und Min-
; chen nach Florida. Ebenso United und viele
| Charter-Anbieter und Airlines mit Umstei-

g&%& geverbindungen.  miami-airport.com,
AL TCE s

y Iufthansa.com, unitedairlines.com

< UBERNACHTEN
Machen wir uns niches vor:
Wer in Miami nicht akeiv und
in Shape ist, hat verloren. Des-
halb sollte man(n) auch bei der
Wahl des Hotels auf Lage und
&~ Ausstartung in Sachen Fitness
achten. Das Horel East Miami ldsst
dem Jetlag-geplagten Vielreisenden gar
keine andere Wahl, als sich am frithen Morgen
am Strand die Beine zu vertreten.
Ein absolutes Highligh ist die Jogging-

strecke am South Beach, der sogenannte

AUGUST/SEPTEMBER 2019
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Miami Beach Boardwalk. Der Anblick der
aufgehenden Sonne ist grandios, das Rau-
schen des Atlantiks besser als jede Sporify-
Playlist, und gemeinsam mit anderen joggen-
den oder walkenden Early Birds laufe ich
gemiitlich bis zam South Pointe Park Pier

und werde mit einem fantastischen Panora-
ma belohnt. east-miami.com

< ESSEN UND AUSGEHEN

Der South Beach ist ein Food-Paradies. Und
hier regiert nicht Fast Food, sondern Soul
und Health Food. Wie iiberall haben die
Poké Bowls auch hier Einzug gehalten und
bieten sich an als frische Lunch-Alternative
zu den iiblichen Sandwiches und Co. Meinc
Empfechlung: Poké 305 (poke305.comz) in Mi-
ami South Beach oder Poké Life (pokelifensa.
com) in Brickell.

Abends gehrt in Miami die Post ab. Jedes Ho-
tel in South Beach hat eine Poolbar, die zur
Dimmerung flirtbercite Besucher anlocke.
Tipp: Zichen Sic sich sommerlich-schick an.
Kein schlechrer Start in die Nache: die Bar

| im Delano. delano-miami-beach.hotel-rn.com

= BLEISURE

Die Verbindung aus Business und Leisure ist
der Trend bei Geschiftsreisenden. Wer das
verriickte, bunte Miami fiir einen Kurzerip

Kai Bicking reist
hauptberuflich um

die Welt. in seiner
BT-Kolumne gewahrt
uns der Moderator  \
und lournafist einen
Insiderblick auf die
Metropolen dieser Welt
- garniert mit aktuellen
News & Tipps fir thren
nachsten Trip.

verlassen will, hier zwei Tipps: 1. Auto mie-
ten, um 2) in dic Everglades Richtung Florida
Keys oder b) in die andere Richtung auf die
Westseite Floridas zu fahren. Da sind die
Strinde noch breiter, noch weifler und es
gibt groflartige Restaurants und Bars. 2. Ab
aufs Schiff! Hier warten spottbillige Ange-
bote fiir dic amerikanische Version einer
Kreuzfahre: all inclusive, kurze Hosen, bunte
Hemden und ein Partyvolk, das Miami wie
cinen Kindergeburtstag aussehen lisst. Niche
jedermanns Sache, aber lustig: Seit diesem
Jahr cruist auch das gréfite Kreuzfahrtschiff
der Welt ,,Symphony of the Seas” zwischen
Florida und den Bahamas. Inklusive eigener
Badeinsel! royalcaribbean.com

businesstravellerde

FOTOS: iStock {2), Poke305 (1)
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Lebendig gespruht

= |n Florida werden Stadtviertel und ganze Innenstadte zu Open-Air-Ausstellungen eindrucksvoller Streetart. Dabei
gaben die Kiinstler mit ihren meist grellbunten Wandmalereien starke Impulse zur Wiederbelebung der toten,
heruntergekommenen, vergessenen Gegenden — vom angesagten Art District im Miami-Stadtteil Wynwood bis zu
Downtown St. Petersburg.

vom 26.07.2019, 13:09 Uhr | Update: 26.07.2019, 15:55 Uhr

5 KA Sie M InFen Inoansivien Farben 1DMMICh aus den Wanden: e sogenanmien MU cer Wynwodod Wals in Miam

An einer Ecke strahlte gerade noch eine grelle Orange mit blitzweiltem Lachen von der Wand.
MNur ein paar Meter weiter trotzen dann zwei machtige Nashorner den aufgebrachten Wellen
des Meeres. Und drumherum? Da erscheint alles ganz so, wie es neben einem anderen
Stralenkunstwerk steht: ein "Life in Color". Denn in Wynwood knallen Farbexplosionen vom
Beton, wohin man schaut. Hinter jeder Ecke wartet eine visuelle Uberraschung — von der
iiberlebensgroRen Barbie bis zum wutschnaubend griinen Baby-Hulk. Uberall sind die flachen
Funktionalbauten mit Street-Art-Kunstwerken, sogenannten Murals, bemalt, und werden
mittlerweile tagtaglich von vielen, vielen Touristen umstrémt.

Bis vor wenigen Jahren hiatte es noch wenig Grund gegeben, sich in diesen Stadtteil von Miami
zu verirren, der aufgrund des hohen Anteils von Einwanderern aus Puerto Rico einst “Little San
Juan" genannt wurde. In nérdlichen Teil Wynwoods, wo man heute den Kunst-Distrikt findet,
war das Stralienbild gesichislos und vor allem bestimmt von alten, mitunter verlassenen
Lagerh&dusern, Parkpldtzen, Brachen. "Das war nicht die beste Gegend, zu Ful war hier
niemand unterwegs — die Kriminalitat war damals ziemlich hoch”, sagt Guide Marie Perea auf
ihrer Kunst- und Kulinariktour, als sie vor dem beriihmten Block steht, der das Epizentrum der
Metamorphose war und der das Viertel zu einem der trendigsten in Miami machte: Zwischen
der 25. und 26. Strale und der 2. und 3. Avenue befinden sich seit zehn Jahren die Wynwood
Walls, eine internationale Open-Air-Street-Art-Galerie.



Touren

Mural-Tour in St. Petersburg: Spray-Kiinstler Derek Donnelly und andere Guides
fuhren durch Downtown und erkldren die Geschichte hinter den zahlreichen
Wandgemalden. T: +1 727-275-0877, spculturaliours.com

Wynwood Art & Food Tour; Fiihrung von "Miami Culinary Tours" durch den Art-
District, die Street-Art und die Wynwood Walls mit einer kulinarischen Erkundung des
Viertels und diversen Restaurant-Stopps verbindet.

www.miamiculinarytours.com

Jeden zweiten Samstag im Monat wird im Art-Distrikt die "Art Walk Block Party”
veranstaltet — u.a. mit viel Street-Art, Live Music, Markt, Gourmet-Food-Trucks. Der
Eintritt ist frei. www.wynwoodartwalkblockparty.com

Weitere Infos:

wiww.miamiandbeaches.com

www.VisitStPeteClearwater.com

www.visitflorida.com/de

Die Reise wurde unterstiitzt von

Visit Florida und dem Greater Miami Convention & Visitors Bureau.

Tony Goldman war treibende Kraft

Initiator und treibende Kraft fur diesen Belebungsschub war damals Tony Goldman. Der
Investor und Entwickler, der zuvor unter anderem Soho in New York zu neuer Blite verhalf, sah
Potenzial in der Gegend - und in den vielen kahlen Wanden viele grole Leinwande. Vor rund
zehn Jahren kaufte er daher zu niedrigen Preisen Grundsticke auf und lud Street-Art-Kinstler
ein, die Wande der sechs fensterlosen Gebaude zu bemalen. "Es sind wechselnde Kunstwerke.
Immer wieder werden seitdem neue Kinstler eingeladen”, erklart Perea. Bislang kamen tber 50
aus mehr als einem Duizend Landern; darunter zahlreiche Griflen der Szene.

Wie man auf der Tour von "Miami Culinary Tours” schnell sieht, haben sich die Malereien langst
auf viele andere Gebdude bis in die Nebenstrallen ausgebreitet. Die Besitzer und Inhaber
engagieren dafir ebenfalls Street-Artists, die mit ihren Graffitis die Fassaden bespriihen. Diese
Entwicklung wiederum zog eine groliere Kunstszene an, so dass man heute von einem ganzen
Art-District spricht: Auf Uber 70 Galerien und lber ein halbes Dutzend Museen stofit man
mittlerweile, dazu auf trendige Shops und Restaurants an jeder Ecke und dazwischen Krane
und Baustellen, wo manch neues, exklusives Apartmenthaus entsteht. Wie in anderen Stadten
hat die Gentrifizierung naturlich auch hier ihre Schattenseiten: Die Grundstickspreise sind seit
der Entdeckung Wynwoods schwindelerregend rasant gestiegen.
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Fit fir Miami

Miami ist ein Mekka, um auf Geschéftsreisen fit zu bleiben, chne dabei spalbefreit und ,Karotten
knabbemnd” die Abende im Zimmer zu verbringen. Ein gesunder UND cooler Tag in Miami.

#MiamiBeach:Durch den Jetlag gleich friih rein in die
bunteste Sportswear und raus an den Miami Beach! Ein
Highlight ist dabei die Joggingstrecke am South Beach, der
Miami Beach Boardwalk. Die aufgehende Sonne und das
Atlantikrauschen sind hier besser als jede Playlist. Auf dem
Riickweg Training an den Open-Air-Fitness-Geréten. Zum
Friihstiick Hot Oatmeal und ,Organic Smoody“ bei Dr.
Smood.

#PokéBowls: Mittags Poké Bowls, z.B. Poké 305 in Miami
South Beach oder Poké Life in Brickell.

#AbendVibes: Abends ist Miami schick! Immer! Ob fiir das
Business Dinner oder freie Abende. Dinner im eleganten
Leynia, ein Fusion-Restaurant am Delano South Beach,
oder die vielen Top-Restaurants im Kiinstlerviertel
Wynwood — zum Beispiel das Beaker and Gray, KYU oder
Three. Finally: der Drink. Vodka-Soda mit frischem
Limettensaft ist ein leckerer Drink mit weniger Kalorien.

100 % der OriginalgréiRe
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Sechs neue Hotels schlielRen sich
WorldHotels an

#4825, Juli 2019 08:24 Uhr | @ Hotellerie

[Eden Roc Miami Beach, Miami Beach, U!

WorldHotels begriiit sechs neue Hotels: Vom Boutique-Retreat auf Bali, bis hin zum
Luxushotel in Miami Beach - die neuen WorldHotels wollen ,authentische Erlebnisse
fur Freizeit- und Geschéftsreisende® bieten.

Die Hotels:
Les Jardins du Faubourg, Paris, Frankreich

Dieses luxuridse Hotel mit entspannter Atmosphare bietet klassisches Pariser Design
mit einem zeitgendssischen Touch. Es ist nur einen Katzensprung vom Place de la
Concorde, nur wenige Gehminuten vom glamourdsen Modeviertel Faubourg Saint
Honoré und fiinfzehn Minuten zu FuR von den Champs-Elysées entfernt. Zur
Ausstattung geh&ért ein 400 Quadratmeter grolkes Spa mit Sauna, Massagerdumen und
Hallenbad. Der (ippige Garten des Hotels ist eine ruhige Oase abseits des Trubels. Das
Hotel gehdrt zur WorldHotels Luxury Collection. Diese Kollektion beinhaltet beriihmte
Hauser mit aulergewdhnlichem Charakter, die in ihrer Region als lokale Wahrzeichen
gelten.

Die folgenden Hotels gehdren zur WorldHotels' Elite Collection. Diese Kollektion
beinhaltet gehabene Hotels, die fiir ihren herausragenden Service und Ausstattung
bekannt sind.



Eden Roc Miami Beach, Miami Beach, USA

Eden Roc Miami Beach verfligt (iber 415 gerdumige Gastezimmer mit groften
Balkonen mit Blick auf das Meer ader die Skyline von Miami Beach. Drei verschiedene
Pools, modernes Design. zwei preisgekrénte Restaurants und ein Spa- und
Fitnesscenter lassen keine Wiinsche offen.

Seres Springs Resort & Spa, Singakerta, Indonesia

Umgeben von Palmen und Reisfeldern am Stadtrand von Ubud, bietet dieses elegante
Flinf-Sterne-Resort Ausblicke auf den Vulkan Agung und liegt eine halbe Autostunde
von den schdnen Strénden Balis entfernt. Eine Mischung aus balinesischer Architektur
und zeitgendssischem Design schafft ein entspanntes, aber schickes Ambiente. Die
Gaste entspannen im Infinity-Pool oder bei einem Besuch des vierstéckigen Spa, das
mit einem natirlichen Quellbecken ausgestattet ist.



LN Gartenhotel Nansha, Guangzhou, China

Das LN Garden Hotel Nansha liegt inmitten einer Parklandschaft mit Blick auf die
Miindung des Zhujiang River und verbindet traditionelles kantonesisches Design mit
zeitgendssischer Raffinesse. Das Prunkstiick des Hotels ist der riesige Infinity-Pool,
zusétzlich gibt es ein beheiztes Innen- und Aufienbecken, ein Fitnessstudio und einen
Tennisplatz. Chinesische und westliche Gaumen werden in sechs thematischen
Restaurants und Bars gut versorgt, wiahrend erstklassige Arbeitsbereiche in privaten
Gérten diskret versteckt sind.

Die folgenden Hotels geh&ren zur Distinctive Collection von WorldHotels. Die
Distinctive Collection hat Hotels und Resorts im Programm, die Erlebnisse an den
beliebtesten Orten der Welt bieten.

SenS Hotel & Spa Konferenz Ubud Town Centre, Gianyar, Indonesien

Nur zehn Minuten zu Fult vom Kénigspalast entfernt, liegt dieses Designer-Boutique-
Hotel im Herzen ven Ubud in Laufweite von Geschéften, Kunstgalerien, Restaurants
und Cafés. Das luxuriése Hotel verbindet balinesische Architektur mit
zeitgendssischen Akzenten und bietet Annehmlichkeiten flir Freizeit- und
Geschéftsreisende. Die Highlights der 90 Hotelzimmer und sechs Premium-Zimmer
sind die groRen Kunstwerke an den Wanden. Zusétzlich verfligen die Zimmer {iber
verglaste Badezimmer, Minibars und Wi-Fi.



Linden Row Inn, Virginia, USA

Das historische Boutique Hotel mit 70-Zimmern befindet sich im Herzen der
Innenstadt von Richmond, nur wenige Minuten von allen wichtigen Attraktionen im
Capitol entfernt. Das Hotel ist im National Register of Historic Places eingetragen und
besteht aus sieben Reihenh&dusern, die Mitte des 19. Jahrhunderts gebaut und im
Laufe der Jahre sorgfaltig restauriert wurden. Viele der Gastezimmer und Salonsuiten
sind mit Antiquitdten aus dem 18. Jahrhunderts ausgestattet.
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Lecker: Miami Spice

Sich giinstig durch das sonst so

der Stadt gehobene Drei-Ga

B.Z. am Sonntag

21.07.2019
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Die Balearen, gelegen im Mittelmeer {47

- vor der Ostkiiste Spaniens, gehoren zu
den Lieblingsreisezielen der Deutschen.
Die meisten kennen aber nur Mallorca

. und Ibiza — dabei sind es drei mehr.
. Welche Insel ist di-gs richtige fiir Sie?

feine Miami schlemmen? Wih-  Menils fiir umgerechnet 20 Eu-
rend der Miami Spice Months ro pro Person zur Mittagszeit
wvom 1. August bis zum 30, Sep- und fiir 35 Euro am Abend an
tember konnen sich Reisen- Kiche? Bunt gemischt wie Mi-
de auf kulinarische Angebote ami selbst. Seit der Griindung
zum ermaBigien Preis freven.  des Programms im Jahr 2001
Zwel Monate lang bieten mehr  wurden bereits eine Million Ge-
als 200 Restaurants (Listc unter  richte serviert.

com) WWW. HES.COM
Erster Legoland- STATISTIK
Wasserpark Europas
Das italienische Gardaland Re-
sort” ist ein Vergniigungspark,

Hotel und Aquarium in cinem.
Ab 2020 kommi der erste JLe-
goland Water Park® Europas da-
zu. Der neue bed
dem sich alles um Lego-Baustei-
ne dreht, soll vor allem Famili-
en mit Kindern zwischen zwei
und zwalf Jahren ansprechen.
Im Fokus stehen — neben Rut-

Prozent der Deutschen kénn-
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mit dem Einkommen mudtipliziert
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rechten Strich auf, gelten siein  nur beim Fahrer. Das I}pen— neintopf, fur den auch der spanische Kénlg na bis zum Leuchttum La  Der berlhmieste Son-
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Miamis Airport
wird hubscher

MIAMI In den nichsten 15
Jahren investiert Miami
funf Milliarden Dollar in
seinen Flughafen. Damit
soll der Airport fit fiir die
Zukunft gemacht werden.
2040 soll der Flughafen
auf 70 Millionen Reisende
vorbereitet sein. Zunichst
sollen das Central Termi-
nal saniert und das Siidter-
minal erweitert werden.
Auch zwei neue Hotels
sind geplant. sfljsrt
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Miami: Umbau
des Flughafens

Der_internationale Flughafen
von Miami wird fiir fiinf Milli-
arden Dollar (4,4 Milliarden
Euro) ausgebaut. Das Projekt
ist auf die nichsten fiinf bis 15
Jahre angelegt. Unter anderem
sollen in dieser Zeit das zent-
rale sowie das stidliche Termi-
nal ausgebaut werden. AuRer-
dem entstehen zwei neue Ho-
tels. (dpa/tmn)
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Miamis Airport
wird hubscher

MIAMI In den néichsten 15
Jahren investiert Miami
finf Milliarden Dollar in
seinen Flughafen. Damit
soll der Airport fit fiir die
Zukunft gemacht werden.
2040 soll der Flughafen
auf 70 Millionen Reisende
vorbereitet sein. Zunichst
sollen das Central Termi-
nal saniert und das Siidter-
minal erweitert werden.
Auch zwei neue Hotels
sind geplant. sfljsrt
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- © Foto: Greater Miami Convention & Visitors Bureau www.gmcvb.com -

So schmeckt Miami: 18. Miami Spice
Months

Ob asiatische, italienische, franzosische oder lateinamerikanische
Kiiche: Miami halt fiir jeden Gaumen das Passende bereit. Wahrend
der Miami Spice Months vom 1. August bis zum 30. September 2019
freuen sich Reisende iiber kulinarische Angebote zum ermaRigten
Preis. Zwel Monate lang bieten mehr als 200 Restaurants in Miami
gehobene Drei-Gange-Meniis fiir umgerechnet 20 Euro pro Person
zur Mittags- und Brunchzeit und fiir 35 Euro pro Person am Abend
an. Die mit regionalen Gewiirzen verfeinerten Meniis enthalten
einen Appetizer, eine Vorspeise sowie ein Dessert. Alkoholische
Getranke, Steuern und Trinkgelder sind nicht im Angebotspreis
enthalten.



Das Greater Miami Convention & Visitors Bureau (GMCVB)
veranstaltet die Miami Spice Months bereits zum 18. Mal, mit
wachsendem Erfolg. So wurden seit Griilndung des Programms im
Jahr 2001 schatzungsweise rund eine Million Gerichte serviert. Mit
Beginn der Saison 2019 deuten alle Anzeichen auf ein Rekordjahr in
Bezug auf die teilnehmenden Restaurants. Das zweimonatige
Programm gibt Einblicke in die vielfaltige und sich standig
weiterentwickelnde kulinarische Szene der Sonnenmetropole und
hebt gleichzeitig die aullergewohnlichen Restaurants und Talente
hervor, die Miami zu einem der beliebtesten Reiseziele der USA fiir
Foodies machen.

,Jm Laufe der 18 Jahre hat sich das Miami Spice-Programm zu einer
wahrhaften kulinarischen Bewegung entwickelt, die das Beste der
Food-Szene von Miami zelebriert”, so der GMCVB-Prasident und
CEO William D. Talbert III, CDME. ,Wir freuen uns sehr, dass diese
Aktion Einheimischen und Reisenden zugleich die Méglichkeit
bietet, die Spezialitdten der Spitzenkéche zu probieren und
erstklassige Gerichte zu bezahlbaren Preisen zu erhalten.”
Besucher wahlen aus iiber 200 Restaurants aus den aufregendsten
Vierteln der Stadt: Miami Beach, Brickell, Downtown, Doral, Coral
Gables, Little Havana, South Miami, Wynwood, Little Haiti, Sunny
Isles und Bal Harbour.

Unter den Newcomer der Miami Spice Months sind: AD LIB; Alloy
Bistro Gourmet; AQ Chop House by IL Mulino; Bakan;
BALEENKitchen; Doc B's Restaurant + Bar; Fiola Miami; Gusto
Ristobar; Isabelle’s Grill Room & Garden; La Cerveceria De Barrio; La
Estacion American Brasserie; La Placita; Marfil Bistro; North Italia;
Osteria Del Teatro; Pairing by Tomas Cuadrado; RWSB; Swan & Bar
Bevy; Table 55; The Deck at Island Gardens und The Jim and Neesie.
Das Programm umfasst insgesamt 215 Restaurants, 21 davon sind
neu dabel.

Eine komplette Liste der teilnehmenden Restaurants finden
Interessierte im Anhang zum Download oder unter
www.MiamiTemptations.com.

Uber Greater Miami Convention & Visitors Bureau

Das Greater Miami Convention & Visitors Bureau (GMCVB) ist eine
anerkannte, gemeinniitzige Sales- und Marketing-Organisation mit
dem Ziel, den GrofAraum Miami fiir Urlauber, Geschaftsleute und
Kongresse attraktiv zu machen. Weitere Infos und Broschiiren
finden Interessierte auf der Website www MiamiandBeaches.de
sowie auf den Social Media Kanalen Facebook.com/VisitMiamiDE
und Instagram.com/VisitMiamiDE.
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Ob es nun asiatische, italienische, franzisische oder lateinamerikanische Kiiche
sein soll: Miami halt fiir jeden Gaumen das Passende bereit. Wihrend der ..Miami
Spice Months™ von 1. August bis 30. September 2019 diirfen sich die Besucher der
Metropole auch in diesem Jahr wieder iiber kulinarische Angebote zum ermi-
Bigten Preis freuen.

Zwei Monate lang bieten 215 Restaurants in Miami gehobene Drei-Gange-Menis fiir 23 US-
Dollar pro Person zur Mittags- und Brunchzeit und fur 39 US-Dollar pro Person am Abend
an. Die mit regionalen Gewiirzen verfeinerten Menus bestehen aus einer Vorspeise, einer
Hauptspeise und einem Dessert. Alkoholische Getranke, Steuern und Trinkgelder sind im
Preis nicht enthalten.

~Miami Spice Months" im Clives Cafe in Little Haiti (¢) Greater Miami Convention & Visitors Bureau

Das Greater Miami Convention & Visitors Bureau veranstaltet die ,Miami Spice Months™
bereits seit 2001. ,Im Laufe dieser 18 Jahre hat sich das Programm zu einer kulinarischen
Bewegung entwickelt, die das Beste der Food-Szene von Miami zelebriert”, freut sich Prasi-
dent und CEOQ William D. Talbert III: ,Diese Aktion bietet Einheimischen und Reisenden
zugleich die Maglichkeit, die Spezialitdten der Spitzenkéche zu probieren und erstklassige
Gerichte zu bezahlbaren Preisen zu erhalten.”

Von den 215 Restaurants, die in dieser Saison an der Aktion teilnehmen, sind gleich 21
zum ersten Mal dabei. Zu finden sind sie in den verschiedensten Vierteln der Stadt: Miami
Beach, Brickell, Downtown, Doral, Coral Gables, Little Havana, South Miami, Wynwood,
Little Haiti, Sunny Isles und Bal Harbour. Eine komplette Liste der Restaurants gibt es auf
www.miamitemptations.com.
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Essen und Trinken
Miami Spice - Food-Festival in der Sonnenmetropole

So schmeckt Mlaml: Greater Mlaml and the Beaches veranstaltet zum 18. Mal dle Mlaml Splce Months Im
August und September.

Ob asiatische, italienische, franzdsische oder lateinamerikanische Kiiche: Miami halt firr jeden Gaumen das
Passende bereit. Wahrend der Miami Spice Months vom 1. August bis zum 30. September 2018 freuen sich
Reisende Ober kulinarische Angebote zum ermaltigten Preis. Zwei Monate lang bieten mehr als 200 Restaurants
in Miami gehobene Drei-Gange-Menils fiir umgerechnet 20 Euro pre Person zur Mittags- und Brunchzeit und fiir
35 Euro pro Person am Abend an. Die mit regionalen Gewiirzen verfeinerten Men(is enthalten einen Appetizer,
eine Vorspeise sowie ein Dessert. Alkoholische Getrénke, Steuern und Trinkgelder sind nicht im Angebotspreis

enthalten.

Das Greater Miami Convention & Visitors Bureau (GMCVE) veranstaltet die Miami Spice Months bereits zum 18.
Mal, mit wachsendem Erfolg. So wurden seit Grindung des Programms im Jahr 2001 schatzungsweise rund
eine Million Gerichte serviert. Mit Beginn der Saison 2019 deuten alle Anzeichen auf ein Rekordjahr in Bezug auf
die teilnehmenden Restaurants. Das zweimonatige Programm gibt Einblicke in die vielfaltige und sich sténdig
weiterentwickelnde kulinarische Szene der Sonnenmetropole und hebt gleichzeitig die aufergewdhnlichen
Restaurants und Talente hervor, die Miami zu einem der beliebtesten Reiseziele der USA fir Foodies machen.



.Im Laufe der 18 Jahre hat sich das Miami Spice-Programm zu einer wahrhaften kulinarischen Bewegung
entwickelt, die das Beste der Food-5zene von Miami zelebriert”, so der GMCVE-Prasident und CEQ William D.
Talbert I, COME. ,Wir freuen uns sehr, dass diese Aktion Einheimischen und Reisenden zugleich die
Maglichkeit bigtet, die Spezialitaten der Spitzenkoche zu probieren und erstklassige Gerichte zu bezahlbaren
Preisen zu erhalten.” Besucher wahlen aus Gber 200 Restaurants aus den aufregendsten Vierteln der Stadt:
Miami Beach, Brickell, Downtown, Doral, Coral Gables, Little Havana, South Miami, Wynwood, Little Haiti,
Sunny Isles und Bal Harbour.

Unter den Newcomer der Miami Spice Months sind: AD LIB; Alloy Bistro Gourmet; AQ Chop House by IL Mulino;
Bakan; BALEENKitchen; Doc B's Restaurant + Bar; Fiola Miami; Gusto Ristobar; Isabelle’s Grill Room & Garden;
La Cerveceria De Barrio; La Estacion American Brasserie; La Placita; Marfil Bistro; Morth Italia; Osteria Del
Teatro; Pairing by Tomas Cuadrado; RWSE; Swan & Bar Bevy; Table 55; The Deck at Island Gardens und The Jim
and Neesie. Das Programm umfasst insgesamt 215 Restaurants, 21 davon sind neu dabei.

Eine komplette Liste der teilnehmenden Restaurants finden Interessierte unter www MiamiTemptations com.
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Internationaler
Flughafen Miami
wird erweitert

Miami. Der internationale Flughafen von
Miami wird fiir 5 Milliarden Dollar (4,4 Mil-
liarden Euro) ausgebaut. Das Projektist auf
die ndchstenfinf bis 15 Jahre angelegt, wie
der Miami International Airport mitteilte.
Unteranderemsollen das zentrale und sid-
liche Terminal ausgebaut werden sowie
zwei neue Hotels entstehen. Bis 2040 strebt
der Flughafen in Florida eine Kapazitat von
jahrlich 77 Millionen Passagierenan—2018
waren es mehr als 45 Millionen, darunter
22 Millionen internationale Reisende,
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Internationaler
Flughafen Miami
wird erweitert

MIAMI. Der internationale Flughafen von Miami
wird fuar 5 Milliarden Dollar (4,4 Milliarden Euro)
ausgebaut. Das Projektist auf die ndchsten finf bis
15 Jahre angelegt, wie der Miami International
Airport mitteilte. Unter anderem sollen das zentra-
le und siidliche Terminal ausgebaut werden sowie
zwei neue Hotels entstehen. Bis 2040 strebt der
Flughafen in Florida eine Kapazitdt von jahrlich
77 Millionen Passagieren an — 2018 waren es mehr
als 45 Millionen, darunter 22 Millionen internatio-
nale Reisende.
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Miami wird ausgebaut

Der internationale Flugha-
fen von Miami wird fiir fiinf
Milliarden Dollar (4,4 Mil-
liarden Euro) ausgebaut.
Das Projekt ist auf die néichs-
ten finf bis 15 Jahre ange-
legt. Unter anderem sollen
das zentrale und siidliche
Terminal ausgebaut werden

sowie zwei neue Hotels ent-
stehen. Bis zum Jahr 2040
strebt der Flughafen in Flori-
da eine Kapazitit von jihr-
lich 77 Millionen Passagie-
ren an - 2018 waren es
mehr als 45 Millionen, da-
runter 22 Millionen interna-
tionale Reisende.
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DER HOTELEXPERTE SERDAR KUTUCU UBER
THE STANDARD 5P4A

R MIAMI BEACH Eigentlich ist das ,Standard Hotel* auf Belle |sle Kutucus Job: um die Welt
i b = ehar ein Wellnesstempel mit Ubernachtungsmaglichkeit. Es reisen, sich privat gefiihrte
x liegt ein wenig versetzt zum Strand und verstrdmt doch Beach Traumhetels anschausn

I b ald

s |.f "é; Fealing pur. .Der baste Platz ist und bleibt fir mich die Terrasse ""i‘
| mit groflemn Pool und Blick aufs Mear. Es bringt einfach immer “I;.:t';:;m:::: 5 —",l“"
: Spal, hier zu sein, nicht zuletzt der illustren Leute wegen, Ein ;“‘gmu.‘m“ m"’::
wenig ist 8s, als trife sich Soho, New Yark, in Miami, Die Mi. deslgnhotels.
[ schung stimmt, alle Generationen sind vertreten, darunter viele
bekannte Parsanlichkeiten. Meist kommen die Giste um die

Mittagszeit und bleiben dann einfach hier, ibers Abendessen b BT 10
hinaus bis in die Nacht hinein — weil dieser Ort einfach zu gut WAISERTENPERATUR | 5]
ist, umn ihn wieder zu verlassen. Unbedingt den Hotelshop [LuFTTERPERATIE

aj s besuchen: Er iat doa reinate Kuricaitétenhabinett und beher e B

i . 3 i - TIPR
bergt sogar Schitze aus den Finfzigerjahren. BEUNCH 16 _LIDO BAYEIDE |
g e GERILL™ HIT CING CRal _—
‘p£- THE STANDARD SPA 40 Island Avenue, Belle lsle, Miami Baach, LSA UHD EnPANADAT

Tel +1/305-67317 17, fondardhotels com
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MORNING NEWS

IHR REISEBURO!

Mennen Sie uns einfach lhre Wunschstiickzahl.
Das Karibik Magazin erscheint im Oktober 2019.

Anzsge +++ SCHNAPPCHENTICKER +++
! Bis zu 30 Prozent Ermaligung je
Vacat lon ﬁ"' nach Reisezeitraum verspricht

at — Dertour Deluxe in den Hotels Sani
Sea \_ Dunes und Sani Asterias auf
Chalkidiki. Das Special gilt far
Buchungen bis 16. Juli bei fanf
Catch of the Week Nachten Mindestaufenthalt. +++
Oger Tours legt Familien-
Komplettpreise ab 1.499 Euro fir zwei
Emwvachsene und ein Kind auf. Zu
finden sind die Angebote freitags im
\idriche § | : hci
Oger-Hotshop. ++ + Bei den Miami
Spa Months gewahren mehr als 40
Spas bis Ende August Behandlungen
zum ermafigten Preis. Eine Liste der
teilnehmenden Spas gibt es hier.
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MIX BIZ WITH LEISURE

MIAMI

BUSINESS

MOVING IN MIAMI

“Workout, Wellfood, Beach — Miami ist fiir mich der perfekte Businessort, um einen
gesunden Lifestyle tu leben. “ Sara Yussefi, globale Kommunikationsleiterin in der

Pharmabranche

~Wow, wo Du in Deinem Job iiberall hinkommst. Du hast ein Leben!* Klassikerspriiche
derer, die aus der Ferne zuschauen, kennen vermutlich alle regelmifiig beruflich
Reisende. Und im Grunde haben sie erst einmal Recht. Denn es ist ein echtes Privileg,
etwas von der Welt zu sehen und Menschen aus neuen Kulturen kennenzulernen. Aber
natiirlich gibt es, wie immer, ein Aber: Was in Erzihlungen und auf Instagram
glamouros aussieht, erfordert einiges an Disziplin. SchlieBlich werden wir alle nicht
jinger mit Blick auf lange Flige, klimatisierte Meetingriiume, zu viel Essen und den ein
oder anderen Drink mit Kollegen. Jammern auf hohem Niveau? Mit Sicherheit!
Dennoch ist gesundes Reisen das A und O fiir mich. Konkret heifit das: Egal, wo ich
beruflich bin, ich versuche, ein bisschen Routine in meinen dortigen Alltag zu bringen —
und dafiir gibt es sicherlich bessere und schlechtere Business-Travel-Destinationen.

Miami ist aus meiner Sicht eine der besten.



Bienvenido a Miami

Diese Stadt! Bekannt fiir Art Déco Hotels, neonfarbene Bikinis, Latino Vibe. Ich bin
jedes Mal ein kleines bisschen verliebt in die Energie dieser tropischen Metropole, die so
anders ist als das typische Amerika. Und: Miami ist ein Mekka, um auf Geschiftsreisen
fit zu bleiben, ohne dabei spafibefreit und Karotten knabbernd die Abende auf dem
Hotelzimmer zu verbringen. Aber ich sage es gleich: Wer schon sein will, muss

zumindest ein kleines bisschen leiden — Traumstrand und Sonne inklusive!

Business Stay ... and Sport Session

Zumindest fiir uns Europier hat der
Jetlag einen Vorteil: Meistens bin ich ab
spitestens 5 Uhr morgens wach. Und wenn
ich in der Nihe von Miami Beach
iibernachte — oft im im East Hotel — heifit
es: Rein in meine bunteste Sportswear und
raus an den Strand! Ein absolutes
Highlight ist die Joggingstrecke am South
Beach, der so genannte Miami Beach
Boardwalk. Die Sonne geht hier entspannt
auf, das Rauschen des Atlantiks ist besser
als jede Spotify-Playlist, und gemeinsam
mit anderen joggenden oder walkenden
Early Birds laufe ich gemiitlich bis zum
South Pointe Park Pier und werde mit
einem fantastischen Meerblick belohnt.

Auf dem Weg zuriick mache ich einen
kurzen Stopp im Lummus Park. In dem
offentlichen Park zwischen South Beach

und Ocean Drive treffen sich Fitness Freaks und Jetlag gebeutelte Menschen wie ich, um

in der Morgensonne an den verschiedenen Open-Air-Fitnessgeriiten zu trainieren. Der

perfekte Abschluss meiner Sport Session, bevor ich den griofiten Teil des Tages sitzend in

Meetings verbringe.



Business Food

Miami ist, wie Los Angeles, die
Stadt des Kérperbewusstseins.
Keine ﬁberraschung also, dass ich
in fast jedem Hotel oder in der
Umgebung eine leckere und
gesunde Auswahl an Frihstiick
vorfinde. Mein Tipp nach dem
Sport: Avocado Toast mit Ei im
Caddilac Hotel oder im SLS South
Beach Hotel. Lecker ist auch
Oatmeal oder ein ,,Organic
Smoody* bei Dr. Smood (Foto
rechts).

Mittags sagen meine Kollegin und ich immer: We never skip meals. Und dies kann man
in Miami auch gesund lésen. Wie in vielen anderen Orten der Welt haben die Poke Bowls
auch hier ihren Siegeszug gefeiert, und in der Tat sind sie eine fantastische und frische
Lunch-Alternative zu den iiblichen Sandwiches und Co. Meine Empfehlung: Poke 305 in
Miami South Beach oder Poke Life in Brickell. Und idealerweise Finger weg von Mini-
Muffins und Mayo-lastigen Wraps, die wihrend der Meetings gereicht werden. In Miami
gibt es zudem an jeder Ecke Shops, die zum Bespiel leckere Nussmischungen verkaufen,
mein Lieblingssnack fiir den kleinen Hunger.

Business Get-out in Miami

Am Abend ist es egal, ob das Business Dinner mit dem Kollegen ansteht oder der freie
Abend lockt: In Miami macht man sich schick! Immer! Und ich liebe es! Meine

Favoriten sind der elegante Abend im Leynia, dem Fusion-Restaurant des

wunderschonen Delano South Beach Hotels, oder der coole Abend in einem der vielen
Top-Restaurants im Kiinstlerviertel Wynwood, zum Beispiel im Beaker and Gray, KYU
oder Three (Foto unten). Alle bieten ein tolles Ambiente, interessante Leute sowie leckere
und (wenn man machte) leichte Kiiche. Finally: Der in Miami obligatorische Abschluss-
Drink in einer der unzihligen stylishen Bars der Stadt. Die meisten Hotels am South
Beach haben gut besuchte Bars, wo man die Schénen der Stadt bei Cocktails und
Meeresbrise beobachten kann. Mein Tipp hier: Vodka-Soda mit frischem Limettensaft —
lecker und weniger Kalorien, weil keine gezuckerten Sifte.

Klar, ab und zu lasse ich mich danach vom nichtlichen Vibe der Stadt einfangen... Aber
in der Regel gilt: Selbst nach einem Arbeitstag in Miami, an dem ich es geschafft habe,
mich kérperlich zu bewegen, leicht zu essen und sogar den Schaden bei den Drinks im
Zaum zu halten, heifit es fiir mich: Buenas Noches and Good Night. Der niichste
Arbeitstag steht an — und schliefilich méchte ich mir den Sonnenaufgang beim
Morgenlauf am Strand nicht entgehen lassen!



Sara Yussefi ...

ist begeistert von den Fitness- und Lifestyle-Moglichkeiten Miamis.
Als globale Kommunikationsleiterin in der Pharmaindustrie ist sie
etwa die Hilfte ihrer Arbeitszeit weltweit beruflich unterwegs — oft
davon in Miami. Bleisure beginnt hier fiir sie schon frithmorgens beim

Jogging am Strand und vor dem Meeting.

Fotos: Sara Yussefi, Dr. Smood, Three Wynwood
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Bei den Miami Spa Months
gewahren mehr als 40 Spas bis Ende
August Behandlungen zum
ermaligten Preis. Eine Liste der
teilnehmenden Spas gibt es hier.

B
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Kunden von Olimar im Hotel Dom
Pedro Madeira. Anfang August gibt es
eine Woche inklusive Flug ab
Dasseldorf und Transfer fur 691 Euro.
+ + + Constance Hotels gewahrt 50
Prozent Preisnachlass im C Mauritius.
Das Special gilt fur Buchungen bis

31 Juli und Aufenthalte zwischen 20.
September und 26. Dezember.
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Miami: Entdecke die Stadt der vielen

Facetten

Fur viele Miami-Besucher ist eine Stippvisite in Miami Beach ein absolutes Muss. Doch die
Stadt in Florida hat noch viel mehr zu bieten.



Fohnfrisuren, Blazer in Pastellfarben, weilie Slipper ohne Socken und immer einen flotten
Spruch auf den Lippen - vor 35 Jahren flimmerte zum ersten Mal ,Miami Vice” (ber den
Bildschirm. Die Kultserie war nicht nur ein Riesenerfolg, sie war auch die Initialziindung,
um die Stadt Miami im Stiden Floridas neu zu erfinden.

Der Ruf von Miami war nicht immer gut

Als die Cops James ,Sonny” Cracket (Don Johnson) und Ricardo ,Rico” Tubbs (Philip Michael
Thomas) 1984 rund um South Beach erstmals gegen Gangster ermittelten, war Miami eine
Drogenmetropole. Riesige Mengen Kokain flossen damals aus Stidamerika nach Florida.

Zuhalter, Waffenschieber und Gangs hatten seinerzeit das Sagen, die Mordrate in Miami
war die hochste in den USA. ,Miami Beach war ein Slum, ein ganz tbler Stadtteil. Kaum
jemand wollte herkommen, nicht mal Einheimische”, erinnert sich Gina Natoli von Miami
Culinary Tours.

Nur die alten Leute hatten es hier ausgehalten. Die, die sich in den 60er-Jahren rund um
den Ocean Drive angesiedelt hatten. Vornehmlich Juden aus New York City, die den kalten
Wintern entflohen waren, um die Warme und das Leben im Stiden zu genief3en.

Llchwar 1982 das erste Mal hier. Als ich damals durch South Beach gegangen bin, habe ich
Uberall die alten Herrschaften mit groBen Sonnenbrillen auf Schaukelstiihlen sitzen sehen”,
berichtet Tanja Morariu, Marketingdirektorin des Palms Hotel and Spa. God's waiting room
(Wartezimmer Gottes) hatten sie Miami Beach damals genannt, erganzt Gina. ,Etwas hart,
aber genauso war's.”

'- L ey
a Ar et

Bis heute TV-Kult: Als hippe Polizisten Ricardo .Rico” Tubbs und James .Sonny" Crocket ermittelten die
Schauspieler Philip Michael Thomas (links) und Don Johnson ab 1984 in der Serie ,Miami Vice”. Die
Produktion war ein StraBenfeger - und leitete einen Imagewechsel fir die einstige Drogenmetropole ein.



Die Kultserie ,,Miami Vice” machte Miami Beach
hip

Dann kam ,Vice", wie die US-Amerikaner die Serie nennen. ,Damals gab es, man glaubt es
ja nicht, nur drei oder vier TV-Kanale. Freitagabend liefen alle Leute nach Haus, um die

Serie zu schauen mit Girls in knappen Bikinis, fancy Cars, Leinenjackets. Und plétzlich war
Miami Beach hip”, staunt die Fremdenfthrerin noch heute tGiber den Effekt der Serie.

Die Modeszene aus New York flog ein, Nachtclubbesitzer und Leute, die sich gern mit
Models umgeben. Schnell schossen auch neue Restaurants und Hotels aus dem Boden.
.Jeder wollte auf einmal dieses sexy Leben mit Autos, Strand und tropischem Lifestyle
geniellen”, erinnert sich Gina. Seit den 90er-Jahren ist Miami wieder ein angesagtes
Urlaubsziel.

114
Und plétzlich war Miami Beach hip.

GINA NATOLI, MITARBEITERIN VON MIAMI CULINARY TOURS

Miami Beach - das ist eine Geschichte mit Aufs und Abs. 1915 lebten auf der vorgelagerten
Insel, die Giber mehrere Briicken mit der Stadt Miami verbunden ist, gerade einmal 30
Menschen. Heute sind es 90.000 Bewohner und funf bis sieben Millionen Besucher im Jahr.
Die meisten Géaste verbringen ihren Urlaub rund um den Ocean Drive.

Miami Beach - das ist eine Geschichte mit Aufs und Abs. 1915 lebten auf der vorgelagerten
Insel, die tiber mehrere Briicken mit der Stadt Miami verbunden ist, gerade einmal 30
Menschen. Heute sind es 90.000 Bewohner und fiinf bis sieben Millionen Besucher im Jahr.
Die meisten Gaste verbringen ihren Urlaub rund um den Ocean Drive.

Am Ocean Drive in South Beach kommt keiner vorbei. Hier gibt es unzahlige Bars und Restaurants, bis zum
frilhen Morgen wird zu heier Musik gefeiert und getanzt.



»Beach, Bikini, Party - Miami kann viel mehr als das", ist Tanja Morariu Uberzeugt. Die
geblrtige Deutsche lebt seit zehn Jahren in Floridas Metropale. ,Miami hat eine Seele
bekommen. Frither war alles eher oberflachlich, die Leute haben hier nur Gberwintert und
nicht wirklich gelebt.” Das sei mittlerweile ganz anders. Die Menschen wollten bleiben, eine
Gemeinschaft entstehen lassen.

Fasziniert ist die Marketingdirektorin vor allem vom kulturellen Angebot. ,Wir haben zum
Beispiel das neue Konzerthaus fiir die New World Symphony, das der Weltklasse-Architekt
Frank Gehry gebaut hat. Auf einer iberdimensionalen Leinwand werden einmal
wochentlich hochkaratige Konzerte kostenlos nach draufsen bertragen. Die Leute bringen
ihre Picknickdecken und Wein mit, sitzen unter freiem Himmel und genieRen klassische
Musik. Wer wirde denken, dass Miami so etwas anbietet?”

Jazzgigs und Grassroot-Nights - die Musikszene
bietet Abwechslung

Uberhaupt habe sich in Sachen Musik viel getan. ,Friiher gab es nur Salsaclubs. Heute
haben wir eine echte Musikszene. Coole Jazzgigs, Grassroot-Nights und viele kleine Bands,
die in versteckten Clubs spielen.”

Auch tber das, was in Wynwood passiert ist, kann man nur staunen. Noch vor 15 Jahren
war das Viertel eine schibige Gegend, eine No-go-Area. Heruntergekommene Lagerhallen,
verlassene Fabrikanlagen, hohe Kriminalitdt. Dann kam Tony Goldman, derselbe Mann, der
auch South Beach entwickelt hat. Er kaufte Grundstlicke und gab die Wande fur
StralRenkunstler frei.

a
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Ryan Wheelbarrow fihrt als Tourguide durch Wynwood.

,FUr ihn waren es gigantische Leinwande”, sagt Ryan Wheelbarrow, der selbst Sprayer ist
und als Tourguide durch den Bezirk fihrt. ,Heute ist das Areal die grofite Street-Art-
Galerie, die die Welt je gesehen hat”, sagt Ryan. Die bedeutendsten Graffitikiinstler durften
sich auf den Wynwood Walls verewigen.

Durch die Strallen zu spazieren ist ein fantastisches Erlebnis. Hunderte groRflachige,
knallbunte Pop-Art-Gemalde, Comicfiguren und Ornamente zieren die Fassaden.
Kunstgenuss der Extraklasse. Zudem haben sich zahlreiche Cafés, Restaurants und Shops
angesiedelt.



Der Stadtteil Wynwood ist die grofte Street-Art-Galerie der Welt mit Graffitikunst zum Staunen.

Little Haiti und Little River sind die nachsten
Trendviertel

Ryan beflirchtet jedoch, dass das alles zu kommerziell wird. Die Mieten seien sehr teuer
geworden, viele Kreative seien deshalb schon abgewandert. Nach Little Haiti oder Little
River, die die nachsten Trendviertel sind. ,Dort wohnen traditionell viele Kubaner und
Haitianer. Mittlerweile hat die junge Generation diese Viertel auf ihrem Radar”, weif? auch
Tanja Morariu.

In Little River und Little Haiti finde man viele skurrile Locations, tolle Nachtclubs und
hervorragende Restaurants. ,Miami hat so viele Facetten, es ist einfach faszinierend.”

Auch trendige Cafés und Restaurants locken Besucher nach Wynwood.



Gut eine halbe Autostunde, aber in Wahrheit Welten entfernt liegt Coral Gables. Ein
Stadtteil Miamis, der in den Zwanzigerjahren vom millionenschweren Visionar George
Merrick erschaffen wurde. Das gesamte Viertel ist eine griine Oase mit zwitschernden
Vogeln und Villen im mediterranen Stil.

Merrick baute auch das Biltmore Hotel, das 1926 eréffnete und so ziemlich alles in den
Schatten stellte, was es damals gab. Der Turm des Hotels war der hochste Floridas, die
Gaste wurden in echten venezianischen Gondeln tber Kanale zum Strand geschippert, und
das Biltmore hatte den groRten Pool der Welt.

Die Schwimmerin und Schauspielerin Esther Williams sprang hier ins tlrkisblaue Wasser,
und kein Geringerer als Johnny Weissmller gab Schwimmunterricht, bevor er nach
Hollywood ging, um sich als Tarzan von Liane zu Liane zu schwingen.

Das Biltmore Hotel in Coral Gables ist eines der altesten Luxushotels der USA. Charakteristisch sind der 91
Meter hohe Art-déco-Turm und der riesige Pool.

Biltmore Hotel hat eine bewegte Geschichte

Die Geschichte des Biltmore Hotels ist bewegt. In den frithen Jahren waren die Reichen und
Schénen Hollywoods zu Gast - Ginger Rogers, Bing Crosby und nattirlich auch die Halbwelt
rund um Al Capone. ,1929 wurde der Mafioso Thomas ,Fatty’ Walsh in Capones Suite
ermordet. Ob Al was damit zu tun hatte - man weil3 es nicht”, sagt Hoteldirektor Philippe
Parodi. Zumindest stecke die Kugel heute noch im Kamin.

Dann kam der Zweite Weltkrieg, und aus dem Luxushotel wurde ein Lazarett. Spater zog
auch die medizinische Fakultdt der Universitat von Miami ein. Doch nachdem 1968 das
Krankenhaus ausgezogen war, stand das ehemalige Hotel jahrzehntelang leer.
Nachbarskinder spielten auf dem Gelande, und man munkelte, dass Fatty Walsh in den
Ruinen spuke.

1983 investierte die Gemeinde Coral Gables 55 Millionen Dollar in die Renovierung. 1987
wurde Wiedererdffnung gefeiert. Doch schon nach drei Jahren musste das Biltmore erneut
schliellen - wegen der Wirtschaftskrise. 1992 tibernahm Seaway das Biltmore. Die Hotel
Corporation startete ein aufwendiges Renovierungsprogramm fir 40 Millionen Dollar.
Pool, Turm, Gastezimmer, Spa, Fitnessbereich und Golfplatz wurden auf ,Weltklasseniveau”
gebracht, wie der Hoteldirektor berichtet.

»Im vergangenen Jahr haben wir gerade wieder 30 Millionen Dollar in die Renovierung der
Lobby und Zimmer investiert. Auferdem haben wir den historischen 18-Loch-Golfplatz
enweitert”, sagt Parodi.



ntspannen - In Miami findet jeder seinen persanlichen

Die Gerlichte von Gespenstern halten sich allerdings hartnackig. ,Schauen Sie mal.
Weihnachten habe ich Fotos im Ballsaal aufgenommen. Man sieht mich im Spiegel, und da
ist doch ein Schatten hinter mir”, sagt ein Gast aus Kanada und zeigt dabei auf ein Foto in
seinem Smartphone. Er kdnne schwdren, dass er ganz allein im Raum gewesen sei.
Deswegen sei er extra noch mal zurtickgekehrt. ,Ich will mir den historischen Saal mit den
alten Spiegeln noch mal genauer ansehen.”

Concierge Claudine Benavides kennt das schon. ,Die Gaste erzahlen &fter mal, dass ihnen
manches unheimlich erscheint. Aber ich arbeite hier schon seit den 90er-Jahren, mir ist
noch kein Gespenst begegnet.”

Tipps fur deine Reise nach Miami

Anreise: Lufthansa bietet Direktflige von Frankfurt am Main nach Miami an. AuRerdem
gibt es Verbindungen mit British Airways Uber London oder mit KLM Gber Amsterdam nach
Miami.

Einreise: Deutsche benotigen einen elektronischen Reisepass, der bis zum Tag der
Ausreise gliltig sein muss, sowie ein Ruckflugticket. Zusatzlich zum Pass ist die

elektronische Einreiseerlaubnis (Esta) Pflicht. Kosten: 14 US-Dollar (USD), zahlbar per
Kreditkarte.

Beste Reisezeit: Miami ist eine Ganzjahresdestination. Die beste Reisezeit ist von
November bis April mit gemal3igten Temperaturen, wenig Niederschlag und einer geringen
Luftfeuchtigkeit. Die Hauptsaison ist von Marz bis Ende August mit Temperaturen bis zu 33
Grad Celsius. Von Mai bis Oktober herrscht Regenzeit. Die Wassertemperaturen liegen
ganzjahrig zwischen 22 und 24 Grad.

Unterkiinfte: The Palms Hotel & Spa: Vier-Sterne-Strandresort-Hotel im Herzen von Miami
Beach, Ubernachtung im Doppelzimmer ab 199 USD in der Nebensaison (Mai bis
November).

The Biltmore: Luxuridses Funf-Sterne-Hotel in Coral Gables, Doppelzimmer ab 250 USD in
der Nebensaison. Angebaote wie vier Nachte zum Preis von drei Nachten.

Grand Beach Hotel Surfside: Strandhotel (vier Sterne) in Miami Beach, Ubernachtungen im
Doppelzimmer ab 299 USD.

Touren: Bike and Roll: Miami per Fahrrad oder Segway entdecken. Private und
Gruppentouren ab 40 USD pro Person.

Miami Culinary Tours: Geftihrte Genuss- und Kulturtouren durch Little Havana, Wynwood,
South Beach, Design District und Coconut Grove. Teilnahme ab 39 USD pro Person.

Miamis Best Graffiti Guide: Mit Ryan Wheelbarrow durch Wynwood. Touren ab 37 USD pro
Person.

Die Reise wurde unterstitzt vom Greater Miami Convention & Visitors Bureau (GMCVB).
Uber Auswahl und Ausrichtung der Inhalte entscheidet allein die Redaktion.
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8 USA MIAMI
ART DECO
WALKING TOUR

Ocean blues and
sunshine yellows mark the
Art Daco Historic District
of South Beach, Miami
Florida. Filled with elegant
architectural wonders, the
weoenine neghbourhood
is & beautiful time warp of
205 and 1505 design

all curved edges and
streambined symmeatry

On the Art Deco Walking
Tour, you'll discover

the design movement's
industrisl inspiration,
marvel at its mventors’
origins and also its
fercely committed
preservationists, who
saved thase glorious
buildings from demolition
$30 for two hours, 1en
minutes. artdecolowrs com

Aer Lingus fies from Dublin to
Miami twice woekly.
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South Beach Is prettily seductive - but
Miami's edgier parts now deliver its nicest
vices, says Nick Redman







n Miami, it's dogs that seem to
enjoy the vioes these days.

After an afternoon exploring
Coconut Grove, 'm getting my head
around the local yappy hour: a canine
happy hour, when pets can upgrade
their chicken and rice bowls with a
Cuban cigar, or cthew-gar’, as the stif
at the Spillover @l it. "Almost all the
restaurants in the Grove have dog

menus, says Nicole, a resident who's been
my guide. Her Jack Russell (ack') eyes
its prize as Nimle and [share virtuous
oven-cooked heirloom cauliflower.

All's serene on this balmy spring day
in the Grove, an endave of jewellers
and yachts on the edge of Biscyne Bay.
We've seen Regatta Harbor, lined with
mangroves. Weve wandered along
Grand Avemue and Main Highway,
where live oaks dapple the sidews ks
with shade. We've even tried (and filed)
to flag down a Freebee, the new golf-
cart-style service introduced to whiz
locaks around (Don Johnson's Miami
Vice Ferrari it isn't). [ronically, it was in
searchof gritty dty colour that I'd Uber'd
to Coconut Grove from the throngs and
thongs of South Beach. Somehow its
name held the promise of a TV drama:
shateboarders, streetwalkers, larger-
than-lifie types. And vet, the Grove, like
the beachfront, could easily be a big,
blissful, mainstream Caribbean resort.

For all the pushy backstory — the
crime, the busts, the killing of Gianni
Wersace — my wanderings have so far
reinforoed just how much Miami isn't
the scary TV-cop series plame it was in
the "Sos and "oos. [enjoyed a drink Last
night 40 storeys above the glitery city
at Sugar,a kooky nook set in shrubbery
atop the hotel East, iself a fine glitay
Asian-brand import The moment
was rare, even if [ could have been
anywhens, so highrise-international was
the outlook over the financial district,
Brickell, "the Manhattan of the South’
From this viewpoint it appeared like
an armada of cruise-ship monsters
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upended: stunning yet sanitised,
the shiny new self-appoin ted @ pital
of North-meets-South America.

[didn't want to see Miami and get it in
the neck, exactly, but for me the whole
point of coming is for exposure tourban-
U5 excess: hom-beep and street hustle;
late-night loucheness and offbeat types.
In fshion shoots and movies, Florida's
@ pital of sun and sin invariably comes
off like some glam-fEtale time warp,
where ceiling fans stir the potted palms
portentously while the bar band plays
shuffly salss and guys in zoot suits peer
shiftily over drinks, waiting for "The Man'
I'm craving that Almic frisson and, while
seduced by beaut ful, laid-back Coconut
Grove, 'm ready now fora part of Miami
with more wely than its electric buggies.

[got a first whiff of over power ing
pleasan tness upon checld ng inat my
hotel, the Betsy, on Ocean Drive, in South
Beach, This is the Bmous shorefront
district of pastel Art Deco hotels and
bars that reinforced the city's as-seen-
on-MTVhad-gird image — helped by the
likes of | Lo and Madonna, Taking my
first walk beside the sands, though, 1
got more of a vanilla-Vegas vibe, mixing
among snowhirds in matching baseball
s and parties of off-the-leash young
weekenders. All great fun, but big-
dty gritty? South Beach deserves due
homage all the same, and the Betsy was
the place to pay it, with its fauc-colonial
lobly of foxtail palms, low sofas, & giant

mirror framed inzebra print and a
retrolicious cocktail bar without doubt
the most elegant, grown-up hotel on
Ocean Drive. An ice-cream-cool slab
of streamlined interwar modermnity,
it basked in understatement, with
big alfresco burgers on the veranda,
which invited vou to idle for hours,
and low chairs serving as stalls for
the ballet that is beadhy Miami.

A pink ice-cream trude glided
past, topped with a giant white cat.
A poeumatic pedestrian gyrated by,
then a nother, with a bum like blown
bubble pum. Who could fail to love
Ooean Drive? Even the blip -beat of
identikit R&B from cafies was agreeably
hypnotic. Boyfriends and gidfriends
snapped each other against s paceship -
sized vintage @rs, candy-moloured
lifeguard stations and angular hotels,

Bom in 1896, when the rsilroad
arrived, Miami grew into a naughty whirl
ofa girl: a playground for escapees from
the cold formality of the north, purpose-
built to be the Florida Mediter ranean,
with 'dreams set in conorete, terracotta
and stucm’ & one historian put it. Dur ng
Prohibition, from 1920 to 1933, South
Florida was one of the lealdest’ spots in
the USA, as rum runners dropped the
Cuban crates discreetly — but directly
— onto the beach in places such as the
Surf Chib. Today, that former den of
iniquity is a luxury Four Seasons hotel,
north of South Beach in idyllic Surfside,
peopled by clean- ot sucmess stories,
relax ing in chinos and foaty dresses,
S0 [ was pleased to find a generous

dash of decadence in Peacock Alley,
the Four Seasons’ atmospheric vaulted
corridor that leads to the beadh.
Elizabeth Taylor, Dean Ma rtin, Libe race
— Monodchrome photographs told the
tale of Miamis maverick mid-century
years. [t felt only rght to mise a glass
in the soigné new-dassic restaurant Le
Sirenuse, to the strains of Frank and
Ella. And the vice went into overdrive
when a second helping of saucy rigatoni
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arrived, peddled by white-jacketed
Arturn, the persuasive head waiter.

MNext day, | crossed the causeway from
Miami Beach, bound for Little Havana, to
find a city moving toan edgier rhythm.
My base here, Life House Litde Havana,
was a new home-share stye place.

Its lobby, lined with books and chairs
around a communal table, made you
feel part of the furniture — and the fun.
In Latino shades of cigar, tnbacoo and
coffee-cream, bedrooms oozed Cuba:

a battered case as bedside table here,

a vintage Kodak camera there When
dusk glowed orange, guests metin the
rattan-colonial badkyard, lit by candles
in lanterns. Over salsa-tinkle from the
speakers, chat drifted like smoke.

Little Havana is well acoustomed to
lunch trade — not least for the cheese,
ham, mustard and pickle ‘midnight’
sandwich at Versailles Restaurant,

a famous local window onto Cuban
life, with regulars ghied o the TV
for news of The Island. Personally, 1
felt perfectly at home after dark. OF,
one | passed a cop car a blodk from
the hotel, and & handouffed suspect
under scrutiny from officers. But 1
couldn't have been better placed for
the nocturnal fizz of Calle Ocho, the
main vein, neon-bright with signs for
money-changing and hot chideen.

At Ball & Chaim, a recent recreation of a
spot that ran from the 305 to the ‘s050n
the same site, | ordered a Cuban spring
roll beneath posters for Chet Baker,
Count Basie and others who'd been here
long before me. Around opm, the band
snapped into life in the corner, all fat
organ chords and savage drum snares.

I saw the sticks ticking away, white in
a spotlight, and ducked when the salsa
tutors started touting for partners.

Luckily Café La Trova, a smart new
kidon the block, left things to the pros.
45 bejeaned friends in skyscraper
heels drank, the band played trova
— the old salsa of strolling players —
below eundry on a balconied stage.

Harmonies were angelic and spiritual,
borne on the swishing conga rhythm,
long into the heat-blurred night.
Waking to sun through slatty blinds,
I planned the day over breakfast
Colombian style at a Life House tip-off,
Sanpocho, built around & parking lot.
It was a big sprawd of a diner-store,
where the server spoke Spanish and
loved it when customers did, howewer
poor ly— which was me, ordering refried
beans and rice. Here was one of those
perfect only-in-America moments:
ordinary yet edgy. Watching cars curl
in to parl, I felt like an extra in Breaking
Bad, although the only threat to my
existence was the corncake offered
me, lethal with butter and salt.

I opted to go north for more illicit
pleasures — outré art and pricey retail.
Planes raced into the mid-am skyabove
me on the Uber ride tothe Design
District, and flinty plass high-rises
were pin-sharp to infinity against a
blue day. Sweeping around one curve of
freewray after another, revealing more
tough urbanity, [ felt the beginning
of the endlessness of America, that
shiver of risky possibility, the urge to
hitch a ride with some passing long-
haul ruck straight out of a movie, the
irresistible danger ofa stranger.

The new Institute of Contemporary
Art was certainly sexier than its serious
name: a sensory realm of white rooms
todrift through, distracted by graimy,
arcane video screens and labially
informed ceramics. But the wider
Design District was merely oookde-

cutter retail heaven for label addicts,
such as you find from L& to Shanghai.

Fortunately Wynwood, half an hour's

walk south, felt artfully rougher. Onoe
& wasteland, its old warehouses now
shouted with psycheddic graffit

and its wallswith funky murals.

It was all downhill, or Downtown, from
here. Walking on East Flagler Street the
next day — my last in Miami — [ saw
an empty Art Deoo pharmacy, formerly
a famous branch of Walgreens, bearing
a banner: "Witness the new Downtown!”
I'd cometo pay my respects to the
city’s origins here in 1806 — the year
Henry Morrison Flagler, a founder of
Standard Oil, unveiled a key station
on the Florida East Coast Railway.

His plan: to create a new Amer i@n
Riviera in a place immune to freezes.

Downtown had been depressed for
decades, explained myguide, Dr Paul
(reorge. The area had, he said, been
a victim of “white flight”: the gradual
migration of the carmwning middle
classes out to the suburhs, lnred by big
malls and better bving. Downtown's
fate spoke for itself, in boarded-up o5
department stores and skysoaping
Meo-Classical relics, many empy
now. Barely a decade ago, itwas
dangerous tocome here after dark.

Mow, in its midst, there were green
shoots: that defunc Walgreens
was set th Open &s a restaurant,
miusic hall and brewery, hence the
banner. At night, among the faded
Florentine-style civic buildings on
andoff Flagler, | found an upbeat
scene going on, asdrinkers flodced to
& select few new scumy-chicspots,

Way after midnight, 1 reached Jaguar
Sum, a terminally trendy little newcomer.
I grinned, gingerly, and the bartender
put me at ease. [ like that smile; he said,
catching my eyeas | scanned the offering,
‘and you look like vou need a drink.”

Inspired to travel? To book a trip, call
<071 4 106 G666 or visit dnattrovel com

Cradit: Maws Lisans ng £ Tha Sunday Timas Taval Megazna
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Miami Beach hotel review: trendy
hostel Generator provides an
affordable and stylish option

In a city that's all about appearances, this hostel is particularly stylish - but
it's also very welcoming

The pool at the Miami Generator hostel {Photo: Generator)

- ny ROb Hastings
3 weeks Friday July 26th 2015



Why visit?
The first US outpost of Generator's high-end “poshtels” - adding to their 13

upmarket hostels in Europe - opened last August in a 1940s building on Miam
Beach, providing a stylish but affordable option in this notoriously pricey city.

Location

Located in Mid-Beach, Miami's most glamorous neighbourhood, and north of
the Art Deco district of South Beach, the hotel sits on the main drag of Collins
Avenue, with the beach across the street.

The area has seen huge changes over the past few years, with the Faena hotel -
so big that it has its own “district” - just up the road, and the Freehand - the first
hostel-hotel hybrid to open in Miami - four blocks away. Ten minutes’ drive
away, on the other side of Biscayne Bay, is the Miami mainland.

The chill-out space at the entrance to the Generator Miami hostel (Photo: Generator)

Ambience

The building's original white-and-red facade retains the same Art Deco
hallmarks that make South Beach and the hotels of Ocean Drive a draw for
architecture fans. The airy, marble-floored reception has leather sofas, a pool
table, pot plants galore and a constant soundtrack of chilled-out indie music.



The pool area at the Generator Miami hostel (Photo: Generator)

Accommodation

The private rooms are modern and functional, with parquet floorboards and a
wood-topped desk, alongside modern art behind the blue-headboarded beds.

g

A private suite at the Generator Miami hostel (Photo: Generator)

There are also bunk bed four-person dorms available, including female-only
shared rooms, all with en suite bathrooms.



There are also bunk bed four-person dorms available, including female-only
shared rooms, all with en suite bathrooms.

P — S gl o=
A shared dorm at the Generator Miami hostel {(Photo: Generator)

Food and drink

Breakfast is a simple offering of cereal, toast and fruit, with tea, coffee and juice
available. Most people sit on the floor, where cushions are set up around low
tables, though there are also benches.

For dinner, there are two on-site options. The busy, low-lit Jim and Neesie
restaurant has an impressive menu, from steak to kale salad (mains from $16 to
$42). Otherwise, get a cheeseburger ($16) at the Driftway pool bar, where you
can eat al fresco under hanging lamps.



Whattodo

If you want some pure chill time, the sunloungers around the small pool,
complete with inflatable flamingo, will appeal. The hotel also has 10 bikes that
are free to use, or you can join the joggers and dog walkers for a three-mile
stroll down the Miami beach boardwalk, through the Art Deco district, past the
Versace mansion and ultimately on to South Pointe Park, at the tip of the beach.

Hopping in an Uber, it's a $15 (E12) ride to the hipster shops and galleries of
Wynwood on the mainland, or to the Cuban bars and live music venues in Little
Havana.

Ask the concierge

Wynwood Art Walk, chosen by Rafael Motta, operations manager of
Generator Miami:

“Wynwood is home to the highest concentration of street art in the
country, and on the second Saturday of every month, the area's 400
businesses host an Art Walk. It's Miami's largest block party, starting at
6pm, with galleries and shops staying open late for people to enjoy culture,
food and fun."



Rafael Motta (Photo: Generator)

Worth writing home about

In a city that's all about appearances, this hostel is particularly trendy - but it's
also very welcoming. The photo booth that connects directly to Instagram might
make you wince, but Generator is happily attracting people of all ages and
backgrounds.

To book

Generator Miami, 3120 Collins Ave, Miami Beach (001 786 496 5730). Doubles
from £78 B&B, dorms from £18.

How to get there

Norwegian flies from London Gatwick to Miami International Airport.

More information on Miami

Visit the official tourism site for Greater Miami and the Beaches.
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HOTEL OF THE WEEK

Generator,
MiamiBeach

WHY?

The first US outpost of Generator’s
high-end “poshtels” - or upmarket
hostels - opened last August in a
1940s building on Miami Beach, pro-
viding a stylish but affordsble option
in this notoriously pricey city.

LOCATIO

Localed in Mid-Beach, Miami's
most glamorous nelghbourhood
and north of the Art Deco district
of South Besch, the hotel sits on the
main drag of Collins Avenue, with
the beach across the street.

The area has seen huge changes
over the past few years, with the
Faena hotel - so big that it has its
own “distriet” ust up the road,
and the Fn:ehxnt; the first hostel
hotel hybrid to open in Miami - four
blocks away. Ten minutes’ drive
away, on the other side of Biscayne
Bay, is the Miami mainland.

AMBIENCE

The building’s original white-and-
red facade retains the same Art
Deco hallmarks that make South
Beach and the hotels of Ocean Drive
a draw for architecture fans. The
airy, marble-floored reception has
leather sofas, a pool table, pot plants
galore and a constant soundtrack of
chilled-out indie music.
ACCOMMODATION

The private rooms are modern and

funetional, with parquet ﬂoorbosrd.s
wood—topped desk,

(mams amund 220) Otherwise, get
a ger (£12) at the Driftway

modern art behind the blue-head-
hoarded

beds.

There are also bunk hed four-
person dorms available, including
female-only shared rooms, all with
en suite bathrooms.

FOODAND DRINK
Breakfast is a simple offering of
cereal, toast and fruit, with tea, cof-
fee and juice available. Most people
sit on the floor, where cushions are
set up around low tables, though
there are also benches.
For dinner, there are two on-site
Jtlons The busy low-lit Jim and
cesie restaurant has an al-Amer-
ican menu, from steak to kale salad

Ask the concierge

RAFAELMOTTA

anmmeoo\mn'y and on the
second Saturday of every month,
the area’s 400 businesses host
anArt Walk It'sMiami's largest

culture, food and fun”

pool bar, where you can eat al fresco
under hanging lamps.

WHATTODO
1f you want some pure chill time, the
sunloungers around the small pool,
complete with inflatable flamingo,
will appeal. The hotel also has 10
bl'kesmt}m( are Fr:;{t;) ﬁ or c;an
in the joggers walkers for
:thme-mlle stroll down the Miami
beach hoardwalk, through the Art
Deco district, past the Versace man-
sion and ultimately on to South
Pointe Park, at the upofthebeach
Hopping in an Uber, it's a $15(£12)
ride to the hipster shops and galler-
ies of Wynwood on the mainland,
or to the Cuban bars and live music
venues in Little Havana.

WORTHWRITING HOMEABOUT

In a city that’s all about appearanc-
es, this hostel is particularly trendy
- but it’s also very welcoming. The
photo booth that connects directly
to Instagram might make you wince,
but Generator is happily attracting
people of all ages and backgrounds.

TOBOOK
Generator Miami, 8120 Collins Ave,
Miami Beach (001 786 496 5730,
stayEenern(or.com) Doubles from
£78 dorms from £18.

Rob Hastings
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Vacanze a Miami, per la scena culturale i tanti eventi e le
opportunita per chi viaggia in famiglia. Il clima favorevole le
offre una stagionalita infinita

di Redazione | Luglio 2019

Miami, con |a sua area metropolitana e le sue infinite spiagge, & oggetto dei desideri di molti viaggiatori. Ottima la scena culturale ed
a sorpresa & considerata una meta molto gettonata per chi viaggia in famiglia.

Situata poco pil a nord del Tropico del Cancro,
Miami comprende numerose isole e formazioni
coralline collegate tra loro da ponti sospesi e
strade panoramiche da cui & possibile godere di
una vista mozzafiato sulla Biscayne Bay, mentre
km di spiagge bianchissime si estendono lungo
tutta la costa bagnata dalle calde acque del Mar
dei Caraibi. Il clima favorevole durante tutto

F'arco dell'anno le offre una stagionalita infinita.
Oltre alle bellezze naturali, Miami vanta un ambiente artistico e culturale vivo e moderno, una movimentata vita notturna, ristoranti di
fama mondiale ed un calendario sempre ricco di eventi culinari, artistici e musicali.

Scena culturale

Tra una passeggiata per osservare gli
spettacolari murales del Wynwood District allo
shopping tra le vetrine del Miami Design District,
passando per Downtown Miami, oggi sede di
nuovi ristoranti, hotel di design e frizzanti locali
hipster. Un tour nel nuovo FAENA District, il
progetto immobiliare ideato dall'imprenditore
argentino Alan Faena in collaborazione con il
regista Baz Luhrman e pluripremiati architetti,
ingegneri e designer, per concludere con una
visita culturale in alcuni dei piu celebri musei e
gallerie di arte moderna e contemporanea degli
Stati Uniti, € non solo, come il Museum of
Contemporary Art (MOCA), il The Bass Museum
of Art e la Rubbell Family Collection.

Tra le ultimissime novita, il Phillip and Patricia Frost Museum of Science ha aperto ufficialmente le sue porte al Museum Park di
Downtown Miami lo scorso 8 maggio. E uno dei pochi istituti al mondo che vanta un museo di scienze, un planetario e un acguario
all'avanguardia in un unico impianto da 250 mila metri quadrati. Il museo sorge su quattro acri di terreno che si affacciano sulla baia
di Biscayne, circondato dallo spettacolare skyline di Downtown Miami.

Vacanze con la famiglia

Dal celebre Miami Children's Museum ai
bellissimi parchi, dalle spiagge ai tour guidati in
bicicletta, Miami propone sempre qualcosa che
fara felice ogni bambino.

Le famiglie in cerca di divertimento e avventure,
possono visitare Jungle Island, che offre
programmi di immersione nella natura molto
inusuali, e il Miami Zoo, considerato uno dei 10
migliori giardini zoologici degli USA nonché
F'unico zoo subtropicale negli Stati Uniti
continentali. Anche il Monkey Jungle, dove le
persone sono in gabbia e le scimmie sono libere,
& una divertente alternativa ai grandi parchi a
tema. Si tratta di uno dei pochi habitat protetti
per i primati in via di estinzione negli Stati Uniti e
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Viaggio .a Miami con la famiglia: consigli importanti prima
di partire

La localnd pi famasa in assobuto, se si cita Miami. Lsmenagine di giovan che si spostano bango if litomale in mller & uno def must pi

canmerizzns della ona. Nelko specifico Mis Heach & una enanme isola. posta tra ka bais di Hiscayne e 2o Athartico. La spiaggia

Scuth Beach, I pab affollas, con en’offena & intratiesimento spoctivo potevake lungn tuti i

A Mises Heach & poeesibile vestare il Gissding Hotanico, una dizess davvero esanme con infinite specie di plante od un gandin
gispposese assoluaments meditativo. Dietro 2 questn monumensa alla natum, & possibile visitare i Memoniale deli Olocasso, inamgeeste

ned 1950,

U curiosith, o Miarmi Beach soeo stati girati o strakci niente & meno che di Scarface con 1'imemenso Al Paciso,

£ il hegoman: & Miani Beach ¢ fa da collsgamento 1 il hesso delfa cith e ke acque spectacolan dell’oceana. in questa 7oma & possibile
iose costrizzion ha deto vita all' An

sevmirare la residenza di Glanni Versace. Cosa Casaurma. Qruesto edificia, insi

Deco Histocic Districe. um concentrazicos di cirea 1200 pakiozi in stile decd, distingubils per e tinte

colee pastello, In qeesta 72003 hanno

sedde gl sberghi &b maggor lussa.
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LE PISCINE SUL TETTO PIU COOL DELL’ESTATE 2019

Da New York a Stoccolma, da Barcellona a Miami, con una immancabile tappa in Italia, per farvi sperimentare il brivido di un tuffo
ad alca quota.

Mr. C, Miami

Decisamente pili glam & 'atmosfera che si respira sul tetto di questo hotel di
Miami, che sovrasta dall’alto uno dei litorali piti iconici del mondo: Biscayne
Bay, Brickell, Coconut Grove e South Beach saranno al vosirl piedi se
deciderste di issarvi fino all'ultime piano dello sfarzose hotel targato Cipriani,
dove 1l lusso si sposa con 'eleganza e la discrezione: ogni cabina a bordo
piscina si pud schermare con una tenda, quando si & stanchi del glorioso

panorama e si vuole solo un po’ di relax.

WWW.IMICCOCONULZrove. Comm
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Torna il Miami Spa Months con straordinari trattamenti
in tutta Miami

Posted on 24 Luglio 2019 by Visit Usa Italy

Milano, luglio 2019 - Quest'estate, Miami ricarica le batterie grazie alla dodicesima edizione del Miami Spa

Months, organizzato da Greater Miami Convention & Visitors Bureau(GMCVB). Fino al 31 agosto, gli amanti delle
Spa sono invitati a prenotare straordinari trattamenti in uno degli oltre 40 centri aderenti, per godere di una
giornata all'insegna del relax a prezzi scontati. E le coccole non si limitano ai tradizionali massaggi svedesi:
durante il Miami Spa Months, potrete provare trattamenti tra i pitt vari, tra cui il drenaggio linfatico, massaggi
prenatali e di coppia, trattamenti viso ai fiori e agopuntura.

La promozione fa parte di un pilt ampio programma Miami Temptations, promosso da GMCVB, che include
anche Miami Hotel Months (giugno - settembre), Miami Spice (agosto - settembre) e Miami Entertainment
Months (ottobre - novembre), che propongono il meglio che la destinazione ha da offrire con focus tematici a
seconda del mese, offerte ed eventi speciali sia per i residenti sia per i turisti. Con numerose Spa aderenti in
tutta la cittd, da South Beach a North Beach e Aventura, sono numerose le opzioni per chi & in cerca del
trattamento ideale, a partire da $109.

OFFERTE IN EVIDENZA:

« The Biltmore Hotel Spa - questa spa d'elite ha una vista panoramica straordinaria e offre un'ampia selezione
di trattamenti, come il pacchetto Mind, Body & Beauty. In aggiunta al parcheggio gratuito e all'accesso alle
facility fitness, questa offerta include un trattamento viso di 50 minuti per rendere la pelle pit radiosa e un
massaggio di 70 minuti a $199.

# Jurlique Spa - Attingendo dalle filosofie del benessere orientale e occidentale, la Jurlique Spa al Mayfair
Hotel & Spa @ un sereno santuarie per la mente e il corpo. | trattamenti hanno luogo in un’oasi di tranquillita,
per una fuga relax dalla vivace energia che pervade il quartiere di Coconut Grove. Le future mamme possono
godere di un massaggio pre natale di 60 minuti a $109 e un trattamento scrub ai piedi. Grazie all'approccio
olistico, questa spa di Miami usa prodotti organici per far emergere energie dallinterno di ciascuno di nei,
rigenerando alle stesso tempo la pelle, il viso e il corpo.

# Iconbrickell Spa - Guesta spa urbana offer un'accurata selezione di esperienze welness. Durante il Miami Spa
Months, gli ospiti possono provare una Classic Marine Algae Facial & LED Light Therapy per soli $139, che
deterge ed esfolia la pelle con poi Uapplicazione di una maschera naturale di alghe per rivitalizzare la pelle

® Dermanova Spa & Salon - Aperta di recente, questa Spa all'interno del The Gabriel Miami offre trattamenti
cosmetici allavanguardia grazie ai migliori estetisti della Florida. Per chi & in cerca di un'iniezione di energia,
lideale & il trattamento Hydrate & Restore IV Therapy($109), che propone un mix di vitamine essenziali e
minerali che fanno fare il pieno di elettroliti al corpo.

® The Spa at the Miami Beach EDITION - Con ben nove stanze private tra cui una detox room con doccia di
vapore, sauna infrarassi e ampi spogliatoi, questa Spa offre agli ospiti un'ampia gamma di servizi in un contesto
rilassante. Provate il trattamento CBD Ol + Sticks & Stones Massage di €0 minuti, a soli $139 durante il periodo
della promozione, e sentirete un profondo effetto di relax

e Aqualina Spa by ESPA - Un'oasi tranquilla di eccellanza e relax, questa Spa offre trattamenti di meditazione e
rigenerazione basati sui principi ayurvedici. Durante il Miami Spa Months, gli ospiti possono usufruire di servizio
posteggio gratuito e accedere alle Lounge relax della spa con pareti al sale dell'Himalaya, crystal steam room,
sauna e jacuzzi con doccia a cascata.

e Bamford Haybarn Spa = Indulge = Durante il Miami Spa Months, gli ospiti possono provare a soli $139 il
trattamento 24 Karat Gold Facial, per nutrire la mente, il corpo e lo spirito, collegandasi autenticamente con la
natura. Questo trattemento viso idratante combina iL potere curative e ringiovanente dell'oro, minerale prezioso
che riduce l'evidenza di rughe e segni, oltre che inflammazioni e gonfiori della pelle.
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Milano, luglio 2019 - Quest’'estate, Miami ricaricale
batterie grazie alla dodicesima edizione del Miami Spa
Months, organizzato da Greater Miami Convention &
Visitors Bureau(GMCWVE). Fino al 31 agosto, gli amanti
delle Spa sono invitati a prenotare straordinari
trattamenti in uno degli oltre 40 centri aderenti, per
godere di una giornata all'insegna del relax a prezzi
scontati. E le coccole non si limitano ai tradizionali
massaggi svedesi: durante il Miami Spa Months, potrete
provare trattamenti trai piti vari, tra cui il drenaggio
linfatico, massaggi prenatali e di coppia, trattamenti viso
ai fiori e agopuntura.

TORNA IL MIAMI SPA La liln::mtm'onnc:_.l fa |.:rarte di ur.l pillampio

programma Miami Temptations, promosso da GMCVE,

MONTHS CON che include anche Miami Hotel Months (giugno -

settemnbre), Miami Spice (agosto - settembre) e Miami

S’I‘RAORDIN ARI Entertainment Months (ottobre - novembre), che

propongona il meglio che la destinazione ha da offrire

TRA'IT AMENTI IN con focus tematici a seconda del mese, offerte ed eventi

speciali sia per i residenti sia per i turisti. Con numerose

'IUTI‘A MIAMI A Spa aderenti in tutta la citta, da South Beach a Morth

Beach e Aventura, sono numerose le opzioni per chi & in

" COMPAGNIE AEREE, TURISMO

cerca del trattamento ideale, a partire da $109.

“Famose in tutto il mondo, le spa di Greater Miami
aderenti al programma attraggono visitatori domestici e
internazionali da ogni paese”, ha dichiarato il Presidente
& CEO di GMCVE, William D. Talbert, 111, CDME. "Siamo
orgogliosi di offrire a visitatori e residenti il programma
Miami Spa Months, che si abbina alla perfezione coniil
Miami Hotel Months e il popolare Miami Spice,
proponendo durante | mesi estivi opzioni di lusso e allo
stesso tempo convenienti™.
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Con Aer Lingus alla scoperta delle spiagge
di Miami

O [0] 24 lugho 2018 12:35

Alla scoperta delle spiagge di
Miami Beach grazie ai
collegamenti Aer Lingus con gh
Usa. La contea di Miami-Dade
si compone di molti quartieri, tra
cui quello di Miami Beach. In
quanto famosa citta porfuale e
gateaway per gli Stafi Uniti,
Miami si &€ sempre distinta per il
SU0 panorama ricco e
diversificato di razze e culture dove la convergenza di influenze provenienti dai

Caraibi, dall'America Latina e dal cuore degli Stati Uniti ha conferito alla Florida
del Sud un tocco inimitabile che alcuni hanno soprannominato Floribbean.

Aer Lingus offre voli annuali e stagionali dall'ltalia per raggiungere la citta
irlandese di Dublino, le citia americane di New York, Boston, Chicago, Los
Angeles, Miami, Hartford, Orlando, Seattle e le citta canadesi di Montreal e
Toronto.

Volare verso gli Stati Uniti via Dublino & ancora pil confortevole perché Aer
Lingus offre il servizio doganale statunitense per i viaggiatori in partenza per gh
Stati Uniti che hanno [a possibilita di effettuare le procedure di dogana e
immigrazione gia prima dellimbarco, ancora in terra iflandese, evitando lo stress
alfarrivo.
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Alla Scoperta delle spiagge di Miami Beach

Miami con la sua calda brezza maring, i neon, la cucina fusion, la musica e le persone provenienti da ogni parte del mondo,
riesce @ congquistare proprio tutti!

La comea di Miami-Dade =i compone di molti quartieri, tra cui quello di Miami Beach. Molto di pid di una spiaggia — uno
degli eminenti stabilimenti balneari degli Stati Uniti negli ulimi cemto anni — vanta una delle spiagge pil famose come la
Lurnmus Park Beach situata nell'area South Beach (soprannominata SoBe), per non parlare della rinomata vita notturna di
Ocean Drive. La pil grande collezione di architettura Art Deco al mondo risiede a Miami Beach e dal 1979, The Art Deco
Historic District, & stato inserito nel registro nazionale dei luoghi storici. Miami Beach & in prima linea nella scena artistica
globale ed infatti ogni dicembre ospita Art Basel Miami Beach, una delle pil grandi mostre d'arte negli Stati Uniti.

Le spiagge e il clima sono sempre stati il pil grande richiamo per Miami, e per chi pensa che una spiagoia valga qualsiasi
altra, probabilmente non ha ancora sperimentato Funicita dei litorali offerti dalla contea di Miami-Dade dove ogni spiaggia
ha la sua atmosfera unica, combinazione perfetta tra il paesaggio e la comunita che abita ogni tratto di costa.

Lummus Park Beach, ricco di palme allineate e
impreziosito dall'architettura Art Deco, & il tratto di
costa pid famoso di Ocean Drive. Per godere di
un'atmosfera pill ranguilla basta dirigersi a Key
Biscayne verso Virginia Key Beach o ancora di pill verso
sud, a Bill Baggs, nel Cape Florida State Park, per
un'aimosfera pil libera e tropicale. La spiaggia di
Haulowver invece & nota per le sue imponenti onde e la
frequentazione di surfisti, mentre il tratto di due
chilometri di Crandon Park, dotato di un cemiro di
divertimenti e di sentieri e aree pic-nic in abbondanza, & perfetto per le famiglie.

In quamo famosa cittd portuale e gateaway per gli Stati Uniti, Miami si & sempre distima per il suo panorama ricco e
diversificato di razze e culture dove la convergenza di influenze provenienti dai Caraibi, dall’ America Lating e dal cuore degli
Stati Uniti ha conferito alla Florida del Sud un tocco inimitabile che alcuni hanno soprannominato Floribbean. Giustamente
descritta come un “Mehing Pot”, Miami attinge al suo patrimonio eterogeneo offrendo una varietd unica e inimitabile che si
riflette sull'arte, la cucina, la musica, rafforzando la sua eredita nell'arena globale.

Aer Lingus offre voli annuali e stagionali dallltalia per raggiungere la citta irlandese di Dublino, le citta americane di New
York, Boston, Chicago, Los Angeles, Miami, Hartford, Orlando, Seattle e le citta canadesi di Montreal e Toromto.

Volare verso gli Stati Uniti via Dublino & ancora pit confortevole perché Aer Lingus offre il servizio doganale statunitense
per i viaggiatori in partenza per gli Stati Uniti che hanno la possibilita di effettuare le procedure di dogana e immigrazione
gia prima dell'imbarco, ancora in terra iflandese, evitando lo stress all'amivo.

Inoltre i clienti Aer Lingus ora possono usufruire delle opzioni di autonoleggio pil convenienti — tramite il gito — insieme ad
Avizs e Budget che offrono una varieta di soluzioni di mobilita per tutti i viaggiatori, con veicoli di diverse dimensioni e
specifiche adatti ad ogni esigenza e budget, =ia per il business che per il tempo libero, disponibili indifferentemente con
viaggi a corto raggio o a lungo raggio.
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Tutto il fascino di Miami con Aer Lingus

Aer Lingus, la compagnia aerea nazionale d'Irlanda, é il vettore preferenziale per raggiungere le citta
statunitensi di New York, Boston, Chicago, Los Angeles, Miami, Hartford, Orlando, Seattle e le citta
canadesi di Montreal e Toronto.

Infatti Aer Lingus offre il servizio doganale statunitense per i viaggiatori in partenza per gli Stati Uniti. che hanno cosi la possibilita di effettuare ke complicate procedure di
dogana ¢ immigrazione gid prima delfimbarco, ancora in terra irlandese, evitando lo stress allarrivo.

Perché non programmare allora un bel viaggio per esempio a Miami, la perla della Florida che con la sua calda brezza marina, i neon, la cucina fusion, la musica ¢ le persone
provenienti da ogni parte del mondo, riesce a conquistare proprio tutti?

La contea di Miami-Dade si compone di molti quartieri, tra cui quello di Miami Beach. Molto di pitt di una spiaggia - uno degli eminenti stabilimenti balneari degli Stati Uniti
negli ultimi cento anni - vanta una delle spiagge pit famose come la Lummus Park Beach situata nell'area South Beach (soprannominata SoBe), per non parlare della rinomata
vita notturna di Ocean Drive. La pill grande collezione di architettura Art Deco al mondo risiede a Miami Beach e dal 1979, The Art Deco Historic District, € stato inserito nel
registro nazionale dei luoghi storici. Miami Beach ¢ in prima linea nella scena artistica globale ed infatti ogni dicembre ospita Art Basel Miami Beach, una delle pin grandi mostre
d'arte negli Stati Uniti.

Le spiagge e il clima sono sempre stati il pilt grande richiamo per Miami, e per chi pensa che una spiaggia valga Isiasi altra, pr i non ha ancora sperimentato
T'unicita dei litorali offerti dalla contea di Miami-Dade dove ogni spiaggia ha la sua atmosfera unica, combinazione perfetta tra il paesaggio € la comunita che abita ogni tratto di
costa.

Lummus Park Beach, ricco di palme allineate e impreziosito dallarchitettura Art Deco, € il tratto di costa pit famoso di Ocean Drive. Per godere di un’atmosfera pil tranquilla
basta dirigersi a Key Biscayne verso Virginia Key Beach o ancora di pitl verso sud, a Bill Baggs, nel Cape Florida State Park, per un'atmosfera pitl libera ¢ tropicale. La spiaggia di
Haulover invece & nota per le sue imponenti onde ¢ la frequentazione di surfisti, mentre il tratto di due chilometri di Crandon Park, dotato di un centro di divertimenti e di
sentieri e aree pic-nic in abbondanza, é perfetto per le famiglic.

In quanto famosa citta portuale ¢ gateaway per gli Stati Uniti, Miami si ¢ sempre distinta per il suo panorama ricco ¢ diversificato di razze ¢ culture dove la convergenza di
influenze provenienti dai Caraibi. dall'America Latina e dal cuore degli Stati Uniti ha conferito alla Florida del Sud un tocco inimitabile che alcuni hanno soprannominato
Floribbean. Giustamente descritta come un “Melting Pot”, Miami attinge al suo patrimonio eterogenco offrendo una varietd unica e inimitabile che si riflette sull'arte, Ia cucina, la
musica, rafforzando la sua eredita nell'arena globale.
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Miami, le piu belle Spa a tariffe imperdibili

In occasione del Miami Spa Months pid di 40 super Spa di Miami p i @ costi davvero itivi.
Un' ione in pits per ir i della inazione pit glamour della Florida

Se ad agosto sarete a Miami non perdetevi Miami Spa Months. Organizzata da Greater Miami Convention & Visitors Bureau, Uiniziativa
valida tutto il mese permette di prenotare trattamenti in oltre 40 Spa per godere di una giornata all'insegna del relax a prezzi scontati.

E le coccole non si limitano ai tradizionali massaggi. Infatti potrete provare svariati i, tra cui il d ggio linfatico,
prenatali 2 di coppia e trattamenti viso ai fiori

Le opzioni per chi & in cerca del trattamento ideale, a partire da 109 dollari, sono numerose.

Le 7 offerte da non perdere:

1 The Biltmore Hotel Spa — Questa spa delite offre un'ampia selezione di trattamenti, come il pacchetto Mind, Bedy & Bemuty. In aggiunta al
parcheggio gratuito e all’accesso alle facility fitness, L'offerta include un trattamento viso di 50 minuti e un massaggio di 70 minuti 2 $199.

2 Jurlique Spa -Le future mamme possono goders di un massaggio pre natsle di 60 minuti a $109 & un trattamento scrub ai piedi. Questa
5pa usa prodotti organici per far emergere energie dalllinterno di ciascune di noi, rigenerande allo stesso tempo la pelle, il viso e il corpa.

3 lconbrickell Spa —Qui potare provare una Classic Marine Algae Facial & LED Light Therapy par soli $13%, che deterge =d esfoliz |z pelle.

4 Dermanova Spa & Salon -Spa all'interno del The Gabriel Miami. Per chi & in cerca di un'iniszione di energia, Lideale & Hydrate & Restore
LV Therapy ($10%). Il trattamento propone un mix di vitamine essenziali e minerali che fanno fare il pieno di elettroliti al corpa.

5 The Spa at the Miami Beach EDITION - Con ben % stanze private la Spa offre agli ospiti un'ampia gamma di servizi in un contesto
rilassante. Provate il trattamento (BD Ol + Sticks & Stones Massage di 60 minuti, a soli $139, e sentirets un profondo effetto di relax.

6 Aqualina Spa by ESPA - Offre trattamenti di meditazione e rigenerazione basati sui principi ayurvedici. Gli o=piti pessono usufruire di
servizio posteggio gratuite e accedere alle lounge relax con pareti al sale dellHimalaya, crystal steam room, sauna e jacuzzi con doccia a
cascata.

7 Bamford Haybarn Spa — Indulge —&li ospiti possono provare a soli $139 il wettamento 24 Kont Gold Fociol per nutrire L2 mente, il corpo &
Lo spirita.
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