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Dear Reader,

Itis our pleasure to present to you the GMCVB’s Communications clipping report for the month
of March 2020. Within these pages you will be given a firsthand look at the results garnered
by the efforts of the Communications Team at The Greater Miami Convention & Visitors
Bureau.

The Communications Activity report is constructed of four sections:

e Key Performance Indicators: lllustrates the circulation, media impressions,
advertising equivalency, and social media mentions for Greater Miami and The
Beaches. These results are presented both as year-to-date and monthly figures.

e Activity Summary Report: This section provides you an in-depth view at the
activities for the month, from promotions to media visits, familiarization tours (FAM’s),
and press missions.

e Press Tour Itineraries: We bring destination pitches to life by hosting international
and domestic press on FAM tours. Here you can see the media activities that were
developed by the press team and suited specifically for themed FAMs.

e Clippings: The results of the media team’s efforts are captured in this section where
you will find the all the press clippings resulting worldwide for the given month.
Clippings are listed in order by the following markets: USA and Canada, Germany,
United Kingdom, Italy, France, Scandinavia, Spain, Argentina, Brazil, Colombia and
Mexico.

It is an absolute privilege promoting Greater Miami and The Beaches to the world through our
domestic and international public relations efforts. If you have any questions about this report
please feel free to reach the Communications Team directly at 305.539.3084.

Sincerely,
William D. Talbert, 1ll, CDME Jennifer Diaz

President & CEO Vice President of Communications



Note: The Key Performance Indicators (KPI) section provides you with a snapshot view of the results
garnered by the efforts of the communications department during the month of March 2020.

Key Performance Indicators

Overall Total Circulation:

Overall Total Media Impressions:

Overall Total Ad Equivalency:
General Circulation:
General Media Impressions:
General Ad Equivalency:
MICE Circulation:

MICE Media Impressions:
MICE Ad Equivalency:
Number of FAMS:

Number of Media Visits:
Number of Media Missions:
Number of Promotions:

March 2020
969,638,879
2,424,097,198
$2,802,382
897,235,761
2,243,089,403
$7,666,928
72,403,118
181,007,795
$187,383

0

6
0
0

Year to Date
4,328,114,487
10,829,286,217
$16,565,915
4,235,965,646
10,589,914,115
$16,340,089
92,148,841
230,372,102
$225,825
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NOTE: This section contains descriptions of all activities involving the media relations &
promotions team throughout the month.

COMMUNICATIONS DIVISION
Activity Summary Report
March 2020

CORPORATE COMMUNICATIONS:

e TRAVEL INDUSTRY MESSAGING FOR STAKEHOLDER COMMUNICATION
REGARDING COVID-19 (U.S./Local) March 15, 2020: GMCVB Communications Team
issued messaging for Stakeholder communications regarding COVID-19. The Team
continues to update newsletters and the GMCVB website with relevant news on GMCVB
initiatives and resources available to stakeholders, visitors and residents.

e STAKEHOLDER COMMUNICATION FOR MIAMI EATS (U.S./Local) March 20,
2020: GMCVB Communications Team issued provided a cover letter that was used to
inform GMCVB partners and stakeholders about the launch of the ‘Miami Eats. Order Out,
Help Out’ marketing initiative.

e STAKEHOLDER COMMUNICATION FOR LAUNCH OF TOURISM
INDUSTRY HELP RESOURCE WEB PAGE (U.S./Local) March 22, 2020: GMCVB
Communications Team provided messaging for stakeholder and corporate communications
and media pitching regarding the launch of the Tourism Industry HELP Resource Page on
MiamiandBeaches.com.

e STAKEHOLDER COMMUNICATION FOR MIAMI PANDEMIC RELIEF
FUND/OPERATION HELPING HANDS (US./Local) March 29, 2020: GMCVB
Communications Team provided messaging for stakeholder and corporate communications
and media pitching regarding the GMCVB partnership with the United Way for the Miami
Pandemic Relief Fund.

¢ STAKEHOLDER COMMUNICATION FOR ESSENTIAL LODGERS (U.S./Local)
March 29, 2020: GMCVB Communications Team provided messaging for stakeholder and
corporate communications and media pitching regarding the GMCVB Essential Lodgers
program available through MiamiandBeaches.com

MEDIA ASSISTANCE:

Local Media:

e  WPLG (U.S./Local) March 5, 2020: GMCVB Communications Team arranged interview
with WPLG Producer Alina Machado and Wendy Kallergis, President and CEO at the
Greater Miami and the Beaches Hotel Association, regarding the effects of Coronavirus on
the hotel industry.



MIAMI HERALD (U.S./Local) Match 5, 2020: GMCVB Communications Team arranged
an interview with GMCVB Chief Operating Officer, Rolando Aedo and Miani Herald
reporter Taylor Dolven, regarding the cancellation of Ultra and other major events. The
GMCVB provided talking points, updates on cancellations and overall economic impact
figures (Daily Circulation: 733k, UMV: 11.7 million).

MIAMI HERALD (U.S./Local) March 13, 2020: GMCVB Communications Team
arranged an interview with GMCVB Chief Operating Officer, Rolando Aedo and Miami
Herald Editor Jane Wooldridge regarding the cancellation of Seatrade and the effects on the
Cruise Industry from Coronavirus. The GMCVB provided talking points, updates on
cancellations and overall economic impact figures (Daily Circulation: 733k, UMV: 11.7
million).

WTV]J-NBC6 (U.S./Local) March 13, 2020: GMCVB Communications Team arranged
interview with GMCVB CEO/President William Talbert, III, CDME and WTV]-NBC6
reporter Willard Shepard regarding the effects of airline cancellations, due to Coronavirus,
on the airline industry. The GMCVB provided talking points, updates on cancellations and
overall economic impact figures.

“SUNDIAL” - WLRN/NPR (U.S./Local) March 13, 2020: GMCVB Communications
Team arranged an on-air interview with GMCVB Chief Operating Officer, Rolando Aedo
and WLRN’s “Swundial’ host Luis Hernandez for a live segment to discuss the state of
Miami’s tourism and hotel industry. During the live segment they discussed actions the
GMCVB is taking in the wake of the novel Coronavirus and initiatives to help local
businesses and hotel operators, respond to this crisis. The Team provided speaking points
for the interview. “Sundial” is a daily segment on local news in South Florida airing on local
NPR affiliate WLRN and covers areas from the Keys all the way up to the Palm Beaches.
SOUTH FLORIDA BUSINESS JOURNAL (U.S./Local) March 23, 2020: GMCVB
Communications Team arranged an interview with GMCVB CEO/President William
Talbert, III, COME and South Florida Business Journal reporter Matthew Arrojas regarding
hotel closures due to Coronavirus. The GMCVB provided talking points, updates on
cancellations and overall economic impact figures. The South Florida Business Journal is the
leading business news outlet covering Broward, Miami-Dade and Palm Beach counties
(Circulation: 1.7 million/UMV: 296k).

BRIGHTLINE (U.S./Local) March 24, 2020: GMCVB Communications Team provided
talking points and organized recording of an on-camera testimonial by GMCVB
CEO/President William Talbert, III, CDME for Brightline’s Community Leaders ridership
program.

SOUTH FLORIDA BUSINESS & WEALTH (U.S./Local) March 27, 2020: GMCVB
Communications Team assisted a reporter from South Florida Business & Wealth doing a
feature on the Essential Lodger program. The Team provided information about the
program and imagery for the article. South Florida Business & Wealth delivers in-depth
business reporting to top decision-makers and influencers in Miami-Dade, Broward and
Palm Beach Counties, on topics that make a difference to South Florida business
professionals including trends and analysis of South Florida’s most important industries
(Readership: 30k+).

PATCH.COM (U.S./Local) March 27, 2020: GMCVB Communications Team assisted
Patch.com reporter Paul Scicchitano, doing a feature on the Miami Eats program. The Team
provided information about the program and imagery for the article. Patch is an innovative
way to find out about, and participate in, what's going on near you (UMV: 23.5 million).



o  MIAMI TODAY (U.S./Local) March 31, 2020: GMCVB Communications Team arranged
an interview with GMCVB Chief Operating Officer, Rolando Aedo and Miani Today
reporter Abraham Galvan for an article about the Essential Lodgers program (Readership:
75,000+).

U.S./Canada

WASHINGTON POST (US.) March 9, 2020: GMCVB Communications Team assisted
Washington Post reporter, Jean Wayland with a story about the effects of the Coronavirus on the
cruise industry. The Team provided updated economic impact figures and updates about
cancellations (UMV: 1,000,000).

USAE NEWS (U.S.) March 11, 2020: GMCVB Communications Team arranged an interview
with GMCVB CEO/President William Talbert, III, CDME and USAE News Managing Editor,
Jon Trager regarding the economic impact of Coronavirus on the tourism industry (Circulation:
48,000).

USAE NEWS (U.S.) March 11, 2020: GMCVB Communications Team arranged an interview
with GMCVB Chief Operating Officer, Rolando Aedo and USAE News reporter, Grant
Broadhurst for an article regarding the impact of Coronavirus on the hotel industry (Circulation:
48,000).

DAILY BUSINESS REVIEW / LAW.COM (US.) March 11, 2020: GMCVB
Communications Team assisted a writer from Daily Business Review working on a story on the
impact of Coronavirus on real estate. The Team provided information about the impact in
tourism/hotels in Greater Miami. Daily Business Review, a publication of Law.com is the premier
destination for powerful business research, extensive education and information on market
trends, and technological advances domestically and abroad (Circulation: 2,500).

TOURISM MARKETING TODAY/DESTINATIONS FLORIDA (U.S.) March 13, 2020:
GMCVB Communications Team prepared and submitted a “Quick Trip” regarding the
GMCVB sponsored Hotel Industry Forum. “Quick Trips” are brief news items from DMOs in
Tourism Marketing Today, the newsletter of Destinations Florida. The submission resulted in a
more expanded feature for their newsletter.

FRONT OFFICE SPORTS (US. March 16, 2020: GMCVB Communications Team
organized an interview with GMCVB CEO/President William Talbert, III, CDME and Front
Office Sports reporter Pat Evans for a story about sporting events and convention group
cancellations resulting from Coronavirus. The Team provided speaking points for the interview
(UMV: 53,998).

ZAGAT STORIES (US. March 19, 2020: GMCVB Communications Team assisted
freelancer Kate Robertson for a piece in Zagat Stories about how the restaurant and bar industries
are dealing with the effects on their businesses resulting from COVID-19.  The
Communications Team provided information on the Miami Eats program and
recommendations on restaurants to feature in the story.

COSTAR/LOOPNET (U.S.)) Match 23, 2020: GMCVB Communications Team assisted
Entrepreneurship writer Richard Lawson from CoStar/LogpNet who was doing research for a
story on the convention/meeting business impact resulting from Coronavirus. teporting on
meetings and convention cancellations resulting from COVID-19. The Communications Team
provided information on economic impact figures (UMV: 5 million).

RAMSEY QUEBEIN (U.S.)) March 23, 2020: GMCVB Communications Team assisted
Ramsey Quebein, a Freelancer working on innovative stories of hotels recreating their iconic



experiences for people to enjoy at home during Covid-19. The Communications Team fielded
information from hotel partners to submit for this story.

e CITYLINE (Canada) March 23, 2020: Communications assisted Tracy Moore, beloved
Canadian icon and renowned family travel junkie and the host of Cityline, Canada's number one
national broadcast show and top daytime TV program. Seeking virtual content and ideas about
how people could "travel" from the comfort of their living rooms through attraction/destination
live feeds and virtual tours, the Team provided links to our GMCVB Live Webcams and story
ideas. This digital segment focused on online travel experiences while practicing social
distancing. Not only was Miami featured, but got the final spot, a “last-but-not-least” send off!
The results can be viewed here: https://www.cityline.tv/video/hot-to-take-a-vacation-while-
practicing-social-distancing/(Online impressions: 145,000/Oanline ad value: $1,665).

e USAE NEWS (US.) March 25, 2020: GMCVB Communications Team assisted USAE News
reporter Grant Broadhurst, for a story resulting Miami-Dade County’s order to limit hotel guests
and featuring the GMCVB initiative Essential Lodgers. The Communications Team provided
information about the program and hotel participation (Circulation: 48,000).

e ROBB REPORT (US. March 27, 2020: GMCVB Communications Team assisted Katie
Lockhart who was working with her editor on food-related businesses and the actions they are
taking around COVID-19 for Robb Report. The Communications Team pitched information on
the Miami Eats program and recommendations for “hidden gems, locally beloved restaurants”
(Circulation: 670,000).

e USAE NEWS (US.) March 30, 2020: GMCVB Communications Team assisted Managing
Editor for USAE News, Jon Trager, doing a feature story about Miami Eats. The
Communications Team provided information on the program as well as a quote from GMCVB
CEO/President William Talbert, ITII, CDME for the feature (Circulation: 48,000).

o MIAMI TODAY (US. March 31, 2020: GMCVB Communications Team arranged an
interview with GMCVB Chief Operating Officer, Rolando Aedo and Miami Today reporter and
editor, Abraham Galvan, writing a story about the Miami Pandemic Fund, the United Way's
preparedness for the special needs being created by the coronavirus and the partnership with the
Greater Miami Convention & Visitors Bureau through Helping Hands (Circulation: 24,000).

Meetings/Trade

e ASSOCIATION CONVENTIONS & FACILITIES MAGAZINE (U.S) March 30,
2020 — GMCVB Communications worked with David Swanson, a freelance writer on a
Florida assignment for the May issue of Association Conventions & Facilities magazine. The
story will be a forward-looking, "evergreen" piece on why planners should consider the state
of Florida, and Miami in particular, for their upcoming meeting or event. The team worked
with convention sales to connect the writer with a meeting planner who could provide a
testimonial on their meeting in Miami. (Circulation: 20,505)

MEDIA VISITS:

Latin America

e TRAVESIAS MAGAZINE (Mexico) March 5-9, 2020: GMCVB Communications Team
assisted Mexico’s in-flight Travesias magazine. While in Miami the 1 journalist explored the


https://www.cityline.tv/video/hot-to-take-a-vacation-while-practicing-social-distancing/
https://www.cityline.tv/video/hot-to-take-a-vacation-while-practicing-social-distancing/

destination with access to attractions, culinary food tours and much more. Travesias is a well-
known travel/lifestyle magazine distributed throughout Mexico with a target market of men
and women who seck inspiration and travel. They publish travel stories about hidden gems
and cool destinations. https://travesiasmedia.com/travesias/

CLUB REFORMA MAGAZINE (Mexico) March 16-18, 2020: GMCVB
Communications Team hosted a media team of 2 from Mexico’s Club Reforma magazine.
While in Miami, the media researched the destination and produce a 6-page spread in the
magazine focusing on arts/culture/attractions among other activities. Club Reforma is a
social/lifestyle magazine focusing on celebrities and their lives. The magazine is distributed
in Mexico City with a circulation of 40K; IG: Reforma Club 28K

Europe

RTE PRODUCTIONS (Ireland) March 2-7, 2020: GMCVB Communications Team
assisted the production team from Ireland’s biggest broadcaster RTE, in Miami March 2-7,
2020 filming a 40-minute episode of “The 2 Johnnies: Ireland in America Today.” The 2
Johnnies are one of Ireland’s hottest rising entertainment acts and have the #1 podcast in
Ireland with over 360,000 listeners per week, 25+ million YouTube views, and seven #1
singles. Their first book 'Dear Johnnies' sold 20,000+ copies in December 2019. This
episode will show The 2 Johnnies perform and tour Miami alongside Conor Moore, a Sketch
Artist, and Miami Mayor Francis Suarez. The series receives 240,000 viewers per episode,
which is also played on RTE’s catch-up channel and online player (400,000 additional views
per show).

LE GUIDE MICHELIN (France) March 3-5, 2020: GMCVB Communications Team
hosted travel writer Catherine Zerdoun, on assignment for Le Guide Michelin to update their
Florida guide, while in Miami March 3-5. Created in 1926, Le Guide Michelin is one of the
most important guidebooks published in France, selecting and ranking hotels and restaurants
according to specific criteria, earning “étoiles Michelins” (stars) in some cases. The printed
guidebook, Guide vert Floride, will be published in February 2021 and will run for 2 years. The
print circulation of the guidebook is 8,500, while the online version is 120,000.

NONSOLOAMORE.NET (Germany) March 5-11, 2020: GMCVB Communications
Team hosted German journalist and blogger Claudia Scheffler-Perrone, who freelances for
various online platforms and writes for her personal blog Nonsoloamore. While in Miami
March 5-11, Claudia was researching the arts, food, sports, and lifestyle to publish two
articles and one video by the end of March and the beginning of April 2020. Freshme.de, a
lifestyle website reaches 2 million users per month; Reise-stories.de, a travel website reaches
1.5 million users per month; and Nonsoloamore.net, her travel and lifestyle blog reaches 80k
users per month and 34.9k Instagram followers.

HELLOLAROUX.COM & ANDYCURLY.COM (France) March 5- 8, 2020: GMCVB
Communications Team assisted two French influencers Amélie Blondiaux & Andréanne


https://travesiasmedia.com/travesias/
https://www.instagram.com/nonsoloamoreblog/?hl=en

Gremen in Miami March 5-8, 2020 with the goal of creating city guides about Miami. Both
were focusing on Miami’s different neighborhoods, as well as on the destination’s
architecture, design, and activities. Created and managed by Amélie Blondiaux,
Hellolaroux.com has 2k unique viewer per month, 308k Pinterest followers, 4k Facebook
followers, and 43k Instagram followers. Andréanne Gremen will be writing for
Andycurly.com which has 2k unique viewer per month, 4k Facebook followers, and 3k
Instagram followers.

LE GUIDE DU ROUTARD (France) March 13-16, 2020: GMCVB Communications
Team assisted journalists Nicolas George And Cédric Ralle updating the next edition of Le
Guide dn Routard in Miami March 13-16. Le Guide dn Routard, sometimes dubbed the GDR, is
a French collection of tour guides founded in April 1973 by Michel Duval and Philippe
Gloaguen, in the wake of American back packers' guides.



Note: The following section contains a clip report spreadsheet with the quantitative results of the
coverage secured by the Communications team for the month of March 2020. Following the clip
report spreadsheet, you will find the clippings associated with the clip report, if you have any
guestions please feel free to reach out to us.



Note: The following section contains a clip report spreadsheet with the quantitative results of the coverage secured by the Communications team for the month of March 2020. Following the clip report spreadsheet
you will find the clippings associated with the clip report, if you have any questions please feel free to reach out to us.

MEDIA RELATIONS CLIPPING REPORT FOR THE MONTH OF MARCH 2020

PUBLICATION UTHOR'S NAME KEY MESSAGES CIRCULATION/  AD EQUIV RESULT OF PUBLICATION TYPE
VISITS PER DAY
Assisted Clips: USICANADA
Money Inc March 1, 2020 Melissa Curtin Destination Miami 403,875| $759| Other D AL
MSN larch 2. 2020 Olee Fowler Culinary 70.782.321] $133.071| Other DI AL
BizBash larch 020 Tracy Block Culinary. 49.105] $92| Other DI AL
Business Insider larch 020 Emilv Hochbera Destination Miami 24.008.556 Other DI AL
Forbes larch 3. 2020 Miriam Porter Destination Miami 24.800.279| Other DI AL
Good Dav DC WTTG-DC (FOX) larch 4. 2020 Maureen Umeh Culinary. 476.80 GMCVB DI AL
Good Dav DC WTTG-DC (FOX) larch 5. 2020 Maureen Umeh Culinary 1.630.02 GMCVB BROADCAST
Travel Professional News larch 5. 2020 Andv Oaa Destination Miami 2.39: Other DI AL
Travel + Leisure larch 020 N/A Destination Miami 2.405.28 Proactive Pitching DI AL
Monev Inc larch 8. 2020 Melissa Curtin Destination Miami 403.87: 759| Other DIGITAL
TravelPulse larch 8. 2020 Will Mcaough Destination Miami 55.54 292| Proactive Pitchina DIGITAL
VeaNews Maaazine larch 020 Karen Asp Culinary. 76. 331| Other DI AL
MSN larch 020 Paul Rubio Destination Miami 70.782. $133.071| Other DI AL
Conde Nast Traveler larch 9. 2020 Paul Rubio Destination Miami 1.188.24 $2.234| Other DI AL
American Express larch 10. 2020 Aundre Larrow. Brian Cason |Arts & Culture/Multicultural & Heritage Neighborhoods 15.347.747| $28.854| Other DI AL
MSN larch 10. 2020 Laura ltzkowitz Arts & Culture/Multicultural & Heritage Neiahborhoods 70.782.321 $133.071| Other DI AL
Yahoo! News larch 10. 2020 Laura ltzkowitz Arts & Culture/Multicultural & Heritage Neiahborhoods 16.605.437| $31.218| Other DI AL
Architectural Digest larch 10. 2020 Laura ltzkowitz Arts & Culture/Multicultural & Heritage Neiahborhoods 1.167.. ,196| Other DI AL
MSN March 10. 2020 Connie Oale Destination Miami 70.782. $133.071| Other D AL
Southern Livina March 12. 2020 James T Black Arts & Culture/Multicultural & Heritaae Neiahborhoods 1.544. .903| Other D AL
Frommers March 16. 2020 Zac Thompson Community Resilience/Recovery 369.25: $694| Other D AL
Passport Magazine March 16. 2020 Robert Adams Culinary 2.536] $5| Proactive Pitchina D AL
Haute Living March 17. 2020 Paige Mastrandrea Communitv Resilience/Recovery 66,05ﬁ $124|Proactive Pitchina D AL
Business Insider March 17. 2020 Jennifer Aaress Destination Miami 24,008.556| D AL
Vacation |dea March 17. 2020 VI Staff Destination Miami 430.566 D AL
Johnnv Jet March 18. 2020 Johnnv Jet Community Resilience/Recovery 82,347, D AL
Forbes March 19. 2020 Fiona Tabp Communitv Resilience/Recovery 24.800.279| D AL
Ocean Drive March 19. 2020 N/A Culinary. 5.682] D AL
News On 6 March 19. 2020 N/A Destination Miami 233.855 $440[ Other D AL
Southern Living March 20. 2020 Perri Ormont Blumbera Communitv Resilience/Recovery 1.872.983 $2.475| Proactive Pitching D AL
Forbes March 20. 2020 Fiona Tapp Destination Miami 24.800.279 $46.625| Other D AL
Forbes March 21. 2020 Laurie Werner Community Resilience/Recovery 24.800.279 $46.625| Other D AL
WT Newsfeed March 22. 2020 N/A Community Resilience/Recovery 382 $1[Other D AL
Drift March 23. 2020 N/A Community Resilience/Recovery 2.854) $%Pruacﬂve Pitchina D AL
Departures March 23. 2020 Jordi Lippe-McGraw Community Resilience/Recovery 54.383 $102| Other D AL
TravelPulse March 23, 2020 Mackenzie Cullen Community Resilience/Recovery 15 ZE‘ $1.:@‘ Proactive Pitching D AL
Forbes Travel Guide Stories March 24. 2020 Jennifer Kester Community Resilience/Recovery 26.767, $50| Proactive Pitchina D AL
Forbes March 24, 2020 Jennifer Kester Community Resilience/Recovery 24,800,279 $46,625| Proactive Pitching DIGITAL
MSN March 24, 2020 Paul Scicchitano Community Resilience/Recovery 70,782,321 $133,071| Other DIGITAL
South Florida Caribbean News March 24, 2020 N/A Community Resilience/Recovery 7| Proactive Pitching DIGITAL
Lady Click March 24, 2020 N/A Community Resilience/Recovery 1| Proactive Pitching DIGITAL
Thrillist March 24, 2020 Matt Meltzer Destination Miami $2,520] Proactive Pitching DIGITAL
Departures March 26, 2020 Jordi Lippe-McGraw Community Resilience/Recovery $102/Other DIGITAL
Herald Chronicle March 26, 2020 Brian Justice Culinary $8|Other DIGITAL
The Manchester Times March 26, 2020 Zach Birdsong Culinary 12| Other DIGITAL
Business Wire March 26, 2020 N/A Culinary $3,185[Other DIGITAL
Digital Journal March 26, 2020 N/A Culinary $337| Other DIGITAL
KITV 4 March 26, 2020 N/A Culinary $175|Other DIGITAL
Post Register March 26, 2020 N/A Culinary 70| Other DIGITAL
Olean Times Herald March 26, 2020 N/A Culinary 45| Other DIGITAL
FOX34 March 26, 2020 N/A Culinary 7|Other DIGITAL
Citizen Tribune March 26, 2020 N/A Culinary 2| Other DIGITAL
Tullahoma News March 26, 2020 N/A Culinary 3| Other DIGITAL
Elk Valley Times March 26, 2020 N/A Culinary 7| Other DIGITAL
Exhibit City News March 26, 2020 Jeanne Brei Destination Miami $203| Proactive Pitching DIGITAL
CultureOwl March 29, 2020 N/A Community Resilience/Recovery $6|Other DIGITAL
PCMA March 30, 2020 Joio Du Culinary 30,946 $58| Other DIGITAL
Travel Channel March 30, 2020 Michelle Reana Destination Miami 849,647 $1.597| Other DIGITAL
Travel Channel March 30, 2020 Michelle Reana Destination Miami 849,647 $1.597| Other DIGITAL
Travel Channel March 30, 2020 Michelle Reana Destination Miami 849,647 $1.597| Other DIGITAL
World Red Eve March 31, 2020 N/A Community Resilience/Recovery 23,200 $44|Other DIGITAL
Hospitality Net March 31, 2020 N/A Culinary 135,122 $254| Other DIGITAL
Cityline.com March 23, 2020 Tracy Moore Destination Miami 145,000 $1,665 | Proactive Pitching DIGITAL
DRIFT TRAVEL March 25, 2020 Steve Drake Community Resilience/Recovery 800,000 $7.400 | Proactive Pitching DIGITAL
SuperTravel2 March 23, 2020 Lynn Elmhirst Community Resilience/Recovery 15,000 $139 | Proactive Pitching DIGITAL
MSN Canada March 23, 2020 ie Cullen Community Resilience/Recovery 10,386,000 $96.071 | Proactive Pitching DIGITAL
St. Thomas Times-Journal Online March 25, 2020 Joanne Sasvari Community Resilience/Recovery 31,000 287 | Proactive Pitching DIGITAL
County Market Online March 25, 2020 Joanne Sasvari Community Resilience/Recovery 15,000 139 Proactive Pitching DIGITAL
Bow Valley Crag & Canyon Online, The March 25, 2020 Joanne Sasvari Community Resilience/Recovery 20,000 185 | Proactive Pitching DIGITAL
Kenora Daily Miner And News Online March 25, 2020 Joanne Sasvari Community Resilience/Recovery 21,000 194 Proactive Pitching DIGITAL
Chatham Daily News Online, The March 25, 2020 Joanne Sasvari Community Resilience/Recovery 74,000 $685 | Proactive Pitching DIGITAL
Western Review Online March 25, 2020 Joanne Sasvari Community Resilience/Recovery 15,000 139 Proactive Pitching DIGITAL
Leduc Rep Online. The March 25, 2020 Joanne Sasvari Community Resilience/Recovery 20,000 185 | Proactive Pitching DIGITAL
Exeter Lakeshore Times-Advance Online March 25, 2020 Joanne Sasvari Community Resilience/Recovery 15,000 139 Proactive Pitching DIGITAL
Hanna Herald Online March 25, 2020 Joanne Sasvari Community Resilience/Recovery 15,000 139 Proactive Pitching DIGITAL
Fort McMurray Today Online March 25, 2020 Joanne Sasvari Community Resilience/Recovery 15,000 139 Proactive Pitching DIGITAL
Gananoque Reporter Online. The March 25, 2020 Joanne Sasvari Community Resili ecovery 15,000 139 Proactive Pitching DIGITAL
Fairview Post Online March 25, 2020 Joanne Sasvari Community Resili ecovery 15,000 139 Proactive Pitching DIGITAL
Cochrane Times Online. The March 25, 2020 Joanne Sasvari Community Resili ecovery 35,000 324 | Proactive Pitching DIGITAL
Crowsnest Pass Promoter March 25, 2020 Joanne Sasvari Community Resili ecovery 15,000 139 | Proactive Pitching DIGITAL




Recorder & Times Online. The March 25, 2020 Joanne Sasvari Community R ecovery 61,000 $564 | Proactive Pitching DIGITAL

Paris Star Online March 25, 2020 Joanne Sasvari Community Re ecovery 50,000 463 | Proactive Pitching DIGITAL

Beacon Herald Online. The March 25, 2020 Joanne Sasvari Community Re ecovery 15,000 139 Proactive Pitching DIGITAL

Daily Observer Online. The March 25, 2020 Joanne Sasvari Community Re ecovery 28,000 259 | Proactive Pitching DIGITAL

Cold Lake Sun Online. The March 25, 2020 Joanne Sasvari Community Re ecovery 15,000 139 Proactive Pitching DIGITAL

Wetaskiwin Times Online. The March 25, 2020 Joanne Sasvari Community Re ecovery 15,000 139 Proactive Pitching DIGITAL

Wallaceburg Courier Press Online March 25, 2020 Joanne Sasvari Community Re ecovery 15,000 139 Proactive Pitching DIGITAL

Peace Country Sun Online. The March 25, 2020 Joanne Sasvari Community Re ecovery 15,000 139 Proactive Pitching DIGITAL

Western Review Online March 25, 2020 Joanne Sasvari Community Re ecovery 15,000 139 Proactive Pitching DIGITAL

Graphic Leader Online. The March 25, 2020 Joanne Sasvari Community F overy 15,000 139 | Proactive Pitching DIGITAL

Kingston Whig-Standard Online. The March 25, 2020 Joanne Sasvari Community F overy 184,000 $1.702| Proactive Pitching DIGITAL

Nanton News - Online. The March 25, 2020 Joanne Sasvari Community F overy 15,000 $139|Proactive Pitching DIGITAL

o.canada.com March 25, 2020 Joanne Sasvari Community F overy 68,000 $629 | Proactive Pitching DIGITAL

Goderich Signal-Star Online March 25, 2020 Joanne Sasvari Community F overy 23,000 213 | Proactive Pitching DIGITAL

Maverthorpe Freelancer Online March 25, 2020 Joanne Sasvari Community F overy 15,000 139 | Proactive Pitching DIGITAL

Whitecourt Star Online, The March 25, 2020 Joanne Sasvari Community F overy 15,000 139 Proactive Pitching DIGITAL

Seaforth Huron Expositor Online March 25, 2020 Joanne Sasvari Community F overy 15,000 139 Proactive Pitching DIGITAL

Intelligencer Online. The March 25, 2020 Joanne Sasvari Community F overy 67,000 $620| Proactive Pitching DIGITAL

Exeter Lakeshore Times-Advance Online March 25, 2020 Joanne Sasvari Community F overy 15,000 139 | Proactive Pitching DIGITAL

Winkler Times March 25, 2020 Joanne Sasvari Community F overy 15,000 139 Proactive Pitching DIGITAL

Vermilion Standard Online March 25, 2020 Joanne Sasvari Community F overy 15,000 139 | Proactive Pitching DIGITAL

Today's Farmer March 25, 2020 Joanne Sasvari Community F overy 15,000 139 | Proactive Pitching DIGITAL

Sudbury Star Online. The March 25, 2020 Joanne Sasvari Community F overy 22,000 204 | Proactive Pitching DIGITAL

Trentonian Online. The March 25, 2020 Joanne Sasvari Community F overy 15,000 139 Proactive Pitching DIGITAL

Morden Times Online. The March 25, 2020 Joanne Sasvari Community F overy 15,000 139 | Proactive Pitching DIGITAL

Standard-Freeholder Online March 25, 2020 Joanne Sasvari Community F overy 60,390 $559 | Proactive Pitching DIGITAL

Nipawin Journal Online. The March 25, 2020 Joanne Sasvari C f overy 15,000 139 Proactive Pitching DIGITAL

Sarnia & Lambton County This Week Online March 25, 2020 Joanne Sasvari C f overy 18,000 167 | Proactive Pitching DIGITAL

Airdrie Echo Online March 25. 2020 Joanne Sasvari C F overy 15,000 139 Proactive Pitching DIGITAL

Grey Bruce This Week March 25. 2020 Joanne Sasvari C F overy 50,000 463 | Proactive Pitching DIGITAL

Sault Star Online. The March 25. 2020 Joanne Sasvari C F overy 25,000 231 Proactive Pitching DIGITAL

La Nouvelle Beaumont News Online March 25. 2020 Joanne Sasvari C F overy 15,000 139 Proactive Pitching DIGITAL

Elliot Lake Standard Online. The March 25. 2020 Joanne Sasvari C F overy 15,000 139 Proactive Pitching DIGITAL

Pincher Creek Echo Online. The March 25. 2020 Joanne Sasvari C F overy 15,000 139 Proactive Pitching DIGITAL

Osprey Media Group--Napanee Online March 25. 2020 Joanne Sasvari C F overy 15,000 139 Proactive Pitching DIGITAL

Vulcan Advocate Online. The March 25. 2020 Joanne Sasvari C F overy 15,000 139 Proactive Pitching DIGITAL

Kincardine News Online March 25. 2020 Joanne Sasvari C F overy 15,000 139 Proactive Pitching DIGITAL

Devon Dispatch News Online March 25. 2020 Joanne Sasvari C F overy 15,000 139 Proactive Pitching DIGITAL

Community Press Online. The March 25. 2020 Joanne Sasvari C F overy 36,500 338 | Proactive Pitchina DIGITAL

Strathrov Age Dispatch Online. The March 25. 2020 Joanne Sasvari C F overy 15,000 139 Proactive Pitching DIGITAL

Cochrane Times-Post Online March 25. 2020 Joanne Sasvari C F overy 35,000 324 | Proactive Pitching DIGITAL

Province Online. The March 25, 2020 Joanne Sasvari Ce F overy 172,000 $1.591|Proactive Pitching DIGITAL

Chronicle. The March 25. 2020 Joanne Sasvari C F overy 20,000 185 | Proactive Pitching DIGITAL

High River Times - Online. The March 25. 2020 Joanne Sasvari C F overy 15,000 139 Proactive Pitching DIGITAL

Timmins Times March 25. 2020 Joanne Sasvari Community F overy 15,000 139 Proactive Pitching DIGITAL

Stony Plain Reporter March 25, 2020 Joanne Sasvari Community F overy 23,000 213 | Proactive Pitching DIGITAL

Interlake Online. The March 25. 2020 Joanne Sasvari Community F overy 35,000 324 | Proactive Pitching DIGITAL

Edmonton Examiner Online. The March 25. 2020 Joanne Sasvari Community F overy 80,000 740 | Proactive Pitching DIGITAL

Peace River Record-Gazette Online. The March 25. 2020 Joanne Sasvari Community F overy 15,000 139 Proactive Pitching DIGITAL

Brantford Expositor March 25, 2020 Joanne Sasvari Community F overy 44,000 407 | Proactive Pitching DIGITAL

Delhi News-Record March 25. 2020 Joanne Sasvari Community F overy 18,000 167 | Proactive Pitching DIGITAL

Spruce Grove March 25, 2020 Joanne Sasvari overy 15,000 139 Proactive Pitching DIGITAL

North Bay Nugget March 25. 2020 Joanne Sasvari overy 34,000 315 | Proactive Pitching DIGITAL

Daily Herald Tribune March 25. 2020 Joanne Sasvari Community F overy 51,000 472 | Proactive Pitching DIGITAL

Lucknow Sentinel March 25. 2020 Joanne Sasvari Community F overy 19,000 176 | Proactive Pitching DIGITAL

Vancouver Sun March 25, 2020 Joanne Sasvari Community F overy 437,000 $4.042|Proactive Pitching DIGITAL

Toronto Sun March 25, 2020 Joanne Sasvari Community F overy 3,972,000 $36.741 | Proactive Pitching DIGITAL

Calgary Sun March 25, 2020 Joanne Sasvari Community F overy 164,000 $1.517 | Proactive Pitching DIGITAL

Edmonton Sun March 25, 2020 Joanne Sasvari Community F overy 92,000 $851] Proactive Pitching DIGITAL

Winnipeg Sun March 25, 2020 Joanne Sasvari Community F overy 110,000 $1.018|Proactive Pitching DIGITAL

Ottawa Sun March 25, 2020 Joanne Sasvari Community F overy 641,000 $5.929 | Proactive Pitching DIGITAL

Woodstock Sentinel March 25, 2020 Joanne Sasvari Community F overy 22,500 208 | Proactive Pitching DIGITAL

Owen Sound Sun Times March 25. 2020 Joanne Sasvari Community F overy 86,000 796 | Proactive Pitching DIGITAL

Simcoe Reformer March 25. 2020 Joanne Sasvari Community F overy 15,000 139 Proactive Pitching DIGITAL

Fort 1 Record March 25. 2020 Joanne Sasvari Community F overy 15,000 139 Proactive Pitching DIGITAL

The Post March 25. 2020 Joanne Sasvari Community F overy 15,000 139 Proactive Pitching DIGITAL

Northern News March 25. 2020 Joanne Sasvari Community F overy 15,000 139 Proactive Pitchina DIGITAL

The Londoner March 25. 2020 Joanne Sasvari Communit overy 20,000 185 | Proactive Pitchina DIGITAL

The Wiarton Echo March 25. 2020 Joanne Sasvari Communit overy 15,000 139 Proactive Pitchina DIGITAL

Kingston This Week March 25. 2020 Joanne Sasvari Communit ili overy 47,000 435 | Proactive Pitchina DIGITAL

Clinton News Record March 25, 2020 Joanne Sasvari Community Resilience/Recovery 15,000 139 | Proactive Pitching DIGITAL

Florida Politics 3/6/2020 [ Drew Wilson Inclusion of GMCVB quotes/thought-leadership regarding HB7097 7,610 MPROACTIVE OUTREACH DIGITAL

Miami Herald 3/8/2020|Bill Talbert; Wendy Kallergis | The letter to the editor from Bill and Wendy ran in the opinion section (print) in the Sunday paper 150,000 $2,748| PROACTIVE OUTREACH PRINT

SFBJ 3/9/2020 [ Ashley Portero Titled "Coronavirus: Miami Beach hotels hit with cancellations" by Ashley Portero tied to COVID-19 Industry Forum 58,746 $59|PROACTIVE OUTREACH DIGITAL
Titled "Miami-Dade’s on a ‘war footing’ as hotels lose bookings during coronavirus crisis" by Doug Hanks tied to COVID-19 $74,

Miami Herald (online) 3/9/2020 | Douglas Hanks Industry Forum 73,222 PROACTIVE OUTREACH DIGITAL

WPLG (ABC 10)- 3:30 PM 3/9/2020 [N/A On-air Coverage tied to tied to COVID-19 Industry Forum 24,620 $1,983| PROACTIVE OUTREACH BROADCAST

WPLG (ABC 10)- 11 PM 3/9/2020 [N/A On-air Coverage tied to tied to COVID-19 Industry Forum 42,634 $3,810|PROACTIVE OUTREACH BROADCAST
Coverage tied to tied to COVID-19 Industry Forum. Posted online as well. Titled ™A Lot Of Cancellations’: Coronavirus Outbreak $10,140

WFOR (CBS 4)- online 3/9/2020 [N/A Negatively Impacting Miami’s Tourism Economy” 10,140,060 PROACTIVE OUTREACH BROADCAST
Coverage tied to tied to COVID-19 Industry Forum. Posted online as well. Titled "‘Coronavirus' Negative Impact Already Being $10,140

WFOR (CBS 4)- online 3/9/2020 [N/A Felt By Miami's Tourism Economy" 10,140,060 PROACTIVE OUTREACH BROADCA:

WFOR (CBS 4)- 5 PM /9/2020 |N/A On-air Coverage tied to tied to COVID-19 Industry Forum 74,326 5,451|PROACTIVE OUTREACH BROADCA!

WFOR (CBS 4)- 7 PM /9/2020 |N/A On-air Coverage tied to tied to COVID-19 Industry Forum 74,326 5,451|PROACTIVE OUTREACH BROADCA!

WFOR (CBS 4)-11 PM /9/2020 |N/A On-air Coverage tied to tied to COVID-19 Industry Forum 74,326 5,451|PROACTIVE OUTREACH BROADCA!

WSCV (Telemundo 51)- 5:30 PM /9/2020 [N/A On-air Coverage tied to tied to COVID-19 Industry Forum 125,881 $8,973| PROACTIVE OUTREACH BROADCA:!




Coverage tied to tied to COVID-19 Industry Forum. Posted online as well. Titled "“Economic effects from coronavirus rippling $356
WSVN (Fox 7) Online 3/9/2020 | Alex Browning through South Florida" 356,460 PROACTIVE OUTREACH BROADCAST
WSVN (Fox 7)- 6 PM 3/9/2020 | N/A On-air Coverage tied to tied to COVID-19 Industry Forum 40,024 3,117|PROACTIVE OUTREACH BROADCAST
WTVJ (NBC 6)- 5 PM 3/9/2020 | N/A On-air Coverage tied to tied to COVID-19 Industry Forum 32,495 2,310 PROACTIVE OUTREACH BROADCAST
WTVJ (NBC 6)- 6 AM 3/10/2020 |N/A On-air Coverage tied to tied to COVID-19 Industry Forum 32,495 2,310 PROACTIVE OUTREACH BROADCAST
The Patch (online) 3/10/2020 | Paul Scicchitano Titled "New Coronavirus Hits Florida's Spring Break" by Paul Scicchitano. Picked up by national 2,179,661 2,179| PROACTIVE OUTREACH DIGITAL
WPLG (ABC 10) 3/10/2020| Glenna Milberg Coverage tied to tied to COVID-19 Industry Forum by Glenna Milburg. Quotes from Miami Beach Mayor inlcuded 27,735 $30/PROACTIVE OUTREACH DIGITAL
WPLG (ABC 10)- 1 AM 3/10/2020 |N/A On-air Coverage tied to tied to COVID-19 Industry Forum 19,610 1,254| PROACTIVE OUTREACH BROADCAST
WPLG (ABC 10)- 5 AM 3/10/2020 | N/A On-air Coverage tied to tied to COVID-19 Industry Forum 26,257 1,878/ PROACTIVE OUTREACH BROADCAST
WPLG (ABC 10)- 6 AM 3/10/2020 | N/A On-air Coverage tied to tied to COVID-19 Industry Forum 37,527 2,877|PROACTIVE OUTREACH BROADCAST
WFOR (CBS 4)- 4:30 AM 3/10/2020|N/A On-air Coverage tied to tied to COVID-19 Industry Forum 14,462 1,114|PROACTIVE OUTREACH BROADCAST
WFOR (CBS 4)- 6 AM 3/10/2020 | N/A On-air Coverage tied to tied to COVID-19 Industry Forum 22,296 1,612| PROACTIVE OUTREACH BROADCAST
Ocean Drive (online) 3/11/2020 | Patricia Tortolani Post photos and description of Coconut Grove Visitor Center Ribbon-Cutting 37,950 $37|PROACTIVE OUTREACH BROADCAST
Miami Times (online + print) 3/11/2020 |Eman Elshahawy Post photos and description of Coconut Grove Visitor Center Ribbon-Cutting. Interview with Connie and Monty Trainer 51,012 $51|PROACTIVE OUTREACH  |DIGITAL
Miami Herald (online + print) 3/11/2020 | Florencia Tabeni, Julie Grim{Op-Ed by hotel leaders titled "Coronavirus Hurting Miami-Dade Tourism. Florida L Shouldn't Do the Same” 2,346,660 $2,346|PROACTIVE OUTREACH _ |DIGITAL
Rolando Aedo on WLRN's "Sundial" segment discussing COVID-19 and HB7907. He highlights the value of tourism and tourism $110
WLRN (on-air + online) 3/11/2020 | Alejandra Martinez marketing 110,000 PROACTIVE OUTREACH _ [DIGITAL
Community Newspapers (print + online) 3/17/2020 [ Community Newspapers Ran story on Coconut Grove Opening 31,328 $31|PROACTIVE OUTREACH  |DIGITAL
Ran a story online and in Saturday’s print issue focused on the Essential Lodgers Program and other initiatives the GMCVB is $223
spearheading to offer aid to hospitality workers, boost the restaurant businesses, and support several of Miami's museums and
Miami Herald (online + print) 3/27/2020 | Michelle Kaufman tourist attractions. Rolando is quoted throughout 223,222 PROACTIVE OUTREACH _ [DIGITAL
Story tied to resources available for South Florida businesses struggling during the pandemic. The piece includes the United $59!
South Florida Business Journal (SFBJ) 3/27/2020 |Eileen Culker Way fund as well as a link to the GMCVB's webpage offering assistance to the tourism industry. 58,746 PROACTIVE OUTREACH  |DIGITAL
WMBM AM 1490 3/31/2020[N/A Discuss Essential Lodgers program on-air 2,082,000 $2,082| PROACTIVE OUTREACH RADIO
Association Conventions & Facilities February 24, 2020 Duke Decter MICE 16,828] $15__6|Praacnve Pitching DIGITAL
Hotel News Resource February 24, 2020 N/A MICE 287,6d $2,661| Proactive Pitching DIGITAL
Smart Meetinas March 1. 2020 Steve Winston MICE 47.500] $49.111|Other DIGITAL
Meetinas Net March 2. 2020 Rob Carevy MICE 10,82§| $20| Other DIGITAL
FlverTalk - The world's most popular frequent flver communif March 11. 2020 N/A MICE 1,143,930 $2.151|Other DIGITAL
Hotel Online March 11, 2020 Isabel Crowther MICE 23,045 $43| Other DIGITAL
MSN March 11, 2020 Olee Fowler MICE 70,782,3ZT| $133.071| Other DIGITAL
Points Miles and Martinis - BoardinaArea March 11, 2020 Points. Miles & Martinis MICE 35.707| $67| Other DIGITAL
Hospitality Trends March 12, 2020 N/A MICE $4|Other DIGITAL
Global Traveler March 20, 2020 N/A MICE $11) Other DIGITAL
Meetings & Conventions March 25, 2020 Elise Schoening MICE $53| Proactive Pitching DIGITAL
Meetinas Today March 28, 2020 Adrian T MICE $12| Other DIGITAL
Meetinas Today March 28, 2020 Jennifer Juergens MICE $12|Other DIGITAL
Meetinas Today March 28, 2020 Kate Cripe MICE $12| Other DIGITAL
Assisted Clips: GERMANY
Cross-market Trip "Miami
spartacus traveler February 27, 2020 N/A Miami: one of the most favorable LGBTQ destinations worldwide 45,000 $806 Beach Pride" / Journalist PRINT
Contact
INSIDE larch 4, 2020 /A Destination Miami 12,500 $19,046 edia Request PRINT
DECO Home larch 6, 2020 A Destination Miami 48,800 $8,484 edia Request PRINT
top magazin MUNCHEN arch 13, 2020 Fedra Sayegh Destination Miami 0,800 $10,448 ndividual Trip PRINT
deutsches-reiseradio.com ovember 5, 2020 Ruediger Edelmann Podcast: Florida- Beachtest (Miami Beach, Miami Culinary, Miami International Airport) 8,374 A nterview DIGITAL
deutsches-reiseradio.com larch 2, 2020 Ruediger Edelmann Podcast: Florida- Beachtest (Miami Beach, Miami Culinary, Miami International Airport) 1,825 A Interview DIGITAL
falstaff.at larch 11, 2020 /A Port Miami among the most important ports worldwide 267,844 $4,326 Third Party Comms DIGITAL
" . Cross-market Trip "Miami
maenner.media March 23, 2020 N/A Hotel Gaythering 275,000 $544 Beach Pride" 2019 DIGITAL
Assisted Clips: UK
Gay Times March 1. 2020 Stephen Unwin Review of The Betsy. with a focus on LGBTQ 65,000 $6.550 Individual media visit Print
The Sun on Sunday March 29, 2020 Tamara Hinson Get scent to your room — incuding Faena Hotel Miami Beach 1,074,046 $13.628 Media liaison Print
The London Economic March 30, 2020 Grant Bailey Colour, Concrete and Coffee at the Wynwood Walls 1,600,000 49,182 Miami outdoors cross market |
group press tour Digital
T3 April 1, 2020 Tamara Hinson Where to shake off your winter blues — mentions the Greystone Hotel and Time Out 15,013 $6,204 Media liaison Print
Assisted Clips: ITALY
Living 3/1/2020| Valentina Croci Less is a bore 600,000.00 $40,000.00| PR Support PRINT
vanityfair.it 3/1/2020| Lidia Pregnolato Prisons, fortresses and lighthouses: abandoned places trnsformed by design 620,100.00| $5,000.00| PR Suppor DIGITAL
TTG ltalia 3/9/2020 Miami, the ocean and other stories 11,000.00] $1,500.00[ PR Suppor PRINT
artslife.com /18/2020| Luca Zuccala The art fairs orgy of the next Autumn. The new calendar. 36,320.00 $2,000.00[PR Suppol DIGITAL
living.corriere.it 2020| Luca Trombetta How Miami skyline is changing 89,400.00] $6,000.00| PR Suppot DIGITAL
panorama..it /24/2020( Marco Morello Dream holidays on sale for next summer 416,000.00 $4,000.00[ PR Suppol DIGITAL
living.corriere.it /24/2020| Valentina Croci Postmodern architecture: less is a bore 89,400.00] $6,000.00| PR Suppor DIGITAL
passionedesign.it /24/2020 Postmodern architecture: less is a bore 3,480.00 $40.00[PR Suppol DIGITAL
Assisted Clips: FRANCE
M Le Magazine du Monde 1/31/2020 N/A Librement Inspiré : Meuble de séjour 316,870 $21,247 ';"if:;‘i';g/ Public Relations & PRINT
Tendance Nomad 3/1/2020 Karinne Delorme Miami : The Baltimore (coral Gables) 15.000 $14.,680 Presstrip - July 8th - 17th 2019 PRINT
The Red Bulletin 3/3/2020 NA Vue sur Mer 283,100 s578s2  |pecing/Puplic Relations & PRINT
Moteur Boat 3/18/2020 NA Pour tous les budgets 35,000 $40563  [pecung/Public Relations & PRINT
lg (Posts)- Ibogalito 1/1/2020 Lucas Lahargoue Day-to-day journalist's experience in Miami 7,450 $283 Presstrip - January 26th-31st OCIAL MEDIA
lg (Stories)-Ibogalito 1/1/2020 Lucas Lahargoue Day-to-day journalist's experience in Miami 7,450 $6.232 Presstrip - January 26th-31st OCIAL MEDIA
la (Stories)- Hellolaroux 3/1/2020 Amelie Blondiaux Day-to-day influencer's experience in Miami 43,200 $20,115 Presstrip - March 5th - 8th OCIAL MEDIA
lg (Posts)- Andycurly 3/1/2020 Andréanne Gremen Day-to-day influencer's experience in Miami 3,117 $1,758 Presstrip - March 5th - 8th OCIAL MEDIA
lg (Stories)- Andveurly 3/1/2020 Andréanne Gremen Day-to-day influencer's experience in Miami 3,117 $5,524 Presstrip - March 5th - 8th OCIAL MEDIA
Lefigaro.fr 3/3/2020 Lucas Lahargoue 48 heures a Miami, entre plage, art et culture 24,000,000 $410.454 Presstrip - January 26th-31st DIGITAL
Msn.com 3/3/2020 Lucas Lahargoue 48 heures & Miami, entre plage. art et culture 191,793,220 $410.454 Presstrip - January 26th-31st DIGITAL
Podcastjournal.net 3/9/2020 Audrey Gléonec L'autre Miami 17,688 $3,923 mf:;‘i’r“g/ Public Relations & DIGITAL
Routard.com 31212020 N/A Mois de musées & Miami 1,866,336 $10,092 'F‘,"if:;‘i':‘g/ Public Relations & DIGITAL



https://www.miamitimesonline.com/users/profile/Eman Elshahawy

Figaronautisme.meteoconsult.fr 311312020 N/A Miami, ville Magique? 642,400 $30,180 'F‘,"if:;‘i':‘g/ Public Relations & DIGITAL
Breakingnews fr 311412020 N/A Le premier robinet physique de Bitcoin a perturbé lindustrie de art 1,306,400 $8,740 mf:;‘i’r“g/ Public Relations & DIGITAL
Assisted Clips: SCANDINAVIA
[Julie von Lyck (IG) /2/2020 Julie von Lyck The Confidante 27,400 ,740 |PRESS VISIT DIGITAL
e & Hor Extra /6/2020 /a Cultural Miami 355,000 ,000 |PRESS OFFICE PRINT
[Sundsvalls Nyheter /8/2020 ohan Oberg Colorful Miami 70,000 ,000 |PRESS VISIT PRINT
[Julie von Lyck (IG) /12/2020 ulie von Lyck Miami Beach 27,400 ,740 |PRESS VISIT DIGITAL
[ Julievonlyck.dk /16/2020 ulie von Lyck Back from Miami 25,000 ,500 |PRESS VISIT BLOG
Assisted Clips: SPAIN
National Geographic February, 2020 Javier Zori| Wynwood Grafitties 166.142] $20.170} PR
National Geographic February 18, 2020 Javier Zori| MIAMI IS NOT TACKY 194,243 $3.000 PR
National Geographic February 18, 2020 Javier Zori| Podcast National Geographic travelers: Miami is not tacky 40,500 $2,500] PR
Expresso February 1, 201 Editorial Staff{ Miami Tourism attracts new visitors with Miamiland 20,000 $800 PR
Hosteltur February 5, 201 Vivi Hinojosa| The most groundbreaking new tourism promotion campaigns 100,000 $1,850] PR
Periodista Digital February 7, 201 Paul Monzdn|Miami, Florida/ South Beach: Day & Night Attraction 120,827 $2,822 PR
La Vanguardia February 8, 201 Editorial Staff|Little Havana, the Miami with the most Latin flavor 1,636,000 $7.217] PR
Qpasa.com February 10, 2019 Andy Margs|Little Havana, the Miami with the most Latin flavor 15,000 $600| PR
La Sexta - Viajestic February 25, 2019 Aine Diaz|Euphoric Emporium, in Miami, the paradise for Instagram lovers 140.000 $2.350] PR
Assisted Clips: ARGENTINA
QEPD.news 4-Mar-20 Staff The Grand Hyvatt Brand Selected as Flag for New Miami Beach Convention Center Hotel 9,57 61.08 | Press Release ONLINE
Daily Travelling News 4-Mar-20 Staff New hotel in Miami Beach under the brand name Grand Hyatt 2 .46 | Press Release ONLINE
Host News 4-Mar-20 Staff Grand Hyatt Miami Beach to be Miami Beach Convention Center Hotel 4 .63 | Press Release ONLINE
Turismo Cero 4-Mar-20 Staff Grand Hyatt was selected for the new Miami Convention Center Hotel 64 4.00 | Press Release ONLINE
Daily Travelling News b-20 Staff Miami International Airport closes 2019 with record number of passengers 22 .46 | Newsletter ONLINE
Daily Travelling News 0-Feb-20 Staff Jungle Island offers new family attractions 22 .46 | Newsletter ONLINE
Infobae 2-Feb-20 Staff Healthy and detox plan in Miami: a gastronomic tour bevond the beach 1,372,90¢ 6,370.30 ledia Request ONLINE
Radio Méas 93.5 FM 3-Feb-20 Staff Healthy and detox plan in Miami: a gastronomic tour bevond the beach 67: 4.30 | Pitch ONLINE
Assisted Clips: BRAZIL
Qual Viagem March 20 N/A Miami Adventure Tour to Central Florida 1.740 $11.10 Mention Printed
Lance! March 03 N/A Miami will have cable car and vou will be able to see games from above 530,200 $2.601.40 Mention Digital
Jovem Pan March 03 N/A Coronavirus: Panic makes Miami residents stock up on products 469,950 $2,998.50 Mention Digital
Casa Vogue March 03 N/A Renzo Piano builds luxury condominium in Miami 4,629,639 $56.890.20 Mention Digital
Glamurama March 04 N/A Marc Anthony can't handle the compulsion and buys all the gallery frames in Miami 180,180 $1.149.60 Mention Digital
Phouse March 05 N/A Miami City calls for Ultra to be postponed: resolution should come out on Friday 6,450 $41.40 Mention Digital
UoL March 05 N/A Miami music festival canceled due to coronavirus: website 553,350 $3.530.40 Mention Digital
Hotelier News March 10 N/A Miami Beach Convention Center hotel wins Grand Hyatt flag 13.710 $187.60 Newsletter Digital
Jornal de Turismo March 10 N/A Grand Hyatt to operate new Miami Beach Convention Center hotel 543,479 $6.957.80 Newsletter Digital
Revista HotelNews March 10 N/A Hyatt will have hotel connected to the Miami Beach Convention Center 5,550 $135.70 Newsletter Digital
Lance! March 11 N/A Nadal returns to Spain and awaits Miami decision 530,200 $2.601.40 Mention Digital
Top Stories Brazil March 11 N/A Miami Beach Convention Center hotel wins Grand Hyatt flag 1,620 $110.50 Newsletter Digital
Globo Esporte March 12 N/A Coronavirus: Masters 1000 and Miami WTA canceled by health officials 5.434,791 $66.957.80 Mention Digital
O Tempo March 12 N/A Waiter who attended Bolsonaro in Miami is suspected of having coronavirus 217.590 $1.388.40 Mention Digital
Revista Ténis March 12 N/A WTA cancels Miami and Charleston but maintains upcoming tournaments 1,620 $103.50 Mention Digital
Lance! March 12 N/A City Hall announces cancellation of Miami Open 530,200 $2.601.40 Mention Digital
Exame March 15 Janaina Ribeiro American Airlines cancels all flights to Brazil 1,994,682 $9.553.30 Mention Digital
uoL March 16 Miami and Fort Lauderdale close beaches, bars and restaurants earlier 553.350 $3.530.40 Mention i
Metropoles March 16 Marcia Delgado American Airlines suspends flights from Miami to Brasilia 220.464 $2.295.80 Mention
Achei USA March 17 N/A General Consulate of Brazil in Miami closes to the public as of Wednesday (18) 3.030 $193.50 Mention
Phouse March 18 N/A Coronavirus: Miami Music Week has all events canceled 6,450 $41.40 Mention
IstoE March 19 N/A Miami residents ignore coronavirus risks and have a beach party 1,142,340 $7.288.20 Mention
Achei USA March 19 N/A Miami-Dade Mavor orders closure of county trade due to coronavirus” 3.030 $193.50 Mention
Achei USA March 20 N/A LATAM and American Airlines want to help passengers return to Brazil 3.030 $193.50 Mention
Brazilian times March 20 N/A Brazilian Consulate in Miami closes and will handle only emergency cases 150 $95.70 Mention
O Globo March 21 N/A Coronavirus 'closes' from beach in Miami to coffee in the Netherlands 7.425.765 $9.458.30 Mention
Achei USA March 22 N/A Miami Jungle Island offers internet classes for children 3.030 $193.50 Mention
UoL March 23 N/A Miami Beach enacts mandatory confinement 553.350 $3.530.40 Mention
Estado de Minas March 23 N/A Miami Beach enacts mandatory confinement because of Covid-19 339,510 $2.166.00 Mention
Gaucha ZN March 24 N/A Miami Beach enacts mandatory confinement 344.685 $2.190.90 Mention
Tupi FM March 24 N/A Miami residents can't leave the city 3.390 $216.30 Mention
Correio Braziliense March 25 N/A Miami Beach orders mandatory confinement 76.449 $4.877.70 Mention
Achei USA March 25 N/A Miami and Orlando residents are ordered to stay home due to coronavirus 3.030 $193.50 Mention
Estado de Minas March 26 N/A Cruise crews with of Covid-19 disembark in Miami 339.510 $2.166.00 Mention
Brazilian times March 27 N/A Miami orders mandatory confinement for new coronavirus 150 $95.70 Mention
March 29 N/A Latam Airlines announces suspension of part of its international routes 6.048.393 $736.694.40 Mention
Noticias ao Minuto March 29 N/A Miami nurse dies of Covid-19 after contact with patients 204,195 $13.027.80 Mention
Mercado e Eventos April 01 Pedro Menezes In Miami, restaurants. museums and ions reorganize to face Covid-19 27.870 $177.90 Newsletter
Revista Hotéis April 01 Claudio Schapochnik Miami Beach (USA) to win Grand Hyatt hotel 19.830 $126.60 Newsletter
Diério do Turismo April 02 Paulo Atzingen Greater Miami Convention & Visitors Bureau creates “Miami Eats” program to minimize impact on restaurants 1,422 $190.90 Newsletter
Assisted Clips: COLOMBIA
) o o We assisted with the coverage
Revista Whats Up 01/03/2020 Staff Miami participation in ANATO 1,500 $900.00 by providing data DIGITAL
o o We assisted with the coverage
HSB Noticias 02/03/2020 Staff Miami participation in ANATO 190,000 $1,650.00 by providing data DIGITAL
o o We assisted with the coverage
Diaro del Cauca 02/03/2020 Staff Miami participation in ANATO 98,000 $1,470.00 by providing data DIGITAL
o o We assisted with the coverage
Extra Colombia 02/03/2020 Staff Miami participation in ANATO 276,000 $1,790.00 by providing data DIGITAL
o o We assisted with the coverage
Canal Ibague 02/03/2020 Staff Miami participation in ANATO 101,500 $2,190.00 by providing data BROADCASTED
o . We assisted with the coverage
Extra Huila 02/03/2020 Staff Miami participation in ANATO 126,000 $1,500.00 by providing data DIGITAL
o o We assisted with the coverage
Extra Cauca 02/03/2020 Staff Miami participation in ANATO 132,000 $1,520.00 by providing data DIGITAL
o . We assisted with the coverage
Extra Caqueta 02/03/2020 Staff Miami participation in ANATO 84,000 $1,190.00 by providing data DIGITAL



http://www.qualviagem.com.br/Revistas/edicao76/#page/59
https://www.lance.com.br/tenis/miami-tera-teleferico-sera-possivel-ver-jogos-alto.html
https://jovempan.com.br/noticias/mundo/coronavirus-panico-faz-moradores-de-miami-estocarem-produtos.html
https://casavogue.globo.com/Arquitetura/Edificios/noticia/2020/03/renzo-piano-constroi-condominio-de-luxo-em-miami.html
https://glamurama.uol.com.br/marc-anthony-nao-segura-a-compulsao-e-compra-todos-os-quadros-de-galeria-em-miami/
https://www.phouse.com.br/ultra-miami-pode-ser-adiado-ou-cancelado/
https://entretenimento.uol.com.br/noticias/redacao/2020/03/05/ultra-music-festival-em-miami-e-cancelado-por-conta-do-coronavirus.htm
https://hoteliernews.com.br/noticias/hotel-do-miami-beach-convention-center-ganha-bandeira-grand-hyatt-86049
https://www.jornaldeturismo.tur.br/internacional/84386-grand-hyatt-vai-operar-novo-hotel-do-miami-beach-convention-center
http://www.revistahotelnews.com.br/portal/noticia.php?req_url=006&id_noticia=10511
https://www.lance.com.br/tenis/nadal-volta-para-espanha-espera-decisao-miami.html
https://br.grvn.org/negocios/hotel-miami-beach-convention-center-ganha-bandeira-grand-hyatt-04064686
https://globoesporte.globo.com/tenis/noticia/coronavirus-masters-1000-e-wta-de-miami-sao-cancelados-por-autoridades-de-saude.ghtml
https://www.otempo.com.br/brasil/garcom-que-atendeu-bolsonaro-em-miami-esta-com-suspeita-de-coronavirus-1.2310059
https://revistatenis.uol.com.br/artigo/wta-cancela-miami-e-charleston-mas-mantem-proximos-torneios_17335.html
https://www.lance.com.br/tenis/prefeitura-anuncia-cancelamento-miami-open.html
https://exame.abril.com.br/negocios/american-airlines-cancela-todos-os-voos-para-o-brasil/
https://noticias.uol.com.br/internacional/ultimas-noticias/2020/03/16/miami-e-fort-lauderdale-fecham-praias-e-estabelecimentos-devido-coronavirus.htm
https://www.metropoles.com/distrito-federal/american-airlines-suspende-voos-de-miami-para-brasilia
https://www.acheiusa.com/Noticia/consulado-geral-do-brasil-em-miami-fecha-ao-publico-a-partir-de-quarta-feira-18-77759/
https://www.phouse.com.br/miami-music-week-cancelada/
https://istoe.com.br/baladeiros-de-miami-ignoram-riscos-do-coronavirus-e-fazem-festa-na-praia/
https://www.acheiusa.com/Noticia/prefeito-de-miami-dade-ordena-fechamento-de-comercio-no-condado-devido-ao-coronavirus-77841/
https://www.acheiusa.com/Noticia/latam-e-american-airlines-querem-ajudar-passageiros-a-voltar-para-o-brasil-77881/
https://www.braziliantimes.com/comunidade-brasileira/2020/03/20/consulado-do-brasil-em-miami-fecha-e-atendera-so-casos-emergenciais.html
https://oglobo.globo.com/boa-viagem/coronavirus-fecha-de-praia-em-miami-cafe-na-holanda-veja-fotos-24319070
https://www.acheiusa.com/Noticia/jungle-island-de-miami-oferece-aulas-para-criancas-via-internet-77891/
https://noticias.uol.com.br/ultimas-noticias/afp/2020/03/23/miami-beach-decreta-confinamento-obrigatorio.htm
https://www.gazetadopovo.com.br/haus/estilo-cultura/tropical-deco-regionalismo-arquitetonico-supercolorido-miami/
https://gauchazh.clicrbs.com.br/mundo/noticia/2020/03/miami-beach-decreta-confinamento-obrigatorio-ck866ooxm01c401o9emhhi5ro.html
https://www.tupi.fm/coronavirus/moradores-de-miami-nao-podem-deixar-a-cidade/
https://www.correiobraziliense.com.br/app/noticia/mundo/2020/03/25/interna_mundo,836530/miami-ordena-confinamento-obrigatorio-por-coronavirus.shtml
https://www.em.com.br/app/noticia/internacional/2020/03/26/interna_internacional,1132860/desembarcam-em-miami-tripulantes-de-cruzeiros-com-sintomas-de-covid-19.shtml
https://www.braziliantimes.com/comunidade-brasileira/2020/03/27/miami-ordena-confinamento-obrigatorio-pelo-novo-coronavirus.html
https://g1.globo.com/economia/noticia/2020/03/29/latam-airlines-anuncia-suspensao-de-parte-de-suas-rotas-internacionais.ghtml
https://www.noticiasaominuto.com/mundo/1445300/enfermeira-de-miami-morre-de-covid-19-apos-contacto-com-pacientes
https://www.mercadoeeventos.com.br/noticias/hotelaria/em-miami-restaurantes-museus-e-atracoes-se-reorganizam-para-enfrentar-covid-19/
https://www.revistahoteis.com.br/miami-beach-eua-ganhara-hotel-grand-hyatt/
https://diariodoturismo.com.br/greater-miami-convention-visitors-bureau-cria-programa-miami-eats/

- o We assisted with the coverage
Extra Boyaca 02/03/2020 Staff Miami participation in ANATO 144,000 $1,570.00 by providing data DIGITAL
N o We assisted with the coverage
Extra Cali 02/03/2020 Staff Miami participation in ANATO 144,000 $1,570.00 by providing data DIGITAL
- o We assisted with the coverage
Extra Barrancabermeja 02/03/2020 Staff Miami participation in ANATO 87,000 $1.110 by providing data DIGITAL
- o We assisted with the coverage
Extra Casanare 02/03/2020 Staff Miami participation in ANATO 162,000 $1,620.00 by providing data DIGITAL
- o We assisted with the coverage
Extra Chiquinquira 02/03/2020 Staff Miami participation in ANATO 75,000 $1,000.00 by providing data DIGITAL
- o We assisted with the coverage
Extra Bogota 02/03/2020 Staff Miami participation in ANATO 188,000 $1,690.00 by providing data DIGITAL
- o We assisted with the coverage
Extra Cticuta 02/03/2020 Staff Miami participation in ANATO 66,000 $1,000.00 by providing data DIGITAL
- o We assisted with the coverage
Extra Girardot 02/03/2020 Staff Miami participation in ANATO 75,000 $1,000.00 by providing data DIGITAL
- o We assisted with the coverage
Extra Pasto 02/03/2020 Staff Miami participation in ANATO 96,000 $1,100.00 by providing data DIGITAL
- o We assisted with the coverage
Extra Ibagué 02/03/2020 Staff Miami participation in ANATO 72,000 $1,050.00 by providing data DIGITAL
- o We assisted with the coverage
Extra La Dorada 02/03/2020 Staff Miami participation in ANATO 66,000 $1,000.00 by providing data DIGITAL
- o We assisted with the coverage
Extra Llano 02/03/2020 Staff Miami participation in ANATO 16,200 $1,000.00 by providing data DIGITAL
- o We assisted with the coverage
Extra Palmira 02/03/2020 Staff Miami participation in ANATO 126,000 $1,500.00 by providing data DIGITAL
- o We assisted with the coverage
Extra Putumayo 02/03/2020 Staff Miami participation in ANATO 78,000 $1,100.00 by providing data DIGITAL
- o We assisted with the coverage
Extra Bucaramanga 02/03/2020 Staff Miami participation in ANATO 96,000 $1,100.00 by providing data DIGITAL
- o We assisted with the coverage
Canal Main Digital 03/03/2020 Staff Miami participation in ANATO 12,300 $1,310.00 by providing data BROADCASTED
- o We assisted with the coverage
Canal Main Digital 03/03/2020 Staff Miami participation in ANATO 12,300 $1,310.00 by providing data BROADCASTED
- o We assisted with the coverage
Technocio 03/03/2020 Staff Miami participation in ANATO 1,000 $900.00 by providing data DIGITAL
- o We assisted with the coverage
De Viaje 03/03/2020 Staff Miami participation in ANATO 1,500 $1,000.00 by providing data DIGITAL
- o We assisted with the coverage
Bitacora Informacion publica y cultural 04/03/2020 Staff Miami participation in ANATO 1,500 $900.00 by providing data DIGITAL
- o We assisted with the coverage
Travesia TV 05/03/2020 Staff Miami participation in ANATO 590,400 $2,029.00 by providing data BROADCASTED
- o We assisted with the coverage
Mix News 05/03/2020 Staff Miami participation in ANATO 1,000 $900.00 by providing data DIGITAL
- o We assisted with the coverage
Aun viaje de distancia 05/03/2020 Staff Miami participation in ANATO 1,000 $400.00 by providing data DIGITAL
- o We assisted with the coverage
Telocuentoya.com 07/03/2020 Staff Miami participation in ANATO 4,500 $1,100.00 by providing data DIGITAL
. ’ . We assisted with the coverage
Deviaje 26/03/2020 Staff Miami Cocktails Recipes to do at home 1,500 $1,000.00 by providing data DIGITAL
. ’ . We assisted with the coverage
Mix News 26/03/2020 Staff Miami Cocktails Recipes to do at home 1,000 $900.00 by providing data DIGITAL
. ’ . We assisted with the coverage
Technocio 26/03/2020 Staff Miami Cocktails Recipes to do at home 1,000 $900.00 by providing data DIGITAL
. ’ . We assisted with the coverage
Inspira y Conecta 26/03/2020 Staff Miami Cocktails Recipes to do at home 1,500 $1,000.00 by providing data DIGITAL
Assisted Clips: MEXICO
Rigoberto Rocha fixed post March 07, 2020 Rigoberto Rocha Little Haiti 1.861 $81]Individual Visit DIGITAL
Pedro Aquilar fixed post March 19, 2020 Pedro Aquilar Wynwood Walls 7.033] $202] Individual Visit DIGITAL
Gentleman Excélsior March 05, 2020 Roxette Ramirez A journey through haute cuisine 4.807] $3.684/ Press release DIGITAL
Vive USA March 13, 2020 Maria Alba 10 best attractions to visit in Miami 406.666| $3.157] Press release DIGITAL
El Blog de Yes March 24, 2020 Yessica Flores Virtual tour across most famous Miami attractions 260 $526| Press release DIGITAL
Revista Turismo March 25, 2020 Staff Virtual tour across most famous Miami attractions 119 @‘Press release DIGITAL
El Heraldo de México March 25, 2020 Staff Virtual tour across most famous Miami attractions 2,348,490 $1.052] Press release DIGITAL
Tu Vida tu Estilo March 24, 2020 Staff Virtual tour across most famous Miami attractions 135,870 M[Press release DIGITAL



http://telocuentoya.com/
https://intercomamericas.app.box.com/file/643795899052
https://intercomamericas.app.box.com/file/643811495695
https://www.gentleman.excelsior.com.mx/una-travesia-por-la-alta-cocina/
https://www.viveusa.mx/destinos/las-10-mejores-atracciones-para-visitar-en-miami
https://www.elblogdeyes.com/recorre-virtualmente-algunas-de-las-atracciones-mas-famosas-de-miami/
https://www.revistaturismo.mx/single-post/2020/03/25/RECORRE-VIRTUALMENTE-ALGUNAS-DE-LAS-ATRACCIONES-M%C3%81S-FAMOSAS-DE-MIAMI
https://heraldodemexico.com.mx/trip/recorridos-virtuales-miami-museos-que-hacer-esta-cuarentena-coronavirus-mexico/
http://tuvidatuestilo.com.mx/recorre-virtualmente-las-atracciones-mas-famosas-de-miami/

U.S. &
Canada






Greater Miami Convention & Visitors Bureau (GMCVE) President & CEQ William D. Talbert joined by — (left to right) Aly-Khan Marali,
President and CFO of Turnberry; Sonia Fong, Vice President of Convention Sales for GMCVEB; David Tar, Senior Vice President, Hyatt
Hotels Corporation; Jimmy Morales, City Manager for City of Miami Beach; and David Martin, Prezident Terra Group — during City of Miami
Besach 5tate of the City Addrass where the Grand Hyatt Miami Beach was named as the hote! brand for the new 800-room hesdguarter hotel
connected to the newly renovaled Miami Eeach Convention Center.

The development team behind Miami Beach’s new Convention Center hotel announced teday that an 800-room property will be cperated by
Hyaft under the luxury Grand Hyatt brand, when it opens to guestis in 2023. Grand Hyatt Miami Beach will create a new hospitality option for
visitors attending events at the adjacent Miami Beach Convention Center, which underwent a 3600 million renovation that was completed

last year, and anchor the Convention Center District.

William D. Talbert, lll, CDME, President of the Greater Miami Convention & Visitors Bureau (GMCVE), was among the welcoming commitiee
at yesterday's City of Miami Beach State of the City Address.

“The Greater Miami Convention & Visitors Bureau joins Terra, Turnberry, and The City of Miami Beach in welcoming the Grand Hyatt Miami
Beach,” zaid William Talbert.

“Grand Hyatt Miami Beach will make it possible to better compete for citywide conventfions which fuel jobs in our community and generales
business for all of Greater Miamis hotels and merchants. We look forward to the hotel ground-breaking which once completed will finalize

the Miami Beach Convention Center District.”












You may not be able to leave the confines of your home, but there are ways
for you to escape to other destinations. We found palm-tree dotted beaches
that you can visit, a rollicking Instagram Live dance party to join, top-notch
museums to explore, high-octane Formula 1 races to watch and so much

more.

Get ready to travel all over the globe with these virtual experiences.

BASK IN BEACHES



Miami

When you need a change of scenery, pull up Miami’s live webcams to gaze at
the blue waters and swaying palms from spots like South Beach and Forbes
Travel Guide Five-Star Acqualina Resort & Residences in Sunny Isles.

There’s even an underwater camera showing the fishes.



Forbes®:

TRAVEL GUIDE

You may not be able to leave the confines of your home, but there are ways for you to escape to other
destinations. We found palm-tree dotted beaches that you can visit, a rollicking Instagram Live dance party to
join, top-notch museums to explore, high-octane Formula 1 races to watch and so much more.

Get ready to travel all over the globe with these virtual experiences.

BASK IN BEACHES



As of this aftermnoon, the city of Miami has made the official decision to close bars and nightclubs, dine-in restaurants,
entertainment venues, gyms and fitness studios and non-essential businesses to close until further notice. During this time,

restaurants and bars that serve food are permitted to remain open for takeout and delivery only. This will go into effect on
March 17, 2020 at 11:59 p.m.

Howewver, while the hospitality industry is forced to re-strategize business models, many are offering new delivery and take
out services to continue providing for the community. We encourage utilizing these services to support local businesses who
will be suffering in this time. The good news is that many of the food delivery services have lowered or eliminated their fees

for both restaurants and consumers, encouraging more to participate as this plays out.



Below is an outline of some of our favorite spots by neighborhood where you can currently order-in through delivery or

pickup throughout Miami with new updates:

Casa Tua Cucina — new take-out and delivery service offered with “MNext Doar” for local Brickell residents, as well as delivery

via Grubhub, Postmates and UberEats
DC Pie Co. — available for takeout and delivery via UberEats

Pubbelly Sushi — available for delivery via UberEats and Postmates, as well as through their own delivery service, which
launched last week (we suggest using this so the restaurant can continue supporting its staff as opposed to giving money to

third party delivery services)
Sugar at EAST, Miami — available with new delivery menu via UberEats

Luna Park — delivery available via UberEats from 12-3 p.m. and 5-9 p.m. Its Level-1 Mercato is also open for grocery
shopping

Dr Smood — available on UberEats and Postmates for delivery. On Postmates, enjoy 35 off your first order and $3 off of a

%15 purchase for returning customers



Rodilla — available on UberEats, Postmates and GrubHub
Big Easy Wine Bar & Grill — available for delivery on Postmates
Tacology — available for delivery on UberEats and Grubhub

Zuma — available for takeaway — diners can call the restaurant directly to place your order or delivery via UberEats wish

sushi, sashimi, robata and sides available for order, as well as wine and sake
KEY BISCAYNE

Randazzo's Italian Seafood & Classics — available for pick-up and delivery directly from the restaurant if on Key Biscayne or

via Postmates or UberEats within the Miami area

WYNWOOD
Laid Fresh -available to-go and delivery via UberEats
Joe & The Juice — available to-go (with contactless pickup offered) and delivery via Postmates and UberEats
The Salty Donut — available via Fostmates and UberEats

AlterQ — going live as of March 24 at noon, Alter is launching its special delivery service, bringing comfort food, dry-aged
steaks, household goods, wine or cocktails, right to the home. Call 305-573-5886 for curbside pickup and delivery

Coyo Taco — delivery and takeout available through UberEats, Postmates, Door Dash or GrubHub with new family-style

meals available

MIAMI RIVER
Seaspice — launching Friday, March 27, Seaspice is launching a new service for dockside takeaways and curbside pick-ups
MIAMI DESIGN DISTRICT
Pura Vida — available for pick-up or delivery through Postmates or UberEats
MIMO

CHICA Miami — offering curbside pick-upftake-out and delivery by calling the restaurant directly and checking the site for the

most current information and menus avalable 786.632.7725 http://chicarestaurant. com/miami



Gitano at Casa Faena — avallable for delivery via UberEats and takeout
Faena Hotel — available for pickup & delivery via UberEats through main hotel kitchen with a special menu
Lucali — available through UberEats from 12-11 p.m.

MR CHOW Miami — Available for pickup (call the restaurant) and delivery via Postmates with select menu items including

favorites like Beijing Chicken, Drunken Fish, MR CHOW Spareribs and more
Drunken Dragon — available for delivery via UberEats, DoorDash or Grubhub

Bodega South Beach — available for pick-up and delivery from 11:30-12 a m. daily, with special local code: WFH for 20-

percent off your online order at bodegataqueria.com

Pizza Bar South Beach — available for pick-up and delivery from 11-12 a.m. daily, with special local code: WFH for 20-

percent off your online order at pizzabar.com
Sweet Liberty Drinks & Supply Co. — available for delivery via UberEats and Postmates from 4-10 p.m.

Yardbird — offering curbside pick-up/take-out and delivery by calling the restaurant directly and checking the site for the most



recent information and menus available 305.538 5220 https:/fwww.runchickenrun.com/pickup/

BAL HARBOUR

Hillstone Bal Harbour — available for curbside pickup or limited delivery via chownow.com with a special, limited takeout
menu including favorites from the Hillstone Cheeseburger to the Grilled Artichokes and Spinach & Artichoke Dip, Carolina-
Style Beef Ribs and more with a small treat or decadent brownie with each order. Pickup and delivery are available from

11:30 a.m.-8:30 p.m. daily.
HOME DELIVERY THROUGH MG EVENTS: MAMA'S ON WHEELS

Miami-based MG Events is offering a special home delivery service through its corporate catering company, Mama's on

Wheels. For more information, contact 786-471-8078 or email mama@mamasonwheels.com [ mamasonwheels. com.

For more restauranis, please head fo delivery sernvice apps like UberEats, Postmates, Grubhub and Caviar for additional

pick-up and delivery options, and remember to support local business!



The development team behind Miami Beach's new Convention Center hotel
announced today that an 800-room property will be operated by Hyatt under the
luxury Grand Hyatt brand, when it opens to guests in 2023, Grand Hyatt Miami Beach
H ,M-AIT will create a new hospitality option for visitors attending events at the adjacent

. - Miami Beach Comvention Center, which underwent a $600 million renovation that
was completed last year, and anchor the Convention Center District.

The hotel development is being led by David Martin of Terra and Jackie Soffer of
Turnberry, whose plans for the hotel were overwhelmingly approved by Miami Beach voters in 2018.The 17-
story hotel will be situated at the intersection of 17th Street and Convention Center Drive, within walking
distance of the beachfront, Lincoln Road Mall, Mew World Symphony, The Bass Museum and The Fillmore
Miami Beach.

"For years, Miami Beach has served as a global destination for arts, culture, shopping, dining and
entertainment, but the City has lacked a true headguarters hotel for top-tier conventions and meetings,” said
Martin and Soffer."south Florida's first Grand Hyatt hotel will maximize Miami Beach's investment in its re-
imagined Convention Center while bridging the physical gap that exists between the Convention Center
District and surrcunding neighborhoods.”

The new hotel will become only the second Grand Hyatt property in Florida, joining Grand Hyatt Tampa Bay.
Grand Hyatt hotels are designed to connect guests with iconic experiences, landmarks and cultural
touchstones in captivating destinations around the world. Hallmarks of the brand include bold and vibrant
design and architecture, elevated amenities and welcoming service that creates moments of more.

"AT Hyatt, we believe in growing with intent and expanding our footprint in markets that matter most to our
guests and World of Hyatt members,” said David Tarr, senior vice president, development, Americas, Hyatt.
"Hyatt is proud to play an integral role in this project as hotel operator, under the luxury Grand Hyatt brand,
which will help guests and locals alike celebrate the iconic, captivating city of Miami Beach.”



Grand Hyatt Miami Beach will be designed by internationally acclaimed architect Bernarde Fort-Brescia and
his firm, Miami-based Arquitectonica. The team also includes partner Craig Robins of Dacra, who is the
visionary behind the Miami Design District and helped revive Miami Beach's Art Deco District in the 1930s;
Stonehill Taylor, which is designing the hotel's interior Lobby and lounges, ballroom and meeting rooms, hotel
rooms and all common areas; EQA, which is designing the pool deck hospitality features of the hotel; and
Arguitectonica GEQ, which is creating lush pedestrian promenades and landscapes.

Hotel features are expected to include 12 floors of guest rooms offering views of Miami Beach, two floors of
meeting spaces and ballrooms that will complement the Convention Center, 2 resort-style pool deck with
panoramic views, and limited retail space that will activate the district at street level An elevated skybridge
will enable event attendees to move freely between the hotel and Convention Center in a climate-controlled,
art-filled corridor.

Plans also include landscaped pedestrian promenades on surrounding streets, bike sharing stations,
connmectivity with public transit routes, dedicated ridesharing pick-up and drop-off zones, and direct access
between the Convention Center and Lincoln Road. The project’s resiliency and sustainability measures include
storm water management and reuse, flood risk mitigation, and the use of solar power - all of which are
designed to ensure operational continuity during weather events.

"The Greater Miami Convention & Visitors Bureau (GMCVE) joins Terra, Turnberry and The City of Miami Beach
in welcoming the Grand Hyatt Miami Beach as the newly named brand for the 800-room headguarter hotel
connected to the Miami Beach Convention Center,” said William D. Talbert, 111, CDME, President of the GMCVE.
"Grand Hyatt Miami Beach makes it possible to better compete for citywide conventions which fuel jobs in
our community and generates business for all of Greater Miami's hotels and merchants. We look forward to
the hotel ground-breaking which once completed will finalize the Miami Beach Convention Center District”



oeacjy @Zicﬁ

“In this time of uncertainty, the GMCVB's commitment to the safety and wellbeing of
residents and the local hospitality industry remains steadfast,” said William D. Talbert
lll, C.D.M.E., President and CEO of the GMCVB. "We are committed to striking a
balance between responsible promotion of the local hospitality industry while
adhering to government and healthcare official guidelines in the fight against the
COVID-19 pandemic. We called on the Miami community post 9-11 to support the
restaurant industry when we launched The Miami Spice Restaurant Months program,
and we trust that residents will once again support this vital part of our local economy
with the Miami Eats program.”

Miami Eats by the GMCVB is completely free and open to all Miami-Dade County
restaurants regardless of location, cuisine or price point.

All participants will be listed on the dedicated Miami Eats website, offering consumers
a single platform and a one-stop-shop with easy browse and search capabilities.
Orders are encouraged directly through the restaurant, or if unavailable, through
third-party delivery companies.

“Restaurants are such a critical part of Greater Miami's hospitality industry, and they
are now reeling from an unexpected hit with dining rooms forced to close,” said
Steven Haas, restaurateur, former Chair of GMCVE and now Executive Director for
Centerplate at The Miami Beach Convention Center. “Whether a business owner, chef,
restaurant employee or patron, it is crucial that we come together with the support of






"For vears, Miami Beach has served as a global destination for arts, culture, shopping, dining and
entertainment, but the City has lacked a true headquarters hotel for top-tier conventions and meetings,"
said Soffer and Martin in a statement. "South Florida's first Grand Hyatt hotel will maximize Miami
Beach's investment in its re-imagined Convention Center while bridging the phvsical zap that exists

between the Convention Center District and surrounding neighborhoods.”



5 GREAT DINING EXPERIENCES IN MIAMI

As frequent travelers, we appreciate the many dining options available today. From classic
comfort food to the latest culinary trends, you will find a wonderful selection of restaurants from
which to choose in Miami and Miami Beach. During a recent trip, we had the opportunity to dine
at four exceptional venues, and one amazing roadside attraction serving some of the best
gelato in South Florida. The best part of this experience, besides the food, was the opportunity
to dine al fresco every night. So pack your bags, grab a fork, and join us for dinner and dessert

in one of our favorite destinations.



For 30 years, A Fish Called Avalon has set the standard for culinary excellence, celebrated for
its award-winning cuisine, impeccable service, and the freshest seafood. Located in the Art
Deco Avalon Hotel in the heart of South Beach, A Fish Called Avalon is widely renowned for its
innovative menu creations, artistically crafted for the past ten years under the direction of
Executive Chef Kal Abdalla.

A native of the Syrian island of Arwad, Chef Kal is truly a culinary artist, and his creations reflect
his worldwide travels, with French, Mediterranean, and Asian influences, masterfully adding

layers of flavor and texture to modern American dishes.



There are many must-haves on the menu. We started with the grilled Spanish octopus, and
spicy tuna tartare, and then moved onto the main dishes. The macadamia crusted snapper and
the Orzo Seafood Paella were two of our favorites, as was the filet mignon served with leek
potato mash, steamed spinach, Roguefort cheese and a cabernet reduction sauce. Make sure
to leave room for dessert; Chef Kal's pecan crusted key lime pie bested 470 entries to win 1st

place at the American Pie Council's National Pie Championships and it lives up to its
accolades.



Enjoy the outdoor patio dining, with views of the beach and live music from a Latin-Caribbean

duo. A Fish Called Avalon is also the ideal spot to meet with friends for an informal happy hour
seven days a week, with some of their most popular menu items available at the bar, specially
priced from 6 PM. until 11 P.M.. 700 Ocean Drive, Miami Beach. Tel:.305-532-1727.

www_afishcalledavalon.com

Named after the powerful South Florida hurricane of 2017, Irma’s is a tropical outdoor bar at
the epicenter of W South Beach. Serving artisanal tiki style cocktails and light bites, we found
this to be an ideal spot to spend the evening enjoying the ocean breezes, palm trees, and some
of our favorite comfort food. While Irma’s is officially open Tuesdays, Thursdays, Fridays, and

Saturdays, guests are welcome to sit outside any time and enjoy the ambiance with drinks and

menu items from the Living Room Bar.



Start with their poached gulf shrimp served in a bowl of ice with spicy horseradish sauce and
wedges of lemon, or their fresh guacamole with pico de gallo and tortilla chips. We
accompanied our appetizers with Ketel One Vodka martini's that were hugel For our main
course that night the choices were simple: a Maine lobster roll with tarragon aioli and mixed
greens for me; and the double cheddar burger with aged cheese and their secret sauce on a

sesame bun for my husband.



If you dream of enjoying delicious classic food outdoors in a tropical setting, this place is for
you. Afterwards we walked around the pool area and discovered that their pool is heated and
quite inviting. During our next visit to Miami Beach, we may have to book a suite at the W South
Beach and dine at [rma’s every nightl 2201 Collins Avenue, Miami Beach. Tel: 305-938-3000.

www.marriott.com/hotels/travel/miaws-w-south-beach

If you want a unique place to celebrate with friends, or enjoy a romantic meal with someone
special, MILA is the perfect choice. This new rooftop restaurant, located within walking distance

of the beach, is a feast for all the senses.

According to the owners, "MILA was created with the intent of giving guests a place to slow
down, disconnect from the outside world, and live in the moment with loved ones. MILA appeals
to inquisitive people, explorers and experience-seekers who.. have an appetite for discovery,

newness, and having a good time "






The night we were there, we tried an assortment of their signature dishes, including a daikon
salad crab roll with lobster bisque and Ossetra caviar; seared Wagyu carpaccio with a black
garlic emulsion and black truffle; Temaki style nicoise salad with sesame dressing; zucchini

flowers and ricotta ravioli in miso truffle broth; and Colorado lamb chops with a shiso cilantro

pesto.



Thanks to owners Gregory and Marine Galy for creating this wonderful culinary experience in

Miami Beach. 800 Lincoln Road (entrance on Meridian Avenue), Miami Beach. Tel: 786-706-

0744 www.milarestaurant.com

Considered to be Miami's most exquisite waterfront restaurant and al fresco lounge, The Deck
offers endless views of Biscayne Bay and Downtown Miami, with amazing megayachts docked
right next door in the harbor. Add to this the culinary creativity of Executive Chef Alfio Longo

and you will soon know why this is an exciting new dining experiences not to be missed.



Trained in multiple Michelin-starred restaurants, Chef Longo’s new Mediterranean menu Is
inspired by his native coastal Italian regions and reflects sun-drenched destinations such as
Cote d'Azur, Mykonos, and Costa del Sol. Our choices for dinner included an amazing Faroe
Island wild caught salmon a la plancha, with citrus swiss chard and braised fennel, and a
mouth-watering Genovese style trofie pasta with basil, pinenuts, and parmigiano reggiano.



We had a fantastic dinner at one of their

Forget Me Not events, and enjoyed people watching as much as the food and music. At about
10 PM. a group of 20 women in little black dresses arrived and took up residence in the front of
the dining terrace near the DJ both. As champagne flowed and seafood platters were

presented, eight servers with giant sparklers approach the table as the DJ played the theme
music from the Godfather movie.



Our host the night we were there was Marco Maccioni from Le Cirque New York. He now lives
in Miami and brings to The Deck his appreciation for good food, drink, entertainment, and La
Dolce Vita, which you will discover when you visit this one-of-a-kind dining experience in
Miami. 888 MacArthur Causeway (Watson Island Park) Miami. Tel: 766-627-4948.
www.islandgardens.com

After having a conversation with friends who owned a gelateria in Urbino, Italy, Stefano Versace
decided that he would travel to Miami to try his hand at building a brand that highlights the

unigue and qualities that makes gelato so special.

With only $133 in cash, but lots of enthusiasm and passion, Stefano opened his first gelateria in
2012 and quickly realized that he had found his calling as a Gelato entrepreneur. Through his
commitment, and focusing on unparalleled quality and craftsmanship, Stefano Versace Gelato
has grown in a few short years to more than 20 shops throughout Florida. At each of his
locations, you can enjoy much more than their world-famous gelate with new breakfast, lunch

and happy hour menus.



We discovered Stefano Versace Gelato one afternoon as we were walking back to our hotel,
the AxelBeach Miami. Located at 1600 Collins Avenue in the Art Deco Historic District is a small
Fiat 500 has been turned into a gelatena that features Stefano Versace's award-winning gelato
“Profumi di Sicilia,” which consists of a unique combination of ingredients such as fresh ricotta,
cannolo, caramelized fruit, Bronte pistachio (an original of Sicily and rated best in the world),
shredded lemon and orange peel, caramel, chocolate grains, and almonds. All ingredients are

completely natural and imported directly from ltaly.

As Stefano Versace continues to realize his dream, he invites you to come enjoy this Italian

tradition that brings smiles to faces across the world. www.stefanoversacegelato.com



“In this time of uncertainty, the GMCVB's commitment to the safety and wellbeing of
residents and the local hospitality industry remains steadfast,” said William D. Talbert
lll, C.D.M.E., President and CEO of the GMCVB. "We are committed to striking a
balance between responsible promotion of the local hospitality industry while
adhering to government and healthcare official guidelines in the fight against the
COVID-19 pandemic. We called on the Miami community post 9-11 to support the
restaurant industry when we launched The Miami Spice Restaurant Months program,
and we trust that residents will once again support this vital part of our local economy
with the Miami Eats program.”

Miami Eats by the GMCVB is completely free and open to all Miami-Dade County
restaurants regardless of location, cuisine or price point.

All participants will be listed on the dedicated Miami Eats website, offering consumers
a single platform and a one-stop-shop with easy browse and search capabilities.
Orders are encouraged directly through the restaurant, or if unavailable, through
third-party delivery companies.

“Restaurants are such a critical part of Greater Miami's hospitality industry, and they
are now reeling from an unexpected hit with dining rooms forced to close,” said
Steven Haas, restaurateur, former Chair of GMCVE and now Executive Director for
Centerplate at The Miami Beach Convention Center. “Whether a business owner, chef,
restaurant employee or patron, it is crucial that we come together with the support of






douthern Living

7 Southern Gardens You Can
Virtually Tour to Celebrate the
Start of Spring

By Perri Ormont Blumberg March 20, 2020



THRILLIST
These Are America's Most Gorgeous
Botanical Gardens

Located far down Old Cutler Road from the steel and glass high-rises of Brickell, and
across Biscayne Bay from the bright lights of South Beach, this 83-acre tropical oasis

sits as a shady escape in Miami's coolest suburb. Here visitors can get a taste for what

Miami was like before the swamps were dredged -- mangrove gardens, pine rocklands,
and palm savannahs dot the landscape. Flamingos huddle in the shallow lakes under
the palms. The collections here are impressive to say the least: 40 species of tropical
birds at the Wings of the Tropics conservancy, and another 450 species of rare plants
in the 16,500sqft Tropical Plant Conservancy. While communing with nature might
not be at the top of everyone's Miami to-do list, a trip here feels more tropical than

almost anywhere in the city.






Miami, Florida

For a dramatic change in weather and culture, head south. Miami's renowned nightlife,
beaches, and food are mere hours from most major east coast cities by plane — less than
three from Baltimore and just over three from New York City.

Upon arrival, breathe in the warm, perpetually sunny climate and head to the beach. The
scenic Haulover Beach has beautiful landscaped dunes, picnic areas, and ideal surf
conditions, while Lummus Park Beach is a must for sunbathers and those looking for a
lazy day of people watching.

When you've soaked up enough sun, grab some lunch at Versailles Restaurant Cuban
Cuisine in Little Havana. It's a true Miami establishment and the go-to spot for Cuban
food. For seafood, don't miss Joe's Stone Crab in Miami Beach, and for chic, waterfront
dining with a Peruvian flare, head to La Mar by Gaston Acurio.

When it comes to lodging, you'll want to be in the center of the action. The W Miami or the
boutique Hotel Beaux Arts are in downtown Miami, while The Setai Miami Beach is
perfectly located on South Beach.




© 10 Road Trip Stops Along
Florida's East Coast

DESTIMATION & TOURISM | WILL MCCOUGCH | MARCH 08, 2020

You Don't Want to Miss These Florida Road Trip Stops

When it comes to road tripping in Florida, there are two obvious routes: The
western gulf coast or the eastern Atlantic coast. We recently drove the latter,
starting in Jacksonville and ending in Miami. Here are some ideas for where to
stop along the way, in places like Jacksonville, the Space Coast, West Palm

Beach, Miami and the Everglades.



Wynwood Walls Tour

The Wynwood neighborhood in Miami is the result of what happens when artists
and other creatives take over an industrial area, adding flair and color where
there was once just black and white grit. The Wynwood Walls celebrate the
neighborhood's street art by showcasing the work of professional artists from
all over the world, each bringing their own unique style. Take an official tour of

this outdoor museum to learn more about how the neighborhood got started.



Miami Launches New Program
to Support Restaurant
Recovery

DESTINATION & TOURISM | MACKENZIE CULLEN | MARCH 23, 2020

With the COVID-1%2 pandemic shutting down restaurants all over the country,
restaurateurs are understandably worried about how their businesses will

recover after prolonged suspension.

To combat this, the Greater Miami Convention & Visitors Bureau (GMCVB) has

launched the “Miami Eats” program, which encourages locals to enjoy takeout

from Miami's local eateries to support restaurant employees.



With more than 270 restaurants,
Miami locals have an endless array of

options to order from.

Though some restaurants are new to
dining out, most establishments are
offering special options for the
people stuck at home, including
affordable family meals, gourmet
make-at-home meal kits, free

desserts and special discounts.

“In this time of uncertainty, the
GMCVB's commitment to the safety
and wellbeing of residents and the
local hospitality industry remains
steadfast,” said William D. Talbert Ill,
C.D.M.E., President and CEO of the
GMCVB. “We are committed to
striking a balance between
responsible promotion of the local
hospitality industry while adhering to
government and healthcare official
quidelines in the fight against the
COVID-19 pandemic.”

Miami Eats is completely free and open to all Miami-Dade County restaurants
regardless of location, cuisine or price point. Orders are encouraged directly
through the restaurant or, if unavailable, through third-party delivery

companies.



GoodDay Cafe: A Taste of Miami!

The travel and adventure show is heading to the District! Greater Miami Convention and Visitors Bureau Travel
Director Joe Docal, and chef Mario Lanzone, of D.C.'s Peruvian Brothers, joined us with a taste of Miami!

Posted March 5


















COVID-19: B.C. events cancelled or postponed

LOOK FOR THE HELPERS

“When | was a boy and | would see scary things in the news,” Fred
Rogers, host of the TV series Mister Rogers’ Neighborhood, once said,
“my mother would say to me, ‘Look for the helpers. You will always
find people who are helping. ”

If you're looking for those helpers, you will find them in the ranks of
restaurant and other hospitality workers.

Among them is Alessandro Vianello, executive chef of Kitchen Table
Group. Joined by chefs Teejae Conwi (Ono Vancouver), Warren Chow
(formerly Juniper) and Jefferson Alvarez (formerly Cacao), he started
a staff meal program so none of Kitchen Table's employees would go
hungry.

Relying on donations of food, they have been able to produce enough
meals to feed Dan’s Legacy (a counselling society for troubled youth),
and the Veterans Society of Vancouver as well.

“We are all going through extremely tough times,” Vianello says.

“I think it is incredible that there are chefs and like-minded cooks
willing to come together, at a social distance of course, and use their
skills and time to help out others in need.”

» When Justin Taylor, general manager of The Cascade Room, raised
concerns about what was happening to all the food that is typically
delivered to restaurants, he received a reassuring reply from FreshPoint
Vancouver. Not only have they shifted their inventory to their retail
customers, they have increased their weekly produce donation to the
YWCA Crabtree Corner, which provides hot meals to seniors and families

in the Downtown Eastside. FreshPointCanada.com



= At Fable Liner, chet-owner lrevor Bird 1s offering 4U per cent off

takeout for all emergency personnel and health care workers. flrsthite.ca

» The Acorn Restaurant is working with local farmers and friends to
create a market of fresh produce, bread and prepared meals. After all,

suppliers are struggling, too. theacornrestaurant.ca

» Local distilleries are creating hand sanitizer from byproducts of
distilling and many of them are donating it to hospitals and other front

line workers; find a list at artisandistillers.ca.

» Some of B.C.'s wineries are delivering compassion along with cases of
wine. Township 7 Vineyards & Winery is donating $10 to the B.C.
Hospitality Foundation from every case of wine they sell
(township7.com), while Rust Wine Co. is donating $5 a bottle for every
magnum of their delicious 2019 Gamay (rustwine.com). And Foxtrot
Vineyards is donating 10 per cent of online sales to aid restaurant

workers (foxtrotwine.com).

These people are heroes, every one of them, in ways big and small. We
can't wait until we can sit at their bars and tables, sharing their food,
raising a glass and remembering that time that made us all become
the best versions of ourselves.
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Communities are also organizing to support their shut down, local hospitality
industry. Like Miami tourism creating a #MiamiEats program as a one-stop
shopping program for delivery of Miami's famous dining and even cocktail scene to
residents’ doors as they keep their community safe by self-isolating.

Now, when times seem at their worst, the world and the world of travel are
showing their best.
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The Florida House’s proposed tax bill, HB 7097, includes many excellent provisions.
However, the proposal also would divert $140 million a year of funds generated by the
Tourism Development Tax (TDT), Convention Development Tax (CDT) and Food &
Beverage (F&B), which Miami-Dade County’s tourism industry pays for marketing.
Instead, the funds would go to expand city governments.

This particular proposal is at odds with the rest of the bill, the House’s conservative
agenda and the health of Miami-Dade’s economy.



In the process, funds intended for reinvestment in the tourism industry will be
transformed into what amounts to a major tax increase on small- and medium-sized
businesses, with our local hotel and tourism industry paying twice for the public services
it receives.

Miami-Dade hotels already pay income taxes, property taxes, impact and concurrency
fees, plus more to support government services. In many cities, our industry is the largest
contributor of property and sales taxes, supporting the services that local residents
receive.

The proposed tax changes would significantly increase costs to the tourism industry,
devastating marketing provided by the Greater Miami Convention and Visitors Bureau
(GMCVB), putting the local industry at a competitive disadvantage, hurting our
economy, threatening the jobs of more than 120,000 hotel workers and putting at risk
more than $1.2 billion in sales taxes that tourists pay annually in Miami-Dade to support
local and state government services.

This will have a ripple effect through our regional economy, hurting retail, trade,
restaurants, working families and more.

Before 1985, tourism in Miami-Dade County was in decline. To address this, the TDT,
CDT and F&B taxes were created when the hotel and tourism community agreed to pay
additional taxes specifically to reinvest into tourism marketing programs. Our industry
opted to forego a portion of profits to keep Greater Miami competitive in the global
market.

Since then, GMCVB’s sales and marketing programs, along with strong community
partnerships, have helped grow Greater Miami into a strong global brand, destination and
cruise capital that increases in demand year-over-year. In 2018, Greater Miami saw a
record 23 million visitors. For every $1 the GMCVB spends on marketing programs, the
organization achieves a return of $63 of economic impact in our community, totaling
billions. Over the past five years, the GMCVB sales team has booked 4,000 convention
meetings bringing 2.4 million delegates and generating $1.05 billion in economic impact
to our community.

The GMCVB’s efforts have also been instrumental in leading our tourism economy into
recovery after 9/11, many hurricanes, oil spills, Zika and more. Today, the coronavirus is
causing travel and tourism to collapse globally, the worst hit to the industry since 9/11.
The State Department and Centers for Disease Control and Prevention are advising
people not to travel on cruise ships. Ultra Music Festival, eMerge Americas and several
other major conferences and events have been canceled or postponed.



Hotels’ committed occupancy for March 22-28 is down 34 percent year-over-year in
Miami Beach, which has the largest concentration of hotels in Greater Miami. Our
industry is suffering through hundreds of millions of dollars of cancellations and negative
economic impact. That number could grow into the billions.

And this is just the beginning.

Our community needs the GMCVB’s tourism marketing more than ever. Florida
government should allow the GMCVB to do what it does best: continue strengthening
Greater Miami’s brand and market it to the world. At this critical moment, the Legislature
must be careful not to hurt our local tourism industry.

Miami-Dade’s economy, jobs, and public services depend on it.

Florencia Tabeni is vice president of operations and development at the JW Marriott
Miami and JW Marriott Marquis, among others. She is chairwoman of the Greater
Miami and the Beaches Hotel Association. Julie Grimes is managing partner at Hilton
Bentley Miami Beach and Doubletree Grand Miami. She is a member of the GMBHA
board. Julissa Kepner is general manager of the Miami Marriott Biscayne Bay. She is a
member of the GMBHA board.

Hiami Hevald

3/9/2020 Daily Readership: 73,222
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With travelers spooked over coronavirus fears and cruises labeled contamination risks,

Miami-Dade’s tourism industry unveiled a plan Monday to cushion what could be the
worst downturn since the 2001 terrorist attacks depressed bookings worldwide.

Early data show the pace for Miami-area hotel and airline bookings down double digits
compared to a year ago. Some of the biggest hits are coming from business travel and

meetings, including the loss of last weekend’s Tissue World trade show at the Miami
Beach Convention Center. A recent survey of Miami-Dade hotels showed 88 percent
reporting vacationers canceling rooms over coronavirus concerns.

“It’s pretty significant,” said Roxana Medina, head of marketing for the 150-room
Carillon Miami Beach. “There’s definitely been some cancellations over the last week
and a half.”

Medina attended a meeting Monday at the Miami Beach Convention Center where the
county’s tourism bureau outlined some of the damage so far from the coronavirus and the
plan to try and mitigate the downturn.

With elderly people more at risk for serious cases of the coronavirus, Miami-Dade’s
group bookers plan to “target short-term meetings with younger demographics,”
according to a presentation by Rolando Aedo, chief operating officer at the tax-funded
bureau.

The sales pace for airline tickets to Miami is down about 14 percent compared to a year
ago, according to a bureau estimate. Foreign bookings are weaker, down about 16 percent
compared to 11 percent for domestic tickets.

That helps explain why the bureau is shifting resources from overseas travelers and plans
to focus more on people willing to drive their way to Miami. That’s going to mean



sacrificing the revenue that comes with high room rates for discounts that can fill beds.
Aedo said the bureau has a plan to “maximize opportunity with deal seekers.”

Even before federal authorities took the dramatic step over the weekend to advise
Americans not to take cruises, the bureau had frozen marketing efforts for cruise

passengers. The bureau also halted social media ads targeting international travelers,
Aedo said.

While the overseas travel market is considered a top challenge for Miami amid
coronavirus fears, the bureau thinks Latin America can be a bulwark against the
downturn.

“Thank God for Latin Americans,” Aedo said, parroting what he said several hoteliers
told him in recent days. “Latin Americans tend to be less spooked. They’ve seen it all. ...
They won’t overreact to these things.”

The local hospitality industry hopes to highlight a message of safe travels combined with
promotion of extraordinary efforts to sanitize hotels, restaurants and other travel hubs.
Mark Hatfield, director of security at Miami International Airport, said the county-owned

facility is ramping up cleaning schedules and protocols to combat the coronavirus.
“We’ll continue to maintain a war footing,” he said.

Jimmy Morales, city manager for Miami Beach, said there was no reason yet for the area
to send out a message other than “we’re open for business.”

“We’re trying to strike a balance, obviously, between protecting people,” he said, and “at
the same time, not overreacting.”

4/13/2020 Impressions: 110,000

Link to article



On this Wednesday, March 11, episode of Sundial:
Coronavirus impacts to tourism
COVID-19 is officially a pandemic, says the World Health Organization.

The impact of the virus is being felt all over the world. On Monday, the Dow Jones

was at its lowest point since the 2008 financial crisis.

Listen

Listening...

50:53

Sundial's full program for Wednesday, March 11th. From the beginning to 20 minutes you can hear
our discussion about COVID-19 impacting tourism. From 21 minutes to 36 minutes, our
conversation with Dudley Alexis on his documentary When Liberty Burns. And from 37 minutes to
end of show, our discussion about termites.

“March is the peak of the tourist season,” says Rolando Aedo, Chief Operating Officer

for the Greater Miami Convention and Visitors Bureau.

This time of year is a critical time for South Florida, with thousands traveling to the
region for Spring Break, music festivals like Ultra and many cruises. There are many
concerns around the spread of the disease. Aedo joined Sundial to talk about the

long-term effects of the coronavirus will have on tourism.

3/9/2020
Link to article




“We are activating a hotline to assist with tourism,” said Rolando Aedo with the
Greater Miami Convention & Visitors Bureau.

Miami-Dade tourism officials, elected officials, restaurant operators and hotel
executives met Monday to evaluate the looming economic challenges.

“There have been a lot of cancellations. Hotels are trying to make it up by
lowering rates. | think the fears of virus have caused people change travel plans,”
said Miami Beach City Manager Jimmy Morales.

Tourism is the life blood of South Florida, creating 150,000 jobs and generating
an $18 billion impact for the local economy.

Now, major events are being canceled, such as Ultra and the Calle Ocho
Festival. The same goes for some conventions.

“‘By the way the goal, we are not using the word cancellations,” Aedo said. “We
are using the word postponement.”

Hotel and restaurant owners are pledging to sanitize their properties.

This comes in the midst of a confusing announcement from the Florida
Department of Health.

The International Travel Advisory first stated that anyone who has traveled
internationally should self-isolate for 14 days following their date of return to the
United States.

However, the state advisory was corrected stating self-isolation and social
distancing is only mandatory if you've traveled to a country under a Level 3
Health warning.

According to the CDC, countries with a Level 3 travel health notice include:

Italy
South Korea
Fourteen days of isolation for any traveler would be a disaster for Florida tourism.

3/9/2020

Link to article
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On-Air- 7 pm News



3/10/2020

On-Air 4:30 am News

On-Air 5:30 am News
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On-Air 6:00 am News

On-Air 11:00 pm News
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3/10/2020

On-Air, 6:00 pm News

3/10/2020

On-Air Local 10 News at 1 pm

On-Air Local 10 News at 3:30 pm
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On-Air Local 10 News at 5 am

On-Air Local 10 News at 6 am

On-Air Local 10 News at 11 pm
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3/10/2020

On-Air NBC 6 6 am News

On-Air NBC 6 5 pm News
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3/10/2020

On-Air Telemundo 51 5:30 pm

FLAPDE

3/7/2020

Unique Monthly Viewership (UMV): 228,300

Link to article
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3/11/2020
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Unique Monthly Visitors (UMV): 39,840
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Patch

3/10/2020 Unique Monthly Visitors (UMV): 2,179,661

Link to article

MIAMI BEACH, FL — While spring break has already sprung in parts of Florida, the spread of
the new coronavirus has taken its toll on this year's annual rite of passage here with a greater
number of cancellations and fewer breakers thus far this season to fill the hotels, restaurants and

nightclubs.

This urban resort island has been through the great recession of 2008, the Zika virus and

Hurricane Irma but the new coronavirus has brought new challenges. See also Florida Governor

Declares State Of Emergency Over Coronavirus

"We can continually tell people just wash their hands all the time, but it's a lot more sophisticated

for you all," Miami Beach Mayor Dan Gelber told representatives of the travel industry Monday

26



at a special forum to share information on best practices for protecting the millions of visitors
who flock to the Miami area each year to partake in the endless summer, sizzling nightlife and

sandy beaches.

Epidemiologist Jenna Webb of the Florida Department of Health in Miami-Dade County had
some good news with respect to the latest scientific understanding of the virus. Don't miss

updates about precautions in Florida as they are announced. Sign up for Patch news alerts and

newsletters.

"You can only get COVID-19 from somebody with the disease," she said. "There's no

asymptomatic transmission yet."

Dr. Yesenia Diaz Villalta, administrator for the Florida Department of Health in Miami-Dade
County, says the virus can be easily killed with regular cleaning. Photo by Paul Scicchitano.

Eighty percent of cases for the most part involve individuals who are asymptomatic or who have
only mild symptoms, added Dr. Yesenia Diaz Villalta, administrator for the agency.

See: Interactive Map: Latest US Coronavirus Cases
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While the virus can live on hard surfaces for up to nine days, it can also be easily killed with

regular cleaning, Diaz Villalta explained.

"That's why it's so important for all of us to clean areas that are frequently touched and to make
sure that if we touch this table, don't touch your hands. Don't touch your nose. Don't touch your

eyes."

She pointed to elevator buttons, hand rails, desktop computers, telephones, remote controls,

toilets and door handles as potential problem areas.

"Obviously for bed sheets and towels, (use) just regular hot water," she advised. "If you are able

to sanitize with your washing load. .... it should kill the virus."

Employees of some hotels and restaurants may be asked to self-monitor if they come in contact

with guests or colleagues who test positive for the new coronavirus.

"Self-monitor means taking their temperature. They are supposed to do it twice a day," the doctor
said. "If their temperature increases more than to 100.4 and develops signs and symptoms of

COVID-19 ... they are to self-isolate first, and then contact their medical care provider."

Diaz Villalta said researchers don't yet know whether the virus is seasonal like the flu, or even

whether Florida's warm temperatures will prove beneficial.

"That is still under speculation," she said. "They are still doing a lot of research."

All of this uncertainty has a silver lining for travelers brave enough to board an airplane, train or

car in the midst of the coronavirus outbreak.

"Ironically, there's probably great opportunity from a price point perspective to come to Miami ...
and enjoy this amazing destination at the best time of year — and at the best prices of the year,"

observed Rolando Aedo of the Greater Miami Convention and Visitors Bureau.

According to data compiled by his organization, nine out of 10 hoteliers in the Miami area
expect to have a greater number of cancellations in March and to a lesser extent, the months of

April and May because of the new coronavirus.
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"Whenever you see a decline in occupancy, or a projected decline, what the hotels will typically
do is obviously adjust their rates to help drive new business," Aedo said. "If we're seeing a 5, 10
percent decline in future business, I think that's a fairly good indicator in terms of some of the
price adjustments that are being made in the marketplace to attract incremental business to fill

the hotels."

The Greater Miami Convention and Visitors Bureau is also likely to roll out some of its most
popular incentive programs like Miami Spice, to attract more business. The dining program
allows people to experience signature dishes at some of Miami's best known restaurants at

heavily discounted prices.

"This feels like global Zika but it's more of an unknown," acknowledged Wendy Kallergis,

president of the Greater Miami & the Beaches Hotel Association.

She said some local hotels are already offering incentives to compensate for the lost business.

"The last time we looked a couple of days ago, a lot of them (were offering) 15 percent
discounts, food and beverages, amenities with it," she said. "There's definitely decreases of resort
fees, which I think is helpful. There's definitely some great deals out there. I'm sure it's going on

across the country right now."

Miami Beach City
Manager Jimmy Morales says the new coronavirus is unlike any hurricane. Photo by Paul
Scicchitano.
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Miami Beach City Manager Jimmy Morales said his city's first responders have implemented

new screening procedures to respond to 9-1-1 calls.

"If questions are answered in such a way that it could be coronavirus, then the first responders
who show up maybe have a mask on. They're prepared. They have a mask ready for the
individual. They approach the scene differently," Morales told Patch. "We haven't had it get to
that point, but we have had at least two (calls) on Miami Beach where the protocol kicked in — a

little higher level of preparedness and sensitivity."

Morales, who has faced other challenges as city manager, said the coronavirus is unique.

"Hurricanes, you can see them coming. You know when they are going to get here. You can
evacuate. You can do what you got to do. You can prepare," he said. "Zika was more limited. We

were concerned about women, pregnant women."

The new coronavirus could potentially affect far more people.

"We don't know if this will end at some point, or if it will just continue," he conceded. "I think

the lack of information, the newness of it, also makes it challenging."

None of that stopped Jasmine Jones and her girlfriends from spending a long weekend in Miami

Beach where they enjoyed boating, Jet Skies and some of the city's famous nightlife.

She told Patch she did her best to minimize the threat posed by the new coronavirus.

"I keep my hands washed — many times," she offered. "I never was dirty, but I'm just extra

cautious now."

4/13/2020 Unique Monthly Visitors (UMV): 5,128,980

Link to article

Glenna Milberg, Reporter
Published: March 9, 2020, 6:08 pmUpdated: March 9, 2020, 7:30 pm
Tags: News, Local, Miami-Dade County, Broward County, Coronavirus
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Growing fears over coronavirus causing concern for South
Florida’s tourism industry

Hotels, other hospitality industries attempting to protect
bottom lines

MIAMI BEACH, Fla. — The growing fears and concerns over coronavirus could wreak havoc on
South Florida's number one economic driver, which is tourism.

Hotels and other hospitality industries are taking action to try and protect their bottom lines.
South Florida's tourism industry is already feeling coronavirus fallout.

"Millions of dollars," said Wendy Kallergis with Miami & Beaches Hotel Association. "l don't
have a percentage yet but it's very serious."

Click here for the latest stories on the coronavirus.

Miami Beach was already dealing with the impact when the Florida Health Department issued
an advisory that any Floridian that traveled internationally to self-isolate for 14 days upon
return, later walking it back to only include specific countries: China, Italy, Iran and South Korea.
Still, that was only intended for Florida residents. What about the countless international
travelers that land in South Florida as tourists?

"You shouldn't have to interpret public health direction," said Miami Beach Mayor Dan Gelber.
"It shouldn't be a Rorschach test. It shouldn't be a smoke signal. We need some metrics that we
can rely on."

Gelber sent a letter to state health officials, demanding specifics; metrics, to measure and make
decisions about whether to cancel, close, quarantine, or not.

Wiami Hevald
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Hospitality workers have been slammed as hotels and restaurants throughout the region
have shuttered their doors amid the coronavirus outbreak. But more than 100 hotels are
open in a program that’s a win for both hospitality professionals and workers in essential
jobs.

To support hotels that are open and help people who meet the “Essential Lodger” criteria
find places to stay, the Greater Miami Convention & Visitors Bureau (GMCVB) created
the Hotels for Essential Lodgers Program, which provides an online, up-to-date list of
hotels that are keeping their doors open. “Essential Lodgers™ are defined as first
responders, healthcare workers, patients’ families, airline crew members, domestic
violence victims, and out-of-town journalists.

The list (www.miamiandbeaches.com/miami-essential-lodging) includes properties in the

airport area, Aventura, Coconut Grove, Coral Gables, Doral, downtown, midtown,
Homestead, Kendall, Little Havana, Miami Lakes, Miami Springs, Overtown, Sunny
Isles Beach, Surfside, and Wynwood.

“The City of Miami Beach closed all its hotels, while Miami-Dade County has closed for
new business to minimize non-essential lodgers, but there are various exemptions,” said
Rolando Aedo, the chief operating officer of the GMCVB. “We made this database to
help people in those categories and are looking for lodging. There were a lot of guests in
Miami Beach on Monday who were displaced and can’t get home, so this helped them
move to the mainland.”

For the tens of thousands of hospitality workers who have lost their jobs, the Miami
Pandemic Response Fund may help. The $500,000 initiative is co-sponsored by the
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GMCVB, United Way, Miami Herald/el Nuevo Herald, Health Foundation of South
Florida and The Miami Foundation. It is earmarked for struggling families with
emergency needs including food, supplies, utilities, rent/mortgage assistance. Those
wishing to apply or donate to the fund may do so online

at https://portal.unitedwaymiami.org/COVID19 or by calling 1-800-226-3320.

In response to increasing need, the GMCVB launched a “Help for Tourism” webpage
(www.GMCVB.com/help) listing all the resources and charitable opportunities available

for workers in the travel and hospitality industry. Among the relief efforts it includes are
the SOBEWFF & FIU Chaplin School Hospitality Industry Relief Fund, United States
Bartenders Guild relief campaign, Restaurant Worker Relief Fund, Restaurant Workers
Community Foundation, and Feeding South Florida’s COVID-19 Response Fund.

The page includes a list of companies that are hiring such as Dollar General, Domino’s,
Walmart, Amazon, Pepsi, Walgreens, Grubhub, UberEats, DoorDash, Postmates, Zoom,
Slack, Publix, Target, Dollar Tree, Papa John’s, CVS, Trader Joe’s and Lowe’s.

“There are so many great organizations doing fundraising, and our website can serve as a
clearing house for hospitality-centric relief efforts and resources,” Aedo said. “We also
can help unemployed folks with a list of companies that are hiring and community efforts
like the Salute to the Front Line Responders, asking local businesses to give special
offers to medical workers, paramedics and law enforcement.”

To boost the restaurant business, the bureau established the Miami Eats program, which
promotes delivery and/or take-out menus to encourage residents to support local
restaurants struggling to stay open. The full list of dining options is found

at www.GMCVB.com/MiamiEats and will be updated daily. As of Friday, 472
restaurants were on the list.

“We took the same team that produces Miami Spice, brought them together and launched
the Miami Eats program,” said Aedo. “Restaurants we work so closely with all year, we
felt we could make a quick difference there by activating this program. It’s not a panacea,
we know that, but if there’s anything we can do to keep some trickle of business going in
and if that saves even one job, it’s worth the effort.”

Several of Miami’s museums and tourist attractions are offering virtual programming on
their websites during their closures. The GMCVB also provides links to promote those

WHiami Herald

organizations.
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Organizations across South Florida are banding together to provide resources
to assist business seeking help or resources to survive the disruption of the
coronavirus pandemic. Here are a local few services currently available to
business. To submit additional resources for this list, email Associate Editor
Eileen Cukier at ecukier@bizjournals.com. This page will be continually
updated.
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For statewide business recovery resources for South Florida companies
impacted by coronavirus, click here. For local charitable gestures, click here.

The Miami Dade Beacon Council launched its COVID-19 Business
Resource Center page to provide local companies with information on damage
assessment, emergency loans, short-term compensation and more.

The Miami Foundation's Community Recovery Fund is assisting nonprofits
in need of financial support during the COVID-19 pandemic. Click here for
details.

Click here for the Greater Fort Lauderdale Alliance of Broward
County's website, which features a myriad of resources, including links to
audio recordings of its Broward Business Leaders COVID-19 Information Calls
and assistance programs for businesses, including local, state and federal
agencies.

Miami International Airport, in coordination with federal and local
agencies, has information for travelers and employees related to travel
restrictions, quarantine orders and more related to the coronavirus.

For businesses in Palm Beach County, the Business Development Board
of Palm Beach County has a page on its website for business resources.

United Way of Miami-Dade County and the Miami Herald/el Nuevo
Herald launched the Miami Pandemic Response Fund to help small
businesses and families. The Health Foundation of South Florida, The
Miami Foundation, the Greater Miami Convention and Visitors
Bureau and the Frederick A. DeLuca Foundation came together to
provide seed funding of $500,000. The fund will address the short-term
impact on working families with emergency needs (i.e., rent/mortgage
assistance, food, medication, etc.) and issue micro-grants to small
businesses. Click here for more information or to donate.

The Greater Miami Convention and Visitors Bureau has a page
offering assistance for the tourism industry, including relief efforts, job and
community resources, and a link to coronavirus updates.

Visit Fort Lauderdale-Hollywood International Airport's advisory
page for preventive measures in place at FLL, travel time recommendations,
flight cancellations and delays, and frequently asked airport-related questions
prompted by the coronavirus.

The Miami Beach Chamber of Commerce offers resources in its
Coronavirus Business Relief Guide here.

Check out the Greater Fort Lauderdale Convention & Visitors
Bureau's advisory page for the latest updates on the region’s hotels, beaches,
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restaurants, shopping, transportation, large public events that have been
cancelled or postponed, and more.

Accounting and advisory services firm Marcum has launched the Marcum
Coronavirus Resource Center to keep business owners and executives abreast
of business-critical developments linked to COVID-19. It includes content
ranging from news alerts to informative analyses on regulatory developments,
webinar announcements, including guidance on SBA loan opportunities and
business valuations in the face of the pandemic.

Click here to go to our Small Business Resource Guide for South Florida's
small- and midsized businesses seeking help during the coronavirus
pandemic.
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Keine Frage, auf einer Kreuzfahrt ist
das Schiff das Ziel. Doch weil fast
alle Touren in einer Metropole
starten, sollte man die Gelegenheit
nutzen und schon ein paar Tage
vorher anreisen. Wir haben fir Sie
die wichtigsten Hafen Gourmet-
Tipps zusammengestellt.

11. Marz 2020

www.falstaff.at
March 11, 2020

Circ: 267,844

[alstall

An Kreuzfahrten kann man vieles schitzen, eines sticht besonders
heraus: die im Vergleich zu anderen Verkehrsmitteln so
komfortable Fortbewegung. Keine Autofahrten durch iiberfiillte
Strafien, keine engen Sitze im Flieger. Zumindest einen Flug muss
man zwar fiir die Anreise in Kauf nehmen, schliefilich kann man
nicht einfach mal so zusteigen — positiv gesehen hat man aber
schon in dieser Phase Zeit, neue Stadte kennenzulernen, denn die
grofsen Hafen liegen oft auch in spannenden Metropolen. Eine
Auswahl der interessantesten Hafenstadte stellen wir Thnen in der
Folge vor — kombiniert mit Tipps zur jeweiligen Restaurantszene.



MIAMI

»Big Size«, natiirlich Made in USA. Der Port of Miami in der
Biscayne Bay am Atlantischen Ozean ist nicht nur einer der
orofiten Containerhifen der Vereinigten Staaten, sondern auch der
grofite Kreuzfahrthafen der Welt. Wer hier an der Stidspitze
Floridas aussteigt, erlebt eine pulsierende Grofdstadt mit
kosmopolitischem Flair und einer lebensfrohen Mischung aus
kubanischer Gelassenheit und dem »American way of life«.
Besonders sehenswert sind die farbenfrohe Art-déco-Architektur
und die schicken Strandhotels, der legendire South Beach mit
seinem weifien Sand und natiirlich die trendigen Nachtclubs, Bars
und unzdhligen Cafés entlang der Calle Ocho in Little Havanna,
die einen Hauch Karibik verspriihen.

HOTELS

THE SETAI*****
2001 Collins Avenue, Miami Beach, Florida 33139
thesetaihotels.com

THE TIDES*****
1220 Ocean Drive, Miami Beach, Florida 33139
facebook.com/TheTidesSouthBeach
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Words Stephen Unwin

Whereisit?

Wharae the full-on Miami Baach circus of Ocean Drive paters out into., aaaaah,
that's more like it. Styfish, sedate, sophisticated, it's a jewel of a hotel facing the
beach and back-dropped by the rinklest, dinkiest stretch of South Beach. Right
in the thick of all that Art Deco ritz and close enough to any sort of action you're
ofter, yet, someway, somebow in an elegent world oll of its own.

Whyso lovely?

Funny you should ask, as The Betsy is - and we know our schizz - the loveliest
hatei In all of South Beach. It doesn't bother with that carnal showiness that
defines a lot of/most Miami hotels, instead opting for charm and laid-back
swish - with awhole load of very good art thrown in. And thot has o lot to do with
its onner, the stylish, avuncular, art-loving Jonathan Plutzik, who you'll most
probably see shooting the tepid braaze with guests in tha Lobby Bar alongside
his blonde-bombshell dogs, Betsy and Rosa. And he'll totally invite you to join.

Firstimpressions?

A tropical hideaway that's found that sweet spot between buzzy and intimate,
Old Havana by way of Art Basel, the Lobby Bar and, to your left, Laurent
Tourondel's go-to restaurant swell with the good and the even better of Mami's
culture club. Clever, thought-about art hangs off the walls, live jazz fills the air
seven nights a week (and when it doesn't Jonathan's wife's curated playlists fill
the space very nicaly) and the impaccably dressad (natchl) staff totally have
that cheeky-charm thing down to a well-fitted T (And Insta-tip; pop round the
back and a take a load of The Orb, an egg-like structure squished between the
hotel's two buildings.) This is recherché Miami, and you'll be glad you came.

Marble bathrooms, walnut floors, Makn + Goetz bathroom gocdies, that kind of
lark. Oh, and a littla [brary In every room, bacawse you'ra clever like that.

And the lood?

Laurent Tourondal has s gittering CV on a global scale (Londen, NYC, Hong
Kong, couple of cther dishy addresses) and his LT Steak & Seafood - seasonally-
Inspired American. seeing as you ask - has brought a new destination restaurant
to South Beach, with the accolades to match. Tucked arcund the back of The
Betsy is The Alley where you can chow down on Neapolitan-style pzza undera
neon glow, whie the Lobby Barwill do the honours if you fancy those LT goodies
with a more kickad-back wibe. Oh, and breakfast on the tarrace, perched over
Ocean Drive as the joggerati swish by in all the right Lycra, is a treat.

Whatis there 1o do?

The herc of our story, Jonathan, has used his hefty philanthropic clout and
turmned The Betsy ito a glittering cultural hub for Miami. Which means an
ever-changing roster of events and talks and gigs and whatnct, often with star
tumns. ‘Salon by the Sea' is their Bl bury Set-style cultural seres, fronted
by James Franco and John Grisham among others. The Writers Room, if you
fancy being a scribe in residence, has hosted two US Poet Laureates. There's a
monthly read-through for local playwrights, to which you're welcome. And we've
not even mentioned the two pools - one on the roof, dreamy! - or the sunrise
yoga sessions or the weekly cocktsils hosted by Betsy and Roea (those blonde
bombshells we mentioned), Spoilt, much?

Andthe LGBTQbit?
South Beach is synonymous with cracking LGETQ+ hullabaloa. Just down the
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Miami: Colour, Concrete and Coffee at the Wynwood Walls

The Wynwood Walls are a sensory overload, The cutdoor art exhibition, which spotlights graffiti artists and culture
from around the world, is a rugged, technicelour space in Miami's Art District. It evokes an apocalyptic underpass and
a contemporary gallery in equal measure. If the beaches of Miami are the main draw for tourists visiting the city,

Wynwood is a hidden gem awaiting explorers willing to trade sun and sea for colour, concrete and coffee,

The space was conceived in 2009 by property legend Tony Goldman, who sadly died in 2011, though development,
expansion and rebirth in the space has continued for the 11 years since its gates first opened. In that time, the initial
outdoor space has spread to the surrounding warehouse walls and shopfronts in an ever-expanding canvas of urban
art.



The pieces on display in the small space at Wynwood evidently could not be contained, and the resulting murals
‘Outside the Walls’ bring a sense of cohesion to the surrounding neighbourhood. Inviting world-renowned artists to
ply their trade to the plain walls of the surrcunding buildings has completely transformed the neighbourhood, and
artwork can be enjoyed from pavement level, right to pieces you need to crane your neck to see, It's completely

immersive

My first visit to the Wynwood Walls was on a Thursday afternoon when the area was abuzz with visitors. As expected
the sight of these dozens upon dozens of murals and graffiti pieces is a draw for selfie hunters, and the ocpen space
l=aves enthusiasts to scurry like ants from one mural to another. [tis a true haven for those looking to make an eye-
popping addition to their Instagram story — all the content of an exclusive art exhibition without the snobbery arcund
social media expected at a conventicnal gallery. When it’s busy there is welcome pressure to drink in the Walls as

much as possible, with the colour, flow and design of each piece crashing across the space like waves.



My second visit took place on a Saturday morning, and against conventional wisdom all was quiet in Wynwood. It felt
like the neighbourhood, still waking up, or groggy from the working week, had been left to its locals for a few still
hours. Under these conditions observing the walls become a more introspective experience akin to a visitto anart
gallery, opposed to an installation-turned tourist attraction. While pecple milled in the Wynwood Bar and Restaurant
grabbing coffees and breakfast, early visitors like myself had the cpportunity to take in the art on a more personal

level,

But there is a sombre pigment running across the canvases of the Wynwood Walls, emerging most strikingly in its
murals. Given the reputation of creator Tony Geldman and his involvement in rejuvenating Wynwood, thereis an
element of sadness felt through the pieces made in memoriam to him. Tony's visicn for the Walls, and for Wynwood
at large becoming Miami’s cultural hub, can clearly be considered a success in 2020, Artist Shepard Fairey, the mind
behind the "Obey’ visual language, features heavily in the installation, and his dedication to Tony can be found right
at the main entrance to the Walls. His prominent reds, blacks and whites provide an austere, baseline style at the
entrance - a moment of arder which crumbles by the very next wall as the work of other artists collide and contrast in

an enveloping carmage.

In the course of its 11 years, the Wynwood Walls has provided an ever-shifting showcase of more than 50 artists, and
at any given time represents the very bestin global graffiti art. As a result, the sights on display really are a treat for a
visitor with even a passing interest in the form. This timeframe has alzo meant the area surrcunding the Wynwood

Walls has developed, too. Everything you need for a convenient day out is a stone’s throw from the gates. One stand-

out, 1 800 Lucky, is an indoor foodeourt and bar, serving pan-Asian food and beers from local breweries.

The Wynweood Walls is completely free to visit, though also hosts exclusive exhibitions throughout the year which are
ticketed.

Teo learmn rmore about your trip to Miami, visit wweaw.miamiandbeaches.com



T3
April 12020







Publication: Living
Circulation: 600,000
Date: 01/03/2020
Title: Less is a bore
Ads Value: S 40,000
Coverage: 1 page

Living



Publication: vanityfair.it

Circulation: 620,100

Date: 01/03/2020

Title: Prisons, fortresses and lighthouses: abandoned places trnsformed by design
Ads Value: S 5,000

Coverage: 2 gallery pages

URL: https://bit.ly/2K5S0uK



https://bit.ly/2K5S0uK

Publication: TTG lItalia

Circulation: 11,000

Date: 09/03/2020

Title: Miami, the ocean and other stories
Ads Value: S 1,500

Coverage: % page



Publication: artslife.com

Circulation: 136,320

Date: 18/03/2020

Title: The art fairs orgy of the next Autumn. The new calendar.
Ads Value: S 2,000

Coverage: paragraph

URL: https://bit.ly/2K3kmGb



https://bit.ly/2K3kmGb

Publication: living.corriere.it
Circulation: 389,400

Date: 20/03/2020

Title: How Miami Skyline is changing
Ads Value: S 6,000

Coverage: 1 page

URL: https://bit.ly/3cjul62

LL’ﬂ'ﬂé


https://bit.ly/3cjul62

Publication: panorama.it

Circulation: 416,000

Date: 24/03/2020

Title: Dream holidays on sale for next summer
Ads Value: S 4,000

Coverage: 1 page

URL: https://bit.ly/2yalPuy



https://bit.ly/2yaJPuy

Publication: living.corriere.it

Circulation: 389,400

Date: 24/03/2020

Title: Postmodern architecture: less is a bore
Ads Value: S 6,000

Coverage: 1 page

URL: https://bit.ly/2Xy2Txq

LL’ﬂ'ﬂé


https://bit.ly/2Xy2Txq

Publication: passionedesign.it

Circulation: 3,480

Date: 24/03/2020

Title: Postmodern architecture: less is a bore
Ads Value: S 40

Coverage: 1 page

URL: https://bit.ly/2RAsF02



https://bit.ly/2RAsF02




Publication : M Le Magazine du Monde
Headline : Librement Inspiré : Meuble de séjour

Author : N/A

Date of publication : 31/1/2020
Circulation / Visits per month : 316.870

Total Media Value : $21.247
Resulting from : Meeting/Public Relations & Pitching

M LE MAGAZINE DU MONDE

Pays : FR
Périodicité : Hebdomadaire
0JD : 265208

LE GouT

Tous droits réservés a I'éditeur

s MeEUDE
de SEJOUR.

APRES DES VACANCES A RNsiasa:
EN FLORIDE, LA DESIGNER
ISABELLE GILLES A IMAGINE, AVEC
YANN PONCELET, UN BUFFET

EVOQUANT LE QUARTIER ART

DECO DE SOUTH BEACH.

CHAQUE ANNEE, ISABELLE GILLES ET YANN
les fondateurs du studio de design

PONCELET,
Colonel, s offrent un voyage pour nourrir leur ima
ginaire. Lors de vacances a Miami, en Floride,
I sabelle est profondément marquée par lapuis
sance esthétique du quartier de South Beach.

Ravageé en 1926 par un ouragan, ce front de mer
fut enti érement reconstruit au cours des

années 1930 dans un style qui mélange |les canons

architecturaux du mouvement Art déco et une
_ P _ «L.’idée nous est

certai ne vision des tropiques.

venue de dessiner un buffet qui s inspirerait de la

pal ette de couleurs du quartier et de ses rythmes

i . . Nous avons
architecturaux, explique la designer.
imaginé ce meuble comme |le centre des regards

dans une piéce, un peu comme le sont ces immeubles

iconiques dans le ciel de Miami. Tout en I’ épurant
et en nous débarrassant des effets de style, nous

avons conserve le coté cartoon des facades, avec

les couleurs, I’'imagerie, les traits évidents. »
Ce buffet incarne bien laligne éditoriale de ce stu

dio et maison d’ &dition, dont chaque projet

embrasse un style coloré au graphisme affirmeé, “
Marie GODFRA1N

Date : ler fevrier 2020
Page de l'article : p.4

Page 1/1
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Author : Karinne Delorme

Date of publication : 1/3/2020

Circulation / Visits per month : 15.000

Total Media Value : $14.680

Resulting from : Presstrip - July 8th - 17th 2019
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, SAP CONCUR : TENDANCES DES
DEPLACEMENTS PROFESSIONNELS POUR 2020

a personnalisation des déplacements: 51 % des voyageurs d'affaires trouvent la politique

voyage de leur entreprise restrictive et contraignante et préferent réserver leurs déplace-

ments de maniére indépendante via des plateformes digitales simplifiées, qu'ils utilisent
aussi dans leur vie privée.

Favoriser l'équilibre vie privée-vie professionnelle, méme lors des déplacements : en
France, 43 % des millennials sont adeptes du bleisure. Résultat : 57 % des entreprises créent
désormais des politiques voyage permettant a leurs employés de combiner déplacements pro-
fessionnels et vacances.

L'analyse prédictive des risques et de 'humeur du collaborateur peuvent améliorer la qua-
lité du voyage : aujourd'hui, 63 % des travel managers estiment que les salariés sont davantage
exposés aux risques lorsqu'ils voyagent qu'auparavant. Par ailleurs, moins d'un salarié sur deux
fait confiance a son employeur sur sa capacité a prendre en compte les risques auxquels il s'ex-
pose lorsqu'il se déplace. Pourtant, il existe des solutions pour remédier aux risques encourus lors
des déplacements. Grace a l'analyse prédictive des données, les risques peuvent étre anticipés.
L'IA est, quant a elle, capable de prédire un ressenti, comme les humeurs des salariés, partagées
sur les réseaux sociaux.

Réduire 'empreinte carbone : plus de sept entreprises sur dix estiment qu'il est important
de donner aux voyageurs d'affaires des choix de déplacements durables, comme des options
respectueuses de 'environnement lors de la réservation (72 %), de les encourager a adopter des
pratiques durables (78 %) et a recevoir des rapports pour calculer les émissions de carbone (85 %).

Une gestion toujours plus intelligente des Frais de déplacement: en 2018, 3 ['échelle mon-
diale, le montant du budget dédié au voyage d'affaires s'est élevé a 29,2 Mds € et devrait aug-
menter de 7 % d'ici 2022. En 2020, la gestion intelligente des dépenses sera un moyen complet
pour les entreprises d'obtenir une vue unifiée des dépenses.

Source : SAP Concur. Tous les chiffres sont issus d'enquétes menées par GBTA, CWT, Epsa Groupe et
UAFTM pour SAP Concur.
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MIAMI : THE BILTMORE (CORAL GABLES)

PAR KARINNE DELORME

Irrésistible piscine | Lors de la construction de I'hétel voici pres
d'un siécle, ses 2 000 m? en faisaient la plus grande au monde,
fréquentée par les célébrités de I'époque. Aujourd’hui, on fait

trempette face aux sculptures romaines qui la borde tout en sirotant

I'une des meilleures Margarita de Miami.

déalement situé a seulement 8 km de 'aéroport international et

20 minutes de Miami Beach, le plus ancien hotel de la ville, bati
en 1926, irradie de toute sa classe le trés cossu et végétal quartier
de Coral Gables. Membre des Leading Hotels of the World, cet
établissement classé aux Monuments historiques ainsi que son
célébre golf ont récemment bénéficié d'une vaste rénovation.

ON AIME

La majestueuse architecture méditerranéenne de cette
propriété se teinte d'influences italiennes classiques, mau-
resques et espagnoles. Elle ne manque pas charme avec ses
toits couverts de tuiles rouges et sa haute tour dominant l'en-
semble. Mélant meubles en bois massif et profonds canapés en
velours, la décoration intérieure évoque les riches demeures
coloniales. Coté papilles, le régal est au rendez-vous ! Les lieux
présentent deux restaurants, la Palme d'Or (distingué par le
Zagat) et le Fontana doté d’'un magnifique patio. Ce dernier
concocte une cuisine italienne ensoleillée pleine de saveur. Et
que dire de la piscine, sinon qu’elle constitue sans hésitation
['un des atouts phares du resort. Enfin, la rédaction a apprécié
le service gratuit de voiture avec chauffeur, permettant de se
rendre dans le coeur commercant de Coral Gables.

Coté gastronomie,
mention spéciale au
Fontana, le restaurant
italien traditionnel
organisé autour de la
fontaine de la cour
intérieure. On y savoure
des pétes fraiches faites
maison, comme le

pain croustillant et les
viennoiseries proposées
au petit déjeuner.

11

H

D'un confort absolu, les chambres luxueusement rénovées dévoilent
une élégance classique avec leurs plafonds ornés de moulures,

leurs jolis lustres rétro et leurs canapés en velours. Les murs des
couloirs de Iétablissement agrémentés de photos de stars plongent
le visiteur au coeur des années dorées de Miami.

Les 60 ha de jardin tropical du resort abritent un
parcours de golf 18 trous signé Donald Ross.

ON AIME MOINS

DiFFicile de trouver un bémol a ces lieux conjuguant a mer-
veille le triptyque « luxe, calme et volupté ». On regrette
toutefois le manque d'animation nocturne du quartier.

273chambres dotées d'une literie moelleuse a sou-
hait. Coté événementiel, les lieux disposent au
total de prés de 7 000 m? d’espaces de réunion répartis entre
une aile de I'hétel et un centre de conférence (Conference
center of the Americas) doté d’'une technologie sophistiquée
(internet haut débit, traduction simultanée, équipement de
téléconférence sans fil, rétroprojecteur HD...). Tout un éven-
tail d'options de team building sont également proposées
parmi lesquelles une classe de cuisine (maximum 24 partici-

pants). A noter que le manager est de nationalité francaise,
ce qui facilite la communication ainsi que l'accueil.
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Publication : The Red Bulletin

Headline : Vue sur Mer

Author : N/A

Date of publication : 3/3/2020

Circulation / Visits per month : 283.100

Total Media Value : $57.882

Resulting from : Meeting/Public Relations & Pitching

ARKOUF

Vue sur mer

Littoral saturé? Montée des eaux? A Miami_

une mai son flottante ouvre des perspectives.

Tous droits réservés a I'éditeur

Miami est une place du luxe

et du (bon ?) goat cosmopolite.
Laville abrite des individus

parmi les plus riches des Etats-

Unis et attire des citoyens avec

la promesse d'une vie huppée

sur la cote. Hélas, avec le
réchauffement climatique qui

se fait de plus en plus ressentir

dans la vie quotidienne, Miami
est aussi I’un des endroits les

plus exposés ala montée du

niveau de la mer.
Basée en Floride et lancée

par deux Francais, |a société

Arkup confronte ce défi avec
une idée novatrice: construire
pour les résidents des maisons

de verre modernes et élé

gantes, qui flottent prés du
rivage, évitant du coup de sur
charger un littoral déja saturé.
Avec une popul ation urbaine
en constante augmentation,
beaucoup se tournent vers la
mer pour leur future habita

tion. Le concept de maison flot
tante d'Arkup reproduit sur

I’eau lavillarévée de Miami, en
I'agrémentant de dispositifs de

survie. Son principal atout tient
dans sa capacité arésister aux
tempétes et a une mer agitée.

Elégante et raffinée, la maison
N’ en est pas Mmoins capable de

braver des ouragans avec des
vents de 250 km/h grace a son
systéme de levage. Deux
moteurs propulsent la maison
vers des eaux peu profondes
ou ses piliers hydrauliques de
12 meétres de haut éléevent la

béati sse au-dessus du niveau

de la mer, protégeant ainsi ses
occupants des tornades et

des inondations. «Concept
avant-gardiste unique de vie

sur I'eau en autonomie » selon
I'entreprise, |la maison flot
tante de 400 M2 plus spa
cieuse que bien des propriétés
sur le rivage constitue une
alternative écologique cré

dible. Entiérement alimentées
al’énergie solaire avec zéro

émission, les maisons d’ Arkup
assurent leur autonomie grace
2 un systéme de purification

des eaux de pluie et de gestion

interne des déchets.
Si cette maison de luxe

flottante s'adresse avant tout
aux plus fortunés de Miami,
Arkup espére dével opper des
variantes plus modestes et
plus abordables afin d'éendre
sa mission écologique. Avec

la montée des niveaux d’ eau

et |le besoin urgent d’ alterna
tives énergétiques, ces
constructions flottantes vertes
pourraient bien &tre la solution

pour le logement durable dont

le monde a besoin.

THE RED BULLETIN

Pays : FR
Périodicité : Mensuel
0JD : 157979

Date : Mars 2020
Page de l'article : p.18
Journaliste : LOU BOYD
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N OUV EA UTES 2020 EZ%Z(:iiEiltqé : Mensuel

Pour tous
les budgets!

C'est acté, le hors-bord reste la propulsion reine de ce salon
floridien. Qu'ils mesurent 6 ou 12 metres, 99% des bateaux
présentés dans les pages qui suivent en sont équipés. Sur

certains, c'est par brochette de trois ou quatre et avec des
puissances dépassant les 300 chevaux; sur d'autres sinvitent

des motorisations plus raisonnables. C'est ca Miami...
TEXTE: SULIEN BRICCO, STEPHANIE DE LOUSTAL, PHOTOS : VIRGINIE PELAGALLI.

BAYLINER Trophy

U ne renai ssance

Trés célébre dans |es années 1980-1990, |a marque Trophy
du groupe Brunswick avait é&é mise en sommeil aprés lacrise

de 2008. Elle revient sur le devant de la scéne en 2020 sous
laforme d’une gamme de quatre opens intégrée ala marque
Bayliner. Deux des quatre sont déja connus, il s’ agit des CC6
et CC7, caractérisés par leur caréne en aile de mouette.

Les véritables nouveautés dévoilées a Miami sont deux opens

de 20 et 22 pieds (6 et 6,60 M), dotés d’ une caréneen V,

d’ une consol e de pilotage centrale et d’ un avant trés large
accueillant des banquettes convertibles en bain de soleil.

Ces modéles sont déclinés en deux versions, CC et CX qui se
différencient par I’ anénagement de leur cockpit. Davantage
vouées ala péche, les versions CC disposent d’ assises arriére
repliables pour obtenir une plateforme de lancer, ainsi que
d’un vivier. Destinés a une utilisation plus familiale,

les modéles CX proposent une banquette arriére dans leur

cockpit. Les Trophy seront présentés en France au Salon
du Grand Pavois de La Rochelle et devraient afficher des tarifs

trés compétitifs.

Tous droits réservés a I'éditeur MIAMI 5984558500524
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Page de l'article : p.40,41,42,...,5(
Journaliste : JULIEN BRICCO,
STEPHANIE DE LOUSTAL.

« 280 Vantage. Prix HT aux E-U : 223 548 € avec 2 x 350 ch - Long. : 8,45 m - Larg. : 2,74 m - Mot. maxi :
2 x 400 ch -Distrib. : réseau

Tous droits réservés a I'éditeur

Ce n'est pas une, mais deux
nouveautes que le cél ebre

chantier floridien Boston Whaler

dévoilait a Miami. Lapremieére,
le 280 Vv antage, vient remplacer

le 270 dans |la gamme

de dual-consoles. Plus moderne
dans ses lignes que son

prédeécesseur, il dispose sur
babord o une porte de coupée
et son grand cockpit accueille
une banquette arriére face a

une autre au dossier rabattable.
Un passage central meéne au

bow-rider, et le poste de barre

est abrité sous un hard-top

intégrant sur I’ arriére un taud

de soleil télescopique. Qu'ils
ne mesurent que 8 metres,

tel ce modele, ou 12 metres
comme la deusxiéme nouveauts,

le 405 Conquest, le niveau
de qualité et 1a robustesse

des Boston laissent toujours

sans voix. Plus grand

de la gamme « d' habitables >

Page 2/9

Conquest, le 405 est un bijou
de technologie. Son esthétique
est discutable avec sa timonerie
ouverte haute et trés carrée,
mais tout & bord est magnifique,
astucieux et bien pensse. Depuis
le cockpit doté de banquettes
rétractables, deux marches
menent ala timonerie ouverte
nantie d’ un carré en vis-avis
sur babord et d' une cuisine bien

equipée sur tribord. Le poste de
barre est un Modeél e du genre

avec son écran immense, le
meéme &tant installé sur babord

devant 1a banquette copilote.
Le 405 dispose d' une belle
cabine avant pourvue o un lit
en Tlot, d' un carré convertible
en couchage et d' une mid-
cabine separée par un rideau
de courtoisie. |1 est proposs

avec quatre hors-bord

de 300 chevaux en puissance

minimale et de 450 chevaux

masci mum.

MIAMI 5984558500524
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CHAPARRAL 280 OS X

Lagamme OS X du constructeur
américain Chaparral compte deux
modéles, un 28 pieds, dévoiléici,

et un 30 pieds. Les deux unités
incarnent une nouvelle génération de

bow-riders caractérisée par un acces

au salon de pont avant assuré par
un passavant décal é sur babord
et non plus central, comme c’ était

le cas sur les anciens modéles.
Le 280 OS X dispose d’ une porte

de coupée latéral e sur tribord

Page 3/9

Bow-rider de nouvelle génération

et d’un cockpit abrité sous un hard

top, doté d’ une banquette arriére
dont le dossier s avance, se recule
ou se place au centre pour obtenir

différentes configurations d’ assises.
Derriére |le poste de pilotage se

trouvent deux confortables siéges
avec dossier et accoudoirs. Quant a
la console, elle dissimule une petite
cabine, pourvue d'un lavabo et d’ une
banquette réduite, et offrant surtout

une grande capacité de rangement.

CUTWATTER

CHRIS-CRAFT Launch 31GT

Bow-rider et hors-bord

Preuve que le hors-bord est vraiment |la tendance outre-Atlantique,

32 Command Bridge

Catamaran avec option foils

la marque Chris-Craft, réputée pour ses magnifiques runabouts propul sés

par des Z-drive, exposait douze modél es dont neuf étaient équipés de

hors-bord. C’est le cas du Launch 31 GT, qui vient rejoindre lagamme GT
de bow-riders hors-bord lancée par le chantier il y a quelques années

et qui compte aujourd’ hui quatre modeéles de 25 a 35 pieds. Le 31 se situe
donc en milieu de gamme et affiche comme tous les Chris-Craft un niveau

de finition exemplaire et des lignes alafois classiques et intemporelles.

Porte de coupée latéral e sur tribord, banquettes convertibles dans

le cockpit, sellerie épaisse et touches de teck trés élégantes sur les plats-

bords, ce bateau est proposé avec un hard-top qui recouvre le cockpit

et |le passage central vers le bow-rider.

« Prix HT aux E-U : 295 274 € avec 2 x 300 ch Verado - Long. : 9,44 m - Larg. :
3,05 m - Mot. maxi : 2 x 300 ch Mercury - Constr. : Chris-Craft

Tous droits réservés a I'éditeur

« Prix HT aux E-U : apartir de 305 000 € avec 2 x 300 ch Yamaha- Long. :
12,10 m - Larg.:3,05 m-Mot. maxi: 2 x 300 ch - Constr.: Cutwater

Le 32 Command Bridge est

banquette pour deux passagers.

le premier bateau équipé d un fly
de la marque Cutwater, dont la
gamme compte quatre modél es

de 24 a 32 pieds déclinés en
différentes versions. Pensée pour

lacroisiére, cette vedette
est propulsée par deux hors-bord
de 300 chevaux chacun en

puissance maximale installés sur

une plateforme rapportée. Son
cockpit dépouillé comprend des

banquettes | atéral es rétractabl es.
Le fly de taille modeste accueille

le poste de pilotage ainsi qu’ une

L es aménagements intérieurs
offrent une cabine avec un lit
double placé en biais dans la
pointe et un cabinet de toilette
pourvu d’un compartiment
douche séparé. Latimonerie

recoit un bloc-cuisine installé
en longueur sur babord et

un carré en face-a-face obtenu
aprés avoir bascul é |a banquette

du poste de barre. Sous ce coin
dinette se dissimule une

mid-cabine alaquelle on accéde

en soulevant le plancher.

MIAMI 5984558500524
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NOUVELLE VHF STE' NERQ

Prenez votre sécurité en main ! Nothing Escapes Y ou

%

L orwte COMMANDER
Compacte et légére 7X5017X50c

Etanche IPX7

12 heures d’ autonomie

Chargeur USB

Double/triple veille =INCASSABLE =

Fonction drainage vibrant =N EGA L E
INDISPENSABLE

Alerte météo
Fonction ATIS (navigation fluviale)

r3 @

PLASTIMO PLASTIMO

lu, mer vous Sourit la mer vous Sourit Wwww.steiner.de
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HINCKLEY Sport Boat 40X Un plan de pont différent

L' année derniére, le chantier Hinckley cedait
ala mode du hors-bord en présentant un model e

de 12 meétres appel & Sport Boat 40C propul s&

par trois blocs Y amaha. Cette année, il réitére et

confirme son intention de se faire une place sur

ce marché avec la méme caréne de 12 métres

déclinée avec un Nouveau plan de pont.
Disponible avec un bow-rider et une i mposante
console de pilotage, la version 2019 s appel ait

Sport Boat 40C. Pour 2020, le Sport Boat 40X

se caractérise par un avant compl tement ponté

dissimulant des aménagements autori sant

lacroisiére. La pointe est occupée par un carre

convertible, et une mid-cabine porte a quatre
la capacité de couchage de cet intérieur qui

comprend aussi un bloc-cuisine et un cabinet

de toilette. Avec 3 x 425 chevaunx,

le Sport Boat 40X est annoncé a 57 noauds.

MAKO 236 CC

MONTEREY 255 SS

Une version hors-bord

Classique mais efficace

Le 236 CC - pour
Center Console -

de la cslebre marque
ameéricaine Mako est
un open alaligne et
au plan de pont assez
classiques qui vient
se glisser dans

la gamme entre le 214

et le 284. 11 est doté

sur I’ arriere de deux
viviers qui encadrent
une banquette
rétractable et de deusx
bacs a poissons
lateraux install és dans
les fonds du cockpit.
Une porte de coupée
sur babord

permet o’ embarquer

facilement et de

remonter le poisson

par le cote.

« Prix HT aux E-U:
apartir de 124000 €

avec 300 ch-Long.:
7,10 m-Larg. :2,58 m
Mot. maxi : 350 ch

Distrib.: Bass Boat
Europe

' est laversion hors-bord du 258 SS que le chantier Monterey

exposait a Miami. Appelé 255 SS, ce bow-rider reprend le plan de
pont du 258 avec un cockpit équipé d’ une banquette en L pourvue

o' un dossier amovible qui permet d’ obtenir une doubl e assi se
orientée vers la plage de bain ; celle-ci affiche des dimensions trés
généreuses malgre la présence du moteur hors-bord. L' acces au

bow-rider se fait par un passage central entre les deux consol es,
celle de tribord accueillant |e poste de barre alors que celle de

babord dissimule un cabinet de toilette.

= Prix HT aux E-U : apartir de 112 000 € avec 300 ch Verado - Long. : 7,92 m
Larg. : 2,59 m - Mot. maxi : 350 ch - Distrib. : Sensey nautic

Tous droits réservés a I'éditeur
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Ce petit open de moins de 6 métres
Proposé a moins de 30000 € avec
saremorque prouve que le Salon
de Miami ne présente pas que
des gros bateaux surmotorises, mais

< adresse aussi aux budgets plus

Mmodestes. Situé dans le Mississippi.,

le chantier Nautic Star possede

plusi eurs gammes d’ opens, une
regroupant des unités pour les eaux
protégées, les bay-boats, une autre

pour la péche au large et, enfin, une

mixte appel ée Hybrid et proposant

un programme alafois familial et

peche. Plus petit model e de cette

gamme Hybrid avec ses seul ement

5,77 metres de long, le 191 est assez

bas sur I’ eau et respire la simplicité.
11 dispose d’ une console centrale

derriere laquelle le pilote profite d' un

leaning-post et sur I’ avant o’ un large

CORRECT CRAFT Nautique GS22e
Une version 100 % éectrique

Electrifier un bateau lourd, avec

un programme de loisirs gourmand

en énergie, laissant peu de place

au travail d efficience sur la carene,
represente un sacré defi

technologique. Défi en passe o’ etre
relevé par Correct Craft avec la

présentation du GS22e, la version

&l ectrique du bateau de glisse GS22.

Celle-ci est equipée d' un systeme

propulsif &l ectrique maison,

développé par la firme Ingenity
(rachetée par Correct Craft)

et annoncé comme trés performant.
Le GS22e offrirait ainsi 2 a3 heures
o autonomie en Mmode d" utilisation

normal pour la pratique du

wakeboard et du wakesurf. Autre

point fort, il Ne nécessiterait
Que 90 minutes de charge avec un

<« super chargeur », contre 4 heures

avec un chargeur classique.

« Prix: ne-Long. : 6,70 m-Larg. : 2,54 m-Mot. : 200 kW - Batteries: 124 kW/h

Distrib. : Hugo Boat

Tous droits réservés a I'éditeur

Page 6/9

salon en V. L' arriére du cockpit est

doté de deux siéges escamotabl es.

« Prix HT aux E-U : apartir de 27 582 €
avec 90 ch - Long. : 5,77 m - Larg. :

2,49 m - Mot. maxi : 115 ch - Constr. :

Nautic Star
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PURSUIT S378 Sport pu haut de gamme

Place parmi les plus grands modeél es de la gamme

Sport du constructeur Pursuit, le nouveau S378 est
une pure merveille. Outre des lignes sportives et

élanceées, il profite, comme tous les Pursuit, d' un

niveau de finition remarquable qui le place sur le

marchée de I open haut de gamme. Sa particularite

réside dans la présence de longs hublots de coque

Qui donnent Non pas sur une cabine, Mmais dans les

SCARAB 285 1D

Lejet-boat X XL

passavants assurant la liaison entre I” avant

et I’ arriére du bateau. Ces hubl ots ont NéanNMoiNs
pour vocation de laisser passer lalumiére jusqu’ a

ceux de la cabine intégrée dans la console

Page 7/9

confortables siéges dont un au centre pour

le pilote. Avec trois Y amaha de 425 chevaux,
le Pursuit S378 est annonce a plus de 50 noauds

en vitesse de pointe.

de pilotage et qui accueille un carré convertible

- Prix 1T
en un couchage, ainsi qu’ un cabinet de toilette

v amaha
avec WC marins & ectriques et douche. L e poste
de barre est un Modeél e du genre avec trois 1275 ch

- Import.

Avec une longueur de coque de 8,50 métres, le 285 1D vient

coiffer par le haut la gamme de jet-boats de |a marque Scarab,
depuis quel ques années entrée dans e giron du groupe

Bénéteau. Elle se positionne aussi parmi

les plus grands bow-

riders a propulsion jet du marcheé. Son plan de pont est cel ui

o' un bow-rider classique, avec un vaste cockpit équipeé

o' une banquette en L sur babord et d' un salon de pont avant,
mais le style est bien celui de la marque Scarab avec des lignes

anguleuses et trés modernes qui

< adressent sans conteste

2 un public plus jeune. Sa propulsion jet de 2 x 300 chevaux

rix: & partir de 119993 € avec

en puissance maximal e associ ée a ses banquettes modul abl es,

sSon pont recouvert d' antidérapant de type Seadek et son arceau

intégrant de gros haut-parieurs en font I’ unité parfaite pour

1a prati que des sports de glisse.

Tous droits réservés a I'éditeur

2 x 250 ch Rotax — Long. : 8,50 m

Larg. 600 ch

2.80 m - Mot. maxi *

Distrib. : réseau

SCOuUT

aux E-U : apartir de 700 000 € avec 3 x 425 ch

-Long.: 12.32m —Larg. : 3.66 m - Mot. maxi:

French Boat Market

Un flot de nouveautés

Lagamme LXF, pour Luxury
Center Console, accueille trois

NnouveawLn< Modeles, les 277,305

et 330 qui viennent remplacer
respectiverment les 275,300 et
320 existants. Ces trois opens

sont dotés d' une porte de coupée

laterale, ainsi que de banquettes
escamotables et de viviers

dans leur cockpit. Leur console
de pilotage intégre un T-top
rigide et les sieges du pilote

un Meuble de cuisine sur I’ arriere.
Dans la gamme de dual-console
Dorado,

le 215 se substitue

au 210.

Malgré sataille plus réduite,
le meme souci du détail

et le meme niveau de fi

ition que
sur les plus grands est retrouve
a bord de cette unité.

i . 217 700 €
w277 L=, PIXTTC:

sans moteur - | gng : 8,38 m

450 ch

Larg. : 2,74 m - Mot. maxi

- 330 Lxp. PNXTTC: as1 700 €

sans moteur - | gng : 9,98 m
900 ch

* 3,15 m-Mot. max
Prix TTC:

Larg.
«215

Dorado.

85 700 € sans moteur - | gng.
6.55m - Larg. : 259 m - Mot. maxi :
200 eh - |mport, * French Boat Market

MIAMI 5984558500524
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SEA RAY SLX-R 400e

Un véritable bijou !

Ce bow-rider N’ est pas seulement
magnifique par ses lignes sportives
et son niveau de finition, ¢ est aussi
un petit bijou de technologie. Congue

sur la base du SL X 400 en hors-bord,

cette version prend un R et « e »
dans son appellation pour désigner
sa motorisation assurée par trois

blocs Mercury 450 R (pour Racing)

Tous droits réservés a I'éditeur

et le fait qu’ il bénéficie d’ une fonction
o &l ectrification unique et total ement
innovante. A la place du groupe

Slectrogene, ce bateau recoit en effet

le systéme « e-Power Fathom >, qui
comprend une batterie lithium-ion

de haute capacité assurant |a gestion

de I’ alimentation de tous les

accessoires du bord. Ce systeme

<« e-Power Fathom » équivaudrait a

Fusion Apollo RA770 avec &cran

tactile pour un son d' une qualité

dix batteries de Tesla Le SLX-R 400e
est egal ement equi pé de deux &crans

inégalée. Il est aussi équipé

de série du systéme de surveillance

NSO evos de 16 pouces de Simrad, et
o' un systéme audio marin Premium

a distance Sea Ray Connect.

TIARA 43 LS

Un pont original

Grand frére du 38 L S, ce day-boat présente

un plan de pont original et intéressant. Son

cockpit accessible par une porte de coupée
latéral e sur babord dispose sur I arriére
o’ un carré, constitué d’ une banquette en U

et d' une table (convertibles en bain de soleil),

qui présente |a particul arité de pivoter

entierement vers I’ arriére face aux trois

Mmoteurs. Dans sa position initiale, ce carre
fait face a une grande banquette adossse
aux trois confortabl es siéges du poste de
barre. Un unique passavant sur tribord meéne

2 un salon de pont avant profond et doté de

trois assises face a la route appuyées contre

I’ avant de la consol e de pilotage. Cette

derniére dissimule une cabine of frant quatre

couchages répartis entre un lit double avant
installé en biais et une Mid-cabine al’ arriére

separée par un cabinet de toilette. Le 43 LS

est pourvu d' un hard-top rigide i ntégrant
un taud de soleil tél escopique.
« Prix HT aux E-U : & partir de 920 000 € avec

3x425ch-Long.:13,25m- Larg.: 3,96 m
Mot. maxi : 3 x 425 ch - Constr. : Tiara Sport
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VALHALLA 33 yne nouvelle gamme d’ opens

Connue pour ses gros fishings et ses motor-yachts, la marque Viking

souhaitait depuis quel ques années dével opper une gamme de bateaux plus

chantier Viking Y achts en matiére de fabrication. Le 33, benjarr

N de cette

nouvelle gamme, dispose d’ un cockpit dépouillé équipé de deux assises

rabattabl es situées de part et d’ autre du vivier central lui-méme installé

petits, des opens de pé&che entre 26 et 34 pieds. C' est désormai s chose faite

avec cette marque VValhalla qu

propose trois opens de 33,37 et 41 pieds.

dans le tableau arriére. Son imposante consol e de pilotage regoit un vaste

tableau de bord constitué de deux &crans immenses et alle dissimule une

Développés avec Michael Peters, ils sont pourvus de la fameuse caréne

adouble step de I’ architecte américain et profitent du savoir-faire du

cabine mur

e de rangements, d’un lavabo et de WC marins &l ectriques.

WELL CRAFT 402 Fisherman L e plus grand des pécheurs

Ce modele est le plus grand de la gamme

Fisherman de la marque Waellcraft, qui appartient
depuis quel ques années au groupe Béndteau,

au Mmeéme titre que Four Winns, Glastron et Scarab.

Ce magnifique open ne peut renier

son programme « peche » avec ses banquettes

rétractables, ses deux grands viviers arriére, ses

Tous droits réservés a I'éditeur

Nnombreux coffres, mais il s adresse aussi aux

adeptes de la bal ade avec son vaste et convivial
salon de pont avant comprenant une banquette

en C et deux assises de type sofa install ses

sur I’ avant de la console. Cette derniére abrite

une cabine accessible par une porte sur babord

et pourvue d’ un carré convertible en couchage.

L e poste de pilotage recoit un tableau de bord

equipé de deux immenses ecrans Garmin

de 24 pouces, et trois belles assises. La grande
originalité de cet open est |a présence derriere

ces siéges de deux autres assi ses avec dossier

et accoudoirs, qui permettent a cing personnes

o etre install Ses derriére la console.

MIAMI 5984558500524
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48 heures a Miami, entre plage, art
et culture

CITY GUIDE - De Wynwood a Key Biscayne, en
passant par South Beach, suivez nos pas dans |la
plus grande ville de Floride pour un court séjour sous

les palmiers. Par Lucas Lahargoue

Ou voir du street art en Floride? Reportage et carnet d'adresses a Miami. Picasa

Miami a changé. En bien. Les rangées de cocotiers, les voitures de sports
ronflantes et les yachts étincelants sont toujours |a, mais il fleure un fort
parfum de nouveauté dans cette métropole qui vit un virage arty unique
au monde. Bienvenue dans une ville en mutation, que I'on visite toute
I'année, et ou I'on ne s’ennuie plus.
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» A lire aussi - Little Havana, Wynwood ou Little Haiti... Ces quartiers
a sillonner pour découvrir Miami autrement

L'arrivéee

L'aéroport de Miami est situé en plein coeur de I'agglomération. Une fois
atterri, et méme s'il y a des transports en commun, le moyen de transport
le plus pratique et le plus rapide reste le taxi. (Compter environ 25%, 35%
pour South Beach).

En ce moment
A VOIR

Rubell Museum

Collectionneurs d'art depuis 55 ans, Mera et Donald Rubell avaient ouvert
en 1993 une galerie en plein coeur de Wynwood. Le 4 décembre dernier,
le couple a inauguré un grand musée quelques blocs plus loin, nouvelle
vitrine pour présenter leur patrimoine et faire davantage tourner les
quelque 7 200 ceuvres de leur collection privée. Jeff Koons, Cindy
Sherman, Richard Prince ou Keith Haring figurent parmi la centaine
d'artistes contemporains représentés lors de |'exposition inaugurale du
museée a visiter durant tout cet hiver.

Ouvert du mercredi au dimanche, entre 10h30 et 17h30. 1100 NW 23 ST,
Miami. Tél.: +1 305 573 6090. Plus d'infos sur www.rubellmuseum.org.

L'HOTEL EN VUE

Greystone

Au nord de Miami Beach, cet hétel flambant neuf est I'une des jolies
nouvelles adresses du coin. Inauguré début février, il occupe un batiment
Art déco. Le style de I'édifice a été préservé, et I'intérieur a été
transformé en un cocon bohéme-chic, idéal pour poser ses valises a
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I'écart de I'agitation de South Beach. Dans les étages, 91 chambres et
suites sont décorées a coups de couleurs douces et de boiseries claires.
Le restaurant Sérévene propose une cuisine japonaise en fusion avec des
influences frangaises. Mais le point fort de I'hétel est surtout son rooftop
qui comprend une piscine et un bar d’'ou la vue plonge sur la célebre
Collins Avenue. A partir de 240$ la nuit.

Greystone Hotel, 1920 Collins Ave, Miami Beach. Tél.: +1 305 847 4000.

A TABLE

Le Time Out Market Miami sur Drexel Avenue. Leonardo Finotti

Time Out Market

En février 2019, Time Out a ouvert un nouveau Time Out Market a Miami
sur le modele de celui de Lisbonne inauguré en 2014. Le concept? Un
food court de 17 restaurants, trois bars et de grandes tables disposées
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au centre d'une halle qui rassemblent les chefs les plus en vue du
moment. Plats généralement entre 10 et 20 $.

Time Out Market, 1601 Drexel Avenue, Miami Beach. Tél.: +1 786 753
5388. Ouvert tous les jours de la semaine entre 11h et 23h. Fermeture a
minuit les vendredis, samedis et jours fériés.

JOUR 1: LART DE WYNWOOD A BRICKELL

Wynwood, quartier du street art a Miami. Picasa

Matinée

Pour bien démarrer la journée, rendez-vous au cceur de Wynwood, chez
Zak the Baker, une boulangerie ou les beignets roulés aux raisins et a la
cannelle sont particulierement efficaces pour prendre des forces avant
d'arpenter les rues. Longtemps baptisé «El Barrio», I'ancien fief de la
communauté porto-ricaine a bien changé. Aprés l'introduction du Second
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Saturday Art Walk et I'arrivée d'Art Basel (2002), des artistes du monde
entier sont venus chercher I'inspiration sur les fagades délabrées de la
zone, et les ont utilisées comme toiles pour présenter leur travail. Ainsi
depuis 2009, d'immenses fresques habillent des batiments désaffectés
sur des dizaines de blocs. Atomik, Sipros-sipros, Vihls, Kobra et une
ribambelle d'autres graffeurs reconnus décorent régulierement les murs
du plus grand quartier de street art au monde. L'expérience est unique.

Pause déjeuner

En quittant Wynwood par le nord, on fera escale chez Morgans sur la
29e rue. Ce restaurant au décor «rétro-floridien» léché propose une jolie
sélection de salades, de sandwichs ou de plats tel un bar au citron ou un
des cbtelettes de porc aux amandes. Non loin de 13, le Wynwood Diner
sert plutdt des brunchs de grande qualité dans un cadre moins aérien,
mais sur des banquettes club tres confortables. Cela aussi fait partie du
mythe américain.

Aprés-midi
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Le Corbusier par l'artiste francgais Xavier Veilhan dans Miami Design District. Picasa

Aux heures les plus chaudes de la journée, réfugiez-vous a l'Institute of
Contemporary Art, quelques blocs au nord de Wynwood. Ce musée
ouvert en 1996 a déménagé en 2017 dans un batiment dessiné par Maria
José Aranguren et José Gonzalez Gallegos. Le duo hispano-mexicain a
créé cet édifice sur le modéle d’'une «boite magique». Il abrite une belle
collection d'art contemporain qui méle des artistes en devenir a de
grands noms comme Louise Bourgeois ou Damian Ortega, qui y est
exposeé jusgu’en novembre.

En sortant du musée vous voila dans Miami Design District. Plus qu'une
luxueuse galerie commerciale, c’est surtout un grand terrain de jeu ou
des dizaines d'architectes s'en sont donné a coceur joie. Ainsi, la boutique
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Louboutin est signée de I'agence new-yorkaise 212box et c'est le duo
japonais Aoki & Uchibe qui a réalisé le magasin Louis Vuitton. Tous ces
édifices ultracontemporains sont répartis autour d'une magnifique cour
plantée de hauts palmiers et centrée sur le Fly's Eye Dome de Richard
Buckminster Fuller.

Diner et soirée

En fin de journée, quand le jour baisse et que la ville s'illumine,
descendez vers Brickell. Ce quartier est I'image d'Epinal que I'on se fait
d’une ville cbtiere américaine. Prés de la Miami River qui sépare le coeur
battant de la ville en deux, le grand food-court italien Luna Park s'étale
sur trois étages. Le premier est un marché ou |'on peut choisir des
salades, de la charcuterie ou des plats préparés. Le second rassemble
plusieurs restaurants spécialisés en viande, en fruits de mer ou en pizzas.
Enfin au troisieme et dernier étage, un grand bar a vin propose a ses
hotes plus de 4 000 flacons.

Vous n'aurez que deux rues a parcourir pour achever votre soirée au
Sugar. Ce bar est situé au 40e étage de I'hotel East, en plein centre de
Brickell. La végétation luxuriante de ce rooftop vous plonge dans une
atmospheére presque tropicale. Cocktail en main, vous admirez enfin les
lumieres de la ville: vous étes sur I'un des plus beaux belvéderes de
Miami.

Jour 2: un grand bol d'air de South Beach a Key
Biscayne
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South Beach. Lucas Lahargoue

Matinée

Apres avoir écumé le Miami urbain, prenez la direction de la c6te pour
cette deuxieme journée: South Beach est immanquable. C'est d'ici que
I'on admire le soleil se lever. Avant que la température ne monte, prenez

https://www.lefigaro.fr/voyages/48-heures-a-miami-entre-plage-art-et-culture-20200303 Pagina 8 de 13



48 heures a Miami, entre plage, art et culture 3/3/20 12:58

le temps de marcher le long du boardwalk qui longe la plage sur plusieurs
kilométres. Ce chemin cotier serpente entre les hauts immeubles blancs
qui se dressent face a I'Atlantique et la plage si large et interminable.
Vous distinguerez sans mal les cabanes de secouristes multicolores
plantées sur le sable. En ville les couleurs ne manquent pas non plus,
South Beach est connu pour étre le plus grand quartier Art déco au
monde. Derriere Ocean Drive qui fait office de vitrine étincelante, des
dizaines d'édifices blancs ou colorés sont éparpillés dans ce quartier
étonnant ou I'atmosphére est toujours détendue.

Pause déjeuner

South Beach est la zone la plus touristique de Miami. Attention a ne pas
tomber dans le piege de la plupart des adresses alignées sur Ocean Drive
ou Espafiola Way. Poussez plutot la porte de la Bodega Taqueria qui sert
des tacos de qualité, parmi les meilleurs de la ville. N'hésitez pas a ouvrir
la porte des toilettes au fond du restaurant, vous tomberez sur... un bar
caché! Sinon, hors de South Beach, Belle Isle abrite I'h6tel The Standard
dont le restaurant Lido Bayside Grill est installé sur un deck de bois
offrant une belle vue sur la baie de Biscayne.

Aprés-midi
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Crandon Park a Key Biscayne, au loin la skyline de Miami. Artur Debat/Getty Images

Pour prendre un peu plus de recul, rendez-vous sur Key Biscayne. Cette
fle est reliée a la ville par un pont qui traverse la baie. Le tournoi ATP de
tennis de Miami se tenait ici depuis 1987 avant d'étre déménageé I'an
dernier dans une salle sans ame. Il reste cependant a Key Biscayne une
atmosphere décontractée qui permet de souffler. On y vient pour prendre
un bol d'air a seulement quelques minutes de South Beach. La pointe de
IMle est classée Parc d'Etat et tapissée d'une forét encore préservée. Les
plages sont loin d'étre envahies et le week-end, les alentours du phare
surnommeé «el farito» sont un point de ralliement des Cubains de Miami
qui se retrouvent ici en famille avec de la musique. Ambiance latino
garantie.

Fin de journée
Juste avant Key Biscayne, Virginia Key est une autre ile, plus petite, ou
I'on ne fait souvent que passer. Avant de retourner en ville, faites une
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halte au Rusty Pelican. Bien assis a la terrasse de ce restaurant au bord
de I'eau, vous serez aux premieres loges pour admirer le soleil se coucher
derriere la skyline de Miami. Les cocktails signature, les plats de poisson
et la vue unique valent largement une halte pour terminer votre journée
face au jour qui se couche.

Carnet d'adresses
Bonnes tables, adresses gourmandes

Zak The Baker, 295 NW 26th Street, Wynwood. Tél.: +1 786 294 0876.

Morgans, 28 NE 29th Street, Wynwood. Tél.: +1 305 573 9678.

Wynwood Diner, 2601 NW 2nd Avenue, Wynwood. Tél.: +1 305 747 7888.

Luna Park, 601 South Miami Avenue, Brickell.

Sugar, 788 Brickell Plaza #40, Brickell. Tél.: + 1 786 805 4655.

Bodega Taqueria, 1220 16th street, South-Beach. Tél.: +1 305 704 2145.

The Standard, 40 Island Ave, Belle Isle Island. Tél.: +1 305 673 1717.

Rusty Pelican, 3201 Rickenbacker Causeway, Virginia Key. Tél.: +1 305
361 3818.

Ou dormir?
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Le Vagabond hotel sur Biscayne Boulevard. Troy Campbell Photography www.troycampbellstudio.com

Vagabond Hotel

Cet hotel un peu excentré au nord de la ville nous a interpellés pour son
style purement américain. Il consiste en un grand batiment en forme de U
qui entoure un beau jardin luxuriant et une grande piscine. La déco des
chambres est colorée, assez pop et surtout vintage. On a aimé passer la
nuit dans cette adresse calme, sympathique et originale, a quelques
kilométres de Wynwood et de Miami Design District. A partir de 140 € la
nuit. Vagabond Hotel, 7301 Biscayne Boulevard, Miami. Tél.: +1 305 400
8420.

The Setai

C'est I'une des trés belles adresses de Miami située sur Collins Avenue,
en plein coeur de South Beach. Son patio central, tel une oasis, est
impressionnant. Ses trois piscines ont chacune une température
différente. Les 135 chambres et suites sont réparties dans |'édifice
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historique de 1936 et dans une magnifique tour contemporaine. Parmi
elles, 48 Ocean Suites offrent des vues spectaculaires sur la plage en
contrebas et I'Atlantique qui s'étire a perte de vue. A partir de 530 €.
The Setai, 2001 Collins Avenue, Miami Beach. Tél.: +1 305 520 6000.

» A lire aussi - Le Setai, 8 Miami, I'avis d'expert du Figaro
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Lucas Lahargoue

© Picasa Ou voir du street art en Floride?
Reportage et carnet d'adresses a Miami.
Miami a changé. En bien. Les rangées de
cocotiers, les voitures de sports ronflantes et
les yachts étincelants sont toujours la, mais il
fleure un fort parfum de nouveauté dans cette
meétropole qui vit un virage arty unique au
monde. Bienvenue dans une ville en mutation,
que I'on visite toute I'année, et ou I'on ne
s'ennuie plus.

L'arrivée

L'aéroport de Miami est situé en plein coeur de I'agglomération. Une fois atterri, et méme
s'ily a des transports en commun, le moyen de transport le plus pratique et le plus
rapide reste le taxi. (Compter environ 25%, 35% pour South Beach).

En ce moment
AVOIR
Rubell Museum

Collectionneurs d'art depuis 55 ans, Mera et Donald Rubell avaient ouvert en 1993 une
galerie en plein coeur de Wynwood. Le 4 décembre dernier, le couple a inauguré un
grand musée quelques blocs plus loin, nouvelle vitrine pour présenter leur patrimoine et
faire davantage tourner les quelque 7 200 ceuvres de leur collection privée. Jeff Koons,
Cindy Sherman, Richard Prince ou Keith Haring figurent parmi la centaine d'artistes
contemporains représentés lors de I'exposition inaugurale du musée a visiter durant tout
cet hiver.

Ouvert du mercredi au dimanche, entre 10h30 et 17h30. 1100 NW 23 ST, Miami. Tél.: +1
305 573 6090. Plus d'infos sur www.rubellmuseum.org.

L'HOTEL EN VUE
Greystone

Au nord de Miami Beach, cet hotel flambant neuf est 'une des jolies nouvelles adresses
du coin. Inauguré début février, il occupe un batiment Art déco. Le style de I'édifice a été
préserve, et I'intérieur a été transformé en un cocon bohéme-chic, idéal pour poser ses

valises a I'écart de I'agitation de South Beach. Dans les étages, 91 chambres et suites sont
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décorées a coups de couleurs douces et de boiseries claires. Le restaurant Sérévéne
propose une cuisine japonaise en fusion avec des influences francaises. Mais le point
fort de 'hotel est surtout son rooftop qui comprend une piscine et un bar d'ou la vue
plonge sur la célebre Collins Avenue. A partir de 240%$ la nuit.

Greystone Hotel, 1920 Collins Ave, Miami Beach. Tél.: +1 305 847 4000.

A TABLE

© Leonardo Finotti
Time Out Market

En février 2019, Time Out a ouvert un nouveau Time Out Market a Miami sur le modéle de
celui de Lisbonne inauguré en 2014. Le concept? Un food court de 17 restaurants, trois
bars et de grandes tables disposées au centre d’'une halle qui rassemblent les chefs les
plus en vue du moment. Plats généralement entre 10 et 20 $.

Time Out Market, 1601 Drexel Avenue, Miami Beach. Tél.: +1 786 753 5388. Ouvert tous

les jours de la semaine entre 11h et 23h. Fermeture a minuit les vendredis, samedis et
jours fériés.

JOUR 1: L'ART DE WYNWOOD A BRICKELL
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© Picasa
Matinée

Pour bien démarrer la journée, rendez-vous au cceur de Wynwood, chez Zak the Baker,
une boulangerie ou les beignets roulés aux raisins et a la cannelle sont particulierement
efficaces pour prendre des forces avant d'arpenter les rues. Longtemps baptisé «El
Barrio», I'ancien fief de la communauté porto-ricaine a bien changé. Apres l'introduction
du Second Saturday Art Walk et I'arrivée d’Art Basel (2002), des artistes du monde entier
sont venus chercher l'inspiration sur les facades délabrées de la zone, et les ont utilisées
comme toiles pour présenter leur travail. Ainsi depuis 2009, dimmenses fresques
habillent des batiments désaffectés sur des dizaines de blocs. Atomik, Sipros-sipros,
Vihls, Kobra et une ribambelle d'autres graffeurs reconnus décorent régulierement les
murs du plus grand quartier de street art au monde. L'expérience est unique.

Pause déjeuner

En quittant Wynwood par le nord, on fera escale chez Morgans sur la 29e rue. Ce
restaurant au décor «rétro-floridien» |éché propose une jolie sélection de salades, de
sandwichs ou de plats tel un bar au citron ou un des cotelettes de porc aux amandes.
Non loin de la, le Wynwood Diner sert plutét des brunchs de grande qualité dans un
cadre moins aérien, mais sur des banquettes club trés confortables. Cela aussi fait partie
du mythe américain.

Aprés-midi
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Aux heures les plus chaudes de la journée,
réfugiez-vous a I'Institute of Contemporary
Art, quelques blocs au nord de Wynwood. Ce
museée ouvert en 1996 a déménagé en 2017
dans un batiment dessiné par Maria José
Aranguren et José Gonzalez Gallegos. Le duo
hispano-mexicain a créé cet édifice sur le
modele d'une «boite magique». Il abrite une
belle collection d'art contemporain qui méle
des artistes en devenir a de grands noms
comme Louise Bourgeois ou Damian Ortega,
quiy est exposeé jusqu’en novembre.

En sortant du musée vous voila dans Miami

Design District. Plus qu'une luxueuse galerie

commerciale, c'est surtout un grand terrain de

jeu ou des dizaines d'architectes s'en sont

donné a ceeur joie. Ainsi, la boutique Louboutin

est signée de 'agence new-yorkaise 212box et

c'est le duo japonais Aoki & Uchibe qui a réalisé le magasin Louis Vuitton. Tous ces
édifices ultracontemporains sont répartis autour d'une magnifique cour plantée de hauts
palmiers et centrée sur le Fly’s Eye Dome de Richard Buckminster Fuller.

Diner et soirée

En fin de journée, quand le jour baisse et que la ville s'illumine, descendez vers Brickell.
Ce quartier est 'image d’Epinal que I'on se fait d’'une ville c6tiére américaine. Prés de la
Miami River qui sépare le cceur battant de la ville en deux, le grand food-court italien
Luna Park s'étale sur trois étages. Le premier est un marché ou I'on peut choisir des
salades, de la charcuterie ou des plats préparés. Le second rassemble plusieurs
restaurants spécialisés en viande, en fruits de mer ou en pizzas. Enfin au troisieme et
dernier étage, un grand bar a vin propose a ses hotes plus de 4 000 flacons.

Vous n‘aurez que deux rues a parcourir pour achever votre soirée au Sugar. Ce bar est
situé au 40e étage de I'hétel East, en plein centre de Brickell. La végétation luxuriante de
ce rooftop vous plonge dans une atmospheére presque tropicale. Cocktail en main, vous
admirez enfin les lumiéres de la ville: vous étes sur I'un des plus beaux belvédeéres de
Miami.

Jour 2: un grand bol d'air de South Beach a Key Biscayne © Lucas Lahargoue

Matinée
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Apres avoir écumé le Miami urbain, prenez la direction de la c6te pour cette deuxieme
journée: South Beach est immanquable. C'est d'ici que 'on admire le soleil se lever.
Avant que la température ne monte, prenez le temps de marcher le long du boardwalk

qui longe la plage sur plusieurs kilometres. Ce
chemin cotier serpente entre les hauts
immeubles blancs qui se dressent face a

I'Atlantique et la plage si large et interminable.

Vous distinguerez sans mal les cabanes de
secouristes multicolores plantées sur le sable.
En ville les couleurs ne manquent pas non
plus, South Beach est connu pour étre le plus
grand quartier Art déco au monde. Derriere
Ocean Drive qui fait office de vitrine
étincelante, des dizaines d'édifices blancs ou
colorés sont éparpillés dans ce quartier
étonnant ou I'atmosphére est toujours
détendue.

Pause déjeuner

South Beach est la zone la plus touristique de

Miami. Attention a ne pas tomber dans le piége de la plupart des adresses alignées sur
Ocean Drive ou Espafiola Way. Poussez plutot la porte de la Bodega Taqueria qui sert
des tacos de qualité, parmi les meilleurs de la ville. N'hésitez pas a ouvrir la porte des
toilettes au fond du restaurant, vous tomberez sur... un bar caché! Sinon, hors de South
Beach, Belle Isle abrite I'n6tel The Standard dont le restaurant Lido Bayside Grill est
installé sur un deck de bois offrant une belle vue sur la baie de Biscayne.

Aprés-midi
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© Artur Debat/Getty Images Drone view of Crandon Park in Key Biscayne beach and the
Miami skyline.

Pour prendre un peu plus de recul, rendez-vous sur Key Biscayne. Cette ile est reliée a la
ville par un pont qui traverse la baie. Le tournoi ATP de tennis de Miami se tenait ici
depuis 1987 avant d'étre déménagé I'an dernier dans une salle sans ame. Il reste
cependant a Key Biscayne une atmosphére décontractée qui permet de souffler. Ony
vient pour prendre un bol d'air a seulement quelques minutes de South Beach. La pointe
de I1le est classée Parc d'’Etat et tapissée d’une forét encore préservée. Les plages sont
loin d’étre envahies et le week-end, les alentours du phare surnommé «el farito» sont un
point de ralliement des Cubains de Miami qui se retrouvent ici en famille avec de la
musique. Ambiance latino garantie.

Fin de journée

Juste avant Key Biscayne, Virginia Key est une autre ile, plus petite, ou l'on ne fait
souvent que passer. Avant de retourner en ville, faites une halte au Rusty Pelican. Bien
assis a la terrasse de ce restaurant au bord de I'eau, vous serez aux premiéres loges pour
admirer le soleil se coucher derriére la skyline de Miami. Les cocktails signature, les plats
de poisson et la vue unique valent largement une halte pour terminer votre journée face
au jour qui se couche.

Carnet d'adresses
Bonnes tables, adresses gourmandes

Zak The Baker, 295 NW 26th Street, Wynwood. Tél.: +1 786 294 0876.

Morgans, 28 NE 29th Street, Wynwood. Tél.: +1 305 573 9678.

Wynwood Diner, 2601 NW 2nd Avenue, Wynwood. Tél.: +1 305 747 7888.

Luna Park, 601 South Miami Avenue, Brickell.

Sugar, 788 Brickell Plaza #40, Brickell. Tél.: + 1 786 805 4655.

Bodega Taqueria, 1220 16th street, South-Beach. Tél.: +1 305 704 2145.

The Standard, 40 Island Ave, Belle Isle Island. Tél.;: +1 305 673 1717.

Rusty Pelican, 3201 Rickenbacker Causeway, Virginia Key. Tél.: +1 305 361 3818.

Ou dormir?
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© Troy Campbell Photography www.troycampbellstudio.com
Vagabond Hotel

Cet hotel un peu excentré au nord de la ville nous a interpellés pour son style purement
ameéricain. Il consiste en un grand batiment en forme de U qui entoure un beau jardin
luxuriant et une grande piscine. La déco des chambres est colorée, assez pop et surtout
vintage. On a aimé passer la nuit dans cette adresse calme, sympathique et originale, a
quelques kilométres de Wynwood et de Miami Design District. A partir de 140 € la nuit.
Vagabond Hotel, 7301 Biscayne Boulevard, Miami. Tél.: +1 305 400 8420.

The Setai

Cest l'une des tres belles adresses de Miami située sur Collins Avenue, en plein coeur de
South Beach. Son patio central, tel une oasis, est impressionnant. Ses trois piscines ont
chacune une température différente. Les 135 chambres et suites sont réparties dans
I'édifice historique de 1936 et dans une magnifique tour contemporaine. Parmi elles, 48
Ocean Suites offrent des vues spectaculaires sur la plage en contrebas et I'Atlantique qui
s'étire & perte de vue. A partir de 530 €.

The Setai, 2001 Collins Avenue, Miami Beach. Tél.: +1 305 520 6000.

Lire plus
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Miami est connue pour ses plages, ses DJ, et ses soirées branchées
électro. Mais elle est aussi un haut lieu de I'histoire afro-
américaine,et caribéenne. La capitale du "Sunshine State", la
Floride, compte des endroits incontournables de la Black History
et de la culture afro. Visite de quelques endroits riches d'une
histoire culturelle qui prend ses racines au coeur des années
1950/1960.

Liberty City, Hampton House

Fresque murale dans Miami.Photo©Audrey Gleonec

Si les murs pouvaient parler, que raconteraient ceux de Hampton House ? Lieu
emblématique de la trés riche histoire de la communauté afro-américaine, I'nétel ouvre
ses portes en 1955. Durant la période de la ségrégation, il devient I'un des endroits les
plus en vue de la communauté noire. Les personnalités les plus influentes s'y retrouvent.
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Martin Luther King y avait ses habitudes. C'est dans l'une des ses chambres qu'il aurait
écrit la premiére version de son fameux discours "l Have a dream". Malcom X est
également un habitué. Dans les années 60, il y retrouve son ami le boxeur Cassius Clay (
Mohammed Ali ). En 1964, ce dernier vient y féter sa victoire contre le champion du
monde, Sonny Liston. A Hampton House on rencontre alors Nina Simone, Nat King Cole
ou encore Marvin Gay. En effet a I'époque Miami Beach est interdit au Noirs en raison
d'une application des lois de ségrégation particulierement dure a Miami. La
communauté afro fréquente donc Hampton House, dans le quartier de Liberty City.
Lorsque prend fin la ségrégation, en 1972 |I'H6tel ferme ses portes. La communauté
noire se disperse dans la ville de Miami et Liberty City, désertée, entame un déclin
économique. Aujourd'hui transformé en centre culturel dédié au jazz et au souvenir de
cette période, Hampton House redevient un lieu de vie populaire.

Little Havana, Tower theater

Tower theater. Photo©Audrey Gleonec

On peut dire des Cubains gu'ils ont fait Miami. La premiere vague d'immigrants arrive
dans les années 1960. Fuyant le régime castriste nouvellement établi les premiers
arrivants s'installent dans le centre de Miami. Le Tower Theater sur Calle Ocho, axe
principal de Little Havana, est alors un lieu trés fréquenté par les familles cubaines. C'est
la qu'elles découvrent la culture américaine. C'est aujourd'hui un des meilleurs cinémas
indépendants de la ville. Avec une programmation multiculturelle, ce sont dorénavant
des films d'auteurs de tout pays qui y sont diffusés. Si I'on est pas amateur de cinéma la
facade vintage vaut également le détour.
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Little Haiti, Des Botanicas a Sweat Records

Habitantes de Little Haiti. Photo©Audrey Gleonec

C'est également dans les années 1960 que la communauté haitienne de Miami se
constitue. Les arrestations arbitraires et les condamnations a mort du président auto-
proclamé Duvalier, précipitent vers la Floride des milliers d'Haitiens. La communauté
s'installe dans la localité d'Edison-Little River qui prend par la suite le nom de Little Haiti.
Au sein de ce quartier se développe depuis une vie culturelle intense. Si le Carribean
Marketplace, ou encore le centre culturel haitien sont des passages prévisibles des
touristes, la culture haitienne se déploie bien au-dela. Les "Botanicas", boutiques vaudou
ou se fournir en poupée a piquer et autre objets a mystéeres, vous mettent d'emblée
dans I'ambiance. Les fresques murales multicolores racontant I'histoire de la
communauté haitienne vous améneront quant a elles jusqu'a celle du disquaire "Sweat
Records", magasin de disque indépendant, fondé par "lolo" une DJ du coin. C'est aussi un
lieu de rassemblement communautaire ou vous pourrez sentir battre le coeur de la vie
culturelle haitienne. Ecouter un concert ou dénicher un vinyl rare, une bonne maniére de
s'intégrer le temps d'une soirée au sein de la communauté.

| Little Haiti Podcast.m4a (688.99 Ko)
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Miami, ville magique ?

Page 1/4

Visualiser I'article

Miami est réputée pour ses plages blanches, ses gratte-ciels avec les pieds dans 'eau, son quartier des
affaires et son dynamisme festif. Un survol de la ville permet de découvrir I'étendue du grand Miami.

Miami ©Sophie Savant-Ros

Miami, seconde ville de Floride en nombre d’habitants est située sur la cote Atlantique.Son port touristique
est le premier port de bateaux de croisieres, avec un tiers de la flotte mondiale. Chaque année en février
se tiennent les salons nautiques : Miami Boat Show qui regroupe quelque 1000 exposants au Miami Marine
Stadium sur Virginia Key et le Miami Yacht Show situé a Biscayne Bay. Ces salons sont parmi les plus

importants salons a flot d’Amérique du Nord.
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Miami Boat Show© Sophie Savant-Ros

Le quartier de South Beach est un quartier trés prisé par les touristes. C’est le Miami des cartes postales, qui
attire quant a lui les touristes de jour comme de nuit. L'architecture Art déco, les magnifiques plages de sable
blanc qui s’étendent a I'infini, les restaurants et bars qui se succédent le long de la célébre Ocean Drive, ainsi
que les boutiques, galeries et magasins attirent une clientéle mondiale.
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Miami by night - Bayfront© Sophie Savant-Ros

A visiter également, Coconut Grove, un quartier-village bohéme qui abrite la villa Vizcaya, demeure de style
Renaissance italienne.
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Miami beach© Sophie Savant-Ros

Plus au sud, c’est le régne de la nature sauvage, via les Everglades qui sont constitués de marais abritent
oiseaux et alligators que I'on peut découvrir lors d’une visite guidée en hydroglisseur.
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Maintenant, vous pouvez créer votre propre robinet

c breakingnews.fr/economie/maintenant-vous-pouvez-creer-votre-propre-robinet-bitcoin-physique-a-la-
maison-346624.html

14 mars
2020

Faits saillants:

Le premier robinet physique de Bitcoin a perturbé
I'industrie de I'art

Le premier robinet physique bitcoin a été installé en décembre 2014 au Art Basel

Miam, une foire d'art contemporain qui a lieu chaque année a Miami Beach. Bitstop, la

société qui a créé le premier robinet Bitcoin physique, a marqué I'histoire en l'installant
lors de I'événement afin que les participants puissent donner un pourboire aux ceuvres
d'art exposées en utilisant I'argent du robinet.

Apres cette insertion du premier robinet physique, il semble que l'industrie de I'art ait
tourné son attention vers Bitcoin. En 2019, plusieurs groupes et galeries d’art d'Art Basel
Miami ont organisé leurs propres expositions, avec la technologie blockchain et les
crypto-monnaies comme l'un de leurs principaux themes; événement qui est devenu
connu sous le nom de Blockchain Center.

Art Basel Miami prévoit de réaliser un autre Blockchain Center pour décembre 2020, un
événement qui abordera des sujets tels que les cas d'utilisation de la technologie
blockchain pour I'industrie de I'art, les agents immobiliers et la numérisation de l'art en
faveur de création de jetons et protection sociale.
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MIAMI

GRAFITIS DE WYNWOOD

En apenas 10 afios, Wynwood ha pasado de ser un
suburbio a convertirse en el epicentro creativo de Miami.

e afinales de 2009, justo con la
F:elebracién de la siempre epi-
fanica feria Art Basel Miami Beach,
cuando Wynwood Walls abri6 sus
puertas. Elhecho de ponerle horarios
y accesos ala galeria de arte urbano
que aglutinalos murales més llamati-
vos dela ciudad supuso un antesy un
despuésya que, aunque todo seguia a
la intemperie, estaba organizado co-
mo sifuera un museo mas. Ademas
de dignificarla pintura callejera, este
espacio supuso la eclosiéon defini-
tiva de un barrio de almacenes que,
tras décadas de ignominia, empez6 a

florecer gracias ala proliferaciéon de
galerias de arte que se instalaban en
la zona atraidas por los bajos costes.
Diez afios después, sus calles estan
llenas de grafitis gracias a unaley que
los ha despenalizado y a un ecosiste-
ma creativo que los incentiva. No hay
tienda, restaurante o inmueble que no
tenga supropia obrade arte. Inclusola
fachada del colegio José de Diego olos
silos dela cementera Supermixpresu-
men de estar decorados con curiosas
criaturas. Todo un microcosmos que
trasciende los limites de Wynwood
Wallsy queya es innegociable.



Pavillon Le Corbusier. Foto: Ziirich Tourism
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Miami

Diecisiete afios después de que Art Basel desembarcara en su playa, la
metrdpolis de Florida vertebra su pasado y su futuro alrededor del arte y de

todas sus facetas posibles. texto: vigei saigado

Sentado en un sillén blanco, el magnate inmobiliario y
coleccionista Jorge Pérez resuelve rdpido la ecuacién: “El arte

le ha dado a Miami seriedad”. Semanas antes de la 182 edicién

de Art Basel Miami, no dicta esta sentencia en exclusiva para
Room Go! desde un lugar cualquiera. Sus palabras retumban en
El Espacio 23, el nuevo museo que acaba de abrir en la todavia
inhdspita barriada de Allapattah, donde exhibe su coleccién
personal organizada en torno a una exposicién, Time for Change:
Art and Social Unrest in the Jorge M. Pérez Collection. En ella, los
didlogos entre las obras de Ai Weiwei, Michelangelo Pistoletto,
Alfredo Jaar o Sdnchez Castillo tratan sobre temas como la
politica, los problemas sociales... En definitiva, sobre las cosas
que “preocupan’” a este fildntropo y con las que busca remover las
conciencias de sus conciudadanos. Para ello, no solo muestra sus
piezas de manera gratuita y comisariada; también tiene previsto

(1] 2]

traer a los colegios y empapar a todas las capas de la ciudad. Eso
si, con los textos en inglés, para no dar un traspiés en el proceso
de sofisticacién.

Mas alld de sus grandes proyectos inmobiliarios, Jorge Pérez es
conocido en Miami por ser la P del PAMM, el gran museo de arte
contemporaneo del condado. Una institucién que —desde que en
2013 abriera su sede en el corazén del Downtown, justo frente a
la bahia— ha puesto en valor la labor de coleccionismo que lleva
haciendo toda metrépolis en los tiltimos 35 afios. De hecho, en sus
salas cuelgan creaciones donadas por algunos de los principales
coleccionistas miamians, y sus exhibiciones se vuelcan de forma
descarada y atractiva en la divulgacién: no hay cuadro que no se
explique con un lenguaje muy inteligible, en inglés y castellano;

y no hay dia en que no se programe una visita guiada para todos

[101
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los puiblicos. Su edificio ayuda en toda esta funcién. Disefiado
por Herzog & de Meuron, alterna los grandes espacios interiores
con jardines verticales, y con hamacas, gradas y columpios en el
exterior, donde juguetean alegres adolescentes.

Pero su funcién social en Miami va mucho maés alla. En North
Miami, el conocido como MOCA lleva afios reinventdndose después
de que varios de sus patronos decidieran llevarse sus piezas a

otras instituciones. Encontraron la via del futuro combinando
exposiciones muy interesantes con el servicio a la comunidad. Y

es que, ademas de abrir unas aulas —para que la mestiza sociedad
de esta ciudad encontrara un porvenir menos reguetonero— y de
congregar a todos con conciertos de jazz mensuales, las muestras y
las tematicas se eligen con el objetivo de conectar con sus vecinos.
Algo similar es lo que hace The Bass en Miami Beach. El que fuera

el primer expositor de arte del sur de Florida hace dos afios cambid
para siempre su rumbo gracias a la remodelacién de su sede. Y no

es que Isozaki decidiera revolucionarlo todo y tunear el edificio

art déco de Russell Pancoast. Su gran logro fue crear mas espacios
abiertos a todos. De hecho, para Silvia Karman, su directora, la gran
metamorfosis de Miami no ha consistido en “poseer la obra, sino

en cdmo la gente se conoce en los museos, c6mo los nifios estan
creciendo por primera vez yendo a ellos”. De ahi que sus exhibiciones

busquen, mediante los nuevos lenguajes y la interactividad, impactar
alos habitantes de Miami Beach. La conversacién posterior en el
nuevo atrio esta garantizada.

Pero el arte no solo estd alterando el ADN de la urbe, también su
aspecto. De hecho, los nuevos barrios surgidos del suburbio se apoyan,
ymucho, en la creatividad. Prueba de ello es el Design District, un
compendio de cuadras transformado en el centro comercial mas
lujoso e irresistible en millas a la redonda. Pero aqui, ademds de los
escaparates, también brillan las plazas disefiadas por arquitectos
como Sou Fujimoto, los rincones inesperados y divertidos de Daniel
Toole, las intervenciones casi esculturales, como la de Zaha Hadid en
el edificio Moore o el hipndtico Museum Garage, un aparcamiento
recubierto por los trabajos de cuatro artistas y colectivos. Un paseo
que se revaloriza con el Institute of Contemporary Art, un complejo
disefiado por Aranguren + Gallegos en cuyo interior se exhiben
muestras que, cuanto menos, son atrevidas. Muy cerquita, y casi
desapercibida, la coleccion de Carlos de la Cruz se desata en un
enorme espacio dividido en tres plantas, donde siempre luce el Rufino
Tamayo con el que empezé todo y el Retrato de Dolores Suero Falla de
Dali. Y en el distrito anexo, Wynwood, el arte se dedica a llenarlo todo
gracias a los murales donde grafiteros archiconocidos como El Mac,
Vhils o Kobra dejan su huella y atraen a cientos de miles de turistas.

1. Edificio y escultura del Museo Bass en Collins Park.

Foto: The Bass

2. Interior del Museo Bass con la instalacion de Pascale
Marthine Tayou. Foto: The Bass

3. Estatua dedicada a Le Corbusier en el Miami Design
District. Foto: GMBVC

4. Interior de una de las salas de Artechouse. Foto: Artechouse
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Alas afueras de Girona, justo donde nadie se lo espe-
ra, asoma este complejo cultural y hostelero donde
gastronomia, arte y arquitectura se alian en busca del
hedonismo total.

Texto: Miguel Salgado

Ramén Sanchez tardé demasiado tiempo en hacer su suefio rea-
lidad. Desde que comprara, hace mas de una década, la obsoleta
fortaleza de Sant Julia de Ramis, sus planes fueron macerando
hasta acabar con cualquier limite. Eso sf, por mucho que se trate
del proyecto personal del propietario de la joyeria y fdbrica de
joyas d'Or, su impacto consigue ser universal. Y aqui es don-

de entra en juego el segundo nombre propio de este curioso
Olimpo, el del estudio de Fuses-Viader, una irrupcién que lo ha
consagrado todo gracias a la sala de la ctipula.

Pero antes de ubicarse bajo el iconico éculo de esta estancia,
La Fortalesa empieza sus sorpresas desde su acceso. Prime-

ro, porque llama la atencién que esta carretera secundaria se
empine tanto. Y segundo, porque una cuidada garita de acero
corten da la bienvenida, aumentando la sensacién de hallazgo.
La mezcla entre terruilo, historia y este metal es, precisamen-
te, la insignia estética de la rehabilitacién realizada por Josep
Fuses, quien no proyecta, sino que incide para que los muros
de este baluarte centenario puedan ser polivalentes. Eso si, en
la cipula deja atrés esta veneracion por el entorno para crear
un espacio sencillamente mégico y muy personal. De hecho, se
trata de una construccién que no estaba en el plan inicial y que
el arquitecto propuso al ver el monticulo de escombros que la
obra estaba dejando. Una pequefia colina que, a la postre, fue
usada como molde para generar una superficie hipnética por la
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1y 2. DOR Museum
3. Hotel Sant Metges

4. Espacio Quim Hereu en Dor Museum

piel de corcho que la recubre. Utilizando diferentes juegos de luces,
los eventos que aqui se organizan cuentan con un cielo que fascina.
Atraidos por su magnetismo, los visitantes acaban pasando bajo él
camino del museo.

En cierto modo, lo que le da sentido a todo este complejo es el DOR
Museum. El viejo anhelo de Ramén Sénchez era justamente este:
fundar el primer museo dedicado a la joyerfa de toda Espaiia. Un
campo que él conoce a la perfeccion al haber trabajado con dise-
fladoras como Elsa Peretti, cuya propia coleccién se exhibe en las
galerfas. Pero, mas alld del hito inédito en este pais, lo que funciona
de esta ala es lo bien que combinan los oscuros arsenales con las
relucientes gemas, las florituras de la orfebreria del siglo XIX con
los barracones, propiciando un didlogo inesperado y resultén. Aqui,

las retinas dudan si centrarse en las piezas o en el entorno.

El impresionante vestfbulo de la primera planta no solo sorprende
por su imponente escalera, también por las esculturas situadas
tanto dentro como fuera, en el mirador. En él se exhiben creaciones
de Robert Llimés y de Amador Braojos, dos artistas que, a su vez,
cuentan con un espacio expositivo. El primero, con una muestra
temporal donde da rienda suelta a toda su obsesién alienigena.

El segundo, en forma de sala del museo en la que se exponen sus
interesantisimos perfumeros.

Pero el arte no acaba aqui. Paseando al lado de unos médulos que,
en el futuro, seran residencias para artistas, se llega a un ascensor
que desciende hasta otro universo creativo, el de Quim Hereu.
Heredero del surrealismo catalan y del muralismo mexicano,

este artista ha creado su propia corriente, el estrambotismo, un
estilo basado en la sucesién sin orden ni concierto de personajes y
escenas en un imponente lienzo. Por mucho que recuerde, quizas
demasiado, a E1 Bosco, lo que si que funciona de su taller son las
dimensiones de las obras —de més de cinco metros de alto— y el
ambiente que se genera bajo tierra.

Por tltimo, la parte dedicada a la hostelerfa alberga un restaurante
de Jordi Cruz y un hotel cuyo principal atractivo visual consiste en
mantener presente su pasado como edificio militar. Un contraste
que se aligera con su piscina, que en invierno es més bien un estan-
que andalusi, y que ejerce de epicentro de todo. Dentro, el tiltimo
capricho de Fuses: una habitacién donde nunca da directamente el
sol, en una clara referencia a su coetdneo Jean Nouvel.



Argentina



CLIPPING MARCH — ARGENTINA

QEPD.news
9,574 visits per day




DailyTravellingNews

229 visits per day




Hostnews

412 visits per day




TurismoCero

644 visits per day




DailyTravellingNews

229 visits per day




DailyTravellingNews

229 visits per day




Infobae

1,372,909 visits per day




Radio Mas 93.5 FM

674 visits per day




Brazil



Qual Viagem
March 20












Lance!
March 03



Jovem Pam
March 03



Casa Vogue
March 03



Glamurama
Mrarch 04



Phouse
March 05



uoL
March 05



HotelierNews
March 10



Jornal de Turismo
March 10



Hotelnhews
March 10



Lance!
March 11



Top Stories Brazil
March 11



Globoesporte
March 12



O Tempo
March 12



Revista Ténis
March 12



Lance!
March 12



Exame
March 15



uoL
March 16



Metrépoles
March 16



Achei USA
March 17



Phouose
March 18



IstoE
March 19



Achei USA
March 19



Achei USA
March 20



Brazilian Times
March 20



O Globo
March 21



AcheiUSA
March 22



uoL
March 23



Estado de Minas
March 23



Gaucha ZN
March 24



Tupi FM
March 24



Estado de Minas
March 25



Correio Braziliense
March 25



Achei USA
March 25



Estado de Minas
March 26



Brazilian Times
March 27



G1
March 29



Noticias ao Minuto
March 29



Mercado e Eventos
April 01



Revista Hotéis
April 01



Didrio do Turismo
April 02



Colombia



HSB Noticias




March 2nd:

Diario del Cauca
March 2nd:




Extra Colombia
March 2nd:




Canal Ibagué
March 2nd




Extra Huila
March 2nd:



Extra Cauca
March 2nd:







Extra Caqueta
March 2nd:

Extra Boyacéa
March 2nd:




Extra Cali
March 2nd:




Extra Barrancabermeja
March 2nd:




Extra Casanare
March 2nd:




Extra Chiquinquira
March 2nd:




Extra Bogota
March 2nd:




Extra Clcuta
March 2nd:




Extra Girardot
March 2nd:




Extra Pasto
March 2nd:




Extra Ibagué
March 2nd:




Extra La Dorada
March 2nd:




Extra Llano
March 2nd:




Extra Palmira
March 2nd:




Extra Putumayo
March 2nd:




Extra Bucaramanga
March 2nd:




Canal Main Digital
March 3rd:




.
=]
=

Canal Main Digital
March 3rd:



https://www.youtube.com/watch?v=SSiDb__eFa0

r.
>
=

Technocio
March 3rd:
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Miami comparte las mejores recetas de cocteles para preparar en casa

B technocio ™26 marzo, 2020 W cdcteles destinos entretenimiento gastronomfa Miami ocio recetas turismo viajeros

La ciudad de Miami se ha caracterizado por brindar una gran oferta gastrondmica a lo largo de los afios. Entre sus mayores
atractivos se encuentran la wariedad de cocteles, reconocidos por ciudadanos de todo el mundo. Estas exquisitas
preparaciones son tipicas de lugares iconicos de esta ciudad, por ello, el Greater Miami Convention and Visitors Bureau
comparte unas sencillas recetas con las cuales usted podra preparar estos cocteles, desde la comodidad de su hogar, con
ingredientes muy simples sintiéndose como si estuviera frente a la playa de la ciudad del sol.

La primera preparacion es el conocido cocktail Ford, su preparacidn es muy sencilla, solo se necesita una mezcla de Ginebra
Old Tom, Vermut seco, Bénédictine Amargo, naranja v hielo. Para prepararlo agregue en una copa un poco de Ginebra y de
Vermut, luego afiada el Amargo vy una peguena taza de zumo de naranja para mezclarlo todo suavemente. De esta manera,
podrs disfrutar de uno de los cocteles mas emblematicos de la ciudad, servido por el Gale Hotel en su ambientado bar de la
década de los 40, el Regent Cocktail Club.

Otro reconocido coctel de la ciudad de Miami es el “Nivel 407, del hotel EAST, ubicado en el centro de la ciudad. Para preparar
esta famosa bebida solo se necesita una copa de jugo de limon, un shot de Tequila Corralejo blanco, dos cucharadas de Mezcal
Anmaras, un trago de Agave Szechuan vy pifia para darle sabor. Al mezclar estos ingredientes las personas podran degustar el
sabor de uno los tragos preferidos por los visitantes de Miami v darle sabor a sus tardes en casa.

Asi mismo, podrd realizar el reconocido Manhattan "a prueba de balas™ del distrito de disefio Wynwood que ofrece el bar
Michael's Genuine Food & Drink. Este es un bar dirigido por el famoso Michael Schwartz, que comparte amablemente su
receta. Para esta preparacion sdlo necesitara Whisky, cerezas, romero v zumo de liman. Si quiere disfrutar de esta bebida sclo
basta afiadir al Whisky, el zumo de limén, una pizca de romero v por Gltimo |a cereza para darle un togue dulce v de decoracion.
Con estos sencillos pasos podrad transportarse a una de las areas de Miami mas reconocidas por los millennials, desde la
comodidad del bar de su cocina.
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El festival originario de Suiza desde 2015, llzgd el afio pasade ha Miami y tr n
su debut este ano vuelve con mas sorpresas y actividades gue fusionan la cocina de
afamados chefs que logran en conjunto 9 estrellas Michelin.

Bal Harbour Village presenta su segunda edicion de Haute Cuisine acompaniado de
increibles cenas y clases de cocina impartidas por los mas grandes chefs.
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Freedom Tower

Es, quizd, =l edificic més representativo de Mismi. Su construccidn de 88 metros estd insgirada en |z Giralds de
Sevila.

Desde su construccidn en 1925 fungid como s=de central del periddica Mews & Mefrdpolis y =n 1850 fus hogar
de los primeros exliados de Cuba para facilitar su identificacion y naturalizacion. Ahora 25 un musso de arte
contzmporansa.

Desde playas hasts edificios, pasando por bamios y [srdines, estos son los 10 lugares que no puedes dejar
pasar en tu préxima visita a Miami, Florida.

Venetian Pool

Parz un refrascante chapuzen, no te olvides de visitar |3 piscing mas famesa de Estados Unides. Fus
inzugurada en 1824 luege de ser sometids a una rencvacion en una antigua canters de coral.

Venetian Pool cuents con adornos de coral y un estil inspirada en 13 arquitzetura mediterranes. Tiene varias
C3sCadEE, CUSVES, Una Zond de restaurantss y de playas.

W!,I'I'IWOOd Walls

Su ambignte industrial ha permitide que este barrio se desarrolle come un sibo de arte callejere, con paredss
decoradas con pinturas de artistas locales y del mundo gue llegan 3 experimentar con colores y formas en este

musen 3l sire libre.

Entre otros atractives destacan restauranies melticuliurales, zona de compras, galerias de ane y pusstos de
comida eallejeras.

Fairchild Tropical Botanical Garden

En estz lugar encontrards mas de 23 hectdreas de jardines con una amplia varedad de rboles, plantas y flores
de tedo el mundo.

Fue furdade por David Fairchild, uno de los exploradores = investigaderes de flora mas reconecidos del
mundea.

Sus puntos dz interss son 2l Palmetum Montgomery, |3 Alameds, |2 Pérgels de las Parras y el Anfireatro.

Art Decd District

En South Beach ce encuentra estz famoso barmio con mas de 100 edificios disefiados al estilo arquitectdnico
ded art decd con elementos coloridos y geamétricos que ke dan vida.

Los recorrides comiznzan en Jezan Drive, entre las calles 8 y 7, continda 2n la callz 15 y Collins Avenue.
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Recorre virtualmente algunas de las
atracciones mas famosas de Miami

Durante esta cuarentena, algunas de las atracdones mas famosas de Miami estan dando acceso a
recorridos virtuales gue te permitirén experimentar y conocer desde tu cass, tode lo que tienen
parz ofrecer. Es momento de usar |z tecnologiz 2 nuestro faver v conocer desde icdnicas piszas de
arte hasta animales exéticos, que sole encontraras en estos lugares imperdibles de Miami,

Paraz Art Museum

El Muz=o de &rte Jorge M. Pérez del Condade de Miami-Dade (PAMM) ha side &l musss insigniz de
Mizami durante casi 35 afios. El PAMM &= un muses de arte mederne y contempordnas
mundialmente conecide y dedicadeo a coleccionar y exhibir arte internacional de los siglos XX y
X%I. Las exhibicionss del museo buscan destacar |z multiculturzlidad y diversidad de Mizmi 2
traveés de exposiciones y programas, con el objetive de alentar 2 |2 gente = ver 2l arte como un
incentivo para la interaccion humana genuina, la comunicacién y 2l intercambio.

Si bien en estos mementes permanece cerrado, el PAMM il
ofrece tours virtuzlss para conocer cada rincdn del musse,

videos de confersncizs de arte con zlgunos de los artistzs

que exhiben sus obras en el museo, "art-making” con videos

de manuzlidades para que loz nifios despierten su

creatividad v su icdnica tizndz en linsa.
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Durante esta cuarentena, algunas de las atracciones mas famosas de Mismi estan dando acceso a recorridos
virtuales que te permitirdn experimentar y conocer desde tu casa, todo 1o que tienen para ofrecer. Es momento
de usar la tecnologia a nuestro favor y conocer desde icénicas piezas de arte hasta animales exoticos, que solo
encontraras en estos lugares imperdioles de Miami.

The Bass

The Bass es el museo de arte contemporanec de Miami Beach que exhibe exposicienes de arte internacional.
The Bass presenta artistas emergentes y establecidos que reflejan e espiritu y e cardcter intemnacional de
Miarni Beach. The Bass busca expandir la interpretacion del arte conternpordnec mediante Ila incorporacién de
disciplings de la cultura actual, como el disefio, la moda y la arguitectura, en su programa de exhibicion, el cual
abarca una amplia gama de medios y puntos de vista artisticos que aportan nuevas ideas al diverso contexto
culcural de Miami Beach.

The Bass esta ofreciendo tours virtuales para recorrer sus exhibicienes, entrevistas con los artistas que exhiben
su arte en el museo e incuso plantillas para imprimir y dibujar algunas de las obras més importantes del
museo.

Jungle Island

Jungle Island es una de las atracciones mas icdnicas de Miami. Es un lugar que combina la belleza del paisaje
tropical que tiene Miami con una jungla llena de animales extraordinarios de todo el mundo. Con mas de 20
afios de historia, en Jungle Island los visitantes podrén encontrar una actividad y atraccion ideal para cada
miembro de Ia familia, desde orangutanes gemelos extremadamente raros en el mundo hasta més de 300 aves
de colores vibrantes, incluido el dnico casuario entrenado y amigable del mundo.

Es un lugar ideal para visitar, sin embargo, las actividades virtusles que ofrecen para este periodo también
valen mucho la pena. Podras observar la gran variedad de animales que hay, los shows que ofrecen en videos,
fotografias y actividades para realizar con nifios durante su iempo liore.
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The Bass:

The Bass =& =l museo de arts contemporanso de Miami Beach gue exhios exposiconas de arte niernacional. The Bass oressnta artistas
emargsntss v estab ecidos que refejan & sspiritu v 2l cardoter miernacional de Miami Beach. The Bass busca szpand'r |2 imtsrorstacidn
de! arte contemaoordneo mediante la incorporacidn de disciplinas de la cultura actual, como el disefo, la moda v la arquitectura, en su
programa de exhibicidn, el cual asarca una amplia gama de medios y puntos de vista artisticos gue aportan nusvas ideas al diverso
contexto cultural de Miami Bsach.

The Bass estd ofrecendo tours virtugles para recorrsr sUs exhinic'ones, entrevistas con |08 artistas gue exnibsen su arte 2n & musso £
inclusc plantillas para imgrimir v dibujar algunas de las ooras mas importantes del museo.

Frost Science:

El Museo de Ciencias Phillp & Patricia Frost es un museo dedicado a compartir 2l poder de |a ciencia, generando asombro y curicsidad en
aquellos gue lo visitan, alimentando la innovacidn para =l futuro. Ubicada en & pargue de mussos del paseo mariimo del centro d= Miam?,
Frost Bocence =2 divide en cuatro edificos: & Planstario Frost, 2| Acuario v las Alas Morte y Oeste. Agul, los ‘nvitados pusden aprender
soore flsica, ‘2 ciencia derds de los sisteamas vivos, &) sistema solar y & universo, la uz, & |dser la bologiz del cusrpo v |2 ments humana
y mucho mas. Los visitantes pueden explorar €l mundo de |a ciencia, la tecnologia, la ingenieria y las matematicas (STEM) en un entormo
expermenta con exhibicionss interactvas y especticulos Unicos.

Este mus=o es ideal para gue los niflos lo visiten de forma virtuzl duranie estos dias. Podrén oossrvar &l acuario v sus famosos animalss,
aorender sobre & cuidado que 5= 28 orinda 2n el musso, ver un sinfin de videos sobre ciencia e incluso videos Dars crear exosr menios
CATEDE.

Jungle Istand:

Jungle Island e una de la= atracciones mas icdnicas de Miami. Es un lugar gue combina |a belleza del paisaje tropical gus tiens Miami
con una jungla lena de animales extraordinarios de todo el mundo. Con mas de B0 afcs de historia, en Jungle lsland los visitantes podran
encontrar una actividad y atraccidn ideal para cada miembro de |a familia, desde orangutanes gemelos extremadaments raros en &l mundo
hasta mds de 300 aves de colores vibrantes, incluido el dnico casuario entrenado y amigable del mundo.

E= un lugar ideal parz visitar, sin embargo, las aoctvidadss wirtuales que ofrecen para este pericdo 1ambién valen mucho 'a pena. Podrds
ocoservar la gran variedad de anma'ss gue hay, los shows que ofrecen en videos, fotografias v actividades para realizar con niflios durante
su tiempo libre.

Acerca de la oficina de Convenciones y Visitantes de Miami (GMCVEB) Greater Miami Convention & Visitors Bureau [GMCVE):

E= una organizacidn acreditada de ventas y marksting sin fnes de lucro cuya misidn =5 atraer 3 los visitantes a Miam’ y sus Playas para &l
ocio, los negocios y lae convenciones. Para obiener una gula de vacacionss, visita el sitio web waww MiamiandBeaches.com o llama a' 305-
A47-T777. Para comunicarts con |2 oficinas de GMCVE marca =/ 305-538-3000.
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