
GMCVB 
Communications  

Activities and Press Clippings

JUNE 2020



 
 

June 2020 
 

Dear Reader,  
 
It is our pleasure to present to you the GMCVB’s Communications clipping report for the month 
of June 2020. Within these pages you will be given a firsthand look at the results garnered by 
the efforts of the Communications Team at The Greater Miami Convention & Visitors Bureau.  
 
The Communications Activity report is constructed of four sections:   
 
• Key Performance Indicators: Illustrates the circulation, media impressions, 

advertising equivalency, and social media mentions for Greater Miami and The 
Beaches. These results are presented both as year-to-date and monthly figures.  
 

• Activity Summary Report:  This section provides you an in-depth view at the 
activities for the month.  

 
• Clippings: The results of the media team’s efforts are captured in this section where 

you will find the all the press clippings resulting for the given month.  Clippings are 
listed in order by the following markets:  USA and Canada, Local/Corporate 
Communication. Due to the COVID-19 pandemic, the GMCVB paused relationships 
with most of its global PR agencies. Therefore, this month’s report includes only 
clippings from the US/Canada and Local/Corporate Communication markets.  

 
It is an absolute privilege promoting Greater Miami and The Beaches to the world through our 
domestic and international public relations efforts.  If you have any questions about this report 
please feel free to reach the Communications Team directly at 305.539.3084. 
 
Sincerely, 

              
 William D. Talbert, III, CDME    Jennifer Diaz     
 President & CEO     Vice President of Communications  

 



Note: The Key Performance Indicators (KPI) section provides you with a snapshot view of the results 

garnered by the efforts of the communications department during the month of June 2020.  

 

 

 

 

Key Performance Indicators 

 

                                                     June 2020     Year to Date 

Overall Total Circulation:  749,107,572    6,034,131,479 

Overall Total Media Impressions: 1,872,768,930                   15,085,328,697                   

Overall Total Ad Equivalency:              $2,129,352    $20,765,118 

General Circulation:   748,963,037    5,941,192,085 

General Media Impressions:  1,872,407,593    14,852,980,212 

General Ad Equivalency:  $2,128,937    $20,529,168 

MICE Circulation:   144,535    92,939,394 

MICE Media Impressions:  361,338    232,348,485 

MICE Ad Equivalency:   $415     $235,950 

Corporate Comm Circulation: 893,864    62,391,638 

Corporate Comm Media Impressions: 2,234,660    155,979,095 

Corporate Comm Ad Equivalency:     $10,830    $157,063 

Number of FAMS:   0     14                    

Number of Media Visits:  1     75  

Number of Media Missions:  0     11 

Number of Promotions:  0     4 

 

 

 



 
NOTE: This section contains descriptions of all activities involving the media relations & 

promotions team throughout the month. 
 
 

COMMUNICATIONS DIVISION 
Activity Summary Report 

June 2020 
 
 
CORPORATE COMMUNICATIONS: 
 
 

• MIAMI SHINES PRESS RELEASE 2.0 - June 1, 2020:  With the opening of hotels and 

beaches, the GMCVB entered the next phase of the Miami Shines tourism marketing recovery 

program.  To support this launch, the GMCVB Communications Team wrote and distributed 

to the media the 2.0 version of the Miami Shines press release to announce the second phase 

of the recovery portion of the tourism recovery marketing campaign.  Additionally, the Team 

updated the website language, issued Stakeholder communications and notifications via social 

media.  

• INTERNATIONAL ECONOMIC DEVELOPMENT COUNCIL WEBINAR 

(IEDC)- June 15, 2020: GMCVB Communications arranged for GMCVB CEO/President 

William Talbert, III, CDME to be a featured speaker on the International Economic 

Development Council's (IEDC) webinar on Monday, June 15.  Mr. Talbert was one of three 

featured DMO executive panelists representing the tourism industry during which he spoke 

about the GMCVB’s Miami Shines tourism recovery campaign and about the destination’s re-

opening.  The Team provided speaking points and briefed Mr. Talbert on the presentation. 

• MIAMIANS WHO SHINE: KRISTIN KITCHEN - June 16, 2020:  As part of the 

GMCVB’s tourism recovery campaign, Miami Shines, the GMCVB honors individuals who 

have helped Miami “Shine” during the Covid-19 Pandemic through their extraordinary efforts.  

Kristin Kitchen, owner of the Dunns Josephine was recognized for housing the homeless in 

Miami-Dade County. GMCVB Communications organized the interview with Kristin, worked 

on the interview preparations, and prepared statements to announce the honor, which were 

distributed via the What’s Happening Newsletter, Stakeholder communications and social 

media posts.  

• MIAMI BEACH TASK FORCE MEETING - June 18, 2020: The GMCVB in partnership 

with the Miami Beach Convention Center (MBCC), hosted a Miami Beach Citywide Hotel 

Task Force meeting on June 18. Practicing social distancing guidelines outlined by the Centers 

for Disease Control (CDC), the Task Force discussed new “best practices for hotels” to help 

Greater Miami & Beaches’ hospitality industry manage reopening after travel closures due to 

COVID-19 (coronavirus). The GMCVB Communications Team send out a media alert, 

managed media attendance, arranged strategic interviews between media attending the 

meeting, including the Miami Herald and NBC6, and members of the GMCVB  Sales Team, 

GMCVB leadership and various hotel stakeholders in attendance to secure media coverage of 

the event and then followed up with a post event wrap up to secure media coverage in trade 

publications. 



• NEAT STREETS MIAMI POSTER CONTEST - June 19, 2020: Neat Streets Miami 

teamed up with the Super Bowl LIV Host Committee to support its O2E environmental 

initiative. All Miami-Dade County elementary, middle, and high school students were invited 

to help promote environmental stewardship by designing a poster and/or video that illustrates 

this year’s theme: Ocean to Everglades (O2E). GMCVB Communications team representative 

Suzie Sponder was a judge for the contest and the Team arranged for the top winners to 

receive ipads as grand prizes.   

• MIAMI SEAQUARIUM REOPENING RIBBON CUTTING – June 19, 2020:  The 

GMCVB was front and center as the Miami Seaquarium held a ribbon cutting event to reopen 

the attraction following its closure during the Covid-19 pandemic.  Chief Operating Officer 

Rolando Aedo officiated, and the Communications Team assisted in alerting the media to the 

event and followed up post event to garner coverage in trade publications. 

• MIAMIANS WHO SHINE: MAC AND WILL OSBORNE, MEALS FOR HEROES 

June 22, 2020:  As part of the GMCVB’s tourism recovery campaign, Miami Shines, the 

GMCVB honors individuals who have helped Miami “Shine” during the Covid-19 Pandemic 

through their extraordinary efforts.  Mac and Will Osborne, Founders of Meals for Heroes 

Miami were recognized for providing thousands of meals to first responders purchased from 

restaurants in the Greater Miami community. GMCVB Communications organized the 

interview, worked on the interview preparations, and prepared statements to announce the 

honor, which were distributed via the What’s Happening Newsletter, Stakeholder 

communications and social media posts.  

• MIAMIANS WHO SHINE: CHEF CHRIS VALDES June 30, 2020:  As part of the 

GMCVB’s tourism recovery campaign, Miami Shines, the GMCVB honors individuals who 

have helped Miami “Shine” during the Covid-19 Pandemic through their extraordinary efforts.  

Chef Chris Valdes, Food Network Star finalist and Miami Native, was recognized for cooking 

over 20,000 meals to feed those in need throughout Miami-Dade County. GMCVB 

Communications organized the interview, worked on the interview preparations, and prepared 

statements to announce the honor, which were distributed via the What’s Happening 

Newsletter, Stakeholder communications and social media posts.  
 
 
MEDIA VISITS:  
 
U.S./Canada: 

• FORBES (U.S./Canada) June 19-24, 2020: GMCVB Communications Team assisted Will 

McGough, a regular contributor to Forbes magazine and who was visiting the destination to 

write various destination focused stories for the publication.  The Team assisted with itinerary 

development and met with the journalist to provide him with destination updates. 
 
MEDIA ASSISTANCE: 
 
Local Media: 

• MIAMI TODAY (U.S./Local) June 1, 2020: GMCVB Communications assisted Miami Today 

reporter Abraham Galvan who was working on a story about GIFToward, a program the 

GMCVB promoted in support of its Miami Eats program.  The Team provided information 



about the program and arranged an interview with GMCB Director, Content & Creative 

Services, Janel Blanco for the story.  

• REAL DEAL (U.S./Local) June 1, 2020: GMCVB Communications organized an interview 

with GMCVB CEO/President William Talbert, III, CDME and Real Deal writer, Katherine 

Kallergis, for a story about the phased reopening of the destination with a focus on hotels.  In 

addition to interviewing hotel general managers and owners, she was seeking the GMCVB’s 

input on Florida’s phased reopening and expectations over the coming weeks.  

• SOUTH FLORIDA BUSINESS JOURNAL (U.S./Local) June 1, 2020: GMCVB 

Communications organized an interview with GMCVB CEO/President William Talbert, III, 

CDME and South Florida Business Journal reporter Matthew Arrojas for a piece about the roll 

out of the Miami Spice restaurant program as part of the Miami Shines campaign.   

• MIAMI HERALD (U.S./Local) June 1, 2020: GMCVB Communications organized an 

interview with GMCVB CEO/President William Talbert, III, CDME and Miami Herald 

reporter Rene Rodriguez for a story about hotels reopening.  The Team provided research 

data with hotel statistics and speaking points about the Miami Shines campaign.  

• MIAMI BEACH COMMUNITY NEWSPAPER (U.S./Local) June 1, 2020:  GMCVB 

Communications assisted Danny Diaz, Miami Beach Community Newspaper Contributor, who was 

working on a story about the GMCVB’s Miami Shines tourism recovery marketing campaign.  

The Team provided him with updated information about the initiative. 

• SUN SENTINEL (U.S./Local) June 4, 2020:  GMCVB Communications assisted Rod 

Hagwood from the Sun Sentinel who was working on a round-up for things/places/deals South 

Floridians can take advantage of for staycations. The Team provided information about Miami 

Shines as well as specific Miami Spice deals/discounts, hotel package offerings, etc.  

• WDNA 88.9FM’s “FOOD NEWS AND VIEWS” WITH LINDA GASSENHEIMER 

- (U.S./Local) June 10, 2020:  GMCVB Communications organized the participation and 

interview of GMCVB President & CEO William D. Talbert, III CDME on WDNA 88.9FM’s 

“Food News and Views” with Linda Gassenheimer to highlight that Miami Spice will span for 

a period of four months starting on June 1 and ending on September 30 as part of the “Miami 

Shines” program to rebuild tourism after the pandemic.   

• CBS4/WFOR (U.S./Local) June 11, 2020:  GMCVB Communications organized an 

interview between GMCVB President & CEO William D. Talbert, III CDME and CBS4 

Reporter Hank Tester for a story about how the destination fared after hotels reopened.  

• TELEMUNDO51 (U.S./Local) June 11, 2020: GMCVB Communications organized an 

interview with GMCVB Chief Operating Officer, Rolando Aedo and Telemundo Reporter 

Jose Perez for a discussion on tourism recovery during which Mayor Carlos Gimenez was also 

a featured guest partaking in the conversation.   

• WSFL/SOUTH FLORIDA CW (U.S./Local) June 16, 2020: GMCVB Communications 

organized an interview between GMCVB Chief Operating Officer, Rolando Aedo and South 

Florida CW/WSFL reporter, Miriam Tapia for a story about the hotels/beaches reopening as 

well as the GMCVB’s Miami Shines recovery plan.  The Team provided speaking points. 

• NBC6/WTVJ – (U.S./Local) June 23, 2020:  GMCVB Communications organized an 

interview between President & CEO William D. Talbert, III CDME and NBC6 Reporter 

Steve Litz to discuss the selection of Miami as a site for second presidential debate on October 

15, 2020. 



• CBS4/WFOR (U.S./Local) June 29, 2020: GMCVB Communications organized an interview 

between GMCVB Chief Operating Officer, Rolando Aedo and CBS4 reporter Hank Tester 

for a story about the closure of beaches over the July 4th holiday and the expected effects it 

will have on the hospitality industry.  

• MIAMI HERALD (U.S./Local) June 30, 2020: GMCVB Communications assisted Miami 

Herald Business reporter Rob Wile for a story about the effects on hotel occupancy levels 

following the announcement that beaches would be closed over the July 4th holiday weekend.  

The team provided the reporter with hotel occupancy statistics.  
 
US/Canada: 
 

• HISPANIC LIVING MAGAZINE (U.S./Canada) June 2, 2020:  GMCVB 

Communications arranged an interview with Gloria Estefan and Editor, Tracy Scott for a 

cover story feature on Gloria Estefan for Hispanic Living Magazine.  Gloria will be featured in 

their September issue tied to Hispanic Heritage Month in the U.S. 

• THE POINTS GUYS/FORBES (U.S./Canada) June 3, 2020:  GMCVB Communications 

assisted Ramsey Qubein who was working on  the following round-up stories for The Points 

Guy and Forbes: “The best hotel rooms to watch July 4th fireworks”, “New hotel openings and 

airline routes this summer”, “ Use your points for glamping”, “Points and miles for golfing 

benefits”, and “Creative hotel concierge ideas”.  The team put out a media lead and provided 

the journalist with suggestions for his multiple stories.  

• CONDE NAST TRAVELER (U.S./Canada) June 4, 2020:  GMCVB Communications 

assisted Conde Nast Traveler Editors who were working on a piece about Black Owned 

Restaurants.  The Team provided lists and recommendations of local black owned business in 

Greater Miami.  

• FORBES (U.S./Canada) June 5, 2020:  GMCVB Communications assisted Kaitlyn McInnis 

and Wendy Altschuler who were working on a story about Black Owned Hotels for Forbes 

entitled “7 Black-Owned Hotels Across The U.S. To Visit On Your Next Road Trip”. The 

Team provided recommendations of local black owned hotels in Greater Miami. The article 

included The Copper Door B & B as a result of our outreach.   

• INSIDER TRAVEL REPORT (U.S./Canada) June 11, 2020:  GMCVB Communications 

assisted James Shillinglaw from Insider Travel Report who was doing a story about the launch 

of the GMCVB’s Miami Shines tourism recover campaign. The Team provided updated 

information on the program. UMV: 12,887 / Ad. Value: $119 

• TRAVEL COURIER (U.S./Canada) June 12, 2020:  GMCVB Communications assisted 

Ann Ruperstein, Managing Editor for Canada’s Travel Courier who was working on a story 

about what people in the travel industry can do to be more inclusive and to take a more active 

role against racism. The article featured an interview with Connie Kinnard, Vice President, 

Multicultural Tourism & Development for the GMCVB. The Travel Courier delivers news 

from DMO’s to help agents sell the destination.  

• SAVING EARTH (U.S./Canada) June 12, 2020:  GMCVB Communications assisted 

Freelancer Lola Mendez, working on a story for Saving Earth magazine about the smallest 

animals in the world.  The Team reached out to various partners and assisted with submissions 

for the story. 



• BUSINESS INSIDER (U.S./Canada) June 11, 2020:  GMCVB Communications assisted 

Leila Najafi, a freelancer working on a story for Business Insider about hotels that are offering 

promotional deals.  The Team provided information about various hotel promotions being 

offered and updated information on the Miami Shines tourism recovery campaign.ᐧ 

• TRAVEL MARKET REPORT (U.S./Canada) June 22, 2020:  GMCVB Communications 

assisted Lynn Elmhirst, Canadian Editor for Travel Market Report, who was putting together a 

story for their combined US and Canadian audience of agents and their consumers of recipes 

from beloved travel destinations in both countries for people to enjoy in their backyards at 

home and imagine traveling again soon. The Team reached out to partners and secured a 

submission for the article of a recipe for a Miami Cuban Sandwich as well as interview 

questions about the history of the sandwich in Miami.  

• SMITHSONIAN MAGAZINE (U.S./Canada) June 22, 2020:  GMCVB Communications 

assisted freelance writer, Michele Hermann who was working on a story about unique Drive-

In Theaters for Smithsonian magazine.  The Team solicited partners and secured submissions 

for the story.  
 
 
Temptations: 
 

• EDIBLE SOUTH FLORIDA (U.S./Local) June 6, 2020:  GMCVB Communications 

arranged an interview with GMCVB Chief Operating Officer Rolando Aedo and Edible South 

Florida Editor Gretchen Schmidt for a feature on Miami Spice Restaurant Months.  

• WSVN DECO DRIVE MIAMI SPICE INTERVIEW WITH ROLANDO AEDO 

(U.S./Local) June 8, 2020: GMCVB Communications arranged an interview with GMCVB 

Chief Operating Officer Rolando Aedo and WSVN’s Deco Drive for a feature on Miami Spice 

Restaurant Months.  

 

 
Meetings/Trade: 
 

• PREVUE MAGAZINE (U.S) June 22, 2020: GMCVB Communications assisted journalist 

Andrea Doyle, writer for Prevue Magazine who was working on a story for the July/August issue 

of Prevue which will focus on what rules and regulations are going to be in place for meeting 

groups when convention business gears back up. The team provided Andrea with a quote 

from GMCVB President and CEO Bill Talbert as well as information about the destination 

pledge and the GMCVB’s travel guidelines. (Circulation: 45,000) 
 



Note: The following section contains a clip report spreadsheet with the quantitative results of the 

coverage secured by the Communications team for the month of June 2020. Following the clip 

report spreadsheet, you will find the clippings associated with the clip report, if you have any 

questions please feel free to reach out to us. 

 



Note: The following section contains a clip report spreadsheet with the quantitative results of the coverage secured by the Communications team for the month of June 2020. Following the clip report spreadsheet 

you will find the clippings associated with the clip report, if you have any questions please feel free to reach out to us.

PUBLICATION DATE AUTHOR'S NAME KEY MESSAGES CIRCULATION/ 

VISITS PER DAY
AD EQUIV RESULT OF PUBLICATION TYPE

Forbes May 23, 2020 Suzanne Rowan Kelleher Arts & Culture/Multicultural & Heritage Neighborhoods 28,307,082 $15,402 Proactive Pitching DIGITAL
The Points Guy May 31, 2020 Samantha Rosen Arts & Culture/Multicultural & Heritage Neighborhoods 1,616,179 $3,038 Proactive Pitching DIGITAL
Eater Miami June 1, 2020 Rose W. Holt Culinary 9,880 $19 Other DIGITAL
The Points Guy June 1, 2020 Nick Ellis Destination Miami 1,616,179 $3,038 Other DIGITAL
Travel Noire June 1, 2020 Deanna Taylor Arts & Culture/Multicultural & Heritage Neighborhoods 62,409 $96 Proactive Pitching DIGITAL
Conde Nast Traveler June 2, 2020 Terry Ward Destination Miami 898,971 $1,690 Other DIGITAL
Forbes June 2, 2020 Wendy Altschuler Arts & Culture/Multicultural & Heritage Neighborhoods 28,307,082 $52,368 Proactive Pitching DIGITAL
TravelPulse June 4, 2020 Codie Liermann Destination Miami 127,704 $240 Other DIGITAL
Forbes June 5, 2020 Kaitlyn McInnis Arts & Culture/Multicultural & Heritage Neighborhoods 28,307,082 $37,406 Proactive Pitching DIGITAL
The Daily Beast June 6, 2020 Sheryl Nance Nash Arts & Culture/Multicultural & Heritage Neighborhoods 6,755,794 $3,125 Proactive Pitching DIGITAL
Architectural Digest June 8, 2020 Laura Itzkowitz Arts & Culture/Multicultural & Heritage Neighborhoods 1,725,464 $3,244 Other DIGITAL
MSN June 8, 2020 Marcus Fairs Arts & Culture/Multicultural & Heritage Neighborhoods 78,427,823 $147,444 Other DIGITAL
New York Times June 8, 2020 Niraj Chokshi Destination Miami 43,078,002 $80,987 Other DIGITAL
The Points Guy June 8, 2020 Juan Ruiz Destination Miami 1,616,179 $3,038 Other DIGITAL
Time Out June 8, 2020 Virginia Gil Destination Miami 4,073,298 $7,658 Other DIGITAL
Robb Report June 9, 2020 Eric Adams Destination Miami 582,525 $1,095 Other DIGITAL
Rolling Stone June 9, 2020 Nico Lang Arts & Culture/Multicultural & Heritage Neighborhoods 5,887,988 $11,069 Other DIGITAL
Forbes June 10, 2020 Amber Gibson Community Resilience/Recovery 34,774,227 $65,376 Other DIGITAL
Haute Living June 10, 2020 Paige Mastrandrea Destination Miami 59,410 $112 Other DIGITAL
Recommend June 10, 2020 N/A Destination Miami 85,002 $786 Other DIGITAL
Tech on Medium June 10, 2020 Eddie Moran Arts & Culture/Multicultural & Heritage Neighborhoods 36,415 $68 Other DIGITAL
Time Out June 10, 2020 Virginia Gil Culinary 4,073,298 $7,658 Other DIGITAL
Time Out June 10, 2020 Virginia Gil Culinary 4,073,298 $7,658 Other DIGITAL
Travel + Leisure June 10, 2020 Alison Fox Community Resilience/Recovery 2,036,680 $3,829 Other DIGITAL
TravelPulse June 10, 2020 Rich Thomaselli Community Resilience/Recovery 127,704 $240 Other DIGITAL
Yahoo News June 10, 2020 Leila Macor Community Resilience/Recovery 20,456,916 $38,459 Other DIGITAL
Recommend June 11, 2020 Paloma Villaverde de Rico Community Resilience/Recovery 85,002                 $786 Proactive Pitching DIGITAL
Eater Miami June 11, 2020 Olee Fowler Culinary 16,625 $31 Other DIGITAL
Luxury travel magazine June 11, 2020 N/A Destination Miami, Community Resilience/Recovery 12,279 $23 Other DIGITAL
Miami New Times June 11, 2020 Laine Doss Culinary 217,635 $409 Other DIGITAL
The Points Guy June 11, 2020 Andrea M. Rotondo Destination Miami 1,616,179 $3,038 Other DIGITAL
WSVN 7 News June 11, 2020 Evan Siegel Culinary 323,464 $608 Other DIGITAL
MSN Canada June 12, 2020 Patrick Clark Destination Miami, Community Resilience/Recovery 69,470,745         $642,604 Proactive Pitching DIGITAL
ComingSoon.net June 12, 2020 Grant Hermanns Arts & Culture/Multicultural & Heritage Neighborhoods 296,439 $557 Other DIGITAL
TravelPulse June 12, 2020 Patrick Clarke Destination Miami, Community Resilience/Recovery 249,475 $2,308 Proactive Pitching DIGITAL
Insider Travel Report June 15, 2020 James Shillinglaw Destination Miami, Community Resilience/Recovery 12,887                 $119 Proactive Pitching DIGITAL
Conde Nast Traveler June 15, 2020 Noah Kaufman Culinary 925,425 $306 Proactive Pitching DIGITAL
Forbes June 15, 2020 Suzanne Rowan Kelleher Community Resilience/Recovery 34,774,227 $65,376 Other DIGITAL
PureWow June 15, 2020 Clarissa Buch Community Resilience/Recovery 1,180,575 $2,219 Other DIGITAL
Recommend June 15, 2020 Anne Dimon Community Resilience/Recovery 85,002 $786 Other DIGITAL
ABC News June 16, 2020 Erin Schumaker Community Resilience/Recovery 12,689,872 $23,857 Other DIGITAL
BizBash June 16, 2020 Isabel Lane Destination Miami, Community Resilience/Recovery 50,734 $94 Proactive Pitching DIGITAL
Miami Today June 16, 2020 Michael Lewis Destination Miami 7,713 $15 Other DIGITAL
NBC Miami June 16, 2020 N/A Arts & Culture/Multicultural & Heritage Neighborhoods 403,509 $759 Other DIGITAL
Patch June 16, 2020 Paul Scicchitano Destination Miami 5,769,877 $10,847 Other DIGITAL
Time Out June 16, 2020 Virginia Gil Culinary 4,073,298 $7,658 Other DIGITAL
Travel + Leisure June 16, 2020 N/A Destination Miami 2,036,680 $3,829 Other DIGITAL
Miami Today June 17, 2020 Kylea Henseler Destination Miami 7,713 $15 Other DIGITAL
Miami Today June 17, 2020 Jesse Scheckner Community Resilience/Recovery 7,713 $15 Other DIGITAL
Time Out June 17, 2020 Virginia Gil Arts & Culture/Multicultural & Heritage Neighborhoods 4,073,298 $7,658 Other DIGITAL
Time Out June 17, 2020 Virginia Gil Community Resilience/Recovery 4,073,298 $7,658 Other DIGITAL
Reader's Digest June 18, 2020 Jeff Bogle Destination Miami 2,908,942 $5,469 Other DIGITAL
USA Today June 18, 2020 David Oliver Community Resilience/Recovery 24,665,488 $46,371 Other DIGITAL
MSN June 19, 2020 Claudette Covey Community Resilience/Recovery 69,470,745         $128,521 Proactive Pitching DIGITAL
TravelPulse June 19, 2020 Claudette Covey Community Resilience/Recovery 249,475               $462 Proactive Pitching DIGITAL
Forbes June 19, 2020 Lea Lane Arts & Culture/Multicultural & Heritage Neighborhoods 28,307,082 $26,184 Proactive Pitching DIGITAL
The Active Times June 19, 2020 Taylor Rock Community Resilience/Recovery 232,238 $437 Other DIGITAL
Forbes June 20, 2020 Christopher Elliott Destination Miami 28,307,082         $17,456 Proactive Pitching DIGITAL
The Points Guy June 20, 2020 Victoria M. Walker Destination Miami 1,616,179 $3,038 Other DIGITAL
Forbes June 22, 2020 Will McGough Community Resilience/Recovery; Culinary 28,307,082         $261,841 Proactive Pitching DIGITAL
BizBash June 22, 2020 Claire Hoffman Destination Miami, Community Resilience/Recovery 50,734 $67 Proactive Pitching DIGITAL
Conde Nast Traveler June 22, 2020 Shannon McMahon Destination Miami 1,100,684 $2,069 Other DIGITAL
Eater Miami June 22, 2020 Olee Fowler Culinary 16,625 $31 Other DIGITAL
The Associated Press June 22, 2020 Kelly Kennedy Community Resilience/Recovery 4,417,423 $8,305 Other DIGITAL
Insider Travel Report June 23, 2020 Alan Fine Destination Miami, Community Resilience/Recovery 12,887 $119 Proactive Pitching DIGITAL
Miami New Times June 23, 2020 Clarissa Buch Culinary, Arts & Culture/Multicultural & Heritage Neighborhoods 217,635 $409 Other DIGITAL
Miami New Times June 23, 2020 Lyssa Goldberg Culinary 217,635 $409 Other DIGITAL
Travel Agent Central June 23, 2020 Matt Turner Destination Miami 72,986 $137 Other DIGITAL
Where Traveler June 23, 2020 Mandy Striph Arts & Culture/Multicultural & Heritage Neighborhoods 43,002 $81 Other DIGITAL
Haute Living June 24, 2020 Paige Mastrandrea Community Resilience/Recovery 52,522 $99 Other DIGITAL
Hoodline June 24, 2020 Hoodline Culinary 122,502 $230 Other DIGITAL
Hedonist Shedonist June 25, 2020 N/A Community Resilience/Recovery 559 $1 Other DIGITAL
Travel Weekly June 25, 2020 Tom Stieghorst Culinary 125,008 $235 Other DIGITAL
Eater Miami June 26, 2020 Olee Fowler Culinary 16,625 $31 Other DIGITAL
Forbes June 26, 2020 Geoff Whitmore Community Resilience/Recovery 34,774,227 $65,376 Other DIGITAL
Patch June 26, 2020 Isa Summers Destination Miami 5,896,250 $11,085 Other DIGITAL
Insider June 27, 2020 Darcy Schild Community Resilience/Recovery 8,765,429 $16,479 Other DIGITAL
The Points Guy June 27, 2020 Benji Stawski Destination Miami 1,962,086 $3,689 Other DIGITAL
CNN June 28, 2020 Kelly McCleary Community Resilience/Recovery 48,565,453 $91,303 Other DIGITAL
South Florida Caribbean News June 28, 2020 N/A Community Resilience/Recovery 6,423 $12 Other DIGITAL
CBS Miami June 29, 2020 Hank Tester Community Resilience/Recovery 284,334 $535 Other DIGITAL
CBS Miami June 29, 2020 Mike Cugno Community Resilience/Recovery 284,334 $535 Other DIGITAL
Eater Miami June 29, 2020 Olee Fowler Culinary 16,625 $31 Other DIGITAL

MEDIA RELATIONS CLIPPING REPORT FOR THE MONTH OF JUNE 2020

Assisted Clips: US/CANADA



Marriott Traveler June 29, 2020 Valerie Conners Destination Miami 52,521 $99 Other DIGITAL
Miami New Times June 29, 2020 Juliana Accioly Culinary 217,635 $409 Other DIGITAL
PureWow June 29, 2020 Clarissa Buch Culinary 1,180,575 $2,219 Other DIGITAL
TravelWireNews June 29, 2020 Mike Cugno Community Resilience/Recovery 3,382 $6 Other DIGITAL
Southern Living June 30, 2020 Kara Franker Culinary 2,231,671 $4,196 Other DIGITAL
TraveLife June 3, 2020 Tammy Cecco Culinary 550,000 $24,200 Proactive Pitching PRINT
TraveLife June 3, 2020 Nicola Brown Culinary 60,000 $555 Proactive Pitching DIGITAL
Narcity June 3, 2020 Kareem Gantt Community Resilience/Recovery 1,742,100 $16,114 Proactive Pitching DIGITAL
Narcity June 9, 2020 Tate Jacaruso Culinary 1,742,100 $16,114 Proactive Pitching DIGITAL
MSN Canada June 12, 2020 Patrick Clarke Community Resilience/Recovery 10,386,000 $96,071 Proactive Pitching DIGITAL
Planetware June 19, 2020 Shandley McMurray Destination Miami 83,000 $768 Proactive Pitching DIGITAL
Travel Courier June 23, 2020 Ann Ruppenstein Arts & Culture/Multicultural & Heritage Neighbourhoods 45,497 $421 Proactive Pitching DIGITAL

Local/Corporate 

Communications
CBS 4 6/3/2020 Dave Warren Included statement by GMCVB in coverage of businesses and resturants reopening. 344,301 $5,451 PROACTIVE OUTREACH BROADCAST DIGITAL
The Real Deal 6/3/2020 Katherine Kallergis Included the GMCVB in its coverage of Hotels throughout Miami Beach and Dade County reopening. 22,237 $150 PROACTIVE OUTREACH
Lifestyle Media Group 6/15/2020 Kevin Kaminski Ran dedicated feature highlighting Miami Shines hotel deals. Includes quote from Bill Talbert 721 $150 PROACTIVE OUTREACH DIGITAL PRINT
BizBash 6/15/2020 Isabel Lane included Miami Shines as part of its national event round-up. 12, 1722 N/A PROACTIVE OUTREACH
BizBash 6/18/2020 Claire Hoffman included Miami Shines as part of its national event round-up. 12, 1722 N/A PROACTIVE OUTREACH
Miami Herald (online) 6/19/2020 Rob Wile Ran piece on 6/18 Miami Beach Hotel Task Force meeting. Rolando is quoted alongside other leaders in the industry 81,409 $500 PROACTIVE OUTREACH
Miami Herald (PRINT) 6/22/2020 Rob Wile Ran piece on 6/18 Miami Beach Hotel Task Force meeting. Rolando is quoted alongside other leaders in the industry 133,328 $500 PROACTIVE OUTREACH

El Nuevo Herald (PRINT) 6/22/2022 Rob Wile Ran piece on 6/18 Miami Beach Hotel Task Force meeting. Rolando is quoted alongside other leaders in the industry. In Spanish 42,069
$500

PROACTIVE OUTREACH

El Nuevo Herald (Online) 6/22/2022 Rob Wile Ran piece on 6/18 Miami Beach Hotel Task Force meeting. Rolando is quoted alongside other leaders in the industry. In Spanish 67,193
$500

PROACTIVE OUTREACH
WPLG 6/22/2022 Christina Vazquez Covered Miami Beach Hotel Task Force meeting LIVE from Royal Palm Hotel. 66,870 $1,254 PROACTIVE OUTREACH
WPLG [Online] 6/22/2020 Christina Vazquez Covered Miami Beach Hotel Task Force meeting LIVE from Royal Palm Hotel. Included interview with Rolando. 33,561 $750 PROACTIVE OUTREACH BROADCAST DIGITAL
SFLCW [On air] 6/22/2020 Miriam Tapia Spoke to Rolando, highlighting Miami Shines second phase. 3,918 $75 PROACTIVE OUTREACH BROADCAST DIGITAL
Indulge Magazine [Print] 6/25/2020 Eric Barton Highlight virtual events offered by GMCVB. 40,000 $750 PROACTIVE OUTREACH
Hedonist Shedonist 6/26/2020 Staff Runs dedicated feature on Miami Shines. 3,586 N/A PROACTIVE OUTREACH
SFLCN 6/29/2020 Staff Runs dedicated feature on Miami Shines. 441 N/A PROACTIVE OUTREACH
Florida Trend 6/30/2020 Staff Included a blurb of Hotel occupency shared by the Miami Herald in the July issue. 54,230 $250 PROACTIVE OUTREACH

MICE Coverage
The Meetings Magazine June 22, 2020 Henry Fitzgerald MICE 18,631                 $172 Proactive Pitching DIGITAL
International Meetings Review June 14, 2020 Martin Lewis MICE 1,000                   $10 Proactive Pitching DIGITAL
Connect Meetings June 22, 2020 Claire Hoffman MICE 19,127 $35 Proactive Pitching DIGITAL
Event Manager Blog June 25, 2020 Veronique Colombani MICE 90,053 $169 Other DIGITAL
Meetings Net June 11, 2020 N/A MICE 15,724 $30 Other DIGITAL

PRINT
DIGITAL
DIGITAL

BROADCAST

DIGITAL
PRINT

PRINT

DIGITAL
BROADCAST

DIGITAL

DIGITAL
DIGITAL
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A  TA S T E 
F O R  T R A V E L

Can’t get out to see the world? Why not bring the world to you? 
There’s never been a better time to invite an authentic taste 

of some top culinary destinations into your own home. 

Explore some of the best local flavours from renowned chefs, 
restaurants and home kitchens across the globe 

from Arizona to Puerto Rico to Tahiti. 

Here are some of our favourite recipes to help you travel through 
your taste buds and stay connected to your wanderlust 

even if you’re only going as far as the kitchen today.

SCAN THE QR CODE 
with your phone’s barcode 

scanner to access 
each of these full 
RECIPES ONLINE, 
plus many more!
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UNITED STATES >> ARIZONA
G N O C C H I  C O N  F U N G H I 

E  T A R T U F I   
From Chef Lisa Dahl’s 

cookbook The Elixir of Life
 

Not only is it a big, plush f inger-licking 
cream sauce for your favourite type of 

pasta, it ’s equally sublime for carnivores 
as the f inishing for a decadent steak.

UNITED STATES >> ARIZONA>>SCOTTSDALE
C R I S P Y  P O R K  S H A N K   
From Executive Chef Russell LaCasce 
at ZuZu restaurant, Hotel Valley Ho
 
Rich and zesty glazed pork pairs per fectly 
with a cool cucumber tarragon yogurt and 
pita to mop up all the saucey goodness. 
The key to this showstopper of a recipe, 
a per fect family feast for the weekend, 
is to allow enough time for all the f lavours 
to blend and develop. 

UNITED STATES >> FLORIDA>>HAINES CIT Y
M A R Y  L A N G ’ S  G R A P E F R U I T 
P I E   
From Taste of Florida Café
 
For a slightly dif ferent take on a citrusy 
dessert, try this grapefruit-f illed delight. 
The combination of the juicy grapefruit 
f illing and the crunchy graham cracker 
base is the most satisf ying marriage of 
textures and f lavours.
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UNITED STATES >>MARYLAND
S M I T H  I S L A N D  L A Y E R  C A K E  
From Smith Island, Maryland

A beloved Maryland tradition, the of f icial Maryland State 
Dessert is a standout on any table. With its thin layers of 
delicate yellow cake each slathered in a decadent schmear
 of icing, Smith Island cake would be too beautiful to eat…
 if it weren’t so darned delicious!

UNITED STATES >> FLORIDA>>PENSACOLA
G R I T S  A  Y A  Y A    
From The Fish House
 in downtown Pensacola

Eaten for breakfast, lunch and dinner, 
grits is perhaps one of the most handy 
and versatile pantry staples. This 
creamy, rich and satisf ying entrée is 
the per fect way to bring some homey 
Southern f lavours to your table. Best 
served in generous portions.

FRANCE 
A S P A R A G U S  R I S O T T O   

Asparagus adds sophisticated freshness 
to this rich, creamy dish, per fect for those 
hunting for their next go-to comfort foods. 
Pair it with a glass or two of crisp white 
wine and you’ll be ready to open 
your own restaurant one day.



UNITED STATES >> NORTH CAROLINA
E A S Y  P E A S Y  Q U A R A N T E A S Y 
F R I E D  R I C E   
From Chef Brian Graybill
 of Napkins restaurant

The bare-minimum ingredients to make this 
dish are day-old rice, soy sauce, 
and miscellaneous veggies. It ’s a great way 
to use up lef tover onion, carrots, mushrooms, 
celery, and any other veggies you’ve got. Get 
creative and make it interesting by adding 
protein and garnishes. Try ground beef, 
chicken (even rotisserie), pork loin, 
or seafood.

UNITED STATES >>HAWAII
B L U E  H A W A I I   

Who says you can’t have paradise in a glass? 
Transport yourself away to Hawaii ’s brilliant
 blue waters with this colour ful tipple that ’ll 
make you feel like you’re snorkelling 
with the dolphins.

UNITED STATES >> FLORIDA>>FORT MYERS
C H O C O L A T E  M O U S S E  W I T H 
R A S P B E R R Y  G E L É E  
From Norman Love Chocolates based in 
The Beaches of Fort Myers and Sanibel

Many of us have baked a cake before. 
But have you made a mousse? Or a gelée? 
This rich, chocolatey number is the per fect way 
to challenge yourself in the sweet treats 
depar tment. And why not? You’ve got the time.

UNITED STATES >> CALIFORNIA
>>TUOLUMNE COUNT Y

A P P L E  C I D E R  W A F F L E S  
From Indigeny Reserve in Tuolumne 

County, California

As the saying goes, when life gives you 
apples— make cider! In this neck 

of the Californian woods, anything 
apple-f lavoured rings true to Tuolumne 

County cuisine. Pair fresh apple cider 
waf f les with warm maple syrup to 

bring  a hit of NorCal into your home!

TRAVELLING THROUGH 
YOUR TASTE BUDS

FOODIE FILES
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 BELIZE
F R Y  J A C K S

From San Ignacio Resort Hotel

Fry Jacks are a staple breakfast food in Belize 
that ’s of ten enjoyed at lunch too. The fried 

puf f y bread is of ten paired with cheese, beans, 
and/or meat and can be found on vir tually any 

street corner or restaurant—enjoyed while 
sit ting down for a meal or great on the go.

 With San Ignacio Resort Hotel’s recipe you can 
now enjoy this Belizean staple at home.

BARBADOS
R U M  P U N C H  

From Totally Barbados
 

Whether you prefer it neat or mixed 
in a cocktail, the taste of rum has 

become synonymous with Barbados and 
transports you to paradise, one sip at a 
time. To enjoy this Caribbean treat, you 

don’t have to wait until your next visit to 
Barbados—you can mix up a classic rum 

punch for yourself at home.

TAHITI
T A H I T I A N - S T Y L E 

P O I S S O N  C R U
From The Islands of Tahiti

Bring some island abundance into 
your home with a mouthwatering 

recipe for Tahitian-style poisson 
cru, which balances buttery red tuna 

with zesty lime for the ultimate 
fresh-from-the-sea taste.

MEXICO 
J I C A M A  T A Q U I T O S
From Chef Isaac Esparza 
at Casa Velas, Puerto Vallarta

Invite a lit tle taste of summer home 
with this fresh and easy to prepare 
recipe, and one of Mexico’s most 
beloved dishes: taquitos! This variation 
uses jicama, a favourite Mexican 
root vegetable, instead of corn 
tortillas, for a simple yet elevated 
twist on the classic.



PUERTO RICO 
P I Ñ A  C O L A D A - I N S P I R E D  D R I N K S  A N D  B I T E S  
Discover Puerto Rico

A piña colada overlooking the ocean? Why not recreate the feeling 
at home? Discover Puerto Rico has 7 dif ferent inspirations based on 
this beachy classic to bring a touch of sand and sur f to your doorstep, 
including everything from a Blue Colada that looks like the ocean to a 
Piña Colada Crème Brûlée.

COLOMBIA 
G R O U N D  B E E F 
C A R I M A Ñ O L A  
From Chef Leonor Espinosa of Leo and 
Misia in Bogotá and Cartaagena

These torpedo-shaped yuca (cassava) 
frit ters from one of Colombia’s top chefs 
Leonor Espinosa are traditionally f illed 
with either ground beef or cheese. 
The immensely satisf ying fried treats 
are one of the country’s favourites 
alongside corn arepas, chicharron 
(pork skin) and empanadas.Best enjoyed 
with your favourite hot sauce.

IRELAND 
C H E E S E  A N D  S C A L L I O N  B R E A D
From Bakehouse in Northern Island

Why not take your isolation bread baking to new heights with this 
moreish number from one of Northern Ireland’s beloved home baker-
ies Bakehouse. A wonder ful example of traditional Irish soda bread, 
this f lavour ful savoury loaf is good enough to eat on its own—with 
generous smears of butter, obviously.
 

UNITED STATES >> TEX AS
C H E R R Y  G L A Z E D  B A B Y 

B A C K  R I B S
From Two Bros BBQ Market

 in San Antonio
 

For some properly smoked 
authentic f lavours from the south, 

it ’s time to get your f ire going. 
Two Bros BBQ Market ’s

 cherry-glazed baby back ribs 
are the real, sticky, 

f inger-lickingly good deal.

BERMUDA 
B E R M U D A ’ S  F A M O U S  F I S H  S A N D W I C H 
O N  R A I S I N  B R E A D
From BermyEats Café in Hamilton

Nothing beats the taste of a fresh, crispy piece of f ish. Bring 
home the f lavours of Bermuda with this quick and easy f ish 
sandwich recipe from BermyEats Café, per fect for a snack-
style work-break lunch on the patio. Is that a beer in your 
hand? We won’t tell if you don’t.
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June 2020 GMCVB Communications Report 

PRESS RECAP 
Following, please find a brief summary of relevant articles that have run due to our outreach and 
coordination. These are a result of communications initiatives that Kivvit has managed for the GMCVB 
for June. 

 

 
6/03/2020                                                                    Unique Daily Visitors (UDV): 396,179 

 
Link to article 
 

 

 
 

MIAMI (CBSMiami) – Anticipation was there before the weekend. Hotels and 
beaches were set to reopen Monday, bringing visitors back to Ocean Drive. But a 
curfew went into effect, keeping those plans from coming to fruition. 
 

“People have stayed in their houses. They were afraid to come out,” said Jorge 
Marroon, a server at Cafe Milano which has been open since last week. “These 
past two days there have been less people than last week.” 

He was one of many eager workers ready to see the beaches and hotels open, 
since more people here could mean more money for them. 

Daisy Vetreyes works at News Cafe. 

https://miami.cbslocal.com/2020/06/02/curfew-businesses-ready-reopening-miami-dade-beaches/
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“For sure the businesses were used to having it full of customers but now there’s 
nobody anywhere,” she said. 

Businesses are not the only ones disappointed. People are upset too. Those that 
live here and those who may have planned to come here but now are staying 
home. 

It’s a challenge the Greater Miami Convention and Visitors Bureau has been 
trying to overcome. 

The #MiamiShines campaign is something the bureau has started. They want 
people to get excited about vacation to Miami. 

They want to reopen, but do it safely. That’s something Mitch Novak from the 
Sherbrooke Hotel is concerned about. 

“I have decided not to reopen and will evaluate the situation towards the end of 
the month,” he said. 

It’s a decision he made a while ago as he monitored the coronavirus. He’s kept 
his staff who like everyone else here is ready to welcome back customers 

“When the beaches reopen I hope everyone comes to Cafe Milano!” said 
Marroon. 

The curfew went into effect this past weekend and remains in effect this week. All 
Miami-Dade County beaches remain closed for the duration of the order. 

More information on the #MiamiShines Campaign, click here. 
 

 
6/03/2020                                                                    Unique Daily Visitors (UDV): 22,237 

 
Link to article 
 

https://www.miamiandbeaches.com/miamishines
https://therealdeal.com/2020/06/02/plastic-barriers-electrostatic-disinfectant-sprayers-plenty-of-hand-sanitizer-miami-hotels-reopen-in-the-time-of-covid-19/
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Guests staying at the Fontainebleau Miami Beach will now be greeted with a new reality: 
Plexiglas at check-in, a temperature check, 24/7 access to a doctor, and a kit with masks, hand 
sanitizer and Clorox wipes. 

The beachfront resort, Miami-Dade’s largest, is among hotels reopening on Monday, more than 
two months after government-ordered closures. Though hotels are allowed to operate again – and 
some remained open as essential lodgers – not all will reopen on Monday, as demand is limited 
to drive tourism for now. 

Last week, the Fontainebleau opened the restaurants Hakkasan and Strip Steak by Michael Mina, 
as restaurants in the city could begin reopening May 27. It’s offering its Miami Spice menus 
early for dine-in or takeout. 



 4 

 
 
In addition to the black bowtie tiles the Fontainebleau is known for, the hotel will now also have 
dots on the floor spaced six feet apart indicating where guests can stand in parts of the lobby, 
said Philip Goldfarb, president and CEO of the hospitality division of Fontainebleau 
Development. 

 
New cleaning and equipment measures. 

The resort is following its “ten commitments,” a list of guidelines it came up with that includes 
daily temperature checks, increased cleaning and sanitization protocols, Acrylic Plexiglas 
guards, touchfree devices in public restrooms, the mandatory use of masks and gloves for 
employees, and electrostatic disinfectant sprayers resembling something out of the movie 
“Ghostbusters,” Goldfarb said. Pool furniture is being spaced apart with pool ambassadors 
monitoring the property’s 11 pools. Per county guidelines, guests are required to wear masks in 
common areas such as lobbies. 
 
All told, the hotel’s owner, Jeffrey Soffer’s Fontainebleau Development, is spending hundreds of 
thousands of dollars on preparing for the reopening and new cleaning and equipment measures. 

“We want to be looked at for taking this extraordinarily seriously,” Goldfarb said. 
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The Fontainebleau is starting to bring back its more than 2,000 employees after more than two 
months of furloughs. The resort made headlines when its $975 million commercial mortgage-
backed securities loan entered special servicing in April as Soffer seeks forbearance on 
payments. 

Goldfarb said the hotel has made payments during the pandemic and “we expect to continue to 
pay it.” 

Still, like other hotels in South Florida, the Fontainebleau is offering heavily discounted rates as 
it tries to woo locals into staycations – starting at about $250 per night. (Group bookings 
typically account for 50 percent of Fontainebleau’s business. Leisure travelers take up the other 
half.) 

Though states like Florida have begun reopening, many are requiring out-of-state travelers to 
self-quarantine. In March, Gov. Ron DeSantis ordered anyone traveling from the Northeast to 
self-quarantine for a period of 14 days. 

At some hotels, employees will be tested for Covid-19 before returning to work. Workers will 
also complete training programs. Some properties will seal the rooms after they are cleaned to 
ensure that guests checking in are the only people to have entered the rooms in between cleaning. 
Some properties are suspending valet parking – though the Fontainebleau is not. 

Hotels are also back open in the Florida Keys. 

Hawks Cay Resort, located halfway between Key Largo and Key West at mile marker 61, 
reopened on Monday, said Sheldon Suga, vice president and managing director. 

The 60-acre property, with 177 rooms and 250 two- and three-bedroom villas, will also require 
face masks for workers and guests, and social distancing in public areas. Rooms will be cleaned 
and sealed prior to guest arrival. Daily housekeeping will not be available. At the resort’s 
restaurants, guests will access digital menus on their smartphones, and diners will be spaced 
apart. 

Hotel staff will wear “approval to serve” stickers on their name badges indicating that they have 
had their temperatures checked and have answered a questionnaire about how they’re feeling and 
where they’ve been. 

Hawks Cay had been closed since March 22, but it’s not the first time in recent years that it had 
to close abruptly. After damage from Hurricane Irma in September 2017, the hotel didn’t reopen 
until nearly a year later. It’s now bringing staff back who were furloughed during the mandated 
period of closure, Suga said. 

Elevators will be limited to one guest or family, the hot tubs are temporarily closed, and valet 
parking is not offered at this time. Hand sanitizer is available at entrances, and there are now 
designated entrance and exit areas. 

The property includes a full-service marina, six restaurants, a saltwater lagoon, five swimming 
pools, and a spa. “We think a lot of people will gravitate to outdoor seating” and other outdoor 
areas, Suga said. 

Hotels and restaurants are now tasked with making their customers feel safe, experts say. In 
addition to spraying down hotel rooms, incorporating touchless technology and spacing out pool 

https://therealdeal.com/miami/2020/04/21/fontainebleau-miami-beachs-1b-loan-enters-special-servicing/
https://therealdeal.com/miami/2018/08/04/landmark-resort-in-the-florida-keys-set-to-reopen-this-month/
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furniture, hoteliers may open up walls, increase ventilation, and add outdoor seating, said Adam 
Mopsick, CEO and co-founder of Amicon Management. 

Anywhere that guests can congregate “creates a lot more pressure on [hotels] from an operational 
standpoint,” Mopsick said. 

“All hotels, as they get designed now, are going to keep that spacing in mind,” he added. “The 
winners are going to be the ones that do the best job of getting in front of that.” 

Hotel developer Ronny Finvarb of the Finvarb Group has two hotels now open in Miami Beach, 
the Residence Inn South Beach and the Courtyard Marriott South Beach, and plans to reopen his 
third on Friday, the Kimpton Hotel Palomar South Beach. All of Finvarb’s properties elsewhere 
in Florida and in Texas and Arizona are back open. 

 
 

Finvarb is removing communal items, such as newspapers, shared iPads, drink stations and ice 
machines; has installed Plexiglas partitions at the front desks; and is increasing cleaning and 
disinfecting protocols. The company is using electrostatic sprayers with EPA-approved cleaning 
products. 
 
“One thing that I can say is with all of the new safety protocols being implemented, hotels are 
safer and cleaner than ever before,” Finvarb said. 

At his Residence Inn, at 1231 17th Street in Miami Beach, the breakfast buffet has been replaced 
with pre-packaged items for guests. 

Finvarb said that by “doing what we can to ensure the wellbeing” of hotel guests and employees, 
“we expect to see increased consumer confidence and demand.” 

https://therealdeal.com/miami/2016/04/27/south-beach-residence-inn-opens-its-doors-photos/
https://therealdeal.com/miami/2020/04/24/emerald-construction-sues-for-4m-in-unpaid-work-at-south-beach-kimpton-hotel/
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Among other properties that have reopened in South Florida are the 1 Hotel South Beach, 
DoubleTree by Hilton Grand Hotel Biscayne Bay Miami, the Hyatt Centric South Beach Miami, 
Dezer Development’s Days Hotel by Wyndham Thunderbird Beach Resort, the Marriott Stanton 
South Beach, the Staybridge Suites – Miami International Airport and the TownePlace Suites 
Marriott Miami Airport, according to the hotels and the Greater Miami Convention & Visitors 
Bureau. 

Still, a number of hotels are waiting to reopen until enough demand exists. 

“Clearly for us, the next four weeks we’re going to focus on the Florida and Georgia drive 
market,” said Bill Talbert, CEO of the GMCVB. Talbert said that the organization is in touch 
with previously booked conventions and rescheduled conventions and is also looking to book 
new business. 

“If there is ever a place that can accommodate social distancing, it’s a 1 million-square-foot 
convention center,” he said, referring to the renovated Miami Beach Convention Center, which is 
currently being used as a temporary hospital. 

 

6/16/2020                                                                        Unique Daily Visitors (UDV): 12,172 

 
Link to Article 

 

 
 
NATIONAL: HBO will celebrate Pride digitally with daily LGBTQ programming and 
events running from June 18-28. Hosted on the Human By Orientation website, the 
experience will include musical headliners, drag brunch, underground DJ sets, queer 
comedy night, and more every weekend in June. Headliners include Janelle Monáe, 
Todrick Hall, and Kim Petras. 

LOS ANGELES: The Academy of Television Arts and Sciences has announced some 
shake-ups to this year’s Emmy Awards. The Creative Arts Emmys will be conducted 
virtually, and for the first time in history there will be no Governors Ball after-parties. 
The main Emmys ceremony is currently still slated for September 20; its format is still 
being discussed.  

The next Academy Awards will also have some changes, including a new date of April 
25, 2021. (The show, which will air on ABC, was originally slated for two months 
earlier.) In addition, the opening of the Academy Museum of Motion Pictures has been 
moved to April 30, 2021. 

https://therealdeal.com/miami/2019/12/10/dezer-wins-height-approval-for-sunny-isles-tallest-condo-tower/
https://therealdeal.com/miami/2020/04/07/miami-beach-convention-center-to-become-temporary-hospital-during-pandemic/
https://www.bizbash.com/industry-buzz/article/21136895/event-industry-news-from-the-emmy-awards-hbo-the-greater-miami-convention-visitors-bureau-and-more
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MIAMI/SOUTH FLORIDA: The Greater Miami Convention & Visitors Bureau has 
launched Miami Shines, a recovery campaign to support hotel- and tourism-industry 
openings across Greater Miami and the beaches. The program includes promotional 
incentives across restaurants, hotels, museums, spas, and attractions. 

NASHVILLE: BentallGreenOak, Flank Management LP, and Geolo Capital have 
joined in a three-way venture to acquire the Hutton Hotel. The Four-Star, Four-
Diamond Hutton Hotel is home to 250 guest rooms and suites, Writers Studios for 
musicians, and a social club and entertainment venue for live performances.   

WASHINGTON: The Washington Ballet hosts its first-ever virtual gala on June 18 at 7 
p.m. The event will celebrate 75 years of The Washington School of Ballet with five 
performances by company dancers, appearances and tributes by very special guests, and 
more. 

BizBash Buzz is the must-read digest of event industry news from BizBash.com. 

 

 

6/16/2020                                                                      Unique Daily Visitors (UDV): 721 

 
Link to Article 

 

 

https://lmgfl.com/miami-shines/
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6/18/2020                                                                        Unique Daily Visitors (UDV): 12,172 

 
Link to Article 

 

 

https://www.bizbash.com/local-venues-destinations/article/21137438/event-venue-news-from-convene-nassau-coliseum-hollywood-bowl-and-more
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As hotels and event spaces begin to cautiously reopen after coronavirus-related 
shutdowns, we're here to round up the biggest news of the week—in one convenient 
place. Got a tip? Get in touch! 

Spotlight On: Going Hybrid 
On BizBash this week, we took a look at what hybrid events—with small in-person audiences 
and larger virtual audiences—may look like in the coming months. Venues around the country 
are already preparing for this new, new normal, including Convene, which offers co-working 
and meeting spaces in Boston, Chicago, Los Angeles, New York, Philadelphia, Washington, 
D.C., and London. Earlier this week, Convene launched new proprietary technology for virtual 
meetings—which includes a team of virtual meeting producers to guide clients through the 
process—plus enhanced products for hybrid meetings.  

Local News 

mailto:tips@bizbash.com
https://bizbash.com/21137183
https://convene.com/virtual-meetings
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Boston's 383-room Fairmont Copley Plaza plans to reopen on August 7. 
 
Northeast 
While New York City is still in phase one of its reopening—in which restaurants are 
restricted to takeout and delivery—some bars and eateries are reportedly allowing 
crowds to gather outside their venues. After a video of crowds at St. Mark’s Place 
went viral this weekend, Gov. Andrew Cuomo threatened to reinforce stricter 
lockdowns in Manhattan and the Hamptons. The city has deployed more than 2,000 
“social distancing ambassadors” to remind people to stay six feet apart and to wear 
masks.  

In other New York venue news, Long Island’s Nassau Coliseum, which hosted 
roughly 200 events per year including sporting events and concerts, is closing 
indefinitely. Onexim Sports and Entertainment, which operates the arena under a 
lease from Nassau County, is reportedly seeking investors to take over operations. 

In Boston, meanwhile, outdoor event space The Lawn on D has been converted into 
a reservation-only restaurant with 700 seats. Each of the 180 tables is at least six feet 
apart, and digital menus are accessed with QR codes. The space is sponsored by 
Citizens Bank, with food and beverage from Rebel Restaurants.  

In more Boston news, the historic Fairmont Copley Plaza hotel plans to reopen 
August 7. The hotel will offer the “We Still Do” wedding package, which includes a 10-
person ceremony, photo ops, a wedding cake, and a 10-percent discount on a 2021 
reception. Packages start at $1,000; couples can pay extra to livestream the wedding 
for family and friendsand can also add bar service, passed hors d’oeuvres, and an 
overnight stay. 

https://twitter.com/NYGovCuomo/status/1272204010766950401
https://twitter.com/NYGovCuomo/status/1272204010766950401
https://www.nycblive.com/
https://www.bizbash.com/13446697
https://www.bizbash.com/13417556
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And in Philadelphia, Logan Hotel is taking it a step further: The 391-room property is 
offering free use of its outdoor courtyard for wedding ceremonies with 10 to 20 guests. 
The program also includes photography by Philip Gabriel; florals from Robertson’s 
Flowers and food from Urban Farmer can be added for additional fees.  

The Hollywood Bowl in Los Angeles introduced "Supper to Go" service this week.Photo: Courtesy of the 
Los Angeles PhilharmonicWest 
West coast cities also continue their gradual reopenings—in a safe way. 
The InterContinental San Francisco, for example, has introduced “Meet With 
Confidence,” a new program designed for safe in-person and virtual events. The 556-
room hotel has partnered with PSAV to offer audiovisual and virtual meeting 
capabilities for hybrid events, including the use of integrated audience engagement 
program Chime Live. Room plans have been redesigned to support six feet of physical 
distancing; in terms of food and beverage, there will be a single server for every 15 
attendees. The hotel is also offering virtual tours of its 43,000 square feet of event 
space.  
In Las Vegas, resorts and casinos continue to open in phases. MGM Resorts will 
open The Luxor on June 25, followed by The ARIA, Mandalay Bay, and Four 
Seasons Las Vegas on July 1. The Bellagio, MGM Grand, New York-New York, 
and Excalibur opened earlier this month. All MGM properties will incorporate a new 
seven-point safety plan, which includes employee screening, physical distancing 
policies, standalone hand-washing stations, digital menus, and more.  

In other Vegas news, the upcoming Resorts World Las Vegas has submitted plans 
for an underground public transportation system that will connect the resort and the 
Las Vegas Convention Center. Passengers will be transported in all-electric Tesla 
vehicles in under just two minutes. Pending approval by the Board of County 
Commissioners, construction is expected to begin later this year. 

https://www.theloganhotel.com/
https://www.bizbash.com/13432127
https://www.bizbash.com/13416245
https://www.bizbash.com/13419408
https://www.bizbash.com/13422277
https://www.bizbash.com/13417601
https://www.bizbash.com/13417601
https://www.bizbash.com/13438989
https://www.bizbash.com/13416854
https://www.bizbash.com/13417011
https://www.bizbash.com/13417355
https://www.rwlasvegas.com/
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And in Los Angeles, Proper Hospitality will debut its new brand, Hotel June, on June 
22. The new property aims to incorporate Proper’s design-forward style at a more 
affordable price point. The 250-room property's design features natural woods, native 
fabrics, handmade tiles, and local art; Steve Living of Happy to Serve You Hospitality 
Group oversees the food and beverage, which includes a two-level outdoor 
restaurant.  

Also in Los Angeles, the Hollywood Bowl may be closed for performances—but its 
food and wine department has introduced “Hollywood Bowl Supper to Go,” which 
makes James Beard Award-winners Caroline Styne and Suzanne Goin’s meals 
available for curbside pickup from Thursdays through Saturdays. Menu options include 
six different three-course meals, plus a hand-selected wine list.  

 

Upstairs at the Gwen's rooftop terrace has reopened for socially distanced dining by reservation 
only.Photo: Courtesy of Upstairs at the Gwen 
Central 
Throughout Texas, which began its reopening on May 1, some venues—including a 
dozen restaurants in the Houston area—are reportedly shutting down again after 
employees tested positive for COVID-19. But in more positive Texas news, The Plaza 
Hotel Pioneer Park opened in El Paso on June 17. The newly restored boutique 
property has 130 rooms and suites, an on-site Mexican restaurant, a rooftop bar and 
lounge, and a fitness center. There’s also 7,967 square feet of event space.  
Further north in Illinois, as hotels prepare to reopen, the Illinois Hotel and Lodging 
Association has proposed a plan to allow guests to gather at 50-percent capacity in 
hotel meeting rooms, ballrooms, and public spaces. Currently, Gov. J.B. Pritzker’s 
plan will permit 50 people to gather in phase four, but IHLA president and CEO 
Michael Jacobson is fighting for increased capacity. "The hotel and tourism industry 
are a critical component of the economy for Chicago and the state of Illinois, and our 
plan provides an important bridge to the future," Jacobson told NBC Chicago. 

https://www.thehoteljune.com/
https://www.bizbash.com/13399608
https://www.plazahotelelpaso.com/
https://www.plazahotelelpaso.com/
https://www.nbcchicago.com/news/local/hotels-plan-for-phase-4-reopening-with-new-safety-guidelines/2290161/
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Chicago restaurants meanwhile, continue to reopen for outdoor dining. Reopenings 
this week include El Che Steakhouse & Bar, Gemini, The Loyalist, and Upstairs at 
the Gwen. 

In Denver, the 128-year-old Brown Palace Hotel & Spa reopened last week. “The 
return to operation of The Brown Palace is something we’ve all looked forward to for 
the past two months,” said general manager Nick Moschetti in a press release. “After 
uninterrupted operation for the past 128 years, this pause has allowed us to reflect on 
our place in Denver’s past, present, and future. We have worked hard to ensure we 
are at our best, serving our guests to the level they’ve come to expect, with safety 
front of mind.” 

The 80-room Quirk Hotel opened in Charlottesville, Va., on June 1.Photo: Courtesy of The Quirk Hotel 
 
Southeast 
Southern Management Group’s hotel division has launched EverStrong, a new 
comprehensive cleaning and sanitation program. The plan—which will be 
implemented at mid-Atlantic properties The Hotel at the University of 
Maryland, Cambria Hotel College Park, The Hotel at Arundel Preserve, and Bear 
Creek Mountain Resort & Spa—is built on four pillars: physical distancing, 
cleanliness, active monitoring, and rapid response.  
In other Mid-Atlantic hotel news, the 80-room Quirk Hotel opened earlier this month in 
Charlottesville, Va. Situated adjacent to two historic farm homes dating back to the 
19th century, the art-focused property incorporates a variety of relics from 
Charlottesville’s past, and includes an in-house art gallery. There’s also 11,000 square 
feet of indoor and outdoor event space, including a rooftop, an outdoor screening 
pavilion, and a bi-level yard.  

https://www.bizbash.com/13462950
https://www.bizbash.com/13419149
https://www.bizbash.com/13461349
https://www.bizbash.com/13411725
https://www.bizbash.com/13411725
https://www.bizbash.com/13425889
https://www.bizbash.com/13465121
https://www.bizbash.com/13465121
https://www.cambriacollegepark.com/en-us
https://www.thehotelarundel.com/
https://www.bizbash.com/13435244
https://www.bizbash.com/13435244
https://www.destinationhotels.com/hotels-and-resorts/quirk-hotel-charlottesville
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In Nashville, BentallGreenOak, Flank Management LP, and Geolo Capital have joined 
in a three-way venture to acquire the Hutton Hotel. The 250-room hotel has more 
than 20,000 square feet of event space, as well as a 5,000-square-foot social club and 
entertainment venue, three dining concepts, and a Tesla Model S house car for guest 
transportation.  

In Florida, The Greater Miami Convention & Visitors Bureau has launched Miami 
Shines, a recovery campaign to support hotel- and tourism-industry openings across 
South Florida. The program includes promotional incentives across restaurants, 
hotels, museums, spas, and attractions. “Our number one priority at the GMCVB is to 
responsibly drive demand to our partners in Greater Miami’s tourism industry,” said 
William D. Talbert III, president and CEO of the GMCVB. “The Miami Shines program 
helps create and keep jobs and helps the local economy recover now that beaches, 
hotels, and the hospitality industry are open once again.” 

In other Florida news, Greg Cook has been named general manager at the Ritz-
Carlton, Amelia Island on Florida’s northeast coast. Cook previously served as 
general manager of the Ritz-Carlton, Fort Lauderdale.  

Palais Des Congrès de Montréal has 200,000 square feet of exhibition space and 65 meeting 
rooms.Photo: Courtesy of Palais Des Congrès de Montréal 
 

Canada 
Palais Des Congrès de Montréal is preparing to reopen by hosting hybrid events 
with partners Encore and GES. All rooms at the convention center will be reconfigured 
to comply with Canada’s two-meter distancing measures, and a team of technicians 
and producers can add a variety of virtual components. “Despite the undeniable 

https://www.huttonhotel.com/
https://www.bizbash.com/13401005
https://www.bizbash.com/13401005
https://www.bizbash.com/21109335


 16 

impact COVID-19 has had on the Palais’ operations, the current situation is serving as 
a springboard for going forward with new digital opportunities that will enable us to 
further make our mark globally,” said Robert Mercure, the venue’s CEO, in a 
statement. “The convention industry is simply evolving, and the Palais and its new 
hybrid event solutions are at the forefront of this transformation.” 

And in Toronto, the Fairmont Royal York has opened its doors for socially distanced 
weddings. Ceremony packages offer backdrops by Forget Me Not Flowers, luxury 
dining set-ups in the ballroom, and photography by the hotel’s landmarks. The 
company also announced that its Summer Afternoon Tea series is now available for 
takeout. (Want more Toronto-focused news? Check out our weekly column.)  

 
6/19/2020                                                                Unique Monthly Visitors (UMV): 81,409 
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Ten weeks after being ordered to close under a coronavirus emergency order, the Fontainebleau Miami 
Beach opened its doors Monday, June 1 2020. BY JOSÉ A.IGLESIAS 

https://www.bizbash.com/13394808
https://bizbash.com/21137547
https://www.miamiherald.com/news/business/article243627537.html
mailto:jiglesias@elnuevoherald.com?subject=Guests%20at%20the%20Fontainebleau%20checked%20for%20high%20temperatures%20and%20given%20face%20coverings
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Think you’ll be able to find a hotel on Miami Beach for July 4 weekend? Good luck. 

In the face of the global coronavirus pandemic that brought travel to a dead stop just a few weeks 
ago, local hotel officials now say they are seeing plenty of interest in stays for the upcoming 
holiday — not to mention most other weekends. 

“There’s pent-up demand,” said Sharee Awwal, director of sales and marketing for Arlo Hotels, 
which owns the Nautilus Hotel at 1825 Collins Ave. Arlo, which caters to a millennial 
demographic, said plenty of customers are still booking for leisure travel and familial 
celebrations. Most are coming from the Northeast, with a mix of drivers and fliers. 

TOP ARTICLES 

“We had one family pack up in their Bentley truck and drive down from New Jersey,” she said. 
“There are a lot of deals right now.” 

Awwal was part of a panel of about two-dozen local hotel marketing and sales reps — all 
masked — convened by the Greater Miami Convention and Visitors Bureau at the Royal Palm 
Hotel on Collins Avenue. Panelists were members of Miami Beach’s Citywide Hotel Task Force, 
convened this spring to address the pandemic’s impact on the lodging industry. 

A full recovery remains far off. International travel — as well as business, convention and 
weekday visits — remain severely limited. Less than 24 months after opening to a $620 million 
renovation, the Miami Beach Convention Center has launched an emergency task force to draw 
in business from wherever it can. The fruits of that effort have been mostly in salvaging or 
postponing events for late 2020 or early 2021. That includes the Cruise Ship Interiors Demo, 
moved to September 2020; and the Florida Supercon comics convention, moved to 2021. 

One need only take a sniff inside any local hotel to understand the depth of the measures 
hoteliers are taking to make returning guests feel safe from the virus. A visitor to one of Miami 
Beach’s Hyatt hotels may be surprised to smell not disinfectant, but coconut-scented hand 
sanitizer, upon their arrival to that South Beach destination — a conscious effort to eliminate 
potential “hospital smell.” Meanwhile, everything from pens to cookies now comes individually 
shrink-wrapped. 

Despite these efforts, new data from Oxford Economics and the American Hotel and Lodging 
Association show Florida is set to lose $1.3 billion in tax revenues this year as a result of the 
COVID-19 crisis. Workers have already experienced temporary or permanent layoffs numbering 
at least 10,000. 

Yet other data supports tales of surprising renewal. For the week ended June 13, according to 
travel data group STR, occupancy in Miami-Dade improved from 29.6% to 33.3% from the 
week prior, while the average daily rate improved to $110.82 from $94.64 during the same 
period. Revenue per available room climbed to $36.91 from $28.03. 

These figures trail the rest of Florida, where occupancy improved to 41.5% from 37.7%, ADR 
jumped to $112.40 from $103.65 and RevPAR reached $46.70 from $39.12. 

Still, Rolando Aedo, COO of the Greater Miami Convention & Visitors Bureau, said there has 
been new interest from travelers who might otherwise have booked to a destination in the 
Caribbean. The public-private tourism development agency has been targeting travelers in 
secondary markets like Austin and Greenville, S.C., in addition to traditional markets like 
Chicago. The CVB has also begun highlighting visits to area national parks for visitors who may 
not yet feel comfortable visiting indoor spaces. 
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“It’s not a question of demand,” Aedo said. “Miami Beach is still the envy of the world.” 

Concurrently, the Miami Beach Visitor and Convention Authority, a seven-member authority 
appointed by the City of Miami Beach Commission to promote the city, has launched a 
campaign, “From Miami Beach, With Love” across social media. 

“This is a difficult time for all, and we look forward to welcoming back our visitors from around 
the world as soon as we can. In the meantime, we’ll continue to develop new ways to stay 
connected and share the magic of our destination,” noted Steve Adkins, MBVCA Chair. “And 
we thank our Miami Beach businesses who are continuing to operate during this time and to all 
locals who are making concerted efforts to show our city’s restaurants, boutiques and specialty 
services love.” 
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¿Piensa que podrá encontrar un hotel en Miami Beach para el fin de semana del 4 de julio? Le 
deseamos suerte. 

Frente a la pandemia del coronavirus que paralizó todo el país durante largas semanas, los 
hoteleros del área dicen que están viendo todo tipo de interés en reservaciones para el próximo 
feriado, sin mencionar otros fines de semana. 

“Hay una gran demanda”, dijo Sharee Awwal, directora de ventas y de mercadotecnia de Arlo 
Hotels, propietario del Nautilus Hotel, en el 1825 Collins Avenue. Arlo, que atrae principalmente 
a los llamados millennials, dijo que muchos clientes están reservando por viajes vacacionales y 
también por celebraciones familiares. La mayoría vienen del noreste, algunos en avión, otros en 
automóvil. 

https://www.elnuevoherald.com/noticias/sur-de-la-florida/article243666117.html
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Awwal forma parte de un panel de unas dos docenas de representantes de mercadotecnia y 
ventas de hoteles que se reunieron mediante la Oficina de Visitantes y de Convenciones del Gran 
Miami en el Royal Palm Hotel en Collins Avenue. Los panelistas son miembros del Grupo 
Especial de Hoteles de Miami Beach, que se reunieron esta primavera para discutir el impacto de 
la pandemia en la industrian hotelera. 

Una recuperación total aún está muy lejos. Los viajes internacionales siguen estando muy 
limitados. Menos de 24 meses después de una renovación de $620 millones, el Centro de 
Convenciones de Miami Beach creó un Grupo Especial de emergencia para tratar de que el 
sector se recuperara de la forma que pudiera. Los frutos de este esfuerzo se han logrado 
mayormente en salvar o posponer eventos para finales del 2020 o inicios de 2021. 

A pesar de estos esfuerzos, nueva información de la Asociación Americana de Hotelería indica 
que la Florida tiene pronosticado perder $1,300 millones en ingresos este año a consecuencia 
dela crisis del COVID-19. El sector laboral ya experimentado despidos temporales o 
permanentes que suman por lo menos a 10,000. 

Rolando Aedo, presidente de la Oficina de Visitantes y de Convenciones del Gran Miami, dijo 
que hay un nuevo interés por parte de viajeros que habrían podido hacer reservaciones en el 
Caribe. La agencia ha estado ocupada tratando de atraer a visitantes en mercados secundarios 
como Austin y Greenville, Carolina del Norte, además de mercados tradicionales como Chicago. 

“No es una cuestión de demanda”, dijo Aedo. “Miami Beach sigue siendo la envidia del mundo”. 

Al mismo tiempo, la Autoridad de Visitantes y Convenciones de Miami Beach, una organización 
de siete miembros que nombró la Comisión de Miami Beach para hacerle promoción a la ciudad, 
ya lanzó una campaña llamada “De Miami Beach, con Amor” a través de las redes sociales. 

“Estamos viviendo tiempos muy difíciles, y estamos ansiosos de darle la bienvenida a visitantes 
de todo el mundo”, dijo Steve Adkins, presidente de MBVCA. “Y le agradecemos a los negocios 
de Miami Beach que hayan seguido funcionando durante la crisis”. 
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As the city of Miami is revving up businesses again, the Greater Miami 
Convention and Visitors Bureau has enter their second phase of Miami 
shines. The campaign has now entered its recovery phase which is an 
effort that centers around the hospitality industry the city has to offer. 

"We wanted to come up with a positioning that spoke to the voice of this 
destination, of this community and we felt that Miami Shines not only 
speaks for our amazing sunshine and our weather. But to our people, to 
our places, to our neighborhoods. We want our communities to embrace 
this and help us support this industry who has been decimated during 
this crisis," said Rolando Aedo, Chief Operating Officer, GMCVB 

For locals who want to just get away from their homes and plan a stay-
cation but are hesitant in doing so. The hotels under the GMCVB are 
taking precautions very seriously. 

"In terms of giving customers, the comfort level. We've been working 
with the airport, the hotels, restaurants, of course our local government 
officials in developing a destination pledge. And that pledge is that a 
minimum of all these touch points that our customers and visitors will be 
going through and are going to be achieving the minimum standards the 
CDC, the health department have asked them to implement," says Aedo 

If you want to know more about the hotels that are open and want to 
book your next stay-cation you can head on over here 

 

https://www.miamiandbeaches.com/miamishines
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MIAMI BEACH, Fla. – Miami-Dade County Mayor Carlos Gimenez is 
expressing concern but resolve to keep the economy in its current phase of 
reopening as COVID-19 cases rise at a record rate once again. 
 

Thursday marked the fifth time in just two weeks that Florida broke its one-day record 
for new coronavirus cases, as 3,207 more cases were confirmed by the health 
department. 

There’s also been an uptick in recent days of the percentage of people testing 
positive and the number of patients admitted to hospitals. 

“That’s what is concerning,” Gimenez said of the hospital numbers. “But we are not 
going back at this point. We need to enforce the rules that we have because we think 
the rules we have will work, and we need to give that a chance.” 

The mayor announced Wednesday that the county was going to stiffen up enforcement 
of the safety precautions, threatening to shut down businesses that don’t comply. 

Since the first executive order, Miami-Dade police say they have done more than 
378,000 business checks, and issued over 1,000 warnings. 

https://www.local10.com/news/local/2020/06/18/mayor-increase-in-coronavirus-hospitalizations-concerning/
https://www.local10.com/news/local/2020/06/17/coronavirus-florida-cases-spike-3000-deaths-covid-19/
https://www.local10.com/news/local/2020/06/17/coronavirus-florida-cases-spike-3000-deaths-covid-19/
https://www.local10.com/news/local/2020/06/17/another-coronavirus-closure-would-be-tough-but-miami-mayor-wont-rule-it-out/
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Fueling the rise in cases: More people interacting as businesses reopen, increased 
testing capacity and mass gatherings as community members march for racial equity. 

“Is there a direct correlation yet?” Gimenez asked about the protests. “I don’t know, but I 
am worried about it.” 

Gimenez says he wants to work with protest organizers to encourage their continued 
recommendation of using face-coverings while demonstrating. 

And he reiterated the refrain we’ve heard throughout this pandemic — that lives and 
livelihoods depend on people following the new rules. 

“COVID-19 isn’t just going to disappear anytime soon,” he said, “so we can’t let our 
guard down.” 
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Miami Shines will include an early start to the Miami Spice Restaurant program along with other GMCVB 
programs showcasing destination-wide special offers from hotels, museums, attractions and spas through 

September 30 

The Greater Miami Convention & Visitors Bureau (GMCVB) launches Miami Shines, a comprehensive 

travel and tourism recovery program to promote Greater Miami and the Beaches as a place for vacations 

and future meetings and conventions business. The program includes a strong lineup of promotional 

incentives across restaurants, hotels, museums, spas and attractions. The GMCVB rolls out the Miami 
Shines platform to coincide with the opening of hotels and public beaches countywide as a way to drive 

demand and stimulate business for the hard-hit tourism industry. Under the Miami Shines platform, the 

GMCVB is launching the beloved Miami Spice Restaurant program two months early, offering visitors and 

locals alike the opportunity to enjoy their favorite restaurants with three-course meals priced at $25 for 

lunch/brunch and $39 for dinner, now through September 30. Specially curated “Spice and Stay” packages 

offer guests special rates at participating hotels when paired with Miami Spice meals on property. Miami 
Shines marketing materials include a video campaign produced in English, Spanish and Creole targeting 

local and regional customers, as well as visitors and meeting planners. The program includes a Miami 

local-pride initiative and offers residents a multilingual Miami Shines Toolkit encouraging locals to share 

https://hedonistshedonist.com/blog/gmcvb-miami-shines/
https://www.miamiandbeaches.com/about-gmcvb?utm_source=Vanity_URL&utm_medium=gmcvb.com
https://www.miamiandbeaches.com/miamishines?utm_source=Vanity_URL&utm_medium=www.gmcvb.com/miamishines
https://www.miamiandbeaches.com/miamishines?utm_source=Vanity_URL&utm_medium=www.gmcvb.com/miamishines
https://www.miamiandbeaches.com/miamishines-es
https://www.miamiandbeaches.com/miamishines-cr
https://www.miamiandbeaches.com/Miami/media/Campaigns/MiamiShines/Miami_Shines_Toolkit_Final_1.pdf
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their #MiamiShines moments on social media. Miami Shines includes a comprehensive advertising, social 

media and public relations strategy. A complete list of offers and program details are available 

at www.MiamiShines.com. 

Miami Shines is designed to help the destination recover as quickly as possible, offering relief to Greater 

Miami’s tourism and hospitality industry, which accounts for the economic backbone of the 

community. Miami Shines showcases what makes Greater Miami and the Beaches such a special place: its 

diverse people, places, neighborhoods, arts, culture, experiences and, naturally, its weather and sunshine. 

Creative assets showcase the serenity of the destination’s outdoors, nature and beaches while reflecting the 

community’s energy, which draws visitors, conventioneers, businesses, entrepreneurs and others from 

around the globe. 

“Our number one priority at the GMCVB is to responsibly drive demand to our partners in Greater 

Miami’s tourism industry,” said William D. Talbert III, CDME, President & CEO of the GMCVB. “The 

Miami Shines program helps create and keep jobs and helps the local economy recover now that beaches, 

hotels and the hospitality industry are open once again. The GMCVB has helped Greater Miami’s 

community navigate challenging crises in the past, including 9/11, the Gulf Oil Spill, Zika and several 

hurricanes. We are resilient, and with the support of our community partners we will soon shine brighter 

than ever.” 

Miami Shines includes local, regional and national components to help drive vacations and future 

meetings and convention business. Miami Shinesis the culmination of the GMCVB’s pre-recovery 

programs, which include Miami Eats, Miami Salutes and Virtual Miami among others. 

More information about the GMCVB’s response efforts and updates related to COVID-19 are available for 

the public and partners at www.GMCVB.com/TravelGuidelines. 
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