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June 2020

Dear Reader,

Itis our pleasure to present to you the GMCVB’s Communications clipping report for the month
of June 2020. Within these pages you will be given a firsthand look at the results garnered by
the efforts of the Communications Team at The Greater Miami Convention & Visitors Bureau.

The Communications Activity report is constructed of four sections:

o Key Performance Indicators: lllustrates the circulation, media impressions,
advertising equivalency, and social media mentions for Greater Miami and The
Beaches. These results are presented both as year-to-date and monthly figures.

e Activity Summary Report: This section provides you an in-depth view at the
activities for the month.

e Clippings: The results of the media team'’s efforts are captured in this section where
you will find the all the press clippings resulting for the given month. Clippings are
listed in order by the following markets: USA and Canada, Local/Corporate
Communication. Due to the COVID-19 pandemic, the GMCVB paused relationships
with most of its global PR agencies. Therefore, this month’s report includes only
clippings from the US/Canada and Local/Corporate Communication markets.

It is an absolute privilege promoting Greater Miami and The Beaches to the world through our
domestic and international public relations efforts. If you have any questions about this report
please feel free to reach the Communications Team directly at 305.539.3084.

Sincerely,
William D. Talbert, Ill, CDME Jennifer Diaz

President & CEO Vice President of Communications



Note: The Key Performance Indicators (KPI) section provides you with a snapshot view of the results
garnered by the efforts of the communications department during the month of June 2020.

Key Performance Indicators

Overall Total Circulation:
Overall Total Media Impressions:
Overall Total Ad Equivalency:
General Circulation:

General Media Impressions:
General Ad Equivalency:

MICE Circulation:

MICE Media Impressions:

MICE Ad Equivalency:
Corporate Comm Circulation:

June 2020
749,107,572
1,872,768,930
$2,129,352
748,963,037
1,872,407,593
$2,128,937
144,535
361,338

$415

893,864

Corporate Comm Media Impressions: 2,234,660

Corporate Comm Ad Equivalency:
Number of FAMS:

Number of Media Visits:

Number of Media Missions:
Number of Promotions:

$10,830
0

1
0
0

Year to Date
6,034,131,479
15,085,328,697
$20,765,118
5,941,192,085
14,852,980,212
$20,529,168
92,939,394
232,348,485
$235,950
62,391,638
155,979,095
$157,063

14

75

11

4



NOTE: This section contains descriptions of all activities involving the media relations &
promotions team throughout the month.

COMMUNICATIONS DIVISION
Activity Summary Report
June 2020

CORPORATE COMMUNICATIONS:

e MIAMI SHINES PRESS RELEASE 2.0 - June 1, 2020: With the opening of hotels and
beaches, the GMCVB entered the next phase of the Miami Shines tourism marketing recovery
program. To support this launch, the GMCVB Communications Team wrote and distributed
to the media the 2.0 version of the Miami Shines press release to announce the second phase
of the recovery portion of the tourism recovery marketing campaign. Additionally, the Team
updated the website language, issued Stakeholder communications and notifications via social
media.

e INTERNATIONAL ECONOMIC DEVELOPMENT COUNCIL WEBINAR
(IEDC)- June 15, 2020: GMCVB Communications arranged for GMCVB CEO/President
William Talbert, III, CDME to be a featured speaker on the International Economic
Development Council's IEDC) webinar on Monday, June 15. Mr. Talbert was one of three
featured DMO executive panelists representing the tourism industry during which he spoke
about the GMCVB’s Miami Shines tourism recovery campaign and about the destination’s re-
opening. The Team provided speaking points and briefed Mr. Talbert on the presentation.

e MIAMIANS WHO SHINE: KRISTIN KITCHEN - June 16, 2020: As part of the
GMCVB’s tourism recovery campaign, Miami Shines, the GMCVB honors individuals who
have helped Miami “Shine” during the Covid-19 Pandemic through their extraordinary efforts.
Kristin Kitchen, owner of the Dunns Josephine was recognized for housing the homeless in
Miami-Dade County. GMCVB Communications organized the interview with Kristin, worked
on the interview preparations, and prepared statements to announce the honor, which were
distributed via the What’s Happening Newsletter, Stakeholder communications and social
media posts.

e MIAMI BEACH TASK FORCE MEETING - June 18, 2020: The GMCVB in partnership
with the Miami Beach Convention Center (MBCC), hosted a Miami Beach Citywide Hotel
Task Force meeting on June 18. Practicing social distancing guidelines outlined by the Centers
for Disease Control (CDC), the Task Force discussed new “best practices for hotels” to help
Greater Miami & Beaches’ hospitality industry manage reopening after travel closures due to
COVID-19 (coronavirus). The GMCVB Communications Team send out a media alert,
managed media attendance, arranged strategic interviews between media attending the
meeting, including the Miami Herald and NBC6, and members of the GMCVB Sales Team,
GMCVB leadership and various hotel stakeholders in attendance to secure media coverage of
the event and then followed up with a post event wrap up to secure media coverage in trade
publications.



NEAT STREETS MIAMI POSTER CONTEST - June 19, 2020: Neat Streets Miami
teamed up with the Super Bowl LIV Host Committee to support its O2E environmental
initiative. All Miami-Dade County elementary, middle, and high school students were invited
to help promote environmental stewardship by designing a poster and/or video that illustrates
this year’s theme: Ocean to Everglades (O2E). GMCVB Communications team representative
Suzie Sponder was a judge for the contest and the Team arranged for the top winners to
receive ipads as grand prizes.

MIAMI SEAQUARIUM REOPENING RIBBON CUTTING - June 19, 2020: The
GMCVB was front and center as the Miami Seaquarium held a ribbon cutting event to reopen
the attraction following its closure during the Covid-19 pandemic. Chief Operating Officer
Rolando Aedo officiated, and the Communications Team assisted in alerting the media to the
event and followed up post event to garner coverage in trade publications.

MIAMIANS WHO SHINE: MAC AND WILL OSBORNE, MEALS FOR HEROES
June 22, 2020: As part of the GMCVB’s tourism recovery campaign, Miami Shines, the
GMCVB honors individuals who have helped Miami “Shine” during the Covid-19 Pandemic
through their extraordinary efforts. Mac and Will Osborne, Founders of Meals for Heroes
Miami were recognized for providing thousands of meals to first responders purchased from
restaurants in the Greater Miami community. GMCVB Communications organized the
interview, worked on the interview preparations, and prepared statements to announce the
honor, which were distributed via the What’s Happening Newsletter, Stakeholder
communications and social media posts.

MIAMIANS WHO SHINE: CHEF CHRIS VALDES June 30, 2020: As part of the
GMCVB’s tourism recovery campaign, Miami Shines, the GMCVB honors individuals who
have helped Miami “Shine” during the Covid-19 Pandemic through their extraordinary efforts.
Chef Chris Valdes, Food Network Star finalist and Miami Native, was recognized for cooking
over 20,000 meals to feed those in need throughout Miami-Dade County. GMCVB
Communications organized the interview, worked on the interview preparations, and prepared
statements to announce the honor, which were distributed via the What’s Happening
Newsletter, Stakeholder communications and social media posts.

MEDIA VISITS:

U.S./Canada:

FORBES (U.S./Canada) June 19-24, 2020: GMCVB Communications Team assisted Will
McGough, a regular contributor to Forbes magazine and who was visiting the destination to
write various destination focused stories for the publication. The Team assisted with itinerary
development and met with the journalist to provide him with destination updates.

MEDIA ASSISTANCE:

Local Media:

MIAMI TODAY (U.S./Local) June 1, 2020: GMCVB Communications assisted Mianzi Today
reporter Abraham Galvan who was working on a story about GIFToward, a program the
GMCVB promoted in support of its Miami Eats program. The Team provided information



about the program and arranged an interview with GMCB Director, Content & Creative
Services, Janel Blanco for the story.

REAL DEAL (U.S./Local) June 1, 2020: GMCVB Communications organized an interview
with GMCVB CEO/President William Talbert, III, CDME and Rea/ Deal writer, Katherine
Kallergis, for a story about the phased reopening of the destination with a focus on hotels. In
addition to interviewing hotel general managers and owners, she was seeking the GMCVB’s
input on Florida’s phased reopening and expectations over the coming weeks.

SOUTH FLORIDA BUSINESS JOURNAL (US./Local) June 1, 2020: GMCVB
Communications organized an interview with GMCVB CEO/President William Talbert, I11,
CDME and South Florida Business Journal reporter Matthew Arrojas for a piece about the roll
out of the Miami Spice restaurant program as part of the Miami Shines campaign.

MIAMI HERALD (U.S./Local) June 1, 2020: GMCVB Communications organized an
interview with GMCVB CEO/President William Talbert, 111, CDME and Miami Herald
reporter Rene Rodriguez for a story about hotels reopening. The Team provided research
data with hotel statistics and speaking points about the Miami Shines campaign.

MIAMI BEACH COMMUNITY NEWSPAPER (U.S./Local) June 1, 2020: GMCVB
Communications assisted Danny Diaz, Miami Beach Community Newspaper Contributor, who was
working on a story about the GMCVB’s Miami Shines tourism recovery marketing campaign.
The Team provided him with updated information about the initiative.

SUN SENTINEL (US./Local) June 4, 2020: GMCVB Communications assisted Rod
Hagwood from the Sun Sentine/ who was working on a round-up for things/places/deals South
Floridians can take advantage of for staycations. The Team provided information about Miami
Shines as well as specific Miami Spice deals/discounts, hotel package offerings, etc.

WDNA 88.9FM’s “FOOD NEWS AND VIEWS” WITH LINDA GASSENHEIMER
- (U.S./Local) June 10, 2020: GMCVB Communications organized the participation and
interview of GMCVB President & CEO William D. Talbert, III CDME on WDNA 88.9FM’s
“Food News and Views” with Linda Gassenheimer to highlight that Miami Spice will span for
a period of four months starting on June 1 and ending on September 30 as part of the “Miami
Shines” program to rebuild tourism after the pandemic.

CBS4/WFOR (U.S./Local) June 11, 2020: GMCVB Communications organized an
interview between GMCVB President & CEO William D. Talbert, III CDME and CBS4
Reporter Hank Tester for a story about how the destination fared after hotels reopened.
TELEMUNDOS51 (US./Local) June 11, 2020: GMCVB Communications organized an
interview with GMCVB Chief Operating Officer, Rolando Aedo and Telemundo Reporter
Jose Perez for a discussion on tourism recovery during which Mayor Carlos Gimenez was also
a featured guest partaking in the conversation.

WSFL/SOUTH FLORIDA CW (U.S./Local) June 16, 2020: GMCVB Communications
organized an interview between GMCVB Chief Operating Officer, Rolando Aedo and South
Florida CW/WSFL reporter, Miriam Tapia for a story about the hotels/beaches reopening as
well as the GMCVB’s Miami Shines recovery plan. The Team provided speaking points.
NBC6/WTV] — (US./Local) June 23, 2020: GMCVB Communications otrganized an
interview between President & CEO William D. Talbert, III CDME and NBC6 Reporter
Steve Litz to discuss the selection of Miami as a site for second presidential debate on October
15, 2020.



e CBS4/WFOR (U.S./Local) June 29, 2020: GMCVB Communications organized an interview
between GMCVB Chief Operating Officer, Rolando Aedo and CBS4 reporter Hank Tester
for a story about the closure of beaches over the July 4™ holiday and the expected effects it
will have on the hospitality industry.

e MIAMI HERALD (U.S./Local) June 30, 2020: GMCVB Communications assisted Miami
Herald Business reporter Rob Wile for a story about the effects on hotel occupancy levels
following the announcement that beaches would be closed over the July 4™ holiday weekend.
The team provided the reporter with hotel occupancy statistics.

US/Canada:

e HISPANIC LIVING MAGAZINE (US./Canada) June 2, 2020: GMCVB
Communications arranged an interview with Gloria Estefan and Editor, Tracy Scott for a
cover story feature on Gloria Estefan for Hispanic Living Magazine. Gloria will be featured in
their September issue tied to Hispanic Heritage Month in the U.S.

e THE POINTS GUYS/FORBES (U.S./Canada) June 3, 2020: GMCVB Communications
assisted Ramsey Qubein who was working on the following round-up stories for The Points
Guy and Forbes: ““The best hotel rooms to watch July 4th fireworks”, “New hotel openings and
airline routes this summer”, “ Use your points for glamping”, “Points and miles for golfing
benefits”, and “Creative hotel concierge ideas”. The team put out a media lead and provided
the journalist with suggestions for his multiple stories.

e CONDE NAST TRAVELER (U.S./Canada) June 4, 2020: GMCVB Communications
assisted Conde Nast Traveler Editors who were working on a piece about Black Owned
Restaurants. The Team provided lists and recommendations of local black owned business in
Greater Miami.

e FORBES (U.S./Canada) June 5, 2020: GMCVB Communications assisted Kaitlyn McInnis
and Wendy Altschuler who were working on a story about Black Owned Hotels for Forbes
entitled “7 Black-Owned Hotels Across The U.S. To Visit On Your Next Road Trip”. The
Team provided recommendations of local black owned hotels in Greater Miami. The article
included The Copper Door B & B as a result of our outreach.

e INSIDER TRAVEL REPORT (U.S./Canada) June 11, 2020: GMCVB Communications
assisted James Shillinglaw from Insider Travel Report who was doing a story about the launch
of the GMCVB’s Miami Shines tourism recover campaign. The Team provided updated
information on the program. UMV: 12,887 / Ad. Value: $119

e TRAVEL COURIER (U.S./Canada) June 12, 2020: GMCVB Communications assisted
Ann Ruperstein, Managing Editor for Canada’s Trave/ Courier who was working on a story
about what people in the travel industry can do to be more inclusive and to take a more active
role against racism. The article featured an interview with Connie Kinnard, Vice President,
Multicultural Tourism & Development for the GMCVB. The Travel Courier delivers news
from DMO’s to help agents sell the destination.

e SAVING EARTH (US./Canada) June 12, 2020: GMCVB Communications assisted
Freelancer Lola Mendez, working on a story for Saving Earth magazine about the smallest
animals in the world. The Team reached out to various partners and assisted with submissions
for the story.



BUSINESS INSIDER (U.S./Canada) June 11, 2020: GMCVB Communications assisted
Leila Najafi, a freelancer working on a story for Business Insider about hotels that are offering
promotional deals. The Team provided information about various hotel promotions being
offered and updated information on the Miami Shines tourism recovery campaign.-
TRAVEL MARKET REPORT (U.S./Canada) June 22, 2020: GMCVB Communications
assisted Lynn Elmbhirst, Canadian Editor for Trave/ Market Report, who was putting together a
story for their combined US and Canadian audience of agents and their consumers of recipes
from beloved travel destinations in both countries for people to enjoy in their backyards at
home and imagine traveling again soon. The Team reached out to partners and secured a
submission for the article of a recipe for a Miami Cuban Sandwich as well as interview
questions about the history of the sandwich in Miami.

SMITHSONIAN MAGAZINE (U.S./Canada) June 22, 2020: GMCVB Communications
assisted freelance writer, Michele Hermann who was working on a story about unique Drive-
In Theaters for Swithsonian magazine. The Team solicited partners and secured submissions
for the story.

Temptations:

EDIBLE SOUTH FLORIDA (U.S./Local) June 6, 2020: GMCVB Communications
arranged an interview with GMCVB Chief Operating Officer Rolando Aedo and Edible South
Florida Editor Gretchen Schmidt for a feature on Miami Spice Restaurant Months.

WSVN DECO DRIVE MIAMI SPICE INTERVIEW WITH ROLANDO AEDO
(U.S./Local) June 8, 2020: GMCVB Communications atranged an intetview with GMCVB
Chief Operating Officer Rolando Aedo and WSVN’s Deco Drive for a feature on Miami Spice
Restaurant Months.

Meetings/Trade:

PREVUE MAGAZINE (U.S) June 22, 2020: GMCVB Communications assisted journalist
Andrea Doyle, writer for Prevue Magazine who was working on a story for the July/August issue
of Prevue which will focus on what rules and regulations are going to be in place for meeting
groups when convention business gears back up. The team provided Andrea with a quote
from GMCVB President and CEO Bill Talbert as well as information about the destination
pledge and the GMCVB’s travel guidelines. (Circulation: 45,000)



Note: The following section contains a clip report spreadsheet with the quantitative results of the
coverage secured by the Communications team for the month of June 2020. Following the clip
report spreadsheet, you will find the clippings associated with the clip report, if you have any
guestions please feel free to reach out to us.



Note: The following section contains a clip report spreadsheet with the quantitative results of the coverage secured by the Communications team for the month of June 2020. Following the clip report spreadsheet
you will find the clippings associated with the clip report, if you have any questions please feel free to reach out to us.

MEDIA RELATIONS CLIPPING REPORT FOR THE MONTH OF JUNE 2020

PUBLICATION UTHOR'S NAME KEY MESSAGES CIRCULATION/ A vV RESULT OF PUBLICATION TYPE
VISITS PER DAY
Assisted Clips: US/CANADA

Forbes May 23, 2020 Suzanne Rowan Kelleher Arts & Ci i & Heritage Neigt 28,307,082 $15.4 Proactive Pitching DIGITAL
The Points Guv, Mav 31. 2020 Samantha Rosen Arts & Ct i & Heritaae Neiat 1,616,179 $3.0: Proactive Pitching DIGITAL
Eater Miami June 1. 2020 Rose W. Holt Culinary. ,880 $ Other DIGITAL
The Points Guv. June 1. 2020 Nick Ellis Destination Miami 1,616,179 $3.038 |Other DIGITAL
Travel Noire June 1. 2020 Deanna Tavior Arts & Ci i & Heritaae Neiat ,409 $96 |Proactive Pitching DIGITAL
Conde Nast Traveler June 2. 2020 Terrv Ward Destination Miami .97 $1.690 |Other DIGITAL
Forbes June 2. 2020 Wendv Altschuler Arts & Ci I & Heritaae Neiat 28,307,08: $52,368 | Proactive Pitching DIGITAL
TravelPulse June 4. 2020 Codie Liermann Destination Miami 27,7 $240 | Other DIGITAL
Forbes June 5. 2020 Kaitlyn Mclnnis Arts & Ci i & Heritaae Neiat 28,3070 $37,406 | Proactive Pitching DIGITAL
The Dailv Beast June 6. 2020 Shervl Nance Nash Arts & Ci i & Heritaae Neiat ,755.7' 3,125 | Proactive Pitching DIGITAL
Architectural Digest June 8. 2020 Laura ltzkowitz Arts & Ci { & Heritaae Neiat .725 41 3,244 | Other DIGITAL
MSN June 8. 2020 Marcus Fairs Arts & Ct i & Heritaae Neiat 78,427,82 $147.444 |Other DIGITAL
New York Times June 8. 2020 Nirai Chokshi Destination Miami 43,078,002 $80,987 | Other DIGITAL
The Points Guv June 8. 2020 Juan Ruiz Destination Miami 616,179 $3.038 |Other DIGITAL
Time Out June 8. 2020 Virainia Gil Destination Miami ,073,298 7,658 | Other DIGITAL
Robb Report June 9. 2020 Eric Adams Destination Miami 582,525 .095 | Other DIGITAL
Rolling Stone June 9. 2020 Nico Lana Arts & Ci { & Heritaae Neiat 5,887,988 $11,069 | Other DIGITAL
Forbes June 10. 2020 Amber Gibson Communitv Resilience/Recoverv 34,774,227 $65.376 | Other DIGITAL
Haute Living June 10. 2020 Paiae Destination Miami 594 $112 [Other DIGITAL
R d June 10. 2020 N/A Destination Miami 85,0 $786 | Other DIGITAL
Tech on Medium June 10. 2020 Eddie Moran Arts & Ci { & Heritaae Neiat 364 $68 |Other DIGITAL
Time Out June 10. 2020 Virginia Gil Culinarv 4,073.2 $7.658 |Other DIGITAL
Time Out June 10. 2020 Virainia Gil Culinarv. 4.,073,29; $7.658 |Other DIGITAL
Travel + Leisure June 10. 2020 Alison Fox Communitv Resilience/Recoverv 2,036,680 $3.829 |Other DIGITAL
TravelPulse June 10. 2020 Rich Thomaselli Community Resilience/Recovery 27,704 $240 | Other DIGITAL
Yahoo News June 10. 2020 Leila Macor Communitv Resilience/Recoverv 20.456.916 $38.459 | Other DIGITAL
R d June 11. 2020 Paloma Villaverde de Rico Community Resilience/Recovery 85,002 $786 | Proactive Pitching DIGITAL
Eater Miami June 11. 2020 Olee Fowler Culinarv 6.625 $31 |Other DIGITAL
Luxury travel June 11, 2020 N/A Destination Miami. Communitv Resilience/Recovery 2,279 $23 |Other DIGITAL
Miami New Times June 11. 2020 Laine Doss Culinarv 217,63 409 [Other DIGITAL
The Points Guv. June 11. 2020 Andrea M. Rotondo Destination Miami 1,616,17: $3,038 |Other DIGITAL
WSVN 7 News June 11. 2020 Evan Sieael Culinarv 323, 608 [Other DIGITAL
MSN Canada June 12. 2020 Patrick Clark Destination Miami. Communitv Resilience/Recovery 69,470,745 $642,604 |Proactive Pitching DIGITAL
CominaSoon.net June 12. 2020 Grant Hermanns Arts & Ct & Heritaae Neiat 296.439 557 [Other DIGITAL
TravelPulse June 12. 2020 Patrick Clarke Destination Miami. Communitv Resilience/Recovery 249,475 $2,308 |Proactive Pitching DIGITAL
Insider Travel Report June 15. 2020 James Shillinalaw Destination Miami. Communitv Resilience/Recoverv 12,887 119 |Proactive Pitching DIGITAL
Conde Nast Traveler June 15. 2020 Noah Kaufman Culinarv. 925,425 306_| Proactive Pitching DIGITAL
Forbes June 15. 2020 Suzanne Rowan Kelleher Communitv Resilience/Recoverv 34,774,227 $65.376 | Other DIGITAL
PureWow June 15. 2020 Clarissa Buch Communitv Resilience/Recovery 1,180,575 $2,219 |Other DIGITAL

d June 15, 2020 Anne Dimon Community Resilience/Recovery 85,002 786 _[Other DIGITAL
ABC News June 16. 2020 Erin Schumaker Communitv Resilience/Recovery 12,689,872 $23,857 | Other DIGITAL
BizBash June 16, 2020 Isabel Lane Destination Miami, Community Resilience/Recovery 50,734 $94 | Proactive Pitching DIGITAL
Miami Todav June 16. 2020 Michael Lewis Destination Miami 7,713 $15 er DIGITAL
NBC Miami June 16, 2020 N/A Arts & Ci & Heritage Neighborhood 403,509 $759 |Other DIGITAL
Patch June 16. 2020 Paul Destination Miami 5,769,877 $10,847 | Other DIGITAL
Time Out June 16, 2020 Virginia Gil Culinary 4,073,298 $7,658 |Other DIGITAL
Travel + Leisure June 16. 2020 N/A Destination Miami 2,036,68 $3,829 |Other DIGITAL
Miami Today June 17, 2020 Kylea Henseler Destination Miami 7,71 15 | Other DIGITAL
Miami Today June 17. 2020 Jesse Scheckner Communitv Resilience/Recovery 7.71 15 [Other DIGITAL
Time Out June 17, 2020 Virginia Gil Arts & C & Heritage Neighborhood ,073,29 $7,658 |Other DIGITAL
Time Out June 17. 2020 Virainia Gil Communitv Resilience/Recovery. .073,29 $7.658 |Other DIGITAL
Reader's Digest June 18, 2020 Jeff Bogle Destination Miami ,908,942 $5,469 |Other DIGITAL
USA Todav June 18. 2020 David Oliver Communitv Resilience/Recovery. 24,665,488 $46,371 | Other DIGITAL
MSN June 19, 2020 Claudette Covey Community Resilience/Recovery 69,470,745 $128, Proactive Pitching DIGITAL
TravelPulse June 19. 2020 Claudette Covev Community Resilience/Recovery 249,475 $: Proactive Pitching DIGITAL
Forbes June 19, 2020 Lea Lane Arts & C & Heritage Neighborhood 28,307,082 $26, Proactive Pitching DIGITAL
The Active Times June 19. 2020 Tavlor Rock Communitv Resilience/Recovery 232,238 $: Other DIGITAL
Forbes June 20. 2020 Christopher Elliott Destination Miami 28,307,082 $17,456 | Proactive Pitching DIGITAL
The Points Guv. June 20. 2020 Victoria M. Walker Destination Miami 1,616,179 $3.038 |Other DIGITAL
Forbes June 22, 2020 Will McGouah Community Resilience/Recovery; Culinary 28,307,082 $261,841 |Proactive Pitching DIGITAL
BizBash June 22, 2020 Claire Hoffman Destination Miami. Communitv Resilience/Recoverv 50,734 $67 |Proactive Pitching DIGITAL
Conde Nast Traveler June 22, 2020 Shannon McMahon Destination Miami 1,100,684 $2,069 |Other DIGITAL
Eater Miami June 22, 2020 Olee Fowler Culinarv. 6,625 $31 [Other DIGITAL
The Press June 22, 2020 Kelly Kennedv Community Resilience/Recovery 4,417,423 $8,305 | Other DIGITAL
Insider Travel Report June 23. 2020 Alan Fine Destination Miami. Communitv Resilience/Recoverv 2,887 19 |Proactive Pitching DIGITAL
Miami New Times June 23. 2020 Clarissa Buch Culinary, Arts & C & Heritage Neiat 217,635 09 [Other DIGITAL
Miami New Times June 23. 2020 Lvssa Goldbera Culinarv. 217,635 09 [Other DIGITAL
Travel Agent Central June 23. 2020 Matt Turner Destination Miami ,98 37 [Other DIGITAL
Where Traveler June 23. 2020 Mandv Striph Arts & C i & Heritage Neiak 43,00 $81 |Other DIGITAL
Haute Livina June 24, 2020 Paige Community Resilience/Recovery 52,52 $99 |Other DIGITAL
Hoodline June 24. 2020 Hoodline Culinarv. 122,50 $230 | Other DIGITAL
Hedonist Shedonist June 25, 2020 N/A Community Resilience/Recovery 559 $1 |Other DIGITAL
Travel Weekly June 25. 2020 Tom Stieahorst Culinarv. 125,008 $235 | Other DIGITAL
Eater Miami June 26. 2020 Olee Fowler Culinary 16,625 31 [Other DIGITAL
Forbes June 26. 2020 Geoff Whitmore Communitv Resilience/Recovery 34,774,227 $65,376 [Other DIGITAL
Patch June 26, 2020 Isa Destination Miami ,896,250 $11,085 | Other DIGITAL
Insider June 27. 2020 Darcy Schild Communitv Resilience/Recovery ,765,429 $16,479 [Other DIGITAL
The Points Guy. June 27, 2020 Benii Stawski Destination Miami ,962,086 $3,689 |Other DIGITAL
CNN June 28. 2020 Kellv McClearv Communitv Resilience/Recoverv 48,565,453 $91,303 | Other DIGITAL
South Florida Caribbean News June 28, 2020 N/A Community Resilience/Recovery ,423 $12 |Other DIGITAL
CBS Miami June 29. 2020 Hank Tester Communitv Resilience/Recoverv. 284,334 $535 | Other DIGITAL
CBS Miami June 29. 2020 Mike Cuano Community Resilience/Recovery 284,334 $535 |Other DIGITAL
Eater Miami June 29. 2020 Olee Fowler Culinarv. 16,625 $31 [Other DIGITAL




Marriott Traveler June 29. 2020 Valerie Conners Destination Miami 52,521 $99 |Other DIGITAL
Miami New Times June 29. 2020 Juliana Accioly Culinary 217,635 $409 |Other DIGITAL
PureWow June 29. 2020 Clarissa Buch Culinary 1,180,575 $2,219 |Other DIGITAL
TravelWireNews June 29. 2020 Mike Cuano Community Resilience/Recovery 3,382 $6 [Other DIGITAL
Southern Livina June 30. 2020 Kara Franker Culinary 2,231,671 $4,196 |Other DIGITAL
Travelife June 3. 2020 Tammy Cecco Culinary 550,000 $24.200] Proactive Pitching PRINT
Travelife June 3. 2020 Nicola Brown Culinary 60.000 $555| Proactive Pitchina DIGITAL
Narcity June 3. 2020 Kareem Gantt Community Resilience/Recovery 1.742.100] $16.114/ Proactive Pitching DIGITAL
Narcity June 9. 2020 Tate Jacaruso Culinary 1.742.100 $16.114] Proactive Pitchina DIGITAL
MSN Canada June 12, 2020 Patrick Clarke Community Resilience/Recovery 10.386.000 $96.071] Proactive Pitching DIGITAL
P June 19. 2020 Shandlev McMurray. Destination Miami 83.000 $768| Proactive Pitchina DIGITAL
Travel Courier June 23, 2020 Ann Ruppenstein Arts & Culture/Multicultural & Heritage Neighbourhoods 45,497, $421|Proactive Pitching DIGITAL
CBS 4 6/3/2020 [ Dave Warren Included by GMCVB in coverage of businesses and resturants reopening. 344,301 $5.451 PROACTIVE OUTREACH  |BROADCAST [DIGITAL
The Real Deal 6/3/2020 [Katherine Kallergis Included the GMCVB in its coverage of Hotels throughout Miami Beach and Dade County reopening. 22,237 $150 PROACTIVE OUTREACH DIGITAL
Lifestyle Media Group 6/15/2020 | Kevin Kaminski Ran dedicated feature highlighting Miami Shines hotel deals. Includes quote from Bill Talbert 721 $150 PROACTIVE OUTREACH _ |DIGITAL [PRINT
BizBash 6/15/2020 | Isabel Lane included Miami Shines as part of its national event round-up. 12, 1722 N/A PROACTIVE OUTREACH DIGITAL
BizBash 6/18/2020 | Claire Hoffman included Miami Shines as part of its national event round-up. 12, 1722 N/A PROACTIVE OUTREACH DIGITAL
Miami Herald (online) 6/19/2020 [Rob Wile Ran piece on 6/18 Miami Beach Hotel Task Force meeting. Rolando is quoted alongside other leaders in the industry 81,409 $500 PROACTIVE OUTREACH DIGITAL
Miami Herald (PRINT) 6/22/2020|Rob Wile Ran piece on 6/18 Miami Beach Hotel Task Force meeting. Rolando is quoted alongside other leaders in the industry 133,328 $500 PROACTIVE OUTREACH PRINT
$500
El Nuevo Herald (PRINT) 6/22/2022 [Rob Wile Ran piece on 6/18 Miami Beach Hotel Task Force meeting. Rolando is quoted alongside other leaders in the industry. In Spanish 42,069 PROACTIVE OUTREACH PRINT
$500
El Nuevo Herald (Online) 6/22/2022| Rob Wile Ran piece on 6/18 Miami Beach Hotel Task Force meeting. Rolando is quoted alongside other leaders in the industry. In Spanish 67,193 PROACTIVE OUTREACH DIGITAL
WPLG 6/22/2022 | Christina Vazquez Covered Miami Beach Hotel Task Force meeting LIVE from Royal Palm Hotel. 66,870 $1,254 PROACTIVE OUTREACH BROADCAST
WPLG [Online] 6/22/2020 ] Christina Vazquez Covered Miami Beach Hotel Task Force meeting LIVE from Royal Palm Hotel. Included interview with Rolando. 33,561 $750 PROACTIVE OUTREACH |BROADCAST |DIGITAL
SFLCW [On air] 6/22/2020 | Miriam Tapia Spoke to Rolando, highlighting Miami Shines second phase. 3,918 $75 PROACTIVE OUTREACH |BROADCAST [DIGITAL
Indulge Magazine [Print] 6/25/2020 | Eric Barton Highlight virtual events offered by GMCVB. 40,000 $750 PROACTIVE OUTREACH PRINT
Hedonist Shedonist 6/26/2020 | Staff Runs dedicated feature on Miami Shines. 3,586 N/A PROACTIVE OUTREACH DIGITAL
SFLCN 6/29/2020 | Staff Runs dedicated feature on Miami Shines. 441 N/A PROACTIVE OUTREACH DIGITAL
Florida Trend 6/30/2020 | Staff Tncluded a blurb of Hotel occupency shared by the Miami Herald in the July issue. 54,230 $250 PROACTIVE OUTREACH BROADCAST
The Meetinas Magazine June 22. 2020 Henry Fitzgerald MICE 18,631 $172 | Proactive Pitching DIGITAL
International Meetings Review June 14, 2020 Martin Lewis MICE 1,00 10_| Proactive Pitchina DIGITAL
Connect Meetinas June 22, 2020 Claire Hoffman MICE 19,127 35 | Proactive Pitching DIGITAL
Event Manaaer Bloa June 25. 2020 Veroniaue Colombani MICE 90.053 $169 | Other DIGITAL
Meetinas Net June 11. 2020 N/A MICE 15,724 30 | Other DIGITAL
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Families, couples, and friends are searching for ways
to be together over the summer months while
following social distancing guidelines due to the
coronavirus pandemic. And, since going to the
movies, in a packed indoor theater, is off the table as
of now, there’s a better and safer option: drive-in
movie theaters. Take part in this nostalgic American
leisure activity and enjoy quality time spent with the
people you love most. Some of these theaters have
been around for decades, while others are brand-new.
Keep reading to discover where to go, across the

country, to enjoy this classic style of entertainment.



The Miami Dolphins announced recently that there
are plans for creating an outdoor theater at Hard
Rock Stadium, which will showecase Miami Dolphins
content from the teams’ 54-year history, as well as
classic movies. The open-air drive-in theater will
provide socially distant familyv-friendly entertainment
for up to 230 vehicles. Food and beverages, as well as
tickets, will be available through an online ordering

and payment system to limit in-person contact.

“We've spent several weeks planning this to be able to
provide people with a safe option to go out and enjoy
movies, classic Dolphins content, concerts, and
celebrate 2020 graduates,” said Miami Dolphins and
Hard Rock Stadium Vice Chairman and CEO, Tom
Garfinkel, in a press release. “It's a fundamental
human need to physically experience and celebrate
events and experiences together, and we’re trying to
provide options for everyone where they can be safely

socially distant and socially present at the same time.”



When it comes to accommodations, travelers have
endless options to explore when planning a trip—
from hostels and Airbnb to luxury hotels and family-
run B&Bs, your choice of lodging can easily define
your trip and being selective about where you choose
to stay can have a big impact. Supporting Black-
owned hotels is an easy way to help African American
hospitality entrepreneurs flourish while encouraging

more diversity in the greater hospitality industry.



According to Davonne Reaves, Hospitality Strategist
at The Vonne Group, less than two percent of hotels
across the country are currently owned by Black
people. That said, Reaves is confident that number
will continue to rise with the support of American anc

international travelers.

Looking to support diversity in the tourism industry?
From cozy boutique hotels in Ohio to luxury 