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Dear Reader,

Itis our pleasure to present to you the GMCVB’s Communications clipping report for the month
of May 2019. Within these pages you will be given a firsthand look at the results garnered by
the efforts of the Communications Team at The Greater Miami Convention & Visitors Bureau.

The Communications Activity report is constructed of four sections:

e Key Performance Indicators: lllustrates the circulation, media impressions,
advertising equivalency, and social media mentions for Greater Miami and The
Beaches. These results are presented both as year-to-date and monthly figures.

e Activity Summary Report: This section provides you an in-depth view at the
activities for the month, from promotions to media visits, familiarization tours (FAM’s),
and press missions.

e Press Tour ltineraries: We bring destination pitches to life by hosting international
and domestic press on FAM tours. Here you can see the media activities that were
developed by the press team and suited specifically for themed FAMs.

e Clippings: The results of the media team'’s efforts are captured in this section where
you will find the all the press clippings resulting worldwide for the given month.
Clippings are listed in order by the following markets: USA and Canada, Germany,
United Kingdom, Italy, France, Scandinavia, Spain, Argentina, Brazil, and Colombia.

It is an absolute privilege promoting Greater Miami and The Beaches to the world through our
domestic and international public relations efforts. If you have any questions about this report
please feel free to reach the Communications Team directly at 305.539.3084.

Sincerely,
William D. Talbert, IlIl, CDME Jennifer Diaz
President & CEO Vice President of Communications

701 Brickell Avenue, Suite 2700 * Miami, FL 33131 * USA * 305.539.3000 * MiamiandBeaches.com

International Offices: Argentina * Brazil * Canada * Colombia * Ecuador * France * Germany * Mexico * Peru * United Kingdom * Venezuela

€3 Printed on recycled paper



Note: The Key Performance Indicators (KPI) section provides you with a snapshot view of the results
garnered by the efforts of the communications department during the month of May 2019.

Key Performance Indicators

Overall Total Circulation:
Overall Total Media Impressions:
Overall Total Ad Equivalency:
General Circulation:

General Media Impressions:
General Ad Equivalency:
MICE Circulation:

MICE Media Impressions:
MICE Ad Equivalency:
Number of FAMS:

Number of Media Visits:
Number of Media Missions:
Number of Promotions:

YTD ROI:

May 2019
765,368,963
1,913,422,408
$5,477,364
765,108,533
1,912,771,333
$5.334,411
260,430
651,075
$142,953
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Year to Date
2,252,792,537
5,631,981,342
$27,525,039
2,251,026,870
5,627,567,175
$27,252,466
1,765,667
4,414,167
$272,572
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NOTE: This section contains descriptions of all activities involving the media relations & promotions team throughout the month.

MEDIA RELATIONS DIVISION
Activity Summary Report

MAY 2019
SPECIAL PROJECTS:
Europe
e MOCA AT 2019 VENICE BIENNALE (Italy) May 1, 2019: GMCVB Communications Team

distributed news of the Museum of Contemporary Art North Miami (MOCA) acceptance into the
prestigious Venice Biennale in Italy. Their AFRICOBRA: Nation Time exhibit, which will be in Venice,
Italy from May 11- November 24, 2019, is the first major exhibition of AFRICOBRA’s work in Europe
and the first South Florida exhibition presented at the Biennale. The Team also invited Italian media
to the exhibit’s opening night.

Emerging Markets

Local Media/Community Relations Activity

STATE OF THE INDUSTRY TRAVEL & TOURISM INDUSTRY ADDRESS: (Local/U.S.)
May 1, 2019: GMCVB Communications Team prepared both a Media Advisory and a Press Release
for the 2018 Annual Visitor Numbers as well as the speaking points for President & CEO William D.
Talbert III CDME for his address at the State of the Travel & Tourism Industry event at the stunning
new Royal Caribbean Cruise Line Terminal located at PortMiami. Mr. Talbert provided an overview
of Greater Miami’s tourism industry highlighting the 2018 Annual Visitor numbers, which revealed
new research analytics and identified our key markets and demographics. He also provided updates
on new infrastructure developments including planned air service, Miami’s cruise industry, and much
more. The Communications Team also pitched media and organized interviews for Mr. Talbert and
Rolando Aedo, Executive Vice President & Chief Marketing Officer, which took place immediately
following the event.

GROUNDBREAKING CEREMONY FOR THE MAKEOVER OF CITY OF MIAMI
BEACH CONVENTION CENTER PARKING LOT TO A 5.8-ACRE PARK (Local/U.S.)
May 3, 2019: GMCVB Communications Team attended the Groundbreaking Ceremony for “Green
Makeover” of the Miami Beach Convention Center Parking Lot to capture the participation in the
festivities of GMCVB President & CEO William D. Talbert III, CDME. The Team also magnified
the announcement via its Twitter handle @GtreaterMiamiCVB and pitched trade media nationally with
the announcement. The highly anticipated groundbreaking ceremony marked the transformation of
the Miami Beach Convention Center surface patking lot into a 5.8-acre park. Estimated to be
completed this October, the new park will feature 500 new trees, open lawn spaces, shade areas,
walkways, lighting, a veteran’s memorial, public restroom facility, a flexible area space and stunning
public art. The entire Convention Center campus, once finished, will have a total of 12 acres of new
green spaces — considering the 5.8-acre park and the recently completed 2.8-acre park on the north



side, landscaped medians and streetscapes. The total pervious area of the 25-acre Convention Center
campus will also increase by 245% and will have a total of 1,330 new trees, including 580 new
mangroves along Collins Canal.

¢ MIAMI-DADE COUNTY COMMISSION MEETING STATE OF THE TRAVEL &
TOURISM INDUSTRY ADDRESS AND HONORS (Local/U.S.) May 7, 2019: GMCVB
Communications Team attended the Miami Dade County Commission Meeting with GMCVB
President & CEO William D. Talbert III, CDME who gave a State of the Travel & Tourism Industry
address in celebration of National Tourism Week. On behalf of the GMCVB, Mt. Talbert received a
Proclamation and presented a plaque to the Commissioners commemorating National Tourism Week.
To acknowledge the honor, the Communications Team posted about it on @GreaterMiamiCVB.

e CITY OF CORAL GABLES COMMISSION MEETING STATE OF THE TRAVEL &
TOURISM INDUSTRY ADDRESS AND HONORS (Local/U.S.) May 14, 2019: GMCVB
Communications Team attended the City of Coral Gables Commission Meeting with GMCVB
President & CEO William D. Talbert 111, CDME who gave a State of the Travel & Tourism Industry
address in celebration of National Tourism Week. On behalf of the GMCVB, Mr. Talbert received a
Proclamation and presented a plaque to the Commissioners commemorating National Tourism Week.
To acknowledge the honor, the Communications Team posted about it @GreaterMiamiCVB.

e H.O.T. CHALLENGE COMMUNICATIONS (Local/U.S.) May 14, 2019:
The GMCVB Communications Team crafted and issued a press announcement to trade and local
media as well as to GMCVB Partner Stakeholders regarding the success of the GMCVB H.O.T. Golf
Tournament.

e PRESS RELEASE ISSUED FOR APPOINTMENT OF DEBRA LEE AS NEW DIRECTOR
OF SALES (Local/U.S.) May 13, 2019: GMCVB Communications Team distributed a press release
regarding the appointment of Debra Lee as the new Director of Sales. The release was distributed and
pitched for coverage in local media as well as travel trade publications. The Team is following up with
media to ensure publication and facilitating requests for images and interviews with Debra.

e RESILIENCY ARTICLE : The GMCVB Communications Team is currently working with a local
freelance writer to develop an article that will live on the GMCVB website addressing efforts taken by
city and county officials to address environmental issues involving climate change and to showcase
their sustainability and resiliency efforts.

MISSIONS/TRADE SHOWS:

Latin America

ARGENTINA MEDIA ROADSHOW (Cordoba and Buenos Aires, Argentina) May 20-24, 2019: GMCVB
Media Relations promoted Miami in Argentina. While there, staff met with travel and trade media to promote
the destination via one-on-one appts and also at VIP events. Staff traveled to Cordoba to connect with media
in the 2nd most important city in the country and also to promote the new AA flight Miami / Cordoba. Staff
met with approx. 20 media persons. Staff also traveled to Buenos Aires to have desk siders and a VIP event
to discuss Miami with influencers and travel media.



PRESS TOURS:

US/Canada

FLORIDA INFLUENCER PRESS TOUR (U.S.) May 3-5, 2019: GMCVB Communications
Team hosted a group of local Florida Influencers in partnership with the InterContinental Miami. The
group of Florida-based Influencers included; Sara Santora from SpaceCoastl iving — a lifestyle influencer
whose audience includes hundreds of thousands of local residents and visitors who turn to SpaceCoast
Liping for its unprecedented lifestyle coverage and insight into the best places for families, young
people, and retirees to spend their free time (Monthly Readers: 110,000); Mary Field of TheNewNaples
- an online travel guide with strong editorial content from across Florida including the best places to
eat, drink, and stay along with must-visit hot spots (25,000 monthly readers online and social media
followers); Salome Martin from AroundMyFlorida - an ex-pat from France who chronicles her travels
throughout Florida to both locals and her French followers and whose online content is often picked
up by Visit Florida the French travel website, Comptoir des 1 oyages) (20,000 monthly visitors and social
media followers); and Christina Thomas of GoEpicurista — an Otrlando based blogger and freelance
writer who conttibutes 7o Orlando Sentinel's Signature Magazine, Edible Orlando, and other lifestyle and
travel websites (65,000 monthly readers and social media followers). New research methodology
introduced this year by the GMCVB indicates that the Florida drive market represents a sizeable
number of overnight and Day Tripper visitors to the destination and this number is increasingly
significant to our marketing efforts.

Latin America

IHG EVEN HOTEL MIAMI AIRPORT MEDIA PRESS TOUR (Latin America) May 22-25,
2019: GMCVB Media Relations partnered with the IHG hotel group to assist in hosting a media group
out of Mexico, and Colombia to promote the new EVEN hotel and the destination. While in Miami
the media group experienced our unique neighborhoods, shopping and attractions. Media participants
included: Forbes Life Mexico, Revista Bleu&Blanc, Mexico, L.adevi, Colombia, freelance travel writer
contributing to Rolling Stones Colombia and Revista Cocina Semana, Turismo Hoy and Revista
Central, Mexico.

MEDIA VISITS:

US/Canada

UPSCALE LIVING (U.S.) May 3-6, 2019: GMCVB Communications Team assisted Tracy Beard
from the luxury magazine and website Upscale Living, May 3-6, 2019. Tracy visited Miami on assignment
for a destination feature and a to do research for a hotel review for The Betsy, highlighting Miami and
the hotel as destinations for upscale travelers offering unique amenities. Upscale Living focuses on
upscale, luxury lifestyle topics. Sections include Arts and Entertainment, Beauty and Fashion, Behind
the Wheel, Finances, Health and Fitness, HomeFront, Travel and Leisure and Wine and Spirits
(Circulation: 20,000/ UMV: 405,398: 355,458/ MPV: 2,168,389).


https://www.spacecoastliving.com/
http://www.thenewnaples.com/
https://www.aroundmyflorida.com/

e WESTCHESTER MAGAZINE (U.S.) May 17-19, 2019: GMCVB Communications Team hosted
Samantha Garbarini from Westchester Magazine, who was in Miami to do research for a feature on
the Setai as well as destination coverage which will be a part of a larger feature they are doing on travel
to Florida, a very popular winter escape for their readers. Westchester Magazine is a regional, lifestyle
publication based in Westchester County, NY (just north of NYC). They do three to four travel
features each year with an emphasis on luxury lifestyle and boutique properties.

e THE POINTS GUY (US.) May 23, 2019: GMCVB Communications Team assisted freelance
journalist and blogger Jonathan Bailey, traveling with his husband and two daughters, and working on
a family travel guide with an LGBT angle for The Points Guy (UVPM: 8,789,788), Traveling Dads
(UVPM: 5,000) and 2DadsWithBaggage (UVPM: 5,000). All three guides will be an overall Miami
destination feature with emphasis on the host hotel. The piece will run before August and will also be
posted on social media channels as well.

e MIAMI FASHION WEEK FASHION INFLUENCERS (Int’l) May 29-June 2, 2019: GMCVB
Communications Team partnered with Miami Fashion Week to sponsor a group of fashion influencers
who visited Miami to cover the event as well as the destination. Influencers included Xenia T'choumi
(www.xceniatchonmi.com) a fashion influencer, digital entrepreneur and public speaker based in London
(Instagram Followers: 1.5 Million / Facebook Likes: 5.8 Million), Dulceida (www.dulceida.com), one of
the top fashion influencers in Spain (Instagram Followers: 2.5 Million), top tier U.S. influencers Julia
Engel (Instagram Followers: 1.2 Million) and Leandra Cohen (Instagram Followers: 814K), Colombian
influencer Irma Martinez and representing the Dominican Republic (Miami Fashion Week’s official
guest country this year) Athenas Hernandez and Glency Feliz, all based in Miami.

e REFINERY29 (U.S.)) May 29-June 2, 2019: GMCVB Communications Team hosted Alexis Felder
from Refinery29. visited the Greater Miami to cover the destination as well as Miami Fashion Week.
Refinery29 is an online lifestyle site geared towards women, covering fashion, beauty, travel, trend
news and cultural updates on music, products and art (UVPM of 16,243,480).

Latin America

e PORTA DE EMBARQUE TRAVEL SITE (Brazil) May 1-6, 2019: Gmcvb Media Relations team
hosted 2 journalists (editor and photographer) of www.PortaDeEmbarque.com.br May 1-6, 2019. The
popular travel blog with a social media component was in town researching the destination for what’s
new. The travel blog targets Brazilian travelers with approximately 20K monthly. The IG page has
more than 35K followers (www.instagram.com/portadeembarque. The editor of the blog experienced

various neighborhoods, attractions, dining venues and more.

e VIAJE POR CONTA INFLUENCERS (Brazil) May 15-17, 2019: Gmcvb Media Relations teamed
up with Visit Florida to host a media team from Brazil. While in Miami the experienced Surfside and
Sunny Isles neighborhood. They also spent time at our attractions. These 2 influencers have an 1G
following of 57K abd 45K youtube subscribers. www.Viajeporconta.com.br

e AZUL AIRLINES (Brazil) May 20-25, 2019: Gmcvb Media Relations teamed up with Azul Airlines
in-flight magazine to promote Miami for first-timers. The media team of 2 (journalist and
photographer) explored Miami and researched our various neighborhoods, attractions and dining.


http://www.portadeembarque.com.br/
http://www.instagram.com/portadeembarque
http://www.viajeporconta.com.br/

Azul’s inflight magazine also named Azul has over 1 million+ passengers monthly and 70k daily. The
magazine intends to do a 10-page spread for the upcoming months.

e DERIO ILARI INFLUENCER (Argentina) May 23-29, 2019: Derio, popular Argentina
photographer and filmmaker was in town researching the destination and taking images for his
Instagram page. @detioi has over 81k followers on IG and explored out unique pictutesque
neighborhoods, and attractions.

e MENTES VIAJANTES TRAVEL BLOGGER / INFLUENCER (Brazil) May 31-June 4, 2019: GMCVB
Media Relations teamed up with Visit Florida to host a Travel blogger and social media influencer to discover
South Florida. While in town the blogger experienced swimming with the dolphins, our unique attractions,

shopping and dining. @mentes.viajantes has an IG following of approx.. 121K and also a loyal blogger following.

Europe

e THE SUN (UK) May 1-4, 2019: GMCVB Communications Team in partnership with Brand USA, is
assisted Kara Godfrey, a writer from The Sun to cover Miami May 1-4, 2019. Miami is one of ten
highlighted music cities featured in Brand USA’s upcoming ‘Hear The Music 2.0 digital marketing
campaign. Her coverage is intended to amplify the campaign in the UK and Ireland, with live social
coverage and digital articles to be published by the end of June 2019. The Sun is one of the top national
newspapers in the UK - the website has over 30 million unique visitors a month and the paper is the
largest circulating newspaper in the UK.

e STYLE LOBSTER (UK) May 2-9, 2019: GMCVB Communications Team assisted Emily Parr, a
UK based lifestyle and travel influencer (@StyleLobster) visiting Miami between May 2-9, 2019 to
research for a destination vlog which will be around 10-20 minutes long. She will also cover the
destination on her social media channels. S#yk Lobsteris a UK vlog, covering fashion, lifestyle and travel.
The vlog was established several years ago and has 30,723 subscribers and an average of Sk+ views per
video. Emily’s Instagram page has 50.4k followers and is a popular lifestyle account in the UK.

e FEDERICA DELSALE (Italy) May 11-17, 2019: GMCVB Communications Team assisted Italian
digital influencer Federica Delsale (@federicadelsale) travelling with her husband Massimiliano,
photographer and founder of isoproduzioni.it, and their 5-year old daughter. While in Miami May 11-
17, 2019 Federica focused on covering family attractions, wellness and vegan cuisine options.
Instagram followers: 145k

e MARIO PERILLO (Italy) May 11-17, 2019: GMCVB Communications Team assisted Italian digital
influencer Mario Perillo (@mario.perillo) covering Miami from a lifestyle and fashion angle. Instagram
followers: 230k

e QANTAS INFLIGHT MAGAZINE (UK) May 17-19, 2019: GMCVB Communications Team
assisted UK freelancer, Jonathan Thompson who writes for various top national titles, and was
commissioned by the Qantas inflight magazine to cover an extensive story on Miami as a business
travel destination. Qantas Spirit of Australia is the inflight magazine for Qantas, providing travel
inspiration and information, locals guides to restaurants, hotels and travel experiences. It also aims to
inform its influential and high earning business travellers on the best way to maximize business trips



in destinations around the world. The magazine has a circulation of 130,000 and this commission will
be for an exhaustive city guide, taking place over multiple pages of the magazine, which will also be
posted on the Qantas website.



Note: The Cross Market Press Tour itineraries are crafted by the media directors/managers of the
Communications department of the Greater Miami Convention & Visitors Bureau. These itineraries are
created to fit a particular theme that was determined through a planning process at the beginning of the
fiscal year. The inclusion of participating Partners is determined on several factors such as availability,
specific journalist requests, partner participation, as well as a rotation of the destination. If you have any
questions or would like to inquire on participation for a future FAM please feel free to reach out to our
Media Relations department at 305.539.3084.
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EVEN Miami Airport Hotel Press Tour May 22-25, 2019
Twitter / Instagram @MiamiandBeaches
Facebook @VisitMiami
You Tube / Pinterest / Flickr / Google @MiamiandtheBeaches
Linkedin @GreaterMiamiConvention&VisitorsBureau
#FoundInMiami

Emergency Contacts:

Melina Martinez — Director, Media Relations, Latin America — Office (305)539-3093,
Cell (305)968.1736 (whatsapp — same phone #), Email: Melina@gmcvb.com

WEDNESDAY, MAY 22

Morning

4:30 p.m.
7:00 p.m.
7:30 p.m.

Arrivals

EVEN hotel tour

Depart for dinner in uber or lyft

Dinner aft vista Restaurant (Upper Buena Vista)

Located in Miami's Upper Buena Vista area on 5020 NE 2nd Avenue, vista is a local culinary
destination by Iltalian chef and restaurateur Roberto Bearzi and wife Fiorella Blanco, the heart,
hands and soul behind Downtown Miami's Italian restaurant, Fratelli Milano. The restaurant brings
a flavorful twist to Italian cuisine.

THURSDAY, MAY 23

9:00 am.

12:00 p.m.

1:00 p.m.

Breakfast af leisure

Morning workout class with Tony Thomas at EVEN hotel Miami

Tony Thomas is a sports manager, celebrity frainer, educator, and motivator. He is also the
creator and co-founder of numerous active lifestyle companies such as Beat the Gym, Tony
Thomas Sports, Fitness Kittenz, and Workout Your Wealth. Tony boasts over 10 years of expertise in
the field of health and fitness, and has worked with numerous athletes and celebrity entertainers
worldwide such as Carlos Boozer, Tyrese Gibson and more. Tony is on a mission fo help everyone
have an opportunity fo embrace fitness and get you where you want to be!

Lunch at Cork & Kale (inside EVEN hotel Miami)

Cork & Kale offers a wide variety of great tasting, healthy food options that come freshly
prepared and are completely customizable to fit your dietary needs. The restaurant has plenty
of gluten-free options and heart healthy choices as well as desserts, smoothies and organic
signature cocktails. Follow at @CorknKaleMiami.

Depart for Miami Neighborhoods Tour
Each neighborhood in Miami has a character, an authentic flair and a vibe all its own. There are
so many opportunities to create unforgettable moments that you will only experience in Miami.

Emergency Contacts:

GMCVB Rep, cell: Melina Martinez, Cell 305.968.1736; Whatsapp same phone #


https://twitter.com/MiamiandBeaches
https://www.instagram.com/MiamiandBeaches/
https://www.facebook.com/visitmiami
https://www.youtube.com/user/Miamiandthebeaches
https://www.pinterest.com/miamiandbeaches
https://www.flickr.com/photos/miamiandbeaches
https://plus.google.com/+Miamiandbeaches
https://www.linkedin.com/company/greatermiamiconvention&visitorsbureau
mailto:Melina@gmcvb.com
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5:00 p.m.

6:45 p.m.
8:00 p.m.

8:30 p.m.

During this tour, we will explore Miami’s Cuban influence in Little Havana, the sparkling beaches
and vibrant lifestyle of Miami Beach, the artistic revival of Wynwood and the curated elegance
of the Design District.

Perez Art Museum Miami tour

Pérez Art Museum Miami (PAMM), located in Downtown Miami's Museum Park alongside
Biscayne Bay, is Miami-Dade County's flagship museum presenting international art of the 20th
and 21st centuries. Designed by prize-winning architects Herzog & de Meuron, the state-of-the-
art facility offers 200,000 square feet of indoor and outdoor program space including flexible
galleries, an education complex, the PAMM Shop with unique gifts, art books and furnishings,
and Verde waterfront restaurant and bar.

Return to hotel

Depart for dinner

Dinner at Kiki on the River (Miami River District)

Embracing the hospitality and spirit of the Greek islands, Kiki on The River is heralded for it
mefticulously-scuffed elegance that only a windswept waterfront garden can provide.
Weekdays, join us for romantic waterfront dining by celebrated Chef Steve Rhee. On weekends
kicking off Friday nights, Mykonos comes to Miami with live DJ and a party atmosphere featuring
a festive soundtrack, twirling napkins, and dancing that will make you say "opal”

FRIDAY, MAY 24

9:30 a.m.

10:00 a.m.

12:30 p.m.

Breakfast at leisure Melina Martinez, gmcvb rep will meet you to spend the day with you.

Depart to Dolphin Mall - meet at welcome center for a site tour and visit to Tommy Hilfiger VIP
personalized experience. At this large outlet shopping center, shoppers can experience the best
in life with its fusion of fashion, flavor and fun. Live a fashionable life with the more than 240
designer brand name stores at affordable prices. Experience life with an exciting mix of
entertainment venues such as CineBistro, Dave and Buster's and Bowlero Miami. Crave life with
more than 30 diverse dining options in the Food Court, and 19 sit-down restaurants including
Texas de Brazil Churrascaria, P.F. Chang's China Bistro, Brio Tuscan Grille, El Gran Inka Peruvian
Gastrobar, Buffalo Wild Wings, Milanezza Argentinian Restaurant & Bar and The Cheesecake
Factory.

Arrive at Dolphin Mall's Information Booth located through Entry 3, next to Starbucks for
welcome bags and then free time for shopping

Meet for Lunch at Milanezza (inside Dolphin Mall — Optional)

Milanezza is an Argentinian Restaurant, Grill & Bar with a cool vintage vibe. The restaurant offers
homemade food combined with a relaxed & casual atmosphere. The restaurant’s signature dish
is "Milanezza" - a slice of breaded meat (beef, chicken, eggplant or fish) covered with the

Emergency Contacts:

GMCVB Rep, cell: Melina Martinez, Cell 305.968.1736; Whatsapp same phone #
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MEDIA RELATIONS DIVISION - 701 BRICKELL AVE., SUITE 2700, MIAMI, FLORIDA 33131

2:30 p.m.

3:30 p.m.

5:30 p.m.
7:30 p.m.

8:00 p.m.

10:00 p.m.

12:00 a.m.

essence of pizza (sauces and toppings). The menu also includes appetizers, empanadas, grilled
meats, salads and pastas.
Depart for Bayside

Afternoon Boat Tour at Bayside

Sit back and relax for an unforgettable bilingual narrated sightseeing cruise along Millionaire's
Row, the houses of the rich and famous. See Miami's spectacular coastal sites including the
beautiful Downtown Miami skyline, PortMiami, Fisher Island, Miami Beach and "Millionaire's Row" -
the homes of the rich and famous. Beverages and light snacks are available for purchase
onboard during this 90-minute cruise.

Return to hotel

Depart for dinner

Farewell dinner at Café La Trova (Little Havanal)

After 15 years of friendship and collaboration, award-winning bartender/mixologist Julio Cabrera
and James Beard Award-winning chef Michelle Bernstein opened Café La Trova on Calle Ocho
in Miami’s Little Havana. With live music and an outdoor patio on which to enjoy cigars, the
concept is named for traditional Cuban music, known as La Trova. Two separate bars will be
helmed by Cabrera, one featuring drinks from the '50s, like the Daiquiri and the Presidente. A
sister bar will pay tribute to 1980’s Miami with cocktails like the Cosmopolitan and Grasshopper.
The spot is complemented by classic Cuban cuisine by chef Raulito Salgado, former chef of La
Floridita in Havana, Cuba, and dishes will include Paella Croquetas and Calabaza and Black
Garlic Empanadas.

Salsa dancing at Ball and Chain

Established in 1935, the world famous Ball & Chain reopened in 2014 as a Cuban bar and lounge
where locals go to get a sense of going back in fime and celebrate how Miami has evolved. The
bar features an extensive drink menu with crafted twists that include Mojito Criollo, Calle Ocho
Old Fashioned and Pastelito Daiquiri.

Return to hotel

SATURDAY, MAY 25

TBD

Departures

Emergency Contacts:

GMCVB Rep, cell: Melina Martinez, Cell 305.968.1736; Whatsapp same phone #



Note: The following section contains a clip report spreadsheet with the quantitative results of the
coverage secured by the Communications team for the month of May 2019. Following the clip
report spreadsheet, you will find the clippings associated with the clip report, if you have any
questions please feel free to reach out to us.



Note: The following section contains a clip report spreadsheet with the quantitative results of the coverage secured by the Communications team for the month of May 2019. Following the clip report spreadsheet
you will find the clippings associated with the clip report, if you have any questions please feel free to reach out to us.

MEDIA RELATIONS CLIPPING REPORT FOR THE MONTH OF MAY 2019

PUBLICATION AUTHOR'S NAME KEY MESSAGES AD EQUIV RESULT OF PUBLICATION TYPE

RCULATION/

VISITS PER DAY

Assisted Clips: USICANADA
TRAVEL WORLD NEWS 5/1/2019 PETE GATT ANNUAL NUMBERS 85 $0.16 PROACTIVE OUTREACH DIGITAL
DIARO LAS AMERICAS 5/1/2019 N/A ANNUAL NUMBERS 163,023 $306 GMCVB EFFORTS DIGITAL
MUJER Y PUNTO 5/1/2019 JOANNA WURMAN ATTRACTIONS & MUSEUMS MONTH 200,000 N/A DEEPSLEEP STUDIO DIGITAL
HOTEL ONLINE 5/2/2019 N/A ANNUAL NUMBERS 20,415 $38.38 PROACTIVE OUTREACH DIGITAL
MIAMI HERALD 5/2/2019 TAYLOR DOLVEN ANNUAL NUMBERS 3,035,005 $5,705.81 GMCVB EFFORTS DIGITAL
IM MR FABULOUS 5/2/2019 N/A LGBT PRESS TRIP 363 $0.68 PROACTIVE OUTREACH DIGITAL
SOPHIA VERGARA INSTAGRAM 5/3/2019 N/A DESTINATION MIAMI 353,539 N/A GMCVB EFFORTS SOCIAL
RECOMMEND 5/3/2019 JESSICA POITEVIEN DESTINATION MIAMI 7,012 $13.18 PROACTIVE OUTREACH DIGITAL
AUTOSTRADDLE 5/3/2019 N/A LGBT PRESS TRIP 475,491 $893.92 PROACTIVE OUTREACH DIGITAL
TRAVEL AND TOUR WORLD 5/3/2019 MEETA AGARWAL ANNUAL NUMBERS 4,665 $8.77 PROACTIVE OUTREACH DIGITAL
TRAVEL WIRE NEWS 5/3/2019 N/A ANNUAL NUMBERS 10,221 $19.22 PROACTIVE OUTREACH DIGITAL
TRAVEL PULSE 5/6/2019 N/A MBCC PARKING LOT 131,845 $247.87 PROACTIVE OUTREACH DIGITAL
MIAMI HERALD 5/6/2019 N/A DEBRA LEE ANNOUNCEMENT 2,265,955 $4,260.00 PROACTIVE OUTREACH DIGITAL
TRAVEL PRESS 5/7/2019 BOB MOWAT ANNUAL NUMBERS 3,698 $6.95 PROACTIVE OUTREACH DIGITAL
FOOD NETWORK 5/8/2019 LENA KATZ DESTINATION MIAMI 6,728,204 $12,649.02 GMCVB EFFORTS DIGITAL
FOOTWEAR NEWS 5/8/2019 MADELEINE STREETS DESTINATION MIAMI 342,932 $644.71 GMCVB EFFORTS DIGITAL
INTERNATIONAL MEETINGS REVIEW 5/8/2019 ADAM LEPOSA MBCC PARKING LOT 1,049 $1.97 PROACTIVE OUTREACH DIGITAL
365 ATLANTA TRAVELER 5/10/2019 LESLI PETERSON DESTINATION MIAMI 25,766 $48.44 PROACTIVE OUTREACH DIGITAL
SUN-SENTINEL 5/10/2019 DOREEN CHRISTENSEN ATTRACTIONS & MUSEUMS MONTH 5,800,000 150 DEEPSLEEP STUDIO DIGITAL
SUN-SENTINEL 5/11/2019 DOREEN CHRISTENSEN ATTRACTIONS & MUSEUMS MONTH 5,800,000 150 DEEPSLEEP STUDIO DIGITAL
SUN-SENTINEL 5/12/2019 DOREEN CHRISTENSEN ATTRACTIONS & MUSEUMS MONTH 636,630 150 DEEPSLEEP STUDIO PRINT
TRAVEL AND TOUR WORLD 5/16/2019 N/A ANNUAL NUMBERS 4,665 $8.77 PROACTIVE OUTREACH DIGITAL
TRAVEL WEEKLY 5/16/2019 HOLLY V. KAPHERR ANNUAL NUMBERS 128,660 $241.88 PROACTIVE OUTREACH DIGITAL
TRAVEL AGENT CENTRAL 5/17/2019 ADAM LEPOSA DEBRA LEE ANNOUNCEMENT 59,536 $111.93 PROACTIVE OUTREACH DIGITAL
SUN-SENTINEL 5/17/2019 DOREEN CHRISTENSEN ATTRACTIONS & MUSEUMS MONTH 5,800,000 150 DEEPSLEEP STUDIO DIGITAL
PURE WOW MIAMI NEWSLETTER 5/20/2019 N/A ATTRACTIONS & MUSEUMS MONTH 250,000 8,000 DEEPSLEEP STUDIO DIGITAL
PURE WOW MIAMI 5/20/2019 CLARISSA BUCH ATTRACTIONS & MUSEUMS MONTH 3,000,000 2,240 DEEPSLEEP STUDIO DIGITAL
365 ATLANTA TRAVELER 5/22/2019 LESLI PETERSON DESTINATION MIAMI 25,766 $48.44 PROACTIVE OUTREACH DIGITAL
BON VOYAGE MIAMI 5/22/2019 N/A ATTRACTIONS & MUSEUMS MONTH 20,000 N/A DEEPSLEEP STUDIO DIGITAL
EL NUEVO HERALD 5/22/2019 ISABEL OLMOS ATTRACTIONS & MUSEUMS MONTH 6,250,000 2,240 DEEPSLEEP STUDIO DIGITAL
365 ATLANTA TRAVELER 5/24/2019 LESLI PETERSON DESTINATION MIAMI 25,766 $48.44 PROACTIVE OUTREACH DIGITAL
EL NUEVO HERALD PRINT 5/24/2019 ISABEL OLMOS ATTRACTIONS & MUSEUMS MONTH 42,069 N/A DEEPSLEEP STUDIO PRINT
365 ATLANTA TRAVELER 5/25/2019 LESLI PETERSON DESTINATION MIAMI 25,766 $48.44 PROACTIVE OUTREACH DIGITAL
FORBES 5/27/2019 JONI SWEET MIAMI IN MOTION PRESS TRIP 31,165,276 $58,590.72 PROACTIVE OUTREACH DIGITAL
SUN-SENTINEL 5/27/2019 DOREEN CHRISTENSEN ATTRACTIONS & MUSEUMS MONTH 5,800,000 150 DEEPSLEEP STUDIO DIGITAL
365 ATLANTA TRAVELER 5/28/2019 LESLI PETERSON DESTINATION MIAMI 25,766 $48.44 PROACTIVE OUTREACH DIGITAL
MIAMI.COM 5/30/2019 CONNIE OGLE ATTRACTIONS & MUSEUMS MONTH 269,261 2490 DEEPSLEEP STUDIO DIGITAL
SUN-SENTINEL 5/31/2019 DOREEN CHRISTENSEN ATTRACTIONS & MUSEUMS MONTH 5,800,000 150 DEEPSLEEP STUDIO DIGITAL
SOUTH FLORIDA LUXURY MAGAZINE Summer Issue N/A ATTRACTIONS & MUSEUMS MONTH 40,000 N/A DEEPSLEEP STUDIO PRINT
NORTHSTAR MEETINGS GROUP 5/2/2019 JESSI MINNECI ANNUAL NUMBERS 7,712 $14.50 PROACTIVE OUTREACH DIGITAL
NORTHSTAR MEETINGS GROUP 5/10/2019 JESSI MINNECI MBCC PARKING LOT 7,712 $14.50 PROACTIVE OUTREACH DIGITAL
CORPORATE & INCENTIVE TRAVEL 5/17/2019 JOHN BUCHANAN DESTINATION MIAMI 40,006 $70,915.00 GMCVB EFFORTS PRINT
BUSINESS TRAVLELER MAGAZINE 5/20/2019 MICHAEL ALPINER DESTINATION MIAMI 175,000 $71,404.00 GMCVB EFFORTS PRINT

Assisted Clips: GERMANY
Lady Golf May 2, 2019 N/A Biltmore Hotel was fully renovated for 30 million USD 38,000 1,017 USD Third party communications PRINT
travel tribune May 2, 2019 N/A 2018 was a record year for Miami tourism 3,000 133 USD 2018 Annual Numbers Release [PRINT
Dresdner Neueste Nachrichten May 4, 2019 N/A George Daniell Museum in Miami 20,029 173 USD April Newsletter PRINT
Neue Presse May 4, 2019 N/A George Daniell Museum in Miami 18,992 938 USD April Newsletter PRINT
GEO Saison May 15, 2019 NA Destination Miami 67,180 a1354usp | Cooperationwith VisitThe ppyr
touristik aktuell May 20, 2019 N/A Tourist board has a lot of info for tourists in print and online 30,526 1,350 USD GMCVB Tourism Sales PRINT
Reiselust May 21, 2019 Anna Karolina Stock There is something to do for everyone in Florida 85,500 59.049 USD Individual Press Trip 2018 PRINT
Freizeit Woche May 22, 2019 N/A Food Tours in Miami 399,749 4,675 USD Daily Contact PRINT
www.holidaycheck.de Avril 30, 2019 Jurgen Drensek South Beach: the greatest beach of Miami Beach 8,288,203 5,337 USD Individual Press Trip 2018 DIGITAL
www.holidaycheck.de Avril 30, 2019 Jurgen Drensek Eatina well in Miami Beach 8,288,203 5,337 USD Individual Press Trip 2019 DIGITAL
www.tip-online.at May 2, 2019 N/A Tourism figures 2018 24,616 110 USD 2018 Annual Numbers Release [ DIGITAL
www.abouttravel.ch May 2, 2019 N/A Tourism figures 2018 92,500 250 USD 2018 Annual Numbers Release [ DIGITAL
www.welt.de May 4, 2019 Johannes Asta Port Miami 58,540,491 10.000 USD Third party communications DIGITAL
www.gourmet-report.de May 11, 2019 N/A Once Upon a Kitchen 10,521 N/A April Newsletter DIGITAL
www.diepresse.com May 15, 2019 N/A Destination Miami 4,329,612 1,050 USD Third party communications DIGITAL
www.food-service.de May 15, 2019 Markus Roman Food Court; Time Out Market opened in Miami 59.589 NIA Avril Newsletter/Daily Contact | DIGITAL
www.heute.at May 18, 2019 N/A Flving to Miami is worth it because the prices have dropped and it's one of the cheapest destinations 5.780.563 2,809 USD Third party communications DIGITAL
www.imaginemagazin.ch May 26, 2019 N/A Perez Art Museum Miami N/A NIA Story Pitching DIGITAL
www.one-million-places.com April 29, 2019 Michael & Sandra Schmidt What travelers can discover in the Art Déco Historic District 70,000 N/A ‘STJC:;;E::; .g/‘pGlgEA/p(.‘:IVl\ACVB BLOG

Assisted Clip: K

Hot-dinners.co.uk March 19 2019 Gavin Hanley Miami food guide 150,000 $3,450|\nd\vwdua\ media visit DIGITAL



http://www.holidaycheck.de/#
http://www.holidaycheck.de/
http://www.tip-online.at/
http://www.abouttravel.ch/
http://www.welt.de/#
http://www.gourmet-report.de/#
http://www.diepresse.com/
http://www.food-service.de/#
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http://www.one-million-places.com/#

Daily Mirror May 18, 2019 N/A Miami travel news: record-breaking visitors in 2018 499,817 $3,500 | Media Liaison PRINT
Style Lobster Viog May 21, 2019 Emily Parr Miami viog 36,511 $5,000| Individual media visit DIGITAL
DIVA Magazine June 1, 2019 Roxy Bourdillon Miami city guide: pride weekend, museums, neighbourhoods, hotels 56,700 $7,156[Group LGBT press trip PRINT
Assisted Clips: TALY
Food & Beverage 5/1/2019] Giulia Marcucci Past and Future of Miami at Loews Beach Hotel 38,000.00 $6,000.00|Press Trip PRINT
Antiguariato 5/1/2019] Paola Biondi South Beach Luxury Art 30,000.00 $35,000.00| PR Support PRINT
dissapore.com 5/3/2019] Chiara Caielli Miami Beach, 5 cocktails to drink on the beach 419,640.00 $6,270.00{PR Support DIGITAL
Miami Beach, 5 cocktails to drink on the beach
makemefeed.com 5/4/20: 120,900.00 $1,770.00| PR Support DIGITAL
viacialdini.it /10/20. Miami Beach, restaurant Santorini by Georaios 6,000.00 $80.00 Media Visit Support DIGITAL
La Lettura - Il Corriere /12/2019| Edoardo Vigna Miami Beach Humanoids 130,000.00 $7,000.00{PR Support PRINT
repubblica.it /14/20. The return of the Motel. In the USA and Europe, now they are trendina 1,515,242.00 $12,000.00{PR Support D AL
italiaperme.com /14/20. The return of the Motel. In the USA and Europe, now they are trendina 6,500.00 $85.00/ PR Support D AL
fiammisday.com /19/2019| Simona Mazzei Florida with kids, a Southern adventure 12,060.00 $167.00| PR Support D AL
artslife.com /19/2019| Francesco Bernard The revolutionary afro power of the AFRICOBRA aroup in Venice, for the first time ever in Europe 22,000.00 $5,000.00(Press Release D! AL
thewaymagazine.it /21/20. The 10 USA music capitals 14,880.00 $214.00{ PR Support DIGITAL
Assisted Clips: FRANCE
i - . . Meeting/Public Relations &
Démotivateur.fr 5/3/2019 Luca P. Voici les 10 endroits les plus photographiés sur Instagram 500,000 $10,986 Pitching DIGITAL
Press Trip: The Good Life 01-
The Good Life.fr 5/13/2019 Ina Chong Faena Hotel Miami Beach, le luxe au zenith 60,000 $16,993 30 November 2018 DIGITAL
Version Femina 5/20/2019 Pascale Desclos Miami comme dans une série 2,441,000 $100,054 Meeting/Public Relations &
Pitching PRINT
Mediapart.fr 512112019 Loic Cery Edouard Glissant: Miami 25 mai/Londres 5 juin/ Cambridge 15 juin 2019 1,255,000 si2458  |WeemgpwleReltons& |
. A g " Meeting/Public Relations &
Le Quotidien de I'Art 5/24/2019 M.V A Miami, Design at Large sous le signe de la terre 22,000 $2,704 Pitching PRINT
Assisted Clips: SCANDINAVIA
louise_amstrup, Instagram 05.03.201 Louise Amstrup Miami vibe, Miami Beach Ocean Dr. 2,332 N/A_|Photoshoot visit DIGITAL
louise_amstrup, Instagram 07.03.201 Louise Amstrup At Miami Beach, Florida 2,332 N/A_|Photoshoot visit DIGITAL
louise_amstrup, Instagram 08.03.201 Louise Amstrup At Ocean Drive, South Beach 2,332 N/A_|Photoshoot visit DIGITAL
iulie.garrett, Instagram 08.03.201 Julie Garrett Oh Miami 1,867 N/A_|Photoshoot visit DIGITAL
louise_amstrup, Instagram 10.03.201 Louise Amstrup This is fun, Hyatt Regency Coral Gables in Miami 2,332 N/A_|Photoshoot visit DIGITAL
Femina 16.05.201 Louise Amstrup Hotel dreams - photoshoot at Hyatt Regency Coral Gables 156,000{ $ 4.,854.83 | Photoshoot visit PRINT
Expressen - Allt om Resor 29.05.201 Heidi Rovén On a cruise in The Caribbean 485,000| $ 22,823.50 |Press visit PRINT
Se og Her EXTRA 31.05.201 Erik Valebrokk Little Havana 175,000{ $ 6,035.33 | Media pitch PRINT
Assisted Clips: SPAIN
Periodista Digital May 1, 2019 Paul Monzén Things to do in Bal Harbour 134,68: $2,972[n/a Online
Periodista Digital May 2, 2019 n/a Miami with your dog 134,68: $2,972[n/a Online
[Time Out Madrid May 2, 2019 n/a New gastro market in Miami 49,43 $1,777[nla Online
| Periodista Digital May 5, 2019 n/a Luxury Hotels in Miami 134,68: $2,972[n/a Online
| Paperblog May 6, 2019 n/a 10 top tours in Miami 21,53 $1,100{n/a Blog
| Periodista Digital May 6, 2019 Paul Monzén Miami visitors 2018 134,68 $2,972|PR Online
| Expresso May 8, 2019 editorial staff Miami visitors 2018 31,880 $261|PR Online
Top Turisme May 9, 2019 n/a Miami visitors 2018 27,569 $230|PR Online
EFE May 11, 2019 n/a FIBEGA 24,036 $1,174[n/a Online
Paperblog May 13, 2019 n/a Live music in Miami 21,53 $1,077|n/a Blog
El Diario de Almeria May 15, 2019 editorial staff FIBEGA 6,41 $494|n/a Print
El Huffington Post May 16, 2019 nla Miami as destination for bachelor party 210,40: $3.642|n/a Online
Cerodosbe May 18, 2019 Macarena Escriva Wynwood, cool neighborhood 140,000 $2,792|Info request Online
Mundo Viajando May 19, 2019 nla Wynwood 14,300 $169(n/a Online
Periodista Digital May 21, 2019 editorial staff Where to eat in Miami 144,341 $3.071|PR Online
Expansion Valencia May 22, 2019 Loreto Ruiz Ocafia Miami for foodies 3.376 $574[PR Print
Expansion Pais Vasco May 22, 2019 Loreto Ruiz Ocafia Miami for foodies 1,894 $419[PR Print
Expansion Galicia May 22, 2019 Loreto Ruiz Ocafia Miami for foodies 1,577 $419[PR Print
Expansion Catalufia May 22, 2019 Loreto Ruiz Ocafia Miami for foodies 7,281 $634[PR Print
Expansion Andalucia May 22, 2019 Loreto Ruiz Ocafia Miami for foodies 2,642 $574[PR Print
Expansion May 22, 2019 Loreto Ruiz Ocafia Miami for foodies 36.629 $2.400({PR Print
Expresso May 23, 2019 editorial staff Miami gastro 31.880 $512[PR Online
Nuevo Estilo May 25, 2019 Concha Pizarro The Villa CasaCasuarina in Miami 78,871 $7.135|n/a Print
Viajar May 25, 2019 editorial staff Miami for foodies 694.000 $23.700(PR Online
Assisted Clips: ARGENTINA
Comercio y Justicia -May-1! Staff News and attractions to enjoy May in full in Miami 5,500 17,000.00 Press release| PRINT
Expectativa -May- 1! Staff Argentina: among the first three markets that most visit Miami 34 103.09 LINE
Daily Travelling News -May-1! Staff Argentina: among the first three markets that most visit Miami 666 21.00 LINE
Top Cities Traveller -May-1! Staff Miami the street art of Wynwood Walls 28 49.09 LINE
Daily Travelling News 15-May-19 Staff The most recognized Art Deco hotels in Miami 666 21.00 LINE
The Post 16-May-19 Carlos Mira Eight Art Deco hotels in Miami Beach 14 22.38 LINE
La Agencia de Viajes 20-May-19 Staff iami was promoted in Cérdoba and Buenos Aires 141 290.47 LINE
Voy de Viaje 21-May-19 Staff Low cost holidays in Miami 2,850 2,697.66 ONLINE
Pasaje en Mano (Instagram) 21-May-19 Staff lon-stop flight between Cérdoba and Miami 5,200 Collaboration| SOCIAL MEDIA
Comercio y Justicia 21-May-19 Staff iami focuses on_Cordoba’s market 42,000 8,000.00 Sales Mission| ONLINE
Comercio y Justicia 21-May-19 Staff iami focuses on_Cordoba’s market 5,500 17,000.00 Sales Mission|PRINT
La Nacién 21-May-19 Gabriela Origlia iami: an unprecedented commercial mission seeks to convince Argentine tourists 621,270 1,250,855.55 Sales Mission| ONLINE
Info Negocios 22-May-19 Staff lot everything is shopping tourism in Miami: it seeks to promote cultural activities and gastronomy 3,381 1,948 | Sales Mission ONLINE
Instagram Posts 24-May-19 Derio llari Derio llari in Miami 78,953 500 | Collaboration SOCIAL MEDIA
Comercio y Justicia 24-May-19 Staff Palihouse will open its boutique hotel in Miami Beach 5,500 17,000.00 | Sales Mission PRINT
Comercio y Justicia 24-May-19 Staff Palihouse will open its boutique hotel in Miami Beach 42,000 8,000.00 | Sales Mission ONLINE
Perfil 26-May-19 Staff The remarkable changes of the city of Miami 183,141 415,939 | Collaboration ONLINE
Tu Medio 26-May-19 Staff The remarkable changes of the city of Miami 14 23 | Collaboration ONLINE
Voy de Viaje 29-May-19 Staff All the spectacular of Miami, eight hours from Cérdoba 2,850 2,697.66 | Sales Mission ONLINE
Assisted Clips: BRAZIL
Panrotas May 1 Artur Luiz Andrade Brazil returns to 1st market for Miami: 426 thousand tourists 330.000 $3.236.00 Newsletter DIGITAL
Miami Tips May 1 Time Out Market Miami - new food hall will be the new aastronomic attraction of the city! 1,000 $130,00 Mention DIGITAL
Revista Hotéis May Luiza Dominques The Ritz-Carlton Bal Harbour in Miami goes throuah retrofit 19.830 $126.00 Newsletter DIGITAL
ItoE Dinheiro May A Miami with oriental flavor 3.698.301 $33.420,00 Mention DIGITAL
Alb Al6 Bahia May A Brazilians return to maiority of tourists in Miami, reveals research 8.400 $220,00 Newsletter DIGITAL
Achei USA May A Brazilians return to maiority of tourists in Miami 32,580 $272.00 Newsletter DIGITAL
Antonio Tozzi May A Brazilians return to maiority of tourists in Miami 7.903 $300,00 Newsletter DIGITAL



https://www.instagram.com/explore/locations/212928653/miami-beach-florida/#

Agente de Valor May 5 N/A Brazilians return to majority of tourists in Miami 1,020 $139.00 Newsletter DIGITAL
Seu Dinheiro May 6 Vinicius Pinheiro That basic shopping in Miami 1.000 $130,00 Mention DIGITAL
Enjoy Trip May 6 Liberado Junior Miami: Brazilians are the maijority of tourists 3,360 $110.00 Newsletter DIGITAL
Jornal do Carro May 8 Rafaela Borges Miami: attractions out of the obvious to visit by car 3,715,140 $23,702.70 Mention DIGITAL
Folha de S. Paulo May 8 Brenda Zacharias Multicolor kiosks in Miami are the subject of photographic essay 243,056,370 $1,127,781.60 Mention DIGITAL
Panrotas May 11 Artur Luiz Andrade See which agencies are participating in the MSC Convention in Miami 330,000 $3,236.00 Newsletter DIGITAL
Sputnik News May 12 At least 3 people shot after gunfight in front of Donald Trump's Miami hotel 22,525,740 $104,519.00 Mention DIGITAL
BeefPoint May 13 N/A Meat Club opens store in Miami and offers beef cuts Angus Uruguay 51,840 $330.90 Mention DIGITAL
Revista Hotéis May 13 Hugo Okada Hotel Boutique Palihouse Miami Beach will open with Avi Broch's signature 19,830 $126.00 Newsletter DIGITAL
Glamurama May 14 N/A Brazilian women launch event company and brand consulting in Miami 900,000 $14,510.00 Mention DIGITAL
Travelpedia May 14 N/A MSC Cruises reveals plans for its terminal in Miami 3.870 $110.00 Newsletter DIGITAL
Valor Luxury Lab May 14 N/A Italian Fashion Institute offers summer courses in Miami 10,980 $340,00 Newsletter DIGITAL
R7 May 14 N/A Measles: Outbreak in US to reach Miami, Los Angeles and Chicago 9,765,630 R$ 45,312.00 Mention DIGITAL
Casa de Jardim May 15 Bianca Alves Photographer clicks on climate change in Miami over years 44,117,760 R$ 537,354.30 Mention DIGITAL
Glamurama May 17 N/A Bal Harbor brought together star chefs at Haute Cuisine gastronomic event 900,000 $14,510.00 Mention DIGITAL
Brasilturis May 21 N/A Miami hosts the largest Brazilian music festival in the US 9,390 $160.00 Mention DIGITAL
UoL May 21 Henrique Almeida For many wealthy Brazilians, Portugal is almost a new Miami 1,522,890 $9,716.10 Mention DIGITAL
O Vale do Ribeira May 23 N/A Brazilians return to majority of tourists in Miami 19,920 $127.20 Newsletter DIGITAL
Top Sector May 23 N/A Hyatt Regency Coral Gables goes through millionaire renovation 1,010 $120.00 Newsletter DIGITAL
Brazilian Times May 24 N/A Miami hosts the largest Brazilian music festival in the US 15,000 $195.00 Mention DIGITAL
Folha de S. Paulo May 24 N/A Family finds alligator sunning on alligator buoy inside house pool in Miami 243,056,370 $1,127,781.60 Mention DIGITAL
Agente de Valor May 24 N/A Multimillionaire reform brings Hvatt Regency Coral Gables back with style 1,020 $139.00 Newsletter DIGITAL
Panrotas May 24 Marcos Martins Hyatt Regency Coral Gables (Florida) concludes renovation 330,000 $3,236.00 Newsletter DIGITAL
Guia do Turismo Brasil May 27 N/A Hyatt Regency Coral Gables goes through millionaire renovation 5,820 137.20 Newsletter DIGITAL
Games Magazine May 29 N/A With an important Brazilian presence, starts today the Juegos Miami 2019 4,470 128.00 Mention DIGITAL
Money Times Mey 30 N/A 500 Startups Opens Application for the 2019 Miami Growth Program 6,300 142.00 Mention DIGITAL
Presstur May 30 N/A TAP increases frequency of flights to Miami from November 12,810 181.00 Mention DIGITAL
Estado de Minas May 31 N/A False Saudi prince of Miami is sentenced to 18 vears in prison 339,510 $2,116.00 Mention DIGITAL
Assisted Clips: COLOMBIA
May 2, 2019 staff Miami record We assisted with the coverage
A un viaje de distancia 800 $400 by providing data BLOG
May 2, 2019 staff Miami record We assisted with the coverage
Mix news Colombia 1,000 $900 by providing data BLOG
May 2, 2019 staff Miami record We assisted with the coverage
Despejando Dudas 1,000 $900 by providing data DIGITAL
May 2, 2019 staff Miami record We assisted with the coverage
Corporate news 800 $400 by providing data DIGITAL
May 2, 2019 staff We assisted with the coverage
Corporate news Boutigue Hotels 800 $400 by providing data DIGITAL
May 2, 2019 staff Miami record We assisted with the coverage
Notingenio 800 $400 by providing data DIGITAL
May 8, 2019 staff We assisted with the coverage
A un viaje de distancia Bal Harbour 800 $400 by providing data BLOG
May 8, 2019 staff We assisted with the coverage
Mix news Colombia Bal Harbour 1,000 $900 by providing data BLOG
May 8, 2019 staff We assisted with the coverage
Corporate news Time Out Market 800 $400 by providing data DIGITAL
May 8, 2019 staff We assisted with the coverage
Corporate news Bal Harbour 800 $400 by providing data DIGITAL
May 8, 2019 staff We assisted with the coverage
Mix news Colombia Bal Harbour 1,000 $900 by providing data BLOG
Technocio May 9, 2019 staff Miami record We assisted with the coverage
900 900 by providing data BLOG
De viaje May 9, 2019 staff Miami record We assisted with the coverage
1,500 1,000 by providing data DIGITAL
May 10, 2019 staff Mother’s day We assisted with the coverage
Corporate news 800 $400 by providing data DIGITAL
May 10, 2019 staff We assisted with the coverage
Corporate news Rolling Loud Festival 800 $400 by providing data DIGITAL
May 10, 2019 staff Mother’s day We assisted with the coverage
Mix news Colombia 1,000 $900 by providing data BLOG
May 10, 2019 staff Mother’s day We assisted with the coverage
A un viaje de distancia 800 $400 by providing data BLOG
May 10, 2019 staff We assisted with the coverage
Mix news Colombia Rolling Loud Festival 1,000 $900 by providing data BLOG
May 10, 2019 staff We assisted with the coverage
A un viaje de distancia Rolling Loud Festival 800 $400 by providing data BLOG
May 13, 2019 staff We assisted with the coverage
Despejando Dudas Bal Harbour 1,000 $900 by providing data DIGITAL
May 13, 2019 staff We assisted with the coverage
Mix news Colombia Hyatt regancy Coral Gables new look 1,000 $900 by providing data BLOG
May 13, 2019 staff We assisted with the coverage
A un viaje de distancia Hyatt regancy Coral Gables new look 800 $400 by providing data BLOG
May 13, 2019 staff We assisted with the coverage
Revistawhatsup Hyatt regancy Coral Gables new look 1,000 $650 by providing data BLOG
May 15, 2019 staff We assisted with the coverage
De viaje Hyatt regancy Coral Gables new look 1,500 $1000 by providing data DIGITAL
May 15, 2019 staff We assisted with the coverage
Technocio Hyatt regancy Coral Gables new look 900 $900 by providing data BLOG
May 17, 2019 staff We assisted with the coverage
Vanidades Virgin Trains USA new route Miami to West Palm Beach 291,840 $759 by providing data PRINT
May 17, 2019 staff We assisted with the coverage
Despejando Dudas Boutique Hotels 1,000 $900 by providing data DIGITAL
May 21, 2019 staff We assisted with the coverage
La gran noticia Virgin Trains USA new route Miami- Orlando 2,986 by providing data DIGITAL
May 21, 2019 staff We assisted with the coverage
Canal Uno Miami Fashion Week 165,600 $7.558,76 by providing data BROADCAST
May 24, 2019 staff We assisted with the coverage
Law Memorial Day 580,720 $3,561 by providing data RADIO




May 24, 2019 staff We assisted with the coverage

Corporate news MSC new project in PortMiami 800 $400 by providing data DIGITAL
May 24, 2019 staff We assisted with the coverage

A un viaje de distancia MSC new project in PortMiami 800 $400 by providing data BLOG
May 24, 2019 staff We assisted with the coverage

Mix news Colombia MSC new project in PortMiami 1,000 $900 by providing data BLOG
May 28, 2019 staff We assisted with the coverage

BOXMOV Miami Fashion Week 1,382 by providing data DIGITAL
May 28, 2019 staff We assisted with the coverage

Corporate news Miami Fashion Week 800 $400 by providing data DIGITAL
May 28, 2019 staff We assisted with the coverage

Mix news Colombia Miami Fashion Week 1,000 $900 by providing data BLOG
May 28, 2019 staff We assisted with the coverage

A un viaje de distancia Miami Fashion Week 800 $400 by providing data BLOG
May 28, 2019 staff We assisted with the coverage

Entorno Inteligente Miami Fashion Week 2,500 $900 by providing data DIGITAL
May 29, 2019 staff We assisted with the coverage

El Universal Miami Fashion Week 4,680 $607 by providing data PRINT
May 29, 2019 staff We assisted with the coverage

Vanidades Time Out Market 291,840 607 by providing data PRINT
May 30, 2019 staff We assisted with the coverage

LaW Miami Fashion Week 580,720 2,733 by providing data RADIO
May 8, 2019 staff Joe Docal ANATO interview We schedule the interview in

LADEVI 30,000 $605 the ANATO PRINT

Assisted Clips: MEXICO

LADEVI Mexico (Newsletter) May 7, 2019 Staff Miami achieved record of tourist visits 12,600 $441|Press release DIGITAL

LADEVI Mexico (Newsletter) May 8, 2019 Staff Record number of visitors to Miami 12,600 $441|Press release DIGITAL

DEBY BEARD BLOG May 20, 2019 Deby Beard Fun Moments in Miami 5,070 $177|Press release BLOG

Cecyvaldez Daily Style May 17, 2019 Cecilia Valdez 4 experience: M 1,500 $53| Press release DIGITAL

Cecyvaldez Daily Style May 27, 2019 Cecilia Valdez Enijov the gastronomic culture of Miami 1,500 $53| Press release DIGITAL

Cecyvaldez Daily Style May 17, 2019 Cecilia Valdez Cecyvaldez Daily Style Facebook 1,155 $40|Press release DIGITAL

Revista Aire May 1, 2019 Staff MR. C Coconut Grove 120,000 $4,200|Press release PRINT

Vidal Turismo May 1, 2019 Staff The George Daniell Museum has already been inaugurated 5,000 $175|Press release PRINT

Vidal Turismo May 1, 2019 Staff Miami Attraction & Museum Months until May 31 5,000 $175|Press release PRINT

EmpreFinanzas May 16, 2019 Staff Miami breaks tourist record of 16.5 million guests and 6.8 million daily visitors during 2018 28,500 $998| Press release DIGITAL

S Magazine MX May 9, 2019 Staff Miami breaks tourist record of 16.5 million guests and 6.8 million daily visitors 1,500 $53| Press release DIGITAL



http://www.ladevi.travel/web/newsletters/view.php?id=61369
http://www.ladevi.travel/web/newsletters/view.php?id=61368
http://debybeard.com/2019/05/20/momentos-divertidos-en-miami/
http://www.cecyvaldezdailystyle.com/lifestyle/que-experiencias-ofrece/
http://www.cecyvaldezdailystyle.com/lifestyle/disfruta-la-cultura-gastronomica-de-miami/
https://intercomamericas.box.com/s/evmr5s2w5cfzpeirs0kyxyrdt536f2hv
https://intercomamericas.box.com/s/0tvvqnekvywo6mguch0oqphwd4ysvcc7
http://201.158.106.99/testigos/clip_reporte_histo.php?clave=43860445&vcveusu=2833&abrir=2&anio=
http://201.158.106.99/testigos/clip_reporte_histo.php?clave=43860445&vcveusu=2833&abrir=2&anio=
http://www.emprefinanzas.com.mx/?p=31325
http://www.smagazinemexico.com/v93.html
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Greater Miami and Beaches
Welcomes a Record-Breaking 16.5
Million Overnight Visitors and
Reported 6.8 Million “Day
Trippers” in 2018

The Greater Miami Convention & Visitors Bureau (GMCVE) announced a record-breaking 16.5 million
overnight visitors in 2018, up +3.5% compared to 2017, along with 6.8 million Day Trippers for a total
visitor number of 23.3 million. The record-breaking visitor volume led to an economic impact of nearly
518 billion, fueled mostly by international visitors who contributed an estimated +54% of the total
economic impact. In 2018, the travel and hospitality sector employed a record 142,100 people while
Greater Miami's hotel market ranked in the top 10 among the top 25 hotel markets in the LS. according
1o STR. Greater Miami and the Beaches broke another record by selling a record 15.6 million hotel room
mights in 2018, representing an increase of +1.5% compared to 2017, This speaks to the strong demand

for the destination.



The International overnight visitor market experienced the highest rate of growth, +4.1% in 2018
compared to 2017 and contributed to the record-breaking overnight visitors. International visitors
comprised 35% of the overnight market, with 5.8 million visitors, and contributed about 54% of the
total visitor expenditure because of longer stays in the destination. Latin America remained a key
feeder market in 2018, generating the top three countries of origin for overnight international visitors
into Greater Miami: Brazil, Colombia and Argentina. Combined, these three countries delivered more
than 20% of the international overnight visitors. Similarly, Latin America as a region represented 45%
of the total overnight visitor. Domestic overnight visitors (not including Florida Residents) in 2018
represented 38% of the total overnight visitor market, with 6.2 million traveling to the Greater Miami
area and representing 34% of visitor expenditures. New York City remained the largest domestic
overnight market, contributing more than 1.2 million visitors or 20% of the total domestic overnight

market.

This year, the GMCVE evolved its research methodology to include a more comprehensive analysis of
the Florida Resident customer as well as the Day Tripper visitor. As a result, the 2018 Visitor and
Industry Overview provides desper and richer insights into Greater Miami's travel and tourism industry
than ever before. Research shows the Florida Resident is a unique customer, with 90% of this group
driving into the destination in contrast to the International and Domestic customer. Because of the
unigueness of the Florida Resident, the GMCWE classified this group as its own segment - not to be
included in the Domestic Customer profile. In segmenting Greater Miami's visitor profile into three
categories: International, Domestic and Florida Resident, the GMCVE is able to better evaluate the
nuances of each market and create more laser-focused strategic sales and marketing programs to
attract visitors to Greater Miami and Beaches. In 2018, the Florida Resident overnight visitor totaled 4.5
million or 27% of the overnight visitor segment and contributed 52 billion to the total tourism

eCconomic impact.

Also new to the GMCVE's 2018 Visitor Profile is an analysis of the Day Tripper customer. This customer
does not stay overnight in the destination, but delivers positive economic impact to the local
community by shopping, dining or enjoying local museums and attractions in the area. In 2018, there
were 6.8 million Day Trippers to Greater Miami. Florida Residents contributed the largest portion of
Day Trippers, representing 2.8 million of the segment. Domestic and International Visitors can also be
classified as Day Trippers when they fly in to other markets and drive into the Greater Miami area for
the day. In 2018, the Domestic and International Day Tripper segments were of a similar size, 2.1 million

from the domestic market and 1.9 million from international sources.



“International continues to be a priority market for Greater Miami while we see Greater Miami evolve
as a preferred destination for Florida Residents and Day Trippers,” said William D. Talbert I1l, CDME,
President and CEO of the GMCVE. “We are proud to offer our local industry partners the latest and
most evolved standards for travel industry insights and research. This expanded methodology and
approach provides our partners and the GMCVE with richer insights to create more targeted sales and

marketing programs.”

Cruise travel as a reason to visit Greater Miami continues to grow, with more than one in 10 visitors
traveling to the destination for a cruise. The increased interest in cruise travel supports the +12.5%
increase in PortMiami passengers resulting in a record-breaking 6 million cruise passengers in 2018. The
GMCVE partners with PorthMiami to create programs promoting the Cruise Capital of the World as well
as pre and post cruising excursions throughout the destination. The GMCVE also continued strong
partnerships with Miami International Airport (MI4) in 2018, welcoming new service from around the
world including from Santa Marta, Colombia with VivaAir Colombia; Brasilia and Fortaleza, Brazil with
GOL Lineas Aereas; and eight new American Airlines routes, among others. More than 22 million
passengers arrived at MIA in 2018 resulting in a record-breaking year for MIA arrivals, a +2% increase
over 2017, In 2018, nearly two-thirds of overnight visitors to Greater Miami arrived by air - solidifying

the importance of MIA to the local tourism eco-system.

In 2018, the GMCVE continued its "Hotels First” initiative, positioning hotels front and center in global
branding and marketing efforts — increasing the desirability and demand for Greater Miami's hotel
market. In 2018, Greater Miami and the Beaches had the highest rate of growth in ADR (average daily
rate) among Top 25 U5, Hotel markets. The +6.1% increase over 2017 yielded an average ADR of 5192.35
in 2018. The destination ended the year with an average Hotel Occupancy rate of 76.7%, an increase of
+0.3% over 2017. The changes in Occupancy and ADR resulted in RevPAR (revenue per available room)
of 5152.81, netting an overall increase of +6.3% for Greater Miami and the Beaches. Similar to ADR,
RevPAR grew substantially and ranked #2 in rate of growth for the year among all Top 25 U.S. Hotel
Markets.



The demand for the Miami and Beaches brand remained strong in 2018 with a +4.2% increase in hotel
inventory, reaching a total of 57,415 rooms in 2018. Greater Miami and the Beaches broke another
record in 2018 by selling 15.6 million hotel room nights in 2018, representing an increase of +1.5%
compared to the previous year. In 2018, Greater Miami and the Beaches ranked among the top 10 in all
three major categories (Occupancy, ADR and RevPAR) when compared against the Top 25 US. Hotel
Markets by STR.

The hotel and travel industry’s success is directly linked to destination marketing programs that help
drive demand and increase the number of visitors to Greater Miami and the Beaches. In 2018, the
GMCVE continued its marketing and branding campaign “Found in Miami”, a comprehensive domestic
and international advertising and destination campaign that speaks to the destination’s authentic
travel experiences. The campaign calls on travelers to go deeper into the destination and discover the
cultural riches of Greater Miami's neighborhoods. The campaign encourages visitors to stay longer and

explore Miami's diverse neighborhoods to discover authentic experiences.

“Our neighborhood marketing strategy encourages visitors to stay longer in Greater Miami, further
spreading the wealth of tourism,” said Bruce Orosz, GMCVE Board Chair. “Whether it's a Day Tripper
who comes into the destination to experience a neighborhood for a few hours, or an international
visitor staying for several days - Greater Miami's authenticity is a strong tourism driver and attracts

visitors from all over the world.”

Looking ahead, with the recent opening of the newly reimagined $625 million Miami Beach
Convention Center (MBCC) and approval for the construction of a new convention headquarter hotel,
the GMCVE is once again booking convention business and driving strong local economic impact
generated by the meetings industry. The GMCWE will continue strategic marketing campaigns aimed at
the meetings industry to include sales, public relations, advertising and digital programs to attract

citywide conventions to the destination.



The meetings industry, along with the leisure side of Greater Miami's tourism business, is currently
undergoing close evaluation during the GMCWVE's strategic plan process entitled DestinationMiami. The
GMCVYB's strategic plan process is an action-oriented and forward-thinking plan designed to address
critical issues for Greater Miami's travel and tourism industry. The DestinationMiami strategic plan will
closely evaluate Greater Miami's assets and challenges in order to develop a roadmap to drive the
travel and tourism industry forward over the next five years. The process will analyze Greater Miami's
tourism industry trends and create a plan to keep the destination’s position as a highly desired, top
global brand in an ever-shifting competitive marketplace. For more information about the GMCWVE's

Strategic Plan initiative, visit

Greater Miami Convention & Visitors Bureau,
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Increase in visitors in Miami
sustains thousands of jobs

May 3, 2019 - 13:05 - By JESUS HERNANDEZ

More than 16.5 million people visited Miami-Dade last year, which supported the
existence of 142,100 jobs in the hotel sector and had an economic impact of almost
18,000 million dollars
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MIAMI - Miami-Dade’s economy continues to be tied to tourism and services and, therefore, the
increase in visitors is essential.



"Tourism represents jobs and more jobs, and the more visitors we have more jobs we will have," said
the president of the Convention Bureau and Tourism of Greater Miami (GMCVE), William D. Talbert 1lI,
stating that 16.5 million visitors They stayed at least one night in some county hotel.

This figure means an increase of 3.5% compared to 2017, when the increase was then 1% in relation to
the previous period.

And to support his claim about jobs, Talbert lll reported that the influx of visitors sustained the
existence of 142,100 jobs in the hotel sector, which in turn ratifies Miami-Dade among the 10 most
important hospitality markets in the country. .

"In addition,” stressed the president of GMCVB, "we had 6.8 million additional visitors, who did not stay
overnight but were here a few hours and consumed, and we classified as day trippers (day visitors),
which we need to encourage them to stay overnight. and spend more.

According to data from the tourism bureau, daytime visitors come maostly from towns and cities in
Florida, as well as from abroad or other states, such as those who arrive at the airport and go straight
to the port to board a cruise and then return to take the plane.

"This type of visitor" argued Talbert 1], "does not go to a hotel, only comes a few hours, but goes to
stores, restaurants and somehow consumes, and we want to do something to stay a few more hours,
let them stay and enjoy more. "

With the inclusion of day trippers, the total number of visitors amounts to 23.3 million, which denoted
"an economic impact of almost 18,000 million dollars,” summed up the president of the county
tourism bureau.

Inthe international arena, an increase of 4.1% stands out with 5.8 million people staying overnight at
least one night, and the number of visitors from Latin America that accountad for 45% of the total
previously reported stands out.

Inthat section, Brazil regained the first position, after losing it two years ago, Colombia won the
second and Canada the third.

Also, Talbert |l emphasized that domestic tourism, including those who visited us from locations in
Florida, added 10.7 million last year.

And of these, the number of New York visitors once again stood out, with whom Miami maintains the
highest number of daily flights, followed by Chicago, Atlanta, Philadelphia and Los Angeles in number
of tourists.



Amenities

Leaving aside the pending subject of mobility, which means the lack of better ways or means of public
transportation, which Talbert [l implied with an insinuating smile, the most popular places for visitors
continue to be South Beach, Lincoln Road, Bayside Marketplace and Downtown Miami, which also
includes the growing area of Brickell, as well as Coconut Grove and more than 10 large shopping
centers that are also among the places to visit.

Meanwhile, Miami-Dade County authorities continue to try to attract the interest of Asian airlines,
which would serve as a bridge to bring tourists from the distant continent, who must now stop and
change planes on the west coast of the country or New York.

"l am confident that we will soon have an airline serving Asia to Miami," said Talbert lll, "perhaps from
China or Japan. We continue working on that and [ think it can happen soon, "he said.

Currently, the Miami International Airport (MIA) has air service to three cities located in the Asian
continent: Istanbul, Tel Aviv and Doha, located at 5,967, 6,603 and 7,672 miles from the city of Florida.

MINE

In fact, two thirds of those who visit Miami-Dade arrive by plane and MIA has just reported a 5%
increase in passengers during the first three months of 2019, after regaining the path of increased
passenger last year, with more of 45 million.

While MIA has been achieving new passenger records, other air terminals in the country and the world
are also doing the same and therefore the Miami airport fails to climb to better positions, even loses
preferential positions and the Orlando airport has overcome it again in total of passengers.

"Miami maintains its position as an international gateway. Mo other airport has as many airlines as we
do, "replied the president of GMCVB, recalling that MIA is the third busiest in the country by
international passengers, second only to JFK in New York and LAX in Los Angeles.
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Greater Miamiand Beaches Welcomesa
Record-Breaking 16.5 Million Overnight
Visitors and Reported 6.8 Million “Day
Trippers” in 2018

May 2, 2019 2:29pm

MIAMI, May 2, 2015 -- The Greater Miami Convention & Visitors Bureau (GMCVB) anncunced today a record-
breaking 16.5 million overnight visitors in 2018, up +3.5% compared to 2017, along with 6.8 million Day Trippers
for a total visitor number of 23.3 million. The record-breaking visitor volume led to an economic impact of
nearly 518 billion, fueled mostly by international visitors who contributed an estimated +54% of the total
economic impact. In 2018, the travel and hospitality sector employed a record 142,100 people while Greater
Miami's hotel market ranked in the top 10 among the top 25 hotel markets in the U.S. according to STR. Greater
Miami and the Beaches broke another record by selling a record 15.6 million hotel room nights in 2018,

representing an increase of +1.5% compared to 2017. This speaks to the strong demand for the destination.

The International overnight visitor market experienced the highest rate of growth, +4.1% in 2018 compared to
2017 and contributed to the record-breaking overnight visitors. International visitors comprised 35% of the
overnight market, with 5.8 million visitors, and contributed about 54% of the total visitor expenditure because
of longer stays in the destination. Latin America remainad a key feeder market in 2018, generating the top three
countries of origin for overnight international visitors into Greater Miami: Brazil, Colombia and Argentina.
Combined, these three countries delivered more than 20% of the international overnight visitors.  Similarly,
Latin America as a region represented 45% of the total overnight visitor. Domestic overnight visitors (not
including Florida Residents) in 2018 represented 38% of the total overnight visitor market, with 6.2 million
traveling to the Greater Miami area and representing 34% of visitor expenditures. New York City remained the
largest domestic overnight market, contributing more than 1.2 million visitors or 20% of the total domestic

overnight market.

This year, the GMCVE evolved its research methodology to include a more comprehensive analysis of the Florida
Resident customer as well as the Day Tripper visitor. As a result, the 2018 Visitor and Industry Overview provides
deeper and richer insights into Greater Miami's travel and tourism industry than ever before. Research shows
the Florida Resident is a unique customer, with 909% of this group driving into the destination in contrast to the
International and Domestic customer. Because of the uniqueness of the Florida Resident, the GMCVE classified
this group as its own segment - not to be included in the Domestic Customer profile.  In segmenting Greater
Miami's visitor profile into three categories: International, Domestic and Florida Resident, the GMCVE is able to
better evaluate the nuances of each market and create more laser-focused strategic sales and marketing
programs to attract visitors to Greater Miami and Beaches. In 2018, the Florida Resident overnight visitor
totaled 4.5 million or 27% of the overnight visitor segment and contributed 52 billion to the total tourism

economic impact.



Also new to the GMCVB's 2018 Visitor Profile is an analysis of the Day Tripper customer. This customer does not
stay overnight in the destination, but delivers positive economic impact to the local community by shopping,
dining or enjoying local museums and attractions in the area. In 2018, there were 6.8 million Day Trippers to
Greater Miami. Florida Residents contributed the largest portion of Day Trippers, representing 2.8 million of the
segment. Domestic and International Visitors can also be classified as Day Trippers when they fly in to other
markets and drive into the Greater Miami area for the day. In 2018, the Domestic and Intarnational Day Tripper
segments were of a similar size, 2.1 million from the domestic market and 1.9 million from international sources.

"International continues to be a priority market for Greater Miami while we see Greater Miami evolve as a
preferred destination for Florida Residents and Day Trippers,” said William D. Talbert Ill, CDME, President and
CEQ of the GMCVE. "We are proud to offer our local industry partners the latest and most evelved standards for
travel industry insights and research. This expanded methodology and approach provides our partners and the
GMCVE with richer insights to create more targeted sales and marketing programs.”

Cruise travel as a reason to visit Greater Miami continues to grow, with more than one in 10 visitors traveling to
the destination for a cruise. The increased interest in cruise travel supports the +12.5% increase in PortMiami
passengers resulting in a record-breaking & million cruise passengers in 2018, The GMCVE partners with
PortMiami to create programs promoting the Cruise Capital of the World as well as pre and post cruising
excursions throughout the destination. The GMCVEB also continued strong partnerships with Miami
International Airport (MIA] in 2018, welcoming new service from around the world including from Santa Marta,
Colombia with VivaAir Colombia; Brasilia and Fortaleza, Brazil with GOL Lineas Aereas; and eight new American
Airlines routes, among others. More than 22 million passengers arrived at MIA in 2018 resulting in a record-
breaking year for MIA arrivals, a +2% increase over 2017. In 2018, nearly two-thirds of overnight visitors to
Greater Miami arrived by air - solidifying the importance of MIA to the local tourism eco-system.

In 2018, the GMCVE continued its "Hotels First” initiative, positioning hotels front and center in global branding
and marketing efforts - increasing the desirability and demand for Greater Miami's hotel market. In 2018,
Greater Miami and the Beaches had the highest rate of growth in ADR (average daily rate) among Top 25 U.5.
Hotel markets. The +6.1% increase over 2017 yielded an average ADR of 5199.35 in 2018. The destination ended
the year with an average Hotel Occupancy rate of 76.7%, an increase of +0.3% over 2017. The changes in
Occupancy and ADR resulted in RevPAR (revenue per available room) of $152.81, netting an overall increase of
+6.3% for Greater Miami and the Beaches. Similar to ADR, RevPAR grew substantially and ranked #2 in rate of
growth for the year among all Top 25 U.5. Hotel Markets.

The demand for the Miami and Beaches brand remained strong in 2018 with a +4.2% increase in hotel inventory,
reaching a total of 57,415 rooms in 2018. Greater Miami and the Beaches broke another record in 2018 by
selling 15.6 million hotel room nights in 2018, representing an increase of +1.5% compared to the previous year.
In 2018, Greater Miami and the Beaches ranked among the top 10 in all three major categories (Occupancy, ADR
and RevPAR) when compared against the Top 25 U.S. Hotel Markets by STR.



The hotel and travel industry's success is directly linked to destination marksting programs that help drive
demand and increase the number of visitors to Greater Miami and the Beaches. In 2018, the GMCVE continued
its marketing and branding campaign "Found in Miami", a comprehensive domestic and international
advertising and destination campaign that speaks to the destination's authentic travel experiences. The
campaign calls on travelers to go deeper into the destination and discover the cultural riches of Greater Miami's
neighborhoods. The campaign encourages visitors to stay longer and explore Miami's diverse neighborhoods to
discover authentic experiences.

"Our neighborhood marketing strategy encourages visitors to stay longer in Greater Miami, further spreading the
wealth of tourism," said Bruce Orosz, GMCVE Board Chair. "Whether it's a Day Tripper who comes into the
destination to experience a neighborhood for a faw hours, or an international visitor staying for several days -
Greater Miami's authenticity is a strong tourism driver and attracts visitors from all over the world."

Looking ahead, with the recent opening of the newly reimagined $625 million Miami Beach Convention Center
(MBCC) and approval for the construction of a new convention headquarter hotel, the GMCVB is once again
booking convention business and driving strong local economic impact generated by the meetings industry.
The GMCVE will continue strategic marketing campaigns aimed at the meetings industry to include sales, public
relations, advertising and digital programs to attract citywide conventions to the destination.

The meetings industry, along with the leisure side of Greater Miami's tourism business, is currently undergoing
close evaluation during the GMCVB's strategic plan process entitled DestinationMiami. The GMCVB's strategic
plan process is an action-oriented and forward-thinking plan designed to address critical issues for Greater
Miami's travel and tourism industry. The DestinationMiami strategic plan will closely evaluate Greater Miami's
assets and challenges in order to develop a roadmap to drive the travel and tourism industry forward over the
next five years. The process will analyze Greater Miami's tourism industry trends and create a plan to keep the
destination's position as a highly desired, top global brand in an ever-shifting competitive marketplace.

About the Greater Miami Convention & Visitors Bureau

_ oy The Greater Miami Convention & Visitors Bureau (GMCVEB) is an accredited not-for-

profit sales and marketing organization whose mission is to attract visitors to

Greater Miami and the Beaches for leisure, business and conventions. For a vacation

guide, wisit our website at www.MiamiandBeaches.com or call 1.888.76.Miami (U.5./Canada only) or

305.447.7777. To reach the GMCVE offices dial 305.539.3000. Meeting planners may call 1.800.933.8448

(U.5./Canada only) or 305.535.3071, or visit www.MiamiMestings.com. To get further engaged with Miami and

the Beaches, join the conversation by following us on our social media channels at Facebook.com/visitmiami,

Twitter.com/miamiandbeaches, Instagram.com/miamiandbeaches, Youtube.com/miamiandbeaches and
Pinterest.com/miamiandbeaches.
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Miami tourism broke records in 2018. Here’s why
officials think 2019 will be even bigger.
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Freddie Peterson, general manager of the Miami Beach Convention Center, reveals the Convention Center's new
renovations and features on Tuesday, Sept. 25, 2018. BY CARL JUSTE &=

More than 16.5 million overnight visitors came to Miami last year, dropping $18 billion into the
local coffers. That’s a 3.5 percent increase in visitors from 2017, the Greater Miami Convention and

Visitors Bureau reported this week. The visitor figures represent continuous growth over the past

decade.

In addition, 6.8 million day-trippers hit town — on their way to cruises, or to hang on Miami Beach
bringing the total number of visitors to 23.3 million. This is the first time the CVB has counted

day visitors.

International tourists from Latin America continue to be Miami’s most frequent visitors, with
Brazil, Argentina and Colombia ranking as top source markets. Domestically, New York provides
more overnight visitors to Miami than any other state. Most tourists who visit Miami for the day are
Florida residents.



Tourists spent $18 billion in Miami in 2018, a decrease from $26 billion in 2017. Whether this
represents a true drop in spending is unclear; the data company that worked with the CVB to gather

the 2018 information used a different methodology than that used in the past, the Bureau said.

Most overnight wisitors in 2018 stayed in hotels versus short-term rentals or with friends. The
average occupancy rate in Miami-Dade hotels grew to 76.79, up slightly from 2017. Miami Beach

was the most popular area to stay among tourists, followed by the airport area and downtown.

In addition, visitors had several new ways to get to Miami. Airlines added new routes in 2018,

including flights to islands Bimini and Bonaire, and to Savannah, Georgia.

A long-wanted direct flight to Tokyo on Japan Airlines has not yet come to fruition, the bureau
reported. A spokesperson for the CVB said Miami hopes to get a commitment from the airline for

next year.

The CVB expects to see more visitors this year thanks to the renovation of the Miami Beach

Convention Center, which reopened in October 2018.

The Bureau plans 15 town hall meetings across the county this month as it develops a marketing

strategy for Miami tourism for the next five years; the plan is due for unveiling in the fall.
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L.unch Inside the Versace Mansion
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If you're budget won't allow you to soak up the sun poolside at Gianni Versace's former

home, a light and affordable lunch will get you inside the iron walled mansion.

Now owned by the Victor Hotel Group, you can enjoy a 3 course lunch (4 courses of you

count the freshly baked warm bread with balsamic, olive and chilli oil), served Monday-

Sunday between 12-3:30 for as low as $29.



(Some of the menu selections have supplementary charges)
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Firstly, you need to know, you need to book ahead. You can not just waltz in. You won't

even make it up the steps, past the first check point, so don't even embarrass yourself

by trying. They turn away 100's of people a day



So what is lunch like inside the mansion?
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Unbelievably delicious and unbelievable under priced.
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After dipping bread, you'll start with your choice of 7 appetizers.

For me it was between the Zucchini Blossoms or Buratta, but the Burrata with its confit

cherry tomatoes and bed of greens won out.



This one dish alone was well worth my $29 experience, | was off to an incredible start.

Next up was the difficult choice of the 7 entree choices.

Pastas, fish, beef and chicken dishes were all represented and accounted for, but for my

dish | went with the grilled Australia Lamp Chops with pan fried Brussels sprouts.




Well done as recommended by the chef, the portion was perfectly sized for lunch

without leaving me hungry.

Lastly, to conclude, a choice of 3 dessert options; Fresh Fruit, Gelato or Sorbetto.

But sadly for me, reality called and it was time to head to the airport for an afterncon

flight leaving me dessert free. Which was probably for the best

A $29, plus tax and tip, experience (which the server made bizarrely and abundantly

clear before we began) was in actuality a priceless memory I'll have forever.

So be sure to make a reservation in advance and stroll in like the invited guest you are.
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helping travel advisors sell travel

What’s New in Miami: Cool Cuisine,

Hotel Happenings & More

By jessica Poitevien - May 3, 2019

"Greater Miami and the Beaches stands out as a premier international hub with assets
spanning from a flourishing downtown and financial district to the beautiful Miami Beach and
everything in between,” says William D. Talbert, president and CEO of the Greater Miami

Convention & Visitors Bureau.

With so much to offer its visitors, alongside Florida’s consistently high ranking

in Recommend’s annual Readers’ Choice Award as a top destination for weddings,
honeymoons, family vacations, and an overall best seller in the U.S., Miami is continuously
evolving and expanding to further entice travelers to head over to south Florida. Here are the

highlights of what's new in Miami and what to keep an eye out for.

Planes, Train, Ships and More

"Miami International Airport (MIA) is home to more than 100 carriers; that is more than any
other airport in the United States,” says Talbert. "The airport also offers more than 150
inbound direct flights daily, along with onsite car rental and rail connection to Downtown

Miami."”



Miami International
Airport continues to
attract new airline
carriers and also
introduce new
international routes
through existing airline
partners. For

example, Norwegian
began its first-ever
service at the airport on
March 31, 2019. The

launch give travelers a

daily nonstop option . T
Y pop . > ‘ s

between MIA and London LOT Polish Airlines will iy between Miami and Warsaw starting June 2018.
Gatwick Airport, while

those headed to Morocco

can fly aboard the new Royal Air Maroc flight to Casablanca, which launched on April 3,
2019. Several new flight service options are also expected to become available next month.
Starting June 1, LOT Polish Airlines will offer nonstop flights between Miami and Warsaw,
Poland, while American Airlines will begin flights between MIA and Cordoba, Argentina on
June 7. French airline Corsair will also launch service at MIA on June 10 with four weekly
flights to Paris Orly Airport, giving south Florida travelers another option to reach this popular

European destination.

For those traveling through Miami—the "Cruise Capital of the World"—by sea, there is no
shortage of cruise lines and itineraries to choose from. In fact, a record number of 5,592,000
cruise passengers traveled through PortMiami during the October 2017 to September 2018
period—more than any other port in the world. Twenty cruise brands offer itineraries from

PortMiami sailing to the Caribbean, South America, and beyond.



"New investments in cruise terminals by leading companies such as Morwegian Cruise
Line, Royal Caribbean and more, further Miami's position as the Cruise Capital of the World
and continues to showcase Miami as a global destination connecting the Americas,”

says Talbert.

MSC Cruises and the soon-to-launch Virgin Voyages are also among the cruise lines
privately investing in new state-of-the-art terminals to house their newest and largest ships
in PortMiami. New ship arrivals to PortMiami include the MSC Meraviglia and the Morwegian
Encore, scheduled to arrive on Nov. 10 and 17, 2019, respectively. Virgin Voyages' first ship,
the Scarlet Lady, is scheduled to make her debut in Miami on April 1, 2020.

M5C Cruises to build new multi-ship terminal at PortMiami by 2022, (Photo courtesy of M5C Cruises. )



And once visitors arrive in Miami, they'll find that hopping on the Brightline, the U.S.'s first
new, private intercity passenger railroad in over a century, will make getting around south
Florida even more accessible. Brightline currently offers service between Miami, Fort
Lauderdale, and West Palm Beach with plans to expand to Orlando and Tampa. The company
also recently announced a strategic partnership with Virgin Group to establish the

new Virgin Trains USA brand.

"These continued developments position Miami and the Beaches as a destination that attracts

both the domestic and international traveler,” adds Talbert.

Hotel Happenings
Visitor numbers are continuously on the rise, therefore the Miami hotel landscape is also
expanding to keep up with the high demand while offering a mix of boutique hotels and larger

resorts.

Recently opened properties include Life House South Beach and Mr. C Coconut Grove.
Located in the South of Fifth neighborhood, Life House South Beach opened this spring as the
Life House brand’s second property in Miami. An eclectic yet curated beach cottage, the
property evokes the sense of being in the home of an artist, writer, or painter with the
seashore just a few steps away. It features 26 guestrooms, 13 quad suites designed for group
travel, a lobby cafe, a bar, and a backyard kitchen. Meanwhile, Mr. C Coconut Grove, which
also opened this spring, is suspended on sculptural slits in the tree canopy of Coconut Grove
with 100 guestrooms and suites featuring private outdoor terraces. Designed with a
sustainable and community-oriented focus, the hotel will also offer a rooftop pool, a Spa

Suite and fitness center, among other luxury amenities, plus the Bellini Restaurant and Bar.



In addition, the new EVEN Hotel Miami Airport also recently opened. Part

of InterContinental Hotels Group’s upscale brand with wellness woven throughout the
property, EVEN Hotel Miami Airport features 190 guestroom, each with an in-room fitness zone
and personal exercise equipment. The hotel also provides a heated outdoor pool, a fithess
clothing laundry service, and healthy food and beverage options, as well as a larger-than-

usual fitness center that is open around the clock.

Local favorites are also poised to re-enter the market after undergoing renovations. The Ritz-
Carlton, South Beach, for example, will reopen its doors in late 2019 after a multi-year,
property-wide renovation inclusive of guestrooms, suites, spa, Club Lounge, restaurants and
bars, plus the lobby, meeting spaces and pool. Other properties unveiling new upgrades and
renovations include Hyatt Regency Miami, The Ritz-Carlton Coconut Grove, Hilton
Miami Airport Blue Lagoon, and more. The JW Marriott Miami Turnberry Resort &

Spa is also amping up the family fun with the addition of its new Tidal Cove Waterpark
featuring a 60-ft. tower with seven water slides; a 4,000-sq.-ft. kids pool with an aguatic play

structure; plus the first-ever FlowRider Triple surf simulation pool in that nation.



Cool Cuisine

Once your clients reach Miami, they'll find culinary offerings as diverse as the city itself. For a
taste of southern Italian fare, travelers can head to the Amare Ristorante, which sits just steps
away from the beach in the South of Fifth district. Created by restaurateur Gino Lovino, owner
of award-winning restaurant Girasole in Atlantic City, in partnership with Michelin-starred chef
Cosimo Cassano and Franco Ricatti, Amare’s expansive menu includes classic dishes made in-
house with seasonal ingredients flown directly from Italy. Miami visitors can also take their
tastebuds further south at Orilla Restaurant, a South American Patagonian dining venue
helmed by celebrated chef Fernando Trocca and in partnership with restauranteur Martin
Pittaluga. Slated to open in June, Orilla will offer a simple and affordable menu with cuisine
featuring local products. Meanwhile, La Placita in the MiMo District brings the sounds, smells,
and of course, cuisine, of Puerto Rico to locals and visitors alike. Equal parts restaurant,
family-friendly marketplace and late-night hangout, La Placita remains true to its roots with

tapas-style sharing plates made with local and traditional ingredients from all corners of

Puerto Rico.




Other new openings to keep in mind are the breakfast venue The Egg Spot opening this
spring; the Central Fare marketplace and food hall;and Osaka, which serves guests dishes that
fuse Japanese techniques with Peruvian flavors and ingredients. In addition, on May 9th,
Miami will welcome a new food hall—Time Out Market Miami. As the first outpost of this
food hall in the United States outside the infamous Time Qut Market Lisbon, the Miami
installment will feature dishes from James Beard award-winning chefs, as well as cocktails and
more from well-known local bars such as the Broken Shaker, Sweet Liberty, and Generator

Hostel Miami.

Advice For Advisors
When asked what advice he has for advisors booking their client’s first trip to Miami, Talbert
encourages agents to give their clients off-the-beaten-path suggestions in some of Miami’s

lesser-known but equally fascinating and culturally enriching neighborhoods.

“Greater Miami has a colorful and unique blend of multicultural neighborhoods that enhance
the experience for visitors coming for business or for pleasure. These include Little Havana,
Historic Overtown, Coconut Grove Village West, and Little Haiti. Each of these neighborhoods
are culturally rich with historically significant landmarks and one-of-a-kind experiences,” says
Talbert. "There are plenty of #FoundInMiami activities as unique as the destination itself. Make

sure to extend your stay and explore some of Miami's off-the-beaten-path experiences.”



AUTOSTRADDLE

Weekender: Miami and Miami
Beach Pride

Welcome to Weekenders, a new travel column where we talk about fun queer-friendly weekend trips
for gal pals and girlfriends and everything in between! Weekenders isn't about visiting big cities, its
about that small town twe hours from a big city or that city you didn't know was a cool city. (With this

exception, which is a big city, because it was a press trip!)

drawirsg by Rory Midhani

In April | had the delightful opportunity to leave Minneapolis, the charming and also ice-bound city
where | live, to visit sunny, gorgeous Miami for the occasion of Miami Beach Pride. Along with a group
of other LGBT media professionals — Journalists! Influencers! Editors! Roxy, deputy editor at Diva,

which we love! — | got to explore Miami and Miami Beach's incredible cityscape, culture, food,

museums, beaches, and of course Pride.



Hotel Accommodations
EAST

Mot to put too fine a point on it, but the EAST Miami might be the fanciest place I've ever been inside
of. There were macarons waiting for me! The rooftop bar, Sugar, made me feel like a character on the
0C, in a good way. The incredible views over Miami were a great way to get acquainted from above

with a city I'd never been to before, and also were extremely beautiful!
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Surfcomber

After a few days at EAST, we moved to the Surfcomber in Miami Beach, a cute little hotel that boasts
Miami Beach as its backyard and also a killer pool to drink a bottle of rosé next to, or inside of if that's
your jam. | cannot believe | am even saying this but they host a free () happy hour between 4 and 5
in their lobby, in case all that relaxing poolside has worn you out and you need to replenish yourself
with other, different wine and adorable tiny snacks. Also notable is that as | was leaving for the
airport, | snagged (stole?) a copy of Normal People someone had left on the shelf in the hotel lobby, a
book which would later emotionally gut me like a fish. Did the Surfcomber intend this as part of my

hotel guest experience? | cannot say, but am very grateful for it.
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Museums

Museum of Erotic Art

| cannot report with enough pleasure that the Museum of Erotic Art was one of the first things | saw
on my very first day in Miami, and it was a pure joy. Founded by Maomi Wilzig, a Jewish grandmather,
the museum was first based on the private collection of erotic art from all over the world she started
more than 20 years ago. It houses sculptures and paintings ranging from the conceptual to the very
representational, and more kinds of dicks, both artistic and functional, than you can imagine. It also
has a very cool and informative exhibit on the Kinsey Institute and foundational research into human
sexuality and LGET sexual identities! Also, again, cannot emphasize enough the volume and diversity

of dick-related art.







History Miami Museum

| was so excited that the Queer Miami exhibit coincided with our visit — our group was incredibly lucky
to get a tour through it from Steve Rothaus of the Miami Herald, notably the first dedicated LGET beat
reporter in the US. He gave us an incredible perspective and depth of context about the gay history
and present of Miami and the surrounding area, including its pivotal role as an early fulerum of the
HIV/AIDS crisis and the seat of Anita Bryant's cultural war on our community. Selfishly, | was also
fascinated to hear Steve talk about his personal history as a reporter, how he had worked with the
Miami Herald to ensure that the gay community stories he reported on were treated as urgently and
respectfully as any other kind of reporting, and how he worked to win the trust of the gay community

during a harrowing and scary time.
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Artechouse

Artechouse is a little difficult to explain — is it a museum? |s it more like a theater? |s it an interactive
Experience™? They describe themselves as "an innovative art gallery dedicated to showcasing
experiential and technology-driven installations and performances.” This April, they were hosting an
interactive installation from the French team Adrien M and Claire B, and it was indescribably cool to
have the art follow you as you moved through the room, and watch digital representations float and

twitch as you blew on them, walked through them, or touched them. Art! It happened to me.




Perez Museum Miami

| went to the Pérez on my own, on the last day in Miami, and it was the perfect way to close out this
trip. It's beautiful inside and out, an incredibly soothing and uplifting space to be in, with warm wood
and glass everywhere and little alcoves with benches and cushions tucked away in corners for when
you're tired from walking. The range of contemporary art in this museum by the water is incredible; |
walked through a VR exhibit you interacted with by downloading an app onto your phone to get to this

exhibit of Ebony G. Patterson's ...while the dew is still on the roses...




Little Havana

| only got to spend a few hours in Little Havana, which is a pity because the time we did spend there
was some of my favorite of the whole trip. We stopped in at Los Pinarenos Fruteria, a landmark
institution first opened in 1965 by Guillermina Hernandez and her husband Angel, to enjoy a fresh
made watermelon and papaya. We then walked down the street for pastelitos with guava and cream
cheese and tiny, super-sweet Cuban coffees before visiting Domino Park and learning more about the
history of the neighborhood and its shifting future in a growing city with the ongoing threat of

gentrification.







Food and '

One thing to know about Miami is that it's possible to eat virtually any meal of the day with an
entertainment backdrop of fully chorecgraphed drag performances, which is something | didn't even
know | might need in my life. We ate dinner at the Palace, where we were serenaded by a parade of
drag queens and where one must dance through the crowd indoors to make it to the restroom. | will
always hold in my heart the man across the street who came out onto his balcony to twerk to the

miusic, giving us the gift of dance and asking for nothing in return.

Later on, we visited R House , a very cool venue near the Wynwood district that features original art on
the walls and truly incredible drag queens who weave between tables doing splits, nbd, for brunch.
The entire R House experience is a delirious one, in a great way — bowls of delicious brunch food and
pitchers of drinks endlessly reappearing on your table as drag queens twirl and strut around you. Still
thinking fondly of the party of maybe 20 people celebrating a birthday next to us; their joy was

genuinely infectious and | wish them nothing but happiness in life.






Wynwood

After brunch at R House, still feeling pleasantly mojito-ed, we were lucky enough to take a tour of
Wynwood, technically a business district but more well known for the "outdoor museum” that is the
Wynwood Walls. On a speedy little golf cart tour with Pedro AMOS, a Miami native and graffiti artist,
we got to see the incredible range of styles and approaches to public art in the area — as well as learn
about the fascinating details of who gets what space to work on, how territory is negotiated or

shared, and the politics of creating public “outsider” art.







Pride!

Of course, the reason we were in Miami Beach: Miami Beach Pride! This was the first time in my life |
had seen Pride on a literal, actual beach, and it was a beautiful and surreal experience. We ate arepas
undernaath the ferris wheel installed on the beach for the occasion and waited for the parade,
marshaled this year by Dennis and Judy Shepard, the parents of Matthew Shepard. Also casually
participating in this year's parade was Gloria Estefan's daughter Emily Estefan with her girlfriend

Gemeny Hernandez!

That evening, we headed back to the beach for a party and concert lineup featuring lcona Pop and
also a space theme, which | do not understand the reasoning behind but obviously loved! | have never
had a frozen mojite before, but | cannot recommend the milieu of Miami Beach Pride at midnight

surrounded by some charming young men in chest harnesses enough as the place to try your first

one.



| spent five days in Miami and Miami Beach, and it was not nearly enough! Please tell me about

everything | missed so | can make sure to see it when | go back!
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Miami welcomed record 16.5 million overnight visitors

Published on : Friday, May 2, 2019

More than 16.5 million overnight visitors came to Miami in 2018,
earning them U.S. dollars 18 billion as per the Greater Miami
Convention and Visitors Bureau (CVB). It registered a 3.5 per cent
increase in visitors from 2017. There were 6.8 million day-trippers.
The total number of visitors to the city was 23.3 million.

International tourists from Latin America continue to be Miami's

most frequent visitors with Brazil, Argentina and Colombia ranking
as top source markets. Domestically, New York provides more
overnight visitors to it than any other state. Most tourists who visit this city for the day are Florida residents.

Tourists spent U.S. dollars 18 billion in in the city in 2018, a decrease from U.S. dollars 26 billion in 2017.

Most overnight visitors in 2018 stayed in hotels versus short-term rentals or with friends. The most popular area to
stay amaong tourists is the Miami‘s Beach followed by the airport area and the downtown.

The Bureau plans 15 town hall meetings across the county this month as it develops a marketing strategy for
Miami's tourism for the next five years; the plan is due for unveiling in the fall.

The CVB expects to see more visitors this year thanks to the renovation of the Miami Beach Convention Center,
which reopened in October 2018.



WorldNews | Travel Wire News

Miami tourism broke records in 2018. Here’s why
officials think 2019 will be even bigger.

Miami Beach Convention Center renovation is done

Freddie Peterson, general manager of the Miami Beach Convention Center, reveals the
Convention Center's new renovations and features on Tuesday, Sept. 25, 2018. By
more than 16.5 million overnight visitors came to Miami last year, dropping $18 billion into the
local coffers. That's a 3.5 percent increase in visitors from 2017, the Greater Miami Convention
and Visitors Bureau reported this week. The visitor figures represent continuous growth over the

past decade.

In addition, 6.8 million day-trippers hit town — on their way to cruises, or to hang on
Miami Beach — bringing the total number of visitors to 23.3 million. This is the first time

the CVB has counted day visitors.



International tourists from Latin America continue to be Miami’s most frequent visitors,
with Brazil, Argentina and Colombia ranking as top source markets. Domestically, New
York provides more overnight visitors to Miami than any other state. Most tourists who

visit Miami for the day are Florida residents.

Tourists spent $18 billion in Miami in 2018, a decrease from $26 billion in 2017. Whether this
represents a true drop in spending is unclear; the data company that worked with the CVB to
gather the 2018 information used a different methodology than that used in the past, the Bureau

said.

Most overnight visitors in 2018 stayed in hotels versus short-term rentals or with friends.
The average occupancy rate in Miami-Dade hotels grew to 76.7%, up slightly from
2017. Miami Beach was the most popular area to stay among tourists, followed by the

airport area and downtown.

In addition, visitors had several new ways to get to Miami. Airlines added new routes in

2018, including flights to islands Bimini and Bonaire, and to Savannah, Georgia.

A long-wanted direct flight to Tokyo on Japan Airlines has not yet come to fruition, the
bureau reported. A spokesperson for the CVB said Miami hopes to get a commitment

from the airline for next year.

The CVB expects to see more visitors this year thanks to the renovation of the Miami

Beach Convention Center, which reopened in October 2018.

The Bureau plans 15 town hall meetings across the county this month as it develops a
marketing strategy for Miami tourism for the next five years; the plan is due for unveiling
in the fall.
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Miami Beach Convention
Center Groundbreaking
Ceremony Makes Way for New

PHOTO: Miami Beach Convention Canter. (photo via Miami Beach Visitor and Convention
Authority)

The re-imagined Miami Beach Convention Center (MBCC, a Spectra-managed venue)
and the City of Miami Beach were proud to invite the general public and area residents
to a highly-anticipated groundbreaking ceremony that marks the transformation of the
Convention Center’s surface parking lot into a new 5.8-acre public green space.

The new public green space is designed by Fentress Architects and West 8, and is
estimated to be completed Fall 2019. The park will feature 500 new trees, open lawn
spaces, shaded areas, walkways, lighting, a veteran’s memorial and a stunning public
art installation by acclaimed international artists EImgreen & Dragset.



At completion, the entire MBCC campus will encompass 12 acres of new green spaces:
the 5.8-acre park celebrating its groundbreaking, 2.8-acre Collins Canal Park to the
north, and surrounding landscaping. The completed MBCC offers a 245% increase from
the previous surrounding Convention Center Campus area and will have 1,330 new
trees (including 580 mangroves lining Collins Canal Park).

The Miami Beach Convention Center (MBCC) is the centerpiece to Miami Beach’s
meetings and conventions industry. Re-imagined following a $620-million-dollar
renovation, the expanded MBCC includes a new 60,000 square-foot Grand Ballroom,
almost 500,000 sq. ft. of exhibition space, an expanded Grand Lobby, pre-function
areas that are bathed in natural light, up to 84 breakout rooms, almost 2,100 miles of
cabling to support all IT communications, $7.1 million dollars’ worth of art curated by
the City of Miami Beach Art in Public Places program, a new six-acre public green
space that can serve as incremental event space, and much, much more.



Hiami Herald

Senior-level hires and promotions for the week of
May 20, 2019

Martha Guerra-Kattou has been named executive vice president, director of sales and marketing at U.5. Century

Bank

BANKS

David Breitwieser has been named chief investment officer at Grove Bank & Trust. He most
recently headed BNY Mellon Wealth Management’s Fort Lauderdale office. Breitwieser, who is a

member of the CFA Institute, has a bachelor’s in finance from the University of South Florida.
BOATING

William C. Davies, Jr., has been named CEO at AvYachts, based in Fort Lauderdale. He was

previously a corporate banking executive at City National Bank.

LAW

Carlos A. Rodriguez has been named a partner at Rivero Mestre in Coral Gables. His practice
focuses on complex commercial litigation and on international arbitration related to a varnety of
fields, including business and banking. Rodriguez has a B.B.A., and a ].D., from Florida

International University.



Alicia Morales-Fernandez has been named partner at Miami law firm Rennert Vogel
Mandler & Rodriguez (RVMR). She was previously at Montello Law. Morales-Fernandez, who
focuses on real estate, became president-elect of the commercial real estate organization CREW
Miami (Commercial Real Estate Women) this year. She has a bachelor’s from Barnard and a law

degree from the University of California, Berkeley.

Joshua C. Prever, a trial and appellate lawyer, has joined the Fort Lauderdale office of Holland
& Knight as a partner in the firm’s South Florida litigation practice. He was formerly with
Morgan Lewis in Miami. Prever has a bachelor’s from Florida International University and and a

].D. from the University of Miami.
At Fowler White Burnett, two new shareholders have been elected:

* Mason T. Nettleton is a trial lawyer in the commercial litigation, insurance and family law
practice groups in the Fort Lauderdale office. He was an associate. Nettleton has a bachelor’s

from Saint John's University and a J.D. from the University of Miami.

= Bruno Renda is a civil trial lawyer in the insurance practice group in the Fort Lauderdale and
Miami offices. He has a bachelor’s in criminal justice from Florida Atlantic University and a J.D.

from Nova University.
PUBLIC RELATIONS | COMMUNICATIONS

Lauren Bernat, who is vice president of account services for the advertising division of rbb, has
been named equity partner of the firm. Bernat has a bachelor’s in public relations from the
University of Florida.



TOURISM

Debra Lee has been named the director of sales for the Southeast, Southwest, West and
Caribbean markets at the Greater Miami Convention & Visitors Bureau. Most recently, she
was the business development officer for the Jamaica Tourist Board. Lee has a bachelor’s in

communications from the University of Miami.

MOVER’S SPOTLIGHT

Name: Martha Guerra-Kattou

New job: Executive vice president, director of sales and marketing at U.S. Century Bank.
From: Senior vice president at the bank.

And: Guerra-Kattou has been with USCB since 2016 and draws from more than 30 years of
experience in the banking industry. She is part of the management team that led U.S. Century to
gain more than $1 billion in assets last year and to receive its five-star superior rating from

BauerFinancial.

Also: For the past seven years, she has participated in fundraising efforts on behalf of the
Castaways Against Cancer, a Relay for Life team, in support of the American Cancer Society. She

is also a supporter of St. Jude Children’s Research Hospital.

Education: She attended Miami-Dade College and completed a credited course curriculum at
the University of Central Florida's College of Business. She is a graduate of the Florida Bankers

Association’s Florida School of Banking program.

Best advice: Early in my career, a fellow executive and mother of four once told me, “Martha,
wrap-up your day and head home so you can spend time with your girls, and once you put them to
bed, you can continue working from home.” Following her advice made a huge difference in my

daily interactions with my family and helped me achieve the work-life balance I was striving for.
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Greater Miami |s Breaking Records

The Greater Miami Convention & Visitors Bureau (GMCVB) reports that the area welcomed a
record-breaking 16.5 million overnight visitors in 2018, up 3.5% compared to 2017, along with 6.8
million Day Trippers for a total visitor number of 23.3 million.

The record-breaking visitor volume led to an economic impact of nearly $158 billion, fueled mostly
by international visitors who contributed an estimated 54% of the total economic impact.

In 2018, the travel and hospitality sector employed a record 142,100 people while Greater
Miami's hotel market ranked in the top 10 among the top 25 hotel markets in the U.S. according
to 3TR.

Greater Miami and the Beaches broke another record by selling a record 15.6 million hotel room
nights in 2018, representing an increase of 1.5% compared to 2017. This speaks to the strong
demand for the destination.

The International overnight visitor market experienced the highest rate of growth, up 4.1% in 2018
compared to 2017 and it contributed to the record-breaking overnight visitors.

International visitors comprised 35% of the overnight market, with 5.8 million visitors, and it
contributed about 54% of the total visitor expenditure because of longer stays in the destination.
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Best Things to Eat in Miami

Miami is a dynamic, multicultural food city boasting one of the
strongest Caribbean and Latin American culinary scenes in the
country. with a tropical climate that allows year-round produce,
not to mention abundant seafood from the surrounding waters.
Here are the best local foods — and where to find each.

Cubano — Havana 1957

Ham, Swiss cheese, sliced roast pork and pickle chips are heaped two inches thick between thin
slices of fresh Cuban bread, spread with mustard and butter; then the sandwich is grilled in a
press, so the outside is crisp-toasted and the inside gooey with cheese. The Cuban sandwich is
the ultimate ham and cheese melt, although no one can agree on who does the very best version.
(In fact, there’s an annual festival and statewide contest.) Havana 1957 does an Americanized
portion — i.e. too big for one person to eat,— with a side of fritas that practically demand you slake
their saltiness with sangria.



Paletas — Paletas Morelia

Prepare to love the frozen fruit pop like you havent loved it since you were four years old.
Artisanal makers here have elevated it to a flavor-bursting edible art form that often manages to
stay on the healthy side, but sometimes veers into super-chocolate fantasy land. The pops at
Paletas Morelia are handmade with fresh fruit, ingeniously filled with creme or liqueur, often
garnished with a slice of their main flavor ingredient — whether that be a Key lime slice or an
Oreo. Varieties include strawberry cheesecake, pineapple-mint, mango, coconut and banana with
Mutella inside. Oh, and there’'s a Belgian chocolate pop filled with Irish creme, for when you want
to act like a kid again but also keep your buzz going.




Ceviche in Leche de Tigre with Peruvian Corn — Piscoy
Nazca

It's not quite fair to claim ceviche as a Miami signature, but it is fair to say this city is the only one
outside Peru to widely offer Peruvian-style ceviche in peppery "tiger's milk" — a lime- and fish
stock-based marinade. The ceviche can feature many kinds of seafood, often enhanced with
chunks of yam and some choclo, or large-kernel white Peruvian corn, which is nutty and starchy.
Authentic Peruvian restaurants such as South Miami favorite Pisco y Nazca usually kick off meals
with another variety of corn called cancha; toasted or fried crunchy with plenty of salt, it's
addictive but only makes you thirstier and more ready for your leche de tigre.

Pastelitos — Pastelito Papi at Ariete and Chug’s

These flaky glazed Cuban puff pastries are a ubiquitous Magic City snack. Guava cream cheese is
the standard, but theyre made with other sweet and savory fillings. Theyre easily available at the
airport, in Publix, in neighborhood bakeries all over the city and in their ultimate form at glossy
Mew World restaurant Ariete for Sunday brunch. This last mention seems improbable, until you
know that Ariete sous chef Giovanni Fesser has become so famous for his gourmet pastelitos that
he now goes by the Miami superhero name Pastelito Papl. Since his pastelitos have outgrown
their Sunday-only role, they're also available all days at Ariete’s new offshoot Chugs, a Cuban
diner in Coconut Grove. Try the PB&G, a clever mashup of guava and PBE&..



Tacos al Pastor — Taquiza

While this style of tacos originated in central Mexico, the flavor combination of grilled pineapple
and achiote-marinated roast pork has been enthusiastically adopted by Miami's taco-eating
crowds for its Mexican-Caribbean and coastal South American flavor profiles. Rich and a little bit
fatty and vinegary-peppery from the achiote, with pineapple sweetness, these tacos are wildly
appealing. They're almost always made on soft corn tortillas; Taguiza raises the bar with its
specially light and chewy blue corn tortillas stone-ground from blue corn masa.
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Stone Crab Claws — Monty's

Ranging from large-ish to enormous, and so hardy that it takes a hammer to crack them, stone
crab claws are a seasonal delicacy that seafood lovers never tire of, Most people never get their
fill, perhaps because the price per claw is usually prohibitive, especially with the large ones. No
matter the size, stone crab claws all have the same flaky but firm, salty-sweet meat, ideally with a
creamy mustard dip to bring out that sweetness. The not-so-secret draw about Monty's is that it
serves a happy hour special of small claws for between $6 to $8 per piece, which is about half
the market price, allowing seafood lovers to feast on stone crab without running up a restaurant
hill higher than their car payments.

Patacon — LOBA

Ask anyone from outside Miami what fruit shows up most often in Miami meals, and they'll say
oranges or Key limes or maybe acal. All wrong. It's the plantain. Thank the Caribbean, West Africa,
Central America and coastal South America — their cultures eat plantains as a starchy veggie side
and a syrupy, fruity side, and also sometimes as bread. Around Miami, try it as patacon —a
plantain mashed, fried and eaten in place of toast. The patacon at Colombian restaurant Loba
measures a full 11 inches and is the centerpiece of a meat-and-carbs extravaganza that can
easily feed two.



Pasta — Macchialina

Pasta is the one main course wherein meat-eaters and vegetarians, North Eastern transplants
and Europeans alike can find common ground. Whether in white tablecloth New York offshoots,
neighborhood osterias or South Beach "date night" destinations, Miami's ltalian restaurants
always make sure to have something vegetarian but still decadent in the pasta department.
Macchialina is a New York-meets-South Beach date-night osteria all-in-one, with a managing
partner born in Queens and raised in ltaly. While it does offer a popular short rib lasagna, the star
of the menu is the beet mezzaluna pasta in hazelnut brown butter. This longtime signature has
avowed carnivores switching to the veggie side of life for the night, without hesitation.




Mofongo — La Placita

The US mainland is somewhat lacking in Puerto Rican food. Even Miami doesn’t have that many
standout stops for mofongo (PR's classic entrée: a mashed green plantain base topped with roast
pork or other various proteins). So local gastronomes rejoiced when Jose Mendin, a Puerto Rico
native and Miami star chef known for his PubBelly restaurants, turned a large, visible MiMo
building into La Placita. Inspired by San Juan's Mercado Santurce, the building is painted like the
Puerto Rico flag, letting people know from a block away that the Mofongo Has Arrived. It can be
ordered with every known protein variation: ropa vigja, carne frita, crab stew, lobster... And, the
trifongo variety — a triple base of green plantain, sweet plantain and yuca — is available every day.
That's something you rarely see, even in San Juan.

Chicken and Waffles — The Social Club

The Southern influence isn't as strong here as in the rest of Florida, but it definitely exists, and
many of the restaurants in town nod to Southern flavors with chicken and waffles. In order to
really stand out, though, chefs need to figure their twist on the dish. Social Club at the
Surfecomber has two: First, the kitchen cooks the bird sous vide for four hours before bathing it in
buttermilk, flour-dredging the bird and deep-frying it. As for the waffles, they're cinnamon instead
of ordinary buttermilk, and the syrup is maple-berry-mustard, further playing up the sweet-spicy-
savory triumvirate.



Coconut Breakfast Cake — AD LIB

On weekends, when the morning meal can get the appropriate two-hour time window it deserves,
Miami folks set aside their empanada-coffee routines for a leisurely boozy brunch outside. And on
these weekend menus, the more creative multicultural chefs really let their fruit flags fly. With
fresh mango, guava, pineapple, coconut, key lime, mamey and obscure fruits like guanabanas in
abundance, offerings on the sweet side of the menu can be like nothing you've seen before. Case
in point: this beautiful, puffy personal-sized coconut cake at Ad Lib, made with "first of the
season” fresh Florida mangoes and a side flourish of pineapple. It's not a pancake, nor a muffin,
and it breaks the rule that says you can't have cake for breakfast. Yet, it comes from the great
minds behind Yardbird, and they pretty much wrote the rules on breakfast in this town.




Empanadas — CVLTVRA

These half-moon-shaped filled pastries are Miami's essential quick bite. Getting a cup of coffee in
the morning? Pair it with a couple empanadas. Buying groceries? Stop by the grocer's bakery and
get an empanada to nibble while you shop. Having pizza and wine? Why not start with an order of
empanadas? They can be fried or baked, range in size from bite-sized 1o taco-sized, and can be
stuffed with whatever the maker feels like — meat, cheese, mushrooms, spinach, potatoes or, on
the sweet side, fruit, cream cheese, Nutella, and the list continues. Upscale pan-Latin restaurants
like Cvitvra do a great job packing big Latin flavors into the crunchy confines of an empanada
shell. Take, for example, the perfectly crimped crescents filled with Venezuelan asado negro —

wine-braised beef or veal.

Fresh Fruit Ice Cream — Azucar

In a climate that has basically no cool seasons, ice cream is a treat with year-round appeal, not to
mention the potential to create new flavors with whatever local fruit is plentiful at the moment.
Even a random local yogurt shop might have housemade key lime or fresh mango on special, but
the best ice cream shops in the city, like Azucar, get much more creative. Azucar's seasonal
flavors include rose petal, avocado ice cream and watermelon-mint sorbet. Azucar has a rotating
list of Miami signature flavors such as the Cuatro Leches and the Abuela Maria — so popular they
trademarked it — featuring guava chunks, cream cheese in homemade vanilla ice cream with

galletas Maria wafers as a topping.



Whole Locally Caught Fish — Lobster Bar & Sea Grille

Fishing is still the second-largest industry just one county down from Miami-Dade, so any
restaurateur that wants to serve local fresh catch can do so, as long as they understand the flavor
profiles and how to serve the fish that are common in Miami waters. These include snapper,
flounder, and — less commonly available, but such a part of regional heritage, there's a town
named after it up north — pompanao. Moist and mild-flavored, semi-firm but not flaky, pompano is
also known as butterfish, and it's tasty with no sauce or marinade required Lobster Bar & Sea
Grill often has pompano as one of its fresh whole fish of the day offerings. It's salt-crusted and
grilled, then gets a quick hit of olive oil and fresh lemon emulsion before going to the table whole,
where it is filleted tableside.




Elote — Cracked by Chef Adrianne

A popular Mexican street food, elote is ears of corn that are roasted or grilled, then slathered in
garlicky mayonnaise or crema, sprinkled with cotija cheese and cilantro, and finally seasoned with
chile powder and salt. The only down side of this veggie-friendly, savory and inexpensive snack
that's beloved around Miami is that it's very messy to eat with your hands, which is usually the
only option. Local chef Adrianne Calvo serves up elote from her Wharf stationary truck, with a
simple but genius twist: She serves the comn off the cob.

Tiradito — Toro Toro

Tiradito is a Peruvian raw fish dish that can take you on some unusual flavor adventures. Typically
you find it in a Peruvian-lapanese restaurant. (There are many of these — Japanese immigration
to Peru strongly influenced Peruvian food.) However, Miami is always game for a tasty culinary
crossover, so tiradito has been embraced as sushi's Latino cousin. It features sushi-grade raw fish
cut like sashimi — thin slices, not chunks — and served in a sauce or dressing. It might be simply
lime-based like ceviche, or it might be a pepper cream or include olive oil. Some of the most
exquisite tiradito in Miami is at Richard Sandoval’s downtown stunner Toro Toro. He wraps
hamachi around a little bundle of julienned peppers and other veg, then arranges the bundles in
a marinade of habanero-passion fruit aguachile for a triple punch of sour, sweet and fiery — with
cilantro oil for smoothness.



Argentine Steak — PM Buenos Aires Fish & Steak

When people from South America want a superior steak experience, they look to the Argentines.
Even when they're not working with beef from Argentina, Argentinian steakhouses still
differentiate themselves from others because of the level of care they put into sourcing, and also
the simplicity with which they prepare the meat. Letting the meat shine without a need for butter
soaks or overpowering sauces. Att popular Brickell steakhouse PM Buenos Aires meat is the
focus, minimally seasoned with only Argentinian grilling salt, and grilled over charcoal to give a
distinctive flavor. A small dish of garlicky, herbaceous chimichurri arrives on the side, but you
don't need to use it on the steak — it goes just as well with bread or a salad.




Croquetas — Doce Provisions

These little oblong carbo-bomb bites are another obsession that Miami shares with other cultures
around the world. The local style of croquetas comes from Cuba, not Europe — in fact, many
Miami Cubans seem to believe that Cuba created the croqueta and bestowed them upon Miami.
(Puerto Ricans and various other Latino nationalities will refute this, of course.) Croquetas are
made of a mixture of ground beef or ham, potatoes or rice, possibly breading, maybe seafood,
mayhe vegetable paste, often a bechamel and/or white sauce. The ingredients are formed into
balls or cylinders, rolled in bread crumbs and deep fried. Doce Provisions, a Latin gastro-taverna
in Little Havana, doesnt do the most authentic croquetas (those would be ham and cheese for
under $1 each) — but its chorizo version made with Miami Smokers’ spicy meat are a must on any
croqueta tour of Miami. The rice ones are also delicious.

Tres Leches Donut — Salty Donut

Latin American pastries will always have a devoted following in the Magic City, but the small-batch
doughnut craze caught on here a few years ago, and has proven wildly popular with Wynwood
photo-snapping permanent vacation crowds. To cater to the local palate, doughnut shops typically
offer some variations on the tropical fruity side. Salty Donut does this and also borrows flavors
from the Latino pudding wheelhouse — luring pastelito eaters with a guava-cheese brioche
doughnut; rumchata lovers with a white chocolate-coated tres leches doughnut (pictured); and
the frosé-sipping brunchers with strawberry "mimaosa-spiked" doughnut holes (no, they will not get
you buzzed).



Tostones — Seek & Find

Fundamentally, tostones are just pressed, deep-fried green plantains — similar to a patacon, just
made in smaller dimensions. It's a common side starch, and not particularly flavorful. However,
when chefs use tostones as a base or an edible vessel, like potato skins, snack magic happens.
You might see them topped with shrimp and avocado, with pulled pork and pineapple, with vaca
frita and beyond. At Coral Gables hot spot Seek & Find, tostones are on the appetizer menu
topped with braised pork, mashed potato, black beans and an oniony salsa. Theyre also served
at brunch, replacing English muffins in the excellent Caribbean Benedict.




Florida Spiny Lobster — Michael’s Genuine

Cold-water lobster is flown into Miami year-round and available at most spendy steak and seafood
houses. But the Florida lobster, cousin of the Caribbean lobster, is only available in season —
starting in August, winding down in winter—and they're getting harder and harder to find here,
since the majority are shipped to China. A few local chefs have both the will and the fisherman
connections to keep Florida lobster on the menu for at least a month or two — James Beard
winner Michael Schwartz being one of them, of course. This South Florida icon always has local
seafood on the menu at his flagship restaurant, Michael's Genuine, whether it's Florida shrimp,
exotic lionfish, bycatch (lesser-known local fish that people wouldn't normally think of eating),
highly prized stone crab or, in the month of August, gorgeous wood-grilled Florida lobster over
fresh veggies.

Griot — Ivan’'s Cookhouse

With a sea of Cuban and South American restaurants, it can be easy to overlook Caribbean food,
which is a mistake, because many islands have a culinary presence here. Haitian food, in
particular, is a must-try. It's got rich soups and sauces, sweet and sour contrasts, a touch of fire
from Scotch bonnet peppers, and griot — a humble-looking yet addictive plate of flash-fried citrus-
marinated pork chunks. lvan’'s Cookhouse, owned by Le Cordon Bleu-trained chef lvan Dorvil, is
worth the drive to a North Miami shopping center for meltingly tender griot with a side of black
mushroom rice. Also try the akra (malanga fritters) and fried green plantains with pikliz {peppery
Haitian pickle-slaw).



A Meal in a Pineapple — The Spanglish Vegan

S0 mere slices of pineapple aren't enough for you? That's fine — they grow on trees here.
Pineapple bowl meals tend to be more of an off-menu special of the day than a regular item,
because it's a pretty labor-intensive preparation that then requires finding usage for all the
pineapple you just scooped out. But at popular new food truck the Spanglish Vegan, it's the
signature item on the menu. Stuffed with savory coconut rice and deep-fried cauliflower, this very
healthy yet very extra meal is perfect for healthy days and Instagram photo sessions.




Lechon Asado — La Esquina del Lechon

Marinated overnight in a Cuban mojo, then slow-roasted whole for several hours in a caja china (a
roasting box), so it comes out golden crackling, with tender meat falling off the bone onto a bed of
onions and rice, this is Cuban-style lechon at its best. The suckling pig at this unassuming Doral
spot is worth driving across the county if you're a carnivore — it is pork at its most tender, flavorful
and to quote the regulars, la mas rica. Mot too many places in Miami do the whole hog, so to
speak, but this restaurant does one every day, and usually two, so there's enough for lunch and
dinner. One version is spiced with habanero salsa, the other served simply atop a bed of onions.

Grilled Octopus — AQ Chophouse

In most American cities, calamari is a menu standby. Here, it's octopus. Miamians love either the
large tentacles or the entire octopus, served whole a la plancha, which means grilled or griddled
over coals. It typically arrives on a cast-iron pan or a wooden plank. More elegant restaurants
such as Sunny Isles’” haute Italian AQ Chop House will then plate it and cut it up for you, but in
more casual restaurants, it's you and a small knife versus those delicious but unwieldy tentacles.



Best Places to Shop in Miami — and
It’s Not Just a Mall Town

Home to sunny weather and miles of beaches. Miami is reinventing itself again. In
recent years, the city has given way to a number of new office buildings. swanky hotels
and some of the world's top retailers. Property developers are continuing to remake a
number of neighborhoods within the bustling metropolis.

“Despite the dire predictions for retail in this world, we predict there will be more
distribution points than less.” said Greg Masin, senior director at Cushman &
Wakefield. “The customer who has z job and who needs dry cleaning or a taco or a pair of
shoes isn't necessarily going to drive to the mall now for the purpose of getting that

accomplished”



Instead, he or she is exploring the recent $1 billion investment in Brickell City Center.
the boutiques of Wynwood and the influx of mixed- use projects across the city. And
tor those bigger retail trips. Aventura Mall and Bal Harbour Shops are still titans in the
mall scene. while Lincoln Road is earning its reputation as the fifth-most expensive
retail street inthe U.S.

Brickell GrtH Center's outdoor space includes the $30 million Climate Ribbon, an elevated
trellis that doubles as an environmental management system.

The Ones to Watch

When Brickell City Center opened in November 2016, the nearly 5 million-square-foot
development helped turn the neighborhood from a financial center into a retail hot
spot. The center blends both in- and outdoor environments, which visitors can use
year-round due to Miami's tropical climate. It also offers a mix of luxury and moderate
brands.

“You have a Zara, you have those national brands, but you also see a lot of smaller
brands from Latin America that are maybe lesser known or first in Miami’ stores.” said
Suzie Sponder. senior director of communications at the Greater Miami Convention
and Visitors Bureau.



Erickell's growth into a destination has also seen the neighboring area of Downtown
Miami benefit. Something of an up-and-coming cultural epicenter, Downtown reaches
the same customers as Brickell but still offers more affordable retail rents. Similarly.
Wynwood and the Design District are strengthening their retail performance as mixed-
use developments bring greater foot traffic to the area.

“Luxury and foot traffic never really went hand in hand.” said Drew Schaul. SVP of retail
at CBRE. "But the mixed-use projects in the pipeline will increase the daytime
population as well as create a residential base, which will help those submarkets increass

footfall on a year-round basis and increase the overall consumer spend in retail”

Bal Harbour has emphasized the mixed indoor/outdoor environment since its opening in
1965, to ensure year-round suitability.

The Classic Retail Powerhouses

“Historically, this was a mall-oriented town — and those are still exceedingly healthy
properties.” said Cushman & Wakefield's Masin, referring to Aventura Mall and EBal
Harbour Shops.



As they are consistently performing as two of the top 10 shopping centers inthe U.S.,
despite being within seven miles of each other, the malls’ owners are continuing to
invest in their properties in a bid to keep up with the changing demands of the modern
consumer. With new artwork installations and open-air venues for performances, both
properties draw large numbers of shoppers. according to local brokers, and are
positioning themselves as art centers as well as retail destinations — and that bodes
well for luxury retail.

Meanwhile. Lincoln Road is popular with millennials and wealthy tourists alike, due to
its strong merchandise mix, proximity to Miami Beach hotels and number of flagship
stores on a single street. While the area experienced a retail slump after rents rose
significantly in 2014, this is beginning to correct itself, and stores are still ringing up
some of their highest sales volumes at the Lincoln Road locations.
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Miami Beach Convention Center Adds
Green Space With New Park

The Miami Beach Convention Center has just broken ground on a new, 5.8 acre park,
which will be the product of a conversion of one of the facility’s surface parking lots. The
new park, which is scheduled to be completed this October, will have 500 new trees,
open lawn spaces and shad areas and public art pieces, as well as a public restroom
facility, walkways and lighting.

The move is the latest part of the ongoing expansion and redesign of the Miami Beach
Convention Center. Once finished, the revamped venue’s campus will have a total of 12
acres of new green spaces, including the 5.8 acre park, a recently completed 2.8 acre
park on the north side, landscaped medians and streetscapes. All told, the total pervious
area of the 25-acre campus will increase by 245 percent, allowing for better absorption of
rainwater during storms. The campus will also have a total of 1,330 new trees, including
580 new mangrove trees along Collings Canal.

Just last summer the venue hosted one of its first large-scale events since it embarked
on a $620 million-dollar renovation and expansion project, which included a new 60,000-
square-foot grand ballroom, 500,000 square feet of exhibit space and 84 breakout rooms.
The event, LE Miami, took place from June 12 — 14, 2018.

Looking ahead, during the 2018 midterms voters approved a new convention center
hotel, which is planned to have 800 rooms and be located at the intersection of 17th
Street and Convention Center Drive.
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17 Best Florida Beaches For Families To
Relax And Unwind

TOPICS: All Things Florida

LAST UPDATED: 05/28/2019

We all love vacationing in Florida, but with 1,350 miles of coastline, it can be difficult to
find the right beach. If you’re hunting for the best Florida beaches for families, look no
further . we've compiled a list of family-friendly beach escapes on the gulf coast and
along the Atlantic.

Making sandcastles on Hutchinson Island, Martin County

White sand beaches for days, easy and clear water to splash in, lifeguards, concessions,
and nearby kiddo-fantastic beach resort options all contribute to ideal family beach
vacations, and that’s why we’ve picked these special beach towns. Did we miss your
family’s favorite?? Let us know!

Featured Family Beaches



Soak up the Sun in Martin County, FL

Escape to an uncrowded paradise! Martin County
boasts a beautiful natural landscape, farm to table

® restaurants, world-class fishing, eclectic shopping and
unique cultural experiences for the entire family to
enjoy.

Disconnect to reconnect in Martin County, where
seemingly endless Atlantic beaches span nearly 22
miles along the coast and include individual access
strips that allow for more private spots to enjoy the
surf and sand or larger, guard-protected areas like
Stuart Beach, Hobe Sound Beach and Sea Turtle /
Jensen Beach. The natural beauty and attractions here
offer up a treasure trove of activities—minus the
crowds of our popular next-door neighbors.

@ Address: 2401 S.E5. Montsrsy Road, Stuart, Florids
3459394

@ More Info



Panama City Beach

Panhandle Beach Play

Panama City Beach
I know. You're thinking, "How the *** can PCB top this list? Isn't that a Spring Break town?"

It used to be crazy...I partied here once or twice, I'll admit. But times have changed, and
Panama City Beach has worked diligently to make this an idyllic family escape. In my
opinion, they have succeeded, and now it's just time for their reputation to catch up.

It's one of the best surfing locations in the Panhandle and one of the safest places for
snorkeling and other water activities on the Gulf of Mexico.

If you really want to escape (maybe with older kiddos) then consider a boat ride over to
Shell Island, an undeveloped barrier island in PCB. There are no concessions, no
restrooms, no picnic tables...but here you'll find some seclusion and shelling treasures.



Pensacola Beach

Pensacola has been a family destination for decades...there is beach fun, water activities,
history adventures and more. Casino Beach remains a family-favorite with white sands
and green waters. In fact, it was named the Best East Coast Beach by USA Today!

If you're looking for safe, quiet waters then head to Quietwater Beach on the Santa Rosa
Sound. You can also grab delicious eats and do some shopping here, on the Pensacola
Beach Boardwalk.

And if you want to avoid the masses, then make plans for Johnson Beach in Perdido Key.
It's known for the Discovery nature Trail and boardwalk..and a fun place for shore
fishing.

Cape San Blas

Cape San Blas is a 17-mile peninsula nestled between St. Joseph Bay and the Gulf of
Mexico in the area sometimes called Florida's Forgotten Coast.

On the north end of the cape you'll find the tallest intact dune on the Panhandle at the
beaches of St. Joseph Peninsula State Park. The Bay’s water is shallow, making it an ideal
playground for your little ones. With older kids, there are opportunities to horseback ride
on the heach - something they will never forget.

The park did sustain hurricane damage, but the south end of the park is open and vibrant
for swimming, snorkeling and beachcombing. You'll also find kayak and paddleboard
rentals, and a boat ramp to get you into St. Joseph Bay.
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North Florida Beaches on the Atlantic

Amelia Island

Amelia Island's pristine beaches, historic charm, and outdoor adventures make it a
quintessential Florida destination. There are over 40 public beach access points from
which to enjoy the waves on Main beach Park in Fernandina Beach. Teh downtown area is
precious...and there are lifeguards, a playground, and plenty of fun on the beach.

If you're looking for white soft sand, then make your way to Little Talbot State Park. Enjoy
the beaches, bike, hike, or rent a kayak. Just be aware that there are no lifeguards.

American Beach in Burney Park was once a vacation destination for wealthy African
Americans and is now the first stop on the Florida Black Heritage Trail. It's a gorgeous,
wide open beach. We also love it because you cam camp right there on the sand - for free!

St Augustine Beach

St Augustine is the nation's oldest city and offers a wealth of opportunities to explore,
learn... and eat! But just outside the Historic District you'll find 42 miles of coastline from
Ponte Vedra Beach to St. Augustine Beach.

You can enjoy the beach from Anastasia State Park. Try swimming hiking nature trails, or
renting kayaks and paddle boards.

Butler Beach and Crescent Beach are south of the park, respectively. Butler Beach played
an important roll in Civil Rights history. Desegregation was the law, but not practiced here
in the 60s. Blacks were only permitted on Butler Beach, sandwiched between the "white"
St. Augustine Beach and Crescent Beach.

In June 1964 a "wade-in" protest held at St. Augustine Beach led to a violent confrontation
and influenced Dr Martin Luther King Jr. to come to St. Augustine that further pushed The
Civil Rights Act of 1964.

Today, everyone is welcome to all the beaches with open arms. You may also drive on the
beach during certain times of the year, bring Fido on a leash, and enjoy the comfort of
lifeguards during peak season.



Daytona Beach

You probably conjure up images of race cars and speedways when [ say Daytona, but it is
far more than that. It's one of the few Florida beaches left where you can drive on the
sand, though the number of places where you can do this seems to be dwindling.

At low tide, the beach here is 500-ft wide - that is 500 ft for building sand castles, burying
kids up to their necks (my kid's favorite!), flying a kite, and having a great time. There are
plenty of water sports opportunities, to boot.

When it's time to take a stroll, head over to the longest pier in the eastern US - Main Street
Pier. Need to get off the beach a while - there is so much to do! A Children's Museum,
Marine Science Center, chocolate factory, lighthouse, and so much more.

Clearwater Beach



Central Florida Beach Bumming It

Gulf Beaches

Clearwater Beach

Families flock to Clearwater Beach to dig their toes into the sugary sand and play in the
clear, shallow water. Clearwater Beach is a pedestrian-friendly tourist town. Rent a bike
or pop the kids in the stroller and meander down Clearwater’s half-mile Beach Walk.
There are plenty of fun shops and places to eat along the way.

Don’t miss Pier 60, aka the public beach, which offers a plethora of beachfront
playgrounds and plenty of sand to stick your umbrella in. The Pier is famous for its sunset
celebrations and free outdoor movies in the summer.

If you love dolphins, join a dolphin watching cruise or visit Winter from Dolphin Tale at
Clearwater Marine Aquarium. If sea turtles are more your thing, visit Sand Key Park and
you may get a chance to see these endangered animals laying their eggs.

Longhoat Key

Cocquina Beach in Longboat Key (Sarasota County) do not include ginormous facilities
with fancy bathrooms, behemoth concessions and lifeguards. It's a little "off the beaten
path,” which is why we love it.

The beaches aren't white lush powder, but they are still beautiful and clean... and the sand
makes good sandcastles. There are also plenty of shells to hunt. Bring your goggles and
snorkel right on the water's edge for great sand dollars.

It's a more quiet alternative to Siesta Key, with plenty of parking and place to spread out.
In fact, the free parking area has a number of trees you can park under so the car won't
overheat while you're playing!



Atlantic Beaches
Cocoa Beach

Playalinda Beach has become one of the go-to beaches, with national awards for "Quietest
Beach" and "Top 10 FL Beaches." It's in the Canaveral National Seashore. You won't find
lifeguards or concessions - this is undeveloped awesomeness.

If you prefer a little more excitement then, head over to Cocoa Beach Pier. There are
plenty of places to eat and drink along the pier, with the same great beach action. You're

far enough from Port Canaveral to avoid the cruise ship crowd, but still enjoy the
festivities of the city.

Finally, Sidney Fischer Park is a 10-acre oceanfront park, perfect for families. You'll find
shaded picnic pavilions, showers, a playground & restrooms.

Hutchinson Island

Stuart Beach on Hutchinson Island is the Florida beach we return to again and again. It's
never too crowded, there are showers and restrooms, and great sand for sandcastles. We
love the free parking areas, short walks from the parking lot, and wide beach area.

When you are ready to get out of the sun, visit the Oceanographic Coastal Center to feed
the stingrays and learn about sea turtles. The Elliott Museum showcases a collection of
classic cars, trucks, bicycles, and boats that the kids will flip for!
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South Beach, Miami




South Florida Beach Vacations

Gulf Beaches

Marco Island

With an expansive white sand beach, shallow water, concessions, picnic area, playground
and watersports equipment for rent, Tigertail Beach in Marco Island is reason enough for
a trip there with your family. It’s perfect for sand castle building, shell collecting and hird
watching,

But there are so many other activities for children of any age. Take a boat tour or paddle
your own kayak though the mangroves at Capri Paddlecraft Park. For an amazing day on
the water, take the Dolphin Explorer eco tour, a three-hour educational adventure with a
stop on a small barrier island where you're gnaranteed to find shells. For views of the
natural habitats of Florida, take the nature center hoardwalk trail at Briges Nature Center,
where you can also view wildlife that includes alligators and osprey.

Atlantic Beaches

Fort Lauderdale

Deerfield is the most popular beach, with its beautiful pier and award-winning conditions
for water quality, beach conditions, safety services, and conservation efforts. The gentle
slope with near-shore reefs makes it a super spot for snorkeling, paddleboarding and
surfing. The neighborhood around the fishing pier has an Old Florida feel, with plenty of
restaurants and cafes along the beachwalk.

South Miami Beach

South Beach is another one of those beaches that surprises people when it shows on a
family-friendly list...but it truly is a gem for everyone. Our advice? The best place for
families along this strip is where the locals gather at South Pointe Park (not Ocean Drive,
which is where the party-atmosphere is alive and kicking.)

Wide open spaces, gorgeous views, and heavenly packed sand make this great for the
family. My boys also loved the splash pad and play area, and watching the pups play in the
dog park.

The only downside is parking - it can be difficult to find and expensive when you do. Plan
on a walk (it's worth it.)



Bahia Honda State Park, Ca]usé Beach
Family Beaches in The Keys
Fort Zachary Taylor State Park

Fort Taylor sits on the Southern tip of Key West, and is one of the beloved Key West
Beaches in the area. Wide beach space, plenty of shaded spaces, and terrific snorkeling
make this a favorite for many families in the area. We love that it's the special place where
to Gulf meets the Altantic.

There are some rocks here, so bring water shoes for you and the kiddos. And bring a
picnic dinner, because the Western shore here is a prime spot for catching the sunset
without a crowd.

Bahia Honda State Park

Making your way North from Key West toward Marathon, you'll find two beaches at this
park. Sandspur is closed from Hurricane Irma, but is expected to open shortly. Calusa
Beach is spectacular though, and open already. White sand and shallow water for a long,
long way from shore make this a great beach for snorkeling and for kids.

We were so thankful for the fresh water showers after our swim. There is also a
concession stand and nature trails for exploring the mangroves and getting a great view of
the 7-mile bridge.
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Orlando and Miami sees record growth in international tourism numbers

Published on : Thursday, May 16, 2019
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” J! R "_‘.'. boasted record-breaking news, as last year arcund 16.5 million
ih ] = overnight visitors represented a 3.5% rise from the year before.

There are many common threads in these figures. The most
interesting is the effect of foreign tourists, particularly from Latin

- American countries. Orlando experienced a 5.4% rise in
international wvisitors, with just under 6.5 million, and Miami
witnessed a 4.1% rise in international overnight visitors, a total of
5.8 million.

To guote Visit Orlando president and CEQ George Aguel, "We saw strong gains from all of our core countries,
particularly from Latin America. This success is a testament to the special appeal of our destination that continues
to grow and evolve.” He highlighted that Brazil and Mexico as leaders in Latin American tourism market of Orlando.

Also, Miami saw a huge growth in terms of its key Latin American tourism markets, like Brazil, Colombia and
Argentina. Together, the three countries comprised for more than 20% of all overnight foreign visitors to the city. As
a region, Latin America made up more than 45% of overnight tourism in Miami.

The international wvisitors in Miami accounted for 35% of the total overnight tourism market and were accountable
for over half of the total impact. Greater Miami and Beaches underline longer stays by visitors who have had to
travel long distances as one of the main reasons.



TRAVEL WEERLY

Int'l visitors fuel record tourism
numbers for Orlando, Miami

ByHolly V. Kapherr B | May 15,2019

Orlando tourism officials revaled on May 9 that the city
is once again the most popular destination in the U.S.,
as 2018 brought a record-smashing 75 million visitors
to town.



Just a few days prior, Greater Miami and Beaches also boasted record-
breaking news, as 16.5 million overnight visitors in 2018 represented a
3.5% jump from the previous year.

There are several common threads in these statistics. The most striking
Is the effect of international tourists, specifically from Latin American
countries. Orlando saw a 5.4% increase in international visitors, with
just under 6.5 million, and Miami saw a 4.1% increase in international
overnight visitors, a total of 5.8 million.

At an event announcing the numbers at the Hilton Orlando, Visit Orlando
president and CEO George Aguel said, "We saw strong gains from all of
our core countries, particularly from Latin America. This success is a
testament to the special appeal of our destination that continues to
grow and evolve.” He mentioned Brazil and Mexico as leaders in
Orlando’s Latin American tourism market.

Miami also saw major growth from its key Latin American tourism
markets, including Brazil, Colombia and Argentina. Together, the three
countries accounted for more than 20% of all international overnight
visitors 1o the city. As a region, Latin America made up more than 45%
of Miami's overnight tourism.

Miami's international visitors accounted for 35% of the total overnight
tourism market and were responsible for more than half of the total
economic impact. Greater Miami and Beaches attributes this impact to
the longer stays by visitors who have had to travel long distances.



Bruce Orosz, Greater Miami CVB board chair, also attributed the record
numbers to the destination's "neighborhood marketing” strategy, which
breaks up the behemoth urban sprawl into neighborhood destinations
like Little Havana, Wynwood and Coconut Grove. By marketing these
neighborhoods individually, visitors are more likely to recognize
activities and attractions outside of the beachfront, extending their stay
to explore other areas of the city.

Both destinations also saw a record increase in domestic tourism.
Orlando experienced a 4.1% increase in U.S.-based visitors, and Miami
saw 6.2 million domestic visitors (not including those from the state of
Florida). Miami's top domestic market: New York City, with 1.2 million
visitors.

The 2018 results are markedly similar for both destinations, and each
destination attributes the tourism growth to the same main factor:
growth in accommodations.

Orlando is seeing a hotel boom like it hasn't in 20 years. The metro
Orlando area has more than 120,000 hotel rooms; only Las Vegas has
more in the U.S. The opening of two new Endless Summer megahotels
at the Universal Orlando Resort, Surfside Inn & Suites and Dockside Inn
& Suites, will add thousands more when they open this June and in May
of 2020, respectively. At the same time, Orlando’'s theme parks have
been expanding and reimagining their offerings at incredible speeds.

Since the debut of Pandora at Disney's Animal Kingdom, renovation of
Disney Springs, opening of Sesame Street at SeaWorld Orlando, the
Harry Potter attractions at Universal Orlando, and more, the openings
havent stopped. Aguel said he believes the growth will carry over to
2020, as "a lot of these things tend to kick in the following year.”



Greater Miami is also seeing a revolution in hotel expansion, which links
to its 2018 "hotel's first” initiative, which positioned hotels front and
center in their marketing plans. There are now more than 52,000 hotel
rooms in the Greater Miami area, and hotel inventory increased 4.2% in
Miami over last year. More than 15.6 million hotel room nights were
sold in 2018, representing a 1.5% increase over 2017.

Miami reported that its average daily rate had the highest rate of growth
among the top 25 U.S. hotel markets, a 6.1% increase for an average of
$199.35. The occupancy rate also rose, albeit marginally, by three-
tenths of a point over 2017, to 76.7%.

Orosz said Miami's authenticity is part of the reason tourism has
increased, and making visitors aware of the artistic, culinary and
cultural experiences they can have in Miami is key to further
development and growth. "[It] is our strongest tourism driver and
attracts visitors from all over the world," he said. Orosz looks to the
opening of the new Miami Beach Convention Center and sees the
meetings industry as a main growth market for Miami's future.
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Who’s Where in Travel: New VP of F&B at MSC Cruises
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A number of hotels and travel management companies, as well as 2 major cruise line,

made new executive appointments this week.

MSC Cruises announced that Jacques Van Staden has joined up as its vice president,
food and beverage. He will be based at the cruise line’s global headquarters in Geneva,
leading all food and beverage activities for the company worldwide and reporting to
Andrea Gangale, SVP product development and guest experience. Van Staden has
meore than 28 vears of experience in fine dining establishments, casual restaurants and
the hotel and cruise space, most recently as president and CEO of Miami-based JVS
Culinary Group, providing food and beverage consulting services for a wide range of
hospitality entities.

In TMC news, this week Brickell Travel Management hired a Four Seasons executive,
Miguel Carrillo, as its vice president, global sales and marketing. Carrillo, who spent
the past 19 years with Four Seasons, will be based in the company’s headquarters in

Miami.



Also this week, group travel brand Aventura World named John Smith to the role of
vice president of business development. Smith, who has spent time with companies
such as The Globus Family of Brands, MSC Cruises USA, The Walt Disney Travel
Company, and Carnival Corporation, will work with group planners, organizations,

and businesses in the planning and deliverv of all kinds of group travel programs.

In destination news, this week the Greater Miami Convention & Visitors Bureau
(GMCVB) appointed Debra Lee as director of sales for the Southeast, Southwest,
West and Caribbean markets. She has 20 vears of experience in sales, marketing and
public relations, with a specific concentration on the Caribbean and Latin American
markets, having held roles with companies such as American Airlines, AA Vacations,
Travelport and, most recently, the Jamaica Tourist Board.

Also this week, Destination Niagara USA made two key appointments. The
organization named ]_indzaey Bowman its convention and meeting sales manager,
putting her in charge of marketing and selling 4ll convention and meeting business for
the destination. She has been with Destination Niagara for more than six vears,

previously serving as its leisure group sales manager.

Destination Niagara USA also contracted Alfredo Gonzalez of AG Hcspita]it}r
Group to represent the destination in international travel trade markets. Alfredo has
worked in the travel industrv for over three decades and will focus on growing

international visitation from the destination’s top markets. He founded AG

Hospitality Group in 2017.

In hotel news this week, Teneo Hospitality Group named April Egloff its director of
sales, Midwest. Egloff began her hospitality career in 2006 at Chicago’s historic
Ambassador East Hotel; after that, she held sales roles with the Hotel Palomar, a
Kimpton Hotel, and at Lake Lawn Resort on Lake Delevan near Lake Geneva,

Wisconsin.



A number of individual properties also made kev leadership appointments this week:

* The Confidante Miami Beach named Amy Johnson its new general manager.

» La Quinta Resort & Club appointed Marco Foelske as its resort manager.

» Six Senses New York named Rebecca Soloff its director of sales and marketing.

 The San Francisco Marriott Marquis welcomed Shawn Pace as its new senior sales
executive.

» The Plantation on Crystal River in Florida appointed Laura Dorner as its director
of sales and marketing,

» The Ritz-Carlton, Dove Mountain hired Steven Szenasi as its general manager.

» Finally, the Hilton Short Hills named Christopher Akoury its general manager,
and Duygu Magnisalis its director of catering and events.
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41 Kick-Ass Cheap And Free Things
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Welcome to Miami! (Bienvenidos a Miami!)

You've made it to one of the most beautiful cities in Florida — Miami! And
with so much to see and do (and eat!), your money can be spent quickly.
But you don’t have to go into debt, because this is one city that has a lot to
offer- and a lot of what it offers is free (or close to it)!

Here are 41 cheap or completely free things to do while you're in the
beautiful beach town of Miami in South Florida!



This is the pauiar{:ﬁ of the Bello family, who brought Cuban cigars to
Miami. Come to Cuba Tobacco Cigar Co in Little Havana and see them hand
role in the traditional way.

Things to Do in Miami: Any Time, Any Day

No need to check the date, here are some free or inexpensive things to do no
matter when you're in town!

The Beach (obviously!)

You are not going to Miami without visiting the beach. I won't allow it! The
beaches here are too beautiful to pass up, and no matter what kind of beach
experience you're looking for — Miami has it. Looking for parties, music,
and cocktails — then South Beach is for you!

Hoping to get some beach time in with your kids? Head to the beach
between 30th and 16th Streets for a more family-friendly vibe. Visit the
melting pot that is Lummus Park for some truly wonderful people-
watching. And if you're in the mood to see a beautiful sunset (and who
1sn’t?) then head to the South Pointe Park Pier!



Visit Key Biscayne

Head over the Rickenbacker Causeway for gorgeous views on your way to
quiet Key Biscayne. Once there, enjoy their beaches, bike paths, and Miami
views. Key Biscayne also offers a nearby coastal barrier reef!

Miami Beach Boardwalk

Take a walk on the Miami Beach Boardwalk, and enjoy views of the ocean
on one side, and the beaufiful city on the other. Stretching 40 blocks from
South Beach, the Miami Beach Boardwalk is a must-do destination for
visitors and locals alike. There are plenty of places to stop and eat, drink,
and shop along the way.

Explore Little Havana

Little Havana is a popular Cuban neighborhood in Miami that will make
yvou believe you're actually in Cuba. With art galleries, amazing
restaurants, and colorful murals, Little Havana is a top destination and
perfect for exploring. Walk down the popular Calle Ocho strip to
experience the best food and bakeries, and stop by to visit the famous El
Titan de Bronze to see cigars rolled right in front of you.

Free Yoga Class By the Bay

Free and donation-hased yoga classes are offered almost every day at
Bayfront Park! Breathe, stretch, and relax outside while enjoying the
beautiful views. Classes are offered Monday-Thursday at 6 pm, and
Saturdays at 9 am. Bring your own towel, water, and sunscreen.

Take In Ocean Drive

Ocean Drive runs along South Beach, and is the perfect place to grab a hite
while people watching. This busy street is famous for its beautiful
architecture, which has been seen in movies and TV shows (like Miami Vice,
of course)! Restaurants, hotels, and shopping abound.



Explore the Art Deco District

The Art Deco District is so amazing, it's on the National Register of Historic
Places! Your inner photographer will love the pastel-colored buildings!

Experience Coconut Grove

Download this historic walking map and explore Miami’s oldest
neighborhood! Coconut Grove is known for its beautiful green spaces and
views of Biscayne Bay. Explore restaurants, shops, and art galleries while
you're here.

Visit the Botanical Garden

Take a trip to the Miami Beach Botanical Garden and see some of the most
beautiful tropical plants from around the world! Miami has the perfect
weather for these plants and flowers to flourish. Admission is free.

Take a Bike Tour

On Sundays at 11 am, artist Ryan the Wheelbarrow takes bicyclists on a
free tour of the murals in Wynwood! This inspirational 90-minute tour
sounds beyond awesome. Text to RSVP 305-799-3166.

Ride the Metromover

Observe the city from above in the comfort of the Metromover - a free sky
train that operates 7 days a week in the downtown and Brickell area. The
trains connect hotels, and makes stops at American Airlines Arena,
Freedom Tower, and more.

Pay Your Respects at the Holocaust Memorial

In 1984, a group of Holocaust survivors developed a memorial in Miami to
honor the 6 million Jewish lives lost at the hands of the Nazis. Admission to
the memorial is free, and is a must-see. Opens at 9:30 am.



Take a Self-Guided Walking Tour

Download the map and go on a 1-2 hour self-guided walking tour of the
Art Deco district and Ocean Drive. Take the tour at your own pace, stop to
grab a bite to eat along the way, enjoy the beautiful waterfront views, and
learn about the architectural history of the area.

Hike at Bear Cut Nature Preserve

Bear Cut Nature Preserve is located on Key Biscayne at Crandon Park.
Hike amongst the tropical trees along the waterfront, before ending up with
fantastic views of Miami in the distance!

Take Your Dog to Amelia Earhart Park

This is one massive (and pet-friendly) park! This park has it all — replica
farms, a gigantic play area for kids, bike trails, lakes, disc golf, fishing, and a
lot more. But what amazes me, is that it’s home to a 5-acre, fenced dog
park, that even has a separate section for smaller dogs! It's the place to go
to get some outdoor times a little bit away from the hustle and bustle of the
city. Parking is free on weekdays, and $7 on weekends and holidays.

Explore Greynolds Park

Once the site of a rock quarry, it’s now home to nature trails, a campground,
cabins, bike trails, canoeing, and much more. The well-known “observation
mound” here is said to be the highest point in South Florida at 46 feet
above sea level. Parking is §7.

Visit the Institute of Contemporary Art

With a permanent collection downstairs, and a rotating collection upstairs,
there is so much to explore at this museum of contemporary art. The best
part? It's free! They recommend reserving tickets in advance, and it’s
closed on Mondays.



Explore the Fruit and Spice Park

There is nothing else like this place in the continental United States, so make
sure you plan a stop here. The facility is home to over 500 varieties of
fruits, vegetables, nuts, spices, and herbs. They offer tram tours, and
you're welcome to explore it to your heart’s content. Free for children
under 6, $3 for kids, and $10 for adults.

Be Inspired at the Perez Art Museum

The Perez Art Museum is beautiful both inside and out. Modern,
contemporary, and international art is on display here, and the exhibitions
show off Miami’s diverse community. It's free for children under 6, $12 for
kids, and $16 for adults.

Enjoy a Day at Bayfront Park

Bayfront Park is a beautiful and scenic park in downtown Miami! The
park has a path that runs right along the water, and it’s right next to the
Bayfront Amphitheater that hosts live music events often. It’s also home to
the annual “America’s Birthday Bash” every July 4™ that thousands of people
attend!

Get Inspired at the Miami-Dade College Museum of
Art and Design

This museum is located in the historic Freedom Tower and is known for
featuring contemporary art by both local and international artists. They
offer free family days from 2-4 the last Sunday of the month. Free for
children under 12, $5 for students, and $12 for adults.

Visit the Little Haiti Cultural Complex

The Little Haiti Cultural Complex allows visitors to learn about the Afro-
Caribbean culture! They offer all sorts of free events throughout the year,
and there is always so much to see and do, making it the perfect place to
spend your time.



Hop On the Miami Trolley

The Miami Trolley system is free and accessible to all! Hop on a trolley in
downtown Miami, Coconut Grove, Brickell, Miami Beach, and others for a
trip like no other. The trolley would be a great way to get to the many
attractions Miami offers.

Spend a Day at Crandon Park Beach

If you're looking for a relaxing day at a beautiful beach, then Crandon Park
Beach is for you. This 2-mile beach is well-known for its calm waters and
soft, white sand. There are also concession stands, picnic areas, volleyhall
courts, and grills. Parking is $5 on weekdays, and $7 on weekends.
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Wynwood Walls is always free, but check the calendar for free 9and cheap)
bike tours, artist walks, and more.



Mark Your Calendar for These Events on Specific
Days

Now that we've shown you what you can experience anytime, let’s take a
look at some of the recurring events and activities that you have to do just a
little planning for! With so many events happening, there’s sure to be
something happening while you're in town.

Enjoy Jazz at the Museum of Contemporary Art North
Miami

If jazz is your thing, then this is a must-do for you! Free outdoor jazz
concerts are held rain or shine on the last Friday of every month at 8 pm.
Your Friday nights just got way cooler.

Explore Everglades National Park

Mark a national park off your list with a visit to Everglades National Park.
Everglades is a one-on-a-kind park, that is home to many rare species, such
as manatees, the American crocodile, and the Florida panther. Now, there is
a $30 fee per vehicle, hut that covers everyone in your car and is good for 7
days. Also, the National Park Service hosts several fee-free days throughout
the year, so keep an eye out for those.

Take the Kids to the Miami Children’s Museum

Get ready to have some fun with the kids at this educational and hands-on
children’s museum! Your kids will love exploring the Construction Zone,
the Multi-Sensory Room, and the Castle of Dreams! And if you'd like to see
this museum for free, stop by the third Friday of every month from 3pm-
Spm.



Browse the Farmer’s Markets

If you're looking to do some shopping, look no further than the many
farmer’s markets offered in the Miami area. The Brickell City Center Market
1s held every Saturday from 10-3 and features locally grown produce. And
the Adrienne Arsht Center Farmer’s Market is held every Monday from 4-
8:30pm and features produce and prepared foods.

Visit HistoryMiami

If you want to learn more about Miami, look no further than the
HistoryMiami Museum. This unique museum is a Smithsonian affiliate,
and works to show visitors how Miami came to be the wonderfully diverse
place it is today. And you can enjoy the museum and activities during their
Free Family Fun Days on the second Saturday of the month from 10am -
Spm.

Explore Biscayne National Park

A national park located south of Miami, ecosystems like Biscayne Bay and
its offshore reefs, are protected because of Biscayne National Park. And
from December through April, the park hosts a Family Fun Fest on the
second Sunday of the month, with fun, hands-on activities for the kids, that
are sure to bring a smile to their faces.

Check Out the Trains at the Gold Coast Railroad
Museum

Every first Saturday of the month, you can explore this awesome and fun
railroad museum for free! Home to over 40 railcars, they offer fun, games,
and lots (and LOTS) of trains!

Peruse the Redland Market Village

This Farmer’s Market is located on 27 acres and features both and indoor
and outdoor Farmer’s Market, 22 food trucks, and fun for the whole family.
Parking and admission is free, and it's open Thursday-Sunday.



Tour the Biltmore Hotel

Free walking tours of the beautiful Biltmore Hotel are held on Sundays at
1:30 and 2:30, where your guide will tell you about the hotel’s history and
show off their amazing grounds.

Meteor Shower Bike Ride

The only thing cooler than riding your bike through the Everglades, is
doing it during a meteor shower. You can join a park ranger for the 15-mile
bike ride during certain evenings when a meteor shower is happening. Call
for reservations.

Enjoy a Miami Art Walk

The Miami Design District hosts free public art walks twice a month - on
the second Sunday and last Wednesdays of the month! These interactive
and informative art walks coincide with the Family Fun Days and the
Market at #MDD, respectively.

Enjoy the Gables Art Walk

The Gables Art Walk is held the first Friday of the month, and takes you
through the art galleries along Ponce de Leon Boulevard. There is even a
special trolley that will loop you between the Coral Gables galleries and
other art venues.

Celebrate Viernes Culturales

Head out to Little Havana to celebrate Viernes Culturales on the third
Friday of the month at Domino Plaza. There’s a children’s village, art,
dancing, music, and so much more at this family-friendly event.

Visit The Bass

The Miami Beach contemporary art museum, The Bass, offers free
admission days on the last Sundays of the month! This place is awesome,
and you can even get to it via the trolley.



Eat Free Tacos at Wood Tavern

I know you love tacos and free stuff, so this deal’s for you (and everyone)!
Wood Tavern sometimes offers free tacos on Taco Tuesdays! How cool is
that?! Stay in the know by following their social media channels.

Experience a Wynwood Second Saturday

On the second Saturday of each month, visitors can explore the Miami art
scene during an art walk between Miami Avenue and Northwest Second
Avenue. Starting a 6 pm, this even features art galleries, restaurants, and
shops.

Enjoy a Movie at SoundScape Cinema Series

Visitors are encouraged to bring a picnic dinner and blanket and enjoy a
free movie under the stars every Wednesday from October-May at
SoundScape Park.

Take a Backstage Tour of the Adrienne Arsht Center

Learn about the Arsht Center’s history and architecture during these free,
twice-weekly tours. Held on Mondays and Saturdays at noon, the tour is
about an hour, and also allows you to enjoy the views of Biscayne Bay and
the Miami skyline.

Take a Backstage Tour of the Adrienne Arsht Center

Learn about the Arsht Center’s history and architecture during these free,
twice-weekly tours. Held on Mondays and Saturdays at noon, the tour is
about an hour, and also allows you to enjoy the views of Biscayne Bay and
the Miami skyline.
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Heading to the Sunshine State? Before vou hook yvour family vacation, take a look at the
list of best resorts in Florida. These family-friendly escapes have the perks that kids will
love...and amenities parents can't live without.

From all-inclusive to hest beaches on each FL coast. . and from Orlando to the Keys, these
are the best of the best selections for families. Did we miss your favorite? Let us know!



Courtesy of Sandestin Resort

Best All Inclusive Resorts in Florida

Sandestin Golf and Beach Resort

This jaw-dropping golf resort sits on 2,400 acres, with more than 30 different
neighborhoods located on both sides of US 98. Whatever type of accommodations you
want, Sandestin Golf and Beach Resort has them: condominiums, villas, town homes, or
hotel.

All have a pool accessible, and everything is connected by bike and walking paths, in
addition to a resort wide tram system that is used by all Sandestin guests no matter where
they stay. No hikes? No worries!

Bike rental, fitness center access, tennis court time, resort transportation, and water sport
rentals like kayaks and boogie boards are all included in your resort fee, so your kid's
ever-changing requests will not cost you an arm and a leg.

‘What about the adults? With 30+ awards given to their four golf course options, you know
it's going to be great. That's what has attracted high-profile events and competitions
including the Champions Tour, NCAA National Championships.

The Breakers Palm Beach

Florida’s legendary Henry M. Flagler founded this resort in 1896, an entrepreneur and
industrialist that specialized in luxury! The Breakers is modeled after the Villa Medici in
Rome, with cozy rooms and suites steeped in fine details.



Soak up the sun on the private beach, or take a dip in one of four pools at The Beach Club.
Dine by the massive main pool or bring the kids to the zero-entry swimming pool for
gplash time. There is also an adults-only infinity pool for your alone time, and a fourth
option for the guests of the private bungalows.

Kids Camp offers activities including scavenger hunts, nature excursions, and more. Take
advantage in the day (9am - 3pm) or evening (5:30pm - 9:30pm) for a little date night
freedom.

For families spending time together, try the family fitness class, the arcade and video
game lounge, baskethall court, family golf clinics, or bike rentals. You can also take on
kayaking, scuba or snorkeling together. And we love The Italian Restaurant, a cozy dining
option within the Family Entertainment Center where you can dine while your kids
explore the play area.

Club Med, Sandpiper Bay

Sandpiper Bay Eesort is located on the banks of the Saint Lucie River near one of our
favorite spots in Florida, Martin County. No familiar with Club Med? It's only one of THE
most Kid-friendly all inclusive experiences in the world.

Leave the kids to enjoy the teen or kids programs, with their own splash-pad play area,
while you take on the adult pool, spa or golf. Or take on paddleboarding, swimming,
beaching, sailing clinics at the tennis courts, and more. And get this. . trapeze school!

Inside Tip: If vou are not looking for all inclusive, but you want to be in this area then I
highly recommend 0Old Colorado Inn.

The lobby of Havana Cabana



Best In The Florida Keys

Isla Bella Beach Resort

Of the two-to-three -dozen Florida resorts we have enjoyed, Isla Bella is my favorite. It is
bright and airy, grand and glorious — all without being pretentious or sacrificing the cozy,
welcome feeling.

From the moment you drive through the gates in Marathon, past the palm tree oasis, you
know you are somewhere special. Every room faces the mile of waterfront property, with
1 and 2 bedroom guest rooms, to much larger suites.

If you can draw yourself from the impeccable view on the halcony, then head to one of
five different pools dotted over the property. We adored the main pool, with a restaurant
on deck for drinks, snacks, and delicious ice cream.

Other drink and dining options include Il Postino, with hand-made pizza from a
traditional wood-fired oven, fresh pastas, and coastal cuisine, the Beach Bar (with an
amazing Frose) or the Marketplace Cafe for coffee and bites.

The Marketplace is also where you can learn about the resort activities like biking,
kayaking, boccee, dive-in movies and more, all of which are included with your resort fee.

Havana Cabana Key West

Havana Cabana is a fun way to experience Key West! Let's start with the coolest feature
of this boutique escape — Key West’s largest pool! It's a much-welcome oasis with palm
trees, cozy nooks, oversized games, a a tiki har with daily specials.

I enjoyed all the nostalgic touches and nods to Cuba. . _the hicycle or vintage Vesp rentals
are awesome! Rooms are spacious, with views of the Gulf that offer the perfect breeze at

night.

Midday, grab a mojito and let the kids snack on free appys like churros or cookies, while
they splash in the pool. It's easy to get to Duvall Street from here, and going back-and-forth
to appease the kiddos was no bother.

Oceans Edge Resort & Marina

Oceans Edge is one of the newest resorts in the area, and brought to you by the zame
group as Isla Bella (above) so of course we are raving about it. All of the rooms come with
ocean views and access to six pools, plus a bar & grill with lovely seating.

Resort fees include paddleboards, kayaks, bikes and more, or take the free shuttle to
Downtown Key West every hour. This is the ideal spot for those wanting to leverage the
full-service marina as they explore Key West.
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Best Florida Beach Resorts With Ocean Views

Embassy Suites, St Augustine

We give this Embassy Suites two thumbs up for outstanding ocean views. It sits beside 5t
Augustine‘s Anastasia State Park, so the beach feels private and secluded, which we love.
You can see the beach from select rooms and from the outdoor pool/outdoor bar.

Just recently opened, everything is fresh and new .. there is a great restaurant...and plenty
of space for kids. Heck, they even offer surflessons! You'll also find plenty of beach chairs
and umbrellas, and a short walk to the fishing pier.

Margaritaville, Hollywood

The Margaritaville Hollywood Beach Resort boasts a world of activities for kids, like the
LandShark pool with a water slide and waterfall. Beachside recreation includes a
FlowRider surfing simulator, jet skis, stand-up paddleboarding and more.

The Parakeets Kid's Club is situated behind the LandShark Pool on the beach level,
especially for kids 4-12 yo. Pool and beach games, arts and crafts and other fun activities
allow parents to get away to the spa or the adult-only pool. And when the kids are ready,
you are right on the white sand heach of Hollywood! The ocean is calling you to gorgeous
South Florida.



sunset Key Cottages

If you are looking for a family escape on a private island, ready to bask in luxury and soak
up the sun, then make your reservation at Sunset Key Cottages. Pick from 1 bedrooms to
large, 4-bedroom houses with private pools. They feature full Kitchens, or you can dine at
the island’s award-winning restaurant.

Sure, you could sit at the pool. . but why would you do that when the beaches white sands
are calling? Complimentary towels, chairs and large tiki hut umbrellas are also provided.

Top notch scuba diving opportunities abound in Key West, so don’t miss that opportunity
when you are visiting.

Courtesy of Sandpear]l Resort

Best Views of the Gulf of Mexico

Hilton Sandestin Beach Golf Resort

Hilton Sandestin Beach Resort is Destin’s largest full-service resort located directly on
the beach, so you can travel between your room and the sand within minutes. The resort
offers day and night time kids' programs, child care services, variety of kid-friendly
restaurants with great kids’ menus, and Family Parlor Suites that come with bunk beds in
a little private alcove. It truly is one of the hest family beach resorts in Florida!

There are indoor and outdoor pools, poolside cabanas, beach volleyball, bike riding, golf,
and tennis — whew! And just a bit down the road is Big Kahuna's Water Park. It features
more than 40 water attractions — water slides, pools, waterfalls, a lazy river and a wave
pool.



South Seas Island Resort

South Seas =itz on Captiva Island, on what was originally a key lime plantation. Stay in the
large, comfy rooms of the Harborside Hotel or pick a vacation rental cottage for even
more space.

You'll have access to golf, tennis, nature and water activities, and so much more. For
families, explore the 2.5 miles of white sand beach, or try one of three pools, two HZWhoa!
Water Slides, and one waterfront tiki bar. Also, try Sanibel Sea School for kids 6-13.. take
guided shelling walks especially for kids..or drop the kids off at Camp Skullywags for art,
crafts and games.

Sandpearl Resort Clearwater Beach

Sandpear] Resort is a Clearwater Beach favorite for families; pick from guest rooms or
larger suites. As for family fun, you will find beach chairs and cabana rentals, hammocks,
wave runners and volleyball right on the beach, as well as food service. One of our
favorite perks? Family s‘'mores nights at the fire pit on the beach, and sand sculpture
lessons during the warm months.

Poolside fun includes Inxury cabana rentals, a zero-entry section for kids, and dive-in
movies and Mermaid Tales seasonally. Finally, Kids Club, open seasonally for kids 5-10 yo
offers 4-hour seszions of fun so you can escape to the spa.

Courtesy of Loews Miami Beach, the SOBE Kids Club



Best Luxury Family Resorts in Florida

Acqualina Resort & Spa

Acqualina Resort in Sunny Isles Beach, FL is just outside Miami and holds the title of Best
Resort in the Continental US, among others.

Children 5-12 yo have free access to marine biology-inspired activities, and everyone can
enjoy the oceanfront soccer field, baskethall net, fooshall, and chess. You can even rent
Strider Bikes for the littles!

The Beach Club Pool is ideal for families, and the The Recreational Pool is always filled the
activities lead by the staff . or escape to the adult pool for some R&E. On the beach, enjoy
loungers, umbrellas, hammocks, and a beach butler for libations.

The Ritz Carlton, Amelia Island

We love RC for families, and especially love the details at The Ritz-Carlton, Amelia
Island. Select from guest rooms, Club rooms or suites, with amenities including 1.5 miles
of beachfront, PGA Championship golf, restaurants, a spa, multiple pools, and more.

Your resort fee includes a heach nmbrella, hoogie board usage, a fitness class per day, bike
rentals, spa access, tennis court usage, practice facility access to the golf course, and more.

The kids will really love a Pirate’s Tuck In or a Pirate Indoor Campout, with a pirate-
themed tent (complete with porthole window,) a book, treasure chest, and more - perfect
for celebrating the history of Amelia Island. Enjoy time in the game room facility, take
comfort in kid's meal plans, or check out the Kids Night Out and Ritz Kids activities!

Loews Miami Beach

South Beach with kids? Loews Miami Beach iz where to stay! First, let’s point out that
Georgia and Florida residents get to experience the newly renovated rooms, new
restaurants and new pool deck with daily breakfast for two, free valet parking and free
wi-fi! Be sure to ask for the Resident Package.

For kids there is the SOBE Cluhb, with half and full-day programs for kids 4-12 yo, plus
evening programs on the weekends. There is a rec room with video and arcade games for
kids, a zero-entry pool with pop up fountains, and a shaded sandpit area for no-fuss play.

There are even kiddo spa packages available! And don't miss Family Cocktail Hour Friday
- Sunday, with special cocktail and mocktail concoctions everyone will love.,



Best Resorts in Orlando

Legoland Hotel

Legoland Hotel is only steps from the Legoland Theme Park, but that's just the
beginning. There are themed, bunk rooms for the kids, early park entrance, and zero-
entry pool with lifeguards! Legoland Florida Hotel is the only Orlando resort that includes
breakfast. You'll dine on pancakes, French toast, custom ordered omelets, lox and bagels,
and oh-so-much-more at a breakfast feast fit for a king (or queen!) Each kiddo staying at
the hotel can take a FREE Master Builder class. It is only for the kids at the hotel, so it isn't
crowded; it's very personahle.

If you have little kids, I recommend skipping the main hotel and opting for the Beach
Retreat. The pace at the retreat is much slower. The crowds are thinner. The vibe is

quieter.
Four Seasons Orlando

If you're looking for luxury at Walt Disney World, then Four Seasons Orlando is your
answer. Your oasis feels more like home than hotel, dotted with gardens, pools, and more.



As an WDW hotel, you gain extra Magic Hours and FastPass+ opportunities 60 days in
advance of your stay. When you're not at the parks, splash around with the kids at
Explorer Island. They will love the water slides, spray ground, pools and lazy river with
waterfall.

Kids 4-12 yo can play at the complementary camp, with supervised swimming, indoor
sports, video games and crafts. There is also a Saturday evening service available for a
zmall fee.

Animal Kingdom Lodge

Animal Kingdom Lodge is another luxurious WDW hotel, with all the on-site perks and
amenities. We love this park because of the 30 different wildlife species on site. Be sure to
book the Wanyama Safari and Dinner for up-close animal encounters you won't find
anywhere else outside of Africa!

There are two pools — one at 11,000 sq ft, letting you face the Uzima Savanna as you soar
down the water slide. The second pool is a little smaller, but the water slide is 2x the
length! There is a zero-entry section and nearby playground the kids will adore.

Unexpected Fun

Westgate River Ranch

The award-winning Westgate River Ranch sits on 1,700 acres of land surrounded by
400,000 acres of protected wetlands. . with dozens of opportunities for families to unplug
and reconnect. You can pick a Lodge Guestroom or Suite (even a Deluxe Suite!) or indulge
the family in a Cottage, Cabin or Rail Car with bunk beds the kids will enjoy.. but for us,
there was no choice except a glamping tent.

Cinnarmon rolls, fresh fruit, warm meat pies and coffee are delivered to your tent each
morning. Be sure to rent a golf cart to make your way around the property, which includes
a rodeo, adventure park, swimming pool and more. Yowll also want to reserve an air-boat
ride or a horseback riding adventure.
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27 Things To Do In Miami With Kids,
Guaranteed To Make Them Smile

TOPICS: All Things Florida
LAST UPDATED: 05/22/2019

When I say Miami, do you think “adult vacation?” It's time to change your mind! There are
so many fantastic things to do in Miami with kids.. .you won't even be able to do them all
in a weekend! So pack your bags, we're going to South Florida!

Below you'll find the top things for kids. .. plus our favorite places that work for adults but
are also kdd-friendly (because that's the way we prefer to travel).. .and then several
restaurants that will make mom and dad just as happy as the kiddos!

What is your favorite family adventure in Miami?? Did we miss it? Let us know! And don’t
miss our post about FREE things to do in South Florida’s capital.



Miami’s Top Adventures for Kids

Zoo Miami

Zoo Miami is the largest and oldest zoo park in Florida! In addition to a special Everglades
animal exhibit (with a river ride!), yowll find species from Africa, Australia and Asia. Geta
lay of the land by starting with the monorail ride around the park, and be sure to finish at
the Critter Connection petting zoo.

When you start to feel the heat, head for the water park.__just be sure to watch the clock
for scheduled animal feedings and events throughout the zoo. We love the giraffe

feedings!

Speaking of feeding. . .when it's time to feed your own kiddos, there is food at one of 4
restaurants inside Zoo Miami, including a newly opened indoor seating cafe in the
Everglades area of the park.

Miami Children’s Museum

56,000 square feet of awesome-ness for kiddos can be found at the Miami Children’s
Museum. It has received myriad accolades from Best Museum in Miami to Best Children’s
Musewm.

There are far too many exhibits for us to mention here, but favorites include the “Health
and Wellness Center” where toddlers can measure their long jump and explore an
obstacle course. On weekends, kids can climb the Mt MiChiMi rock wall! And finally, the
Sketch Aquarium - first launched in the US right here in Miami, kids will love “drawing”
in the digitized underwater world.



Frost Museum of Science

If STEM is on yvour agenda, then make time for the Frost Museum of Science. This truly is
a world-class science museum, with six floors of interactive exhibits, plus a 250-seat
planetarium and 3-level aquarium!

Exhihits in the North and West Wings include an immersive laser show, an Everglades
exhihit, and a biology exhibit. And did we mention the roof? You'll find a lunar terrace for
stargazing and a solar terrace with a city-farming exhibit. And we haven’t even scratched
the surface!

Venetian Pool

Once a rock quarry, this area of Coral Gables was refurhished into a spring-fed pool in
1924, It i= open to the public for a fee, and on a hot day, it is worth the price of admission!
In fact, the Venetian Pool is the only swimming pool on the National Register of Historic
Places. Cool, right?

As T said, it is spring-fed. . so the water is cold. We visited in late Spring and it was packed,
and my boys could only stay in a few moments at a time because of the temps. No worries
—they played in the man-made beach area and noshed on treats from the cafe.

There is a small area that is relatively shallow (the foreground in the photo above) that is
ideal for younger kiddos. . but older kids will love swimming out to the waterfall.
Lifeguards are on duty!

Miami Seaquarium

The Miami Seaquarium is a 38-acre oceanarium near downtown Miami, and is the oldest
oceanarium in the US. You can watch a show, swim with dolphins, see a number of
exhibits, and more.

Jungle Island

Part zoo, part theme parlk. . the kids will have a blast at Jungle Island, especially with the
wide variety of “play” available. Soar in the rock climbing and zip-lining area, feed the
animals in the petting zoo or play with the kangaroos. Watch the animal shows, and even
get up close and personal with lemurs and sloths!



Everglades Safari Park

An airboat ride through the Everslades is a MUST, and Everglades Safari Park is where
vou need to make it happen. You can see an allizator show, and even hold a baby alligator
and get a photo. You can even TEY alligator bites! (Hint: Tastes like chicken!)

The airboat ride is about 45 minutes; you have a chance to see wild alligators but
remember that they will likely be hiding in the warmer months. This is the best airboat
alligator experience you'll find in the Miami area.

Bayfront Park

We took the boys to a number of playground parks when we visited, and this was our
favorite. Parking was easy (get the parking app) and we loved that it was right on the
water. Mom and dad watched the million dollar yachts coming in and out, while the hoys
plaved on the playground.

There is a cool slide hetween the parking and the playground. It looks like a piece of art,
but it's a spiral slide for kids! We also appreciated the shade trees, and loved hanging with
local families.

This park is MUCH larger than just the playground area - there are concerts here, yoga in
the park, weddings and more! Oh - and in the Intercontinental Hotel next to the
plavground, there is a restroom next to a Starbucks. You're welcome.

Crandon Park

Crandon Park sits on the northern end of Key Biscayne, and it is an exceptionally family-
friendly beach destination! It's about 2 miles long, and is consistently named one of the
best beaches in the nation. Yowll find concessions, restrooms, and plenty of picnic spaces.

Crandon Park is known for it's beach, but there is also a golf course (a former PGA Senior
Tour stop), and a nature center.




Best Spots to Make Everyone Happy

Little Havana Food & Cultural Tour

This was my favorite part of our entire 18-day Florida road trip. I love love love this tour,
and I highly recommend it. If you are in Miami for just a half-day or for a full week, TAKE
THIS TOUE.

Does it work for kids? YES! Allow me to be honest for a moment._.my kids hate walking,
and they are not adventurous eaters. ..and they enjoyed this tour as well. Another perk?
There is a kid-priced ticket.. pretty rare! And if they are not eating, they are free. We
bought one kid-priced ticket and they shared the hites. __this worked well because they are
not hig eaters and the hites were enormaous.

You can see their website for all the tastings. ._the kids’ favorite was at the firumit stand
shown above, Los Pinarenos Fruteria. We tried a Cuban drink called guarapo. It is made
from “juicing” sugar cane.. just add ice! They loved seeing the juicing machine, and
savoring this amazing drink.

There are also Cuban sandwiches, ice cream. . .and when we stopped for an authentic
mojito, they had non-alcoholic mocktails waiting for the boys!

Robert is Here

This fruit stand specializes in rare and exotic fruits (though yow'll find vour traditional
favorites here too!) We tried Guanabana for the first time and LOVED it — it tastes like
pineapple cotton candy (and it is said to be a cancer fighter!)

The boys picked out mangos, baby bananas, miracle fruit (so much fun!) and a coconut of
course! They drilled a hole so we could drink the juice, and then they cracked it open for
us.

The big draw to Robert is Here are the smoothies and milkshakes. . .youll stand in line,
but it iz worth it. All it is is fruit and ice (smoothie) or fruit and mile (milkshake.) They also
have guarapo!

Bill Baggs Cape State Park

The lighthouse was closed for tours when we visited, but we enjoyed exploring the
lightkeeper’s house and taking photos of the outside of the lighthouse. Weekends offer
hours for climbing, so plan your visit better than we did. ha.

We like Bill Baggs Cape is because, even though it was Spring Break in Miami during our
visit (ie large crowds) there were very few people here.



It is easy to enjoy the 1.5 mile stretch of beach. Dr Beach (who named Bahia Honda State
Park a top beach) also named this beach one of the best in the US. There is a reef off
shore, so the waves are tame, making it ideal for kiddos. You can also rent a hike (they
have quad hikes!), an ocean kayak or a hydro hike.

South Pointe Park

At the southern-most point in Miami Beach is South Pointe Park, which is where you
need to be for sunset! The views are spectacular, and the vibe is much more laid back than
yvowll find off Ocean Blvd.

Go well before the sun sets, though, because there is much to do. There are cute seating
areas, a playground and splash ground for the kids, a pier for viewing the ocean and
skyline, and of course._..the beach!

The locals gather here to walk, jog, and hang out. We also enjoyed “sightseeing” near
Smith and Wollensky, the upscale steakhouse at the park. It was a little too fancy for a stop
with our kids, but the boys enjoved playing Frisbee nearby so we could see the cars
pulling up...so many Corvettes, Lamborshinis, Porsches....even a Rolls Royce,

We also did a photo shoot with Flytographer while we were here, which was a great way
to remember our vacation. We've done this at a few fun destinations hefore, but especially
loved the backdrop here! Use my link here to get $25 off your shoot, if you want to try it!

Pinecrest Gardens

If you want to escape the city, head to Pinecrest Gardens, which is essentially a tropical
rainforest in the middle of Miami. It's a popular place for locals to bring the kids because it
is quiet and clean, with a friendly staff and affordable prices. . ..and plenty of shade.

Kids will adore the petting zoo, splashground, and playground. You can feed the Koi, or
take on a game of dominoes or oversized Chess. It's also fun for a Friday night, where you
can take a Flashlight Tour (BYOFlashlight) and end the evening with a movie among the
irees.

Life imitating art....at Wynwood Walls



Wynwood Walls

Miami's Wynwood Art District will blow your artistic mind, with murals from artists
around the world. It was started in 2009, when the late Tony Goldman saw an opportunity
to reform the appearance of the Warehouse District’s large concrete walls (with no
windows.)

Since its inception, the Wynwood Walls program has seen over 50 artists representing 16
countries and have covered over 80,000 square feet of walls!

There are a number of tour opportunities here. . walking tours, biking tours, early access
tours. ._.but with kids, we preferred to go at our own pace and I'm glad we did. The baoys
loved it, and had a ton of gquestions._ I recommend downloading the app before you go, so
you can learn about each artist.

Finally, three more pieces of advice: Go early so you can take your selfies and photos with
a smaller crowd and without baking in the sun; prepare to stay longer than you plan,
because it is breathtaking and there is so much to see; and cool off with an icee from a
street vendor for the kids and a delicious (hest in Miami??) nitrogen cold brew from
Panther Coffee.. right near the Walls.

PS - If you want a guided tour with the kids, we recommend this one. It's affordable and
only an hour.

Vizcaya Museum and Gardens

James Deering was an industrialist and antique collector from Paris that built a grand
home just outside Miami, which is now the Vizcaya Museum.

Are young kids going to LOVE this place? Probably not.. hut it is great for older kids to get
a glimpse of European architecture..and everyone is going to love the gardens on the
water, and labyrinth. And on many Sundays they offer super family programs.

Skip the guided tour, and go at your own pace...and if the kids will allow, dress them in
their cutest for photos. . this is a popular photo spot for wedding and quinceanera.. the
backdrops are gorgeous.

Coral Castle Museum

The Coral Castle might appear uninteresting to those who don’t know the story...so he
zure to share this tale of true love before visiting,.

Latvian Edward Leedskalnin loved a woman 10 years his junior and was all set to marry
her, when she cancelled the wedding the day prior. In a pledge to his love for her he set to
building her a monument that is now Coral Castle.



This 5 ft, 100 Ib man created the monument by himself, using hand carve tools only - 1,100
tons of coral rock! He started in 1923, . and finished the sculptures by 1940, at which time
he started building a wall around them. According to records, the coral walls weigh 125
pounds per cubic foot. Each section of wall is 8 feet tall, 4 feet wide, 3 feet thick, and
weighs more than 5.8 tons!

Oleta River State Park

Dubbed Florida's Largest Urban Park, Oleta River is about 30 min north of Miami. There
are 15 miles of trails for biking, a heach, cabins and more. But the real draw here is the
ahility to kayak through the mangroves of the Oleta River.. or tackle the Haulover Inlet
that leads to Biscayne Bay.

Speed Boat

If you're a child of the Miami Vice era, then you can't visit the city without taking a speed
boat ride! The kids will love it, too.

Jet Boat Miami offers 30 min tours for “adrenaline junkies” — you will be going “pedal to
the metal,” doing twists, turns, and getting SOAKED! Kids need to be 3yrs or older, and if
you (or the kids) get sea sick or scared easily. _opt for their yacht experience instead.

Splurge on the Bahamas
Bahamas?? Yes!

Bimini, the nearest island to the US, is about a 2-hour catamaran ride away. You spend
about 6 hours on the island, with plenty of time to relax on the heach, take in some water
sports or try the local restaurants. You can rent a golf cart to get you around the island
easily. In the late afternoon the ferry will take you hack to Florida.

Bimini is kmown for white sand and fresh, mineral-rich pools. Ernest Hemmingway even
wrote To Have and Have Not on the island during his fishing breaks.

You have the option of adding a day pass at the Hilton Resort on the island, which we
recommend if you have kids. It just makes life easier. In fact, vou can even stay overnight
here and catch the ferry back the next day.




Eats Adults and Kids Will Adore
The Wharf

My Atlanta friends will find that The Whart is a lot like The Roof of Ponce City Market. ..
only on the water! By night, it's for the adults, but during the day it is family-friendly.
There are lawn games like cornhole and ping pong, live music, rotating food trucks, a bevy
of vachts pulling in, and so much fun. If you want a more formal lunch, try the seafood at
Garcia’s. And yes, Fido is welcome.

Ms. Cheezious

What started as an award-winning food truck now has a permanent home in Coral Gables.
And what kKid doesn’t love a grilled cheese?? There are dozens of options to choose from at
Ms. Cheezious that will also make mom and dad happy - like the Frito Pie melt, or the
Italian. Save room though, you MUST get the §'Mores Sandwich for dessert!

Lolo’s Surf Cantina

Lolo’s is right across from Miami Beach, so make it a treat when you are visiting there. ..
just get an outside tahle. After the kids down their tacos, try the Corn Cake with Creme
Fraiche Ice Cream for dessert — divine. Then send them over to the playground at
Marjory Stoneman Douglas Park, where you can watch them play while you order a
margarita. Tuesday’'s come with 1/2 price tacos!

Ricky’s South Beach

We didn't visit Ricky’s ourselves, but this tip came from the Miami Herald.. bring the kids
for dinner, 5pm - 10pm because it's happy hour and drinks for the parents are 1/2 price. ..
and they each come with two arcade tokens, which means the kids will be busy on the
vintage arcade games. Pizza is on the menu, which means everyone is happy.

Biscayne Bay Brewing Company

Searching for a local craft beer? Head to Biscayne Bay Brewing Company where you can
get a flight and a bite — and both are delicious. It's not easy to find, but don't give up.

Stake out the room to the right as you enter; there are games for the kids like Kenva and
dominos..and also awesome? Noon — 3pm on Saturday, the kids eat free. . pizza, grilled
cheese or chicken fingers. Yay!

Sugar Factory

Yes, it's a candy store.__but yvou can also eat at Sugar Factory! There are all the staples kids
enjoy, and the Chinese Chicken Salad works for the adults. The milkshakes are over the
top here — there is even a Bacon Cheeseburger Milkshake! Whoa!



Jaxson’s Ice Cream Parlor

There are a plethora of food options here, but Food Network and GMA didn’t come for the
2 dozen varieties of wraps and hotdogs. . the star is the ice cream! People have been
coming to Jaxson's since 1957 for excellent ice cream.

Ice cream soda’s, parfaits, floats, and goblets. . there is even a monstrosity called the
Kitchen Sink! Try the Chocolate Suicide or a Turtle Sundae. For the boys? A Strawherry
Split: Strawberries over three scoops of ice cream, topped with a cherry, plus an exira side
car of whole strawberries.

They're open really late, which makes for a fun late-night adventure when you're on
vacation.

Where to Stay

Trying to decide where to stay with kids? We recommend either Acqualina Resort & Spa
or Loews Miami Beach. You'll find a full list of our favorite Florida Beach Resorts here.



Forbes

These Miami Tours Will Show You
A Different Side Of Magic City

J

There’s a lot to love about Miami. The laid-back citv’s got endless sunshine,
Michelin-starred restaurants, covetable shopping, glitzy nightlife and beaches
for days. But bevond Miami's surface-level glamour is a colorful, culture-fueled
soul. It’s a side of Magic City that’s difficult to discover on a brief visit—unless

yvou know where to look.

Miami doesn’t have to remain a mystery. These Miami tours will give vou an
inside look at the city, from its mobster history to its world-famous street art

scene. ¥
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See Miami Beach by bike

Hoping to cover a lot of ground on vour first trip to Miami? Don’t hoof it—
explore on two wheels instead with Bike & Roll Miami. Professional tour guides
will lead vou on invigorating bike tours through Miami Beach. You'll feel like a
star in yvour own personal music video as vou breeze by the classic Art Deco
hotels and luxury cars on Ocean Drive and cvele the gorgeous beach-flanked
path shaded by palm trees in Lummus Park. The guide will pause the ride
periodically to tell visitors about local history and architecture. Plus, you'll get
the inside scoop on the best places to take photos around stunning South Point
Pier. Who knew working up a sweat on vacation could be the best way to see a

city?



Miarmi Culinary Tours will show you where to find the best gelato in the city. Jon sweeT

Eat vour way through South Beach

The best way to experience Miami is not through vour eyes, but through vour
belly. Enter Miami Culinary Tours, a local tour company that adds an edible
twist to the traditional walking tour. Its South Beach Food & Art Deco Tour
shows travelers where to find the best bites in the neighborhood. You'll taste
the best empanadas in town at Bolivar, sip sangria and gaze at the stunning
mosaics at Gloria and Emilio Estefan’s restaurant Larios on the Beach and
sample traditional Italian gelato, among other foodie experiences. Along the
way, the guide will explain how each tasting tells the storv of Miami’s culture.
She’ll also tell vou about key points of interest, like the former Versace
mansion. When yvou book the tour, request to have Gina Natoli as vour guide.
She has an incredible amount of knowledge about the history of South Beach,
especially Prohibition-era Miami and the mob scene. Want to know how
revelers in the 1920s knew where to find a secret places to drink and gamble in
Magic City? It might have something to do with the patterns of the tiles outside

of the hotels—but you'll have to take Natoli’s tour to find out more.



Experience Wynwood through the eyves of an artist

Countless Instagrammers head to Wynwood every day to snap photos in front
of the famous street art. But these murals are much more than just eve candy—
they're meaningful pieces of cultural expression that comment on evervthing
from politics to pop culture, and they deserve more than a passing glance.
Miami’s Best Graffiti Guide will give yvou the inside scoop on Wynwood’s world-
famous street art scene. Owned and operated by artists, this tour takes you
through the neighborhood’s sprawling, colorful murals, explaining how
Wynwood evolved from an industrial zone to a vibrant, creative community
that draws artists from around the globe. You'll alzo learn the difference
between street art and graffiti (no, thev're not the same thing!), the code of
honor and rules of etiquette among street artistz and the deeper meaning
behind some of the splashy works. But more than anything, the guides’ passion
for the art will give vou an entirely new appreciation for this unique part of

Miami.
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2’7 Things To Do In South Florida On The
Ultimate Vacation Roadtrip
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Heading to South Florida? These Florida cities are packed with so much excitement that it
can be difficult to prioritize the fun. No worries, we've selected the 27 things to do in
South Florida that we know will bring a smile to your face!

Whether you are visiting on the Gulf side or splashing in the Atlantic, this is your go-to list
for South Florida fun!



Sarasofta

Lido Key Kayaking

Escape the every day by paddling the labyrinth of tangled branches in the mangrove
tunnels of Lido Key. Afterward, head to the bay where it's likely you'll find manatee
swimming up close and personal. This is the ideal place to see Sarasota (and marine life)
from a new perspective. You can rent a kayak and self-adventure, but we recommend a

ride with Kayaking SRQ.
The Ringling

Are you ready to join the circus? Get lost in banyan trees, find a hidden playground, and
see European Old Master paintings all in a day at The Ringling. Don't miss the museum
where you can test your skills as a circus performer - walk the tightrope or stuff yourself
into a clown car.



Ft Myers
Key West Express

Yes, we think vou should hang out in beautiful Ft Myers and experience all she has to
offer. But when you're done, jump aboard the Key West Express and take the FUN FUN
FUN route to a day trip in Key West. Your jet-powered catamaran includes air
conditioning inside with comfy cozy seating areas, exterior decks for the best views and
some vitamin D, plus a full galley and bar.

Youwll have about 4-5 hours to explore Key West, or you can plan an overnight and take the
Ferry back the next day!

Sanibel Island

We love its charm, the slow pace, and the fact that Sanibel Island is not overdeveloped.
The opportunities to get out and explore the island’s mangrove ecosystem and its animal
and plant life are plentiful. Shelling, kayaking, biking. . It's a getaway where you can truly
get away!




Naples

Naples Botanical Gardens

Naples is one of the wealthiest cities in the US, known for high-end shopping,
world-class dining and pristine golf courzes. But that's not all they offer. The
Naples Botanical Garden is world-renowned for it's 170-acres of gardens featuring
plants of the tropics and subtropics — from Florida to Brazil to Asia. You'll find
walking trails, a Butterfly Garden, and an interactive children’s area, too.

Clam Pass Beach

This beautiful beach access point is one of the most popular family-friendly spots in
Naples, hidden behind Naples Grande Beach Resort. You'll take a half-mile
boardwalk stroll {or an awezome tram) through the mangroves to the beach.

You'll find all the necessary beach staples — a picnic area, concessions, restrooms,
and outdoor showers — plus you can rent beach chairs, cabanas, kayaks and more.
But the real fun here is shelling, so be sure to stop by at low tide.

The Conservancy of Southwest Florida offers guided nature walks Monday through
Saturday from December to April at 9am - just show up!



Boca Raton

Gumbo Limbo Nature Center

Gumbo Limbo is a tree...often called the “tourist tree”
because of the red peeling bark. But it is also the name of a Nature Center that we
were turned onto by our friends at Waterstone Resort and Marina.

Gumbo Limbo is best known as a rehabilitation center for sea turtles. And there’s
plenty more to see. We enjoyed the various snakes, spiders, a blow fish, and even a
moray eel!

Morikami Museum and Japanese Gardens

Maybe I'm hiased, as my years of living in Japan have made me partial to their
culture and lifestyle, but the Morikami Museum and Japanese Gardens should
not be missed.

Be sure to make time for both the museum and the garden. There are classes,
family fun days, and a tea house with opportunities to learn and watch a ceremony.
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West Palm Beach

Lion Country Safari

Lion Country is a fantastic drive-through safari park! You'll spend the first hour
weaving in and out of the seven sections. You must keep your windows rolled up,
as the animals get very close. A rhino blocked our way in the road for a long long
time_ . until finally park workers gently nudged him out of the way. It was WILD
and aweszome — and I've never been that close to such a huge animal!

Afterward, park your car and take in the amusement park. There are more
animals, rides, and a water park. We loved feeding the giraffe and cooling off on
the water slides.

Peanut Island

This 17-acre island playground was created from dredging, but has become a
beloved hotspot for locals and visitors - for both day use or camping adventure.
Swim at one of the many swimming beaches, take in the snorkel lagoon, and more.



Ft Lauderdale

Hugh Taylor Birch State Park

Oh how we loved this park in Fort Lauderdale! Hugh Taylor Birch sits between the
AlA and Intracoastal Waterway, and is known by the locals as “central park.” You
can access the beach via a pedestrian tunnel, bike the 2 miles of the paved park
drive, or do what we did and kayak through the coastal dune lake.

Don't miss the Tarzan-evoking zulu fig tree in the main picnic area, with a crown
spread of 173 feet. It's gorgeous! There is a bar and restaurant here (ves, a BAR in
the state park!) that is a perfect way to unwind after your paddle.

Mai Kai Restaurant

Is it a restaurant experience primarily filled with tourists? Yes. Should that deter
you? No! We had an amazing time at Mai Kai — just be sure to make reservations
early for the dinner show.

The Polynesian-themed restaurant opened in 1956! It's the last restaurant/bar in
existence carrving on the traditions and serving a wide variety of the original drink
recipes of Don the Beachcomber (the godfather of tiki culture), and is listed on the
National Register of Historic Places. (Pro Tip: Get the Mai-Tai...and then get an Uber
home!)

They are super kid-friendly, too.. even bringing our boys a mocktail Pineapple
Punch in giant pineapples!



Hollywood Beach

Between Ft Lauderdale and Miami is Hollywood Beach. Hollywood Beach
Boardwalk stretches for 2.5 miles along the Atlantic and was named one of the best
beach boardwalks in the United States. If includes a playground, theatre, and
plenty of luxury hotels (like Margaritaville!) We adore the large Downtown
Hollywood Mural Project here, and spent well over an hour exploring it. While
youre in the area, don’t miss the Dania Beach Pier for a quieter ocean experience.

Miami
Bill Baggs Cape Florida State Park

We love the history here, as it was part of the Underground Railroad. You'll see
where runaway slaves and Black Seminoles secretly gathered in order to find zafe
passage to the Bahamas. Today, you can escape to the southernmost part of
Biscayne Bay for beach fun, a lighthouse climb, and kayaking adventure. And Bill
Baggs Cape is a great crowd-free place to watch the sunset.

Everglades National Park

There is plenty to do in the Everglades National Park, and we highly recommend
one of your first adventures be an airboat ride! It's a fun way to learn about this
behemoth park!



Other ways to have fun? Kayaking, canoeing, camping, geocaching. . the list goes on
forever! We love the ranger-led programs, too. They are at the four different
primary park entrances and usually free with your park admission.

If you do a guided tour — and we recommend you do - be sure to note the
approved park tour guides. You want to be with someone the Park has ordained as
a partner, so that you know that they are paying close attention to preserving the
wildlife and environment.

South Beach

If you are even remotely close to Miami-Dade, then you must make Miami Beach a
priority. We are partial to South Beach, where you can take in the famous Art Deco
design along Collins Ave, grab a Cuban coffee, and get yvour toes wet in the ocean.

Traveling through Miami with kids? No worries. Head over to South Pointe Park.
The views are spectacular, and the vibe is much more laid back than you'll find off
Ocean Blvd. There is beach, a playground, and a splashpad. And, you could make
an entire vacation of the kiddo experiences available at Loews Miami Beach.

Venetian Pool

Once a rock quarry, this area of Coral Gables was refurhished into a spring-fed poaol
in 1924, It is open to the public for a fee, and on a hot day. it is worth the price of
admission! In fact, the Venetian Pool is the only swimming pool on the National
Register of Historic Places.

Wynwood Walls

Since its inception, the Wynwood Walls program has seen over 50 artists
representing 16 countries and have covered over 80,000 square feet of walls! Get
the app before you go, and be sure to go early to avoid the crowds (and the heat.)
Best of all, it's FREE.

Little Havana

My favorite part of Miami (All of Florida??) is Little Havana and the tour we took
through Miami Culinary Tours. I recommend the food and cultural tour, with SO
MUCH food (Cuban sandwiches, empanadas, coffee, ice cream, guarapo, mojitos
and more) PLUS stops at Domino Park and a cigar store where you can see them
being rolled. It was insanely fun! If yvou do nothing else in Miami, malke it this.



Shark Valley

I was remiss in my research and only learned about this from my friends at Crazy
Family Adventure upon our return. . _and I'm also cheating because this is within
the Everglades (which I already mention above).. but it is SO COOL that it deserves
its own line item. Biking with gators!!

Eide your bikes (or walk) along the 15 mile loop that is lined with hundreds of
alligators! “It was crazy and scary and so cool!” says CFA. WOW! I can't even
imagine!

If you don’t have bikes, you can take the tram to the tower, which is at about the 7-
mile mark. Climb the tower for panoramas of the Everglades, and then ride the
tram back.

Robert Is Here

Eobert is Here fruit stand specializes in rare and exotic fruits (though youll find
your traditional favorites here too!) We tried Guanabana for the first time and
LOVED it — it tastes like pineapple cotton candy. It's often called the “Disney World
of Fruit® — ha! We also loved the smoothies and milkshakes. The line can be long,
but it's worth it.




Florida Keys

John Pennekamp Coral Reef State Park

The main attraction at John Pennekamp is the snorkeling and scuba diving. Just off
the coast of Cannon Beach in Key Largo is a Spanish shipwreck that offers a great
diving experience. They have tours that go out and they also rent all the equipment
you'll need if you don't have your own.

Another great activity at Pennekamp is kayaking and stand up paddle boarding,.
These are all for rent for a reasonable price and the 2.5 miles of mangrove trails
offer a great spot to explore.

Ernest Hemingway House

The Hemingway House was the residency of Ernest Hemingway when he lived in
Eey West, and is now a museum. The stories about the 6-toed cats are true!
Descendants of Hemingway's original 6-toed feline roam the property (there is even
a cemetery for those who have passed.) Some are shy, but others will take all the
affection you can offer.

Dry Tortugas National Park

Dry Tortugas includes seven islands about 70 miles from Key West. It's one of the
most popular Key West attractions, and rightly so. This half day trip can be made
into a camping adventure for those who want the best experience. Otherwise, take
in the fort, the beaches (some of the hest in Key West), some snorkeling and
shelling. . then make yvour way back to Key West!

FS. If you're not camping at the park, you need a place to lay your head. We highly
recommend Havana Cabana Key West!

The Turtle Hospital

To see sea turtles up close and personal, then yow'll have to venture about an hour
north of Key West to Marathon, Florida. Here you’ll find the Turtle Hospital.
Turtles from all over the Keys and even mainland Florida are brought here for
rehah and surgery. You can even watch a surgery being performed, so check with
the Turtle Hospital for their surgery schedule. Our favorite place to stay in this area
is the lovely Isla Bella Beach Resort.



Captain Tony’s

Captain Tony’s was established in 1851 as an icehouse and then Key West's first
morgue, It also includes the “hanging tree” which was used to kill 16 pirates, plus a
woman who killed her family. After several other transformations, it finally
became a bar - said to have heen frequented religiously by men who need no first
name introductions - Hemingway, Capote, Silverstein, Williams and Buffet.

Robbie’s of Islamorada

Plan to spend a few hours exploring. You'll want to be sure to feed the massive
tarpon - that's what Robbie’s is known for. Beyond that, shop at the little flea
market outside, get the kids and icee, and pull up a seat on the marina with a large
Trailer Trash Bloody Mary!

There are also plenty of watersports activities you can do here.__jet skis, snorkeling,
a sunset cruise, or kayak adventure. But we liked the laid back “like a local” vibe. ..
and enjoying a drink by the water. Yes, it’s mostly tourists.. . but it feels like home.
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Greater Miami Announces
Record Number of 2018
Visitors

The area CVB reports visitor and economic increases across the board.

Greater Miami welcomed a record-breaking number of travelers in 2018, the Greater Miami
Convention & Visitors Bureau announced Monday. Some 16.5 million overnight visitors and 6.8
million day-trippers graced the Magic City throughout the year, reported the bureau, resulting in a

nearly $18 billion economic boom fueled by international crowds.



By the numbers, GMCVB reports the following:

s A 2 percent year-over-year increase in Miami International Airport passenger arrivals;

* 11,160,131 total international passengers;

» 11,602,705 total domestic passengers;

s A 125 percent increase over 2017 in PortMiami Passengers;

» Ahotel inventory increase of 4.2 percent over 2017, totaling 57,415 rooms by the end of 2018;
and

s A 0.9 percent year-over-year increase in hospitality employees.

The International avernight-visitor market experienced the highest rate of growth (4.7 percent).
Latin America remained a key contributor, with maost Miami-goers ariginating from Brazil, Columbia

and Argentina. Combined, the three totaled more than 20 percent of the total international market.

Those from across the United States represented 38 percent of ovenighters. New York City

represented the largest contributing U.S. destination, with 20 percent of the total.

“Our neighborhood marketing strategy encourages visitors to stay longer in Greater Miami,” said
Bruce Orosz, GMCVEB board chair. "Whether it's a day-tripper who comes into the destination for a
few hours or an international visitor staying for several days, Greater Miami's authenticity is a
strong tourism driver and attracts visitors from all over the world.”

The GMCVB says it currently is booking meetings and conventions for the recently renovated
Miami Beach Convention Center. With growing hotel space, the destination is looking to target

citywide conventions.

Overall, Florida is faring well with visitors. Earlier this year, Visit Florida reported that a record 111.8
million domestic visitors traveled to the Sunshine State in 2018, marking an increase of 7 percent
year-over-year.
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Miami Beach Convention
Center Is Getting Greener --
Much Greener

The facility is transforming its grounds with acres of verdant new parkland.




The Miami Beach Convention Center is in the process of greening its environs. In the latest stepin
an ambitious program, crews broke ground last week on a project that will transform the building's

surface parking lot into a 5.8-acre public park.

Expected to be completed in October, the park will feature:

* 500 new trees

» Openlawn space

» Shaded areas

» A veterans memorial

o Lit walkways

» Public restroom facilities

e Localart

The initiative is all part of an ongeing $620 million expansion and redesign of the MBCC, which
includes a new 60,000-square-foot ballroom, an additional 500,000 square feet of exhibit space and

84 new breakout rooms.

Once all work is completed, the 25-acre convention center campus will feature 12 acres of new
green space — including the above-mentioned park, a recently completed 2 8-acre park on the
facility's north side, and landscaped medians and streetscapes. Officials add that some 1,330 new

trees and 580 mangroves will line the Collins Canal.

In additioin, during the 2078 midterm elections, Miami voters approved a new convention center

hiotel, which is planned to have 800 rooms. Stay tuned for details.



New and Refreshed Venues Put This City
Back Atop the List For Some Planners

By John Buchanan

a wildly popular meeting, corventicn and incentive
destinaticn that generates robust enthusiasm from
bath planners and attendees. Today, it offérs a world-class
combinatian of first-class hotel rooms, dining options, offsite
venues and activities that add up to a memarahle experience.
“Miami 5 unique as a meeting destination,” says William
Talbert lll, president and CEOD of the Greater Mlami Conven
tion & Visitors Bureau (GMCYE), “We offer year-round good
weeather. We're the easiest destination to get Into and out of,
We also have venues nobody elze has. We're on the water.
The city of Miami is on Biscayne Bay. Miami Beach is on the
bay and the Atlantic Ocean. 50 we have unigue waterfront
venues that no one else has. We have 25 miles of beautiful
beaches. But we also say, "We're more than a beach! There's
no ather place like Miami. For a lang time, we were clearly a
cultural wasteland, But today, we're one of the top cultural
destinations in the world. We're a world-class city and a
world-class meeting destination.”
One factor strongly in Miami's favor as a meeting desti-
natian Is the convenlence of Miaml International Alrpart
{MIA) and the formidable airfift it delivers. A lot of meeting

O verthe last decade. Miami has been transformed into

planners wha have not been hiere don’t really know that
MIA is a ‘downtown’ alrport,” Talbert says. *If you're gaing 1o
downtown Miami, the first stoplight you see is when you're
in downtown, If you're headed to Miami Beach, the first
staplight you see is when you'ne in Miami Beach, How many
destinations can say that?” And, he adds, the convenlence
and brevity of airport transfers are more important than ever
before to many planness, In addition, Talbart stresses, MIA
is served by 109 aidines, meaning it offers convenient airlift
from virtually anywhere in the U5, or around the world, “it's
the anly alrport that is served by more than 100 [aifines]”

“A Bustling City, Perfect for Meetings”

One planner chose Miami for the first time to host an
annual sales meeting in January.

The planner chose the 615-room Hyatt Regency Miamil,
which features more than 100,000 sf of meeting space,
Including the 16,000 sf of space in the adjoining James
L KEnmight Center. The City of Miami owns the center, but
Hyatt manages it.

The planmer used the hotel for breakfast and lurch buffets
daily, as well as a weblcome reception and awards banguet



on two evenings. The planner also staged a welcome recep-
tion and awards dinner an the hatels outdoor termce, which
overlooks the Miami River and offers sweeping views of
downtown Mlami and the upscale Brickell district.

A highlight of the meeting was a team-building exercise
on the beach in Key Biscayne, after which attendees dined at
landmark local seafood emparium Maonty's in Coconut Grove.

“IMiami is] a bustling city. It's very popular, especially dur-
ing the winter, It's just a perfect location for a meeting,” the
planner says.

Surprize! Miami can be budget-friendly, says Andrea Kin-
niey, the St. Augustine, FL-based director of global accounts
for site selection/sourcing provider HelmsBriscoe, She has,

"The new [Miami Beach
Convention Center] is
a totally reimagined
facility ... [N]Jow you
have a sense of place.
You have a world-class

facility that lets you
know you're in a place
called Miami Beach”
William Talbert Il
President and CEQ

Greater Miami Convention & Visitors Bureau
Miarmi, FL

an average, used Miami as the destination for a meeting cnce
a year for the [ast six years. Her most recent was a four-day,
three-night healthcare meeting for 75 attendees in October.

“This particular client is based in Florida and they do all of
their meetings in Florida,” Kinney says. “5o they rotate destl-
nations throughout the state”

For their Miami meeting, they used the new 275-room
Atton Brickell Miami.

“The primary reason for the selection of the hotel was
that the client needed a hotel that was particularly budget-
friendly,” Kinney says. “And the Atton really fit the bill for them
because the client wanted to get a lat of value for their money,
even though budget ltsell was not an Issue. The Atton [s nat

The Atton Brickell Miami has sic meeting rooms, including one on the top oo with dazding views of downtown Miami and Biscayne Bay.



“The Atton is not only
brand new, but it's
beautiful. And the prices
are fantastic, because we
were holding the meeting
in October, before the
high season starts.

Andrea Kinney

Director of Global Accounts
HelmsBriscoe

5t. Augustine, FL

only brand new, but it's beautiful. And the prices are fantastic
because we were holding the meeting in October before the
high season starts”

Kinney polnts out that Miami, despite its reputation as
expensive, can be budget-friendly. *One of the things | love
about Miami is that It can accommodate all kinds of budgets,
especially if you're meeting in the off-season,” she says. “But
there is still a perception among a lot of meeting planners
that Miaml 1S too expensive. Bul that's just not tree, You just
have to know the market and go at the right time of year”

Kinmey and her client were very happy with the Atton,
which characterizes itself as designed with “an air of Miami
cood and seaside elegance,”

“The room product is excellent, partly because the hotel is
new,” Kinney says. “But the design, which is sort of minimalist-
madern, is very interesting and trendy. So my client loved
the property.

The hotel hosted all meals, whether a buffet or plated.
“Attendess wers very pleased with the food” Kinney says.
“The hotel has limited meeting space, 50 the maximum group
size it can accommicdate is probably 100 attendess. But the
space they have is excellent, And again, it's new, They have
a meeting room an the top floor that has fantastic views of
dowmntown Miami and Biscayne Bay”

The Big News — Miami Beach Convention
Center and a New Convention Center Hotel
Althowgh Miami ks in the midst of a genuine renaissance
as a destination, both in terms of its eclectic hatel inventory
and its new status as a genuine culinary capital, the most
important news for meeting planners (s the S620 millicn

makeover of the Miami Beach Conventlon Center. The rel-

magined and updated facility reopened in September.

“It was a very old, out-of-date building,” says GMCVEB's Tal-
bert. It was a box, with no sense of place, with an asphalt
parking lot with no trees across the street. The new facility is
a totally reimagined facility. In addition to [a completely ren-
ovated structure], we've added a 60,000-sf ballroom, which
also has 20,000 sf of pre-function space. And now you have
& sense of place. You have 3 world-class facility that lets you
know you're in a place called Miami Beach”

In Mowember, voters approved construction of a new con-
vention center hotel The 800-room property will be the next
step In the tatal transformation of Miaml as a destination for
major meetings and citywide corventions. There is no flag
designated yet, but Talbert says, °| think the flag will have
an'Hinit’

Local development powerhouses Terra and Turnberry
Assoclates are averseeing the hotel's development. Turn-
berry Associates owns the legendary Fontainebleau Miami
Beach and acclaimed JW Marriott Miami Turnberry Resort
& Spa. The grand opening of the convention center hotel is
scheduled for 2022

A “Miami First” Hotel Evolution

Perhaps the single-best Indicator of Miami's status as a
meeting destination is what Talbert calls Its unigue *Miami
first” preeminence, It applies to the new EAST, Miami, the
Faena Hotel Miami Beach and Atton Brickell Miami. "Curs is
the first EAST hotel outside of Asla” Talbert says. “The Faena
is the first outside of Argentina. And the Atton is the first
praperty fram that brand outside of Chile. What that means



The Villa Casa Casuvarina, one of several recommended offsite
Mlami venues, boasts a courtyard perfect far mingling

is that three major and very prestigious intermational hotel
brands chose Miami as the location of their first properties
cutside of thelr home regions. And that means that Miami is
red-hot as a destination”

The Forbes Five-Star, &AM Four-Diamond Faena Hotel
Miami Beach s the maost acclaimed of Miamis new hotels.
The 169-room property, with 22,000 sf of meeting space,
was designed by Hollywood director Baz Luhrmann, who
directed The Great Gatsby, and his set designer wife Cath-
erine Martin. It combines old Hollywood glamour with Art
Dieco elegance, executed with a iropical beach ambience. An
adjacent 51 billion Faena Arts District also features a Faena
Forum venue and an amphitheater, as well as a mare inti-
mate Casa Faena boutique hotel.

The EAST, Miami features 255 rooms, eight suites, and 89
one-, two-, and three-bedroom residences, as well as 20,000
sf of meeting space. The EAST serves as an anchor of the new
Brickell City Centre, which features upscale shopgping, dining
and entertainmant.

“The EAST is a fantastic property,” says Brian Whitt, vice
president of sales at local destination management company
C5l DMC. “And Brickell Center is one of the most gorgeous
shopping areas I've ever seen, anywhere in the worid. And
there are a lot of great food options. For meeting groups, it
offers a unique experience.

Offsite Venues

To truly take advantage of Miami as a meeting destination,
Whitt savs, planners should stage a meal or event at one of
Its unigue affsite venuwes, "0ne that really delivers the ‘wow
factor for smaller groups |s the legendary Versace Mansion



"The EAST, Miami is

a fantastic property.
And Brickell Center

is one of the most
gorgeous shopping
areas I've ever seen,
anywhere in the world”

Brian Whitt

V.P, of Sales, South Florida
51 DMC

Hollywood, FL

[naw renamed The Villa Casa Casuarina] on Miami Beagh he
says, “You can do a beautiful dinner on the pool deck, in this
incredible space, for up to 130 attendees. It's just a totally
unigue experience in a phenomenal venue,”

He also favors the Seafalr Mega Yacht, anchored in
downtown Miaml near the InterContinental Miami hotel
and offering mare than 20,000 sf of event, dining, and enter
talnment space.

“The SeaFair is an incredible experience for maeting
groups,” Whitt says. “You're on this amazing yacht, with
amazing food. You can do events for up to 500 attendees.
But what's beautiful abowt it s that it's bullt in individual sec-
tions, s0 we've alsa done smaller graups of 100 attendees on
the yacht and no ane would think they were lost in the space.”

& third offsite venue Whitt cites as sensational is Wyn-
wood Walls, a privately owned art installation in the Wyn-
wood art district near downtown Miami. "It's just beautiful
Whitt says. “And again, it's a very unigue Miami experience,
It Indoctrinates you Into the culture of Wynwood and the
Miarmni art scene, The great thing about Wynwood Walls as a
weniie is that again, it's divided into three distinct sections, so
it can pccommadate everything from small groups to large
groups, up to at least SO0 attendees. And there are wonder-
ful dining options located right around it in the Wynwood
neighborhood”

World-Class Dining

Just as impaortant as the evolution of its hotel inventary in
lifting it to top-dog status as a meeting destination is Miami’s
now internaticnally celebrated culinary scene. Whitt also has
a short list of his favorite restaurants,

“For something that's new and also intimate,” he says,
“there is nothing better than Stubborm Seed, leremy Ford's
new restaurant. Ford was the winner of seasen 13 of TVS
Top Chef, His eight-course tasting menu is absalutely off the
hook; an abselutely Incredible dining experience in a very
Intimate space that only holds about 50 peaple. But you can
also do a buyout of the entire restaurant and create a really
memaorable experiente for a larger group”

A litthe-kmown local landmark Whitt singles out for praise
is The Forge cn Miaml Beach. Amang well-heeled citizens of
Miami, it is a landmark. “The Forge enjoys legendary status in

Faena Forum has two Grand Exhibit Halls and (s part of the related Faena Arts District, which has a méx of homes, hotels and shapping,



Miami. It's primarily a steak house and it has the most famous
wing cellar in Miami. It also has classic old school elegance.
And it's a hidden treasure, since it's not well known to any-
one whao doesn't live in Miami. You can do a group of 90 or
100 there if you use the main dining room, but if you want a
truly special and memorable experience, you should do the
Wine Room In the basement wine cellar for abaut 20 people.
Youw're surrounded by incredible bottles of wine that are actu-
ally owned by celebrities who spend time in Miami and come
to The Forge for dinner”

Whitt's third choice for a truly memaorable meal and
unigue Miami experience Is Juwia,

an opinion that was applicable years ago is no longer appli-
cableshe says, “And that is particuladly true of cost and bud-
get concerns, 1 is no longer out of reach. And it is a fantastic
destinaticn that Is very exciting.”

Whitt, for his part, highlights the multicultural sizzle of
Miami as its primary allure,

*Miami is a melting pot of cultures,” he says. "It's an interna-
tional destination. And you get that kind of feel here that you
Just don't get in most other major US. cities. And you also get
an incredible energy and flavar that are conducive to having
@ great meeting that attendees will remember” CaIT

located in the Lincaln Road Mall pedes-
trian dining and entertainment com-
plex in Miami Beach. It offers a fusion of
French, Japanese and Peruvian cooking
styles, studied and meticulowsly crafted
as a result of decades of training within
each culture by its trio of chefs. “For
its view, Juvia is incredible” Whitt says.
“The patio is just absolutely amazing
for a dining experience. And the food
is exceptional”

Activities

When It comes to things to do,
Whitt also offers a short list of per-
somal favorites.

“A really cool aciivity unique to Miami
is the Fan Am Intemnational Flight Acad-
emy pilot training facility, where meet-
ing attendees can spend time on flight
simulators that train commercial airline
pilots,” he says. “You can book up to two
daozen individual simulators for Boeing
T37s, 7575 and 7775 You get to be an
airline pilot for a day. And we've had
people do things like ditching with a
raft into the water. Then they had lunch
with airline pilots. Attendees flipped
out aver the experience.” [

C51 DMC also touts shark-tagging
as a unigue Miami experience. "It’s
incredibly memorable” Whitt says. “We
work with the University of Miami and
the best shark experts in the world,
And attendees actually get to go out
and put satellite tags on sharks.” Ideal
group size is 20.

Given all that Miami has to offer,
Kinney, of HelmsBriscoe, urges meet-
ing planners who have not been there
necently to go on a site visit. “Planners
who haven't taken a look at Miami
lately should definitely do i, because
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miami |, This site was chosen as the first LS ourposr of
rimal Time Chur Marker in Lisbon. Pormgal. which

gustatory cormucopia in Souith

the ar

-'-prr.nl. four years agn, The chodce was abvious, not only
beeawse af South Beach'’s ethnic diversity, but also becaise
of irs renowned food culture. The opening of Time Ohs

Marker was perfecly choreographed to colneide with
the South Beach Wine and Food Pestival which featured

abont 100 culinary events over che span of five days.
The cone ept af Time Owur Masker s -|n-|||.-- The chsels
must e local to the city where the marker is feansred: the
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Time O Market Miami features 17 chels, 1han, a

chien far ug ming chefs, and even an art

CT% P for I.'\:IJ.'-I

ol rables and a wide r F lencal,
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T

I, Michac| Beliran, Albermo Cabrera
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FESTIVE SPIRITS
A shorr s romm Time Chur Marker will lead che
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a pedestrian-only scretch of road abous the lengsh of one
city block which has the st of a Fn.':r\-n:uz| festival of
food, drink and cxultation. Restawranss stand shoulder o
shoalder, each with outdoor and indoor seaging, colorful

awnings and umbrellas, and menu boards as beasritul -
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Serineps oof lighos rerniniscent of Mexican Aeseas arch
overhead, creating a canogyy of iluminarion as the rraveler
ambles past ane tasty oprion afrer another

For the best mangaritas (my favarize is the Jalapeno
Margarita) and a wade variery of traditional Mexican fare,
trv Ol Mezico (ohmexicoressaurznt.com ), which boasts
authentic cuisine served an vibrantly decorated plates

or in hlack soone bowh, Happy hoar and Taco Tussdays

LD [HOCRITIONS

are Fwo s, when 57 margaritas and $3

Lacos anc |€] Liuf I.'|J.

Actisss the street, 2 smakin’ hoe dining option i

Espanola C par.basiness.sire ). Though not

lisrect an the ¢ spannks Wy wehsite, this carery offers the

rare liberoy q-r'pn wrl!||||: r.u||n 1 \&'|-:L1||||1 |Ir.l,||,;.j'_\ Frag
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leather chairs while chey sample Mexican bices, which \

pl:r.'h.m whiich thev savor from the cor
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keechup, to the formal like banging lobster and cheese.

Cigars are displayed behind glass showeases, as if en

rolled leaf were a family heirloom. The service is ewep
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warmened wairress who doubled as a barender and whose
spirit filled the restaurant fscer chan the leathery smoke

of cigars.

SOBE STARS

Twa other not-to-miss dining experiences are besth fosand
in the SLS Horel (slshotels.com/southbeach ). The first is
Karsuya {she.com, restaurants), which features a Japancse
culinary theme wich a vwisc. For starers, there is nothing
like the crispy Brussel sproves, which raises the humble
vegetable v the status of deity, Follow with sea urchin
sushi or sashimi and fnish with lobster roll o shnmp
termpuira. However the entire menu s memorable, so
consider the Karsya masing ar $55.

ILiparairs from the dining area ar Karsaya is Dragon
[_!:II:Il'IEI:‘. which comtinues the |:|-r_ugr.| clemients From the
downstairs restaurane. A largee-than-life mural wich
II m!:-nl.‘l-tl'l:lp-l:l." f:fl.'! IJEI.'L.IHI} ]Jil!rl.ll'l Bk ‘I. wnc IIIl.]H.'l .‘ i
Geisha engaging in a staring contest which the restan-
rant goer doesn't stand a chance of winning. The lounge
sccommodates up to 150 people, and is perfece for casual
IMEEr |I'|g,'l, FI.'I rr.il“- or €ven 'I ”I'II:I events,

The next door neighbor of Earsuya is a Spanish-
themed restaurant, The Bazaar. (thebazaarcom), This
excellent dining experience features the artisery of Miche
lin-starred chef Jose Andres and his veam, sevin unbguc
décar with a canvas of plates which displays 2 gallery of
food. Completing the ensemble are thooghehully crafred
cockmils and an elite selection of Spanish wine.

FD[ 1'[]“:!".\,'['1: CaVIAr cone :J:Irl-::f'\.l (R] N} 1.'“:1.'.:\' (5] =19
a small cone filled with creme fraiche, capers; onion and
caviar, topped with a gold feaf, From the seafood bar, the
dragon fruit ceviche combines tuna, pecan, lemons and
hibiscus to create a foamy pink fcumile of o dragon froie

BBNE:
Share Club
Bouith

The meas chasices are vast, from goat o sheep to chick-
€1 Do h;rl:. 't|||:| satpsdacison i guaurnc::f wid"l L'rnqu:ui
de Jamon, Spanish ham bechansel frivvers. As with all the
dishes here, the tastes are unigque and rich,

A shart walk down Calling Avenue will b:‘ing the
raveler to Shore Club South, where a stroll through the
lusbsby will bring the hungry sraveler (assuming honger
pangs have struck ance again) m Diez Y Seis. The exterios
promenade winds pase a ko pond w indoor and sordoor
scating in view of a pool lending che place a cabana-like
.1|:m-.'|-~|'|f1i:r|: af easual fux wrv.

Chef Joseph Icardi pays homage o the Mexican
culinary tradition by creating renegade versions of classic
cudsine, For |u|1|.'|'|_!_l.:'i||r|:| corn andd rortilla s will spice
up any sur-bathed afternoon. The sear sroaction, chough,
is che milanesa, hruadi:d chicken sandwich widh black
hean puree and a sbice of an heirlloom romaro. Ic’s hearty
.|i|..|] drliu; WS, I:JI|1I.|E_I'I the Llp'a:.'l:h.cl-: brean PI.'II.'DC i .1cn|.ur
Ofie AEYer soes an a sandwich.

Thie staft is part of whar makes the dining experience so
pleasant. The waiter was excived ro work there, amiable
and informarive, The FécB manager, Elena Moise, sat
with me at lunch bur assured me thar, “the restaurant vibe
is amaring for dinner,” She demonsteated one of the best
quilidies of Sourh Beach in general - an equal passion For
Food and For lving. However imy whedile b I'|Ehl'. s0 her
recommendation for the restaurant’s enchiladas will have
Eih Watt l.l]:ll.ll MCKE Line

“Thie residents, baiincss owners and wourisos to Souch
Beach exist as if annther seorm will never darken che skies
agin. Such happy oblivion is necessary here in order oo
make South Beach whar it is - a community whese daily
adventores are intertwined with the senses, with the sense
of raste leading the charge. @
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Miami Beach & der Ocean Drive im Art-déco-Distrikt (USA)
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Einer der wichtigsten Anlaufpunkte in Miami ist sicherlich Miami Beach und der Ocean Drive im Art-déco-Distrikt. Die vielen bunten Hauser, die Palmen, der breite
Strand mit seinen bunten Lifeguard-Hauschen, die vielen Restaurants, Bars und Nachtclubs und ganz viele Hotels in allen Preisklassen — hier gibt es immer was zu
entdecken =

Inhalt dieses Reiseberichtes

Wissenwertes iiber Miami Beach

Miami Beach oder einfach nur ,The Beach® ist eine sehr dicht besiedelte Stadt mit etwa 100.000 Einwohnern, die sich &stlich von Miami auf einer vorgelagerten, lang
gezogenen Insel befindet. Die Insel hat sich anfanglich von einer Aufnahmestation fur Schiffsbruchige im Jahr 1876, uber eine Kokosnussplantage in den 1880er
Jahren, die touristischen Anfange mit dem ersten Hotel und die Stadtgrindung im Jahr 1915 zu einer lebhaften eigenen Stadt entwickelt. Heute befinden sich hier
unzahlige Hotels, Ferienhauser, Restaurants und Nachtclubs. Touristenmagnet ist die Region rund um South Beach mit seinem Art-déco-Viertel und dem langen
breiten Sandstrand



Gunstig Parken in Miami Beach

Da wir uns flr unseren Roadtrip in Florids einen Mietwsagen gemietet hatten, waren wir such in Miami Beach mit dem Auto unterwegs. Auf die Insel gelsngt man mit

dem Auto ki

ienlos Uber die A1A (MscArthur Causewsy), die Interstate 185, die Florida State Road 934 oder vom Norden Gber die Collins Avenue. Kostenpflichtig

sind hingegen der Broad Causewsy ($2.00) und der

‘enetian Causeway ($3.00)

Wir dachten eigentlich, dass man in Miami Beach {und insbesondere in der Nahe vom Ocean Drive) nicht giinstig parken kann. Aber das geht durchaus. Wir haben ein

gunstiges Parkhaus gefunden mit einer optimalen Lage am Ocean Drive: Miami Beach Municipal Parking Garage (1301 Collins Ave, Miami Beach, FL 32128, USA
Hier zahit man gerade mal $2.00 pro Stunde. 3 Stunden kosten $12.00 und 24 Stunden 520.00 (siehe Preistabalie).

Man kann such direkt an der Sirasse parken, das ist aber gleich doppelt so teuer. Vom Ocean Drive zur Pennsylvanis Avenue und von der 5 Street zur 15 Street,
einschliellich der Washington Avenue, kostet das Parken hier $4.00/Stunde. Unter diesem Link kdnnt |hr Euch slle Parkhauser inkl. Preisen in Miami Beach anzeigen

Iassen, die zur Stadt gehoren und damit einen ginstigen Preis anbieten

Der Stadtteil South Beach

r im Siden von Miami Besach gelegene Stadtteil South Beach gehort heute zu den populérsten Gegenden der Stadt Viel nnen South Besch vie

leicht aus der

Femsehserie ,Miami Vice", die malgeblich zum Bekanntheitsgrad des Stadtviertels beigetragen hat. Vor der Serie galt South Beach als eher arme Gegend mit einer

hohen Kriminalitatsrate. Das hat sich de

ch geandert, denn heute gilt South Beach mit ihren Lux;

wohnungen und Appartements sls eine der wohlhabendsten

Gegenden der Stadt

uth Beach verlduft von der Sidspitze bis zur 24. Straflle und ist Anziehungspunk de Touristen taglich — sowohl tagsuber als auch ab Einbruch der

und ist

taurants, Bars und Nschtclubs noch belebter sind. Das S trum des LGBT-Lebe

Dunkelheit, wenn die Straften aufgrund der vielen Re:

sdtvierte! gilt als Ze:

seit 2002 Schauplstz der Pride Parade wahrend der jghrlichen Feierdichkeiten im Rahmen der Miami Beach Pride Week.

Der Ocean Drive im Art-déco-Distrikt

o

r Ocean Drive ist die bekannteste und wichtigste Stralle in South Beach. Die Strafle beginnt am South Pointe sidlich der 1st Street und verlauft bis zur 15th Street

im Norden. Die StraRe ist hauptsachlich bekannt fir ihre vielen Hotels im Art-déco-Stil, da sie mitten im Herzen des Art-déco-Distrikts mit Gber 800 gut erhaltenen

historischen Gebauden liegt. Damit ist es nach Napier. einer Stadt in Neuseeland, dss tweit grofite zussmmenhangende Gebiet von Hausern in diesem Baustil. Die
meisten Hauser wurden in den 1830er und 1840er Jshren errichtet und nur durch die Unterstiitzung von Bargeriniistiven konnte verhindert werden, dass sie

schen dem Atlantischen Ozean, der 5. Strafle, der Alton Road und dem Collins

chenzeit werden. Im Jshr 1878 wurde der

ich abgel

S. historic District erkiart

Zu den bekanntesten Hotels auf dem Ocean Drive z3hit u.a. das Colony Hotel aus dem Jahr 1938, Wir hsben sber noch viele weitere schone Hotels und Gebdude

gesehen, die uns nchtig gut gefallen haben. Besonders cool war der weilt-gelbe Oldtimer vor dem Avslon Hotel — ein tofles Fotomotiv, dss richtig gut in das Ambiente

lige

nd den Ocesan Drive e hundert M Leute beobachtet und sind in den ein oder

das Ocesn Drive passt entlanggelaufen, haben viele Fotos gemach

anderen Shop hineingegangen. Zurlck ging es dann durch den Lummus Park. der sich zwischen Ocean Drive und Atlantik entlangstreckt



Der Strand von South Beach

Der kilometeriange Strand von South Beach ist ein weiterer Anziehungspunkt in Miami Besch. Zu den offizielien Offnungszeiten zwischen 5 Uhr morgens und 22 Uhr
abends tummein sich hier unzahlige Touristen und badehungrige Besucher. Uns hat der Strand leider nicht so wirklich gefallen, ds skiuell leider unglaublich viel

Seegras am Strand rumliegt. Man muss aber auch dazu ssgen. dass wir kurz vorher die menschenleeren und feinpudrigen Sandstrande suf den Bahamas gesehen
haben @

Die bunten Lifequard Hauschen

Was uns an dem Strand aber richtig gut gefallen hat, sind die vielen bunten Rettungsschwimmer-Hauschen. die man slie pasr Meter vorfindet. Diese erstrshlen in
den knalligsten Farben und sind sicheriich DAS Fotomotiv der Stadt. Jeder der 23 Lifeguard Towers ist dabei in einem anderen Design gestsltet und erst dieses Jshr
wurden einige alte Hauschen gegen neue Modelle susgetsuscht. Also such wenn [hr die Lifeguard Towers schon kennen solltet, lohnt sich ein erneuter Besuch, denn
es gibt immer wieder etwss Neues zu entdecken =

Wir konnten uns an den Hauschen gar nicht sstt sehen und waren geme den kompletten Strand sbgelaufen, um jedes einzelne Hauschen zu sehen, doch leider hatten
war nicht so viel Zeit. Am besten hat uns der sudlichste Lifeguard Tower gefsllen, der im Design eines rot-weiften Leuchiturms gestaitet ist.




Der South Pointe Park

Ganz im Siden von South Beach befindet sich der South Pointe Park. ein 8,9 Hekiar grofter Stadtpark. Vor seiner Nutzung als offentlicher Park diente er als
Unterbringungsort fur Polizeipferde, eine Geheimdiensi-Einheit sowie die Lotsen des Hafens von Miami. Nachdem in den 1880er Jshren slle Gebsude sbgerissen
wurden, ersirahite der im Jshr 1885 erdffnete Park im neuen Glanz. Heute findet man hier Picknitz-Plaize, einen Kinderspielplatz, breite Gehwege und einen schonen

Holzpier, den South Pointe Park Pier.

Vom Pier sus hat man einen super schonen Blick auf den Strand und die Skyline von South Beach. Andererseits kann man von hier aus such sehr gut die
vorbeifahrenden Kreuzfshrischiffe becbachten, die den Hafen von Miami ansteuern. Leider war an dem Tag, als wir hier waren, kein Kreuzfahrischiff weit und breit zu
sehen — das war auf der anderen Seite natlrlich auch unser Glick, denn so war die Stadt nicht so Uberlaufen. Ds Miami der Staripunkt vieler amerikanischer Schiffe

fr Kreuzfahrten in die Karibik ist, kann es Tage geben, an denen hier 2 oder mehr Kreuzfshrtschiffe anlegen.

Diesen Beaitrag teilen:

= Jo - e -

Tags fir diesen Reisebericht:
Anzahl Lifeguard Tower Maimi | Art-déco-Distrikt Miami ' Bunte Hiuser Strand Miami - Giinstig Parkan in Miami Beach ' Lifeguard Hauschen Miami - Miami Sehenswiindigkeiten ' Miami Strand
Offnungszaten ' Cosan Drive Fotospots - Oldtimer Ocsan Drive | Parken Miami Strand | Parkkosten Miami Baach ' Reisebenchie Florida | Rettungsschwimmer Hauser Miami ' South Pointe

Park Miami - Ubersicht unsarer Tags von A-Z
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Um diesen Spirit zu erleben, solie M3
also gut, welches Hotel ihr auswahit. Die m
eher so zwischen der 30. und £0. Straite, South Beach ist dann €in gepianter
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on Migmi B
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Hier noch zwei Links fUr mehr infos zur Location:

Miami Beach Tourismus-Informationen
www.discovermiamibeach.com

Restaurants in Miami Beach South Beach
www.miaminewtimes.com

Gratis-Konzerte des New World Symphony
www.nws.edu
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Luxushotel startet in Miami neu durch

The Biltmore Frischekur fiir eine Nobelherberge: Satte 30 Millionen
US-Dollar sind seit 2017 in die umfangreiche Sanierung des Hotels
The Biltmore in Miami geflossen. Zimmer, Lobby, Spa und Fitnessclub
— alles wurde generaluberholt. Neuerdffnung war Anfang des Jahres.
Und auch Golfer diirfen sich freuen: Der historische Golfplatz, 1925
von Designer Donald Ross entworfen, bekam ebenso seine Frischekur
und ist nun fit fUr internationale Turniere. www.biltmorehotel.com
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Der Nachrichtendienst fir die Tourismuswirtschaft

Miami: 16,5 Millionen Miami - Rekordjahr fiir Miami: 2018 besuchten 16,5 Millionen

Ubernachtungsgiiste Ubernachtungsgéste die Metropole an der Siidspitze Floridas - das sind
3,5 Prozent mehr als im Vorjahr und neuer Rekord. Zusammen mit den
Tagesbesuchern kletterte die Gesamtzahl der Touristen auf 23,3
Millionen - rund 54 Prozent davon kamen aus dem Ausland.
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Rekordjahr fur Miami
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Mit 16,5 Mio. Ubernachtungsgasten, was im Vergleich zum Vorjahr einem
Plus von 3,5% entspricht, und 6,8 Mio. Tagesgdsten war 2018 laut
Greater Miami Convention & Visitors Bureau (GMCVB) ein Rekordjahr far
Miami.

Das enorme Besucheraufkommen hat eine 6konomische Bedeutung von fast 18
Mrd. USD, vor allem herbeigefiihrt von internationalen Besuchern mit einem
geschatzten Anteil von mehr als 54%. Im Jahr 2018 beschdftigte der Reise- und
Gastgewerbesektor 142.100 Mitarbeiter, wahrend der GroBraum Miami in den Top
10 Hotelmarkten der USA lag. Mit 15,6 Mio. Hotelibernachtungen im Jahr 2018
brach Miami einen weiteren Rekord.

nternationale Markt hat nach

ie vor eine grofe Bedeutung fiir den
3raum Miami, wahrend sich die Destination zum bevorzugten Ziel von
Einheimischen aus Florida und Tagesgasten entwickelt”,

— so William D. Taibert lll, COME, Prasident und CEO des GMCVB.

Miamis Stadtviertel erkunden

Im Jahr 2018 setzte das GMCVB seine Marketing- und Markenkampagne Found in
Miami“ fort, eine umfassende nationale und internationale Werbe- und
Destinationskampagne, die authentische Reiseeriebnisse in den Vordergrund stelit.
Die Kampagne fordert Reisende dazu auf, tiefer in das Reiseziel einzutauchen und
die kulturellen Reichtimer der Stadtteile von Miami wahrend eines langeren
Aufenthalts zu entdecken. (red)

Die Authentizitat von Greater Miami and the Beaches ist ein starker
Tourismusmotor und zieht Besucher aus der ganzen Welt an®
— so Bruce Orosz. GMCVB-Vorstandsvorsitzender.

@ miami, rekordjahr, besucherplus, gmevb, usa, greater miami, the beaches

Der Artikel hat lhnen gefallen? Wir freuen uns, wenn sie diesen teilen!
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Miami hiess letztes Jahr 23,3 Millionen
Besucher willkommen

\Von TRAVEL INSIDE - 02.05.2019

Der Anteil internationaler Gaste liegt bei iber 54 Prozent.

Av

Das Greater Miami Convention & Visitors Bureau (GMCVE) hat die Jahresergebnisse 2018 bekannzgegeben: Mit
16.5 Millionen Ubernachtungsgésten, was im Vergleich zu 2017 einem Plus von 3,5% entspricht, und 6,8 Millionen
Tagesg3sten bei einer Gesamtzahl von 23,3 Millionen Besuchern war 2018 ein Rekordjahr. Das
Besucheraufkommen hat eine dkonomische Bedeutung von fast USD 18 Mias.. vor allem herbeigeflihrt von
internationalen Besuchern mit einem geschatzten Anteil von mebhr als 54%. Im Jahr 2018 beschaftigte der Reise-
und Gastgewerbesektor 1427100 Mitarbeiter, wahrend der Grossraum Miami in den Top 10 Hotelm3rkeen der USA
Iag. Mit 15,6 Millionen HotelGbernachtungen im jahr 2018 bricht Miami einen weiteren Rekord. Dies entspricht

einer Steigerung von 1,5% zum Vorjahr und macht die starke Nachfrage nach dem Reiseziel deutlich.

«Der internationale Markt hat nach wie vor eine grosse Bedeutung fOr den Grossraum Miami, wihrend sich die
Destination zum bevorzugten Ziel von Einheimischen aus Florida und Tagesgasten entwickelw, so William D.
Talbert Ill. CDME, Prasident und CEO des GMCVB. Der Erfolg der Hotel- und Reisebranche sei direkt mit
Destinationsmarketing-Programmen verbunden, die die Nachfrage steigern und die Anzahl der Besucher im

Grossraum Miami erhdhen wirden, schreibt das Grester Miami Convention & Visitors Bureau. (TJ)
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Kunstmuseum in
Miami eroffnet

Miami. In Miami wurde ein neues
Kunstmuseum mit Bildern aus der
Sammlung des Fotografen George
Daniell (1911-2002) er6ffnet. Der US-
Amerikaner arbeitete fur viele be-
rathmte Magazine wie ,Time", , Life“
und ,Esquire”. Er fotografierte Promi-
nente und das Alltagsleben im Europa
der Nachkriegszeit. Zu sehen sind die
Bilder im Wilzig-Museumsgebadude in
South Beach, wo in den nachsten Jah-
ren weitere Museen er6ffnen sollen.
www.georgedaniell.com
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Neue Presse

Kunstmuseum in
Miami eroffnet

MIAMI. In Miami wurde ein neues
Kunstmuseum mit Bildern aus der
Sammlung des Fotografen George
Daniell (1911-2002) eriffnet. Der US-
Amerikaner arbeitete fur viele be-
rihmte Magazine wie ,Time", , Life"
und ,Esquire”. Er fotografierte Promi-
nente und das Alltagsleben im Europa
der Nachkriegszeit. Zu sehen sind die
Bilder im Wilzig-Museumsgebdude in
South Beach, wo in den nachsten Jah-
ren weitere Museen eréffnen sollen.
www.georgedaniell.com
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Von der Magie des Ankommens: Die schénsten
Hafen der Welt

Werdffentlicht am 04.05.2019 | Lesedauer: & Minuten
Won Johonnes Asta

Sydney, Istanbul, Mew York, Rio de Janeiro: Hier stehen weltberthmte Bauwearke

ader Landrmarken Spalier. Wenn das nicht beeindruckend ist

m Anfang sind sie alle winzig

klein wie im Spielzeugland. Die

MWew Yorker Freiheitsstatue, das
Opernhaus von Sydney, der Tafelberg im
Riicken von Kapstadt. Und dann wachsen
sie einem unaufhdrlich entgegen. Die

Blaue Moschee in Istanbul, der Zuckerhut

Die flexibelste Rente
Deutschlands ist da!

bel Rio de Janeiro, die Grofienwahn-
Skyline von Dubai. D
. — Attraktive Verzinsung von 3,3%,

individuelle Ein- und Auszahlung.
Kein Flugzeug, kein Zug, kein Auto vermag

mit einem Schiff zu konkurreren, wenn es

um die Magie des Ankommens geht. Vom offenen Meer langsam auf einen Hafen zu
zugleiten, wihrend weltberiihmte Bawwerke oder Landmarken Spalier stehen — das

ist das bel weitem Beeindruckendste an einer Seefahrt.

Matiirlich ist New York der Klassiker. Schon aufgrund seiner Geschichte von
Hundertausenden von Auswandern, die hier einst per Schiff anlandeten. Als
Endpunkt einer Transatlantikkreuzfahrt fiihrt eine der schénsten Hafeneinfahrten
der Welt vorbei an der Freiheitsstatue bis ins Herz der Stadt. Unweit des Times
Square am Hudson River legen die Kreuzfahrer an. Und Big Apple lisst sich zu Fuf

erobern.

Unter der fast 500 Meter langen Harbour Bridge von Sydney hindurch zu fahren, ist
auch eines dieser unvergesslichen Bilder. Das Cruise Terminal liegt direkt
gegeniiber vom Opernhaus mit seinem unverwechselbares Segeldach aus 1.o56.000
glasierten, weiffen Keramikfliesen. Bitte nicht neidisch werden, aber es ist egal, wo
man in Sydney wohnt: Zum n#chsten Strand sind es héichstens 15 Minuten. Bondi-
Beach, zum Eeispiel — Puderzuckersand, knackige Bodys und stabile Hai-Netze.
Zwei Meter unter der Wasseroberfliche, vier Meter tief. Statistisch wagt sich kein
Meeresriuber drilber oder drunter her. Dennoch sollte man vorsichtshalber nicht

bel Dunkelheit schwimmen.



Auch die Skyline Kapstadrs mit threm Wahrzeichen, dem Tafelberg, ist bei klarem
Wetter buchstiblich atemberaubend. Die siidwestlichste Stadt des schwarzen
Kontinents ist eine Art | Afrika light* und so bunt wie seine Bewohner. Nirgendwo
besser zu becbachten wie an der Victoria & Alfred Waterfront. Aus alten
Hafendocks ist ein Vergniigungs- und Shoppingviertel entstanden. Mit Open-Air-
Bithne, Boutiquen, Kinos und Eisdielen und Cafés. Und bei Berties Landing sonnt

sich gemiitlich eine Robbenkolonie.

Die gefihrlichste und meist befahrene Wasserstrafie Europas ist auch die Schinste:
die Einfahrt ins Geldene Horn mit Blick auf das alte Istanbul. Von Europa nach
Asien, vorbei an Blauer Moschee, Hagia Sophia, Tokapi Palast. Viertel wie Beyoglu
und Ortakéy haben sich zu angesagten Nightlife-Spots entwickelt. Viele der
Restaurants und Diskotheken liegen direkt am Wasser mit fantastischen Ausblicken

iiber den Bosporus, das Goldene Horn und die Altstadr.

Wenn man Rio de Janeiro schon vom Wasser aus
bewundert hat, sollte man es auch noch von oben
tun. Segnend breitet die Christusfigur ihre Arme
iiber Brasiliens Perle. Dort oben auf dem 704
Meter hohen Corcovado lockr das beste

——

Panorama. Hinauf geht’s fiir umgerechnet zehn B
Euro mit der Zahnradbahn. Dresscode: Black. Die Jaguar
Black Edition.
. S R Erstellan Sie Thren cig, F-PACE
Nach Einbruch der Dunkelheit wird Dubai zum Black E;I:i.;n. " sigenen Jaguar

gleiflenden Lichtermeer — am besten mit einem

Cockeail in der Hand an Deck zu geniefen. Prunk-

Projekte fiir Geschiftsleute und Touristen gibt es in dem Wilstenstaat so dicht
gedringt wie wohl sonst nirgendwo. Die Sucht nach Luxus wird in den Shopping-
Malls fortgeserzt. Ein bisschen Zauber des Orients verstrimt wenigstens der
Gewlirzbasar, im Stadtviertel Deira gelegen. Es duftet ganz kiistlich nach

Weihrauch, Jasmin und Minztee.

Gut 10.000 Passagiere werden pro Tag abgefertigt: Damit ist Miami der gréfite
Kreuzfahrthafen der Welt. Nicht versiumen sollte man Miami Beach. Ein Bummel
entlang der Collins Avenue Hsst sich gut verbinden mit Stippvisiten in den
spektakuliren Oceanfront-Hotels. Ein Drink an der Hotelbar, und schon ist man

mittendrin im Glamour.

Dschunken, Berge, Hochhiiuser — wenn das Schiff endlich an Victoria Harbour
festmacht, hat man schon so einige spektakuliire Eindriicke von Hongkong
gewonnen. Die Liebe zur chinesischen Mega-Stadt geht filr erfahrene Kreuzfahrer
aber auch durch den Magen. Dim Sum heifien die kleinen Kostlichkeiten der
kantonesischen Kiiche. Es handelt sich um in Bastkéirbchen gedimpfte Teigtaschen
geflillt mit Shrimps, Schweinefleisch oder Gemiise. Im Restaurant Jade Garden in
Tsim Sha Tsui {3 Salishury Road) gibt's zu den Dim Sum den Blick auf Hongkongs
Hafen gratis. Friih hingehen, der Laden ist beliebt und mittags rappelvoll.

Manchmal muss man aber auch gar nicht so weit
schippern, um von Deck aus pure Schiinheit zu
schauen: Mit dem Schiff in Venedig anzulanden
und Dogenpalast, Campanile und Santa Maria
della salute quasi auf dem Silbertablett serviert zu

bekommen, 1st fast zu traumhaft um wahr zu sein.



www.gourmet-report.de
11.05.2019

CIRC: 10,521

R

GOURMET REPORT

News fur Fe hmecker - better Food, best Chefs, Reisen, Lifestyle, Gesundhe s und mehr seit 1999

11. MAI 2019 VON GOURMET REPORT

Massimo Bottura, Mauro Colagreco, Alex
Atala und Antonio Bachour

ONCE UPON A KITCHEN KOMMT NACH MIAMI BEACH

>

Koch des Jahres 2017 mit CHROMA & type 301

Vier der besten Koche der Welt bringen ihre Michelin-Sterne und ihr
Konnen fir eines der auBergewohnlichsten Kulinarik-Erlebnisse der
Welt im Dezember nach Miami Beach. Die GR8 Group, eine Agentur flr
VIP-Reisen, kirte Miami Beach als Austragungsort von Once Upon a
Kitchen 2019 - ein lukullisches Spektakel, das ein Quartett
kulinarischer Meister vereint: Massimo Bottura , Mauro Colagreco,
Alex Atala und Antonio Bachour. Vom Forbes Travel Guide auserwahlte
Gaste werden zu einem mehrgangigen Abendessen mit typischen
Gerichten aus den beliebten Restaurants der Koche eingeladen:
Osteria Francescana in italienischen Modena (Massimo Bottura),
Mirazur im franzosischen Menton (Mauro Colagreco) und D.O.M. im
brasilianischen Sao Paulo (Alex Atala). Kiichenchef Antonio Bachour,
der in Puerto Rico aufgewachsen ist und flr sein kinstlerisches und
extravagantes Geback bekannt ist, wird ein noch nie zuvor gesehenes
Dessert kreieren.

Am 1. Dezember 2019 in Miami Beach

Once-Upon-a-Kitchen-Mia &
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Die lgeliebtesten Fernreiseziele
der Osterreicher

Die USA dominieren die “lop 10 der belieblesten Ziele. die
Reiseplattform checkfelix hal sich die Preisentwicklung angeschen.

7

Sparen kann man im Sommer bei Reisen nach New York. Fiir Honolulu muss man tiefer in die Tasche greifen. - (c)

www.imago-images.de (via www.imago-images.de)

15.05.2019 um 11:37 I 0 Kommentare

New York, Los Angeles, Miami. Stadte in den USA sind bei Osterreichern besonders beliebt,
wenn es um Fernreisen geht. Die Reisesuchmaschine checkfelix hat die Preisentwicklung fur
die Top 10 Reiseziele ermittelt und dabei den Sommer 2018 mit dem Sommer 2019 verglichen.

Dabei fallt auf: Das beliebteste Fernreiseziel New York ist um 19 Prozent billiger geworden.
Beim Flug sparen kann man auch bei Reisen nach Kapstadt, Lima, Manila und Miami.

Tiefer in die Tasche greifen missen Urlauber, die es nach Honolulu zieht, die Fliige wurden
hier um 12 Prozent teurer. Geringer ist der Anstieg in Syndney, Tokio und Los Angeles.

Die Top 10 der Langstreckenreiseziele

Durchschnittlicher Flugpreis im Sommer Sammer ... im Sommer
2018 2019 Preisveradnderung
1. New York 597 Eura 4586 Eura -19 Prozent
2. Los Angeles 755 Euro 778 Eura + 3 Prozent
3. Miami 731 Eura 675 Euro -7 Prozent
4, Tokio 661 Euro 689 Euro +4 Prozent
5. 5an
Erancisco 774 Eura 735 Eura -5 Prozent
6. Manila 716 Eura 6585 Eura -8 Prozent
7. Sydney 1011 Euro 1058 Euro +5 Prozent
8. Lima 971 Eura 504 Eura -7 Prozent
9. Kapstadt 680 Euro 611 Euro - 10 Prozent

19, Honolulu 1142 Euro 1283 Euro +12 Prozent
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TIME QUT MARKET

Food Court in Miami eroffnet

rkus

Ein Freizeitmagazin kuratiert die besten Koche einer Stadt
und bringt sie in einem Food Court zusammen: Dieses
revolutionare Konzept fihrte 2014 zur Eréffnung des Time
Out Markets in Lissabon, der 2018 mit dem Hamburger
Foodservice Preis ausgezeichnet wurde. Jetzt hat in Miami

der zweite Time Out Market weltweit eréffnet, weitere
Rol;e-r-t»Jung verlasst Unternehmen stehen in den Startléchern.

MEIST GELESEN

INSIDER-TIPPS {25)
Lisblingsorte: Top S InWien Time Out Market Miami: Erster Ableger des Food Courts offen
FCF HOLDING

Neuer Geschaftsfuhrer fur Eat Happy




Der Time Out Market Miami befindet sich in der Drexel Avenue
in Miami Beach, in Laufweite der historischen Lincoln Road
und im Zentrum des Art Deco Viertels. Wie in Lissabon
kuratierte die Redaktion des Time Out Magazins die 17
Essenskonzepte, die in die Markthalle aufgenommen wurden.
Sie sollen die Vielfalt der kulinarischen Szene Miamis
widerspiegeln. Einige der vertretenen Spitzenkoche und
Formeln sind:
= Jeremy Ford: Der Gewinner der 13. Staffel der Sendung
Top Chef und Betreiber des Restaurants Stubborn Seed
prasentiert ein koreanisch inspiriertes Konzept, unter
anderem mit Korean Fried Chicken
= Lefa: Das Konzept des aus Miami stammenden Kochs
Michael Beltran konzentriert sich komplett auf Speisen
vom Holzkohlegrill. Beispiele von der Speisekarte:
Gesmokte Short Ribs mit gegrillten Endivien, gesmoktes
halbes Hihnchen mit gegrilltem Fenchel und Crange
The Local Cuban: Betrieben vom mit kubanischen
Wurzeln ausgestattenen Gastronom Alberto Cabrera. Eine
Spezialitat: Das pramierte kubanische Sandwich "media
noche croquetas®
KUSH: Amerikanische Kuche mit Spezialisierung auf

.

.

regionale Zutaten. Das Konzept erdachte Gastronom Matt
Kuscher

Coyo Taco: Ein Ableger der gleichnamigen Tacoe Formel,
gegrindet von Alan Drummeond und Sven Vogtland,
unterstutzt vom Spitzenkoch Scott Linquist

33 Kitchen: ein Ableger des gleichnamigen Restaurants,
das 2016 die Auszeichnung als bestes peruanisches

.

Restaurant Miamis gewann. Koch Sebastien Fernandez
serviert unter anderem verschiedene Ceviche-Varianten
Miami Smokers: Lokales Raucherkonzept gegrandet von
Andres Barrientos und James Bowers. Im Time Out Market
betreiben die beiden ihre erste "Metzgerei-Bar" mit Fokus
auf hochwertigen Fleischprodukten

stephen's Deli: Eine Dependance von Miamis einzigem
und altesten Delikatessen-Ladens im New Yorker Stil
K'West / Beach Pie: Zwei Konzepte von Floridas
Spitzenkoch Norman van Aken. Im K'West gibt es Gerichte
nach der Klche Std-Floridas und der Keys, im Beach Pie
hochwertige Pizzen mit regionalen Zutaten

.

.

Der Markt in Miami entstand auf einer zuvor ungenutzten
Flache. Das Design setzt auf viel natlrliches Licht. Die
Sitzgelgenheiten sind lange Gemeinschaftstische in der Mitte
cles Raumes. Die Macher rechnen mit einem
Durchschnittsbon von rund 20 US-Dollar pro Person

Didier Soullat, CEC von Time Out Market, sagte zur Eroffnung:
“Im Gegensatz zu anderen Food Courts geht es Time Out
Market um die Demokratisierung des Fine Dining. Es ist unsere
Leidenschaft, qualitativ hoechwertiges Essen allen zuganglich
zu machen. Mitunserer kuratierten Mischung bieten wir
sowohl Anwohnern wie Besuchern eine neue kulinarische wie
kulturelle Erfahrung.”

ECKDATEN TIME OUT MARKET MIAM

Adresse 1601 Drexe| Avenue, Miami Beach
Sitzplatze (innen/auBen) 440 (320/120)
Flache ca. 1600 qm

Restaurantkonzepte 17

El_ars 3

+ Showkiiche 1
+ Flache fiar Ausstellungen und Kunst 1
+ Eréffnung o Mai 2019

Der Time Out Market in Lissabon ist Vorbild der neuen Markte
und eine einzigartige Erfolgsgeschichte: In nur drei Jahren
mauserte sich der Food Court in einem historischen Cebaude
zu einer der meistbesuchten Touristenattraktionen Portugals.
Allein 2018 kamen 3,9 Mio. Besucher. Der neue Markt in Miami
ist der zweite Ableger des Konzepts. Noch 2019 eroffnen
weitere Time Out Markets in New York, Boston und Chicago. In
den weiteren Jahren folgen Montreal, London, Prag und Dubai.
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as Action und/oder Erholung angeht, ist Florida kaum zu toppen. Der stdlichste Bundesstaat

wurde 1821 von den Spaniern an die USA abgetreten und lockt mit endlosen sonnengetrankten
Freizeitaktivitsten zwischen dem Atlantik auf der einen und dem Golf von Mexiko auf der anderen Seite.
Neben 1.327 km langen Stranden erwartet euch subtropische Wildnis mit Kajakrouten, einer einzigartigen
Tierwelt, abwechslungsreichen State Parks und vielen anderen Attraktionen.

SONNE UND SAND
Strande

Floridas Hunderte Kilometer lange
Strande fuhren regelmaBig die
internationalen Rankings an und

sind perfekt dazu geeignet, Muscheln
und Meerglas zu sammeln oder
einfach die Zehen in den wei3en
Sand zu stecken. Ob ihr faul im Sand
dost, mit Delfinen schwimmt oder an
Unterwasserriffen taucht, bleibt euch
uberlassen. Danach kénnt ihr beim
Abendessen zusehen, wie die Sonne
im Meer versinkt, oder in den trendigen
Uferboutiquen shoppen.

VisitTheUSA.de/Florida

PADDELPARADIES
Kajaktouren

Der Uber 300 km lange Calusa
Blueway bei Fort Myers passiert
mangrovenbedeckte Inseln und
weiBe Sandstrande. Unterwegs
kénnt ihr immer wieder anhalten,
um die Strande, Inseln, Lagunen und
Flisse im Sudwesten Floridas zu
erkunden, die Angel auszuwerfen,
Végel zu beobachten oder auf GPS-
Schnitzeljagd zu gehen. Auch far
romantische Picknicks und eine
Nacht im Freien findet sich
garantiert das passende Platzchen,

WARME NACHTE
UNTER DEN STERNEN
Camping

Florida lasst keine Campingwinsche
offen. Ihr kénnt auf den Florida

Keys zelten, von einer Hitte aus den
unvergesslichen Sonnenaufgang an der
Golfkuste bewundern, im Kissimmee
Prairie Preserve - dem einzigen State
Park, der auch als internationales
Lichtschutzgebiet ausgewiesen

ist - die Sterne am pechschwarzen
Nachthimmel zahlen oder euch fir die
gehobene ,Glamping“-Variante mit
einer klimatisierten und méblierten
Unterkunft entscheiden.
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TIERISCHE BEGEGNUNGEN:
DIE SANFTE SEEKUH

Rundschwanzseekihe, auch Manatis genannt, sind Wassertiere, die
sich hauptsachlich von Pflanzen ernahren. Die sanften Saugetiere
halten sich von April bis Oktober an der Klste im Sudosten Floridas
auf und ziehen sich im kalteran Winter zu den SuBwasserquellen im

Landesinneren zurlck. Beim Schwimmen, Schnorcheln, Bootfahren
und Paddeln habt ihr gute Chancen, Seekihen zu begegnen

Camping am Fisheating Creek
unweit vom Lake Okeechobee



» FLORIDA

Sumpfboottour in
den Everglades

m

Der Everglades-Nationalpark im SGden
Floridas versetzt euch geradewegs

in eine fremde Welt. Das legendare
Naturwunder erstreckt sich tber

6.070 km? und wurde zu Recht in das

UNESCO-Weltnaturerbe aufgenommen. State Parks
Die Uppige Vegetation aus Mangroven, V I S IT FLO RIDA,)
——— i
"_—N

Sumpfgraswiesen und Kiefernhainen Zwischen Pensacola und Key

erlebt ihr am besten bei einer Tour im West locken 174 State Parks mit

Sumpfboot oder Kajak. Mit etwas Glick kilometerlangen Zuckersandstranden,

erspaht ihr dabei auch vom Aussterben Wander- und Reitwegen scwie Tipps zur Planung eures
bedrohte Lederschildkréten bzw. fantastischen Bade-, Tauch- und Florida-Urlaubs findet ihr unter
SeekUhe oder einen Puma, Angelpiatzen. VISITFLORIDA.com/de.

nberthrte Strande, vielseitige Outdoor-

Aktivitaten und eine rege Kulturszene -
kein Wunder, dass Naples, Marco Island und
die Everglades den Beinamen Florida's
Paradise Coast tragen.

Naples, Marco 57
Island und die

Auf Marco Island laden der Barefoot Beach

Everglades e
und der Delnor-Wiggins Pass State Park dazu

Taucht in fantastische = ein, an oft menschenleeren Stranden die Seele
Landschaften ein, die den g The Continental. baumeln zu lassen und den verspielten Delfinen

3 laples zuzusehen, Alternativ konnt ihr schwimmen,
Abenteurer in euch wecken. ) euch am Stehpaddeln versuchen oder die

abgeschiedenen Ten Thousand Islands im Kajak
erkunden. Bei einer Oko-Tour im Everglades-
Nationalpark gibt es Wasservogel, Seekiihe 3
und Alligatoren zu entdecken, wahrend der
Golf von Mexiko fantastische Bedingungen fur
Hochseeangler bietet.

Wer Wert auf Luxus legt, fahlt sich in den
gehobenen Boutiquen, Kunstgalerien, Spas,
Restaurants und exklusiven Resorts sowie g
auf den Meisterschaftsgolfplatzen bestens !
aufgehoben. Museen und historische Statten '
informieren eindricklich Uber die Geschichte

der Region - von der frilhen Calusa-Kultur bis 4
zu den Ranchern aus dem 19. Jahrhundert.

Weitere Informationen erhaltet ihr unter
paradisecoast.de.

6 VisitTheUSA.de/Florida



Endloser Sonnenschein, weifer Sand
und das warme Wasser des Golfs
von Mexiko: Die Region The Beaches of
Fort Myers & Sanibel lasst Strandtraume
wahr werden. Sanibel Island und Captiva
Island sind darlber hinaus ein Paradies
fr Muschelsucher.

Der 306 km lange Great Calusa Blueway
bietet beste Voraussetzungen zum
Kajakfahren oder Stehpaddein. Wer
lieber trockene FliBe behalt, kann in Fort
Myers Beach Gber den Strand reiten
oder die 40 km langen asphaltierten
Radwege auf Sanibel Island erkunden. Im
J.N. .Ding" Darling National Wildlife Fort
Myers Beach Refuge leben unzahlige

Die Region The Beaches
of Fort Myers & Sanibel
verbindet Natur und Kultur
mit legenddren Stranden.

Fort Myers Beach

Vvégel. Auch von den erhéhten Stegen
im Six Mile Cypress Slough Preserve
in Fort Myers erhascht ihr oft einen
Blick auf Seeotter, Schildkréten und
andere Wildtiere.

Shopaholics werden die Boutiquen
und Open-Air-Outlets in Fort Myers
und Estero lieben. Alternativ kénnt ihr
einen Blick in flippige Kunstgalerien
werfen, durch den River District im
Zentrum von Fort Myers bummeln
oder euch in einem Spa verwdhnen
lassen. Zahlreiche Uferrestaurants und
Mikrobrauereien kiimmern sich um
euer leibliches Wohl.

Noch mehr Tipps zu Floridas
naturbelassensten Inseln findet ihr
unter FortMyers-Sanibel.de.

) %
THE BEACHES OF

ORT MYERS
AND SANIBEL

FORTMYERS-SANIBEL.DE

VisitTheUSA.de/FortMyers-Sanibel

7
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Beaches. Also packt eure Sachen und Uberzeugt euch selbst, e
dass dies ,The Best Way to Experience Florida” ist. DISCOVER

#ThePalmBeaches | @PalmBeachesFL | ThePalmBeaches.com THE PAI.M BEACHES

FLORIDA
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Perez Art Museum Miami

KUNST

Miamis facettenreiche Kunstszene
reicht von beliebten Museen bis zu bunt
bemalten Hausfassaden. Im zentral
gelegenen Museum Park lohnen sich

Rundgange durch das Perez Art Museum
Miami und das Frost Museum of Science

mit dem Gulf Stream Aquarium,

SHOPPING

Vom exklusiven Design District, der
Lincoln Road Mall oder den Boutiquen
der Bal Harbour Shops (ein bekannter
Hotspot mit hoher Promi-Dichte) bis zu
den Schnappchenangeboten der 240
Qutlets in der Dolphin Mall: Miami lasst
keine Einkaufswinsche offen.

r\rr.!f‘ lung

KULTUR

Dass Miami ein echter kultureller
Schmelztiegel ist, zeigen die bunten
Viertel. Das Spektrum reicht von
Little Havana bis Little Haiti und von
den Einflissen der Bahamas in West
Coconut Grove bis zum stark vom
Ureinwohnerstamm der Miccosukee
gepragten South Dade.

]
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GASTRONOMIE

Streetfood ,to go” oder Haute Cuisine auf
einer Uferterrasse; Miamis Gastroszene ist
vielseitig und international. Nicht verpassen
solltet ihr die frischen Meeresfriichte,

die lateinamerikanischen Arepas und die
dick mit Schweinerostbraten, Schinken,
Kase, Essiggurken und Senf belegten
kubanischen Sandwiches.

Restaurant Joe's
Stone Crab

VisitTheUSA.de/Miami
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Im Stiden Floridas begriBt euch das quirlige

Miami mit Stranden, farbenfrohen Wandbildern,
kubanischer Kultur, Art-déco-Architektur,
traumhaftem Postkartenwetter und noblen Hotels.

South Beach

OUTDOOR-ZIELE

Miamis Art-déco-Architektur bewundert

ihr am besten bei einem gematlichen
Spaziergang. Danach kénnt ihr Boot fahren,
durch die Biscayne Bay paddeln, im Venetian
Pool planschen, am Strand die Seele
baumeln lassen, in den nahen State Parks
oder Nationalparks wandern - oder sogar
Freundschaft mit Miamis Schweinswalen
schlieBen und mit Delfinen schwimmen.

MAN]

Tipps fiir euer Miami-
Abenteuer erhaltet ihr unter
miamiandbeaches.de.

"



SPIELPLATZ
AM MEER

Der GroBBraum Fort Lauderdale begeistert

mit unzdhligen Wasseraktivitdten,
erstklassigen Kulturattraktionen und einer
fantastischen Shopping-und Gastroszene.

By RGN N e - AR

Lauderda

12 VisitTheUSA.de/FortLauderdale

Das ~amerikanische Venedig" hat viel zu bieten -
auch, aber langst nicht nur am Wasser. Die hilbsche
Stadt verflgt Gber ein mehr als 482 km langes Netz an
navigierbaren Binnenwasserwegen (perfekt zum Paddeln
oder flr eine Tour im Wassertaxi) und 37 km lange
Traumstrande. Entspannte Stunden am Dania Beach,
Schnorcheln im kristallklaren Wasser, Jetski-Exkursionen,
Kitesurfen oder Tauchen in Lauderdale-By-The-Sea

oder Wellenreiten am Deerfield Beach: Fir jeden ist
etwas dabei. Wahrend die Sumpfboottouren durch die
Everglades bei Familien gut ankommen, schwarmen Paare
von den Sonnenuntergangsfahrten an Bord einer Jacht.

Auch an Land kommt keine Langeweile auf. Nach Selfies
mit den kunstvollen Wandbildern in Hollywood und im FAT
Village kénnt ihr in einem Uferrestaurant einkehren oder
ein Pferderennen in Hallandale Beach verfolgen. In den
zahlreichen Shops findet ihr garantiert auch ein passendes
Souvenir. Sawgrass Mills oder die Colonnade Outlets
locken mit drastisch ermaBigten Markenartikeln von Nike,
Gucci oder Prada.

Danach kommt ein Streifzug durch die értliche
Gastroszene gerade recht. Von Steaks und Meeresfriichten
aber vegane Gerichte bis zu internationalen Spezialitaten:
Greater Fort Lauderdale stellt jeden Gaumen zufrieden,
Dazu gibt es sorgfaltig zubereitete Kaffeespezialitaten und
lokales Craft-Bier.

Zu Gast in einem Uferrestaurant

GREATER

FORT LAUDERDALE

FLORIDA

Weitere Tipps zur Urlaubsplanung
findet ihr unter sunny.org/vacationplanner.

&




OUTDOOR
PARADIES

In St. Pete/Clearwater erwarten

euch preisgekronte Strdnde,
vielseitige Attraktionen und

361 Tage Sonnenschein im Jahr.

M;u_demalerei im Zenux_m v%l Pete

-
K¢

Kitesurfer an der Sunshine
Skyway Bridge, St. Pete

M
~
X

Floridas Golfklste macht Strandtraume
wahr: Die Region St. Pete/Clearwater
begeistert mit gleifendem Sonnenlicht,
schneeweiBem Sand, erfrischenden
Brisen und Outdoor-Aktivitaten rund
um die Uhr.

Am Clearwater Beach kénnt ihr nach
Lust und Laune Beachvolleyball
spielen, Stehpaddeln probieren, Boot
fahren oder Sonne tanken. Am St.

Pete Beach und der Sunshine Skyway
Bridge tummeln sich Kiteboarder und
Surfer. Den Sonnenuntergang erlebt ihr
am besten in geselliger Runde am Pier
60 (Clearwater Beach) oder bei einer

Sightseeing- bzw. Dinnerkreuzfahrt auf
dem Golf von Mexiko.

Der 75,6 km lange asphaltierte
Pinellas Trail filhrt euch in individuelle
Kleinstadte wie das schottisch
gepragte Dunedin. Von hier ist es Gber
den Dunedin Causeway nur noch

ein Katzensprung zum Honeymoon
Island State Park. Alternativ kénnt

ihr auch im Weedon Island Preserve
auf den Spuren eines vorzeitlich hier
beheimateten Volkes wandern, angeln
und paddein,

Im Zentrum von St. Pete steht der

FLORIDA 4

Spafifaktor im Vordergrund. Bei einer
Segway-Tour trefft ihr auf Gber 70
Gebaudemalereien. Das bunte
Nachtleben reicht von Brauereien und
Restaurants bis zu Open-Air-Konzerten
im beliebten Jannus Live,

ST.PETE
CLEARWATER
FLORIDA

Anregungen flir Ausfllige findet ihr
unter VisitStPeteClearwater.com/de.

VisitTheUSA.de/StPete-Clearwater 13



Citrus County

SPASS UNTER
DER SONNE

rund um natirliche Quellen, malerische
Walder und den Golf von Mexiko.

Individualisten und Naturfreunde
aufgepasst: In Crystal River gibt es
einige gut gehitete Insider-Tipps fernab
der ausgetretenen Touristenpfade

Floridas zu entdecken. gahowitzka RIVEE
Crystal River und Homosassa sind Wasserratten kénnen auch in tlrkisen durch den Withlacoochee State Forest.
die einzigen Orte in den USA, an Quellen baden, im Golf vor Homosassa  Floridas warme Temperaturen bieten
denen es gesetzlich erlaubt ist, mit nach Muscheln tauchen, Uber den natirlich auch beste Voraussetzungen fur
Rundschwanzseekiihen zu schwimmen. In  Chassahowitzka River paddein eine Nacht unter den Sternen
Gesellschaft der sanften und neugierigen  oder sich am StBwasser- bzw.

Tiere durch das kristallklare Wasser zu Hochseeangeln versuchen. An Land Weitere Informationen unter

gleiten, ist ein einzigartiges Gefuhl. locken Wanderungen und Radtouren discovercrystalriverfl.com.

TrEGSU re Coust Die menschenleeren

Strande im SUdosten

STREIFZUGE iz~
DURCH DIE NATUR

Floridas Treasure Coast hat viel zu bieten. Eines sucht

ihr in den drei Countys und an den Hunderte km langen
Stranden allerdings vergeblich: Menschenmassen. Das Indian
River County gilt nicht nur als Surfparadies, sondern hat - dank
bunter Korallenriffe und eines Schiffswracks aus dem Jahr
1894 - auch fantastische Schnorchel- und Tauchplatze. Weiter
stidlich schlieft sich das St. Lucie County an, dessen 34 km
lange unberiihrte Kiiste geradezu legendare Fangbedingungen
fiir Facherfische bietet. Im Martin County locken vielfaltige
Oko-Tourismuserlebnisse. Unter anderem kénnt ihr zusehen,
wie die Sonne Uber dem Atlantik aufgeht und abends im

Lake Okeechobee versinkt. An der gesamten Treasure Coast
erwarten euch Meisterschaftsgolfplatze und kleine Orte mit
Geschaften, lokaler Kunst und Uferrestaurants.

Weitere Urlaubstipps findet ihr unter floridastreasurecoast.com.

14 VisitTheUSA.de/Florida
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10 beliebteste Langstrecken 18. Mai 2010 08:40; Akt: 10.05.2010 23:56 f2b

Deshalb zahlt sich eine Flugreise
nach Miami aus

Fiir weniger als 500 Euro kénnen Osterreicher im Sommer nach
New York fliegen. Im Vorjahr mussten wir noch tiefer in die
Tasche greifen.

Die beliebtesten Langstreckenreiseziele - durchschnittlicher Preiso

2019 2018

Langstrecken
nfogram

ein aus i Die Reiseexperten von Checkfeliv haben untersucht, an welchen
der 20 ihrer beliebtesten Sommer-Reiseziele Osterreicher in
diesem Jahr die grofiten Ersparnisse auf der Langstrecke Wer eine Reise in die Hafenstadt an der Siidwestkiiste Siidafrikas
ergattern konnen. plant, kann sogar ein Ersparnispotential von rund 10 Prozent
0 ergattern. Auch Lima (-7 Prozent) und San Francisco (-5 Prozent)
Veltenh 1 hl . verzeichnen einen Preisriickgang und bieten Fernreisenden eine
‘7 e te]} mmier zahlen, l'm Umfrage preisgiinstige Mdglichkeit, neue Lander und Kulturen zu erleben.
W Twittern Vergleich zum Sommerzeitraum Haben Sie Thren Sommerurlaub
PR 2
im Vorjahr, um 19 Prozent schon gebucht? 7 Tipps, wann Sie den Urlaub buchen sollten:

weniger fiir ein Flugticket in die
Stadt, die niemals schlift. Auch
B3 Teien Fliige in das sonnendurchflutete O yein, das muss ich jetzt noch schnell
Miami sind um 7 Prozent en.

glinstiger als 2018 — fiir einen
Hin- und Riickflug zahlen
Reisende ab Osterreich

Zum Thema durchschnittlich 731 Euro. () 1¢h fahre im Sommer nicht wes.

o
W ’;; "Wer hitte gedacht, dass in Abstimmen

! Natiirlich!

! Nein, ich mache das immer spontan
einen Tag davor.

e o diesem Jahr Miami im Vergleich

Tt FlEiT zum Vorjahr nicht nur einen

E::E‘;k[?ﬂ: den Preisriickgang, sondern auch eines der giinstigsten Ziele fiir
denken Europger Fernreisen ist", kommentierte Checkielix-Chef John-Lee Saez die

Analyse. Bleiben Sie informiert mit dem Newsletter von heute.at

Tinne i
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Miami:
Broschiiren bieten Orientierung
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Was ist los in Miami? Das Tourist Board hilft gerne weiter

Das Tourist Board der US-amerikanischen Region Greater
Miami & The Beaches tut alles dafiir, dass sich Besucher wohl-
fithlen und gut zurechtfinden. Neben dem englischsprachigen,
186 Seiten starken Reiseplaner sind auch zwei Faltkarten auf
Deutsch beim Greater Miami Convention & Visitors Bureau
erhéltlich. Wahrend sich die Faltkarten - ,,Sehenswiirdigkeiten®
und ,,Shop Miami*“ - fiir eine schnelle Ubersicht eignen,

hilt der Reiseplaner umfangreiche Infos aus den Bereichen
Kulinarik, Shopping, Nachtleben, Strande, Kunst, Kultur und
Sport bereit. Auch die Hauptattraktionen der Stadt an der
Stidostkiiste Floridas werden ausgiebig vorgestellt.

Reisebiiros konnen das Infomaterial fiir ihre Kunden per
E-Mail an miami@es-tm.com kostenfrei bestellen. Weitere
Infos gibt es unter www.miamiandbeaches.com. (ta)
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TRAUM-ZIELE

UBERWIEGEND HEITER.

Der US-Bundesstaat Florida
steht fur Sonne, Strand, Dis-
ney World und die Everglades.
Trotzdem ist der Sunshine
State so viel mehr als die
Summe seiner Klischees.
Uberzeugen Sie sich selbst bei
einem Roadtrip von Panama
City Beach bis Miami...
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Surshine Skate

Die schonsten

16 O REISELUST



TAMPA.
Waterfront mit
Convention Center
im Abendrot.

-
.
*
- -
- wur
- .l -

SuNTRrUST

Fcken Floridas




TRAUM-ZIELE

ART-DECO-VIERTEL
in Miami Beach - ein
Must-see in der
pulsierenden City.

SURFERS PARADISE.
Panama City Beach ist
ideal fir Wassersport-

aktivitaten aller Art.

RINGLING MUSEUM.
In Sarasota liegt das
sehenswerte Museum
von John Ringling.

18OREISELUST

PANAMA CITY BEACH.
Weifter Strand und tiirkisblaues
Meer am Golf von Mexiko.

MIAMI BEACH. Kunter-
bunt und fantasievoll

sind die Lifeguard-Hit- |
ten gestaltet. ’




SOUTH BEACH.
Traumhafte Strande
und pulsierendes
Nachtleben im Stadt-
viertel der Florida-
Metropole Miami.

Einmal quer durch de
Sunshine State

Florida bietet Urlaubsvergniigen far
wirklich jeden Geschmack — hier gibt's
traumhafte Strande, pulsierende Citys

und Uberwaltigende Natur.

er ,American Way of Life“ ist ein Mythen-

mix aus Freiheit und Freizeit, Sonne und

Strand, Optimismusund Offenheit, schnel-

lem Geld und schnellem Genuss. Nirgend-
wo in den USA lisst sich diese unbekiimmerte Le-
bensart so ausgeprigt erleben wie in Florida. Vom
Wintergrau geplagte Nordlichter triumen stets von
seinen endlosen Sandstrinden, tropischen Cocktails
und frischen Meeresfriichten. Kinder sehnen sich
nach Micky Maus und Achterbahnen. Zuwanderer
denken wiederum an die hohe Lebensqualititund an
die nicht vorhandene Einkommenssteuer. Auf dem-
selben Breitengrad wie Nordafrika sonntsich Florida
zufrieden unter meist blauem Himmel. Die Stim-
mung entspricht den Wetteraussichten: iiberwiegend
heiter. Alles in allem ein beneidenswertes Fleckchen
Erde, das die , Floridians* ihr Eigen nennen und ger-
ne mit Besuchern aus aller Welt teilen.

Unterwegs mit dem Mietwagen. Dank des gut
ausgebauten Strafennetzes kann man Florida be-
quem auf vier Ridern erkunden und dabei seine viel-
filtige Natur und seine kulturell so unterschiedli-
chen Gesichter kennenlernen. Vom Klischee des pat-
riotischen Amerikas mit protzigen SUVs und Waf-
fenvernarrtheit bis hinzum kubanischen Easy-going-
Lifestyle in Flipflops ist alles geboten. Kein Ort liegt
weiter als 90 Kilometer vom Meer entfernt. Von der
iippigen Flora und Fauna der Everglades sind es bei-
spielsweise nur zwei Autostunden zu den Art-déco-
Hotels auf dem beriihmten Ocean Drive in Miami
Beach. Der 27. Staat der Vereinigten Staaten lebt den
w~American Way of Life* im groffen Stil. Man findet
ihn iiberall, genauso wie das echte Florida. Wer es
entdecken will, muss nur genau hinzusehen.

Panama City Beach. Gut 150 Kilometer von Flori-
das Hauptstadt Tallahassee entfernt, liegt der Ur-
laubsort Panama City Beach. Hier im Nordwesten Flo-
ridas, dem sogenannten ,Panhandle® (dt. Pfannen-
stil), warten zauberhafte weifle Sandstrinde, tiirkis-
farbenes Meer und ein subtropisches Klima mit
Durchschnittstemperaturen um 24 Grad Celsius. Be-

m BUCHTIPP:
.Baedeker Reise-
fiihrer Florida® von
Ole Helmhausen um
21,99 Euro.

kannt ist die Stadt an der Smaragdkiiste Floridas unter
anderem fiir ihre einzigartige Kulinarik. Mit frischem
Barsch, Austern und Dutzenden anderer lokaler Sor-
ten ist Panama City Beach in den letzten Jahren zur
+Seafood-Hauptstadt des Stidens® avanciert. Von Oys-
ter Bars iiber Fisch-Tacos bis hin zu Seafood-Mirkten
gibt es hier alles, was der anspruchsvolle Meeres-
friichte-Feinschmecker begehrt. Besonders beliebt
sind Stachelmakrelen, Cajun-Langusten und mit Blau-
krabbenfleisch gefiillte Jumbo Golf Shrimps.

Tampa Bay. Die Regionum Tampa an der Westkiiste
Floridas bietet nicht nur Entschleunigung und koloni-
ale Geschichte, sondern auch zahlreiche Aktivititen
in der unberiihrten Natur. An den Ufern des Hillsbo-
rough Rivers, der durch Zypressenwilder an Sumpf-
landschaften vorbeibisin die Bucht von Tampa fliefit,
kann man - wihrend einer Kanutour zum Beispiel -
auflergewdhnlich viele Végel beobachten. Neben Ka-
nadareihern, Schlangenhalsvigeln, Waldstérchen
und Geiern, die hoch oben am Himmel ihre Kreise zie-
hen, sonnen sich an den Ufern Rotbauchschildkréten
und Alligatoren in unterschiedlichen Gréfen.

Sarasota. Rund 80 Kilometer siidlich von Tampa
liegt die ehemalige Fischer- und Handelsstadt Sara-
sota, die auch als , Kulturkiiste Floridas® bezeichnet
wird. Thr Veranstaltungskalender ist mit Events der
Sarasota Opera, des Florida Studio Theatres, des Aso-
lo Repertory Theatres und des Sarasota Ballets im-
mer gut gefiillt. Auch das Ringling International Arts
Festival findet regelmifig eine wunderbare Bithne in
dieser sonnenverwdhnten Stadt. John Ringling war
einer der sieben Ringling Brothers, die Anfang des
20. Jahrhunderts den legendiren Zirkus ,Ringling
Bros. and Barnum & Bailey*“ ins Leben riefen. Sein
Vermichtnis lisst sich bis heute im Zirkusmuseum
und im Ringling Museum of Art bestaunen.

South Beach. Die meisten Urlauber zieht es auch
heutenoch auf die Sandbank hinter der Biscayne Bay,
allseits bekannt als Miami Beach, dem Inbegriff von
Party-und Strandurlaub. Derals South Beachbe- =
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KURZ-CHECK

‘e

Die besten Adressen fur lhre
Rundreise durch Florida

=i Schlafen

 The Osprey on the Gulf/Panama City
Beach. Inmitten von riesigen Hoteltiirmen
liegt das Hotel der Gilmore Familie direkt am
Strand von Panama City Beach. Die familiare
Unterkunft bietet ein gutes Preis-Leistungs-
Verhéltnis. DZ ab 122 Euro/Nacht.
www.gilmoreresorts.com

2 The Betsy Hotel****/Miaml Beach. Das
1942 erbaute Hotel auf dem Ocean Drive ist
das letzte noch vorhandene Beispiel
georgianischer Architektur in Florida und ein
seltenes Art-déco-Juwel in South Beach. DZ
ab 227 Euro/Nacht.
www.thebetsyhotel.com

GUIDE. Der Reisefii
Lonely Planet Florida
von Jeff Campbell ist
perfekter Begleiter fiir
einen Roadtrip (23
Euro).

- BB Io_rida
e
INFOIMATIV. Weitere a

Infos gibt's auf der offiziellen Website:

bietet ganzjahrig warme
Temperaturen. In den Sommermonaten ist
jedoch mit Regen zu rechnen. Fiir einen
Roadtrip eignen sich daher die Monate
Oktober bis Mal, auch weil die Luftfeuchtig-
keit nicht so hoch ist und keine Hurrikan-
Gefahr besteht.

2 Hilton Tampa Downtown****/Tampa.
Das Hotel mit neu renoviertem Dachterras-
senpool befindet sich im Herzen der
Innenstadt und ist nur wenige Gehminuten
vom Tampa Riverwalk und dem Curtis Hixon
Waterfront Park entfernt. DZ ab 124 Euro/
Nacht. www3. hifton.com/en/hotels/
florida/hifton-tampa-downtown-
TPANTHF/index.html

D 24 North Hotel****/Key West. Das
Hotel liegt direkt am Ortseingang von Key
West, nur 10 Minuten vom internationalen
Flughafen entfernt. DZ ab 100 Euro/Nacht.
www. 24northhotel.com

= [rlehen

2 Key Largo. Eine Fahrt tiber den legenda-
ren Overseas Highway, der die Inseln der
Florida Keys miteinander verbindet, ist ein
Muss. Auf Key Largo, der groBten Insel der
Florida Keys befindet sich der John
Pennekamp Coral Reef State Park, ein
Paradies fiir Schnorchler und Taucher.

2 Key West heiBt die Stadt am siidlichsten
Punkt der USA. Jeden Abend, bevor die
Sonne im Meer versinkt, stromen Einheimi-
sche und Touristen zum Mallory Square.
StraBenkiinstler sorgen fiir Unterhaltung,

die so bunt und lebendig ist wie der Sonnen-
untergang selbst.

-
[Delfinen be-J
Florida haufig |

FORT ZACHARY TAYLOR BEACH. Einer der
schdnsten Strande von Key West.

kannte Teil mit dem gleichnamigen
Strandabschnitt und seiner Art-déco-Ku-
lisse wird sogar als amerikanische Rivie-
rabezeichnet und ist das Miami, das man
in Europa von Postkarten kennt. Entlang
der Flaniermeile Ocean Drive versprii-
hen mehr als 600 denkmalgeschiitzte,
pastellfarbene Art-déco-Gebiude einen
Hauch von Luxus und Vergniigen. Oldti-
mer rollen mit offenem Verdeck iiber die
Lincoln Road und operierte Schénheiten
prisentieren ihre modellierten Kérper in
engen Outfits. Vor allem an der Strand-
promenade und seinen ,,Spielplitzen® -
nicht etwa fiir Kinder, sondern fiir Sports-
kanonen, die dort an Reckstange und Co.
ihre bereits durchtrainierten Astralkor-
per noch weiter perfektionieren. Andere
genieffen mit einem Cocktail in der Hand
die Sonne, lassen den Tag an sich vorbei-
ziehen und beobachten durch ihre Son-
nenbrillen, wie Touristen die bunten
Holzhiitten der Rettungsschwimmer fo-
tografieren. In Miami Beach geht es
schlieRlich um eins: sehen und gesehen
werden. Die Recherchereise fiir diesen Bei-
trag wurde unterstiitzt von Visit Florida
und den lokalen Tourismuspartnern.
ANNA KAROLINA STOCK #

Fows: Visit Aorida; Visit Tampa Bay; Mami Visitors Bureay, Hersteller; nfografik : Abey Maiyegqun

+

15=tagige Mietwagenrundreise ab/bis Miami, 14 Nachte im
DZ/Standard, inkl. Mietwagen Kat. Economy ab/bis Flughafen,
Verlauf It. Prograrmm, Anreise 2.8, am 20.08.2019

Pro Person, in«lL Flug ab/bis Miinchen ab € 1.579
Pro Person, inkl Flug ab/bis Wien ab € 1.692

. KUONI

Ihre Reise Eriebniswelt

INTO & BUCHUNG

.-
DIESE & WEITERE REISEN UNTER
TEL.: 01 - 515 33 - KUONI WIEN 1
UND IN ALLEN KUONI REISEBUROS

WWW.KUONLATY
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| Bahamas mit
- .Conch Salad“__

eruanisches Fisch-
Ceviche oder kuba-
nische Empanadas
im Viertel Little Havanna,
italienisches Eis im Art-
Déco-Viertel in South
Beach oder ein Schlem-
merbummel iiber den St.

—“;C

I ¥ I Foodtour|l}

Miami und Nassau =

Roch Markt im Design-
District: Eine Foodtour
durch Floridas Metropole
Miami ist ein klasse Erleb-
nis und zudem eine tolle
Art, die Stadt kennenzu-
lernen. Denn die oft von
Einwanderern, wie etwa

Freizeit Woche
22.05.2019

CIRC: 399,749

aus Siidamerika, geprig-
ten Stadtteile haben ihre
eigene Kiiche und Spezi-
alitdten, die man bei ei-
nem gefithrten Rundgang
durch das Viertel seiner
Wabhl nach Lust und Lau-
ne probiert. Preisbeispiel:

man die Stadt-
ertel essend

Eine vierstiin-
dige Foodtour
etwa durch
Little Havan-
na kostet 56
US-Dollar (ca.
50 Euro) p. P.
inkl. aller Kostproben und
Getrinke (Buchung: www.
miamiculinarytours.com).
Auch die Hauptstadt der
Bahamas, Nassau, kann
man bei einer Foodtour
kennenlernen. Mit dem
Stadtfithrer Captain Ron

REISE=TIPPSS

% - Ocgan Drive —o u=

berihmte Glamour-
meile in Miami ..

durchstreift man drei
Stunden lang die von der
Sonne verwohnte Karibik-
Metropole mit den Traum-
strinden. Der Kulinarik-
Trip startet im Bahamian
Cooking Restaurant, wo
man gleich die Inselspe-
zialitdt kennenlernt: Die
frittierten Billchen (conch
fritters) wie auch der Salat
aus dem Fleisch der Gro-
Ben Fechterschnecke (engl.
conch) schmecken himm-
lisch. Den Rum-Cocktail
Bahama-Mama gibt es
natiirlich dazu. Preisbei-
spiel: 69 Bahama-Dollar
(ca. 61 Euro) p. P. (Bu-
chung: www.trubahamian-
foodtours.com).
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Beeindruckende Architektur auf der ganzen Welt

von Urs Huebscher

Die Architektur besteht aus Traum, Fantasie, Kurven und leeren Rdumen.” So
treffend beschrieb der brasilianische Stararchitekt Oscar Niemeyer die
Faszination, die die Baukunst auf Menschen ausiiben kann. Als Spiel der Formen
und Raume ist die Architektur seit Jahrtausenden ein Versuch der Menschheit,
sich auf der Erde zu verewigen - ein Unterfangen, das das Erscheinungsbild
verschiedenster Destinationen auf der ganzen Welt pragt. Hier die Architektur-
Bucketlist fiir den interessierten Reisenden:

Valencia - Ciudad de las Artes y las Ciencias

Valencia blickt auf eine 2.000-j3hrige Geschichte und steht fir die perfekte
Symbiose aus Tradition und Moderne, Stadt und Strand, Mode und Kunst. Das
architektonische Stadtbild ist einerseits von Jugendstilbauten gepragt, der Blick
von den fritheren Ufergelandern aus fiihrt dem Besucher anderseits den
modernen und fortschrittlichen Geist Valencias vor Auge. Im einstigen Bett des
Turia lieR Stararchitekt Santiago Calatrava das futuristische Gebaudeensemble
der Ciudad de las Artes y las Ciencias (Stadt der Kiinste und Wissenschaften)
entstehen - visionare Architektur zum Schlendern und Staunen! Das Herzstiick
der Anlage ist das Wissenschaftsmuseum .Museo de las Ciencias® Das imposante
dreistdckige Gebaude ist ein spielerischer Ort mit wissenschaftlichem Anspruch.
Eher untypisch fiir ein Museum ist hier Anfassen und Ausprobieren ausdriicklich
erwiinscht. So informiert sich der Besucher iber die Gesetze der Natur auf
interaktive Art und Weise. www

isitvalencia.com/de




Miami - Pérez Art Museum Miami

Das Pérez Art Museum Miami (PAMM) befindet sich in Downtown Miami an der
Bucht von Biscayne und prasentiert internationale Kunst des 20. und 21.
Jahrhunderts. Gemeinsam mit dem Patricia Frost Museum of Science und einem
Stadtpark bildet es den Museum Park. Die hochmoderne Anlage wurde von den
preisgekronten Architekten Herzog & de Meuron im Jahr 2013 entworfen, die
Griindung des zeitgendssischen Museums folgte allerdings schon im Jahr 1984
als ..Center for the Fine Arts* und wurde im Jahr 1993 in .,Miami Art Museum*
umbenannt. Heute bietet es mehr als 18.000 Quadratmeter Ausstellungsflache im
Innen- und Aulenbereich, darunter flexibel gestaltbare Galerien, einen
Lehrkomplex, den Museumsshop mit einzigartigen Geschenken, Kunstblchern
und Einrichtungsgegenstanden sowie das Verde Waterfront Restaurant and Bar.
Das architektonische Konzept wurde von den Architekten an die ortlichen
Gegebenheiten angepasst: Durch die N3he zum Wasser wurde das Geb3ude auf
eine Plattform tber Sturmflutniveau gesetzt. Die Dachbalken sollen die
Sonneneinstrahlung miniminieren und so den Energieverbrauch fur die Kiihlung
des Museums reduzieren. Das spektakulare Architekturkonzept wurde im Jahr
2015 mitdem Architekturpreis der America Society of Landscape Architects
(ASLA) belohnt. Zu den weiteren architektonischen Highlights im Grofraum
Miami zihlen das Miami Beach Convention Center (MBCC) im Herzen von South
Beach sowie die Villa Vizcaya in Coconut Grove, die heute ein Museum ist und zu
den Wahrzeichen Miamis z3hlt. www.pamm.org und www.miamiandbeaches.de




Teneriffa - Auditorio de Tenerife ,Adan Martin“

Das Auditorio de Tenerife .Addn Martin® (Auditorium von Teneriffa) ist ein
Wahrzeichen der Inselhauptstadt Santa Cruz und das architektonische Highlight
Teneriffas. Entworfen vom spanisch-schweizerischen Architekten und Kinstler
Santiago Calatrava, wurde es wegen seines futuristischen Designs oft mit dem
Opernhaus von Sydney verglichen. Das Weill der Geb3udeoberfliche aus Beton
und die weilte Verkleidung aus Bruchsteinfliesen spiegeln perfekt das gleilfende
Licht der Insel wider. Besucher haben hier die Gelegenheit, sich gleichermalten
an diesem Meisterwerk der Architektur und an den Meisterwerken der Natur zu
erfreuen, denn das strahlend weille Auditorium liegt einerseits direkt vor dem
tiefblauen Meer und andererseits vor dem Griin des spektakuliren Anaga-
Gebirges. Das Architekturhighlight bietet das ganze Jahr Gber zahlreichen
Veranstaltungen in den unterschiedlichen R&umen und Silen des Konzerthauses,
der grolte Konzertsaal hat ein Fassungsvermédgen von bis zu 1658 Personen.
www.webtenerife.de/uber-teneriffa/die-insel/gemeinden/santa-cruz-
tenerife/sehenswertes/auditorio-tenerife.htm
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QuattroPole - von den Rémern bis in die Moderne

Das Stadtenetz QuattroPole steht fir vier Metropolen, deren historische Wurzeln
erstaunlich vielfaltig sind und doch fiir ein gemeinsames Erbe beindruckender
Geschichte und Architektur stehen. So haben einst die Rémer die Stadt Trier
dominiert, was Besucher bis heute noch eindrucksvoll an historischen
Bauwerken wie der Porta Nigra bestaunen kdnnen. Herrschaftliche
Barockbauten, wie die Ludwigskirche, schmucken bis heute die Saarlandische
Hauptstadt. Metz dagegen bietet als Kontrapunkt mit dem futuristischen Centre
Pompidou-Metz ein architektonisches Meisterwerk der Neuzeit. In Luxemburg
beeindruckt militarische Architektur in Gestalt der Kasematten ebenso wie die
modernen Bauten, wie die Philharmonie, auf dem Kirchberg.
www.quattropole.org/tourismus

Costa Rica - Teatro Nacional de Costa Rica

Das prachtvolle Teatro Macional de Costa Rica (TNCR) ist eines der
architektonischen Highlights der Hauptstadt San José und wurde 2018 nicht
chne Grund zum .nationalen Symbol des architekturhistorischen und
kulturfreiheitlichen Erbes™ des Landes ernannt. Der Grundstein zum Bau des
Theaters wurde 1891 gelegt, seine Eréffnung wurde am 21. Oktober 1897 mit
einer Auffihrung von Goethes ,.Faust® gefeiert. Finanziert wurde das Theater mit
den Steuereinnahmen aus dem Kaffee-Export, der Ende des 19, Jahrhunderts
Costa Rica zu Berlihmtheit, Erfolg und Reichtum verhalf. Die Statuen berlihmter
Pers@nlichkeiten aus Literatur und Musik an der Fassade - darunter der
spanische Dichter und Dramatiker Pedro Calderdn de la Barca, Ludwig van
Beethoven und Frédéric Chopin - verdeutlichen den Stellenwert des Theaters als
Impulsgeber fir Bildung und Kultur im Land. Heute ist das Theater nicht nur das
Zuhause des costa-ricanischen Symphonieorchesters und Austragungsort
vielfiltiger Theaterstiicke und Konzerte, sondern dient den Einheimischen auch
als Symbol fir das nationale Ged3chinis des Landes und erfreut sich bei
Besuchern aus aller Welt groler Beliebtheit. www.teatronacional.go.cr
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Hot Dinners

March 2019

HOTDINNERS

Where Lo eal in Miami - a foodie's guide to South
Beach. Wynwood and more

If you're planning a trip to Miami and you're looking for tips on where to eat, drink and stay while you're there,
then look no further. The Hot Dinners team spent some time there recently, and we've compiled a shortlist for
your first trip there.

The instagrammable hot spot

The main restaurant at Le Sirenuse - how lovely is this?

Le Sirenuse - 9011 Collins Ave, Surfside, FL 33154, USA

Months ago, we'd seen London interiors Instagrammer Richard Massey's pictures of Le Sirenuse and thought that
we HAD to go there when we're in Miami. And having been, we now think it's just the most beautiful place we've
been to pretty much ever, let alone here in America.

Set upin the Surfside district, this is one of two restaurants at the Four Seasons - the full title is Le Sirenuse
Restaurant & Champagne Bar At The Surf Club Miami. That last bit's important because the history of this placeis
quite something. The original Surf Club was a members-only club and was opened on New Year's Eve 1930 by
tycoon Harvey Firestone. He created quite the post-Prohibition party spot where you were as likely to bump into
Frank Sinatra as Winston Churchill.



A look at the bar. Yes, their cocktail ice game is on point.

The Le Sirenuse restaurant and Champagne bar you see today were created from what remained of the original
Surf Club building. so they feature original details such as fireplaces and vast wooden ceilings. That all opened two
years ago - while The Surf Club's other restaurant by Thomas Keller opened just last summer.

The Champagne bar is the real Instagram spot - vaulted ceilings, huge palm trees - it's quite the scene. On the night
we were there, top NYC bar Dante had bartenders in situ, knocking out their signature cocktails. But we fancied
trying Le Sirenuse's own drinks list. Mare was their take on the martini which featured Beluga Noble Vodka, Black
Taggiasca olives, seaweed infused Mancino Secco vermouth and 'sea essence. Oh, and it came with a rather nice
anchovy amuse bouche too.

The beautiful-looking Caprese pasta (main pic), the pistachio gelato and the roasted veal tenderloin
with seasonal mushrooms.



In the restaurant, head chef Antonio Mermolia - who comes here via restaurants in Sicily and New York, turns out
Southern Italian fare with his own distinct take. Beef tartare with an egg yolk confit and Grana Padano reduction
was among our favourite starters - while a dish of ravioli Caprese was quite the stunner, striped with the colours of
a Caprese salad.

Thankfully we kept a little room back for dessert which meant we got to try the wonderful Giardino Del Bronte-a
bow! full of the best pistachio gelato topped with pistachio crumbs and edible flowers. Almost as pretty as the
room that we were eating it in...

Opting for the Il Contro option here gets you four courses for $130.

More about Le Sirenuse

The cool small plates spot

Salmon tartare taquito - stuffed with avocado and red pido de gallo and the perfect antidote to jet Iag.

Pubbelly Sushi South Beach - 1424 20th St, Miami Beach, FL 33139, USA

This popular Miami spot opened in 2011 a year after Pub Belly Noodle Bar (which is next door). The chef
responsible is five-time James Beard Award Nominee - Chef Jose Mendin. Expect a winning combo of Asian
snacks with a Latin influence which is still packing them in. We arrived on a Sunday night and found the place
humming. Inside you can sit up at the counter or grab a table, but we were here fresh from wintry London so we
wanted a table out on the terrace, basking in the evening heat.

The menu's a mixture of snacks, sushi [sashimi and rolls) as well as small plates from the robata grill. We'd had the
tuna pizza before (on our Caribbean cruise) but we were still more than happy to order it again - knowing that it
was a crispy tortilla topped with garlic aioli, truffle cil and raw tuna.



The Butter Krab Roll, post-dipping. VERY good.

Here's what else we had:

* Salmon tartare taquito ($12) - filled with avo mousse, red pico de gallo and topped with masago roe.

o Butter krab roll ($14) stuffed with crabstick and served with a pot of warm clarified butter to dip into.
We'd been wanting this ever since we saw a pic of it on Instagram. It didn't disappoint.

» Miso black cod ($29) - a huge piece of fish, beautifully cooked served up with charred spring onions.

You can also order from the noodle bar menu next door, so we also plumped for some of their amazing short rib
gyozas with white corn soy, parmesan and black truffle ($15) - we'd like to tell you how good these were but our
teenager wolfed the lot down before we could have a go at them. All in all an easy recommendation for this
popular Sunset Harbour spot.

More about Pubbelly



The breakfast spot

Yes, this is indeed egg porn.

Cecconi's Miami Beach House - 4335 Collins Ave, Miami Beach, FL 33140, USA

Set in guieter mid-Beach, Soho House's Miami outpost is as cool and beautiful as you might expect. As non-
members we only got to see the lobby and restaurant at this art deco hotel and club, but Instagram reveals that if
you can fork out the money for a night or two here, you've also got a cracking pool scene to enjoy.

We swung by for breakfast where there's a choice of breakfast table (piled high with beautiful pastries, pancakes
stacks and the usual buffet choices), or you can opt for a-la-carte dishes like french toast, egg white omelette,
superfood bowls - that sort of thing. Obviously, we were after something a little less "healthy' than that, so
between us, we tried the eggs roval ($16), a cracking avo on sourdough with poached eggs and chilli flakes ($14)
and an Eggs Benadict ($12).

Owerlooking the pool and covered by vines, it's a very pretty spot to kickstart yvour day in Miami.

Maore about Cecconi's Miami Beach




The classic

The medium selection of stone crab legs - with all the sides, you'll be absolutely fine with this between
two.

Joe's Stone Crab - 11 Washington Ave, Miami Beach, FL 33139, USA

We were in two minds about heading down to what is perhaps the best-known restaurant in Miami. Opened in
1913, it's the kind of classic dining spot that gets referenced in James Bond novels and is so crazily popular and
successful that it's one of the Top 5 most profitable restaurants in the whole of the US. In peak season it serves
around 1500 people a night. It's a huge operation - and the touristy nature of the whole thing is what probably
gave us pauss, but we're so glad we went.

Unless yvou go at a very quiet time of the day, understand that you're going to have to wait. We had an hour's wait
at around 7pm - so our tip would be to factor this into your meal here. Put your name down and then find a seat in
the bar (they call out names on the PA system as tables become free) and order your starters from the bar snacks
list here. We went for the conch fritters.

Once you're in possession of a table then what you're after, of course, are the famous stone crabs. They're only in
season from mid-October to mid-May. Portions are generous, so a medium size of cracked crab legs are plenty for
two, particularly when you add in some of the great sides.

We didn't have room for dessert - but they're well known for their key lime pie. In all - well worth a visit.

More about Joe's Stone Crab



The fried chicken place

Llewelyn's fine fried chicken at Yardbird - brined for 27 hours.

Yardbird - 1600 Lenox Ave, Miami Beach, FL 33139, USA

We'd heard a lot about Yardbird before our visit and it's regularly in lists of the top places to go in Miami, but while
we enjoyed plenty of what we ate here we just weren't wild about it.

In part that's down to the menu - if you want the chicken they're famous for, you have to either order a half for $26
or have it with waffles and watermelon for $36. When paired with any starters and sides ends up making for a
huge (and expensive) supper. Portions are very much on the generous side here - so we think you canshare a
starter and a main between two and that's more than enough for most people. The smoked brisket biscuits were
great (£15) but could frankly have done as a main course. Sometimes we forget that US restaurants can be a little
over-generous on the portion size.

Alas, the devilled egzs (and god knows we LOVE a devilled egg) were a bit disappointing - but the chicken itself was
decent. But there's a great buzz to the place and looking back, maybe brunch here would have been a better bet.



The burger joint

The Philly Cheesesteak fries. Can we see these on some London menus, please?

Cheeseburger Baby - 1505 Washington Ave, Miami Beach, FL 33139, USA

This dive bar turned burger restaurant is the brainchild of delivery driver Stephanie Vitori who opened it back at
the turn of the millennium. It's open till the wee small hours, so very handy if you're out partying in South Beach.
Alternatively, it's also a good spot to rest from shopping, away from the more touristy spots. The burgers here
were very tasty - if a little overdone for our taste - but we'd cross the Atlantic tomorrow for another go at their
amazing Philly Cheese Steak Fries, which were awesome.

More about Cheeseburger Baby

The place for great seafood

lr e ) [
Our dinner at Mignonette, including shrimp popcorn, lobster devilled eggs, lobster tails and grits and a
Meyer Lemon paviova to finish.



Mignonette - 210 NE 18th 5t. Miami, FL 33132, USA

This modern oyster bar opened in 2014 - the end result of a growing foodie bromance between Miami
restaurateur Danny Serfer and food blogger/lawyer Ryan Roman. Together they've created a relaxed seafood spot
with a raw bar and separate dining room.

There's a wide choice of oysters, as you'd expect. but we were gunning for the lobster devilled eggs ($18). After the
disappointing ones at Yardbird, these restored our faith. And a bowl of super popcorn shrimp (515) helped matters
along still further. A warm lobster roll was as good as you'd expect it to be somewhere like this and the lobster tails
with some excellent grits on the side were also winners, Don't miss out on desserts either - the pavlova was super
(and a nice and light way to finish off).

More about Mignonette

The ice-cream and doughnut stops

Ice cream from Dasher & Crank and the maple and bacon doughnut from The Salty Donut.

Dasher & Crank and Salty Donut - Wynwood

We'd happily have spent more time in Wynwood if we could - loads of people recommended Kyu which we'd like to
try next time around. Meanwhile, we did find time to pop into Dasher & Crank - an amazing ice-cream parlour with
flavours like Salty Beach - coconut, sea salt, and Graham Crackers.

We also swung by Salty Donut which was voted one of the best in America. Our tip - avoid the cake doughnuts. We
didn't realise varieties came in brioche or cake and our brown butter and salt cake doughnut wasn't as good as we
hoped it would be. A trad variety in maple and bacon was much better. The development where Salty Donutisin,
called Wynwood Arcade, also has a cookery school run by the well-respected chef Norman Van Aken.

And while you're in the area - why not pop into Zak the Baker for some great babka.



The food hall

A look at 1800 Lucky

1-800-Lucky - 143 NW 23rd St, Miami, FL 33127, USA

Tucked down a side road in Wynwood in between displays of astonishing street art and yard taco stands is this
Asian-focused food hall from the folks behind nearby Coyo Taco. Here you'll find everything from poke to sushi
and more. We had soup dumplings from Yip and a Crunchy Shrimp hand roll from Myumi. If you're here inthe
evening there's a huge outside yard space and they also have (dangerous, this) karaoke rooms with bottle service

Also try:

e The Lincoln Eatery - this is handy for the South Beach shopping district, but we didn't find any of the
spaces here enticing enough to bother trying.

¢ Time Out Market Miami - hasn't opened yet, but is due any day now. It'll feature stalls from people like
James Beard Award-winning Chef Norman Van Aken and the Coyo Taco folks.

* LaCentrale - seven stalls, five restaurants, three bars, one gelato store, a wine cellar and a cooking studio
- all devoted to Italian food.

« Aventura - this is the mahoosive shopping mall in Miami. They've recently opened the Treats Food Hall
where you should get your shopping sustenance from. We loved our Luke's Lobster rolls.



More places to eat...

We couldn't visit everything - but that said, our initial list was a little ambitious. Here are a few more places that
we liked the look of, but didn't make it to...

« Upland - Italian/ Californian restaurant and Miami outpost of the New York ariginal.

+ The Sandwicherie - so we wanted to come here almaost just due to the name. But also because it has some
of the best sandwiches in Miami.

« Lucali - another NYC import, but if you can't make it to Brooklyn, check out the pizzas here

+ Versailles Cuban Bakery - the main thing missing from our trip was a visit to Little Havana. And the
Cuban sandwiches here are supposed to be among the best, Alternatively, try the nearby Sanguich De
Miami.

« Alter - New American cuisine in Wynwood

« Coyo Taco - popular taco stop in Wynwood.

« Kaido - really a cocktail bar serving Japanese small plates, but we love the look of this.

And finally, one more place that we did actually visit. If you're flying Norwegian from Fort Lauderdale, make sure
to check out Steak and Shake at the airport. The burgers here are all cooked to order and damned cheap too. They
didn't have the Garlic Double Steak Burger that we CRAVE - but these were better burgers than we've had in any
airport (Shake Shack aside).

The bars

We tapped up top Londan barmen Alex Kratena (socon to open Tayer + Elementary) and Brodie (Top Cuvee) for
their tips on where to zo in Miami. Here's where we tried - plus where else we would have gone if our livers had
held up...

Sweet Liberty - 237 20th St Suite B, Miami Beach, FL 33139, USA

This was the first cocktail bar we've come across that has its own version of a chef's table that vou can book
actually behind the bar. Currently 21 on the World's 50 Best Bars list, it's a joint effort between the late award-
winning bartender John Lermayer (credited with elevating Miami's bar scene to what it is today) and Dan
Binkiewicz along with restaurateur David Martinez. The Pina Colada we had here was made with their Sweet
Liberty 3 Rum Blend and served with a Pedro Ximenez float.

The Scapegoat - 100 Collins Ave CU4, Miami Beach, FL 33139, USA

Billed as “is the only bar in South Florida that specializes in All-American beers, spirits, wines, and cocktails" - we
popped into Scapegoat for a post-meal sharpener after Joe's Stone Crab. And they really mean all-American, so
there are vodkas from Tampa, gins from here in Miami as well as an extensive American beer and wine list. It's also
avery friendly spot too.

Also try:

« Jaguar Sun - new opening Downtown that's been packing them in with its tropical cocktail bar menu.

* Broken Shaker - "the single-greatest youth hostel bar in history" says Thrillist. And that's a good thing
apparently.

« Mac's Club Deuce - the oldest bar in Miami - this dive bar was a favourite of the late great Bourdain.



Where we stayed

The view from our Miami Beach room.

We were in Miami for five nights and wanted to break our trip into two, spending three nights down in South
Beach in one of the art-deco hotels and two higher up Miami Beach in a more resort-style hotel.

San Juan Hotel - This budget-ish optionis right in the heart of South Beach, so it's easy to walk to the shops and
bars. We liked the free poolside breakfast which came as a surprise and totally set us up for the day.

Grand Beach Hotel - This stylish hotel is right on the beach and has two pool areas - one for families and the other
on the seventh floor which is adults-only. There's nowhere to eat here worth mentioning, so bear that in mind. But
the beach views are just wonderful and it's a nice place to chill out.
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“Boundr” in the dulk where the hest is on,
All night, on the beach

‘til the break of daww,

I'm goin’ to Miom,

Wielcome to Migmi”

I'm ashamead to sdmit this, bus hiers

gres. Untl recenthy, my knowledge
of Mizmi was entin=ly bassd on Wil

on a jam-packed Miami Beach Prids
weekender, | discowes, in addition to
lpts af lovely people Eving it up in
minuscule meEon swimrwear & vibrant
bub aof culture and quesrmsss.

GETTING TO EXNOW

THE GAYBOUTRHOOD

It's my first day and I'm slathering
on the factor 40 ready for a Gay &
Leshizn Walling Tour. My gaide, local
legend George Meary, offers fascinat-
ing insights inta the evolobon of
the dty's LGETO! community and

a right bobby dazzler of = “PEIDE"
hat As | roam arcund Ocean Drive
and Scuth Beach, 'm seducsd by
the vista - art deon anchitecturs in
diolly mirture colours, unrelentng
sunshine begging me to bust aut
my mast outlandish summer frodes,
bluer-than-you-can-believe sea and
with palm treess. One thing's for sure:
they don't make beaches like this

in Elighty.

MY KIND OF MIUSELTM

| make a beeline for the thrllingly
named World Erobic Art Museum.
[wesm com). Originally set up by
Maomi Wilzig, an sxtremely cool-
sounding fewish grandma, the
collection is diverse and daring with
plenty of queer content. | delight oawer
the room dedicated to my favourite
i al s ks, the inimitabl
Jesephins Baker Somewhat predict-
abiy, I'm transficed by the towerdng
wall of metallic valvas and | stare
far a scid five minutes at a soalp-
ture inwalving teo women and one
diouble-ended dildo.

Carnal desire isn't the anly
thing on the museam mena. Onos
tic smut, [ head to Histoey Mizmd
[historymiamee org) and check out its
exeellent and informative Queesr
Mami exhihit

DRAG QUEENS FOR
EVERYBODY
If there's 2 recurming motif of my ho-
ligay. it is without doubt the padded,
gueen. Pretty much every mealin
Miami s available with a side order of
loareen. | go for drag brunches, dag
dinners, and even hobnob with actuz]
drag royalty. Sericusy. At the Prids VIP
Gala, [ me=t RuPaul's best frensmy,
and superstar in her own right, Lady
Bunnmy. I'm so impressed: her wigis
bigger than my Londan flat

At restaurant/gellery'den of
imiguity R Howse (rhousewymocod oo,
| feast on tasty grub and drain seem-
inghy endless pitchers of maojito while
six-foot glamazons strat their way
diners into a giddy freney. [ feed Ble
I'm on 10 simaltanecas hen dos.
Lizcicily, the crownd is jovial rather than
terrifying and there isn't an inflatable
whangdoodle in sight. We whoop,
holles, and staff hard-earmed dollar
bills in: the performesrs’ beas. [t only
midday and 'm mare than o Bttle
merry. Tums out getting sloshed is
even more fun when drag quesns are
twerking right in front of yow

Drag dinrer at Oos=an Driwe'sin-
Eamous Falace pslsoesouthbeach com)
is squally raucows. The coditadls ans
bigger than my head and, a5 a Drag
Bace devotes, I'm: blown away. These:
guesns have besuty, booty and bags
of charisma, uniquensss, neree and
tlent "snaps fan dmmatically and
ceders ancther mogta”.

LITTLE HAVANA, 1 LOVE YA
The next day, | explose the bustling
Little Havana. | stop by Los Pinarenos
Fruteria for a freshly squeered watber-
medon and papaya juics Then, fesling
refreshied, | stroll along the main
strip, Calle Ochia, pausing to watch
eld=rly prezers playing dominos at
the Cuba Tobaooo Ggar Company
[mukatohaoooiganoc.oomi, 1 spot Miami
celeb Dian Pedro Bello reclining in the
window of his family business, posing
manchalantiy for toarists’ calfies and
puffing away bke a dude

GRAFFITI MY SOUL

Ancther auwesome, ceative and wery
quesr guarter of Miami is Wyrmanood.
[ hop on a buggy with gaffib artist

Pedro AMOS, wha gives me an &n-
grossing bour of the iconic Wymnwood
Wl (MismisZesnGmifit Guide com).
Everywihere [ look | see another jaw-
dropping mural, showeasing why the
world's best graffiti artists fock hers
tomake their mari.

HIF HOTELS

1 split my time in Mizmi betwesn
tw establishments . First up is the:
stylish and very swanky EAST, Mizmd
{ra=t-miamLoom). The bedmoam views
where the gty meets the s= ar= the
idea] backdmop for my maming late,
and reoftop bar Sugar is just dregmoy.
On the kst night. [ call the Kimpéon,
Surfooenber {sirfromber.com) home. It's
oomfy, ooal and convenienthy locatsd
miere minutes from the acbon

FRIDE TIME, BABY

On my final day in Miami, I'm
buzzing about the parade. ['ve
attended a fair few Mardi Gras in my
time, but never ane right on the
ocean. It's extraordinary, colourfal
and WILD - sxactly as a Pride should
be. | sneak away from the madness
to snatch a few guist moments by
the beautiful hig blue [ tch myself
sighing desply. Mizmi, you've well
and traly wowed me, just 25 Wil
Smith always new you woald. B

Feomry's i s ety ovgpanisanl By
Coveatiey My Cinrven Bon & Visitos
B and hoor (ommuniztions. She
e frovem Liovacion Gatwick to Miam with
MNonwegian anines. Fovodher muies and
e ke YRS iR O L

(THRMI MUIT-D0J
LGET Visitor Centre on MizmiBeach
For spedial events and moes queerintel
than you @n shake a mnbowflag at
QOEyTEMLCT
Winreenod Pridse
This ubertrendy neighbourhood & holding
is first ever Pride festival, 21-23 June.
WyrmoodFide. com
Hiquaz Gird
Anrual blowout for women who love
women and party hard ).

.oy
News World Syrmphony WALLCAST
Frea classial conerts peoviding 2 breather
froen the Mami mayhem.

(tsieG (D Ue BY






Publication: Food & Beverage
Circulation: 38,000
Date: 01/05/2019

ANV

GREATER MIAMI AND THE BEACHES

Title: Past and Future of Miami at Loews Beach Hotel

Ads Value: $ 6,000
Coverage: 2 pages

Mensile « Anno XIV « N*121 Maggio 2019

FOOD BEVERAGE

PER |

PROFESSIONISTI

E GLI

APPASSIONATI

Passato e futuro di Miami
nel Loews Beach Hotel

Giulia Marcucci

Un pezzo di storia
della citta di fronte
allOceano nel cuore
pulsante dell‘Art
Déco District.
Recentemente
ristrutturato,
propone un'offerta
enogastronomica

di alto livello

Il Loews Beach Hotel nel
2018 ha completato una
ristrutturazione da 50 milioni
di dollarl. Cuore dell'albergo
& la torre St. Moritz costruita
nel 1939 nel periodo Art
Déco. Oggl la struttura, che si

Hluppa su 18 plani, disp
di 790 camere ¢ 69 suite.
Lobby, ristorantl, piscina,
sono alcune delle aree che
hanno camblato volto in
seguito al restyling

lami, South Beach, Art Déco Dstricr. Qu &

trova | Loews Miami Beoch Hotel che ha |

vantage di un resort, ma le caratterist
che di un hotel di lusso, La struttura 8 svWiuppa su
18 plani e dispone di 790 camere di cui 69 suke
Inaugurato nel 1998, si & distinto per un poma
to: era il primo hotel costrutto 3 Miamy Beach da
oltre 30 anni. Le altre “nuowe” strutture aberghiere
erano semplicemente vecchi hotel ristnutturat
Sebbene nel 2018 falbergo abbla completato una
ristrutturazione da 50 milkoni o dollarl, continua a
suscrare la sersanone di avere un plede plantato

nel passato e faltro in movwnento verso # futuro

Il fiore alfocchielio, architettonicamente parfando,
& proprio ka figson con ka storia, owero la torre St
Moritz o 17 plani costruita nel 1939 che rappre
senta al megho il periodo Art Déco, alfinterno della
Qud‘v Si trova uno dey mvg'mh nSiorant) o pesce
dih 3 @ Tacdamata Exhole Spo con proposte e
macchinari alfavanguardia

Lobby, ristorantl, piscina, Kids cub sono solo doune
tra le zone che hanno camixato veste con i recente
restyling. La lobby sontilla grazee al marmo che &
fa da padrone. infissi in bronzo e installazioni darte

moderma. Da qui § accede al Bar Collins,
daifora & pranzo a tarda notte, in una
casual armcChita da ustr azons ispr ate alla str
an che rimandano 3l celebre Wyrwood Arts District
a Mami. Questo ogo ¢ perfetio per godersi un
M, una birra artiganale 0 per un lunch indor
male. | Prestons Morker S definisce, invece, un “anr
10 table restaurant” ¢ offre urfespenienza culinara
Che prence SpuUnto dal molti prodort) locak e ngw
con  colaBone, Per Proseguire a pranzo e a cena
Dy natevole ingatio | premo pasto della pormata da
O emerge Guanto fabergo punt! 3 una Proposta
EASUronomica & 3ito Ivello, I Cu vanetd ¢ qualitd
sono eccelients. Imeressaree | cormes: Moy e Coffee
per Caffé monorigne. pasticrin, ,_\rr:vw:.w
Sack salati @ Mmoo Atro & disposinone calle s
gdef maxtino 'no a3 orepu
SLOrante 2 bordo pescna, che
propone pietanye tradnonal @ specaltd a base
gl pesce, In stie mermanonale
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Mostre Art déco

L’ARTE DI LUSSO
DI SOUTH BEACH
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Miami Beach: 5 Cocktail da bere in spiaggia

Home > Bere > Cocktail > Miami Beach: 5 Cocltail da bere in spiaggia

i CHIARACAJELLI 4 Maggio 2019

CONDIVIDI SU FACEBOOK

L'atmosfera & proprio quella: il sole sta tramontando lasciando

respiro dalla calura e lenendo le scottature prese durante la

Long Island Iced Tea
11 suo nome dipende dall’aspetto finale, molto simile al t&

giornata, la spiaggia e il mare davanti a sé. Aggiungetevi palazzi

lucenti, palme, accento romano e Carlo Vanzina e avrete freddo; risultato i un sapiente mix i acolic quali vodle, rura
3 bianco, gin, triple sec. A completare ci sono cola, succo di

ottenuto il set di Miami Beach, disponibile ora su [nfinity per un liznone & sciroppo di zucchero. Non proprio wa cocltal leggerino
insomma, turtavia molto interessante e presente sulle scene

anticipo dell’imminente estate. A proposito di tutto cid, mi calo fesisiole dagh Ao Settanta - soemits i cul & ukto Leicat,
a Long Island New Yorlk Per farlo, servono a persona:

nella parte e parlerd di Miami Beach: 5 cockrail da bere in - 15 cl vodia;

- - -1,5clgin;
splaggia. - 1,5 cl triple sec;

- 1,5 ¢l rum bianco;

- 3 ¢l sciroppo di zucchero;

- 2,5 cl succo di limone fresco;
- 1 spruzzo di cola

Si serve in bicchiere alto, con ghiaccio a cubetti.


https://www.dissapore.com/bere/miami-beach-5-cocktail-da-bere-in-spiaggia/
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# Make Me Feed
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Miami Beach: 5 Cocktail da bere in spiaggia

Pubblicaa i 4052019 Latmosfera & proprio quella: il sole sta
tramontando lasciando respiro dalla
calura e lenendo le scottature prese
durante la giornata, la spiaggia e il mare
davanti a se. Aggiungetevi palazzi
lucenti, palme, accento romano e Carlo
Vanzina e avrete ottenuto il set di Miami
Beach, disponibile ora su Infinity per un
anticipo dellimminente estate. A ...

Fonte: WWW_DISSAPORE.COM

Lontinua a leggere —
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Sei qui: Home — WINE&EFOOD — Miami Beach, il ristorante Santorini by Georgios

Miami Beach, il ristorante Santorini by Georgios
Vlota queste articols W W 4 voles Iﬁ —

Il ristorante Santorini by Georgios, una cucina mediterranea fresca, genuina, a Miami
Beach. Sapori, gusto, bellezza dei colori, gioia di vita, un atmosfera che coinvolge gli
ospiti.

di Michele | uongo

Miami Beach, il Ristorante Santorini by Georgios presso
I'Hilien Bentiey Miami South Beach, sul’Ccean Drive, ha
uno spinto innato, quello di fare stare bene gli ospiti
Appena entrati nel ristorante | color, la luce del mare
sembrano che vogliano abbracciarci Si & accolti con
somizi e gentilezza, in una =ala il cui fascino & parte dello
slile di vita di Miami con rimandi allo splendore di
Santorini, la bellissima isola greca.

Profumi, sapor, colori della cucina Mediterranea,
freschezza degli ingredienti & qualita della materia prima,
& un credo per lo chef Georgios, & nei piatli esplode i
gusto. Cosi una semplice insalata “Greek Salad”, pomodori, olive, cefriclo, radicchio e lathuga accompagnato
con il fipico formaggio e pane greco, diviene una bonta di piacere.

Abbondanza delle portate e caratteristica degli ingredienti come con 1"0Octopus”, polpo grigliate, & i *Gamberi”
giganti grigliati, la perfetta cottura e la consistenza ci rilasciano un piacere sublime ed & magnificenza per il
palato.

Il ristorante Santorini by Georgios, & una cucina vera, genuina, cosi il “Lavriski”, Branzino grigliato, servito
con pomodori, patate greche, zucchine, carote, olio d'cliva, presentato intero a tavola, e pulito con maesiria,
troviamo lintensita della bellezza del sapore gustativo.

Beallezza dei colori, gicia di vita, un atmosfera che coinvolge gli ospiti, in sala ¢ a bordo piscina, al Santorini
by Georgios, Farmonia & come un legame fra il palato e lo spinto. Gli “Spaghetii alle vongole” & un perfetio
assolo gusiativo, Faggiunta di Uni, uova di riccio di mare, & un tocco superlativo che dona delicatezza ed
eleganza.

La serafa frascome con una piacevole musica in sofiofondo, per il desser un offimo dolce greco, il tipico
“Galaktoburiko®, a base di pasta fillo con crema al limone, ci & servilo caldo accompagnato con gelato alla
vaniglia.

Una bella cucina, specialita e freschezza dei prodotti, a Miami Beach, il ristorante Santorini by Georgios non
& semplicemente un ristorante, & quel locale che vuoi per una pranzo o per un drnk o per una cena ci i
ritoma sempre volentiern.


https://www.viacialdini.it/winefood/miami-beach-il-ristorante-santorini-by-georgios
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Cittadini
di Edoardo Vigna

Gli umanoidi di Miami Beach

Murales e sculture: per averli negli spazi
pubblici Miami Beach ha speso 7 milioni di
dollari. In percentuale sul budget municipale,
la spesa pil alta della storia Usa. Nel 1979 1a
citta aveva commissionato La Sirenetto a Roy

Humanoids d‘alluminio deif'clandese Joep
da non perdere.
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Il ritorno dei
motel. Tra Usa ed
Europa, ora fanno
tendenza

.

Vagabond Motel, Mi

Da quelle stanze basiche questi emblemi del viaggio on the road di strada ne
hanno fatta. Basta pensare al famoso Austin Motel in Texas, che con le sue
atmosfere retro-chic ha incassato premi di design & un costante tutto esaurito.
(O The Drifter New Crleans, altro cult, con un look ispirato all America
postbellica della Beat Generation, arredamenti in stile Oaxacan, un bel cortile
curato con piscina e cockiail bar, dove fermarsi per un tuffo o una sessione di
aquagym. Ci sono bici gratuite per i clienti, e persino un ristorante asiatico.

Da non perdere il Calistoga Motor Lodge and Spa, nella splendida Napa
Valley, in California. Circondato tra colline verdeggianti, il lodge nasce dal
restyling del vecchio Sunburst Motel degli anni Quaranta: con un look che fa
tanto Royal Tenenbaum, invita i clienti a gustarsi una vacanza nella natura,
con casette in legno dal tetto a spiovente, piccolo patio, bici, spa e piscina.

Ma la California dei viaggi on the road & la regina, e qui di motel ce ne sono a
dozzine, dall'Astro di Santa Rosa al Coachman Hotel di Lake Tahoe. O il
Fhoenix motel in San Francisco, che risale al 1956 e ha ospitato artisti come
Meil Young, David Bowie, Kurt Cobain & | Red Hot Chili Peppers. Se ci
spostiamo nel Maine, invece, un indirizzo da ricordare & il Lincolnville Maotel,
con cottage in legno, tulti corredati da giardinetto e staccionata, incastonati ira
il verde e il mare, in uno scenario da cartolina su Penobscot Bay.

Le atmosfere diventano art deco, inevitabilmente, in Florida. A Miami The
Vagabond Motel al 7301 di Biscayne Boulevard & iscritto dal 2004 al National
Register of Historic Flaces. E" un luogo pieno di fascine, che nel 1953, quando
& stato inaugurato, era il classico posto di villeggiatura per famiglie medio-
borghesi americane. Ma si vocifera fosse il rifugio segreto di Frank Sinatra.


https://www.repubblica.it/viaggi/2019/05/14/news/motel_revival_non_solo_usa-226174974/
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IL RITORNO DEI MOTEL. TRA USA ED EUROPA, ORA FANNO
TENDENZA

MNelle campagne inglesi dell'Oxfordshire, sulla A420 tra Oxford e Swindon, ha appena aperto il
Mollie's Morel Diner. Mon & il classico motel sulla strada, dove fermarsi dopo aver macinato
chilometri, Anzitutto per il design, che & curato e arredato in stile scandinavo, ha belle camere
tante cornodita. |l ristorante, che ammicca ai diner anni Cinguanta, offre un ricco men(

hour. Non & un motel qualsiasi, insormma: & I'ultimo avamposto del lussucso gruppo Soho
House, il club members only che offre medaicli hotel di charme in tutto il mondo, amati anche
da celebrita e teste coronate.

Le atmnosfere diventano art deco, inevitabilmente, in Flarida. A Miami The Vagabond Motel a
7301 di Biscayne Boulevard & iscritto dal 2004 al Mational Register of Historic Places. E un luogo
pieno di fascino, che nel 1953, quande & stato inaugurato, era il classico posto di villeggiatura
per famiglie medio-borghesi americane. Ma si vocifera fosse il rifugio segreto di Frank Sinatra.

Fonte: Google News - Viaggi Eurcpa site-repubblica.it
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FD »
by Simona Mazzei ag

Vi a i O i n F I O r i d a CO n i La grande spiaggia di sabbia bianca di South Beach ha bisogno di poche presentazioni e
g g ancor meno di consigli, a parte di portare con sé acqua e snacks in una comoda borsa

frigo. Non ci sono bar o baracchette, se non quelle mitiche dei bagnini.

bambini, un'avventura
nel sud

Viaggio in Florida con i bambini, Miami, Little
Havana

Anche a Miami, a Little Havana, avrete la possibilita di vedere questo tipo di costruzioni

colorate e bellissime. Per la maggior parte, oggi sono occupate da negozi e laboratori di V]agg |O ] n Flor]da con | ba m b| ni' E\/e rglades
sigari e sartorie dove confezionano le tipiche camicie pieghettate cubane.
A poche ore da Miami, tu ed i tuoi bambini avrete la possibilita di vivere una delle

esperienze a contatto con la natura piu indimenticabili che la Florida pud offrire.
Viaggio in Florida con i bambini, Ocean’s Drive e
South Beach



https://fiammisday.com/blog/viaggio-in-florida-con-i-bambini/
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the cultural revolution is online

La potenza afro rivoluzionaria del gruppo
AFRICOBRA, una prima storica in Europa a Venezia

BIH Untitied (head with two profiles on gold board) copy [eredit - Lusenhop Fine Art]

Venezia. La prima grande mostra del lavoro di AFRICOBRA in Europa, sbarca
direttamente sul Canal Grande nei sontuos spazi del palazzo gotico veneziano di
Ca’ Faccanon (11 - 24 2019). Dopo la prima di Miami dal
titolo "AFRICOBRA: Messages to the People”, presentato al MOCA North Miami durante Art
Basel Miami 2018, "AFRICOBRA: Nation Time" si concentra interamente sugli aspetti storic
di questo vitale movimento nato a Chicago

NelsonStevens-Uhuru [eredit- Stowe Richards]

Piu di 40 opere saranno esposte da Jeff Donald: Gerald Williams, Jae Jarrell,

Wadsworth Jarrell, Barbara Jones-Hogu, Napoleon JonesHenderson e Nelson
Stevens. Documentazione storica, fotografie d'archivio e altri oggetti effimeri saranno
esposti in tutta la mostra offrendo una narrazione unica e completa della nascita e
dell’evoluzione di AFRICOBRA nel South Side di Chicago tra la fine degli anni ‘60 e l'inizio
degli anni ‘70 e il suo effetto riverberante sulle scene d'arte di Washington, DC, New York
City e Lagos, Nigenia.

Jelf Donaldson_Stone Singer. Courtesy Kravets Wehby
Gallery

AFRICOBRA ¢ stata fondata nel South Side di Chicago nel 1968 da un collettivo di giovani
artisti neri, il cui interesse per I'estetica nera transnazionale li ha portati a creare una delle
voci visive piu distintive dell’arte del XX secolo americana. I cinque fondatori di AFRICOBRA
- Jeff Donaldson, Wadsworth Jarrell, Jae Jarrell, Barbara Jones-Hogu e Gerald Williams -
hanno capito che il potere potenz:ale dell arte visiva deve comunicare un
sugmﬁcato profondo su plu livelli. Avevano la raffinatezza di mobilitare gli elementi
organici del loro i visivo idi; in qualcosa capace di influenzare i
cuori, le menti e gli spiriti delle persone contemporanee.

Geraldwilliams_AngelaDavis [credit - Kavi Gupta]
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Travel - 21/05

Le 1‘(L)Jcittz‘1 USA capitali della musica

Dalla California a New Orleans, tutti i generi sono

Le dieci citta degli States che hanno fatto la storia della musica. Gli USA sono la patria di tutte le tendenze musicali dal Novecento in
poi e da Detroit a West Hollywood, come messo in evidenza dalla nuova campagna “Hear The Music” di Visit The USA accende i
riflettori sulla grande varieta di esperienze musicali che si possono fare viaggiando negli Stati Uniti. Ecco le 10 tappe irrinunciabili.

Rock, Motown, Blues e tanto altro: gli Stati Uniti vantano una leggendaria storia musicale. Dall'assolata citta di Miami, alle feste in
strada di New Orleans, passando per una sessione di bluegrass e bourbon a Owensboro in Kentucky, gli States sono da sempre la
patria di chi vive e respira buona musica.

6) Miami, Florid
Miami offre tutto l'indispensabile per una tipica vacanza americana sotto il segno del sole e della gioia di vivere, ma oltre alla
spiaggia, c'e di pil: & una cittd con un incredibile ambiente musicale latino, dove gli abitanti del posto ballano la salsa e la samba
tutta la notte. Merita sicuramente una visita Little Havana's Ball & Chain, un'antica music hall che negli anni Cinguanta ha visto
esibirsi artisti del calibro di Count Basie e Billie Holiday. Oggi € un posto sofisticato in cui viene servito mojito e i DJ suonano musica
latina, salsa & jazz. Nelle vicinanze di Hoy Como Ayer, & possibile ascoltare di tutto, dai cantanti soul ai complessi di sette elementi,
con tanto di salsa € rumba. Per un autentico assaggio della musica di Miami, i visitatori non possono perdersi il funk latino del
giovedi sera, che prosegue fino alle prime ore del mattino. Per un pid energico club rock, il Churchill's Pub & l'indirizzo da segnare in
agenda, che detiene il record mondiale di numero di performance ospitate in un'unica sede.

Per maggiori informazioni: www. miamiandbeaches.com


https://www.thewaymagazine.it/travel/le-10-citta-usa-capitali-della-musica/
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Voici les 10 endroits les plus photographiés au
monde sur Instagram !

Luca P.

K1 Partager surFacebook W Partager sur Twitter m

Preuve que la France reste trés attractive, elle place la Tour Eiffel, Disneyland Paris et la Cote d’Azur

dans ce top 10 des lieux touristiques et monuments les plus instagrammes du monde !

Ou aller pour gagner du like ? Et ol ne pas aller pour &tre tranquille en vacances ?

Le site de voyage Jet Coast vient de révéler les résultats d'une stude sur les hashtags Instagram. Basée sur
les hashtags nominatifs par lieux touristiques dans le monde entier, cette enquéte nous révele les noms
des 10 endroits les plus immortalisés sur le réseau social | Et si les Etats-Unis s'arrogent la premiére place
avec la moitié du top 10, la France s'en sort avec les honneurs en placant 3 destinations et menuments
dans laliste !

1. South Beach, Miami, Etats-Unis (7 millions)

Soleil, plage, palmiers... En premiére position arrive South Beach a Miami avec plus de 7 millions de

photos referencees sur le hashtag nominatif.

2. Walt Disney World, Etats-Unis (5.8 millions)

Carton plein pour le célebre parc d'attractions d'Orlando, en Floride ! Il occupe la 2e place du classement

avec 5,8 millions de hashtags, et son cousin francais s'y trouve aussi, en 6e position !

3. La Tour Eiffel, France (5.5millions)

Lieu europeen le plus immortalise, notre bonne vieille Tour Eiffel complete le podium avec ses 5,5
millions de hashtags ! Das chiffres qui font aussi du symbole parisien le premier monument historique au
monde...

4. Boulevard de Las Vegas, Etats-Unis (4.7millions)
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6. Disneyland Paris, France (3.5 millions)
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a Hotel Mlaml Beach Ie
luxe au zénith

S,_(0)—~ *0o

Par Ina Chong le 13 mai 2019

100% MIAMI

Voir les articles o

Inauguré en 2015, cet hotel est le coeur battant d’'un nouveau quartier, le
Faena District, se déployant entre les 32e et 36e Rues sur Collins Avenue.
L'embléme d'un projet fou mené par un homme ambitieux, Alan Faena, livrant

ici sa vision d'un Miami Beach spectaculaire et immensément luxueux.

&

De l'extérieur, I'hotel s'illustre d'abord par son gigantisme, mais aussi par la sobriété de sa
facade. Pourtant, une fois la porte - monumentale et dorée - franchie, le spectacle

oy . . : , Decouvrez des regions suisses insolites
commence. On péneétre dans un espace immense et imposant, oll le regard est avec nos mini-guides

immediatement attire par la perspective qui file, juste en face. Une allée conduit au
: . E: . et gagnez 'un des
squelette de mammouth en or de Damien Hirst, derriére lequel on aperc¢oit la mer. —_—
5 weekends en jeu!
C'est seulement ensuite qu'on remarque les volumes gigantesques, les épaisses colonnes Je participe

dorées, le tapis en velours rouge - la couleur signature de I'hotel et fil directeur

omniprésent -, ainsi que les fresques grandioses de 'artiste argentin Juan Gatti. Des

compositions iconoclastes et mystiques représentant une identité hoteliére qui ne
5 : . i . o Abannez-vous a
manque pas d'imagination et qui puise dans une iconographie riche.

Cet espace transitoire est d'ailleurs appele la Cathedrale. Le reste de la déco a été pense en TheGOOdLlfe*fP

collaboration avec le réalisateur australien Baz Luhrmann et sa femme Catherine Martin,

costumiere de cinema multirécompensée. On leur doit cette réinterprétation de

I'esthétique Art déco, débordante de splendeur et d'emphase. Il suffit de pénétrer dans le
salon pour le constater : une profusion d'imprimes animaliers se deploie dans des teintes

dorées et ocre et se marie avec le rouge, présent du sol au plafond.

. y e 1 AN = 34.90 €
- W e I = The Good Concept Store
Faena -, une piscine, un accés privé a la plage, un théatre de 150 places, etc

Plus de 1000 produits

Luxe maitrisé

La liste est longue, et 1a maitrise du luxe dont fait preuve le Faena Hotel Miami Beach
s'apparente a un art a part entiere. Par ailleurs, I'établissement s'est constitué une identité

forte et un style reconnaissable qui lui assurent une grande cohérence.

Alan Faena, entrepreneur star argentin et visionnaire, et Len Blavatnik, son associé new-
orkais milliardaire, sont réputés pour leurs frasques hoteliéres et leur capacité a . ”

Y p P 1 P Bienvenue au Club Episode 2 : Le

transformer le plomb en or ou, dans leur cas, des quartiers tombés en désuétude en Meurice a Paris

paradis de 'immobilier. Leur premier fait d'armes remonte a 2000, lorsqu'ils investissent

dans le quartier abandonné de Puerto Madero, a Buenos Aires.

Leur premier hotel, sobrement baptisé Faena + Universe, mais dessiné par Starck, est
inauguré en 2004. Les prix de I'immobilier ne tardent pas a flamber, et le quartier devient
I'un des plus courus de la ville. Une dizaine d’années plus tard, le flair dAlan Faena
I'amene a s'intéresser au quartier de Mid Beach, dans la ville de Miami Beach. Un segment
de la Collins Avenue qui a connu son heure de gloire dans les années 50 et qui lui valut VIDEO : Une journée chez les

alors le surnom de « route du luxe ». magiciens du cognac Hennessy

Bienvenue au Club Episode 1: Les
Fermes de Marie a Megéve

La suite Saxony est nommée en référence a l'ancien héotel de luxe, I'un des plus emblématiques des
années 50 et 60.

. KOEMIG

The Good Pictures
Deaporama - BD érobque
Ce coin finit néanmoins par péricliter pour se transformer en simple voie d'accés

permettant de relier North Beach et South Beach. Pourtant, Alan Faena se laisse séduire

par la beauté de la plage et de I'océan et fait le pari de non seulement ressusciter le faste The Good Spots
¥ R > ! ’ X " oo Giorgo Mastinu Fine Art
d'antan, mais egalement d'en faire une destination a part entiere.

La renaissance de Mid Beach ' i o :
1 The Good Hights

Pierre Farman
Le miracle opére, porté par 1,2 milliard de dollars d'investissement. Les travaux .l DESOSSEUr d'avions

commencent en 2013 et, en 2014, le Faena District gagne son appellation officielle et e

devient un quartier de Miami Beach, s'étendant de la 32e a la 36e Rue sur Collins Avenue. ——aaw - To¥# Motors
, - k At ek ' ; . ] . . B Motos rétro, Fart de la
C'est la deuxiéme fois seulement que la municipalité autorise une aire géographique a nostalgie

porter un nom officiel, le premier cas étant celui de I'Art Deco District. )
: . -_rhe Good Toys
Le Faena Hotel Miami Beach, épicentre du Faena District, ouvre ses portes en 2015. Ce S oS 8trawlers preférés

n'est, bien entendu, pas un hasard si I'établissement élit domicile dans I'ancien Saxony

Hotel : cette batisse impressionnante, datant de 1948, était considérée comme ['un des et

hotels de luxe les plus emblématiques des années 50 et 60. Un héritage fastueux que le Olafur Eliasson
, : : M e j De Futilite du beau
Faena compte bien suivre, tout en apportant sa pierre a I'édifice, grace a une mise en

scéne d'un luxe époustouflant, a son image. 8
Cul-ture

g 47 w" VIDEO:Milo Mowré Fartiste
A c6té de I'hotel, le Faena House, ouvert en 2015, est un complexe de résidences de luxe : féministe qui se fait caresser
par les passants

imaginé par l'agence Foster + Partners de Norman Foster. A peine quelques mois aprés

lI'inauguration du Faena Hotel Miami Beach, le penthouse de 1 000 m* qui occupe les deux
derniers étages était vendu pour la coquette somme de 63 millions de dollars, établissant

un nouveau record de vente.

. ‘m\n U ,-ff # 1\

On doit cette réinterprétation de l'esthétique Art déco a Baz Luhrmann, réalisateur australien, et a sa
femme, Catherine Martin, costumiére de cinéma.
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De l'autre coté de la rue, le Faena Forum, inauguré en 2016, est un surprenant centre
culturel entiérement circulaire d'une superficie d’environ 4 000 m? et dont I'architecture
a été confiee a Rem Koolhaas et a son studio OMA. Le batiment compte des espaces dédiés
a des expositions ou a de I'événementiel. Performances artistiques pointues, soirées

d’entreprise originales ou mariages excentriques : tout est possible.

Les espaces sont modulables a l'infini pour satisfaire les moindres desiderata des clients.
Faena Art, une fondation a but non lucratif, a également été créée dans l'intention de
developper d'ambitieux programmes artistiques et de s'assurer légitimité et réputation.
Le centre culturel propose déja des expositions gratuites pendant les journées frénétiques
dArt Basel.

Ici, méme les parkings sont chic

On retrouve également le studio OMA aux manettes du Faena Bazaar et du Faena Park, qui
se trouvent a la suite du Faena Forum, les trois batiments constituant alors un ensemble
visuel aussi cohérent que monumental. Le Faena Bazaar est un complexe réserve a une

sélection pointue de marques qui peuvent alors établir des boutiques éphémeres.

Pour l'occasion, l'Atlantic Beach Hotel, une batisse de 1939 signee de I'architecte Roy F.
France (qui a également imaginé le Saxony Hotel), a été complétement rénovée dans un
style résolument moderne aux lignes epurées faussement simples. Certains détails
originaux de la fagade et du hall d'entrée ont été conservés, alors qu'une nouvelle cour
intérieure a ete ajoutée et que le dernier etage s'est offert une vue panoramique sur

I'océan.

Si, de maniéere générale, les parkings ne peuvent pas vraiment prétendre 3 étre des chefs-
d'oeuvre architecturaux, car souvent souterrains, ceux de Miami peuvent faire exception.
C'est le cas du Faena Park, batiment autoportant pourvu d'espaces commerciaux au rez-
de-chausseée, de trois étages de parking, d'un penthouse avec vue sur I'océan, ainsi que

d’'un ascenseur en verre tout en transparence.

L'une des 169 chambres et suites.

DR

En continuant sur Collins Avenue, on tombe sur la Casa Faena, en lieu et place de I'ancien
hétel Claridge. Construit en 1928 dans un style méditerranéen typique, il fait partie des
Historic Hotels of America depuis 2015. L'hotel se definit comme une sorte de maison
d’hotes de 40 chambres, avec un esprit plus déluré et informel que sa grande soeur

argentine.

Mais le Faena District a bien l'intention de se forger une destinée illustre et rentable
comme a Buenos Aires. Mid Beach est d'ailleurs bien parti pour se hisser au rang de
destination en soi. Si le Faena District a joué un réle important, il n'est pas le seul a avoir
participe a la revitalisation du quartier. Il peut compter sur des hotels comme The
Confidante, le Miami Beach Edition ou encore le Freehand Miami et son bar a cocktails
Broken Shaker, repute pour étre 'un des meilleurs de Miami Beach. Voila qui prouve, si

besoin était, I'incontestable talent d’Alan Faena pour allumer les méches !

Mid Beach Faena Hotel Miami Beach
3201 Collins Avenue, Miami Beach.
Tél. +1 (305) 534-8800.
www.faena.com
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Vous adorez I'univers des « Dessous de Palm Beach » ? La nouvelle adresse glamour

de South Beach, le Hilton Bentley, vous y plonge en version Technicolor...

PAr PascaLE DEsSCLOS

Key Biscayne, les galeries d'art et les jardins de Coconut Grove...

I I iami Beach et ses maisons aux couleurs ice cream, les pélicans de

Miami nous fait réver. Mais la pin-up de Floride sait aussi se réinventer,
Son secret le mieux gardé? South of Fifth, Sofi pour les intimes, le nouveau spot
balnéaire de la pointe de South Beach, juste aprés la 5th Avenue. Suivez le guide!

Une escale stylée

Relooké en 2018, le Hilton Bentley
Miami/South Beach cultive lesprit beach
house (maison de plage) de luxe. Son
point fort? La délicieuse piscine-jardin,
nichée entre les palmiers, face a la plage.
Long bassin de nage, transats, canapés. ..
ici, on bronze, on barbote en toute inti-
mité. Lhotel offre aussi un espace privé
sur la plage. Les 95chambres et suites
misent sur le confort: literie au top, sols
en marbre, mobilier aux lignes épurées,
balcon vue mer pour la plupart. Parfaites
pour les familles, les suites avec cuisine
équipée et Jacuzzi privé pour le pen-
thouse de 325 m’. Cerise sur le gateau:
le spa perché en rooftop (notre photo).
Solarium avec piscine et Jacuzzi: Alors
on se le fait ce coup de folie ?

Tous droits réservés a I'éditeur

La plage, les balades

Envie dadopter le Miami style? Je com-
mence la journée par un breakfast au Big
Pink, 4 deux pas de mon hotel: ceufs et
bacon, gaufres au sirop dérable, smoo-
thies a l'ananas... Le menu est gourmand
et le budget raisonnable (a partir de 9 €,
157 Collins Avenue). Je pique une téte
dans locéan. Puis jexplore le quartier de
Sofi. Un coup de ceeur? Le parc urbain
de South Pointe Park, 7 ha de pelouse, de
plantes et de sculptures avec vue sur la
baie. Au bout, la jetée de South Pointe est
le rendez-vous des pécheurs et le QG
parfait pour voir passer les bateaux de
croisiére, seuls autorisés a accueillir des
casinos dans la baie. Par la piste cyclable
qui longe la plage, lArt Deco District est
a moins de 1km.

Restaurants et vie nocturne

A deux pas de 'hétel, au Monty’s Sunset
(300 Alton Road), un apéro en mode
margarita et orchestre live. Pour le diner:
carte grecque au Santorini by Georgios,
le restaurant du Hilton Bentley;
steakhouse au Prime 112 (112 Ocean
Drive); cuisine italienne au Cibo Wine
Bar (200 South Pointe Drive); fruits de
mer au Joes Stone Crab (11 Washington
Avenue) ou spécialités des Caraibes et
salsa au Tap Tap (819 5th Avenue).

Jy vais (4
En juin, vol AR Paris-Miami, a parfir de
317 € TTC sur corsdir.fr. |e réserve ma
chambre double ou ma suite avec vue
sur mer au Hilton Bentley Miami/South
Beach (101 Ocean Drive, South Beach),
@ partir de 300 € la double:
3.hilton.com/en/hotels/flarida/hilton-
bentley-miami-south-beach-MIABMHF/
index.html. Infos fouristiques
sur miamiandbeaches.com.

Page 1/1

GETTY IMAGES - HILTON/FRESSE

MIAMI 8817276500507



Publication: Médiapart
Headline: Edouard Glissant: Miami 25 mai /Londres 5
juin / Cambdrige 15 juin

Author: Loic Cér
D:te of pu;)licatic))/n: 21/05/2019 ME D IAPART
Circulation/visit per month: 1.255.000

Total Media Value: $ 12,458
Resulting from: Meeting/Public Relations & Pitching

Edouard Glissant : Miami 25 mai / Londres 5 juin / Cambridge 15 juin
2019

24/5/19 12:47

LOIC CERY INSTITUT DU TOUT-MONDE

Exposition « Where the Oceans meet », Miami 25 mai 2019 / Journée d'étude « Space in Relation -
Edouard Glissant in architecture and urban studies », Université de Londres 5 juin 2019 / « Edouard
Glissant et Le Discours antillais : 1a source et le delta », 2e session, journée d'étude « Le cri et la parole »,

Université de Cambridge 15 juin 2019.
MEH _(https://www.eventbrite.com/e/where-the-oceans-meet

Samedi 25 mai 2019 : Vernissage de 1'exposition « Where the Oceans meet » consacrée a l'ethnologue et
universitaire cubaine Lydia Cabrera et a Edouard Glissant, au Museum of Art and Design de Miami. Exposition
d'artistes regroupés sous la direction de Hans Ulrich Obrist, Asad Raza, Gabriela Rangel et Rina Carvaja.

https://blogs.mediapart.fr/edition/institut-du-tout-monde/article/2...douard-glissant-miami-25-mai-londres-5-juin-cambridge-15-juin-2019 Pagina 1de 4


https://blogs.mediapart.fr/
https://blogs.mediapart.fr/loic-cery
https://blogs.mediapart.fr/edition/institut-du-tout-monde
https://www.eventbrite.com/e/where-the-oceans-meet-opening-reception-tickets-60704127680

Edouard Glissant : Miami 25 mai / Londres 5 juin / Cambridge 15 juin 2019 | Le Club de Mediapart 24/5/19 12:47

UNIVERSITY COLLEGE LONDON
Mercredi 5 juin 2019

Space in Relation - Edouard Glissant
in architecture and urban studies

Organised by Jordan Rowe, UCL
Urban Laboratory with Katy Beinart
(University of Brighton), in
collaboration with CIEEG,
Institut du Tout-Monde

Voir PROGRAMME DETAILLE

@ CENTRE INTERNATIONAL D'ETUDES
ﬁ Edouard Glissant ¥

Premiére des deux dates anglaises de juin auxquelles sera associé le Centre international d'études Edouard
Glissant (CIEEG) de l'Institut du Tout-Monde : journée d'étude le 5 juin a 1'Université de Londres, « Space in
Relation - Edouard Glissant in architecture and urban studies », organisée par Jordan Rowe (UCL, Urban
Laboratory) avec Katy Beinart (Université de Brighton), en partenariat avec le CIEEG de I'Institut du Tout-Monde.
Une réflexion autour de la pensée de 1'espace d'Edouard Glissant, et de ses implications en matiére architecturale
et urbanistique, dans le sens d'une redéfinition de 1'espace urbain. Avec une intervention de Sylvie Glissant,
directrice de I'ITM, et des contributions de Heidi Bojsen, Charles Forsdick, Sam Coombes, Katy Beinart,
AbdouMaliq Simone.

EDOUARD GLISSANT et Le Discours
antillais : 1a source et le delta

DEUXIEME SESSION : Journée d'étude
« LE CRI ET LA PAROLE »

Samedi 15 juin 2019
Université de Cambridge

Magdalene College
UNIVERSITY OF
@ ' CAMBRIDGE
e D
Edonard Glissant

MAGDALENT

COLLEGE

CAMBRIDGE

Society for

French Sludies
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Edouard Glissant : Miami 25 mai / Londres 5 juin / Cambridge 15 juin 2019 | Le Club de Mediapart 24/5/19 12:47

Le second rendez-vous anglais auquel nous serons associés représente la deuxiéme session de notre colloque «
Edouard Glissant et Le Discours antillais : 1a source et le delta ». Il s'agira d'une journée d'étude intitulée « Le cri
et la parole » organisée par 1'Université de Cambridge (Magdalene College) et le CIEEG de I'Institut du Tout-
Monde. Programme détaillé a consulter d'ores et déja en ligne. Les enregistrements qui seront réalisés lors de la
journée seront par la suite mis en ligne sur le site de I'TM et viendront augmenter par conséquent la rubrique en
préparation autour des travaux de ce colloque en plusieurs étapes, avant la publication des actes (dans quelques
jours, nous vous proposerons les enregistrements de la premiére session qui s'est déroulée a Paris du 25 au 28
avril dernier). Par la suite, le troisieme moment de cet ensemble nous conduira a 1'Université des Antilles les 5 et
6 novembre, a la fois en Martinique et en Guadeloupe.

Le Club est I'espace de libre expression des abonnés de Mediapart. Ses contenus n'engagent pas la rédaction.

LAUTEUR

LOIC CERY (https://blogs.mediapart.fr/loic-cery)
Directeur du pdle numérique de I'Institut du Tout-Monde, Directeur de la revue La nouvelle anabase, Fondateur de I'lFUPE et des
sites Edouard Glissant.fr, Sjperse.org, Les Mémoires des esclavages.com
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A Miami, Design at Large
sous le signe de la terre
Cette année, la plateforme d’exposition
pour les objets de design de grand
format, présentée a l'entrée de Design
Miami/Basel (du 11 au 16 juin & Miami),

a pour théme : « Eléments : Terre ».

Le directeur de la foire Aric Chen a invité
neuf galeries a prendre part a une
exposition de groupe qui pense « l'avenir
des matériaux, des ressources et

de la création a l'ére de I'Anthropocéne ».
Parmi celles-ci, la New-Yorkaise
Friedman Benda présente les meubles
inscrustés de sel minéralisé d'Erez Nevi
Pana, un designer israélien qui

explore depuis quelques années

les conséquences de l'extraction miniére
dans la mer morte. « “ Elements: Earth *
met en lumiére les possibilités qui
émergent actuellement pour repenser
notre utilisation des ressources de Joseph Walsh, Magnus V, 2018.
la planéte, la nature méme de ces ressources,

ainsi que les langages conceptuels, visuels et les conceptions

qui pourraient en découler », explique Aric Chen. Chaque

projet devrait ainsi interroger les frontiéres entre matiéres
artificielles et naturelles, matiéres premieres et déchets,
consommation et production. MV.

Counesy ol Jesaph Walsh Studia:

Tous droits réservés a I'éditeur MIAMI 0730086500506



Scandinavia



louise_amstrup, Instagram
Marts 5, 2019

Followers: 2,332

s louise_amstrup » Falg -
\ Miami Beach Ocean Or.
@ louise_amstrup Miami vibe

14 u.
e sabrinasofiec Det minder mig om
hotellet fra Netflix' Versace crime
seie Q@ @&
14u. 1Synesgodtom Svar
@ ceciliel5 aijjaiiijaii @ %

14u. 1Synesgodtom Svar

& christian_krille_reib Var praacis
der for 14 dage siden suk! Enjoy

14u. Svar

cQada A

3 Synes godt om fra christinaholmh cg
119 andre

Tiifgj en kommentar ..
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Marts 7,2019
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louise_amstrup « Failg
Miami Beach, Florida

louise_amstrup @

annechristinepersson Mere
vindmaskine, tak [ @

14u. 1Synesgodtom Svar
— Vissvar (1)

sarahamstrup Glaeder mig til at

se dig § @

14u. 1Synesgodtom Svar

— Vissvar(l)

kirstenskotte wauw en steg!

CcQauyg
3 Synes godt om fra christinaholmh og
216 andre

Tilfgj en kommentar ...
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Marts 8, 2019

Followers: 1,867

Instagram

@ julie.garrett « Folg
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&
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1Synes godtom  Svar

13u
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ud 3@
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you so much for such wonderful
time! You are a gem! Beautiful

inside and out!!! 99 % P
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88 Synes godt om




louise_amstrup, Instagram
Marts 10,2019

Followers: 2,332

mas ga
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v @

louise_amstrup » Falg
Hyatt Regency Coral Gables in Miami

louise_amstrup This is fun
@julie.garrett @8 @andreashoumann

B
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Y =
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ﬂ; annekoch1969 Feeedt billede@®
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Vis svar (1)

-
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DROMME

Bliv inspireret af 50‘ernes monokrome look med

striber, print og polkaprikker. mens du drommer

om sommerens sode holelliv. Gd efter draperede
silkekgjoler, lette toppe og bukser med vidde
husk naturligvis ogsd strdhat og solbriller.

| - ol | |
| ] I MODE
““ﬁ‘!ﬁ"‘n1“”“””(““(‘(1“1‘(2(7“‘ﬁ ¢

i

Al




I
MODE

| v
H
1 ¢ B
7 i 5;’ i
Z A
foHW B I R
i ,:. ,;' Ha ‘“ af sol og varme, den skygger
a0 I l‘ ke kun, men crogsden
ni w4
mwe )
w9 Ha I}
oma 24 W
nomn a7
i ome a1 :
[ ¥ R i
a ‘l:r
al 7] £yt
7 1 P
v i 19 s
" T
1 '
I i
o ,’I” " i,.
o " 'H :“’
" il ,[’ g
T
. or -
v'l,' l”,' 1 gl
i
i H
0 o
m i
1
oo
I

Med perlesmykker og hajde

Lud dit sommertadetof s of
badeholel med en polkaprikket
off shoukder-badedragt.




Lysere vejr byder op til lysere
lad dethvide gd i ét, og skab feminine
referencer med el beelte i taljen.

Polo fra Filippa K Soft Sport, 800 kr. i
str. XS-XL. Bukser fra 8lonche, 1.699 k
istr. XS-XL. Sko fra Apair, 2.099 kr. Hat

fra Bronté, 545 kr. Halskaede fra Glit:

ter, 90 kr. Armbénd fra Mads Z, 1.475
kr. @reringe fra Glitter, 99 k
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Expressen - Allt om Resor

May 29, 2019

Circulation: 485,000

owRESOR

bekviima livet ombord med spiinnande utﬂyklcr ochdu
har ett dromresepaket som du sent ska glomma.

1D DI RVEN
FOTD HEIE ROVEN, DANNY LEHMAN, NORWEGUN CRUZSE LINE,
RAHIMAS MINESTRY F T0GRISM, 1S10CK, SHUTTERSTOCK




Kryssningen avgdr frin
Miami | Florida, Beabi
populira Ocean Drive vid
South Beach fire avresan.

der pii det borjar en

1 avgdr frdn Florida

ttning pé landbacken.

pm det popular kallas

ar sin birjan pd Hotel

da Ocean Drive, South

ett perfekt Lige mittemot

Didsmobile frin 1955 utanfor

fletta hotell direkt sin status
o-hotell.

Hela Art Deco District pulserar — sirskilt
kvalistid - och de ljumma vindarna, palmerna
och neonskyltarna fir oss snart att kasta av oss
viira nordliga vanor. Vi vaggas in | stimningen,
tinar upp och ar efter ett dygn redo att ta oss an
upplevelsen pA Norwegian Escape, ett av varl-
dens storsta kryssningsfartyg,

Vi - och cirka 5000 andra passagerare.

Niir solen skiner (och det gir den hela
tiden nir man kryssar i brjan av dret) iir poolen
ombord packad med folk. Ett karibiskt band
spelar, och de sjungande tonerna fran oljefaten
som de slir p& rullar ut over pooldiick. Fokus
ligger pd vattenrutschbanorna och en vattenpark
for mindre barn. Det finns fem olika banor, och
vi listar snart ut vilka tider som det dr minst ké
till dem. Vi sliinger oss ut om vartannat i svil
de snillare varianterna som de wflare, | den

STARI ™= HOTEL

breda tunneln dar man sitter i en simring och
slutligen den adrenalinpumpande Aqua racer.
For en feg mamma ar fritt fall och en loop i
vatten inte ett sjalvklart 4k, men nér jag vil har
vagat gir jag om det direkt

En annan utmaning att roa sig med
ombord &r att "ga pd plankan” { htghdjdsbanan.
Sikrad med rep tar man sig har fram over flera
vaningar och forbi 99 olika hinder dér ett av
dem allusd ir att viga g8 ut pd en smal planka
utanfor fartygskanten. Langst ut hanger ett rep
som man ska dra i for att bli fotad. Det pirrar
rejailt | magen nar jag gar ut, en centimeter
i taget, men jag forsoker tinka pl nigot annat
och lyckas fa min bild tagen.

Om man bara tar en kort dvernattning
i Miami i anslutning till kryssningen och kanner
att man har missat matscenen kan man ta igen
det ombord. Totalt finns 17 olika restauranger
och barer ombord, alla med sin speciella priagel:
Jjapansk, brasiliansk, italiensk, fransk, tapas,
steakhouse, fisk och skaldjur och si vidare.

Rederiet samarbetar med ett Miamibaserat
bryggeni, vilket méirks i puben ombord, dir
Olkénnare och andra intresserade kan valja
mellan 24 olika dlsorter pa fat och runt 50 olika

lader, metall, wrd och korrugerad plat, men »

n
ALLTOM RESOR « Nummer 47019



DROMRESAN & KARIBIEN

Bor man nira Miami beach hinner G4 pa plankan” | hg-
‘man med ott dopp | havet innan hojdsbanan. Sakrad med
det &r dags att checka in pa sitt rep tar man sig fram Sver
kryssningsfartyg. flera vaningar och olika
hinder. Ett av dem &r att
vagagautpaen
smal planka utanfor

fartygskanten. ‘ 3 .

4

14 7
DESLAR PA RULL
OVER POOLDACK”

B
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Se og Hor EXTRA
May 31, 2019

Circulation: 175,000

REISE-

ner MIX

FLOTTE
HOTELLER

Alavya

Se for deg en samiing av rus-
tikke steinhus med franske
pasteliderer, balkonger og et
vakkert landskap med oliven-
treer. Det er akkurat det du far
pa Alavya- med 25 romoghele
tre restauranter pa vestkysten
av Tyrkia. glavya.comtr

Little Havana

Glennom design, mat og slel
omfavner Littie Havana den
kubanske kuituren. Hotellet
ligger | Miamis spanske hjerte, |
en serverdig bygning fra1920-
tallet. lifehousehotels com

Parc Broekhuizen
| nasjonalparken | den neder-

Den idylliske, gamle fiskerbyen Ska-
gen lengst nord | Danmark er naer-
mest definisjonen pa dansk hygge.
Her kanman nyte det gode liv pakilo-
metervis med herlige strender, og
med flest solskinnstimer | helelandet.
Her finnes ogsad Europas sterste
«vandrende» sanddyne, Rabjerg Mile.
Denbestr av3,5millk
ter fin sand som fiytter segrundt 15
20 meter hvert 4r. Den begravde kir-

3D-printet
sushi

Japan har alitid ledet an
nér det kommer til innova-
sjon, og siste nytt er
3D-sushi. Restauranten
Sushi Singularity skal ser-

vere 3D-printet sushi ba-
sert pA kundens helse, og

landske provinsen Utrecht, tar maten inneholder akkurat
Parc Broekh ) o pri i

tilbake | tid. Her kan du nyte trenger. Hvis alt gar etter
Michelin-mat, spille goff, ripa | Planen, kan du spise

hest eller gA vakre fotturer.
parcbroekhuizen.nl

30-sushi | Tokyo | lepet av
2020. open-meals.com

Skagen, som ogsé er kjent for sine
kulinariske fristeiser. G4 ikke glipp av
den tradisjonelle retten «stjerne-
skud» - dler et lunt smerrebrod - pa
Skagen Rskerestaurant. Skagen er
med andre ord et ypperlig reisemal
for bade hygge og spennende opple-
velser. Det er dejlig 4 vaere norsk |
Danmark.

lemurer

Armathwaite Hall Hotel and Spa | Kes-
wickiNord-Englandtibyr na dlemoga>».
Dette batyr at man gjer yoga utenders
sammen med lemurer. De sate dyrene
bor | Lake District Wildiife Park, og er
svaart venniige og scslale. Med andre
ord, den perfekte yogakompisen!
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Miami: Cosas Que Hacer y Ver en Bal Harbour

original

Balharbour Miami

Este lujoso vecindario de Miami es conocido como una escapada para los ricos y famosos,
con muchas tiendas y hoteles elegantes, restaurantes de cinco estrellas y playas virgenes. Por
suerte, no es necesario ser residente para disfrutar este lujoso estilo de vida.

Contacto Travellers @monzonpaul

Si estas alli por un dia o un fin de semana, te divertirds mucho con la combinacién perfecta de
entretenimiento, fabulosas vistas y diferentes actividades que te haran sentir relajado y
vigorizado con el espiritu de esplendor.

Bal Harbour Shops

Ubicado al norte de Miami Beach, Bal Harbour Shops ha sido comparado con Madison
Avenue, pero con un toque tropical. Stanley Whitman fundd este centro comercial de alta gama
con una visién que permiti6 que Bal Harbour Shops sea hoy en dia el corazén del vecindario.

Los visitantes contintan viniendo de todas partes del mundo para pasar el dia buscando
novedades de Ultima moda. Ademas del shopping de Iujo, podras deleitarte con el
impresionante paisaje, que se completa con palmeras sombrias, naranjos fragantes y
estanques Koi. Y si bien hay una gran cantidad de productos de disefio, también es un lugar
ideal para tomar un café o asistir a un evento de autor en la tienda de libros Books & Books.

9700 Collins Ave., Bal Harbour, FL 33154
Dénde comer en Bal Harbour Shops
Makoto

En Bal Harbour Shops, el chef Makoto Okuwa muestra su cocina japonesa en el restaurante
homénimo Makoto con sushi tradicional Edomae, junto con platos creativos como pizza de
atun, espinaca sofrita y chuletas de cordero con jengibre. Estamos bastante seguros de que
alguien que estudié el arte del sushi en Japén durante diez anos y llama a Morimoto un
mentor conoce a profundidad al arte de la cocina japonesa. Asi que asegurate de visitar este
restaurante.

Le Zoo

Si tienes ganas de una deliciosa cena francesa, toma una mesa en la elegante brasserie Le
Zoo, donde el interior es una imagen del moderno bistrd francés, con sillas de ratan,
iluminacién de mediados de siglo y azulejos hechos a mano con corchos de vino. Para los
francéfilos, opta por la seleccién de quesos regionales o salmén provenzal, y no te olvides de
comenzar con una orden de crepes de ricotta al horno y caracoles para una experiencia
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completa.
Carpaccio

Desde que abrié sus puertas en 1994, Carpaccio ha sido el lugar idéneo para la comida
italiana en Bal Harbour Shops. Si no hace mucho calor afuera, toma asiento en la amplia
terraza para observar a la gente. Ademas de sabrosas pastas y pizzas, se sirven pescado
fresco y ensaladas, asi como auténticos postres, incluyendo el tiramist y el tartufo. Y aunque
algunos de los restaurantes en Bal Harbour pueden ser caros, éste es un lugar donde no
tienes que arruinar tu presupuesto.

Doénde explorar
Bal Harbour Beach

Un respiro del bullicio de South Beach, Bal Harbour Beach es una playa relajada y limpia
para aquellos que buscan tomar el sol o nadar en privacidad. Los aficionados a la actividad
fisica pueden probar el surf o trotar aprovechando el sendero que va desde el extremo norte
de Bal Harbour hasta el extremo sur. Solo asegurate de llevar tu teléfono para algunas fotos
dignas de una selfie con el agua de color turquesa de fondo.

The Ritz-Carlton, Bal Harbour

Si prefieres optar por un dia en la piscina o el spa, algunos de los mejores hoteles de la zona
ofrecen un potente combo de sol, arena y lujo. El Ritz-Carlton, Bal Harbour, Miami, tiene
acceso a una playa de arena blanca y vistas impresionantes al Océano Atlantico y al
Intracoastal. Para una dosis extra de relajacion, reserva un tratamiento en el spa o pide un
almuerzo junto a la piscina. Y para aquellos que viajan con nifios, resulta que hay una
experiencia llamada Ritz Kids para que los no adultos tengan su propia version de diversion.

10295 Collins Ave., Bal Harbour, FL 33154
The St. Regis Bal Harbour Resort

Cerca de alli, el St. Regis Bal Harbour Resort exhibe elegancia y sabor. Para los amantes de
la comida, hay varias opciones de restaurantes, que incluyen sushi, un bar de hamburguesas y
el muy alabado J&G Giill, inspirado en el chef internacional Jean-Georges Vongerichten.

Este escondite cdmodo y elegante, con ventanas del piso al techo y vistas impresionantes al
océano, da la bienvenida a los sabores y la sofisticacién de Jean-Georges. Aqui se
seleccionan con cuidado productos y verduras de origen local de las granjas del sur de Miami,
ademas de los cocteles de autor y salsas caseras.

Como su nombre lo indica, algunos de los mejores platos se preparan a la parrilla, desde el
pulpo y el branzino hasta los esparragos y el foie gras. ;Buscando desconectarte? Prueba el
spa o las dos piscinas infinitas al aire libre. También hay actividades para nifios, y los amigos
peludos son bienvenidos.

9703 Collins Ave., Bal Harbour, FL 33154
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¢, Puedo viajar a Miami con mi perro?

original

Miami Miamiandbeaches.lat

Si viajas a Miami con tu mascota a cuestas, te alegrara saber que hay una gran cantidad de
comodidades y actividades en toda la ciudad para que planificar tus viajes sea muy facil.

Querra comenzar asegurandose de que la Hotel se hospeda en el hotel admite mascotas y se
familiariza con las opciones de guarderia y alojamiento de mascotas locales, asi como con
veterinarios. Mas alla de eso, hay muchos parques que admiten mascotas, calles comerciales
al aire libre, playas y mucho mas para que usted y su amigo de cuatro patas puedan explorar
en Miami.

PLANIFICAR EL FUTURO

Viajar con una mascota requiere un cierto nivel de planificacion anticipada. No solo necesita
asegurarse de tener todo lo que necesita para su viaje, sino que también debe empacar para
su mascota y hacer los arreglos necesarios. Usted querrda asegurarse de que su mascota esté
al dia con sus vacunas y este papeleo puede ser requerido en hoteles y playas para perros en
toda la ciudad. Haga una lista de verificacién de embalaje para su mascota: alimentos,
juguetes, cama, medicamentos, almohadillas, bolsas de basura, golosinas, etc. En algunos
casos, los hoteles y los parques ofrecen estos servicios, por lo que debe verificarlos con
anticipacién para optimizar su embalaje.

HOTELES QUE ADMITEN MASCOTAS

La buena noticia es que hay mas hoteles que nunca que admiten mascotas, especialmente
cuando se trata de perros. Muchos hoteles también aceptan gatos y otros animales domésticos,
pero es importante consultar con su Hotel para saber exactamente cudl es su politica de
mascotas. Varia de propiedad a propiedad. También es importante tener en cuenta que el
personal de limpieza normalmente no reparara su habitacion con un animal desatendido
dentro, asi que haga arreglos para sacar a su cachorro a pasear mientras se limpia su
habitacion.

Hoteles en Kimpton se encuentran entre las que aceptan mascotas y Miami es el hogar de
Three de ellos: la Epico el centro y el Surfcomber y Pescador en South Beach . Sus animales
son bienvenidos sin cargo y estan mimados con un pufado de amenidades VIP (mascotas
muy importantes), que incluyen lujosas camas para perros, juguetes, comida, cuencos de agua
y colchonetas. También recibirdn un regalo especial en su cama durante el servicio de
cobertura. Consulte con el conserje para obtener una lista de restaurantes, parques,
peluquerias y boutiques que admiten mascotas.

Oftros hoteles que admiten mascotas en Miami incluyen 1 Hotel South Beach y Washington
Park Hotel Donde las mascotas se alojan gratis. Hay muchos otros hoteles en Miami como el
Loews Miami Beach que aceptan mascotas con tarifas que van desde $ 50 a $ 175 .
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GUARDERIA, INTERNADOS Y VETERINARIOS

Si sabe que estara ocupado durante su viaje, considere la posibilidad de embarcar a su
mascota durante la noche o pasar un tiempo en la guarderia para perros. Hay varios lugares
seguros y divertidos disponibles donde ella tendra la compania y el cuidado adecuados.
Muchas instalaciones pasearan a su mascota varias veces al dia, le ofreceran servicio de
recogida y entrega y le brindaran tiempo de juego sin jaula. Tratar Rio Pet Grooming , Hospital
de animales Alton Road o Wags to Wishes . Veterinarios de confianza incluyen el Clinica de
animales Silver Bluff , Sunset Animal Clinic y Hospital de animales de la bahia de Brickell .

PARQUES DE CORTEZA Y PLAYAS DE CORTEZA

Miami es el hogar de una amplia variedad de parques para perros y playas para perros en
toda la ciudad. En Miami Beach Puede encontrar parques para perros a la sombra con areas
cerradas designadas para perros pequefios y grandes, junto con comodidades como fuentes
de agua, bancos, bolsas de basura y recipientes. Estos parques para perros incluyen el
Flamingo Bark Park, Pinetree Bark Park, Washington Avenue Bark Park, Belle Isle Bark Park,
North Shore Open Space Park y South Pointe Park . Descubre todos los detalles en El sitio
web de Bark Park .

En Miami, dirijase a Coconut Grove y la expansion Parque David T. Kennedy donde
encontraras caminos para correr, Beach Voleibol, muelles de madera y dos pistas para perros
con vistas panoramicas de la Bahia de Biscayne. Tropical Park en West Miami es un gran
parque suburbano que ofrece todo, desde boxeo hasta un centro ecuestre. Su parque para
perros, dividido entre perros grandes y pequefos, esta ubicado cerca de un pequefio lago y
ofrece una estacion de aspersién de agua y saltos de llantas.

También hay un pufado de playas para perros en todo Miami , incluyendo Haulover Beach
Park , Ladrar Beach a North Shore Open Space Park y la isla de Hobie Beach Estacione
directamente desde la Rickenbacker Causeway en el camino hacia Key Biscayne . Si su
cachorro nunca ha experimentado el surf, la arena y el sol, es un momento alegre que ambos
disfrutaran. Solo asegurate de llevar mucha agua, bolsas de basura y monitorea a tu mascota
para asegurarte de que no se sobrecaliente bajo el sol subtropical de Miami. Los horarios y
las tarifas varian en las playas de ladridos, asi que asegurese de consultar antes de su visita.

AVENTURAS DE COMPRAS

¢ Qué es un viaje a Miami sin ir de compras? Dog Bar es una divertida tienda de mascotas en
Lincoln Road que se especializa en juguetes, golosinas y productos de aseo para su mimado
chucho, como champu y champu con aroma a bayas, Sniffany + Co. o Alexander Mutt Queen

mastican juguetes y camas para perros que se parecen a lujosos sofas encogidos.

Lincoln Road , en si misma, podria decirse que es la meca del perrito de facto de Miami con
una Yappy Hour cada tercer jueves . En una tarde soleada y ventosa, es posible que se sienta
superado en numero por los perros sentados debajo de las mesas de los cafés o paseando
por el centro comercial con correas. Esa es la belleza de muchos de los centros comerciales
mas deseados de Miami: estan al aire libre y admiten perros. Ademas de Lincoln Road,
también puede llevar a su cachorro a comprar a Bal Harbour Shops , Las tiendas en Merrick
Park y el Distrito de disefio .

COMEDOR PARA PERROS

Cuando se trata de sacar a su mascota a comer, una buena regla general es que cualquier
restaurante con asientos en una cafeteria al aire libre es probablemente apto para perros, pero
siempre es una buena idea llamar con anticipacion y estar seguro. Algunos de los mejores
lugares en Lincoln Road incluyen El café en libros y libros , Pizza Spris y Shake Shack donde
incluso hay un articulo en el menu para su chucho, el poochini, un dulce congelado hecho de
mantequilla de mani. Coconut Grove es otro paraiso para cenar con su cachorro con sus
numerosos cafés al aire libre, incluyendo el Café Peacock Garden , Greenstreet Café y Luld en
la arboleda , entre muchos otros spots.
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Fuente: miamiandbeaches.com

Shayne Benowitz
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Llega Time Out Market Miami con sorprendentes novedades

Time Out Barcelona - original

Time Out Miami

Tenemos un gran aliciente para visitar Miami este verano. Un nuevo Time Out Market abrira
oficialmente sus puertas al publico en la avenida Lincoln, en pleno distrito de South Beach, el
proximo 9 de mayo. Hemos conseguido unir la mejor oferta gastronomica de la ciudad bajo un
mismo techo, en el que encontraréis 18 restaurantes, tres bares y una cocina abierta. Ahi os
tentaremos con unos tacos deliciosos, un sushi exquisito, pasteleria fina y algunos platos
sorprendentes creados por los chefs mas famosos de Florida.

Nuestros compaferos de Time Out Miami, liderados por la editora Virginia Gil, han trabajado
duro para conseguir que el Time Out Market sea un hervidero de talento. En el line-up de
cocineros estrella se encuentran nombres tan populares en la ciudad como Norman Van Aken,
ganador del James Beard Award, conocido por sus exquisitas pizzas de corteza fina y aspecto
botanico, como la que tenéis abajo. También tendremos a Giorgio Rapicavoli, el propietario del
mitico Eating House, y Jeremy Ford, ganador de 'Top Chef'.
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Va a ser algo grande. Nos precede la experiencia de Time Out Market de Lisboa, nuestro
market pionero, que en poco tiempo se ha ganado la confianza de turistas y locales, y se ha
convertido en la atraccién mas visitada de la capital portuguesa. Un éxito que queremos
extender a muchas otras ciudades. Por el momento, después de Miami, tenemos previsto
repetir el modelo en Nueva York, Boston, Chicago, Montreal y Londres. Pero ya os iremos
hablando de todo eso a su debido tiempo.

Ahora lo que toca es brindar por los companeros de Miami y desearles mucha suerte el dia de
la inauguracién.El chef Miguel Massens ya ha confirmado que conducira la cocina abierta el dia
de la inauguracion, con una fusion de estilos caribefio y africano. Habra una poderosa carta de
cocteles que mezclara los clasicos con el Miami mas fresco y vanguardista, sorpresas
gourmets maravillosas y una programacion cultural para complementar la experiencia. Sera
emocionante.
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Hoteles lujosos de Miami: St. Regis Bal Harbour

original

The St. Regis Bal Hrbour Resort Marriott.com

Si quieres darte un capricho y hospedarte a cuerpo de rey en Miami, no hay nada mejor que
hacerlo en el St. Regis Bal Harbour. Un auntentico lujo.

Ubicado en el exclusivo pueblo de Bal Harbour, este cautivador resort combina el legado de
St. Regis con las famosas playas y aguas de color aguamarina de Miami, a pocos pasos de la
prestigiosa Bal Harbour Shops y un corto trayecto en coche desde South Beach .

Este Hotel cuenta con interiores disefiados por Yabu Pushelberg, 1000 pies de pristina Beach
Acceso, y servicio de 5 estrellas en el. Reméde Spa .

Los huéspedes pueden disfrutar del complejo. Three diferente opciones para comer -
Atlantikos, BH Burger Bar y La Gourmandise - e incluso participar en la iconica tradiciéon de St.
Regis.: Sabering una botella de champagne para celebrar la transicion del dia a la noche.
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Los 10 mejores tours de Miami por menos de $ 100
original

Los tours en Miami son la mejor manera de explorar y descubrir la ciudad soleada. Miami es
una ciudad portuaria famosa en la costa atlantica del sur de la Florida desde el sureste de los
Estados Unidos. Es la segunda metrépolis mas poblada del sureste de Estados Unidos. La
ciudad es un centro importante y pionera en finanzas, comercio, cultura, medios de
comunicacion, entretenimiento, arte y negocios globales. La ciudad tiene, sin lugar a dudas,
algunas de las alternativas mas asombrosas para las excursiones, aqui le presentamos una
seleccion de las mejores excursiones para descubrir la ciudad.

El mejor momento para ir

Dado que la ciudad esta en Florida, es parte de este Ilamado cinturén de huracanes, que lo
hace vulnerable a las inclemencias del clima de junio a noviembre, siempre que brille el sol,
Miami esta abierta para los negocios.

Lo que necesitas saber antes de ir

Los viajeros que no se alejan de la nocién de la humedad deben ver de junio a noviembre si
los mejores resorts ofrecen importantes ofertas y obtener una mesa en los restaurantes y
clubes nocturnos méas conocidos es muy facil.

Un gran numero de todos los miamenses hablan espafiol como primer idioma, y se puede
observar en todas partes en la ciudad. La civilizacién cubana también afectdé la musica, la
comida y la arquitectura de la ciudad.

Miami también tiene una préspera comunidad LGBT, cuya atencién esta en South Beach,
especialmente entre las calles 11 y 12. Si estas en la ciudad en marzo, quédate en Winter
Party, una ocasién para la comunidad LGBT que atrae a miles de visitantes cada ano.

Comer fuera

Prepéarese para quedar impresionado con su sabor y las tarifas relativamente baratas. La
regién de South Beach tiene su parte de restaurantes a precios razonables, pero las muchas
opciones econdmicas estan escondidas en ambas carreteras. Si se trata de alimentos, algunos
platos de Miami Beach que se tocan deben tratar de incluir cangrejo de roca, ceviche,
empanadas, sandwiches de carne de cerdo cubana y pastelitos (pasteles llenos de rellenos
dulces o salados).

Los fanaticos de los mariscos juran por el Cangrejo de Piedra de Joe, afirmando que las
pinzas de cangrejo de roca que se sirven son suculentas. La Unica advertencia real es que
este restaurante no acepta reservas y, como es tan popular, a menudo hay que esperar.
Muchos de los complejos mas exquisitos de Miami Beach también albergan algunos de los
restaurantes méas excelentes de la regién. Ademas, muchos de los principales chefs tienen
restaurantes en Miami Beach que son alabados por la gente, como Scarpetta de Scott Conant
y The Bazaar de José Andrés.

Moverse

A la gente de Miami le encantan sus automoviles, y si no esta alquilando un vehiculo, elija los
servicios de taxi o automévil. South Beach es especialmente amigable para los peatones, y
¢,cOmo vas a ver a la gente o incluso a broncearte si estas en un vehiculo? Otra alternativa,
las bicicletas, pueden ser arrendadas a una variedad de vendedores o por el sistema de
bicicletas compartidas, Citi Bike. Planee empaquetar o comprar un buen candado, ya que el
robo de bicicletas puede ser un problema.

Conducir siempre es una buena opcion, pero tenga cuidado con el estacionamiento durante
horas restringidas en horas pico. Encuentre un alquiler de autos sin problemas en Miami y
explore a su gusto. Si conducir no es una opcién, encontrard autobuses operados por Miami-
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Dade Transit. También puede tomar un taxi ocasional (o incluso Uber o incluso Lyft) cuando
salga de fiesta toda la noche. Es probable que también use un taxi para llegar desde el
Aeropuerto Internacional de Miami (MIA), ubicado aproximadamente a 12 millas al oeste,
directamente a la ciudad. Espere pagar una tarifa fija entre $ 35 y $ 55 para excursiones a
Miami Beach.

Playa de miami

Miami Beach es donde una mezcla de culturas, viajeros y residentes se mezclan. Una gran
variedad de personas, como los modelos waifish, los criticos de disefio amateur, las personas
mayores famosas y las familias que buscan el sol, como las costas de "La Riviera de Estados
Unidos". North Miami Beach es donde descubrira las costas mas acogedoras para los nifos y
los restaurantes mas econdémicos. y resorts. A mas de 10 millas de distancia estaran las
galerias, teatros y museos del Gran Miami.

(A ILANERLTTERT] S )

Playa de miami

playa Sur

Y luego estd South Beach. Este caluroso vecindario ubicado en el extremo sur demuestra que
Miami Beach es similar a dos ciudades: unas vacaciones para toda la familia una vez que
brilla el sol y una metropolis stper chic al caer la noche. Si desea mantenerse al dia con los
Joneses, tendra que hacer uso de su tarjeta de crédito en las tiendas de alta gama, reunirse
en los restaurantes de vanguardia de fusién, bailar en las animadas discotecas y relajarse
junto a la piscina al estilo art deco. resorts Sin embargo, los ricos y famosos no son los Unicos
que apreciaran su tiempo.

Los viajeros mas tranquilos pueden relajarse en el noreste de la playa Haulover o incluso en
el Lummus Park, descubrir un poco mas sobre el disefio en una gira art deco o quizas probar
la pesca desde su South Pointe Pier. Otra cosa que debes hacer? Ventana de compras y
caminar por el centro comercial Lincoln Road. Y no puede salir de Miami Beach sin saborear
sabrosos platillos y disfrutar de un céctel en un bar en la azotea.

Ahora que ya sabe algo sobre Miami, descubra algunas excursiones baratas que le ahorraran
aun més dinero.

Big Bus Miami Hop-on Hop-on Tour

Costo: desde $ 29.00 Délar estadounidense

Por qué es genial:

Investiga los sitios web mas populares de Miami con esta excursién panoramica en autobus

para subir y bajar. Embarquese en algunas de las mas de 40 paradas en tres caminos
distintos y familiaricese con la ciudad con estilo, con comentarios en vivo. Actualice para
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incorporar un paseo en bote de 1.5 horas por la bahia de Biscayne y visitar Miami Beach y
Fisher Island en el agua, o el tour nocturno para ver los mejores lugares de Miami después
del anochecer. Este es uno de los mas flexibles de todos los tours de Miami.

Como esta hecho:

Conozca la ciudad de Miami y sus mejores atracciones. Hagalo econémicamente con esta
educativa y entretenida excursién con paradas libres. Todo comienza con una escalada en
cualquiera de esas 33 paradas alrededor de Miami; El Beach Loop o el City Loop.
Embarquese entre los autobuses descapotables, de color rojizo oscuro, y disfrute de la vista
con un comentario en vivo de historias y hechos fascinantes de un guia profesional que
conoce la ciudad por dentro y por fuera. Salte en cualquiera de los sorteos para ver de cerca,
luego salte de nuevo si es conveniente.

Actualice su aventura utilizando un tour de Biscayne Bay Bout de 90 minutos o agrupe su
actualizacion con otro tour nocturno de 90 minutos. En el tour en barco, visite varios de los
sitios mas bellos de Miami desde el agua. Disfrute de la vista del horizonte de la ciudad,
navegue mas alla de Fisher Island y Miami Beach, y observe el puerto de los distritos de
carga y crucero de Miami. Vera las casas de los ricos y famosos de Miami en la cubierta
superior abierta o cubierta cerrada.

Su tour en bote incluye amplios asientos, amenidades completas, aire acondicionado y
también la opcion de comprar refrescos, cerveza, vino, cocteles y bocadillos para la mejor
experiencia de viaje. En su tour nocturno, visite la ciudad bajo una nueva luz mientras
investiga el centro de Miami y South Beach. Ver vistas panordmicas de la ciudad bajo las
estrellas. Una excursién turistica a Miami nunca ha sido mas accesible, ni incluso mas
divertida, mas que ese recorrido en autobus por la ciudad. Experta a Miami de esta manera
inusual.

CONSULTAR DISPONIBILIDAD

Tour en lancha rapida por Miami

Costo: desde $ 38.00 Ddlar estadounidense
Por qué es genial:

Haga un crucero por el Miami Vice 'estilo Miami' con este crucero de 45 minutos en lancha
rapida. Acomodese en una lujosa silla mientras su capitan especialista pilotea la lancha rapida
por la costa, donde es posible ver la isla Fisher y la variedad de casas multimillonarias y
estelares de Star Island. Buzz de Miami Beach, en la que los nativos muestran sus cosas de
la luz del sol, y puede tomar fotografias de este revestimiento de mansiones Art Deco de
South Beach. Este es uno de nuestros tours favoritos en Miami.

Como esta hecho:

Desplacese hasta el Bayside Marketplace en el centro de Miami para abordar su barco.
Acomodese en su lujoso y cémodo asiento mientras el capitan pilotea el barco mas alla del
canal de cruceros Flagler Monument Island junto con la Estacién de la Guardia Costera de los
EE. UU. Su capitan le proporcionara informacion detallada sobre quién vive dénde y cuanto
valen precisamente las casas ostentosas.

Aléjese de la isla Fisher y del parque South Point, ubicacién del ingreso per capita maximo de
casi cualquier situacion en la Nacién. Apresurate a la alta velocidad al viajar a través del corte
gubernamental, luego dirigete al océano Atlantico abierto. Aunque regrese a su etapa de salida
a través de Fisherman’s Channel, obtenga vistas panoramicas del horizonte del centro de
Miami. Regrese a su punto de partida después de su viaje de 45 minutos.

CONSULTAR DISPONIBILIDAD
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Excursiones en Miami, cruceros y paseos en barco de los Everglades

Costo: desde $ 267.99 Dolar estadounidense
Por qué es genial:

Explore el desierto de los famosos Everglades de Florida y visite Miami en autobus y barco en
esta visita guiada Unica de un dia por la ciudad. Este emocionante paquete combinado de 9
horas comprende un recorrido en autobus por el centro de Miami y mas alla, y un crucero por
las cristalinas aguas de la Bahia de Biscayne. Respire el paisaje y observe la abundante vida
silvestre de la Florida, especialmente los caimanes. Recogida y regreso al hotel incluido en
uno de los méas exclusivos Miami Tours.

Como esta hecho:

Después de una recogida en el hotel por la mafana en Miami, realizards un recorrido narrado
en autobls de dos pisos por el centro. En todo este viaje en autobus, navegue por la
bulliciosa Ocean Drive, la importante via de South Beach. Conduzca desde la Villa Casa
Casuarina (Versace Mansion), vea el famoso distrito Art Deco y muchos mas. Durante la
primera parte del dia, dirijase al paseo maritimo de Miami en un crucero en barco de 90
minutos por la hermosa bahia de Biscayne. Observe la vista del horizonte de Miami, también
de Fisher Island, Miami Beach, los cruceros del puerto de Miami y los distritos de carga y
muchos mas.

Los Everglades de Florida

Verda los hoteles y condominios de gran altura, ademas de las espectaculares casas
multimillonarias frente al mar en linea de Miami Beach. Y no olvide mirar hacia abajo en el
agua cristalina de la vida marina marina, como los manaties, los delfines, las mantarrayas y
mucho mas. Tome una silla en la cubierta exterior del bote para obtener una perspectiva
panoramica o dirfjase hacia abajo en la cabafa cerrada con aire acondicionado.

Los refrescos, la cerveza, el vino, los bocadillos y los cocteles estan disponibles para comprar
a bordo del barco. Finalmente, nos dirigiremos a uno de los lugares mas bellos y Unicos de la
tierra, los Everglades de Florida, para disfrutar de una emocionante experiencia en bote de
aire. Después de un corto viaje en automdévil, elija un viaje en bote aéreo de 30 a 45 minutos
a través del Parque Nacional Everglades. Recorra el agua con pasto mientras escucha el
aprendizaje divertido y los datos sobre el ecosistema subtropical del area del capitan
experimentado. Comience a buscar vida silvestre, como caimanes, peces, tortugas y aves
zancudas en su habitat natural, una naturaleza virgen y emocionante.

CONSULTAR DISPONIBILIDAD

Comida cultural de South Beach y tour a pie

Costo: desde $ 58.99 Ddlar estadounidense
Por qué es genial:

Conozca los sabores latinos de South Beach en este recorrido a pie de 2,5 horas, lleno de
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comida. Acompafe su manual en un viaje sensorial a restaurantes de cinco estrellas y refugios
gastronémicos. El tour cuenta con las siguientes cocinas: peruana, italiana, colombiana,
mediterrdnea, cubana y espanola. En el camino, descubra la combinacién de civilizaciones
latinoamericanas que definen la cultura, los vecindarios y la historia culinaria de Miami.

Como esta hecho:

Tu aventura gastronémica comienza en el restaurante Manolo en South Beach. Puede elegir
un tour por la tarde o por la noche y reunirse con su guia para un recorrido por los puntos
culinarios de la regién que prefieren los locales. Empiece por el vibrante e icénico vecindario
de Miami Beach, decorado con acentos art dec6 y arquitectura. En el camino hacia su primera
parada, conozca algunas de las propiedades mas preciadas y los intentos de la ciudad de
preservar los colores y los motivos que son emblematicos de South Beach.

La aventura de 2.5 horas incluye de cinco a siete degustaciones de comidas abundantes, y
una buena cantidad de caminatas para quemarlo. A medida que deguste innumerables gustos
de Columbia, Cuba, Argentina, Perl y fuera, sabra rapidamente cémo South Beach obtuvo su
reconocimiento como un area de comida vibrante. Entre paradas, su manual pasara por
restaurantes muy aclamados y cocinas dotadas. Su recorrido termina justo a tiempo para tomar
una pequeria copa o disfrutar de la vida nocturna mas famosa de Miami Beach. Tenga en
cuenta que las catas y paradas estan sujetas a cambios sin previo aviso.

CONSULTAR DISPONIBILIDAD

Recorrido a pie por el art déco de Miami South Beach

Costo: desde $ 35.00 Ddlar estadounidense
Por qué es genial:

Vea la hermosa arquitectura Art Deco en South Beach en una visita guiada a pie. Exploraras
edificios emblematicos y piedra apartada. Aprendera los antecedentes de South Beach
mientras camina por el area del océano. Con historias fascinantes sobre el estilo de vida de
los telescopios, el glamour de Hollywood y el disefio moderno, escucharé sobre los
escandalosos personajes y escandalos de la regién. El recorrido comienza y termina en el
centro de South Beach; Es una excelente manera de orientarse en una de las areas mas
vibrantes de Miami, utilizando una guia local para liderar el camino.

Como esta hecho:

Parada en el distrito histérico Art Deco, Miami Beach, Florida. En su mayoria, puede caminar
afuera en South Beach entre las calles 10 y 15. Las medidas del recorrido dentro de unos
pocos edificios para mostrar Art Deco, el disefio y la decoracion contemporaneos y otros
aspectos destacados. Para excursiones grupales personales, la excursion puede comenzar y
finalizar en cualquier lugar dentro del distrito Art Deco.
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Duracion: 1 hora

Parada en: South Beach, Miami Beach, Florida Las paradas del Tour incluyen la mansion
Versace (solo en el exterior) y clasicos de estilo art déco como The Carlyle Hotel, The Tudor
Resort, 11th Street Diner y Wolfsonian. Determine cudl de estos edificios fue telon de fondo
para sus escenas de Miami Vice, y peliculas como Birdcage con Robin Williams. La leyenda
dice que Capone dirigi6é su sindicato de juegos desde el segundo piso de un pequefo hotel
también utilizado en una pelicula con Sylvester Stallone y Sharon Stone.

Duracion: 1 hora
CONSULTAR DISPONIBILIDAD

Miami Art Tour — Design District, Midtown y Wynwood

Costo: desde $ 85.00 Ddlar estadounidense
Por qué es genial:

Descubra la floreciente escena artistica de Miami en esta visita guiada de medio dia. Visitara
el centro de Miami, el distrito de disefio de Miami y el distrito de arte de Wynwood, con
paradas en algunas galerias y museos importantes para examinar las colecciones de arte
moderno y contemporaneo. Mira todo, desde la escultura y la fotografia hasta el graffiti y el arte
callejero. Aprende sobre la cultura artistica de Miami y los antecedentes de un guia experto en
arte, luego disfruta de una cena o un almuerzo gourmet de 3 platos en un restaurante de chef
de celebridades local.

Como esta hecho:

De todas las cosas que hacer en el centro de Miami, esta emocionante gira artistica de Miami
esta en la cima de muchas listas de tareas pendientes tanto de visitantes como de locales. Su
viaje comienza y termina en el exclusivo restaurante gourmet, donde luego disfrutara de un
sabroso almuerzo o cena. Puede elegir entre GKBistronomie, Shokudo o Midtown Oyster Bar.
Asegurese de informar a su restaurante de su elecciéon al momento de pagar. Satisfaga a su
especialista en artes en el restaurante, luego comience su recorrido por los tres distritos de
arte excepcional de Miami: Midtown Miami, Miami Design District y, en particular, Wynwood Art
District. Estas regiones en auge cuentan con una variedad de galerias, museos y exhibiciones
e instalaciones Unicas que destacan a los artistas en ascenso de la zona.

En Wynwood, eche un vistazo a la Coleccion Margulies en el Almacén, con obras de arte
contemporaneas y clasicas. También vea fotografias, videos y esculturas que se muestran en
un espacio de almacén de 45,000 pies cuadrados, equipado con retro-equipamiento. Aqui
visitara Rubell Family Collection, una de las colecciones privadas de arte contemporaneo mas
importantes de América del Norte. En el Design District, deténgase en el Espacio de Arte



Medio Paperblog Fecha 06/05/2019

—— — oo AVIAREPS
U. Unicos 21 533 V. CPM 90 EUR (101 USD)
Pég. vistas 80 741 V. Publicitario 972 EUR (1100 USD)

https://es.paperblog.com/los-10-mejores-tours-de-miami-por-menos-de-100-5398739/

Contemporaneo Coleccién de la Cruz. Y junto a obras de varios de los titulos ms candentes
de la ultima década. En el viaje de traslado, pasara por una gran cantidad de tiendas de moda
y tiendas urbanas y elegantes que definen las areas. Visite los famosos muros de Wynwood,
que incluyen obras de varios de los mejores graffitis y artistas callejeros del mundo. Deléitese
con una comida gourmet de 3 platos en el restaurante de celebridades que elija.

CONSULTAR DISPONIBILIDAD

Tour en Segway por Miami al amanecer o atardecer

Costo: desde $ 58.99 Ddlar estadounidense
Por qué es genial:

Experimente una puesta de sol en Miami como nunca antes en este educativo y entretenido
tour en Segway en grupos pequeiios de 2 horas para explorar Miami Beach y South Beach.
Recorrera South Pointe Park en Miami Beach y visitara el famoso distrito Art Deco de South
Beach, con increibles vistas del horizonte de Miami, la costa de la Bahia Biscayne y la Isla
Fisher, y luego se adentra en el Océano Atlantico mientras se pone el sol Al dia siguiente, en
el soleado sur de Florida. Se incluye entrenamiento guiado en segway junto con un casco.
Vistase con ropa adecuada para el clima con zapatos horizontales cerrados.

Como esta hecho:

Hay recorridos a pie, y hay recorridos en Segway. Este exclusivo tour en Segway a la puesta
del sol ofrece una nueva perspectiva en las costas de South Beach y Biscayne Bay en Miami.
El recorrido comienza cerca de la avenida Collins. Hay una sesién breve pero de
entrenamiento en un Segway para asegurarse de que todos se sientan cémodos; Todos los
corredores deben pesar entre 100 y 300 libras durante el recorrido.

Segway Sunset Tours

Descubra South Pointe Park y Slide Across the Miami Riverwalk, que se extiende a lo largo
del lado norte del rio Miami y la Bahia de Biscayne. En esta area es donde el Océano
Atlantico, el Rio Miami y la Bahia de Biscayne convergen en un hermoso cuerpo de aguas
cristalinas y azules. Aprendera sobre la interesante historia de la regién que se destaca en
sitios arqueoloégicos de 2.000 afos de antigliedad. Si eso no es lo tuyo, veras los lujosos
condominios de gran altura, los yates multimillonarios y los grandes cruceros que dominan el
area.

CONSULTAR DISPONIBILIDAD

Tour privado: visita a la ciudad de Miami

Costo: desde $ 85.00 Délar estadounidense
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Por qué es genial:

iRequiera un recorrido personalizado a través de Lively Miami en un jeep al aire libre! Tu guia
te ayudara a disefar el itinerario perfecto de 3 horas, acompanandote a través de Venetian
Causeway y de vecindarios animados como Coconut Grove, Coral Gables y el distrito Art
Deco. Echa un vistazo a los puntos de interés de la filmacién en South Beach y aprende
trivias fascinantes de la pelicula con tu guia. jMiami esta en tus manos para esta gira!

Como esta hecho:

Su recorrido turistico personal de 3 horas comienza con una recogida en el hotel en el centro
de Miami. Luego, se sube a bordo del jeep de techo abierto (tapa cerrada disponible) para
obtener una excursion guiada a través de esta ciudad metropolitana; Un animado crisol de
diversidad cultural. Disfruta de las calidas brisas marinas mientras navegas por Venetian
Causeway para echar un vistazo a la vida de las estrellas. Conozca las mansiones
multimillonarias en Star Island, eche un vistazo a la famosa arquitectura Art Deco de Miami.

Desde su punto de vista cémodo, vera sitios famosos como Versace Mansion y lugares de
filmacion de Scarface, There is Something About Mary y The Birdcage. Disfrutara de la
animada narracion de la guia mientras recorre el histérico y fundamental Miami, luego
investigara algunos de los exuberantes barrios de la ciudad, como Coral Gables y Coconut
Grove, empapandose de la belleza tropical de las imponentes palmeras y la arena blanca.
Cese en Little Havana para experimentar una parte vital de la cultura de Miami. Toma un
sandwich cubano y un café cubano y tal vez un par de cigarros para llevar a casa. El recorrido
finaliza con la entrega en su resort u hotel.

CONSULTAR DISPONIBILIDAD

Tour en bus de Miami a Key West

Costo: desde $ 24.99Ddlar estadounidense
Por qué es genial:

Visite Key West por un dia desde la ciudad de Miami con esta conveniente excursiéon en
autobus. Disfrute de un servicio de transporte de ida y vuelta desde su hotel a bordo de un
comodo autobus de dos pisos con techo de vidrio panoramico. Explore Key West por su
cuenta durante la estadia de 6 horas, o compre excursiones o boletos para las atracciones
alrededor del autobus.

Como esta hecho:

Visitara Key West por un dia desde Miami y luego se relajara a bordo de un cémodo
entrenador con un techo de vidrio panoramico. Es un servicio de transporte de ida y vuelta sin
complicaciones y un paquete sin estrés ideal para turistas y visitantes por primera vez a Miami.

CONSULTAR DISPONIBILIDAD

Go Miami Card

Costo: desde $ 81.00 Délar estadounidense
Por qué es genial:

La tarjeta Go Miami es una tarjeta todo incluido. Eso significa el maximo ahorro y flexibilidad
en Miami y South Beach. Elija movimientos de 1, 2, 3 0 5 dias y ahorre hasta un 55 por ciento
en lugar de pagar en la puerta, como un viaje al Miami Seaquarium, un viaje de un dia a
Cayo Hueso o un viaje en bote de aire de los Everglades. Accede desde tu dispositivo mévil o
publica y listo. Es asi de simple experimentar muchas de las mayores atracciones de Miami.
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Como esta hecho:

Construya unas vacaciones personalizadas en Florida con la tarjeta Go Miami, un pase de
multiples atracciones con admision a 31 apelaciones del area de Miami por un precio bajo. No
pagar nada en la puerta. El primer viaje activa la tarjeta y luego la usa en un intervalo
especifico. Disponible después de la compra como el boleto, rescatar el boleto / pase en su
dispositivo movil y utilizar para la entrada inmediata en cualquier atraccién, actividad y / o tour
participante.

Miami Seaquarium

Desde una de las 31 atracciones, el Miami Seaquarium ofrece 38 acres de paraiso tropical,
con una gran variedad de espectaculos y exhibiciones con delfines, orcas y mucho mas. En un
viaje de un dia a Key West, realice un recorrido en trolebis con paradas libres y visite mas de
100 puntos de interés entre las mejores atracciones de Key West, como la Pequefa Casa
Blanca, el punto mas al sur, el acuario de Key West y el Museo del tesoro del naufragio de
Key West por nombrar unos cuantos. O experimente un viaje en bote en avién (y descubra
una gran cantidad de vida silvestre) a lo largo de las aguas cubiertas de hierba de este
hermoso Everglades de Florida. Eso es s6lo una pequena muestra.

CONSULTAR DISPONIBILIDAD

Ahi lo tienes, el dinero mas barato de Miami Tours puede comprar que es divertido e
interesante al mismo tiempo. Ademas, vaya y explore Miami y mas alla en un auto de alquiler
para ahorrar tiempo y dinero.

¢(QUEDARIA ALGUNO DE ESTOS VIAJES DE MIAMI?

El post The Top 10 Best and Must-Do Miami Tours por menos de $ 100 aparecié primero en
Always Wanderlust.

La entrada Los 10 mejores tours de Miami por menos de $ 100 se publicé primero en Mejor
Epoca para Viajar.

Sign Up to see what your friends like.

También podria interesarte :
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Miami registra un récord de visitantes en 2018

original

Miami Beach Miamiandbeaches.lat

Greater Miami Convention & Visitors Bureau (GMCVB), el organismo oficial de Turismo de
Miami, ha anunciado un nuevo record de turistas en 2018 con un total de 16,5 millones lo que
significa un aumento del 3,5% con respecto a 2017.

Contacto Travellers @monzonpaul

Junto con los 6,8 millones de excursionistas (no pernoctaron en la ciudad) el numero total de
visitantes fue de 23,3 millones. Esto ha supuesto un impacto econémico de casi 18 mil
millones de délares, impulsado principalmente por visitantes internacionales que contribuyeron
con un, aproximadamente, 54% del impacto econémico total.

Greater Miami & Beaches ha batido otro récord en 2018 y es que se han contabilizado un total
de 15.6 millones de pernoctaciones en hoteles lo que representa un aumento del 1,5%
respecto al afo anterior. Estas cifras hablan de la fuerte demanda del destino.

Las llegadas de turistas internacionales ha sido la que ha tenido una mayor tasa de
crecimiento, un 4,1% mas en 2018. Los turistas internacionales representaron el 35% de las
pernoctaciones contribuyendo de manera muy positiva al aumento del gasto total de los
visitantes debido a que sus estancias han sido mas largas.

América Latina continGa siendo el mercado emisor internacional clave en 2018 siendo los tres
mercados principales: Brasil, Colombia y Argentina. La buena noticia es que Espafa ha
pasado del puesto 24 en el ranking de mercados emisores al 12 con un total de 172.000
turistas.

Los mercados internacionales siguen siendo una prioridad para Miami mientras se observa una
evolucién positiva como destino preferido para los residentes en Florida y EE.UU." afirma
William D.Talbert lll, CDME, Presidente y CEO de GMCVB. "Estamos orgullosos de ofrecer a
nuestros socios locales los ultimos estandares en cuanto a metodologia e informacién en la
industria del turismo. Esta metodologia ampliada nos brinda la oportunidad, a nosotros, y
nuestros colaboradores, de tener una informacién mas completa para crear estrategias de
marketing y ventas mas especificas".

Los cruceros es otra de las razones por las que los turistas internacionales siguen creciendo
en Miami. La cifra mas llamativa es el incremento del 12,5% de los pasajeros a través de Port
Miami, siendo unos 6 millones de pasajeros de cruceros en 2018. GMCVB ha realizado
esfuerzos junto con Port Miami para crear programas que promocionen Miami como "Cruise
Capital of the World" asi como incentivar las excursiones en la ciudad.

GMCVB también contintio sus sélidas alianzas con el Aeropuerto Internacional de Miami (MIA)
para abrir rutas nuevas y afianzar las ya existentes. Mas de 22 millones de pasajeros llegaron
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a MIA en 2018, un 2% mas con respecto a 2017.

En 2018, GMCVB contindo con su iniciativa "Hotels First", posicionando a los hoteles en un
lugar destacado dentro en la estrategia global de marketing. El destino finalizd el ano con una
tasa de ocupacién hotelera promedio del 76,7%, un 0,3% mas que en 2017. Los ingresos por
habitacion disponible o RevPar fueron de 152,81 délares, lo que supone un aumento general
de 6,3%.

El éxito de la industria hotelera y turismo esta directamente vinculado a los programas de
destino que ayudan a impulsar la demanda y a aumentar visitantes en la ciudad. En 2018,
GMCVB contintio con su estrategia de marketing y marca "Found in Miami", una campana
tanto nacional como internacional centrada en las experiencias mas auténticas en Miami. Esta
campana invita a los turistas a profundizar en el destino y descubrir las riquezas culturales que
ofrecen sus diferentes barrios.

Mirando al futuro, la reciente apertura del renovado Miami Beach Convention Center (MBCC)
con una inversién de 625 millones de délares y la aprobacion para la construccion de un
nuevo hotel con sede en el Centro de Congresos generara un fuerte impacto econémico en la
ciudad. GMCVB continuara con las campanas de marketing estratégicas dirigidas a la industria
MICE.
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La llegada de visitantes a Miami en 2018 aumenta hasta los 23,3M

original

Greater Miami Convention & Visitors Bureau, GMCVB, el organismo oficial de Turismo de
Miami, ha anunciado un nuevo record de turistas en 2018 con un total de 16,5 millones lo que
significa un aumento del 3,5% con respecto a 2017.

Junto con los 6,8 millones de excursionistas (no pernoctaron en la ciudad) el numero total de
visitantes fue de 23,3 millones. Esto ha supuesto un impacto econémico de casi 18 mil
millones de doélares, impulsado principalmente por visitantes internacionales que contribuyeron
con un, aproximadamente, 54% del impacto econémico total.

Greater Miami & Beaches ha batido otro récord en 2018 y es que se han contabilizado un total
de 15.6 millones de pernoctaciones en hoteles lo que representa un aumento del 1,5%
respecto al afo anterior. Estas cifras hablan de la fuerte demanda del destino.

Las llegadas de turistas internacionales ha sido la que ha tenido una mayor tasa de
crecimiento, un 4,1% mas en 2018. Los turistas internacionales representaron el 35% de las
pernoctaciones contribuyendo de manera muy positiva al aumento del gasto total de los
visitantes debido a que sus estancias han sido mas largas.

Iberoamérica continta siendo el mercado emisor internacional clave en 2018 siendo los tres
mercados principales: Brasil, Colombia y Argentina. La buena noticia es que Espafa ha
pasado del puesto 24 en el ranking de mercados emisores al 12 con un total de 172.000
turistas.

Los mercados internacionales siguen siendo una prioridad para Miami mientras se observa una
evolucién positiva como destino preferido para los residentes en Florida y EE.UU, afirma
William D.Talbert Ill, CDME, presidente y CEO de GMCVB.

‘Estamos orgullosos de ofrecer a nuestros socios locales los Ultimos estandares en cuanto a
metodologia e informacién en la industria del turismo. Esta metodologia ampliada nos brinda la
oportunidad, a nosotros, y nuestros colaboradores, de tener una informaciéon mas completa
para crear estrategias de marketing y ventas mas especificas’.

Los cruceros es otra de las razones por las que los turistas internacionales siguen creciendo
en Miami. La cifra mas llamativa es el incremento del 12,5% de los pasajeros a través de Port
Miami, siendo unos 6 millones de pasajeros de cruceros en 2018.

GMCVB ha realizado esfuerzos junto con Port Miami para crear programas que promocionen
Miami como Cruise Capital of the World asi como incentivar las excursiones en la ciudad.

GMCVB también continto sus sélidas alianzas con el Aeropuerto Internacional de Miami (MIA)
para abrir rutas nuevas y afianzar las ya existentes. Mas de 22 millones de pasajeros llegaron
a MIA en 2018, un 2% mas con respecto a 2017.

En 2018, GMCVB continlio con su iniciativa ‘Hotels First’, posicionando a los hoteles en un
lugar destacado dentro en la estrategia global de marketing. El destino finaliz6 el afio con una
tasa de ocupacion hotelera promedio del 76,7%, un 0,3% mas que en 2017.

Los ingresos por habitacion disponible o RevPar fueron de 152,81 ddlares, lo que supone un
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aumento general de 6,3%.

El éxito de la industria hotelera y turismo esta directamente vinculado a los programas de
destino que ayudan a impulsar la demanda y a aumentar visitantes en la ciudad.

En 2018, GMCVB continto con su estrategia de marketing y marca ‘Found in Miami’, una
campana tanto nacional como internacional centrada en las experiencias més auténticas en
Miami. Esta campana invita a los turistas a profundizar en el destino y descubrir las riquezas
culturales que ofrecen sus diferentes barrios.

Mirando al futuro, la reciente apertura del renovado Miami Beach Convention Center (MBCC)
con una inversién de 625 millones de doélares y la aprobacién para la construcciéon de un
nuevo hotel con sede en el Centro de Congresos generara un fuerte impacto econémico en la
ciudad. GMCVB continuara con las campanas de marketing estratégicas dirigidas a la industria
MICE.

Expreso. Redaccion. A.F
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Miami recibido en 2018 mas de 23 millones de visitantes

original

MUNDO TURISTICO: :

Miami Convention & Visitors Bureau (GMCVB), el organismo oficial de Turismo de Miami, ha anunciado un
nuevo record de turistas en 2018 con un total de 16,5 millones lo que significa un aumento del 3,5% con
respecto a 2017. Junto con los 6,8 millones de excursionistas (no pernoctaron en la ciudad) el nimero total de
visitantes fue de 23,3 millones. Esto ha supuesto un impacto econémico de casi 18 mil millones de délares,
impulsado principalmente por visitantes internacionales que contribuyeron con un, aproximadamente, 54% del
impacto econémico total.

Greater Miami & Beaches ha batido otro récord en 2018 y es que se han contabilizado un total
de 15.6 millones de pernoctaciones en hoteles lo que representa un aumento del 1,5%
respecto al ano anterior. Estas cifras hablan de la fuerte demanda del destino.

Las llegadas de turistas internacionales ha sido la que ha tenido una mayor tasa de
crecimiento, un 4,1% mas en 2018. Los turistas internacionales representaron el 35% de las
pernoctaciones contribuyendo de manera muy positiva al aumento del gasto total de los
visitantes debido a que sus estancias han sido mas largas.

Iberoamérica continla siendo el mercado emisor internacional clave en 2018 siendo los tres
mercados principales Brasil, Colombia y Argentina.
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La feria Fibega, a la conquista de turistas gastronémicos en
Miami

original

El chef espaiiol Nacho Romero, del restaurante "Kaymus" en Valencia (Espaifa), prepara una paella este viernes durante la
inauguracion de la feria Fibega en el Centro de Convenciones de Miami Beach, Florida. EFE
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Dos chefs preparan unos platos en el estand de Ecuadror este viernes durante la inauguracion de la feria Fibega en el

Centro de Convenciones de Miami Beach, Florida. EFE

Fibega, una feria dedicada al turismo gastronémico que en pasadas ediciones se celebrd en
Espafna y Argentina, se presenta por primera vez a los estadounidenses, los ciudadanos del
mundo que mas gastan en comer y beber cuando viajan.

Paella valenciana y jamén pata negra de Espana, mezcal de Tamaulipas (México), croquetas
de quinoa de Perq, café de Guatemala, chipas de Paraguay, caipirinha de Brasil, guisos con
pescados y mariscos de Ecuador y vino Malbec y Humita de Mendoza (Argentina).
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Musica en vivo en Miami y donde encontrarla

original

Una vez que viaje a Miami, encontrara la vibrante y diversa escena musical que tiene. Como
un caleidoscopio de muchas culturas entremezcladas entre si, puedes encontrar cualquier cosa
desde punk, rock, jazz, reggae, latin, etc. Miami no solo cuenta con algunos de los clubes mas
reconocidos de los EE. UU., Sino también con locales de misica en vivo que pueden aportar
una nueva dimensién al tipo de entretenimiento que puede esperar.

Si esta de vacaciones y desea ver algunos de los lugares de muisica en vivo que ofrece
Miami, es posible que desee planificar su ruta primero. Elige los lugares mas cercanos a ti por
un dia y los mas lejanos para visitarlos més tarde, entonces, te recomiendo alquilar un coche
Tener la libertad y seguridad para ir revisando conciertos y actuaciones en vivo. Ademas,
tenga en cuenta las tarifas de entrada (si las hubiera), los precios de los boletos y el
estacionamiento en los lugares. ¢Quién sabe? Tal vez tu préxima cancién o artista favorito
esté a la vuelta de la esquina.

¢ Por qué musica en vivo?

Cuando la mayoria de la gente piensa en la musica, lo que viene a la mente es Spotify,
YouTube, tal vez un Walkman si eres un poco viejo o un reproductor de MP3. Pero, 4cuando
fue la ultima vez que viste una actuacién en vivo? Una cosa es escuchar a tu artista o banda
favorita mientras viajas en el autobls o escuchas la radio en tu auto, pero estar alli y verlos
actuar es algo completamente nuevo.
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Ahora la pregunta es, ¢por qué pasar por el ajetreo de asistir a un concierto? Hay cinco
razones por las que no debe perder la oportunidad cuando se le da la oportunidad.

o El esfuerzo: Es muy facil subestimar la cantidad de trabajo que se dedica a crear una cancién y luego
reproducirla frente a una audiencia. En un concierto, puedes verlo de primera mano. Todo el compromiso,
la dedicacién, la energia y la pasién que se colocan dentro de esa Unica actuacion.

e ¢Como hicieron eso? Si quieres saber el necesitado-codicioso de rendimiento, asi es como lo
haces. ¢Te has preguntado alguna vez como una banda logra un sonido en particular? ¢{Cémo
logran su presencia escénica? Tal vez quiera encontrar nuevas combinaciones de instrumentos o
tenga curiosidad por la iluminacion, el equipo de sonido ... en cualquier caso, lo mas probable es
que pueda ver lo que esta buscando.

o Desconectarse: Una gran parte de nuestras vidas se gasta en nuestros teléfonos; Incluso puedes
ver actuaciones alli. Ir a un evento en vivo es una excelente manera de desconectarse de nuestros
dispositivos, disfrutar del presente y pasar un buen rato.

e Apoya al artista: Puede parecer un poco obvio, pero al comprar boletos y merchandising, estas apoyando
a tu banda favorita y ayudandoles a seguir haciendo lo que aman y por lo que los amas.

e Compartir es demostrar interés: Uno de los aspectos mas grandes de la vida es compartir; Puede ser con
la gente que amas o, a veces, con completos extrafios que tienen algo en comun, los conciertos y las
actuaciones en vivo se prestan muy bien para esto, ya que la musica es una excelente forma de
vincularse. Como nota personal, conoci a uno de mis amigos mas queridos en un concierto. Ademas, la
musica también puede crear recuerdos que pueden durar toda la vida.

Salas de musica en vivo en Miami

Ahora para lo que vinimos, estas son las "rodillas de la abeja", aqui estan algunos de los
mejores lugares de musica en vivo en Miami.

o El fillmore ha estado en Miami Beach desde 1950, solia ser el lugar de rodaje de El show de Jackie
Gleason. El lugar que ahora es propiedad de Live Nation es anfitrién de algunos actos de gira serios
como Janelle Monae, el Padre Jhon Misty y muchos mas. Este lugar es ideal, aloja actuaciones que no
son lo suficientemente grandes para un estadio, pero que son demasiado grandes para un club.

o El rock bar Las rosas es uno de los pocos lugares en Miami donde aun puedes encontrar musica local
gratis. Con sus actuaciones en vivo, un excelente sistema de sonido y un montdén de bebidas, este es el
lugar al que debes ir si quieres hacer un Mosh Pit como si no hubiera un mafana.

¢ Patio de Wynwood es un lugar bohemio al aire libre rodeado de camiones de comida y vendedores
locales. Este lugar normalmente tiene musica relajada como reggae, country e incluso musica folk. Tiene
todo lo que pueda necesitar, bebidas, comida, aire fresco, un lugar para estacionar su auto de alquiler y
musica en vivo.

¢ Hoy Como Ayer es el hogar de la musica cubana original, ubicada en La Pequeifia Habana, este
lugar tiene sin duda la mejor musica latina de Miami. Algunos de sus clientes afirman que te
transportan a Cuba tan pronto como entras, por lo que es una experiencia que nadie deberia
perderse. Aunque recuerda, si vas, tus habilidades de baile seran puestas a prueba.
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¢ No solo es conocido por ser el hogar del Miami Heat, sino también por la American Airlines Arena
También sirve como uno de los lugares mas grandes para conciertos en Miami. Esa es
probablemente una de las razones por las cuales, la AAA es normalmente el anfitrion de los actos
mas grandes que pasan por Miami, como Elton Jhon, Kendrick Lamar, Twenty One Pilots y muchos
mas.

e Con capacidad para 10.000 personas, Anfiteatro Klipsch Seguramente atraera algunas grandes
actuaciones como Modest Mouse, Weezer y The Cure. Ofrece césped y asientos fijos, asi que hay algo
para todos.

Es muy probable que no pueda atender todo esto en un solo dia, asi que trate de dividirlos en
grupos para que pueda visitarlos en un par de dias. Puedes hacer lugares nocturnos como Las
Rosas, Wynwood Yard y Hoy Como Ayer, aqui es donde un coche de alquiler es muy util, por
lo que puede ir de un lugar a otro sin tener que preocuparse por lo tarde que se queda y
doénde estan sus cosas. Solo recuerde tener un conductor designado y beber con
responsabilidad para que pueda ir de fiesta y escuchar musica increible sin preocuparse por
nada en el mundo. Luego observe los eventos en los lugares mas grandes, como AAA y
Klipsch, como un viaje de un dia.

Miami es un lugar increible; Usted puede experimentar todo lo que desee en sus vacaciones,
playas, el océano, la luz del sol, conciertos, una vibrante vida nocturna, cultura y mucho mas,
esto solo roza la superficie. Por lo tanto, ya sea que vaya a Miami para visitarlo o sea local,

asegurese de visitar estos lugares, estoy seguro de que tendra el mejor momento de su vida.

iConsigue tu dosis mensual (y divertida) de aventuras! Suscribase ahora! #Si por favor
¢ Estas disfrutando de este sitio web? Si su respuesta es afirmativa, debe utilizar mis enlaces

de afiliados para reservar su alojamiento para su préxima aventura: Booking.com, Agoda y
Hostelworld.

La entrada Musica en vivo en Miami y dénde encontrarla se publicé primero en Mejor Epoca
para Viajar.

Sign Up to see what your friends like.

También podria interesarte :


https://www.mejortemporadapara.com/%e2%96%b7-musica-en-vivo-en-miami-y-donde-encontrarla/
https://www.mejortemporadapara.com
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Castillo de
Tabernas, en la
principal cita
de gastronomia
de Miami

Redaccion

La primera edicién de FIBEGA
MIAMI 2019, celebrada del 10
a 12 de ayo en el Miami Beach
Convention Center, se ha con-
vertido ya en el principal even-
to internacional de turismo
gastrondémico que se celebraen
la ciudad de Miami, donde se
han presentado una gran diver-
sidad de la gastronomia inter-
nacional, especialmente de Es-
pafiay América Latina.

La participacion de Castillo
de Tabernas se ha desarrollado
con acciones especificas de pre-
sentacion de la ruta de Oleotu-
rismo, con los atractivos de la
visita a la almazara Castillo de
Tabernas, donde mediante un
ameno recorrido se pueden co-
nocer todas los procesos de ca-
lidad que son necesarios para
obtener la maxima calidad en
todos los AOVES de Castillo de
Tabernas.

Respecto alas degustaciones
de Aceite, se han centrado es-
pecialmente en el aceite de la
variedad Arbequina del Desier-
to, un monovarietal que este
afio ha sido obtenido por pri-
mera vez en la propia planta-
cién de olivos. Estas degusta-
ciones se han realizado tanto
en el stand de Castillo de Taber-
nas, como en la zona VIP de FI-
BEGA. También se ha presenta-
do la nueva linea de aceites de
masaje, con plantas naturales,
que hasidomuybienrecibiday
apreciada por los visitantes a
este gran evento turistico de
Miami.
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Los 7 mejores sitios para celebrar una despedida de soltero o
soltera

original

. EXPEDIA

¢ Se casa tu amiga del alma y tienes la suerte (o la desgracia) de tener que organizar la
despedida de soltera? ;Relax o aventura? ¢Disfraz si o disfraz no? ¢Cerca o lejos? No
desesperes, aqui estamos nosotros para echarte un cable. En Expedia hemos analizado los
comentarios de nuestros huéspedes en todos los destinos para revelar cuales son los sitios
que mas gustan a la hora de celebrar despedidas de solteros (jo de solteras!). Europa o
Estados Unidos, playa o ciudad, cerveza o whisky... jlos hay de todos los colores!

1. Las Vegas, para una despedida de cine

Expedia

No es casualidad que eligieran este destino para ambientar la mitica Resacdn en Las Vegas.
Quiza no tengas que llegar al nivel de Bradley Cooper y compania (lo de robar coches de
policia o meter un tigre en el bafio casi mejor evitalo), pero sin duda es un lugar ideal para
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celebrar una despedida de soltero de las que hacen historia, al estilo mas peliculero. Alquilar
una suite de lujo de las que no vas a volver a ver en tu vida, volar en un avién de combate a
lo Top Gun, hacer una excursién a caballo por el Salvaje Oeste como John Wayne son solo
algunas de las opciones que tienes, ademds de la incomparable oferta de casinos, clubs de
striptease vy fiestas en piscinas... ;Eres mas de Showgirls o de Ocean’s Eleven? Aqui vale
todo.

2. Praga, mucho mds que cerveza barata

Expedia

No le bastaba con ser una de las principales metas romanticas de Europa y la etapa central
del tipico viaje de fin de curso Viena-Praga-Budapest (0 de cualquier Interrail que se precie): la
capital checa es también el primer destino europeo para despedidas de soltero, y con razén.
Aunque todo empezara por los vuelos de bajo coste a Praga desde Reino Unido y el precio
de la cerveza, la ciudad ha sabido subirse al carro de las despedidas y ahora ofrece una
amplia gama de actividades dedicadas a este tipo de publico: desde spas privados con
strippers hasta cruceros de fiesta por el rio, pasando por paintballs o las bicibirras, barras de
cerveza sobre ruedas que te permitiran recorrer la ciudad sin tener que parar para beber.

3. Nueva Orleans, de fiesta entre cocodrilos
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EXPEDIA

No podia faltar en esta lista otro de los destinos mas fiesteros de Estados Unidos: la reina del
carnaval en Mardi Gras, la cuna del jazz, el Caribe del norte... la mitica Nueva Orleans.
Encontraras el ambiente ideal para una despedida por las calles del French Quarter,
empezando por la indescriptible Bourbon Street: esta repleta de salas de conciertos, karaokes
y locales de striptease. Si buscas algo (un pelin) menos turistico, Frenchmen Street acoge a
otro tipo de publico en sus locales de jazz y funk. Por el dia, tienes para elegir: puedes
navegar entre cocodrilos por los pantanos o zarpar desde el puerto en un bonito barco de
vapor, ademas de recorrer los preciosos barrios de Nueva Orleans.

4. Miami Beach, al mas puro estilo americano

| EXPEDIA

Lo mejor tras una noche de fiesta es un dia de playa (bajo la sombrilla y con una buena
botella de agua a mano; resaca y sol no son buena combinacién), y Miami Beach es el sitio
perfecto para ello. Por el dia, puedes acercarte a Cayo Hueso a ver delfines, dar un paseo por
Ocean Drive, alquilar una lancha motora y adentrarte en el mar, o probar el parapente (si no te
atreves t0, quizas lo haga el que dara el “si quiero” en unos dias... jla diversion esta
aseguradal). Y por la noche, puedes salir a bailar hasta el amanecer por South Beach, donde
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estan las megadiscotecas con DJs de moda que dan fama a la noche de Miami, sacar a
relucir los cuatro pasos de salsa que sabes por Little Havana o sentarte a tomar cécteles en
un entorno elegante y con vistas al mar en la zona de Coconut Grove.

5. Dublin, ¢te suena de algo la expresion pub crawl?

EXPEDIA

No nos engafiemos, toda despedida de soltero que se precie suele contar con una buena
provision de alcohol... Y no hay mejor sitio que Dublin para beber en condiciones. Con la
excusa del turismo, podras visitar la fabrica de cerveza Guinness (y probar unas cuantas) o la
destileria de whisky Jameson (y catar alguno que otro), antes de seguir la fiesta de pub en
pub (lo que ellos llaman pub crawl) por toda la zona de Temple Bar. Como el higado no tiene
la culpa de que se case tu amigo, por el dia puedes darle un toque deportivo al viaje... Y no
me refiero a que te pongas a hacer deporte, sino a ir a ver un partido de rugby o incluso
carreras de galgos, ¢por qué no?

6. Hamburgo, masajes y buena musica

El HuffPost
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(A Alemania de fiesta? 4No te acaba de cuadrar? Pues espérate a ver como se las gastan en
Hamburgo. Tiene para todos: desde tratamientos de belleza y relax en las sedes principales
de Nivea o Dove hasta los lugares para salir de fiesta del barrio de St. Pauli, donde se
encuentra la calle Reeperbahn, conocida como “la milla del pecado” por su inagotable
coleccion de locales dedicados al sexo en todas sus formas (desde sex-shops hasta teatros de
sexo en vivo, pasando por infinidad de clubs de striptease). Claro que tampoco hace falta
llegar tan lejos, pues también encontraras los tipicos garitos de rock, pubs de moda y
discotecas donde darlo todo hasta las tantas.

7. Magaluf (Calvia), al limite del descontrol

Y... jsorpresa, sorpresa! El Gltimo destino de la lista se encuentra en nuestro pais. Y aunque
Ibiza sea histéricamente la reina de las fiestas, para las despedidas de solteros Mallorca tiene
méas gancho, y no solo entre los britdnicos. En concreto, Magaluf se ha hecho famosa por
ofrecer un desfase sin igual a muy buen precio. Es la reina de la barra libre, y del Jagerbomb,
pero también es perfecta para divertirse y relajarse durante el dia: prueba con una excursion
en quad, un crucero, una degustaciéon de vinos o simplemente con una tarde de sol y playa
con los amigos para reunir fuerzas para la noche. jTe vendra bien si quieres que el ritmo no
pare!

Si tienes curiosidad por saber qué otros lugares de Espana le siguen en la clasificacién, aqui
estan los diez primeros (spoiler. el Mediterraneo gana por goleada en lo que a fiesta se
refiere):

1.Magaluf (Calvia)

2.Madrid

3.Sant Antonio de Portmany (lbiza)
4. Benidorm (Alicante)

5.Sant Josep de Sa Talaia (Ibiza)
6.Benalmadena (Mélaga)

7.Palma de Mallorca

8.Santa Eulalia del Rio (Ibiza)
9.La Oliva (Fuerteventura)
10.Cérdoba

Hala, ya puedes ir creando el grupo de WhatsApp “Despedida de Ana/Marta/Miguel/Federico”,
poner un doodle para elegir las fechas que os vengan bien a todos y empezar a buscar
ofertas a cualquiera de estos destinos. Aunque se trata de divertirse, intenta evitar los excesos,
esta feo salir en el titular de algun periédico el dia antes de tu boda... Y ten en cuenta siempre
qué es lo que quiere el novio o la novia; al fin y al cabo, la fiesta es para ellos (¢,0 no?).
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Wynwood: asi es el barrio mas 'cool’ de Miami

Fotografia:
Wynwood Walls, una enorme galeria al aire libre. Foto Turismo de Miami.
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18/05/2019 - 18:00h
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Miami: no podemos dejar de contagiarnos del espiritu cubano en su Little
Havana, pasear y admirar el culto al cuerpo que profesa la ciudad,
especialmente en Miami Beach o perdernos entre los rascacielos de
Brickell. Pero todavia hay mas, porque Miami esconde un barrio de lo mas
cool que hemos visto Ultimamente. Se llama Wynwood y es el distrito
artistico por excelencia. Lo descubrimos.

Tu negocio puede ofrecer
..una experiencia diferente

_l

vodafone
business

Primero remontémonos unos afios atras, concretamente a la década de los
70. Wynwood por aquel entonces era una zona de antiguos almacenes 'y
fabricas sin mayor interés.

Ya en los 2000, Tony Goldman, un mecenas visionario, descubrié todo el
potencial de un barrio destinado a convertirse en el distrito artistico de
Miami.

Wynwood, el que fuera un barrio denostado y anodino, se convirtié en un lienzo en
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atracciones mas visitadas de Miami

Wynwood Walls es el centro neuralgico del barrio. Foto Turismo de Miami.

[Para leer mas: Maxvorstadt: direcciones para perderse en el Munich més
'cool]

Wynwood Walls

Tras poner todo su empefio llegé la recompensa. Y lo hizo con creces, tanto
que alli se celebré Art Basel 2009 Wynwood Walls, un festival que hizo que
el barrio se convirtiera en un museo al aire libre.

El que fuera un barrio denostado ahora era un lienzo en blanco para los
mejores artistas urbanos del globo y hoy en dia es una de las atracciones
mas visitadas de Miami.

Dentro del barrio destaca el espacio conocido como Wynwood Walls, una galeria de
arte al descubierto en la que deleitarse con piezas de grafitteros como Pixel
Pancho, Shepard Fairey -autor del poster Obama's Hope-, el

brasilefio Kobra, Aiko, Daleast o Neuzz, entre otros

En el centro destaca el espacio conocido como Wynwood Walls, una galeria
de arte al descubierto en la que deleitarse con piezas de grafitteros como
Pixel Pancho, Shepard Fairey -autor del poster Obama's Hope-, el brasilefio
Kobra, Aiko, Daleast, Neuzz... y muchos mas.

= J-'ﬁi M2

Wynwood Wall Art. Foto Turismo de Miami.

Estos han sabido captar a la perfeccion el espiritu artistico y el colorido de
Miami en un jardin completamente decorado de obras en sus paredes.
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Ademds, Wynwood Walls también cuenta con una galeria de arte en la que
se presenta la muestra 'Originals’, una exposicién colectiva en la que hacerte
con una pequefia parte del proceso creativo de estos genios
contemporaneos.

Wynwood Art Walk

Pero el arte urbano no se delimita a estas paredes famosas en el mundo
entero. Traspasa los muros y se asienta sobre fachadas de tiendas, edificios,
casas... Pasear por el barrio es un verdadero deleite para los sentidos. jNo
podras dejar de hacer fotos!

GALICIA PRESENTA

TU PLAYA

De hecho, el segundo sdbado de cada mes, tiene lugar el ya célebre
Wynwood Art Walk, un evento que convierte el barrio en una fiesta que auna
arte, musica en directo, foodtrucks y, por supuesto, mucha diversion.

Pero, ;qué mas se puede hacer en Wynwood? Infinidad de planes: compras,
cenas, fiesta... Si quieres hacerte con un recuerdo inspirado en el arte
urbano del barrio, dirigete a la tienda Wynwood Walls.

Las galerias de arte son constantes en el distrito. Foto Merig Dagli | Unsplash.

Para comprar las mejores prendas de los disefiadores latinoamericanos mas
demandados, visita Boho Hunter, una de las boutiques mds exclusivas del
barrio.

f Compartir en Facebook Configuracién de privacidad
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También puedes dejarte caer por Nomad Tribe, una firma que disefia de
forma sostenible y siempre pensando en el futuro y en el comercio justo,
ademas de ofrecer la posibilidad de reciclar tus prendas con ellos. Todo ello
sin perder un apice de comodidad y tendencias en sus disefios.

Un bocado en Wynwood

¢ Teruge el estbmago? Entonces toma buena nota de estas direcciones,
porque son lo mejor de lo mejor que encontraras en el barrio.

Empezamos en Coyo Taco, aclamado como uno de los mejores restaurantes
de tacos de todo Miami que ademds, abre durante todo el dia. El plan es
pedir una de sus margaritas caseras y acompafiarla con guacamole fresco y
sus deliciosos tacos de carnitas, gambas o pato, entre otros.

Coyo Taco. Foto Turismo de Miami.

Psst, psst... Si pasas el bafio y te diriges a la puerta de atrds, te sorprendera
un portero esperando a que te identifiques. ¢La razén? Que la zona trasera
de Coyo, se convierte en un club algunas noches de la semana. Podras
bailar, pasarlo bien y si sales de alli con hambre, repetir otra ronda de tacos.

Otro de los imperdibles es Joey's Italian Café, el primer restaurante en abrir
en Wynwood alla por 2008. Todos hablan de sus excepcionales pizzas y
cocina italiana del Veneto, que preparan de forma tradicional, con los
mejores ingredientes, pero sin perder un toque de modernidad.

También, y gracias a su cuidada carta de vinos, se ha convertido en el lugar
perfecto para tomar una copa informal mientras visitas el barrio.

Wynwood. Foto Giovanni Poveda Unsplash.

Y un punto dulce

f Compartir en Facebook
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El punto dulce lo pone otra sensacién del distrito artistico. Se llama The
Salty Donut. Empez6 su andadura como una tiendecita pop-up que abria
solo los fines de semana, aprovechando la mayor afluencia de gente.

Pronto se convirtié en todo un hot spot gracias a sus donuts artesanales.
Tanto que hoy cuentan con mas de 15 recetas diferentes, desde los cldsicos
como el glaseado o el de nueces y chocolate, a los de temporada como el
mini key lime pie, el donut de coco y lichi o sus famosos agujeros de donut
rellenos de mimosa de fresa.

e
I .

La tentacién dulce reside en Salty Donut. Foto Turismo de Miami.

Eso si, si no quieres quedarte sin ellos, pasate por alli pronto, porque cuando
se les terminan -que suelen hacerlo todos los dias-, cierran la tienda.
Imposible resistirse.

No solo de arte, comida, bebida y compras viven en Wynwood. Y es que este
barrio es también uno de los mas potentes en la escena cervecera de
Miami.

Alli abria en 2013 Wynwood Brewing Company, la primera fabrica de cerveza
con tener la distincion como cerveceria artesanal.

¢Una cerveceria? Por supuesto, también con arte. Wynwood Brewing Company. Foto Turismo de

Miami.

A ella le siguieron pequeiias fabricas y tap rooms (salas de degustacion),
que proliferaron por todo el barrio, como es el caso de Concrete Beach
Brewery, J.Wakefield Brewind, ideal para los amantes del universo Star Wars
y Veza Sur, donde preparan una de las lager mds aclamadas de la zona. Si
eres cervecero, prepdrate una buena ruta, porque aqui lo vas a pasar muy
bien.

f Compartir en Facebook
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Concrete Beach, Wynwood. Foto Turismo de Miami.
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Wynwood: asi es el barrio mas cool de Miami
original

Miami: no podemos dejar de contagiarnos del espiritu cubano en su Little Havana, pasear y
admirar el culto al cuerpo que profesa la ciudad, especialmente en Miami Beach o perdernos
entre los rascacielos de Brickell. Pero todavia hay mas, porque Miami esconde un barrio de lo
mas cool que hemos visto Gltimamente. Se llama Wynwood y es el distrito artistico por
excelencia. Lo descubrimos. Primero remontémonos unos afios atras, concretamente a la
década de los 70. Wynwood por aquel entonces era una zona de antiguos almacenes y
fabricas sin mayor interés. Ya en los 2000, Tony Goldman, un mecenas visionario, descubrié
todo el potencial de un barrio destinado a convertirse en el distrito artistico de Miami.
Wynwood, el que fuera un barrio denostado y anodino, se convirtié en un lienzo en blanco
para los mejores artistas urbanos del globo y hoy en dia es una de las atracciones mas
visitadas de Miami Wynwood Walls es el centro neuralgico del barrio. Foto Turismo de Miami.
[Para leer mas: Maxvorstadt: direcciones para perderse en el Munich mas ‘cool’] Wynwood
Walls Tras poner todo su empeno llegd la recompensa. Y lo hizo con creces, tanto que alli se
celebré Art Basel 2009 Wynwood Walls, un festival que hizo que el barrio se convirtiera en un
museo al aire libre. EI que fuera un barrio denostado ahora era un lienzo en blanco para los
mejores artistas urbanos del globo y hoy en dia es una de las atracciones mas visitadas de
Miami. Dentro del barrio destaca el espacio conocido como Wynwood Walls, una galeria de
arte al descubierto en la que deleitarse con piezas de grafitteros como Pixel Pancho, Shepard
Fairey -autor del poster Obama’s Hope-, el brasilefio Kobra, Aiko, Daleast o Neuzz, entre otros
En el centro destaca el espacio conocido como Wynwood Walls, una galeria de arte al
descubierto en la que deleitarse con piezas de grafitteros como Pixel Pancho, Shepard Fairey
-autor del poster Obama’s Hope-, el brasilefio Kobra, Aiko, Daleast, Neuzz... y muchos mas.
Wynwood Wall Art. Foto Turismo de Miami. Estos han sabido captar a la perfeccion el espiritu
artistico y el colorido de Miami en un jardin completamente decorado de obras en sus paredes.
Ademas, Wynwood Walls también cuenta con una galeria de arte en la que se presenta la
muestra ‘Originals’, una exposicion colectiva en la que hacerte con una pequeia parte del
proceso creativo de estos genios contemporaneos. Wynwood Art Walk Pero el arte urbano no
se delimita a estas paredes famosas en el mundo entero. Traspasa los muros y se asienta
sobre fachadas de tiendas, edificios, casas... Pasear por el barrio es un verdadero deleite para
los sentidos. |No podras dejar de hacer fotos! De hecho, el segundo sdbado de cada mes,
tiene lugar el ya célebre Wynwood Art Walk, un evento que convierte el barrio en una fiesta
que auna arte, musica en directo, foodtrucks y, por supuesto, mucha diversion. Pero, ;qué mas
se puede hacer en Wynwood? Infinidad de planes: compras, cenas, fiesta... Si quieres hacerte
con un recuerdo inspirado en el arte urbano del barrio, dirigete a la tienda Wynwood Walls.
Las galerias de arte son constantes en el distrito. Foto Meri¢ Dal | Unsplash. Para comprar las
mejores prendas de los disefiadores latinoamericanos mas demandados, visita Boho Hunter,
una de las boutiques mas exclusivas del barrio. También puedes dejarte caer por Nomad
Tribe, una firma que disefia de forma sostenible y siempre pensando en el futuro y en el
comercio justo, ademas de ofrecer la posibilidad de reciclar tus prendas con ellos. Todo ello
sin perder un apice de comodidad y tendencias en sus disefios. Un bocado en Wynwood ;Te
ruge el estémago? Entonces toma buena nota de estas direcciones, porque son lo mejor de lo
mejor que encontraras en el barrio. Empezamos en Coyo Taco, aclamado como uno de los
mejores restaurantes de tacos de todo Miami que ademas, abre durante todo el dia. El plan es
pedir una de sus margaritas caseras y acompanarla con guacamole fresco y sus deliciosos
tacos de carnitas, gambas o pato, entre otros. Coyo Taco. Foto Turismo de Miami. Psst, psst...
Si pasas el bano y te diriges a la puerta de atras, te sorprendera un portero esperando a que
te identifiques. ¢La razén? Que la zona trasera de Coyo, se convierte en un club algunas
noches de la semana. Podras bailar, pasarlo bien y si sales de alli con hambre, repetir otra
ronda de tacos. Otro de los imperdibles es Joey’s ltalian Café, el primer restaurante en abrir en
Wynwood alla por 2008. Todos hablan de sus excepcionales pizzas y cocina italiana del
Veneto, que preparan de forma tradicional, con los mejores ingredientes, pero sin perder un
toque de modernidad. También, y gracias a su cuidada carta de vinos, se ha convertido en el
lugar perfecto para tomar una copa informal mientras visitas el barrio. Wynwood. Foto Giovanni
Poveda Unsplash. Y un punto dulce El punto dulce lo pone otra sensacién del distrito artistico.
Se llama The Salty Donut. Empezé su andadura como una tiendecita pop-up que abria solo
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los fines de semana, aprovechando la mayor afluencia de gente. Pronto se convirtié en todo
un hot spot gracias a sus donuts artesanales. Tanto que hoy cuentan con mas de 15 recetas
diferentes, desde los clasicos como el glaseado o el de nueces y chocolate, a los de
temporada como el mini key lime pie, el donut de coco y lichi o sus famosos agujeros de
donut rellenos de mimosa de fresa. La tentacién dulce reside en Salty Donut. Foto Turismo de
Miami. Eso si, si no quieres quedarte sin ellos, pasate por alli pronto, porque cuando se les
terminan -que suelen hacerlo todos los dias-, cierran la tienda. Imposible resistirse. No solo de
arte, comida, bebida y compras viven en Wynwood. Y es que este barrio es también uno de
los més potentes en la escena cervecera de Miami. Alli abria en 2013 Wynwood Brewing
Company, la primera fabrica de cerveza con tener la distincién como cerveceria artesanal.
¢Una cerveceria? Por supuesto, también con arte. Wynwood Brewing Company. Foto Turismo
de Miami. A ella le siguieron pequenas fabricas y tap rooms (salas de degustacion), que
proliferaron por todo el barrio, como es el caso de Concrete Beach Brewery, J.Wakefield
Brewind, ideal para los amantes del universo Star Wars y Veza Sur, donde preparan una de
las lager mas aclamadas de la zona. Si eres cervecero, preparate una buena ruta, porque aqui
lo vas a pasar muy bien. Concrete Beach, Wynwood. Foto Turismo de Miami.
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Donde comer en Miami

original

Miami

Si nunca has tenido ocasion de visitar Miami quiza no imagines la amplia y variada oferta
gastrondémica de la ciudad.

Contacto Travellers @monzonpaul

No hay duda de que la gastronomia de Miami esté fuertemente ligada a Cuba y a diferentes
sabores latinos, aunque en la actualidad esta llena de influencias culinarias de todo el mundo
dando como resultado una de las mejores ciudades de USA para disfrutar de un viaje gastro.

Grandes Chefs de renombre internacional, mercados gastronémicos, comida healthy, brunch de
pelicula.... Miami reinventa su oferta gastronémica cada afo en locales de disefo, hoteles,
lugares a pie de calle o en sus restaurantes mas tradicionales. Por ello no es de extranar que
este ano haya sido proclamada Capital Gastrondmica lberoamericana o que haya sido sede de
FIBEGA 2019. Os dejamos 8 restaurantes en Miami para que vayas abriendo boca si ya te
has decidido a visitar la ciudad.

Disefiado por Stephane Dupoux (Nikki Beach) en un antiguo almacén e inaugurado por
Beyoncé y Jay Z, el Seaspice se ubica a orillas del rio Miami buscando asi la esencia de las
cenas frente al mar. El concepto es el de una brasserie pero con un toque sofisticado y un
compromiso firme con la calidad. Es un buen lugar para tomar un coctel antes de la cena y
ver el bonito atardecer de Miami.

La calidez de la cultura del Mediterraneo oriental en pleno South Beach la encontraras en
Byblos, un lugar acogedor con una decoracién Art Dec6 algo modernizada. Su mend combina
sabores israelies, persas y del Medio Oriente: paletilla de cordero asada con zumaque,
hummus al horno, albéndigas turcas o kofte, pero también diversas opciones vegetarianas y
veganas. Toda una aventura culinaria.

Una de las recientes aperturas en la ciudad ha sido el restaurante estrella Michelin Kosushi.
Este restaurante japonés de Sa\x{0303}o Paulo, aterriza por primera vez en Estados Unidos y
lo hace en Miami. Su reconocimiento es debido a la gran maestria del Chef George Yuiji
Koshoji de combinar sabores brasilefios y japoneses. En Miami el menu cuenta con platos
especiales y exclusivos cécteles de la mano del barman brasilefio Marcio Silva. Y si hablamos
de apertura, el nuevo mercado gastronémico Time Out Market Miami en South Beach ha
conseguido unir a cocineros estrella como Norman Van Aken, Giorgio Rapicavoli o Jeremy
Ford en un espacio con 18 restaurantes, 3 bares y una cocina abierta. A su amplia oferta
gastronémica se uniran eventos culturales para completar la experiencia.

En el puerto de Coconut Grove se encuentra el Monty's Raw Bar, un tranquilo tiki bar al aire
libre muy popular entre la gente que regresa a Miami después de un dia de yate en el mar y
busca algo informal. Siempre tiene un gran ambiente con musica en vivo, grupos de amigos


https://www.periodistadigital.com/travellers/ocio-y-cultura/2019/05/21/donde-comer-en-miami-turismo-gastronomia-beach-florida-viajes.shtml
https://twitter.com/monzonpaul

Medio Periodistadigital.com Fecha 21/05/2019

. . . Soporte Prensa Digital Pais Espafa qmm@
@ PE“GdiSta Dlgltaj U. Unicos 144 341 V.CPM 82 EUR (92 USD)
Pég. vistas 491 422 V. Publicitario 2712 EUR (3071 USD)

http://epservices.eprensa.com/cgi-bin/view_digital_media.cgi?subclient_id=8557&comps_id=211782839

tomando el sol y mesas abarrotadas. Ademas, tienen una piscina para los dias mas calurosos.
Pide un sandwich de mero y un céctel al mas puro estilo tiki. El plan perfecto para terminar el
dia con amigos.

Cleo Restaurant ha reabierto recientemente en Collins Avenue, en el Hotel Redbury. Cuenta
con un comedor privado, bar y un bonito patio. Cleo ofrece cocina de inspiracion mediterranea
a través de platos y mezzes compartidos. Un ambiente exclusivo y acogedor, una comida
exquisita y cocteles hechos a mano o convierten en una experiencia culinaria increible. El
restaurante fue nombrado como uno de los "50 mejores restaurantes de los Estados Unidos"
por OpenTable.

El nuevo punto de encuentro gastronémico en el distrito MiMo se llama La Placita. Fundado
por la estrella de telenovelas, Julian Gil, y el Chef José Mendin. El restaurante aporta un sabor
auténtico de Puerto Rico y tiene dos partes: mercado y lugar para cenas. Manteniéndose fiel a
sus raices con platos de tapas a base de ingredientes locales y tradicionales de todos los
rincones de Puerto Rico, La Placita esta abierta para el almuerzo, la cena y por la noche. El
menu esta inspirado en la comida puertorriquefa de la calle.

Y seguimos con sabores latinoamericanos en el restaurante Quinto La Huella, en East Miami.
Propone una reinvencién urbana de un tipico restaurante de playa de Uruguay. Ofrece un
método de coccién Unico con brasas de lefia mediante una parrilla ubicada en el corazén del
local. Ademas, ofrece un mostrador de sushi y una experiencia gastrondémica al aire libre. Sus
platos son sencillos, pero bien elaborados a base de productos frescos.

Si buscas lujo, sin duda, una parada obligada es La Mar del famoso chef peruano Gaston
Acurio. Ubicado dentro del hotel Mandarin Oriental, La Mar se especializa en comida peruana,
pero con un toque refinado y exquisito. El lujoso restaurante tiene unas impresionantes vistas
a Biscayne y el horizonte de Miami.

Y para los amantes del brunch uno de los lugares mas iconicos es en el jardin Fontana, en el
Hotel Biltmore. Es uno de los almuerzos més famosos y lujosos de Miami: champén, caviar,
salmén ahumado, mariscos, sushi.... que culmina con la degustacion de exquisitos postres
elaborados por el Chef pastelero Olivier Rodriguez. jUno de los mejores planes de domingo
en Miami!

La oferta culinaria de la ciudad estd en constante evolucién. Hay cientos de opciones para
todo tipo de foodies. Tanto es asi que durante el mes de agosto y septiembre se celebra el
"Spice Months Miami" con ofertas en restaurantes y mucho mas.

Esto es solo una lista de los muchos sabores que te esperan en Miami.
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Miami Gastro: una ruta para gastronomos

original

Si nunca has tenido ocasién de visitar Miami quiza no imagines la amplia y variada oferta
gastronémica de la ciudad. No hay duda de que la gastronomia de Miami esta fuertemente
ligada a Cuba y a diferentes sabores latinos, aunque en la actualidad esta llena de influencias
culinarias de todo el mundo dando como resultado una de las mejores ciudades de USA para
disfrutar de un viaje gastro.

Grandes Chefs de renombre internacional, mercados gastronémicos, comida saludable, brunch
de pelicula....

Miami reinventa su oferta gastronémica cada afio en locales de disefno, hoteles, lugares a pie
de calle o en sus restaurantes mas tradicionales. Por ello no es de extranar que este afno haya
sido proclamada Capital Gastrondmica Iberoamericana o que haya sido sede de FIBEGA 2019.

Desde Turismo de Miami nos dejan ocho restaurantes para que vayamos abriendo boca.

Disefiado por Stephane Dupoux (Nikki Beach) en un antiguo almacén e inaugurado por
Beyoncé y Jay Z, el Seaspice se ubica a orillas del rio Miami buscando asi la esencia de las
cenas frente al mar. El concepto es el de una brasserie pero con un toque sofisticado y un
compromiso firme con la calidad. Es un buen lugar para tomar un céctel antes de la cena y
ver el bonito atardecer de Miami.

La calidez de la cultura del Mediterraneo oriental en pleno South Beach la encontraras en
Byblos, un lugar acogedor con una decoracion Art Decé algo modernizada. Su mend combina
sabores israelies, persas y del Medio Oriente: paletilla de cordero asada con zumaque,
hummus al horno, albéndigas turcas o kofte, pero también diversas opciones vegetarianas y
veganas. Toda una aventura culinaria.

Una de las recientes aperturas en la ciudad ha sido el restaurante estrella Michelin Kosushi.
Este restaurante japonés de Sa\x{0303}o Paulo, aterriza por primera vez en Estados Unidos y
lo hace en Miami. Su reconocimiento es debido a la gran maestria del Chef George Yuji
Koshoji de combinar sabores brasilefios y japoneses.

En Miami el menu cuenta con platos especiales y exclusivos cécteles de la mano del barman
brasilefio Marcio Silva. Y si hablamos de apertura, el nuevo mercado gastronémico Time Out
Market Miami en South Beach ha conseguido unir a cocineros estrella como Norman Van
Aken, Giorgio Rapicavoli o Jeremy Ford en un espacio con 18 restaurantes, 3 bares y una
cocina abierta. A su amplia oferta gastronémica se uniran eventos culturales para completar la
experiencia.

En el puerto de Coconut Grove se encuentra el Monty’s Raw Bar, un tranquilo tiki bar al aire
libre muy popular entre la gente que regresa a Miami después de un dia de yate en el mary
busca algo informal. Siempre tiene un gran ambiente con musica en vivo, grupos de amigos
tomando el sol y mesas abarrotadas. Ademas, tienen una piscina para los dias mas calurosos.
Pide un sandwich de mero y un coctel al mas puro estilo tiki. El plan perfecto para terminar el
dia con amigos.

Cleo Restaurant ha reabierto recientemente en Collins Avenue, en el Hotel Redbury. Cuenta
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con un comedor privado, bar y un bonito patio. Cleo ofrece cocina de inspiracion mediterranea
a través de platos y mezzes compartidos. Un ambiente exclusivo y acogedor, una comida
exquisita y cocteles hechos a mano o convierten en una experiencia culinaria increible. El
restaurante fue nombrado como uno de los 50 mejores restaurantes de los Estados Unidos por
OpenTabile.

El nuevo punto de encuentro gastrondmico en el distrito MiMo se llama La Placita. Fundado
por la estrella de telenovelas, Julian Gil, y el Chef José Mendin. El restaurante aporta un sabor
auténtico de Puerto Rico y tiene dos partes: mercado y lugar para cenas.

Manteniéndose fiel a sus raices con platos de tapas a base de ingredientes locales y
tradicionales de todos los rincones de Puerto Rico, La Placita esta abierta para el almuerzo, la
cena y por la noche. El menu esta inspirado en la comida puertorriquena de la calle.

Y seguimos con sabores latinoamericanos en el restaurante Quinto La Huella, en East Miami.
Propone una reinvencién urbana de un tipico restaurante de playa de Uruguay. Ofrece un
método de coccién Unico con brasas de lefia mediante una parrilla ubicada en el corazén del
local. Ademas, ofrece un mostrador de sushi y una experiencia gastrondémica al aire libre. Sus
platos son sencillos, pero bien elaborados a base de productos frescos.

Si buscas lujo, sin duda, una parada obligada es La Mar del famoso chef peruano Gaston
Acurio. Ubicado dentro del hotel Mandarin Oriental, La Mar se especializa en comida peruana,
pero con un toque refinado y exquisito. El lujoso restaurante tiene unas impresionantes vistas
a Biscayne y el horizonte de Miami.

Y para los amantes del brunch uno de los lugares mas iconicos es en el jardin Fontana, en el
Hotel Biltmore. Es uno de los almuerzos mas famosos y lujosos de Miami: champan, caviar,
salmén ahumado, mariscos, sushi.... que culmina con la degustacién de exquisitos postres
elaborados por el Chef pastelero Olivier Rodriguez. jUno de los mejores planes de domingo
en Miami!

La oferta culinaria de la ciudad estd en constante evolucién. Hay cientos de opciones para
todo tipo de foodies. Tanto es asi que durante el mes de agosto y septiembre se celebra el
'Spice Months Miami' con ofertas en restaurantes y mucho mas.

Expreso. Redaccion. A.F
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umergirse en el universo del exceso barroco de
Gianni Versace s posible en The Villa Casa
Casuarma, en Miann, al pie de cuyas escalinatas
—nota para los amantes de la cronica negra-

fue asesmado en 1997, Esta mansion de estilo
mediterrineo es el perfecto mix que resume

el lenguaje del modisto, con toques Art Déco,
ecos renacentistas, trazos de vanguardia y colores imposibles.

Aqui todo es fastuoso y tras convertirse en hotel, mantiene sus

136 NUEVO-ESTILO.ES / junio 2019

EXCLUSIVOS E IRREPETIBLES, ESTOS
ALOJAMIENTOS PRESUMEN DE DUENOS
FAMOSOS Y AHORA PUEDEN SER TU CASA
(ALQUILADA) DURANTE UNOS DIAS. iQUE
DELICIA PASEAR POR EL JARDIN DE CLAUDE
MONET, BANARSE EN LA PISCINA DE
VERSACE O DORMIR COMO UNA REINA!

[e«t Concha Pizarro

senas de identidad, Llama la atencion la piscina banada en oro
o la profusion de porticos, columnas y esculturas de la mito-
logia clisica. Recibe en el interior un mosaico gigante con su
icomica medusa, v en los dormitorios se disfruta de techos v
paredes con frescos. A la hora de elegir alojamiento, pueden
surgir dudas entre Ia estancia de su hermana Donatella (The
Venus Suite); la de su amiga Madonna (The Mosaic Suite},
construida especialmente para ella; o la del propio Gianni (The
Villa Suite), la habitacion mis codiciada del sur de Florida.
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Descubire los escenanrios
tntimos de tres personalidades
que marearon €poca

Para entender lo que es vivir como una emperatriz,
conviene viajar a Toledo. El hotel boutique Eugenia de
Montijo ocupa el palacete renacentista del . XVI en el que
pasaba largas temporadas cuando venia a Espana. La decora-
cion lleva la firma del estudio
Leitmonv Design, que ha basa-
do el interiorismo en reflejar
la vida y caricrer de la esposa
de Napoleon 11, y su pasion
por la moda, con detalles comao
limparas que reinterpretan un
collar de perlas, referencias a
las plumas de los vestidos de la
¢poca y apliques en la entrada en forma
de corsé. El azul turquesa es el tono que
manda en los textiles y en muchas pie-
zas de mobiliario. Era el tavorito de la
emperatriz v el que inspird a Charles L.
Tiffany en la eleccion del famoso color de
sumarca tras ver a la noble en un retrato
luciendo un vestido de esa tonalidad. El
lobby del hotel, con suelos de miarmol,
colummas y un gran lucernario de vidrio
emplomado, representa la época dorada de
Eugenia de Montijo en la corte de Paris.

Y, por altimo, un enclave bien dis-
tinto, el suefia de cualguier amante del
impresionismo: dormir en la vivienda de
Claude Monet, en Giverny (Francia), la
famosa Casa Azul de sus cuadros. Tiene
capacidad para ocho personas en sus tres
habitaciones y esta rodeada del jardin de
L5000 m* gue tantas veces inmortalizo
el pmtor. Decorada en un estilo rastico
contemporineo, puede alquilarse enrera
o solo la planta de abajo. B

Entrada y suite Fugenia

de Montijo, en el hotel del
rmisrmo nombre, Fachada de
la casa de Monet (abajo). En
la otra pagina, estangue y
darmitorio de Gianni Versace
en The Villa Casa Casuarina.

ANOTA SUS
DIRECCIONES

The Villa Casa Casuarina:

Mmé& Ocean Drive, South Miami
Beach. Florida (Estados Unidos).
www.vmmiamibeach.com

Hotel Eugenia de Montijo:
Plaza del Juego de Pelota, 7
Toledo. T.: 925 274 620.
fontecruzhoteles.com

La Casa Azul:

Giverny (Francia). A pocos minutos
de los museos impresionistas.
homeaway.es/p1465920a

junio 2019 / NUEVO-ESTILO.ES
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Ruta por la gastronomia mas 'top' de Miami

original

B
ULora / ISTOCK
Grandes Chefs de renombre internacional, mercados gastronémicos, comida healthy, brunch de
pelicula.... Miami reinventa su oferta gastronémica cada afio en locales de disefio, hoteles,
lugares a pie de calle o en sus restaurantes mas tradicionales. Por ello no es de extrafiar que
este ano haya sido proclamada Capital Gastronémica Iberoamericana 0 que haya sido sede de
FIBEGA 2019. Os dejamos 7 restaurantes en Miami para que vayas abriendo boca si ya te has
decidido a visitar la ciudad.

Seaspice

bruno frontino

Disefiado por Stephane Dupoux (Nikki Beach) en un antiguo almacén e inaugurado por
Beyoncé y Jay Z, el Seaspice se ubica a orillas del rio Miami buscando asi la esencia de las
cenas frente al mar. El concepto es el de una brasserie pero con un toque sofisticado y un
compromiso firme con la calidad.


https://viajar.elperiodico.com/gastro/ruta
https://ibergastronom.com/miami-dade-college-firma-acuerdo-de-colaboracion-con-la-aibg/
https://www.fibega.org/
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[ ; [ ot
Robert Giordano

Es un buen lugar para tomar un céctel antes de la cena y ver el bonito atardecer de Miami.

La calidez de la cultura del Mediterraneo oriental en pleno South Beach la encontraras en
Byblos, un lugar acogedor con una decoracion Art Decé algo modernizada.
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Su menl combina sabores israelies, persas y del Medio Oriente: paletilla de cordero asada
con zumaque, hummus al horno, albdndigas turcas o kofte, pero también diversas opciones
vegetarianas y veganas. Toda una aventura culinaria.
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Kosushi Miami

Una de las recientes aperturas en la ciudad ha sido el restaurante estrella Michelin Kosushi.
Este restaurante japonés de Sao Paulo, aterriza por primera vez en Estados Unidos y lo hace
en Miami. Su reconocimiento es debido a la gran maestria del Chef George Yuji Koshoji de
combinar sabores brasilefios y japoneses. En Miami el menu cuenta con platos especiales y
exclusivos cocteles de la mano del barman brasilefio Marcio Silva.

Cleo Restaurant

Copyright 2014 Ryan Forbes / AVABLU

Ha reabierto recientemente en Collins Avenue, en el Hotel Redbury. Cuenta con un comedor
privado, bar y un bonito patio. Cleo ofrece cocina de inspiracion mediterranea a través de
platos y mezzes compartidos. Un ambiente exclusivo y acogedor, una comida exquisita y
cOcteles hechos a mano lo convierten en una experiencia culinaria increible.
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Cleo

El restaurante fue nombrado como uno de los “50 mejores restaurantes de los Estados Unidos”
por OpenTable.

La Placita

La Placita

El nuevo punto de encuentro gastrondmico en el distrito MiMo se llama La Placita. Fundado
por la estrella de telenovelas, Julian Gil, y el Chef José Mendin. El restaurante aporta un sabor
auténtico de Puerto Rico y tiene dos partes: mercado y lugar para cenas.

La Mar
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La Mar

Si buscas lujo, sin duda, una parada obligada es La Mar del famoso chef peruano Gaston
Acurio. Ubicado dentro del hotel Mandarin Oriental, La Mar se especializa en comida peruana,
pero con un toque refinado y exquisito. El lujoso restaurante tiene unas impresionantes vistas
a Biscayne y el horizonte de Miami.

Hotel Biltmore

Hotel Biltmore

Y para los amantes del brunch uno de los lugares mas icénicos es en el jardin Fontana, en el
Hotel Biltmore. Es uno de los almuerzos mas famosos y lujosos de Miami: champan, caviar,
salmén ahumado, mariscos, sushi.... que culmina con la degustacién de exquisitos postres
elaborados por el Chef pastelero Olivier Rodriguez. jUno de los mejores planes de domingo
en Miami!
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Hotel Biltmore

La oferta culinaria de la ciudad esta en constante evolucion. Hay cientos de opciones para
todo tipo de foodies. Tanto es asi que durante el mes de agosto y septiembre se celebra el
“Spice Months Miami” con ofertas en restaurantes y mucho mas.

Esto es solo una lista de los muchos sabores que te esperan en Miami.


https://www.miamiandbeaches.com/offers/temptations/miami-spice-months?utm_source=vanity_url&utm_medium=ilovemiamispice.com

Argentina
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Expectativa: 34 visits per day
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Daily Travelling News:

666 visits per day

Argentina: entre los primeros tres mercados
que mads visitan Miami
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Top Cities Traveller: 28 visits per day

Miami: El Arte Callejero
de Wynwood Walls

Wiynwood, un distrito conocido

por sus diversos murales
calaridas, es uno de los mas

concurridos de la cludad,

Wynwood Walls es un museo al
aire libre en el que se exhiben
obras a gran escala de algunos

de los artistas callejeros mas

conocidos del mundao, Las calles
aledafias cuentan con
almacenes modernizados que
albergan cervecerias
artesanales y galerias de arte
vibrantes, El publico maderno
joven suele visitar los locales
del barrio, los bistrés v los

bhares nocturnos,



Daily Travelling News:
666 visits per day

Frmtetes | EL (LAMOUR ¥ EL LLUO

Los hoteles Art Deco mas reconocidos en
Miami

La Cludad de Sol es considerada comao una de las capitales de la Arquitectura Art Deco, las calles de
South Beach se llenan da colores para darls vida a los hoteles retro que avocan los afios 30 y 40

LYoo -]

V5052009 D00% ] Linms Busment Comumng Manemng

Ondas tropicales. tachadas simitricas. con una gama de colores que van desde los pasteles hasta los neones. el
lamour ¥ o ko Son 108 princinales COMPanente dé #5108 hoteles.

Washington Park Holel
Ubicada en el corazon de South Beach. a solo dos cuadras de las famosas playas de arena blanca de Miami, se
encuentra Washington Park Hotel, un concepto de Hotel boutigue. Lin espacio inspirada on ka vida croativa de Miami,

envuelto en un ambiente enfocad L] de | tural del arte. la musica y la comida

Cedina South Beach

Cuenta con una ublcacion envidisble en Doean Drive y vista al oceano Atlantico, conviriendose en un refugio
sofisticade frente al mar que vites gia de un estik sabor, cultura y slegancia. Reflsjando ol
resurgimento de la sxchusividad y dindole nueva vida a la reconocica zo0a, of holel ha sida testigo ¢ influencia de
Ios mids de 80 afios de Miami 1937, Ceting South Beach estara compuesto

par una nueva estructura estilo strio de cinco pisos y tres edificios Art Deco originales. incluyendo o icénico Hotal
Park Cantral, asi comad &l Hotel Impanal y log Apartamentos Heathoote, Inpirada en la estética modema de Miamd
con acenios Floridianos, o hotel rinde hormenaje al Dcean Drive de la década de 1940 gue transpodtard o viejeros ¥
focales por igual a un POt Sus ¥ presligl

Soha Beach House

Con vistas al océano y A la bahia. Soho Beach House s encuentra en Colling Avenue, &n un edificio onginal de estio
Art Deco con 49 habitaciones. Las habitaciones ofrecen vistas & los canales, s 1 bahia y al horizonte de Miami ¥
CUNtaN Con un Lecho COn vigas di Madera y un Mobilkans encantador. Los hsspetes pudden disfrutar de 1300 en
la taqueria de la azotea del B° piso, con una plscing y vistas o la playa. No se pherda el Club Bar, donde pusde pedin
bebidas en un interior de estilo cubano oo la década de 1940

Raleigh Hotel

Elicdnico Raleigh Hatel 8€ un lugar pODUlar gue &e CAFMCIMITA PO BU slegante drea de lounge al aire libre. Disefade
@n 1940 por o arquitacto Murray Dixon, ¢l hatel cuenta con un disefo Art Deca tanto én su fachada como an sus
105 habitaciones que recuerdan ef glamour de la dpoca

Eurostars Vintro Hotel South Beach

A tres cuadras de la playa, el Vintro Hotel South Beach s un hotel boutique estratalano ¥ exclusive Gue sbrid sus
pusrtas on 2014 despude de las rencvaciones de ks histdeica propiedad Art Deco, Vintro, cuyo nombre #e una
combinaciin inteligente dé “vintage” y “retro”. le da un toque fresco al estilo vintage de Miami, con una decoracion
que incluye puros, fotogratia de Hollywood (y desnudos), autos de juguete, aviones modelo, ¥ campanes.

Madlin Holel

Lainincada lechada de 1939 del hotel Markn en 1onos of S0rDS1e 13 ha corvertioo &n ung de 135 0Lras MaesUes
del painaje urbano Art Deco de Miami, En # imterior, todavin hay slgunos toques an déco, como los pisos de teraro
dil veatibulo y ol slemento geométrica ocational trabajado en & disefio, peno la mayor parte de la boutique de tres
pévos, que fue renovada en 2016,

Alkon

Un jernpin clisico de la arquitectura de los “transatlénticos” de Miarmi de los afios 30 con ventanas de olo de buey y
Ia forma curva e ka proa o8 Un barco, & Alblon ancia en una esquina de una 2ona residencial que ofrece un
blenvenido respiro del cacs de Ocean Drive Los pleos de terrazo de color arcilla tambidn estdn on linea con &l ongen
Art Deco del hotel, y ¢ resto del ¢spacio es elegante y atractivo, con una pared de acento naranja-roja cublerts con
obras originales propledad de la femilla Rubell, mejor conocida por su estudio 54 conmddn. Las 100 habaaciones
MOGHNAS ¥ Hegantes Hendn un ssquema de color a7ul manng y tlanco nautica

COMO Matropolitan Miami Baach

El hated boutique de 74 habilackines construido en 1930 es una joya At Deco restairada a su antigua esplendar. Sin
embargo, ko interiodes estin hechos por la disefladora Malana Facla Navone invocanco un equilibnio de
modemided sofisticada. Ubicado en la popular Collns Avenue, @ poca distancia de las principales tiendas de Lincoln
Road y de centros culturales como & New World Center, o hotel # Cantro de hos o punos
de interés ¥ do una animaca vida noctuma. Durante of dia, los vistantes pueden disfrutar oo os agradablos vistas oo
la playa desde la azvtea con cabafias blancas y una pizcina de hidroterapia
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Ocho hoteles Art Deco en Miami
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La Agencia de Viajes: 141 visits per day

Miami se promociond en Cérdoba y Buenos Aires

Dias atras, bajo la batuta de la Cficina de Convenciones y Visitantes del
Gran Miami (Gmcvb, por sus siglas en ingles), el destino desplegd sus
atractivos ante un selecto grupo de operadores mayoristas y agentes de
viajes de Cordoba y Buenos Aires. La caravana estuvo encabezada par
Joe Docal, director de Ventas del citado organismo para America Latina,
Estados Unidos y Canada. Lo acompafiaron ejecutivas de hoteles y
atracciones de Miami en base a una agenda organizada por la
representacién local del Gmevb, a cargo de Agustina Bluthgen. En didlogo
con este medio, Docal destacd el relevante peso que para Miami tienen
los visitantes argentinos, quienes figuran en los primeros lugares del
ranking de arribos, al tiempo que destacéd los mercados que se abren con
el lanzamiento del nuevo vuelo de American Airlines que a partir del 7 de
junio unira Cérdoba con Miami a razén de cuatro frecuencias semanales.



Voy de Viaje:
2850 visits per day

Vacaciones low cost en Miami
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Cérdoba-Miami sin escalas.
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Comercio y Justicia: 42000 visits per day
Miami hace foco en el mercado cordobés

21 mayo, 2019 | 5:28 am p!
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Representantes del Greater Miami Convenfion & Visitors Bureau concretaron un
encuentro con operadores de vigjes de este ciudad can el fin de potenciar el
turismo hacia aguel destino

Representantes del Greater Miami Convention & Visitors Bureau (GMCVB),
organizacion de ventas y marketing sin fines de lucro dedicada a la promocién
del destino del sur de La Florida, visitaron Cérdoba con el fin de potenciar el
turismo proveniente de esta provincia, asi como presentar sus novedades ante
los operadores de viajes y la prensa local

‘Sabemos de la importancia que tiene Cérdoba para Miami, y entre otros
motivos, estamos aqui para reforzar el nueve vuelo directo que estrenara
American Airlines a partir de principios de junio préximo entre ambas ciudades’
adelanté a Comercio y Justicia Melina Martinez-Echeverria, directora de
Relaciones con la Prensa para Latinoamérica y el Caribe, en el marco del
waorkshop que tuvo lugar el lunes por la noche en un restaurante de barrio
Giiemes, que contd con alrededor de 50 agentes de viajes de la region

La comitiva proveniente de Estados Unidos también estuvo integrada por ocho
socios del GMCVB, dentro de los cuales se encontraban cadenas hoteleras y
centros comerciales, entre otros

“La idea es armar paquetes y disefiar promocienes para atraer mas cordobeses
a Miami®, afirmé la directiva
Segun adelantd Martinez Echeverria, Argentina se encuentra en tercer lugar del
ranking de nacionalidades intemacionales que visitan Miami cen 364.000 viajeros
registrados en 2018, luego de Brasil y Canad4. “Los argentinos se distinguen del
resto de los turistas que arriban al Gran Miami y sus playas, perque se
encuentran entre los que mds gastan: rentan autos, realizan compras y les gusta
comer rico. Ademas, les gusta explorar nuestras atracciones: visitan el zoo, el
Seaquarium y/o los parques como Jungle Island’, graficé

imi: yc ltada sobre las exp ivas para este afio, remarcé que “no
importa lo que pase en las economias regionales, los argentinos siempre se
hacen tiempo para sus vacaciones y fienen a Miami en su top of mind™.

Aiio récord

Vale destacar que el afio pasado, Miami recibié un récord de 16.5 millones de
visitantes, 3,5% mas en comparacién con 2017, junto con 6,8 millones de day
trippers (viajeros por un dia) con los cuales alcanzé un total de 23,3 millones de
visitantes

Este volumen llevé a un impacto econdmico de casi $18 mil millones de ddlares,
impulsado principalmente por visitantes internacicnales que contribuyeron con un
estimado de 54% del impacto econdmico total.

El mercado internacional de visitantes que se hospedaron en Miami experimentd
la mayer tasa de crecimiento, de 4,1% en 2018 en comparacién con 2017 y
contribuyé para el logro de un nuevo récord. Estos representaron 35% del
mercado con 5,8 millones de visitantes, y contribuyeron con aproximadamente
54% del gasto total de los visitantes debido a las largas estadias en el destino

América Latina siguié siendo un mercado alimentador clave en 2018. Los tres.
principales paises de origen de los visitantes internacionales que pasan la noche
en el Gran Miami son: Brasil, Colombia y Argentina. Combinados, estos tres
paises sumaron mas de 20% de los turistas internacionales. Del mismo modo
América Latina como regién representé 45% del total de visitantes.

Este afio, el GMCVB cambid su metodologia de investigacidn para incluir un
analisis mas completo de los viajeros. Come resultado, elaboraron La Vision
General de la Industria y los Visitantes de 2018 con datos scbre los viajeros de
las distintas regiones y paises

Entre lo nuevo de esta metodelogia se destaca que a partir de ahora tenemos
en cuenta al viajero que viene a Miami solo por &l dia”, explicé Melina

Este turista no pasa la noche en el destino, pero ofrece un impacto econémico
positivo para la comunidad local al comprar, comer o disfrutar de los museos y
atracciones en el drea

Por otro lado, la representante remarcé que “los viajes en crucero como motivo
para visitar el Gran Miami contintian creciendo, con mas de uno de cada diez
visitantes que viajan al destino para ello”.

Elinterés en los viajes en crucercs crecid 12,5% en PortMiami, lo que se traduce
en un récord de seis millones de pasajeros de cruceros en 2018

En este marco, el GMCVE se asocié con PortMiami para crear programas que
promocionen a la Capital Mundial de los Cruceros y continud sus alianzas con el
Aeropuerto Internacional de Miami (MIA) en 2018, dando la bienvenida a nuevos
vuelos de todo el mundo, entre los que se destaca el de Cérdoba-Miami
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Negocios
Miami hace foco en
el mercado cordobés

Representantes del Greater
Miami Convention & Visitors
Bureau concretaron un
encuentro con operadores de
viajes de esta ciudad con el fin
de potenciar el turizmo hacla
aquel desting

epresentantes del Greater Mia.
R i Convention & Visitms Bure
au (GMCVE), crganizacion de
ventas v marketing sin fines de lueo
dedicada o la promecidn del desting
del sur de La Florda, visitaron Cédo-
ba comn el fin de potenciar el unisme
proveniente de esta provincia, asi co
mo presentar sus novedades ante los
operadores de viajes yla prensa local.
“sabemos de la importancia que
tiene Céedoba para Miami, v entre
oOLros motives, estamos squi para re-
forzar el nuevo vuelo directo que es-
trenard Amevican Aslines a partis de
principios de junio pebximo entre
ambas ciudades”, adelantd a Comer-
cho y Justcla Melina Mantinez- Eche-

MARTINEZ-ECHEVERRIA. -Sabemas de I impertancia qus ens Cirdoba para Miami-.

2018, uego de Brasil y Canadi. “Los
mpentings s destinguen ded esto de
b tumisdias qquee anvibaan al Gran Miami
v sus playas, porque se encuentran
entre los que mis gastan: rentan au-
103, realizan compaas ¥ les gusta co
met rico. Ademis. les gusta explorar
nasestas atracciones: visitan e zoe, el
Seaquarium y/o ks parques como
Junghe Idand”, grafica
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Xpectativas para este afo, remarch
que “no importa lo que pase en las
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verria, directora de Rel la
Prensa para Latinoamérica y el Cari-
be, en el marco ded workshop que tu-
vo lugar el lunes pos la noche en un
restaurante de banio Guemes, que
conté con alsededos de 50 agentes de
vigjes de la pegibn.

La comitiva proveniente de Esta-
dos Unidos también estuvo integra-
da por acho socios del GMCVB, den-
tro de bos cuales se encontraban ca-
denas hoteleras y centios comercia-
les, entre otros.

 “Laidea es armar paquetes y dise-

siempee se hacen tiempo para sus va-
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Viale destacar que o afto pasado, Mia

mi vecibi un récord de 165 millones
3.5% mds

Innevackin. Semang s b seda edodn de Solucones pata o Fuluro, el programa gue fomenta
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experimentt la mavor tasa de ereci-
muento, de 4,1% en 2018 en compara-
citin oo 2007 v contribnmd para el ko
ro de un nueve récard. Estos repre
seniaren 35% del mercado con 5.8
millones de visitantes, ¥ contribase-
ron con aproximadamente 54% dal
gasto total de los visitantes debide o
Ins largas estadias en o destino.
América Latina sigusé siendo un
meercado alimentador clave en Z018.
Los tres principales pajses de origen
de los visitantes internacionales que
pasanla noche en el Gran Miami son:
Basil, Colombia v Argentina. Comibi-
nados, eos e paises sumaron ms
de 0% de b Fstas inbermacionales.
Ded masmo modo, Amersa Latina co.
: 5 45% el botal d
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Latam convoca al programa
“Todos podemaos volar”

Latam Airlines Asgenting inicid su
14* edicidn del programa “Todos
Podemos Volar™, cuyo principal ob-
jetive e hacer un aposte a b educa
catn de rafos de escuck primaria a
través de |l experiencia de valar, con
especial foco en los conceptos de
cusdada del medso ambiente v furs-
mo sostenible, en linea conlos obje
tives de responsabilidad social em-
presaria de la compaiia.

En esta nueva ediciéa, el progia
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de los
alumnos, que consiste en un talles
sobre cuidado v preservacion am
biental que serd dictado en conjunto
conla Fundacita Vida Silvestre.

Esta alianes permite a chicos de
diferentes regiones del pais conec-
tarse con los recussos naturabes de
aomas abejackes de su lugns de orgen
¥ al mismo tempo, incorpara ac
ciones que pusden realizar desde s
hogar para ayudar al cuidado del
ambierte,

Todas aquellas escuelas piblicas
del pais [de Céedoba, Bariloche,
Buenos Adres, Comodorn Rivadavia,
Salta, Tucumin, Iguazd, Mendora,

i

tie, Metanoia v Latam seleccionad
los trabajos ganadares, quicnes po
drdn vealizar el vuels de bautiane v
visitar alguna de Las reservas ecold-
gicas del pais que forman pare del
programa. Con 13 afos inintermum-
pados, esta miciativa alcanzt a mds
de 2 600 alumnos, 450 maestios, 220
escuelas v s de lescientos cola
baradaores del programa de valunta
riado de la compadila

Vale destacar que I compafia co-
mened o sperar en junio de 2005 y
hoy operm once destinos de cabotaje
}-m:mo intemacionales.

La empresa considesa a ba Res

Uy
que deseen formar paste dela inicia-
tiva, deberin presentar un proyecto
referido a la presenvacién v conser-

| Secial Corporativa
(RSC) coma uno de los pilases cla

ves para la correcia gestidn de su
negodo, En este sentido busca ge-

vacidn del medio elabara-
do por dicha escoku, Bl

nerar acei que contribuyan al
de las

trabajo deberd sex envindo pos mail
a todospodemasyolar®latam com
hasta el proog dia 30,

visitantes.
I::le adio, el GMCVE cambid su
dei

m.\nonn 2017, junte con 6.8 millones
de day trippers (viajeros por un dia)
con los cuales alcanzd un total de 23,3
millones de visitantes.

Este volumen levé a un impacto

tEaes mds cor
dobru-n)h.um afirme la disectiva
Segun adelanté Martinez Echeve-
mia, ATgenting se encUEnLIa en tecer
Tugas dhel ranking de nacionalidades
internacionales que visitan Miami
con 364.000 viajeros registrados en

4 de casi $18 mil millones
de délares, impulsado principalmen-
1 por visitantes internacionales que
contribuyeron con un estimado de
54% del mnpacto econdmics total

El mercado internacional de visi-
tantes que se hospedaron en Miami
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i6n para
ineluir un andlisis mis completo de
los viajeros, Come resublade, elabo-
raron La Visidn General de la Indus-
tria v bos Visitantes de 2018 con da
tos sobre los viageros de las distintas
regiones v paises.

“Entre lo nuevo de esta metodolo-
fia s¢ destaca que a partir de ahora
tenemos en cuenta al viajero que
viene a Miami solo por el dia”, expli
o6 Melina.

Este turista no pasa la noche en el
desting, pevo ofiece un impacts #o-
némico positiva para la comunidad

kocal al comprar, comer o disfrutar de

de Cordoba.
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los museosy eneldrea

Por otre ladoe, la represeniante re-
emares que los viajes en crucero co-
mo motive para visitar ¢ Gran Miami
continian cyeciendo, con més de uno
de cada diez visitantes que viagan al
desting para ello”.

El interés en los viajes en cruceros
erecit 125% en Parthliami, lo. que se
waduce en un récord de sexs
de puu]clmllcrulcuu;ulmla

Plazo de Inscripchén: Hasta 10:30 b del dia 11 de junio de 701, en b Secretaria

ol GMOVE s asood
con Port M

Un jusado integrade poc repre.
sentantes de Fundaciin Vida Silves-

donde esti presente, transmitien

do el espiritu que caracteriza la re

lacién con cada uno de sus grupos
de interés v sus valoses: seguridad,
eficiencia y calidez.

Postulan a Argentina para la OMT

Del15al 17 passdos se realizd la 640 ta celebaaciin coincidind con los 50
Ikuméndrwanuankgon:ld: mdﬁdehap(obxﬁndelﬁﬁ-
la O iin Mundial de Tugis- MT: 1 75¢ Aniver-
mo (OMT) para las Américasy Semi-  sasio de las Naciones Unidas: v fale-
nano Internadonal sobre Gumin vin 10 afios para el 2030 y el cumpli
de Destinos -nuevos retos, nuevas  miento de los objetivos para el Des-
soluciones-, en la ciudad de Guate-  asmollo Sosteruble.

mala donde participd o secretario
de Tusismo de La Nacitn v presiden
te del Consejo Ejecutivo de b OMT,
Gustave Santos.

Alli, los ministros de las Améncas
eligicron a Asgentina para asumis
la vice presidencia de la 23° Asam-
blea General de la OMT v como
candidata para reprece
pares regionales en el Comite
Programa v Presupuesto. Ademds
Argentina postuld a bos pafses del
Mercosur como sede para el festejo
global del Dia Munidzal del Tuns-
mo, el 27 de. u-pm-mln e e 2020,

“Qu opoie que lacele

que pramocionen a b tapml Mun

i i sot et s dial de los Cruceros ¥ continud sus
alianzas con el Aesopuerto Inteina-

- I cional de Miami (MIA) en 2018, dando
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Sl el mundo, entre los que se destaca el
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mo se hagn en el Mercosur, luego

buscaremos un higar emblemdtico,

dando una sefial de integracién de

toda América pam mostrar una uni-
: T

Santos tambebn destacd b impor-
tancia del turismo como genesadon
de empleo: "No hay otra actividad
productiva que dé 1antas posibilids-
des de vida, es la mano humana la
que 103 sacard adelante a pesas de
las dificultades v asimetrias de nues-
tros pueblos.

Los destinos emeigentes sonss
loe que tenemos muchas opormuni
dades para aprovechar v desafios
pam seguir crecienda”.

Por su parte, el secretario geneml
dee la OMT, Zurab Pololikastvili, en
su primesa visita a Centioamérica
desde que asumié el cargo habks de
la necesidad de analizar ¥ planear o
futuro del turismo en la regidn: *B
objetive es traer mds lugistas v mejo-
rar su estancia, ademds de crear
nuevos puestes de trabajo ya que la

forma d o

mejory

o de postulario B

esaty "



La Nacidn:
621270 visits per day

Miami: una inédita misién comercial busca convencer
a turistas argentinos

El drea de Turismo de Miami apunta a que los argentinos prolonguen estadias y hagan algo mas que comprar

Gabrisla Origlia m

ORDOBA. Entusiasmados por el nuevo vuelo directo entre Cardoba v Miami de

American Airlines que i el mes , deseml

aron para
promocionar el destine los representantes de Greater Miami Convention &

Visitors Bureau (GMCVE), organizacién de ventas v marketing de esa cludad. El

objetivo es que Jos argentinos que viajen hagan algo més que ir a los centros

comerciales.

D¢ los 23 millones de personas que en 2018 pasaron por Miami (6,8 millones sélo por
un dia), los 360.000 argentines representan el tercer grupo mas numeroso detrias de los
brasflefios (469.000) v los colombianos (420.000), "Mas alli de la devaluacién v de las
coudiciones politicas y econdmicas del pais, los argentinos hace afios que estan en el top
five de los arribos internacionales”, dice a LA NACION Melina Martinez- Echeverria,

directora de Relaciones con la Prensa para Latincamérica v ¢l Caribe del GMCVB.

Admite que todos los latinoamericanos aprovechan la visita para compras, pero enfatiza

«que los argentinos son los mas “dificiles” de sustraer de los shoppings. “Es entendible

por la diferencia de precios en productos de igual o mas calidad, pero apuntamos a que

hogan mas turismo, a que aprovechen las otras alternativas que ofrece Miam
decoracion, gastronomia y festivales”. apunta Martinez-Echeverria.

La preventn de American Airlines ya presenta un nivel de ecupacion de alrededor del

0% de los vielos; ln empresa apuesta a di i bién la llegada de turistas a
Cérdoba v a la Argenting, por lo que hay interés en estas misiones "cruzadas™ de

promecion.

Desde GMCVE destacan que a los argentines, ademis del niimero, los distingue su nivel
de gasto que s alto si se incluye alojamiento, alquiler de autos v compras. La intencién

de que ademds de los

| 1
PF P

otras atracci apuesta a la prol i6n de

1n estadia, que se exticnda entre cinco y siete dins.

"Con esos dias, ademas de los malls podrin disfrutar de otras experiencias en los
diferentes barries que tienen su propio estilo en la ciudad y en donde hay muchos
, describe Martinez Echever

prended, ofreciendo pag a medi

El turismo dejé en 2018 en Miami US$18.000 millones; de ese monto los visitantes
internacionales -que son un tercio del total- representan 54% del impacto econdmico.
Brasil , Colombia ¥ la Argentinn suman 20% de los turistas internacionales. La ciudad

cuenta con 57.000 habitaciones de hotel (no se incluyen apartamentaos).




Info Negocios:
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No todo es turismo de compras en Miami: busca
impulsar actividades culturales y gastronomia

Comenzd la cuenta regresiva para el primer despegue de American Airlines en Cérdoba con rumbo a Miami. Con
cada nueva ruta directa, Greater Miami Convention & Visitors Bureau (GMCVB) -la entidad que impulsa las
actividades turisticas- aprovecha la oportunidad para potenciar el destino. Por eso, los representantes de la
organizacion visitaron la capital cordobesa para contar todos los atractivos que tiene la ciudad del estado de
Florida.

L | STARI TF"HOTEL

hacia Miami (ademds de otras 7 nuevas rutas que la aerolinea sumara hacia

E | 7 de junio saldra el primer vuelo directo de American Airlines desde Cordoba
Miami).

El Greater Miami Convention & Visitors Bureau (GMCVB), organizacion que tiene
por objetivo atraer turistas al destino, visitd la Ciudad de Cérdoba para mostrarles a
los cordobeses la diversidad de atractivos que tiene la ciudad del Estado de Florida.

Esta posicionada como un destino de compras. Sin embargo, por su despliegue se
puede hacer turismo de reuniones (que se refuerza con la apertura del Miami Beach
Convention Center que demandé una inversién de USS 625 M y la construccion de
un nuevo hotel con sede en la convencién), cultural o gastronémico.

Los hoteles tematicos, museos y cruceros -por lo que la llaman “La capital de los
cruceros”- completan las propuestas.

Melina Martinez-Echeverria, directora de Relaciones con la Prensa para
Latinoamérica y el Caribe de GMCVB comentd gue estan trabajando para que los
viajes de negocios se combinen con el placer. Y asi, los empresarios o empresarias
que viajan a Miami lleven a sus familias para disfrutar juntos, de la gastronomia, por
ejemplo.

Argentina en el top 3 de los paises que mas visitantes lleva
En 2018 Miami recibié més de 16 millones de turistas que sumados a los "Day

Trippers"” alcanzan un total de 23 millones de visitantes. El flujo de viajeros tuvo un
impacto econdmico de casi US$S 18.000 millones.

Los visitantes internacionales representaron el 35% del mercado. Latinoamérica es
uno de los mercados mas importantes y Argentina se encuentra tercera entre los
paises que mas eligen el destino, después de Brasil y Colombia.
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Brasil volta a ser 12 mercado para
Miami: 426 mil turistas

01/05/2019 @ 17:24 | Artur Luiz Andrade n n E

Wynwood, Miami

O Greater Miami Convention & Visitors Bureau (GMCVB) anunciou nimero recorde de
turistas em 2018: foram 16,5 milhdes de visitantes gque dormiram pelo menos uma
noite no destino, um crescimento de 3,5%. Os turistas de um dia (day trippers)
totalizaram 6,8 milhGes e assim a cidade da Flérida alcangou 23,2 milhdes de
visitantes, um recorde em sua histérna

Esses turistas representaram um impacto econdmico de USS 18 bilhées, liderados
pelos estrangeiros, com 54% do total de gastos (e apenas 5,8 milhdes em quantidade
de turistas que passaram pelo menos uma noite em Miami). O Brasil voltou a ser o
maior emissor de turistas para a cidade, com 462 mil, seguido de Colémbia e
Argentina, segundo dados do Greater Miami CVB. O mercado brasileiro havia perdido
o posto durante a crise, mas em 2018 voltou ao topo.

Brasil, Coldmbia e Argentina responderam por 20% do total de pernoites em Miami e
a América Latina por 45% do total (s6 a América do Sul respondeu por 35%, contra
Z1% da Europa). O mercado hoteleiro de Miami fechou 2018 com recorde de 15,6
milhdes de pernoites vendidos, um dos 25 maiores mercados de hospitalidade dos
Estados Unidos. Turismo e Hospitalidade empregaram mais de 142 mil pessoas em
Miami e Regido. Entre os visitantes internacionais, 68% ficaram em hotel e 10%
alugaram casa ou apartamento. 52% ja haviam estado no destino.

Brasileiros em Miami 2018: 462 mil (8% do total de visitantes)
Colombianos: 422 mil

Argentinos: 364 mil

Canadenses: 357 mil

Ingleses: 353 mil

Alemdes: 314 mil

Venezuelanos: 229 mil

Mexicanos: 226 mil

Franceses: 216 mil

Equatorianos: 207 mil



DOMESTICOS

Os visitantes domesticos de fora da Florida responderam por 38% do total de turistas

que pernoitaram em Miami e por 34% dos gastos. Nova York, com 1,2 milhdo de

visitantes, foi o mercado americano que mais enviou turistas para Miami e Regido no
dano _:‘.-.!‘_U‘--tti\' )

Os residentes

\ O

)%) e contribuiram com

la Florida dirigiram até Miami em sua maioria (9

yedaram na cidade e USS 2 bilhdes em impacto

4,5 milhdes de visitantes que se he

econdmico.

Sobre os day trippers, 1,9 milhdo eram estrangeiros, provavelmente fazendo conexao
em Miami, ou embarcando em um cruzeiro. Alids, o mercado de cruzeiros também

bateu recorde e o Porto de Miami registrou seis milhGes de cruzeiristas (mais de um

N T citambtac & rraesirmam 15 19 CY% o~ - 1T I e aebrs T o/
em cada dez visitantes e crescimento de 12,5% sobre 2017). Entre os estrangeiros, 7%

realizaram cruzeiro partindo de Miami

o cirlant s (CFOY Al Cargatar M
) presigente e CeEQ ao Greater v

arr

‘O mercado internacional continua sendo a prioridade de Miami, mas tambeéem vemos

diversos turistas domesticos e visitantes de um dia escolhendo n« y destino como

o presidente e CEO do Greater Miami CVB, Bill Talbert

seu preferido’, di

AEROPORTO
Considerada capital mundial dos cruzeiros, Miami também celebrou o aumento da
conectividade aérea, com novos voos para o Miami International Airport (MIA),
incluindo Santa Marta, Coldmbia, com a VivaAir Colombia; Brasilia e Fortaleza, com a

:0l, e oito novas rotas da American Airlines. O Aeroporto Internacional de Miami

recebeu mais de 22 milhdes de

2% a mais em relacdo a 201/

No aeroporto, 43% dos visitantes alugaram carro, 36% usaram Uber ou similares e 17%

pegaram um taxi
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MIAMI ROMPE RECORD TURISTICO

- Greater Miami and Beaches recibe a un récord de 16.5 millones de visitantes
nocturnos v reportd 6.8 millones de viajeros diurnos en 2018

« El récord en la industria turistica en 2018 fue impulsado por el gasto de los
visitantes internacionales

El Greater Miami Convention & Visitors
Bureau (GMCVB) anuncid hoy que obtuvo un
nuevo récord al lograr 16.5 millones de
visitantes nocturnos en 2018, Este es un
aumento de + 3.5% en comparacion con
2017, junto con 6.8 millones de viajeros
diurnos para lograr un total 23.3 millones
de visitantes. El wvolumen récord de
visitantes llevd a un impacto econdmico de
casi § 18 mil millones, impulsado
principalmente por visitantes internacionales que contribuyeron con un
estimado del 54% del impacto econdmico total. En 2018, el sector de viajes y
hospitalidad empled un récord de 142,100 personas, mientras que el mercado
hotelero de Miami se ubicd en el top 10 de los 25 mercados hoteleros mas
importantes de los EE. UU. Segin STR. El Greater Miami and the Beaches batid
otro récord al vender 15.6 millones de noches de hotel en 2018, lo que
representa un aumento de + 1.5% en comparacion con 2017. Esto habla de la
fuerte demanda del destino.




El mercado internacional de visitantes nocturnos experimentd la mayor tasa de
crecimiento, un +4,1% en 2018 en comparacién con 2017, Los visitantes
internacionales representaron el 35% del mercado nocturno, con 5,8 millones de
visitantes, y contribuyeron con aproximadamente el 54% del gasto total de los
visitantes debido a las largas estadias en el destino. América Latina siguid
siendo un mercado clave en 2018, generando los tres principales paises de
origen para los visitantes internacionales que pasan la noche en el Gran Miami:
Brasil, Colombia y Argentina. Combinados, estos tres paises entregaron mas
del 20% de los visitantes internacionales durante la noche. Del mismo modo,
América Latina como regidn representd el 45% del total de visitantes durante la
noche. Los visitantes nacionales durante la noche (sin incluir a los residentes
de la Florida) en 2018 representaron el 38% del total del mercado de visitantes
durante la noche, con 6.2 millones de personas que viajaron al area de Miamiy
representaron el 34% de los gastos de los visitantes. La ciudad de Nueva York
siguid siendo el mercado doméstico nocturno mas grande, con una contribucidon
de mas de 1.2 millones de visitantes o el 20% del mercado nocturno doméstico
total.

Este afio, el GMCVB evoluciond su metodologia de investigacidn para incluir un
analisis mas completo de los clientes que residen en la Florida, asi como del
visitante que pasa el dia en el destino. Como resultado, la Vision general para
visitantes e industria de 2018 brinda una visién mas profunda y enriquecedora
sobre la industria de viajes vy turismo de Miami. Las investigaciones muestran
que el residente de la Florida es un cliente Onico, pues el 90% viajan hacia el
destino en contraste con el cliente nacional e internacional. Debido a la
singularidad del residente de la Florida, el GMCVE clasificd a este grupo como
su propio segmento, que no se incluira en el perfil del cliente nacional. Al
segmentar el perfil de visitantes de Miami en tres categorias: internacional,
nacional y residente de Florida, el GMCVB puede evaluar mejor los matices de
cada mercado y crear mas programas de marketing v ventas estratégicas
enfocadas para atraer visitantes a Miami v sus playas. En 2018, los visitantes
nocturnos residentes de Florida que visitaron Miami fueron 4.5 millones o el
27% del segmento del visitante nocturno v contribuyd con $ 2 mil millones al
impacto econdmico total del turismo.



También se obtuvieron importantes datos al analizar el cliente que pasa el dia
en destino. Este cliente no pasa la noche en el destino, pero ofrece un impacto
econdmico positivo para la comunidad local al comprar, comer o disfrutar de los
museos vy atracciones locales en el area. En 2018, hubo 6.8 millones de
visitantes diurnos en Miami. Los residentes de Florida aportaron la mayor parte
de visitantes “pasa dia” representando 2.8 millones del segmento. Los
visitantes nacionales e internacionales también pueden ser clasificados como
visitantes diurnos cuando vuelan a otros mercados y conducen a Miami por el
dia. En 2018, los segmentos de viajes diurnos nacionales e internacionales
fueron de un tamafio similar, 2.1 millones del mercado nacional ¥ 1.9 millones
de fuentes internacionales.

"El mercado internacional sigue siendo un mercado prioritario para Miami,
mientras que vemos que la ciudad evoluciona como un destino preferido para
los residentes y excursionistas de la Florida", dijo William D. Talbert 111, CDME,
Presidente y CEO de GMCVB. “Estamos orgullosos de ofrecer a nuestros socios
de la industria local los estandares mas recientes y mas evolucionados para la
investigacion e informacidn de la industria de viajes. Esta metodologia y
enfoque expandidos brindan a nuestros socios y a GMCVE una mejor
perspectiva para crear programas de mercadotecnia y ventas mas especificos

Los viajes en crucero como una razon para visitar Miami contindan creciendo,
pues uno de cada 10 visitantes que viajan al destino es para subir a un crucero,
durante el 2018 hubo un aumento del +12.5% de los pasajeros en los puertos de
Miami, que resulta en un récord de é millones de pasajeros en cruceros, El
GMCVYB se asocia con el puerto de Miami para crear programas que
promocionen Cruise Capital of the World, asi como pre y post excursiones a lo
largo del destino. El GMCVB también continué sus sdlidas alianzas con el
Aeropuerto Internacional de Miami (MI&) en 2018, dando la bienvenida al nuevo
servicio de todo el mundo, incluso desde Santa Marta, Colombia con Vivaair
Colombia aunque la ruta durd tan solo algunos meses; Brasilia y Fortaleza,
Brasil con GOL Lineas Aereas; y ocho nuevas rutas de American &irlines, entre
otras. Mas de 22 millones de pasajeros llegaron a MIA en 2018, lo que resultd
en un afio récord para las llegadas internacionales de MI&, un aumento del + 2%
respecto al 2017, En 2018, casi dos tercios de los visitantes nocturnos que
viajaron a Miami llegaron por aire, lo que resaltd la importancia de MIA al
ecosisterna del turismo local.



En 2018, GMCVB continud con su iniciativa "Los Hoteles Primero”, posicionando
a los hoteles en el centro de los esfuerzos globales del mercadeo y marca,
aumentando la conveniencia y la demanda del mercado hotelero de Miami. En
2018, la ciudad del sol tuvo la tasa mas alta de crecimiento en ADR (tasa diaria
promedio) entre los 25 principales mercados hoteleros de EE. UU. aumentando
el +6.1% respecto al 2017, produciendo un ADR promedio de $ 199.35 en 2018,
El destino finalizd el afio con una tasa de ocupacidn hotelera promedio de
76.7%, un aumento de +0.3% en comparacion con 2017. Los cambios en
Ocupacidn y ADR resultaron en RevPAR [ ingresos por habitacidn disponible) de
$152.81, lo que supone un aumento general de + 6.3% para Miamiy sus playas,
Similar a ADR, RevPAR crecid sustancialmente y se ubicd en el segundo lugar en
tasa de crecimiento para el afio entre los 25 principales mercados hoteleros de
EE. UU.

La demanda de la marca Miami and Beaches se mantuvo fuerte en 2018 con un
aumento del inventario de hoteles del + 4.2% , alcanzando un total de 57,415
habitaciones en 2018. Miamirompid otro récord en 2018 al vender 15.6 millones
de noches de hotel en 2018, lo que supone un incremento del + 1,5% respecto al
afio anterior. En 2018, la ciudad del sol se clasificd entre las 10 principales en
las tres categorias principales (Ocupacidn, ADR y RevPAR) en comparacidn con
los 25 mercados hoteleros mas importantes de EE. UU. Por STR.

El éxito de la industria hotelera y de viajes estd directamente vinculado a los
programas de mercadeo del destino que ayudan a impulsar la demanda vy
aumentan el ndmero de visitantes a Miami. En 2018, GMCVB continud con su
campafia de marketing y marca "Found in Miami", una campafia nacional e
internacional de publicidad vy destino que habla de las auténticas experiencias
de viaje. La campafia invita a los viajeros a profundizar en el corazdn de Miami
y descubrir las riquezas culturales de los vecindarios de la ciudad. La campafia
alienta a los visitantes a quedarse mas tiempo vy descubrir experiencias
auténticas.

"Nuestra estrategia de mercadeo en el vecindario alienta a los visitantes a
permanecer mas tiempo en Miami, extendiendo adn mas la riqueza del
turisma”, dijo Bruce Orosz, Presidente de la Junta de GMCVB. “Ya se trate de
un visitante que va pasar el dia que va al destino para experimentar un barrio
durante unas horas, o un visitante internacional que permanece durante varios
dias. La autenticidad de la ciudad es un conductor del fuerte turismo y atrae a
visitantes de todo el mundo®



Con la reciente apertura del recientemente renovado del Centro de
Convenciones de MiamiBeach (MBCC) que tuvo una inversidn de $ 625 millones
de dolares v la aprobacién para la construccion de un nuevo hotel, el GMCVE
esta impulsando el fuerte impacto econdrnico local generado por la industria de
las reuniones. GMCVB continuara las campafias de marketing estratégico
dirigidas a la industria de reuniones para incluir ventas, relaciones piblicas,
publicidad y programas digitales para atraer convenciones de toda la ciudad al
destino,

La industria de reuniones, junto con la parte de ocio del negocio turistico de
Miami, se encuentra actualmente en una evaluacidn cercana durante el proceso
del plan estratégico de GMCVB titulado Destination AMiami, El proceso del plan
estratégico de GMCVB es un plan orientado a la accién y con visidn de futuro,
disefiado para abordar problemas criticos para la industria de viajes y turismo
de la ciudad de Miami. El plan estratégico Destination Miami evaluara de cerca
los activos y desafios de la ciudad del sol para desarrollar una hoja de ruta para
impulsar la industria de viajes y turismo en los préximos cinco afios. El proceso
analizara las tendencias de la industria turistica de Miami y creara un plan para
mantener la posicion del destino como una marca mundial altamente deseada
en un mercado competitivo en constante cambio.

Mix News Colombia
02/05
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MIAMI ROMPE RECORD TURISTICO

+ Greater Miami and Beaches recibe a un récord de 16.5 millones de visitantes nocturnos y reportd 6.8
millones de viajeros diurnos en 2018

+ El vécord en la industria turistica en 2018 fue impulsado por el gasto de los visitantes
internacionales

El Greater Miami Convention % Visitors Bureau (GMCVE)
anuncié hoy que obtuve un nuevo récord al lograr 16.5 millones
de visitantes nocturnos en 2018, Este es un aumento de + 3.5% en
cornparacion con 2017, junto con 6.8 millones de viajeros diurnos
para lograr un total 23.3 millones de visitantes. El volumen
récord de visitantes llevé a un impacto econdmico de casi $ 18 mil
millones, impulsado principalmente por  visitantes
internacionales que contribuyeron con un estimado del 54% del
impacto econdémico total. En 2018, el sector de viajes y
hospitalidad erapled un récord de 142,100 personas, mientras que
el mercado hotelero de Miami se ubicéd en el top 10 de los 25
mercados hoteleros mis importantes de los EE. UU., Segin STR. El Greater Miami and the Beaches
batid otro récord al vender 15.6 millones de noches de hotel en 2018, lo que representa un aumentode
+ 1.5% en comparacioén con 2017, Esto habla de la fuerte demanda del destine.

El mercado internacional de visitantes nocturnos experimenté la mayor tasa de crecimiento, un
+4,1% en 2018 en comparacidén con 2017. Los visitantes internacionales representaron el 35% del
mercado nocturno, con 5,8 millones de visitantes, y contribuyeron con aproximadamente el 54% del
gasto total de los visitantes debido a las largas estadias en el destino. América Latina siguié siendo
un mercado clave en 2018, generando los tres principales paises de origen para los visitantes
internacionales que pasan la noche en el Gran Miami: Brasil, Colombia y Argentina. Combinados,
estos tres paises entregaron mas del 20% de los visitantes internacionales durante la noche. Del
misrao raodo, América Latina como regidn represents el 45% del total de visitantes durante la noche.
Los visitantes nacionales durante la noche (sin incluir a los residentes de la Florida) en 2018
representaron el 35% del total del mercado de visitantes durante la noche, con 6.2 millones de
personas que viajaron al drea de Miami y representaron el 34% de los gastos de los visitantes. La
ciudad de Nueva York siguié siendo el mercado doméstico nocturne méis grande, con una
contribucién de mas de 1.2 millones de visitantes o el 20% del mercado nocturno doméstico total.

Este afio, el GMCVE evolucionéd su metodologia de investigacién para incluir un anilisis mis
completo de los clientes que residen en la Florida, asi comodel visitante que pasa el dia en el destino.
Como resultado, la Visién general para visitantes e industria de 2048 brinda una visién méis
profunda y enriquecedora sobre la industria de viajes y turismo de Miami. Las investigaciones
muestran que el residente de la Florida es un cliente inico, pues el 9o% viajan hacia el destino en
contraste con el cliente nacional e internacional. Debido a la singularidad del residente de la
Florida, el GMCVE clasificé a este grupo como su propio segmento, que no se incluiri en el perfil del
cliente nacional. Al segmentar el perfil de visitantes de Miami en tres categorias: internacional,
nacional y residente de Florida, el GMCVE puede evaluar mejor los matices de cada mercado y crear
méas programas de marketing y ventas estratégicas enfocadas para atraer visitantes a Miami y sus
playas. En 2018, los visitantes nocturnos residentes de Florida que visitaron IMiami fueron 4.5
millones o el 27% del segmento del visitante nocturno y contribuyé con $ 2 mil millones al impacto
econdmico total del turismo.




También se obtuvieron importantes datos al analizar el cliente que pasa el dia en destino. Este
cliente no pasa la noche en el destino, pero ofrece un impacto econdmico positive para la comunidad
local al comprar, comer o disfrutar de los museos y atracciones localesen el irea. En 2018, hubo 6.8
millones de visitantes diurnos en Miami. Los residentes de Florida aportaron la mayor parte de
visitantes “pasa dia” representando 2.8 millones del segmento. Los visitantes nacionales e
internacionales también pueden ser clasificados como visitantes diurnos cuando vuelan a otros
mercados ¥ conducen a Miami por el dia. En 2018, los segmentos de viajes diurnos nacionales e
internacionales fueron de un tamafio similar, 2.1 millones del mercado nacional ¥ 1.9 millones de
fuentes internacionales.

"El mercado internacional sigue siendo un mercado prioritario para Miami, mientras que vemos que
la ciudad evoluciona como un destino preferido para los residentes y excursionistas de la Florida",
dijo Williama D. Talbert III, CDME, Presidente y CEO de GMCVE. “Estamos orgullosos de ofrecer a
nuestros socios de la industria local los estindares mis recientes y mas evolucionados para la
investigacién e informacién de la industria de viajes. Esta metodologia y enfoque expandidos
brindan a nuestros socios y a GMCVE una mejor perspectiva para crear programas de mercadotecnia
y ventas mis especificos .

Los viajes en crucero como Una razén para visitar Miami continian creciendo, pues uno de cada 10
visitantes que viajan al destino es para subir a un crucero. durante el 2018 hubo un aumento del
+12.5% de los pasajeros en los puertos de Miami, que resulta en un récord de 6 millones de pasajeros
en cruceros. El GMCVE se asocia con el puerto de Miami para crear programas que prorocionen
Cruise Capital of the World, asi como pre y post excursiones a lo largo del destino, El GMCVE también
continué sus sélidas alianzas con el Aeropuerto Internacional de Miami (MIA) en 2018, dando la
bienvenida al nuevo servicio de todo el mundo, incluso desde Santa Marta, Colombia con Vivadir
Colombia aungue la ruta durd tan solo algunos meses; Brasilia y Fortaleza, Brasil con GOL Lineas
Aereas; y ocho nuevas rutas de American Airlines, entre otras. Mis de 22 millones de pasajeros
llegaron a MIA en 2018, lo que resultd en un afio récord para las llegadas internacionales de MIA, un
aumento del + 2% respecto al 2017. En 2018, casi dos tercios de los visitantes nocturnos que viajaron a
Miarmi llegaron por aire, lo que resaltd la importancia de MIA al ecosisterna del turismo local.

En 2018, GMCVE continuéd con su iniciativa "Los Hoteles Primero", posicionando a los hoteles en el
centrode los esfuerzos globales del mercadeo y marca, aumentando la conveniencia y la demanda del
mercado hotelero de Miami. En 2018, la ciudad del sol tuvo la tasa mis alta de crecimiento en ADR
(tasa diaria promedio) entre los 25 principales mercados hoteleros de EE. UU. aumentando el +6.1%
respecto al 2017, produciendo un ADR promedio de $ 199.35 en 2018, El destino finalizé el afio con
una tasade ocupacién hotelera promedio de 76.7%, un aumento de +0.2% en comparacién con 2017.
Los cambios en Ocupacién y ADR resultaron en RevPAR ( ingresos por habitacién disponible) de $
152.81, lo que supone un aumento general de + 6.3% para Miami y sus playas. Similar a ADR,
RevPAR crecid sustancialmente y se ubicé en el segundo lugar en tasa de crecimiento para el afio
entre los 25 principales mercados hoteleros de EE. UU.

La demanda de la marca Miami and Beaches se mantuvo fuerte en 2015 con un aumento del
inventario de hoteles del + 4.2%, alcanzandoun totalde 57,415 habitaciones en 2018, Miamirompid
otro récord en 2018 al vender 15.6 millones de noches de hotel en 2018, lo que supone un incremento
del + 1,5% respecto al afio anterior. En 2018, la ciudad del sol se clasificd entre las 10 principales en
las tres categorias principales (Ocupacién, ADR y RevPAR) en comparacién con los 25 mercados
hoteleros mis importantes de EE. UU. Por STR.




Eléxito de la industria hotelera y de viajes estd directamente vinculado a los programas de mercadeo
del destino que ayudan a impulsar la demanda y aumentan el nimero de visitantes a Miami. En
2018, GMCVE continud con su campafia de marketing ¥ marca "Found in Miami", una campafa
nacional e internacional de publicidad y destino que habla de las auténticas experiencias de viaje.
La campafia invita a los viajeros a profundizar en el corazén de Miami y descubrir las riquezas
culturales de los vecindarios de la ciudad. La campafia alienta a los visitantes a quedarse mas
tiempo y descubrir experiencias auténticas.

"Nuestra estrategia de mercadeo en el vecindario alienta a los visitantes a permanecer mis tiempo
en Miami, extendiendo atin mas la riqueza del turisme", dijo Bruce Orosz, Presidente de laJunta de
GMCVE. “Ya se trate de un visitante que va pasar el dia que va al destino para experimentar un
barrio durante unas horas, o un visitante internacional que permanece durante varios dias. La
autenticidad de la ciudad es un conductor del fuerte turismo y atrae a visitantes de todo el munde”

Con la reciente apertura del recientemente renovado del Centro de Convenciones de MiamiBeach
(MECC) que tuve una inversién de $ 625 millones de délares y la aprobacién para la construceién de
un nuevo hotel, el GMCVE esti impulsando el fuerte impacto econdmico local generado por la
industria de las reuniones. GMCVE continuari lascampafiasde marketing estratégicodirigidasala
industria de reuniones para incluir ventas, relaciones piblicas, publicidad y programas digitales
para atraer convenciones de toda la ciudad al destino.

La industria de reuniones, junto con la parte de ocio del negocio turistico de Miami, se encuentra
actualmente en una evaluacién cercana durante el proceso del plan estratégico de GMCVE
titulado Destination Miami. El proceso del plan estratégico de GMCVE es un plan orientado a la
accién y con visién de futuro, disefiado para abordar problemas criticos para la industria de viajes y
turismode la cindad de Miami. El plan estratégico Destination Miamievaluari de cercalos activosy
desafios de la ciudad del sol para desarrollar una hoja deruta para impulsar la industria de viajesy
turismo en los préximos cinco afios. El proceso analizari las tendencias de la industria turistica de
IMiami y creard un plan para mantener la posicién del destino como una marca mundial altamente
deseada en un mercado competitivo en constante cambio.

Despejando dudas
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Greater Miami and Beaches recibe a un récord de 16.5 millones de visitantes nocturnos y
reportd 6.8 millones de viajeros diurnos en 2018.




B éxito esta vinculado a los programas de mercadeo que ayudan a impulsar la demanda y aumentan el nimero de visitantes

El récord en la industria turistica en 2018 fue impulsado por el gasto de los visitantes
internacionales.

El Greater Miami Convention & Visitors Bureau (GMCVB) ha anunciado que obtuvo un nuevo récord al
lograr 16.5 millones de visitantes nocturnos en 2018. Este es un aumento de + 3.5% en comparacion
con 2017, junto con 6.8 millones de viajeros diurnos para lograr un total 23.3 millones de visitantes. El
volumen récord de visitantes llevd a un impacto econdmico de casi § 18 mil millones, impulsado
principalmente por visitantes internacionales que contribuyeron con un estimado del 54% del impacto
econdmico total. Ver infografia;
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En 2018, el sector de viajes y hospitalidad empled un récord de 142,100 personas, mientras que el
mercado hotelero de Miami se ubicd en el top 10 de los 25 mercados hoteleros mas importantes de
los EE. UU. Segln STR. El Greater Miami and the Beaches hatid otro récord al vender 15.6 millones de
noches de hotel en 2018, lo que representa un aumento de + 1.5% en comparacion con 2017. Esto
hahla de |a fuerte demanda del destino.

El mercado internacional de visitantes nocturnos experimentd la mayor tasa de crecimiento, un +4,1%
en 2018 en comparacion con 2017. Los visitantes internacionales representaron el 35% del
mercado nocturno, con 5,8 millones de visitantes, y contribuyeron con aproximadamente el 54% del
gasto total de los visitantes debido a las largas estadias en el destino.



América Latina siguid siendo un mercado clave en 2018, generando los tres principales paises de
origen para los visitantes internacionales gque pasan la noche en el Gran Miami: Brasil, Colombia y
Argentina. Combinados, estos tres paises entregaron mas del 20% de los visitantes internacionales
durante la noche. Del mismo modo, América Latina como regidn representd el 45% del total de
visitantes durante la noche. Los visitantes nacionales durante la noche (sin incluir a los residentes de
la Florida) en 2018 representaron el 38% del total del mercado de visitantes durante la noche, con 6.2
millones de personas que viajaron al area de Miamiy representaron el 34% de los gastos de los
visitantes. La ciudad de Nueva York siguié siendo el mercado doméstico nocturno mas grande, con
una contribucidn de mas de 1.2 millones de visitantes o el 20% del mercado nocturno doméstico

total.

Este afio, el GMCVB evoluciond su metodologia de investigacion para incluir un analisis mas completo
de los clientes gue residen en la Florida, asi como del visitante que pasa el dia en el destino. Como
resultado, |a Vision general para visitantes e industria de 2018 brinda una vision mas profunda y
enrigquecedora sobre la industria de viajes y turismo de Miami. Las investigaciones muestran que el
residente de la Florida es un cliente Unico, pues el 90% viajan hacia el destino en contraste con el
cliente nacional e internacional. Debido a la singularidad del residente de la Florida, el GMCVB
clasifico a este grupo como su propio segmento, que no se incluira en el perfil del cliente nacional.
Al segmentar el perfil de visitantes de Miami en tres categorias: internacional, nacional y residente
de Florida, el GMCVB puede evaluar mejor los matices de cada mercado y crear mas programas de
marketing y ventas estratégicas enfocadas para atraer visitantes a Miami y sus playas. En 2018,
los visitantes nocturnos residentes de Florida que visitaron Miami fueron 4.5 millones o el 27% del
segmento del visitante nocturno y contribuy6 con $ 2 mil millones al impacto econémico total del
turismo.

También se obtuvieron importantes datos al analizar el cliente que pasa el dia en destino. Este cliente
no pasa la noche en el destino, pero ofrece un impacto econdmico positivo para la comunidad local al
comprar, comer o disfrutar de los museos y atracciones locales en el area. En 2018, hubo 6.8 millones
de visitantes diurnos en Miami. Los residentes de Florida aportaron la mayor parte de visitantes
“pasa dia" representando 2.8 millones del segmento. Los visitantes nacionales e internacionales
también pueden ser clasificados como visitantes diurnos cuando vuelan a otros mercados y
conducen a Miami por el dia. En 2018, los segmentos de viajes diurnos nacionales e internacionales
fueron de un tamafio similar, 2.1 millones del mercado nacional ¥ 1.9 millones de fuentes
internacionales.



"El mercado internacional sigue siendo un mercado priontario para Miami, mientras que vermos que la
cludad evoluciona como un destino preferido para jos residentes vy excursionistas de la Florida", dijo
William D. Talbert lll, CDME, Presidente y CEO de GMCVB. "Estamos orguliosos de ofrecer a nuestros
socios de fa industria local Jos estandares mas recientes y mas evolucionados para la investigacion e
informacion de la industria de viajes. Esta metodologia y enfoque expandidos brindan a nuestos
soclios y @ GMCVB una mejor perspectiva para crear programas de mercadotecnia v ventas mas
especificos”.

Los viajes en crucero como una razon para visitar Miarmi contindan creciendo, pues uno de cada 10
visitantes que viajan al destino es para subir a un crucero. durante el 2018 hubo un aumento del
+12.5% de los pasajeros en los puertos de Miami, que resulta en un récord de 6 millones de
pasajeros en cruceros. EI GMCVB se asocia con el puerto de Miami para crear programas gque
promocionen Cruise Capital of the World, asi como pre y post excursiones a lo largo del destino. El
GMCVYB también continud sus sdlidas alianzas con el Aeropuerto Internacional de Miami (MIA) en
2018, dando la bienvenida al nuevo servicio de todo el mundo, incluso desde Santa Marta, Colombia
con VivaAir Colombia aungue la ruta durd tan solo algunos meses; Brasilia y Fortaleza, Brasil con GOL
Lineas Aéreas; y ocho nuevas rutas de American Airlines, entre otras. Mas de 22 millones de
pasajeros llegaron a MIA en 2018, lo que resultd en un afio récord para las llegadas internacionales
de MIA, un aumento del + 2% respecto al 2017. En 2018, casi dos tercios de los visitantes nocturnos
gue viajaron a Miami llegaron por aire, lo que resaltd la importancia de MIA al ecosisterna del turismo
local.
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Miami rompe récord turistico

Greater Miami and Beaches recibe a un récord de 16.5 millones de visitantes nocturnos y
reportd 6.8 millones de viajeros diurnos en 2018
El récord en la industria turistica en 2018 fue impulsado por el gasto de los visitantes
internacionales



Bogotad, mayo de 2019.- El Greater Miami Convention & Visitors Bureau (GMCWVB) anuncid
hoy que obtuvo un nuevo récord al lograr 16.5 millones de visitantes nocturnos en 2018.
Este es un aumento de + 3.5% en comparacién con 2017, junto con 6.8 millones de
vigjeros diurnos para lograr un total 23.3 millones de visitantes, El volumen récord de
visitantes llevd a un impacto econdmico de casi § 18 mil millones, impulsado
principalmente por visitantes internacionales que contribuyeron con un estimado del 54%
del impacto econdmico total. En 2018, el sector de viajes y hospitalidad empled un récord
de 142,100 personas, mientras que el mercado hotelero de Miami se ubicd en el top 10
de los 25 mercados hoteleros mas importantes de los EE. UU. Segun STR. El Greater
Miami and the Beaches batid otro récord al vender 15.6 millones de noches de hotel en
2018, lo que representa un aumento de + 1.5% en comparacion con 2017, Esto habla de
|a fuerte demanda del destino.

El mercado internacional de visitantes nocturnos experimentd la mayor tasa de
crecimiento, un +4,1% en 2018 en comparacidn con 2017. Los visitantes internacionales
representaron el 35% del mercado nocturno, con 5,8 millones de visitantes, ¥
contribuyeron con aproximadamente el S4% del gasto total de los visitantes debido a las
largas estadias en el destino. América Latina siguid siendo un mercado clave en 2018,
generando los tres principales paises de origen para los visitantes internacionales que
pasan la noche en el Gran Miami: Brasil, Colombia v Argentina. Combinados, estos tres
paises entregaron mas del 20% de los visitantes internacionales durante la noche. Del
mismo modo, Ameérica Latina como regidn representd el 45% del total de visitantes
durante la noche. Los visitantes nacionales durante la noche (sin incluir a los residentes
de la Florida) en 2018 representaron el 38% del total del mercado de visitantes durante
la noche, con 6.2 millones de personas que viajaron al area de Miami y representaron el
34% de los gastos de los visitantes. La ciudad de Nueva York siguid siendo el mercado
domeéstico nocturno mas grande, con una contribucion de mas de 1.2 millones de
visitantes o el 20% del mercado nocturno domestico total.

Este afio, el GMCVE evoluciond su metodologia de investigacidn para incluir un analisis
mas completo de los clientes que residen en la Florida, asi como del visitante que pasa el
dia en el destino. Como resultado, la Visidon general para visitantes e industria de
2018 brinda una visidn mas profunda y enriquecedora sobre la industria de viajes y
turismo de Miami. Las investigaciones muestran que el residente de |a Florida es un
cliente unico, pues el 90% viajan hacia el destino en contraste con el cliente nacional e
internacional. Debido a la singularidad del residente de la Florida, el GMCVE clasificd a
este grupo como su propio segmento, que no se incluird en el perfil del cliente nacional.
Al segmentar el perfil de visitantes de Miami en tres categorias: internacional, nacional y
residente de Florida, el GMCVE puede evaluar mejor los matices de cada mercado y crear
mas programas de marketing vy ventas estratégicas enfocadas para atraer visitantes a
Miami y sus playas. En 2018, los visitantes nocturnos residentes de Florida que visitaron
Miami fueron 4.5 millones o el 27% del segmento del visitante nocturno y contribuyd con
$ 2 mil millones al impacto econdmico total del turismo.



También se obtuvieron importantes datos al analizar el cliente que pasa el dia en
destino. Este cliente no pasa la noche en el destino, pero ofrece un impacto econdmico
positivo para la comunidad local al comprar, comer o disfrutar de los museos y
atracciones locales en el drea. En 2018, hubo 6.8 millones de visitantes diurnos en Miami.
Los residentes de Florida aportaron la mayor parte de visitantes “pasa dia”
representando 2.8 millones del segmento. Los visitantes nacionales e internacionales
también pueden ser clasificados como visitantes diurnos cuando vuelan a otros mercados
y conducen a Miami por el dia. En 2018, los segmentos de viajes diurnos nacionales e
internacionales fueron de un tamafio similar, 2.1 millones del mercado nacional ¥ 1.9
millones de fuentes internacionales.

"El mercado internacional sigue siendo un mercado prioritario para Miami, mientras que
vemnos que la ciudad evoluciona como un destino preferido para los residentes vy
excursionistas de la Florida", dijo William D. Talbert III, COME, Presidente y CEO de
GMCVB. “"Estamos orgullosos de ofrecer a nuestros socios de la industria local los
estandares mas recientes vy mas evolucionados para la investigacion e informacidn de la
industria de viajes. Esta metodologia ¥ enfoque expandidos brindan a nuestros socios y
a GMCWVB una mejor perspectiva para crear programas de mercadotecnia y ventas mas
especificos ".

Los viajes en crucero como una razon para visitar Miami contindan creciendo, pues uno
de cada 10 visitantes que viajan al destino es para subir 3 un crucero. durante el 2018
hubo un aumento del +12.5% de los pasajeros en los puertos de Miami, que resulta en
un récord de 6 millones de pasajeros en cruceros. El GMCWB se asocia con el puerto de
Miami para crear programas que promocionen Cruise Capital of the World, asi como pre y
post excursiones a lo largo del destino. El GMCWVB también continud sus sdlidas alianzas
con el Aeropuerto Internacional de Miami (MI&) en 2018, dando la bienvenida al nuevo
servicio de todo el mundo, incluso desde Santa Marta, Colombia con Vivaair Colombia
aunqgue la ruta durd tan solo algunos meses; Brasilia y Fortaleza, Brasil con GOL Lineas
Aereas; y ocho nuevas rutas de american Airlines, entre otras. Mas de 22 millones de
pasajeros llegaron a MIA en 2018, lo que resultd en un afio récord para las llegadas

internacionales de MIA, un aumento del + 2% respecto al 2017. En 2018, casi dos
tercios de los visitantes nocturnos que viajaron a Miami llegaron por aire, lo que resaltd
la importancia de MIA al ecosistemna del turismo local.



En 2018, GMCWVB continud con su iniciativa "Los Hoteles Primero", posicionando a los
hoteles en el centro de los esfuerzos globales del mercadeo y marca, aumentando la
conveniencia y |a demanda del mercado hotelero de Miami. En 2018, |a ciudad del sol
tuvo la tasa mas alta de crecimiento en ADR (tasa diaria promedio) entre los 25
principales mercados hoteleros de EE. UU., aumentando el +6.1% respecto al 2017,
produciendo un ADR promedio de $ 199.35 en 2018. El destino finalizd el afio con una
tasa de ocupacion hotelera promedio de 76.7%, un aumento de +0.3% en comparacion
con 2017. Los cambios en Ocupacion y ADR resultaron en RevPAR ( ingresos por
habitacion disponible) de $ 152.81, lo que supone un aumento general de + 6.3% para
Miami v sus playas. Similar a ADR, RevPAR crecid sustancialmente y se ubicd en el
segundo lugar en tasa de crecimiento para el afio entre los 25 principales mercados
hoteleros de EE. UU.

La demanda de |a marca Miami and Beaches se mantuvo fuerte en 2018 con un aumento
del inventario de hoteles del + 4.2% , alcanzando un total de 57,415 habitaciones en
2018. Miami rompid otro récord en 2018 al vender 15.6 millones de noches de hotel en
2018, lo que supone un incremento del + 1,5% respecto al afio anterior. En 2018, la
ciudad del sol se clasificd entre las 10 principales en las tres categorias principales
{Ocupacion, ADR y RevPAR) en comparacion con los 25 mercados hoteleros mas
importantes de EE. UU, Por STR.

El éxito de la industria hotelera v de viajes esta directamente vinculado a los programas
de mercadeo del destino que ayudan a impulsar la demanda y aumentan el ndmero de
visitantes a Miami. En 2018, GMCVB continud con su campafia de marketing ¥ marca
"Found in Miami", una camparfia nacional e internacional de publicidad y destino que
habla de las auténticas experiencias de viaje. La campafia invita a los viajeros a
profundizar en el corazon de Miami v descubrir las riquezas culturales de los vecindarios
de la ciudad. La campana alienta a los visitantes a quedarse mas tiempo y descubrir
experiencias auténticas.

"Nuestra estrategia de mercadeo en el vecindario alienta a los visitantes a permanecer
mas tiempo en Miami, extendiendo aun mas la riqueza del turismo”, dijo Bruce Orosz,
Presidente de |3 Junta de GMCVB. “Ya se trate de un visitante que va pasar el dia que va
al destino para experimentar un barrio durante unas horas, o un visitante internacional
gue permanece durante varios dias. La autenticidad de la ciudad es un conductor del
fuerte turismo vy atrae a visitantes de todo el mundo”



Con la reciente apertura del recientemente renovado del Centro de Convenciones de
Miami Beach (MBCC) que tuvo una inversion de ¢ 625 millones de ddlares y la aprobacidon
para la construccion de un nuevo hotel, el GMCVE est3 impulsando el fuerte impacto
econdmico local generado por la industria de las reuniones. GMCWE continuarad las
campanas de marketing estratégico dirigidas a |a industria de reuniones para incluir
ventas, relaciones publicas, publicidad y programas digitales para atraer convenciones de
toda la ciudad al destino.

La industria de reuniones, junto con la parte de ocio del negocio turistico de Miami, se
encuentra actualmente en una evaluacion cercana durante el proceso del plan
estratégico de GMCVE titulado Destination Miami. El proceso del plan estratégico de
GMCVB es un plan orientado a la accion v con vision de futuro, disefiado para abordar
problemas criticos para la industria de viajes y turismo de la ciudad de Miami. El plan
estratéagico Destination Miami evaluara de cerca los activos y desafios de |a ciudad del sol
para desarrollar una hoja de ruta para impulsar |a industria de viajes y turismo en los
proximos cinco anos. El proceso analizara las tendencias de |a industria turistica de Miami
y creara un plan para mantener la posicion del destino como una marca mundial
altamente deseada en un mercado competitivo en constante cambio.

Para obtener mds informacién sobre la iniciativa del Plan Estratégico de GMCVE,
visite www.DestinationMiami.org.

#FoundinMiami
Twitter/Instagrarm @MiamiandBeaches
Facebook @VisitMiami
Youtube/Pinterest/Flickr/Google @Miamiandthebeaches

Linkedin @GreaterMiamiConvention8VisitorsBureau
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Acerca de The Greater Miami Convention & Visitors Bureau:

The Greater Miarmi Convention & Visitors Bureau (GMCVB) es una organizacidén acreditada de ventas
y mercadeo sin fines de lucro cuya misién es atraer visitantes a Greater Miami and the Beaches para
el ocio, los negocios y las convenciones. Para obtener una guia de vacaciones, visite nuestro sitio
web en www.MiamiandBeaches.com o llame al 1-888-76-Miami (solo EE. UU./Canad3) o al 305-447-
7777. Para llegar a las oficinas de GMCVE marque 305-539-3000. Los planificadores de reuniones
pueden llamar al 1-800-933-8442 (solo EE. WU, [ <Canadd) o al 305-539-3071 o
visitar www.MiarmiMeetings.com. Para involucrarse mas con Miami v las Playas, dnase a3 la
conversacion siguiéndonos en nuestros canales de redes sociales
en FacebookTwitter, Instagram Pinterest.
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Greater Miami and Beaches te invita a descubrir el encanto de los hoteles boutiques
en la ciudad del sol
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Greater Miami and Beaches te invita a descubrir el
encanto de los hoteles boutiques en la ciudad del sol
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Bogota, abril de 2019.- Los hoteles boutique vienen en todas las formas y tamanos,
desde lo moderno a lo retro. Algunos son escondites relajados y aislados, mientras que
otros estan ubicados para ver y ser visto. slgunos ofrecen servicios completos con todos
los servicios bajo el sol y otros se centran en hacer algunas cosas realmente bien y dejar
el resto para que usted lo descubra en |a ciudad.



El objetivo de los hoteles boutique es crear un mundo Unico para los visitantes con una
atencidn personalizada a3 |a hospitalidad. Normalmente son hoteles independientes con
un numero significativamente menor de habitaciones que las grandes marcas o los
lujosos resorts, pero incluso grupos hoteleros como Marriott, Thompson y W estan
respondiendo a esta tendencia de hoteles con experiencias de boutique eclécticas
propias.

Miami es una ciudad privilegiada para estancias de hoteles boutique, con una coleccidn
de propiedades repletas de caracter y variedad. Aqui estdn algunas de las boutiques
mas dinamicas y unicas en Miami,

El 18 rooms de Sense Beach House esta ubicado en el tranquilo vy residencial vecindario
SoFi de South Beach. Este hotel boutique estd disefiado para que usted se sienta como
si estuvieras registrandose en la casa de la playa de un amigo durante el fin de semana,
pero con un toque de glamour incluido, pues est3 decorado con tonos suaves de azul y
mesas de madera blancas. Ademas tiene estantes llenos de objetos y curiosidades
nauticas vy libros de tapa dura, el ambiente del vestibulo es mas fresco que el nedn de
South Beach.

Por otra parte, el restaurante del hotel boutique Local House es uno de los favoritos
entre los lugarefios. Esto de debe a que sirve comida fresca y baja en calorias (piense
en camarones, croquetas de queso de cabra y truchas de lago) ademads, cuenta con un
encantador patio frontal y con una sala de juegos, tablas de remo de uso gratuito v una
hermosa piscina en |la azotea con vistas al océano al otro lado de |a calle.




Asi mismo, esta el completamente renovado, Circa39. Este es el nuevo hotel de la
cuadra de Collins Avenue, frente a la playa. Con una bonita estética de disefio bohemio,
el hotel de 97 habitaciones ofrece una estancia acogedora y elegante.

El WunderBar de este hotel ofrece en el lobby una deliciosa combinacion de bebidas que
seguramente causaran una fiesta en su paladar y haran que sus vacaciones tengan un
buen comienzo. Incluso hay un Wunder Garden secreto donde puede relajarse en un
oasis de calma bajo un exuberante y tropical dosel. Con lujosas asoleadoras y sombrillas
de flores, la piscina en el lugar también es un gran escape, El restaurante del hotel Jules
Kitchen es un gran recomendado que seguro le encantara.

Finalmente en Miami estd Una joya especial en el barrio Upper East Side, The Vagabond
Hotel es un ejemplo restaurado de la arguitectura moderna de Miami (MiMo). El
Vagabond que solia ser un antiguo motel y ahora tiene todas las caracteristicas de la
estética de MiMo, desde su signo de nedn kitsch hasta dangulos agudos ludicos, acentos
del ala delta y una interaccion entre el interior y el exterior con pasillos, balcones vy
patios.

Ubicado en el encantador camino peatonal de Espafiola Way en el corazdn de South
Beach, El Paseo Hotel es un hotel boutique ubicado en medio de siete villas de estilo
renacentista mediterrdneo. Con una fachada rosa, techos de tejas espafiolas, toldos a
rayas y ventanas arqueadas que se abren a los balcones El Paseo deja una
encantadora primera impresion. El pintoresco lobby v el drea de recepcidon cuentan con
pisos de baldosas espanolas con una llamativa pared de mosaico.



En la planta superior, una biblioteca bafiada por el sol sirve de saldn con sillas de mimbre
acolchadas y puertas de vidrio que se abren a un balcdn con vistas a Espanola Way.
Disfrute el happy hour de vino cortesia todas las noches a partir de las 6 p.m. hasta las 7
p.m., asi como café de cortesia todas las mafanas. Si desea mantenerse en forma
mientras esta de vacaciones, tendra acceso con descuento a Crunch Fitness cercano.

Mo olvide visitar la pagina de GMCVE miamiandbeaches.comn para entrarse de todos los planes ¢
eventos que tiene preparada la ciudad de Miami para usted. Siganos en nuestras redes:

#FoundinMiami
Twitter/Instagram @MiamiandBeaches
Facebook @VisitMiami
Youtube/Pinterest/Flickr/Google @Miamiandthebeaches
Linkedin @GreaterMiamiConvention8\VisitorsBureau
ok
Acerca de The Greater Miami Convention & Visitors Bureau:

The Greater Miami Convention & Visitors Bureau (GMCVB) es una organizacién acreditada de ventas
v mercadeo sin fines de lucro cuya misién es atraer visitantes a Greater Miami and the Beaches para
el ocio, los negocios y las convenciones, Para obtener una quia de vacaciones, visite nuestro sitio
web en www.MiamiandBeaches.com o llame al 1-888-76-Miami (solo EE. UU./Canada) o al 305-447-
7777. Para llegar a las oficinas de GMCVB marque 305-539-3000. Los planificadores de reuniones
pueden llamar al 1-800-933-8448 (solo EE. UU, / Canadd) o al 305-539-3071 o

Notingenio
02/05



Miami rompe récord en la industria turistica en 2018

May 2, 2019 |

El Greater Miami Convention & Visitors Bureau (GMCVB) anuncid que obtuvo un nuevo récord al lograr 16.5 millones
de visitantes nocturnos en 2018. Este es un aumento de + 3.5% en comparacion con 2017, junto con 6.8 millones de
viajeros diurnos para lograr un total 23.3 millones de visitantes.

El volumen récord de visitantes llevé a un impacto econdmico de casi $ 18 mil millones, impulsado principalmente por
visitantes internacionales que contribuyeron con un estimado del 54% del impacto econémico total.

En 2018, el sector de viajes y hospitalidad empled un récord de 142,100 personas, mientras que el mercado hotelero
de Miami se ubico en el top 10 de los 25 mercados hoteleros mas importantes de los EE. UU. Segun STR. El Greater
Miami and the Beaches batio otro récord al vender 15.6 millones de noches de hotel en 2018, lo que representa un
aumento de + 1.5% en comparacion con 2017. Esto habla de la fuerte demanda del destino.

aaiig

El mercado internacional de visitantes nocturnos experimento la mayor tasa de crecimiento, un +4,1% en 2018 en
comparacion con 2017. Los visitantes internacionales representaron el 35% del mercado nocturno, con 5,8 millones de
visitantes, y contribuyeron con aproximadamente el 54% del gasto total de los visitantes debido a las largas estadias
en el destino.

Ameérica Latina siguid siendo un mercado clave en 2018, generando los tres principales paises de origen para los
visitantes internacionales que pasan la noche en el Gran Miami: Brasil, Colombia y Argentina. Combinados, estos tres
paises entregaron mas del 20% de los visitantes internacionales durante la noche.



Del mismo rmodo, América Latina como region represento el 45% del total de visitantes durante la noche. Los
visitantes nacionales durante la noche (sin incluir a los residentes de la Florida) en 2018 representaron el 38% del
total del mercado de visitantes durante la noche, con 6.2 millones de personas que viajaron al area de Miami y
representaron el 34% de los gastos de los visitantes. La ciudad de Nueva York siguio siendo el mercado dornéstico
nocturno mas grande, con una contribucion de mas de 1.2 millones de visitantes o el 20% del mercado nocturno
domeéstico total.
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MIAMI BUREAU.
Mas novedades en el
multifacético destino

Aperturas de hoteles y
sorpresas en el drea de
deportes son algunas
de las noticias que
dieron a conocer del
destino estadounidense.

on un gran nimero de no-

vedades, Joe Docal, di-
rector de Ventas para Latino-
américa y el Caribe del Grea-
ter Miami Convention & Visi-
tors Bureau (Gmevb), habléd
con La Agencia de Viajes res-
pecto a las proximas apertu-
ras en el destino.

“Para el afio que viene uno
delos eventos grandesque te-
nemos es el Super Bowl, que
va a ser el nimero 11 en Mia-
mi. Hace 10 afios que no te-
niamos uno, pero se han rea-
lizado mds Super Bowis en el
destino de Miami que en cual-

Vi

Joe Docal.

hace dos afos atras remode-
laron y basicamente abrieron
una terminal nueva. También
en 2020 comenzara aoperarla
nueva linea de cruceros Virgin
Voyages, de Richard Branson,
y ellos también van a construir
unanueva terminal propia. Dis-
ney también esté consideran-
do operar todo el afo desde
Miami, y no como ahora que
solo lo hacen en temporada”.



quier otra ciudad en Estados
Unidos. Pero también el afo
que viene va a ser una doble
celebracion porque es el cen-
tenario de la NFL. Por otro la-
do, el préximo afo también
arranca la temporada del nue-
vo equipo de fatbol que tene-
mos en Miami, que es el equi-
pode David Beckham, asique
en 2020 comienzara el futbol
soccer”.

PUERTOS RENOVADOS.
Respectoal puerto de Mia-
mi, el director de Ventas en-
fatizé que “en noviembre de
2018 abri6 la terminal nueva
de Royal Caribbean para reci-
bir el Symphony of the Seas.
También Norwegian Cruises
Line esta construyendo una
terminal nueva y MSC ha soli-
citado 16 acres al condado de
Miami Dade para construiruna
terminal nueva, porque ellos

APERTURAS EN MIAMI.

“Seguimos ampliando la
oferta de hoteles en todo lo
que es el Gran Miamiy las pla-
yas. Hay muchos hoteles de
todo tipo de presupuesto. El
mayor crecimiento ha sido en
la zona del aeropuerto; mien-
tras que en el centro sigue cre-
ciendo tambiénloque es la zo-
na de Brickell, en el midtown,
con nuevos hoteles, ofertas y
opciones de hoteles”, aseve-
ré Docal.

El arte y la cultura también
cobran fuerza. “Ahora tene-
mos un nuevo director, John
Copeland, que es nuestro di-
rector de Turismo y de Cultu-
ra. Y el otro segmento al que
le estamos dando mucho en-
foque es al Lgbtq+, donde
contamos con un nuevo di-
rector solamente manejando
ese segmento, Dan Rios”, fi-
nalizo el directivo.®

A un viaje de distancia
08/05

miércoles, 8 de mayo de 2019

DISFRUTE UNA CENA DE NUEVE ESTRELLAS MICHELIN EN MIAMI

Creada en Suiza en el W Verbier en 2015,
Haute Cuisine hard su debut en
Norteamérica en el impresionante Bal
Harbour del 8 al 11 de mayo de 2019.
Durante cuatro dias increibles el evento
contaran con seis chefs internacionales que
suman nueve estrellas Michelin entre ellos.
Adernas, habrd oportunidades para asistir a una de las seis clases de cocina
privadas, cada una dirigida por uno de los chefs, asi como una de las cuatro
cenas exclusivas preparadas por estos increibles artistas culinarios. Todos los
eventos se llevaran a cabo en los famosos restaurantes de Bal Harbour, como
Le Zoo y The Ritz Carlton. Para mas informacidn, vwww.BalHarbourFlorida.com

Para obtener mas informacion sobre visite

miamiandbeaches.com

la ciudad de Miami ,
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miércoles,8de mayode2019

DISFRUTE UNA CENA DE NUEVE ESTRELLAS MICHELIN EN MIAMI

Creada en Suiza en el W Verbier en 2015, Haute Cuisine hari su
debut en Norteamérica en el impresionante Bal Harbour del 8al
11 de mayo de 2019. Durante cuatro dias increibles el evento
contarin con seis chefs internacionales que suman nueve E s
estrellas Michelin entre ellos. Ademdis, habri oportunidades —

para asistir aunade las seis clases de cocina privadas, cadauna _
dirigida por uno de los chefs, asi como una de las cuatro cenas

exclusivas preparadas por estos increibles artistas culinarios.

Todos los eventos se llevarin a cabo en los famosos restaurantes de Bal Harbour, come Le Zoo y The
Ritz Carlton. Para mis informacién, www.BalHarbourFlorida.com

-3

Paraobtener mas informacion sobre la cindad de Miarmi, visite rniamiandbeaches.com
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£l food hall Time Out Market Miami abre sus puertas en mayo

El food hall Time Out Market Miami abre sus puertas en mayo

L
<
4
gt

Bogota, mayo de 2019.- Situado en Lincoln Road, en South Beach, el Time Out Market
Miami anuncid que abrird sus puertas el 9 de mayo de 2019. El food hall brindara lo mejor
de la ciudad bajo un mismo techo: sus mejores cocineros, bebidas y experiencias
culturales.

& lo largo de 18,000 pies cuadrados, habra 18 restaurantes, una cocina de demostracion
y tres bares. Los clientes podran elegir entre obras maestras culinarias asequibles,
deliciosos tacos, platos veganos, tazones de sushi, pasteleria y mucho mas.

Time Out Market Miami también reveld sus adiciones finales a su linea estelar: el chef
Norman Van Aken, ganador del premio James Beard, presentard su concepto de pizza
Beach Pie y el chef Miguel Massens, uno de los mejores chefs secretos mejor guardados
de Forbes Miami.

Residencia de tres meses en la cocina de demostracion. Los galardonados chefs
premiados v los mas queridos restauradores incluyen a Jeremy Ford, &ntonio Bachour,
Giorgio Rapicavoli, Suzy Battle of Azucar ¥y mas. Los restaurantes incluyen Coyo Taco,
Love Life Café, Miami Smoker v mas. Para obtener mas informacidn y horarios de
atencion, visite https: ffwww .timeoutmarket.com/miami/

Corporatenews
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Greater Miami and Beaches le invita a disfrutar una cena de nueve estrellas Michelin
en la ciudad del sol

& corporatnews [ 20 days ago B9 corporativo, estrellas-Michelin, Haute

Greater Miami and Beaches le invita a disfrutar una cena de nueve estrellas
Michelin en la ciudad del sol

BAL HARBOUR EDITION

THE ULTIMATE GASTRONOMIC
ExrFEmIENCE

W VERBIER 'S BAL HARBOUR
APRIL 3-6, 2019 BAL HARBOUR MAY 8-11 ;nl-a

Ty

Bogota, mayo de 2019.- Creada en Suiza en el W Verbier en 2015, Haute Cuisine hara su
debut en Norteamérica en el impresionante Bal Harbour del 8 al 11 de mayo de 2019.
Durante cuatro dias increibles el evento contaran con seis chefs internacionales que
suman nueve estrellas Michelin entre ellos. Ademas, habra oportunidades para asistir a
una de las seis clases de cocina privadas, cada una dirigida por uno de los chefs, asi
como una de las cuatro cenas exclusivas preparadas por estos increibles artistas
culinarios. Todos los eventos se llevaran a cabo en los famosos restaurantes de Bal
Harbour, como Le Zoo ¥ The Ritz Carlton. Para mas
informacion, www .BalHarbourFlorida.com

Mix news Colombia
08/05



miércoles,Sde mayode 2019

DISFRUTE UNA CENA DE NUEVE ESTRELLAS MICHELIN EN MIAMI
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Localizado en Lincoln Road, en South Beach, el Time Out Market
Miami anuncidé que abriri sus puertas el g de mayo de 2019. El
food hall brindari lo mejor de la cindad bajo un mismo techo: sus
mejores cocineros, bebidas y experiencias culturales. A lo largo
de 18,000 pies cuadrados, habri 18 restaurantes, una cocina de
demostracion y tres bares.

Los clientes podrin elegir entre obras maestras culinarias
asequibles, deliciosos tacos, platos veganos, tazones de sushi,
pasteleria y mucho mais, Time Out Market Miami también reveld
sus adiciones finales a su linea estelar: el chef Norman Van

Aken, ganador del premio James Beard, presentari su conceptode pizza Beach Pie y el chef Miguel
Massens, uno de los mejores chefs secretos mejor guardados de Forbes Miami. Residencia de tres
meses en la cocina de demostracién. Los galardonados chefs premiados y los mas queridos
restauradores incluyen a Jeremy Ford, Antonio Bachour, Giorgio Rapicavoli, Suzy Battleof Azucary
mas. Los restaurantes incluyen Coyo Taco, Love Life Café, Miami Smoker y mis. Para obtener mas
informacién y horarios de atencidn, visite https:/ /www.timeoutmarket.com/miamif
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Miami rompe récord turfstico

Btechnocio 9 mayo, 2019

§ destinos Greater Miami and Beaches Miami réconrd turfstico turismo vacaciones viajes visitantesnocturnos

Greater Miami and Beaches recibe a un récord de 16.5 millones de visitantes nocturnos y reporté 6.8 millones de vigjeros diurnos en
2018

El Greater Miami Convention & Visitors Bureau (GMCVB) anuncié que obtuvo un nuevo récord 3l lograr 16.5 millones de
visitantes nocturnos en 20418. Este s un aumento de + 3.5% en comparacidn con 2017, junta con 6.8 millones de viajeras
diurnos para lograr un total 23.3 millones de visitantes. El volumen récord devisitantes llevé a un impacto econémico decasi $
18 mil millones, impulsado principalmente por visitantes internacionales que contribuyeron con un estimado del 54% del
impacto econdmico total. En 2018, el sector deviajes y hospitalidad empled un récord de 142,100 personas, mientras que el
mercado hotelera de Miami se ubicé en eltop 10 delos 25 mercados hoteleros mésimportantes de losEE. UU. Seg(n STR. El
Greater Miami and the Beaches batié otro récord al vender 15.6 millones de noches de hotel en 2018, lo que representa un
aumento de + 1.5%en comparacién con 2017, Esto habla de la fuerte demanda del destino.



El mercado internacional de visitantes nocturnos experimentd |a mayor tasa de crecimiento, un +4,1% en 2018 en
comparacién con 2017, Los visitantes internacionales representaron el 35% del mercado nocturno, con 5,8 millones de
visitantes, y contribuyeron con aproximadamente el 54% del gasto total de los visitantes debido 3 las largas estadias en el
destino. América Latina siguid siendo un mercado clave en 2018, generando los tres principales palses de origen para los
visitantes internacionales que pasan la noche en el Gran Miami: Brasil, Colombia y Argentina. Combinados, estos tres palses
entregaron més del 20% de los visitantes internacionales durante |la noche. Del mismo modo, América Latina como regién
representd el 45% del total devisitantesdurante |a noche. Losvisitantes nacionalesdurantela noche (sin incluir a los residentes
dela Florida) en 20118 representaron el 38%del total del mercado de visitantesdurantela noche, con 6.2 millones de personas
que vigjaron 3l drea de Miami yrepresentaron el 34% de los gastos de los visitantes. La ciudad de Nueva York siguié siendo el
mercado doméstico nocturno més grande, con una contribucién de més de 1.2 millones de visitantes o el 20% del mercado
nocturno doméstico total.

Este afio, €l GMCVE evoluciond su metodologla de investigacidn para incluir un anélisis més completo de los clientes que
residen en |a Florida, asf como del visitante que pasa el dia en el destino. Como resultado, |a Visién general para visitantes e
industria de 2018 brinda una visién mis profunda ¥ enriquecedora sobre |a industria de viajes y turismo de Miami. Las
investigaciones muestran que €l residentede la Florida es un cliente Gnico, puesel 90% viajan hacia el destino en contrastecon
el cliente nacional einternacional. Debido 3 la singularidad del residente dela Florida, €l GMCVE clasificé 3 este grupo como su
propio segmento, que no se incluird en el perfil del cliente nacional. Al segmentar el perfil de visitantes de Miami en tres
categorfas: internacional, nacional y residente de Florida, el GMCVE puede evaluar mejor los matices decada mercado ycrear
més programas de marketing y ventas estratégicasenfocadas para atraer visitantes a Miamiy sus playas. En 2018, losvisitantes
nocturnos residentes de Florida que visitaron Miami fueron 4.5 millones o el 27% del seemento del visitante nocturno vy
contribuyé con $ 2 mil millones al impacto econdmico total del turismo.

También se obtuvieron importantes datos al analizar el cliente que pasa el dia en destino. Este cliente no pasa la noche en el
destino, pero ofrece un impacto econdmico positivo para la comunidad local al comprar, comer o disfrutar de los museos y
atraccioneslocales en el drea. En 2018, hubo 6.8 millones devisitantes diurnosen Miami. Los residentesde Florida aportaron
la mayor parte de visitantes “pasa dfa” representando 2.8 millones del segmento. Los visitantes nacionales e internacionales
también pueden ser clasificados como visitantes diurnos cuando vuelan a otros mercados y conducen a Miami por el dfa. En
2018, los segmentos de viajes diurnos nacionales e internacionales fueron de un tamafio similar, 2.1 millones del mercado
nacionaly 1.9 millonesde fuentes internacionales.

<El mercado internacional sigue siendo un mercado prioritario para Miami, mientras que vemos que |a ciudad evoluciona
como un destino preferido para los residentes y excursionistas dela Floridas, dijo William D. Talbert 111, COME, Presidente v
CEO de GMCVB. “Estamos orgullosos de ofrecer a nuestros socios de 13 industria local los estdndares mas recientes y mis
evolucionados para la investigacién e informacién dela industria de viajes. Esta metodologla yenfoque expandidos brindan a
nuestros sociosy a GMCVE una mejor perspectiva para crear programasde mercadotecnia y ventas misespecMcoss.



Los viajes en crucero como una razdn para visitar Miami continGan <reciendo, pues uno de cada 10 visitantes que viajan al
destino es para subir 3 un crucero. duranteel 20418 hubo un aumento del +12.5% delos pasajerosen los puertos de Miami, que
resulta en un récord de 6 millonesde pasajeros en cruceros. El GMCVE se asocia con el puerto de Miami para crear programas
que promocionen Cruise Capital of the World, asf como pre v post excursiones a lo largo del destino. El GMCVE también
continud sus sélidas alianzascon el Aeropuerto Internacional de Miami (MIA) en 2018, dando 1a bienvenida al nuevo servicio
de todo el mundo, incluso desde Santa Marta, Colombia con VivaAir Colombia aunque la ruta duré tan solo algunos meses;
Brasilia y Fortaleza, Brasil con GOL Lineas Aereas; y ocho nuevasrutasde American Airlines, entreotras. M4sde 22 millonesde
pasajerosllegaron a Ml A en 2018, lo que resulté en un afio récord para las llegadas internacionalesde MIA, un aumento del +
2% respecto al 2017 En 20118, casidostercios delosvisitantes nocturnos que viajaron a Miami llegaron por aire, lo que resalté
laimportancia de MIA al ecosistema del turismo local.

En 2018, GMCWVE continué con su iniciativa «Los Hoteles Primeros, posicionando a los hoteles en el centro de los esfuerzos
globalesdel mercadeoy marca, aumentando |3 conveniencia yla demanda del mercado hotelero de Miami. En 2018, la ciudad
del sol tuvo |a tasa més alta de crecimiento en ADR (tasa diaria promedio) entrelos 25 principales mercados hoteleros de EE.
UU. aumentando el +6.1% respecto al 2017, produciendo un ADR promedio de § 199.35 en 2018. El destino finalizé el afio
con una tasa de ocupacién hotelera promedio de 76.7%, un aumento de +0.3% en comparacidén con 2017. Los cambios en
Ocupaciény ADR resultaron en RevPAR [ ingresos por habitacidn disponible) de $ 152.81, lo que supone un aumento general
de + 6.3% para Miami y sus playas. Similar 3 ADR, RevPAR crecié sustancialmente y se ubicé en el segundo lugar en tasa de
crecimiento para el afio entrelos 25 principales mercados hotelerosde EE. UU.

La demanda de |la marca Miami and Beaches se mantuvo fuerte en 2018 con un aumento del inventario de hoteles del + 4.2%,
alcanzando un total de 57,415 habitacionesen 20418, Miami rompidé otro récord en 20418 al vender 15.6 millones de nochesde
hotel en 2018, lo que supone un incremento del + 1,5% respecto al afio anterior. En 2018, 13 ciudad del sol se clasificé entrelas
10 principales en |as tres categor(as principales (Ocupacidn, ADR y RevPAR) en comparacién con los 25 mercados hoteleros
misimportantesde EE. UU. Por STR.

El éxito dela industria hotelera y deviajes estd directamente vinculado a los programas de mercadeo del destino que ayudan a
impulsar la demanday aumentan el nomero devisitantes a Miami. En 2018, GMCVEB continud con su campania de marketing y
marca «Found in Miamis, una campania nacional e internacional de publicidad y destino que habla de las auténticas
experienciasde viaje. La campania invita 3 losviajeros 3 profundizaren el corazén de Miamiy descubrir las riquezasculturales
delosvecindariosdelaciudad. Lacampafia alienta a los visitantes a quedarse mistiempo y descubrir experiencias auténticas.

zMNuestra estrategia de mercadeo en el vecindario alienta 3 losvisitantes 3 permanecer méstiempo en Miami, extendiendo aan
miésla riquezadel turismos, dijo Bruce Orosz, Presidente dela Junta de GMCVB. “Ya se tratede un visitanteque va pasar el dfa
que va 3l destino para experimentar un barrio durante unas horas, o un visitante internacional que permanece durantevarios
dfas. La autenticidad de la ciudad esun conductor del fuerteturismo y atrae a visitantesde todo el munda”.

Con |3 reciente apertura del recientemente renovado del Centro de Convenciones de Miami Beach (MBCC) que tuvo una
inversién de $ 625 millones de délaresy |a aprobacién para la construccién de un nuevo hotel, el GMCVB estd impulsando el
fuerte impacto econdmico local generado por la industria de las reuniones. GMCVE continuard las campafias de marketing
estratégico dirigidas a |3 industria de reuniones para incluir ventas, relaciones pGblicas, publicidad y programasdigitales para
atraer convencionesdetoda la ciudad al destino.

La industria de reuniones, junto con la parte de ocio del negocio turfstico de Miami, se encuentra actualmente en una
evaluacién cercana durante el proceso del plan estratégico de GMCVE titulado Destination Miami. El proceso del plan
estratégico de GMCVE es un plan orientado a la accidn ycon visién defuturo, disefiado para abordar problemas criticos para
la industria de viajes y turismo de |3 ciudad de Miami. El plan estratégico Destination Miami evaluars de cerca los activos y
desaffos de |a ciudad del sol para desarrollar una hoja de ruta para impulsar 3 industria de viajes y turismo en los préximos
cinco afios. El proceso analizars lastendenciasde |a industria turfstica de Miami y crears un plan para mantener |a posicién del
destino como una marca mundial altamente deseada en un mercado competitivo en constantecambio.

De viaje
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Greater Miami and Beaches recibe a un récord de 16.5 millones de visitantes nocturnas y reportd 6.8 millones de viajeras
diurnosen 2018

El Greater Miami Convention & Visitors Bureau (GMCVE) anuncié que cbtuvo un nueve récord al lograr 16.5 millones
de visitantes nocturnos en 2018. Este es un aumento de + 3.5% en comparacién con 2017, junte con 4.8 millones de
viajeros diurnos para lograr un total 23.3 millones de visitantes. El volumen récord de visitantes llevé a un impacte
econémico de casi $ 18 mil millones, impulsado principalmente por visitantes internacionales que contribuyeron con
un estimado del 54% del impacto econémico total. En 2018, el sector de viajes y hospitalidad empleé un récord de
142,100 personas, mientras que &l mercado hotelero de Miamise ubicéen el top 10de los 25 mercados hoteleros mas
importantes de los EE UU. Segln STR. El Greater Miamiand the Beaches batié otro récord al vender 15.6 millones de
noches de hotel en 2018, lo que representa un aumento de + 1.5% &n comparacién con 2017. Esto habla de |a fuerte
demanda del destinc.



El mercado internacional de visitantes nocturnos experimenté la mayor tasa de crecimiento, un +4,13% en 2018 en
comparacién con 2017. Los visitantes internacionales representaron el 35% del mercado nocturno, con 5,8 millones de
visitantes, y contribuyeron con aproximadamente el 54% del gasto total de los visitantes debido a las largas estadlas
eneldestino. América Latina siguiésiendo un mercadoclave en 2018, generando los tres principales palses de crigen
para los visitantes internacionales que pasan la noche en el Gran Miami: Brasil, Colombia y Argentina. Combinados,
estos tres pafses entregaron més del 2096 de los visitantes internacicnales durante la noche. Del misme mode,
América Latina como regién represents el 453 del total de visitantes durante la noche. Los visitantes nacionales
durante la noche (sin incluir a los residentes de |a Florida) en 2018 representarcn el 38% del total del mercade de
visitantes durante la noche, con 6.2 millones de personas que viajaron al 4rea de Miamiy representaron el 34% de los
gastos de los visitantes. La ciudad de Nueva York siguié siendo el mercado doméstico nocturno més grande, con una
contribucién de mas de 1.2 millones de visitantes o el 20% del mercado necturno doméstice total.

Este afic,el GMCVB evolucionésu metedelogla de investigacién para incluir un anélisis mas complete de los clientes
que residen en la Florida,asl como del visitante que pasa el dfa en el destine. Como resultado, la Visién general para
visitantes e industria de 2018 brinda una visién m4s profunda y enriquecedora sobre la industria de viajes y turismo
de Miami. Las investigaciones muestran que el residente de |a Florida es un cliente Gnico, pues &l 90% viajan hacia el
destinc en contraste con el cliente nacional e internacional. Debido a la singularidad del residente de la Florida, el
GMCVE clasificé a este grupo como su propic segmento, que no se incluird en el perfil del cliente nacional. Al
segmentar el perfil de visitantes de Miami en tres categorfas: internacional, nacicnal y residente de Florida, el
GMCVE puede evaluar mejor los matices de cada mercadoy crear més programas de marketing y ventas estratégicas
enfocadas para atraer visitantes a Miami y sus playas. En 2018, los visitantes nocturnos residentes de Florida que
visitaron Miami fueron 4.5 millones oel 27% del segmentodel visitante nocturnoy contribuyécon $ 2 mil millones al
impacto econémico total del turisme.

También se cbtuviercn impertantes datos al analizar el cliente que pasa el dia en destino. Este cliente ne pasa la
noche en el destine, pere ofrece un impacto econémico positive para la comunidad local al comprar, comer o disfrutar
de los museos y atracciones lecales en el 4rea. En 2018, hube &8 millones de visitantes diurncs en Miami. Los
residentes de Florida aportaron la mayor parte de visitantes “pasa dfa” representando 2.8 millones del segmento. Los
visitantes nacionales e internacionales también pueden ser clasificados como visitantes diurnos cuando vuelan a
otros mercados y conducena Miami por el dia. En 2018, los segmentos de viajes diurnos nacicnales e internacionales
fueron de un tamanosimilar, 21 millones del mercado nacional y 1.9 millones de fuentes internacionales.

«El mercado internacional sigue siendo un mercade pricritaric para Miami, mientras que vemos que la ciudad
evoluciona como un destino preferido para los residentes y excursionistas de la Floridas, dijo William D. Talbert 111,
CDME, Presidente y CEQ de GMCVB. “Estamos orgullosos de ofrecer a nuestros sccios de la industria lecal los
estdndares mds recientes y mas evolucionados para la investigacién e informacién de la industria de viajes. Esta
metcdologla vy enfoque expandidos brindan a nuestros sccios y 3 GMCVEB una mejor perspectiva para crear
programas de mercadotecnia y ventas més especificose.



Los viajes en cruceroc £ome una razén para visitar Miami continGan creciendo, pues unc de cada 10 visitantes que
viajan al destinc es para subir 3 un crucere. durante &l 2018 hubo un aumento del +12.5% de los pasajercs en los
puertos de Miami, que resulta en un récord de 6 millones de pasajercs en cruceros. E|l GMCVB se asocia con el puerto
de Miami para crear programas que promecionen Cruise Capital of the World, asl como pre y post excursiones a lo
largo del destine. El GMCVB también continué sus sélidas alianzas con el Aeropuerto Internacional de Miami (MIA) en
2018, dando la bienvenida al nueveo servicic de todo el mundo, incluse desde Santa Marta, Colombia con Vivaair
Colombia aunque la ruta duré tan solo algunos meses; Brasilia y Fortaleza, Brasil con GOL Lineas Aereas; y ocho
nuevas rutas de American Airlines, entre otras. M4as de 22 millenes de pasajercs llegaron a MIAen 2018, loque resulté
enun ano récord para las llegadas internacionales de MIA, un aumento del + 234 respecto al 2017. En 2018, casi dos
tercios de los visitantes nocturnos que viajaren a Miami llegaron por aire, lo que resalté la importancia de MiA al
ecosistema del turisme local.

En 2018, GMCVB continué con su iniciativa sLos Hoteles Primeros, posicionande a los hoteles en el centro de los
esfuerzos globales del mercadec y marca, aumentande la conveniencia y la demanda del mercado hotelerc de Miami.
En 2018, la ciudad del sol tuve la tasa més alta de crecimiento en ADR (tasa diaria promedic) entre los 25 principales
mercadcos hoteleros de EE UL aumentandoel +6.1% respectoal 2017, preduciende un ADR promedicde $199.35 en
2018. El destino finalizé el aho con una tasa de ocupacién hotelera promedic de 76.7%, un aumento de +0.3% en
comparacién con 2017. Los cambios en Ocupacién y ADR resultaron en RevPAR (ingresos por habitacién disponible)
de $ 15281, lo que supone un aumento general de + 6.3% para Miami y sus playas. Similar 2 ADR, RevPAR crecié
sustancialmente y se ubicé enel segundo lugaren tasa de crecimiento para &l aficentre los 25 principales mercados
heteleres de EE UL

Lademanda de la marca Miamiand Beaches se mantuve fuerte en 2018con un aumento del inventaric de hoteles del
+4.2%,alcanzando un total de 57415 habitaciones en 2018 Miami rompié otro récord en 20183l vender 15.6 millones
de noches de hotel en 2018, loque supone un incremento del + 1,5% respectoal aficanterion. En 2018, |a ciudad del sol
se clasificé entre las 10 principales en las tres categorias principales [Ocupacién, ADR y RevPAR) en comparacién con
los 25 mercados hoteleros mas importantes de EE UU. Por STR

El éxitode la industria hotelera y de viajes ests directamente vinculadoa los programas de mercadeodel destino que
ayudan a impulsar la demanda y aumentan el nomero de visitantes a Miami. En 2018, GMCVB centinué con su
campaia de marketing y marca eFound in Miamis, una campana nacional e internacional de publicidad y destino que
habla de las auténticas experiencias de viaje. La campania invita a los viajeros a profundizaren el corazén de Miami y
descubrir las riquezas culturales de los vecindarios de la ciudad. La campaia alienta a los visitantes a quedarse mas
tiempo y descubrir experiencias auténticas.

cNuestra estrategia de mercadec en el vecindaric alienta a los visitantes a permanecer mas tiempe en Miami,
extendiendoatn mas la riqueza del turismos, dijo Bruce Orosz, Presidente de la Junta de GMCVB. “Ya se trate de un
visitante que va pasar el dfa que va al destino para experimentar un barric durante unas horas, ¢ un visitante
internacional que permanece durante varios dias. La autenticidad de |a ciudad es un conductor del fuerte turismo y
atrae a visitantes de todo el mundd’.

Con la reciente apertura del recientemente rencvado del Centre de Convenciones de Miami Beach (MBCC) que tuve
una inversién de $ 625 millones de délares v la aprebacién para la construccién de un nueve hotel, el GMCVE ests
impulsandeo el fuerte impacto econémico local generado por la industria de las reunicones. GMCVB continuars las
campaias de marketing estratégico dirigidas a la industria de reuniones para incluir ventas, relaciones poblicas,
publicidad y programas digitales para atraer convenciones de teda la ciudad al destine.

La industria de reuniones, junto con la parte de ocic del negocio turfstico de Miami, se encuentra actualmente en una
evaluacién cercana durante el proceso del plan estratégico de GMCVB titulado Destination Miami. El proceso del
plan estratégico de GMCVB es un plan orientado a la accién y con visién de future, disenade para abordar problemas
criticos para la industria de viajes y turismo de la ciudad de Miami. El plan estratégico Destination Miami evaluars de
cerca los activos y desafios de la ciudad del sol para desarrollar una hoja de ruta para impulsar la industria de viajes y
turismoen los préximos cincoanos. El procescanalizars las tendencias de la industria turistica de Miamiy crears un
plan para mantener la posicién del destinc como una marca mundial altamente deseada en un mercado competitive
en constante cambic.
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| EL MUSEO GEORGE DANIELL YA
FUE INAUGURADO

Este nuevo museo de orle presenta lo coleccién completa del i
fotdgrafo y artista estadounidense George Daniell, quien troboijé
para Time, life y Esquire Magazines, el cual copturd imégenes :
de celebridodes, asi como algunas de los dificuliodes de ko i
posguerra de lo vida cotidiona en diferentes partes de Europa.
El nuevo Museo George Doniell se encuentra en el Edificio :
del Museo Wilzig en South Beach en Miomi, que actualmente |
albergo el Museo de Arte Erdtico Mundial (WEAM). Lo apertura §
del Museo George Doniell es el primer poso en e desarrollo del
espacio como un futuro adificio de varios museos, i

[
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MIAMI ATTRACTION & MUSEUM
MONTHS HASTAEL 31DEMAYO

la Oficina de Convenciones y Visitantes de Miami (GMCVB por sus
cifras en inglés) invito o disfrutor de los Meses de Atrocciones y Museos
de Miomi. Desde que inicié abril y hosto el 31 de mayo, los fandficos
de lo culturo y lo diversion, podran experimentar de alrocciones Unicas
y exploror diversas galerios en todo Miomi y sus playas con descuentos
y ofertas especiales. Como ejemplos tenemos o The Bass, un museo
de ante contempordneo en Miomi Beach, o GameTime un centro de
eniretenimiento ubicodo en Shops at Sunse! Place. Miami Aftraction &
Museum Months es parte de los programas de Miomi Tempilations de
GMCVB, enfocados en mostrar lo mejor de Miomi

RESORIS & 51
.. Unlimited-Fun

amQes

Siguencs en muestras redes sociales... | ff vioaaturismo 3 evidaurismo (@) vidaitrismo
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Miami alcanzd récord de visitas turisticas

La Oficina de Visitantes y Convenciones de Miami anuncié que el destino
alcanzé un récord de 16,5 millones de huéspedes durante 2018, un 3,5%
mas en comparacién con 2017, ademas de 6,8 millones de visitantes por
dia para un total de 23,3 millones. El volumen récord de visitantes llevo a
un impacto econémico de casi USS 18 mil millones, impulsado
principalmente por visitantes internacionales. En este sentido, América
Latina continué como mercado clave en 2018, destacando viajeros
provenientes de Brasil, Colombia y Argentina. Del mismo modo, América
Latina como region representd el 45% del total de viajeros.
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Récord de visitantes a Miami

La Oficina de Convenciones y Visitantes del Gran Miami (Gmcvb por sus
siglas en inglés), anuncid que en 2018 el destino registrd 16,5 millones de
visitantes, cifra récord que representa un 3,5% de crecimiento respecto al
afic anterior. Ademas, segin un estudio realizado por la firma STR, el
impacto econdmico de tales llegadas se tradujo en cerca de USS 18 mil
millones, impulsado principalmente por los visitantes internacionales
(54%), mientras que las noches hoteleras vendidas sumaren 15,6
millones (+1,5%). En este contexto, vale resaltar que América Latina
continua siendo el gran alimentador del turismo a Miami, con Brasil,
Colombia y Argentina a la cabeza, paises responsables por el 20% de los
arribos. Nueva York , en tanto, fue el mercado domestico mas grande, — Er——
con 1,2 millones de visitantes, un 20% del total. NUESTRA NUEVA
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Miami rompe récord turfstica de 16.5 milones de
huéspedes y 6.8 millones de visitantes diarios
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Miami rompe récord turistico de 16.5 millones
de buéspedes y 6.8 millones de visitantes diarios
_ Mayo 9, 2019

Redaccion | S Magazine México

[P

Miami, FL - 12 de mayo de 2019 - La Oficina de Visitantes y Convenciones de Miami (GMCVB por sus cifras
en inglés) anuncié hoy un récord de 16.5 millones de huéspedes, un + 3.5% mds en comparacién con 2017,
junto con 6.8 millones de visitantes por dia para un total de 23,3 millones.

El volumen récord de visitantes llevé a un impacto econémico de casi $18 mil millones de doélares,
impulsado principalmente por visitantes internacionales que contribuyeron con un estimado del 54% del
impacto econémico total.

En 2018, el sector de viajes y hospitalidad empleé un récord de 142,100 personas, mientras que el mercado
hotelero de Miami se ubicé en el top 10 de los 25 mercados hoteleros principales de los EE. UU. Segtin STR.
Greater Miami and the Beaches batié otro récord al vender un récord de 15.6 millones de noches de hotel en
2018, lo que representa un aumento de + 1.5% en comparacién con 2017. Esto habla de la fuerte demanda de
este destino.

El mercado que experimenté la mayor tasa de crecimiento fue el de turistas internacionales que decidieron
pasar sus vacaciones en Miami, con un +4,1% de crecimiento comparacién con 2017, representando un 35%
del total de huéspedes con 58 millones de visitantes, los cuales contribuyeron 54% del gasto total de los
visitantes debido a las largas estadias en el destino.

América Latina siguié siendo un mercado clave en 2018, de donde destacan los turistas Brasil, Colombia y
Argentina, de quienes recibieron mas del 20% de turistas internacionales que se hospedaron en Miami.

Del mismo modo, América Latina como regién representé el 45% del total de viajeros. En 2018 el turismo
estadounidense (sin incluir a los residentes de la Florida) representé el 38% del total del mercado de
visitantes, con 6.2 millones de personas que viajaron a esta ciudad y representé el 34% de ganancias.

Los Neoyorquinos siguen siendo el mercado mas grande, con mas de 1.2 millones de visitantes, siendo el
20% del mercado total de estadounidenses que pasaron la noche en Miami. Este afio, GMCVB evolucioné su
metodologia de investigacién para incluir un analisis mas completo del turista de la Florida, asi como de los
visitantes que llegan a este estado, dando como resultado el estudio de la Vision general de la industria
turistica de 2018, el cual brinda una visién mas profunda de esta industria como nunca antes los habia
tenido Miami.

Los turistas residentes en la Florida demostraron una gran particularidad ya que el 90% de estos dirigen sus
vacaciones hacia destinos dentro del mismo estado, en contraste con el cliente nacional e internacional, por
lo que GMCVB clasificé a este grupo con un segmento propio de mercado, a la par del turismo nacional e
internacional, permitiendo evaluar mejor los matices de cada mercado y crear mas programas de marketing
y ventas estratégicas enfocadas a atraer mas visitantes a Miami y sus playas. En 2018, los visitantes
residentes en la Florida llegaron a la cifra 4.5 millones, representando el 27% del segmento de visitantes que
decidieron pasar la noche en Miami y contribuyé con $2 mil millones de délares al impacto econémico total.

El estudio realizado por GMCVB muestra un nuevo perfil del turista que visita Miami, en el que también se
encuentran los visitantes de un solo dia, quienes, a pesar de no pasar la noche en este destino, ofrecen un
impacto econémico positivo, al comprar, comer o disfrutar de museos y atracciones en la ciudad.

En 2018, hubo 6.8 millones de excursionistas por un solo dia en Miami, representado en mayor medida por
residentes del estado con una cifra de 2.8 millones de turistas. Los visitantes nacionales e internacionales
también tuvieron representacién al hacer conexiones aéreas en Miami o tomarlo como puto intermedio en
sus rutas terrestres, teniendo un volumen similar con 2.1 millones de visitantes estadounidenses y 1.9
millones internacionales.
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Durante el mes de MAYO
Benefit Cosmetics aportara el

BOLD
B E n UTI FU L de las ga!ggﬁilaciones

de cejas con cera a la construccion
de casas que empoderen a mujeres
y nifias de méxico.

4 EXPERIENCIAS EN MIAMI

On: mayo 17,2019 / In: Lifestyle, Travel / Tagged: atractivos miami, destino turistico, Miami

La autenticidad de Miami, es un gran aliciente para viajeros de todo el mundo. Te contaré algunas de las

atractivas experiencias que ofrece: ‘

En el dowtown encontraras atracciones como para nifios como Jungle Island con animales exéticos, el Museo
de los nifios de Miami con 14 galerias interactivas y bilingiies. No se pierdan el Zoo Miami que ofrece un |
excursion en tranvia por el Safari de Asia y Africa.

Si te gustan las artes la opcién el Centro Adriene Arsht para las Artes Escénicas que alberga The Florida Grand
Opera y el Miami City Ballet, incluso es posible entrar a una de las producciones de Broadway. Una vista en el |
distrito de Art Deco, también es obligada. |

Para ir de compras puedes ir a Coconut Grove, uno de mis favoritos. En este barrio es posible disfrutar de la
gastronomia Latina. En la noche a mover el cuerpo con musica en vivo en Cuba Ocho, una galeria y Discoteque.

Si sélo tienes un dia debes visitar South Beach, que tiene la Avenida Collins para ir de compras, otra de mis

If.

favoritas. Realiza una parada en el W

y producidas de 1885 a 1945. Asoléate en las playas de Lummus Park. Recarga combustible en Big Pink, este

un MUSEO re do por sus galerias de bellas artes curadas |
|
simpdtico restaurante atiende las 24 horas y su menu es francamente delicioso. ‘

Son sélo algunas de las opciones que ofrece Miami, pero hay mas por disfrutar, incluye a Miami en tus préximas

vacaciones.




Cecyvaldez Daily Style

may 27

HOME  WELLNESSv  FAMILYv  BEAUTY~v  LIFESTYLE FASHIONv

Ceof ol

Durante el mes de MAYO
Benefit Cosmetics aportara el

BOLD
B E n U TI F U L de las galgs? ﬁlnlonos
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DISFRUTA LA CULTURA GASTRONOMICA DE MIAMI

) y0 27,2019 G

Finalmente Time Out Market Miami, abrié sus puertas al publico. Asi que esta singular ciudad ha ganado una

estrellita m ara atraer visitantes dvidos

de experiencias gou!

rmet |

Imaginate desde la mafiana hasta la noche puedes elegir entre 100 deliciosos platos creados por un excelente
talento local gourmet. A través de 18 restaurantes, una cocina de demostracion, tres bares que rednen a los

mejores mixélogos de la ciudad.

<\

£Qué encontraras?

Podrds saborear pastelitos cubanos, Tacos, Ceviche de Camarén, crujientes Hongos Maitake con Pimentones

Shishito, Sushi Bowls o Pho de Carne de Res, pizza al estilo artesanal, Rollitos de Langosta, Chochoyotes al Sartén

o Pulpo a la Parrilla, Hamburguesas Veganas, Pastelitos de Tulipan y mucho mas. Lo mejor el costo por persona

es de $20.00 délares.

Entre los participantes se encue n: el chef Norman Van Aken que ofrece un menu con el or del sur de

Florida, Jeremy Ford ofrece interpretaciones coreana, Bachour que recibié el premio al mejor Chef de pasteleria
2018 en Milén presenta reposteria artistica, Alberto Cabrera sirve sus galardones sandwiches cubanos, mientras

que el chef Scott Linquist reconocido por su cocina mexicana agasaja con tacos hechos con verduras y mariscos

locales e otros. Ademds de una rotativa de chefs en su cocina de dem:

tracion.

También disfruta de los sabores de Kush, 33 Kitchen, S

t & Brine, Love Life Café, Aziicar, Pho Mo, Wat

Shuji, Miami Smokers, Stephen’s Dell, Glorgio Rap

oli. Para una experiencia con bebidas posee tres bar

ofrecen cocktailes creados por mixélogos exp

Buscalo en 1601 Drexel Avenue, justo al lado de Lincoln Road en Miami Beach; estara abierto todos los dfas a

partir de las 8 am. Para comenzar el dia, algunos restaurantes serviran café, jugos, batidos y deliciosos productos.
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Miami, rompe record en visitantes

Este destino, es una de mis favoritos, esta relacionado con palmeras, fiesta,
rumba, opciones gourmet, disefio y shopping. Rompid récord turistico de
16.5 millones de huéspedes en el 2018, imaginate recibic 6.8 millones de
visitantes diarios, de los cuales 54% fueron turistas internacionales; un 45%
de ese total de origen latino.

CECYVALDEZDAILYSTYLE.COM
Qué experiencias ofrece - cecyvaldezdailystyle -Lifestyle
La autenticidad de Miami, es un gran aliciente para viajeros de todo el. ..
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CONVENTION &
™ VISITORS BUREAU

701 Brickell Avenue, Suite 2700
Miami, Florida 33131 USA

1901 Convention Center Drive
Miami Beach, FL 33139 USA

305/539-3000, 800/933-8448
MiamiandBeaches.com

© Greater Miami Convention & Visitors Bureau — The Official Destination Sales & Marketing Organization for Greater Miami and the Beaches. CS-00856
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