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August 2020 

 

Dear Reader,  
 
It is our pleasure to present to you the GMCVB’s Communications clipping report for the month 
of August 2020. Within these pages you will be given a firsthand look at the results garnered 
by the efforts of the Communications Team at The Greater Miami Convention & Visitors 
Bureau.  
 
The Communications Activity report is constructed of four sections:   
 

• Key Performance Indicators: Illustrates the circulation, media impressions, 
advertising equivalency, and social media mentions for Greater Miami and The 
Beaches. These results are presented both as year-to-date and monthly figures.  
 

• Activity Summary Report:  This section provides you an in-depth view at the 
activities for the month.  

 

• Clippings: The results of the media team’s efforts are captured in this section where 
you will find the all the press clippings resulting for the given month.  Clippings are 
listed in order by the following markets:  USA and Canada, Local/Corporate 
Communication. Due to the COVID-19 pandemic, the GMCVB paused relationships 
with most of its global PR agencies. Therefore, this month’s report includes only 
clippings from the US/Canada and Local/Corporate Communication markets.  

 
It is an absolute privilege promoting Greater Miami and The Beaches to the world through our 
domestic and international public relations efforts.  If you have any questions about this report 
please feel free to reach the Communications Team directly at 305.539.3084. 
 
Sincerely, 

              
 William D. Talbert, III, CDME       
 President & CEO      

 



Note: The Key Performance Indicators (KPI) section provides you with a snapshot view of the results 

garnered by the efforts of the communications department during the month of August 2020.  

 

 

 

 

Key Performance Indicators 

 

                                                     August 2020     Year to Date 

Overall Total Circulation:  604,236,092    7,020,890,592 

Overall Total Media Impressions: 1,510,590,230                   17,552,226,480 

Overall Total Ad Equivalency:              $2,433,595    $23,962,634 

General Circulation:   604,235,092    6,927,921,937 

General Media Impressions:  1,510,587,730    17,319,804,842 

General Ad Equivalency:  $2,433,586    $23,726,618 

MICE Circulation:   1,000     92,968,655 

MICE Media Impressions:  2,500     232,421,637 

MICE Ad Equivalency:   $9.25     $236,015 

Corporate Comm Circulation: 2,329,728    64,802,997 

Corporate Comm Media Impressions: 5,824,320    162,007,492 

Corporate Comm Ad Equivalency:     $7,524     $165,587 

Number of FAMS:   0     14                    

Number of Media Visits:  0     76 

Number of Media Missions:  0     11 

Number of Promotions:  0     4 

 

 

 



 
NOTE: This section contains descriptions of all activities involving the media relations & 

promotions team throughout the month.  
  

 
COMMUNICATIONS DIVISION 

Activity Summary Report 
August 2020 

 
 
CORPORATE COMMUNICATIONS: 
 
Local Media/Community Relations Activity 
 

• TOURISM MARKETING TODAY/DESTINATIONS FLORIDA “QUICK TRIP” 

(U.S./Local) August 20, 2020: GMCVB Communications Team provided a Quick Trip 

submission to Tourism Marketing Today for their September edition.  The submission covered 

the GMCVB’s Virtual Planning Partner Workshop for Greater Miami's Tourism Recovery, a 

virtual three-day event held August 4-6. “Quick Trips” are brief news items from DMOs in 

Tourism Marketing Today, the newsletter of Destinations Florida.    

• PRACTICE SAFE SETS MIAMI PRESS RELEASE - August 24, 2020: GMCVB 

Communications Team issued a press release to announce the launch of Practice Safe Sets 

Miami, a new GMCVB initiative developed in partnership with The Miami-Dade County Film 

Office. Practice Safe Sets Miami is a program to promote health & safety guidelines and provide 

resources for the ever-changing environment actors and crew will be working in post-COVID-

19. The Team developed and distributed the release to an extensive list of film trade and lifestyle 

media.  

• HURRICANE PREPAREDNESS WEBINAR - Aug. 26, 2020:  In preparation for the 

active hurricane season, the GMCVB and GMBHA partnered on a 2020 Hotel Hurricane 

Preparedness Webinar hosted via Zoom.  Guest speakers included local experts including NBC 

6 meteorologist Ryan Philips, Miami-Dade County and City of Miami Beach Emergency 

Management offices and featured special welcome messages from Miami Beach City Manager 

Jimmy Morales, GMCVB President & CEO William D. Talbert, GMBHA President & CEO, 

Wendy Kallergis, and more. GMCVB Communications Team provided speaking points, 

arranged guest speakers/presenters and fielded requests for interviews covering the webinar. 

• SUPER BOWL PRESS CONFERENCE – August 26, 2020: GMCVB CEO/President 

William Talbert, III, CDME was part of a post-Super Bowl press conference on August 26, 

2020.  The press conference revealed the results of the economic impact study that was 

generated following the event.  GMCVB Communications Team provided speaking points for 

the presser.   
 
 
 
 
 
 



MEDIA ASSISTANCE: 
 
Local Media: 
 

• AVENTURA MAGAZINE (U.S./Local) August 17, 2020: GMCVB Communications team 

assisted freelance journalist Michelle Payer, who was writing a story for Aventura Magazine's 

October issue. The writer is including the new eco-tents at Flamingo Adventures at Everglades 

National Park in her story and the team provided her with factsheets and images. Aventura 

Magazine is a South Florida’s influential lifestyle magazine and has a print (Circulation of 

120,000 copies). 

• MIAMI TODAY (U.S./Local) August 24, 2020: GMCVB Communications Team organized an 

interview between Miami Today reporter Kylea Henseler and GMCVB Chief Operating Officer, 

Rolando Aedo.  The reporter was working on two stories that are a part of its ongoing Covid-19 

Recovery series, exploring the visitors and tourists who are coming to the Miami area and a 

follow-up from a hotel story they ran previously, updating figures related to employment, 

occupancy, profitability and the future of the hospitality industry in Miami.  The Team provided 

speaking points, research data regarding employment, hotel occupancy and convention 

bookings. 

• MIAMI HERALD (U.S./Local) August 27, 2020: GMCVB Communications Team organized 

interviews with Miami Herald reporter Taylor Dolven and GMCVB CEO/President William 

Talbert, III, CDME and Chief Operating Officer, Rolando Aedo for a story about tourism 

recovery. Communications Team provided speaking points for the interview. 

• MIAMI HERALD (U.S./Local) August 28, 2020: GMCVB Communications Team organized 

an interview with GMCVB CEO/President William Talbert, III, CDME and Miami Herald 

reporter Rob Wile regarding post Super Bowl Performance/Economic. Communications Team 

provided speaking points for the interview. 
 
 
US/Canada: 
 

• TRAVEL WRITER JANE LEVERE (U.S./Canada) August 17, 2020: GMCVB 

Communications Team assisted freelance travel writer Jane Levere, working on a pitch to the 

New York Times for a story about hotels offering work remote packages due to Covid-19. The 

Team solicited partners and provided the writer with content. 

• TU REVISTA MUJER (U.S./Canada) August 18, 2020: GMCVB Communications team 

assisted Marcela Pinzon Gomez, editor at Tu Revista Mujer, a publication targeting Latin women 

35 to 55.  The publication was publishing a destination feature including its main attractions.  

GMCVB Team provided editorial assistance and access to digital images. 

• TRAVEL WRITER SUSAN BARNES (U.S./Canada) August 18, 2020: GMCVB 

Communications Team assisted freelance travel writer Susan Barnes (aka Travlin' Girl), working 

on a story about Miami and seeking general updates and fun-fact information about the 

destination.  The Team provided her with content for the story. 

• TRAVEL WRITER RAMSEY QUBEIN - (U.S./Canada) August 18, 2020: GMCVB 

Communications Team assisted freelance travel writer Ramsey Qubein, a regular contributor to 

Forbes and The Points Guy, working on multiple roundup stories including Staycation/Road Trip 



Promotions, Most Unusual Hotel Rooms, Hotel Rooms Converted to Office Space and New 

Hotels Opening Fall 2020.  The Team solicited partners and provided the writer with relevant 

content.  

• TRAVEL WRITER LOLA MENDEZ (U.S./Canada) August 19, 2020:  GMCVB 

Communications Team assisted freelance travel writer, Lola Mendez, a regular contributor to 

national publications such as CNN, Budget Travel, Refinery29 and The Culture Trip, working on a 

story about the best cocktail bars in Miami.  The Team solicited partners and provided the writer 

with content. 

• BUSINESS INSIDER (U.S./Canada) August 21, 2020:  GMCVB Communications Team 

assisted Business Insider reporter Paul Oswell who was doing a story about Hotel Buy-Outs.  

The Team solicited partners for submissions and provided editorial information for the story. 

• WHERE MIAMI GUESTBOOK (U.S./Canada) August 24, 2020: GMCVB Communications 

Team assisted writer Skye Sherman who was writing a story for Where Miami GuestBook 

highlighting Miami's diverse cuisine and scheduled to publish later this year. The Team provided 

her with editorial information as well as partner and destination images.  

• PRIDE JOURNEYS (U.S./Canada) August 28, 2020: GMCVB Communications Team 

assisted Joey Amato, Publisher for Pride Journeys, seeking story ideas for Pride Journeys website 

focusing on Ecotourism attractions and destinations in Miami. Pride Journeys is the premier 

source for LGBT travel, publishing destination reviews in addition to lifestyle content focusing 

on news, entertainment, food, wine, and culture (UMV: 10,000).  
 

 
 



Note: The following section contains a clip report spreadsheet with the quantitative results of the 

coverage secured by the Communications team for the month of August 2020. Following the 

clip report spreadsheet, you will find the clippings associated with the clip report, if you have any 

questions please feel free to reach out to us. 

 



Note: The following section contains a clip report spreadsheet with the quantitative results of the coverage secured by the Communications team for the month of August 2020. Following the clip report spreadsheet 

you will find the clippings associated with the clip report, if you have any questions please feel free to reach out to us.

PUBLICATION DATE AUTHOR'S NAME KEY MESSAGES CIRCULATION/ 

VISITS PER DAY
AD EQUIV RESULT OF PUBLICATION TYPE

Prince William Living August 1, 2020 Judy Colbert Arts & Culture/Multicultural & Heritage Neighborhoods 12,000 $111 Proactive Pitching PRINT

Local 10 August 1, 2020 Michelle Solomon Culinary 762,555 $1,434 Other DIGITAL

NBC Miami August 1, 2020 N/A Destination Miami; Culinary 502,043 $944 Other DIGITAL

Grace Ormonde Wedding Style August 2, 2020 N/A Arts & Culture/Multicultural & Heritage Neighborhoods 6,804 $13 Other DIGITAL

Haute Living August 4, 2020 Paige Mastrandrea Destination Miami 47,213 $89 Other DIGITAL

Medium August 4, 2020 Charlie Katz Destination Miami; Culinary 41,783,167 $78,552 Other DIGITAL

Travel Agent Central August 4, 2020 Emily Goldfischer Destination Miami; Community Resilience/Recovery 73,457 $138 Other DIGITAL

Delish August 5, 2020 Ni'Kesia Pannell Destination Miami 41,400,000 $382,950 Proactive Pitching DIGITAL

Vacation Idea August 5, 2020 N/A Destination Miami 379,859 $714 Other DIGITAL

Forbes August 6, 2020 Laura Begley Bloom Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 33,241,918 $62,495 Other DIGITAL

NBC Miami August 6, 2020 Daniela Flamini Entertainment, Film & Production; Destination Miami 4,112,090 $26,236 Other DIGITAL

Forbes August 7, 2020 Irene S. Levine Destination Miami 33,241,918 $62,495 Other DIGITAL

GoSkagit.com August 9, 2020 Jacqueline Allison Destination Miami 47,001 $88 Other DIGITAL

Forbes August 9, 2020 Chelsea Davis Culinary; Destination Miami 33,241,918 $62,495 Other DIGITAL

Miami New Times August 10, 2020 Laine Doss Community Resilience/Recovery; Culinary 244,961 $461 Other DIGITAL

HeraldNet August 10, 2020 N/A Destination Miami 181,394 $341 Other DIGITAL

New York Times August 10, 2020 Brett Anderson Community Resilience/Recovery; Culinary 86,206,950 $797,414 Other DIGITAL

Eater August 11, 2020 Olee Fowler Community Resilience/Recovery; Culinary 19,235 $36 Other DIGITAL

Boca Raton News Most Reliable Source | Boca Raton NewspaperAugust 11, 2020 Kartik Krishnaiyer Community Resilience/Recovery; Destination Miami 9,852 $19 Other BLOG

Boca Raton News Most Reliable Source | Boca Raton NewspaperAugust 11, 2020 Kartik Krishnaiyer Community Resilience/Recovery; Destination Miami 9,852 $19 Other BLOG

CBS Miami August 11, 2020 Brooke Shafer Community Resilience/Recovery; Destination Miami 437,335            $822 Other DIGITAL

Yahoo Finance August 12, 2020 Connie Ogle Culinary 19,249,655 $36,189 Other DIGITAL

Miami New Times August 12, 2020 Laine Doss Culinary; Destination Miami 239,354 $450 Other DIGITAL

Forbes August 13, 2020 Ted Reed Community Resilience/Recovery; Destination Miami 33,241,918 $62,495 Other DIGITAL

FOX News August 13, 2020 Bryan Llenas Community Resilience/Recovery; Destination Miami 1,772,152 $16,392 Other DIGITAL

The Travel Expert(a) August 14, 2020 Marina Villatoro Destination Miami 2,726 $5 Other BLOG

Lifestyle Magazine FL August 14, 2020 Kevin Kaminski Destination Miami 1,280 $2 Other DIGITAL

Forbes August 14, 2020 Chelsea Davis Destination Miami 33,241,918 $62,495 Other DIGITAL

Forbes August 14, 2020 Tanya Klich Health & Wellness 33,241,918 $62,495 Other DIGITAL

The Culture Trip August 14, 2020 Elizabeth Nicholas Destination Miami 3,938,513 $7,404 Other BLOG

DanaBerez.com August 15, 2020 Dana Berez Destination Miami; Arts & Culture/Multicultural & Heritage Neighborhoods 123,735 $1,145 Proactive Pitching BLOG

WSVN 7 News August 15, 2020 Reinaldo Llerena Community Resilience/Recovery; Destination Miami 351,059 $660 Other DIGITAL

foodsided.com August 15, 2020 Cristine Struble Culinary; Destination Miami 14,387 $27 Other DIGITAL

xoNecole August 18, 2020 Amer-Marie Destination Miami 56,550 $106 Other BLOG

Business Insider August 18, 2020 Lindsay Paige Stein Destination Miami 24,008,556 $45,136 Other DIGITAL

The Viking Abroad August 18, 2020 N/A Destination Miami 535 $1 Other DIGITAL

TripSavvy August 19, 2020 N/A Destination Miami 2,134,112 $4,012 Other DIGITAL

Eater August 19, 2020 Amber Love Bond Culinary; Destination Miami 19,235 $36 Other DIGITAL

Miami New Times August 19, 2020 Nicole Danna Culinary; Destination Miami 239,354 $450 Other DIGITAL

The Real Deal August 20, 2020 Katherine Kallergis Destination Miami 511,338 $961 Other DIGITAL

Yahoo Money August 20, 2020 Martin Vassolo Community Resilience/Recovery; Destination Miami 1,473,339 $2,770 Other DIGITAL

SBWire August 21, 2020 N/A Community Resilience/Recovery; Destination Miami 5,456 $10 Other DIGITAL

The Herald-Sun August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 23,385 $44 Other DIGITAL

Merced Sun-Star August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 28,652 $54 Other DIGITAL

Ledger-Enquirer.com August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 56,754 $107 Other DIGITAL

Centre Daily Times August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 65,458 $123 Other DIGITAL

ModBee.com & The Modesto Bee August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 71,483 $134 Other DIGITAL

Sun Herald August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 74,056 $139 Other DIGITAL

Tri-City Herald August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 76,979 $145 Other DIGITAL

Bradenton Herald August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 97,637 $184 Other DIGITAL

The Bellingham Herald August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 101,102 $190 Other DIGITAL

The Island Packet August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 111,824 $210 Other DIGITAL

Belleville News-Democrat August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 118,100 $222 Other DIGITAL

The Sun News August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 119,408 $224 Other DIGITAL

SanLuisObispo.com & The Tribune August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 121,392 $228 Other DIGITAL

Macon Telegraph August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 184,054 $346 Other DIGITAL

The Wichita Eagle August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 192,539 $362 Other DIGITAL

Lexington Herald-Leader August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 240,683 $452 Other DIGITAL

Tacoma News Tribune August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 387,820 $729 Other DIGITAL

Fort Worth Star-Telegram August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 617,778 $1,161 Other DIGITAL

The Charlotte Observer August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 704,476 $1,324 Other DIGITAL

The News & Observer August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 972,874 $1,829 Other DIGITAL

The Sacramento Bee August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 1,260,601 $2,370 Other DIGITAL

Gazette Extra! August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 33,117 $62 Other DIGITAL

Lewiston Tribune August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 40,125 $75 Other DIGITAL

Union-Bulletin News August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 53,094 $100 Other DIGITAL

The Bakersfield Californian August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 105,342 $198 Other DIGITAL

HERALD-MAIL Online August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 181,581 $341 Other DIGITAL

ArcaMax August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 250,841 $472 Other DIGITAL

ArcaMax August 22, 2020 David Lyons Community Resilience/Recovery; Destination Miami 250,841 $472 Other DIGITAL

Daily Republic August 24, 2020 N/A Destination Miami 68,771 $129 Other DIGITAL

floridapolitics.com August 24, 2020 Ryan Nicol Community Resilience/Recovery; Destination Miami 369,976 $696 Other DIGITAL

The Points Guy August 24, 2020 Nick Ellis Culinary; Destination Miami 15,000 $139 Other DIGITAL

MEDIA RELATIONS CLIPPING REPORT FOR THE MONTH OF AUGUST 2020

Assisted Clips: US/CANADA



The Chicago Tribune August 24, 2020 Steven Wine Sports Tourism; Community Resilience/Recovery 12,989,700 $120,154 Other DIGITAL

Paperblog August 25, 2020 N/A Destination Miami 34,026 $64 Other BLOG

Travel Agent Central August 25, 2020 Susan Young Arts & Culture/Multicultural & Heritage Neighborhoods; Community Resilience/Recovery; Destination Miami 49,646 $93 Other DIGITAL

Miami New Times August 25, 2020 Laine Doss Community Resilience/Recovery; Destination Miami; Culinary 239,354 $450 Other DIGITAL

Miami Today August 25, 2020 Kylea Henseler Community Resilience/Recovery; Destination Miami 9,926 $19 Other DIGITAL

Flytographer August 25, 2020 N/A Destination Miami 11,993 $23 Other BLOG

CBS Miami August 25, 2020 Hank Tester Community Resilience/Recovery; Destination Miami 437,335            $822 Other DIGITAL

Miami Today August 26, 2020 Kylea Henseler Community Resilience/Recovery; Destination Miami 9,926 $19 Other DIGITAL

NewsRadio WFLA August 26, 2020 Erica Rodriguez Community Resilience/Recovery; Culinary 6,373 $12 Other DIGITAL

Marketers Media August 26, 2020 N/A Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 13,564 $26 Other DIGITAL

Pittsburgh Better Times August 26, 2020 N/A Destination Miami 2,190 $4 Other DIGITAL

Miami New Times August 27, 2020 Nicole Danna Destination Miami; Culinary 239,354 $450 Other DIGITAL

Gay Travel August 27, 2020 N/A Destination Miami; Culinary 6,499 $12 Other BLOG

Gay Travel August 27, 2020 N/A Destination Miami 6,499 $12 Other BLOG

Gay Travel August 27, 2020 N/A Destination Miami 6,499 $12 Other BLOG

Marketers Media August 27, 2020 N/A Community Resilience/Recovery; Health & Wellness 13,564 $26 Other DIGITAL

Wyoming Public Media August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 23,037 $43 Other DIGITAL

KPCW August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 23,536 $44 Other DIGITAL

WWNO August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 24,216 $46 Other DIGITAL

publicradiotulsa.org August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 25,679 $48 Other BLOG

KALW August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 28,973 $54 Other DIGITAL

WBGO Jazz 88.3FM August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 30,361 $57 Other DIGITAL

NPR Illinois August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 35,392 $67 Other DIGITAL

WV Public Broadcasting August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 36,159 $68 Other DIGITAL

KUER 90.1 August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 37,256              $70 Other DIGITAL

HawaiiPublicRadio.org August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 37,739              $71 Other DIGITAL

KNKX August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 38,245              $72 Other DIGITAL

WXXI AM August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 39,495              $74 Other DIGITAL

Connecticut Public Radio August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 39,666              $75 Other DIGITAL

The Food Guys August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 42,275              $79 Other DIGITAL

90.5 WESA August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 42,684              $80 Other DIGITAL

WVXU August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 43,933              $83 Other DIGITAL

WBFO August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 45,957              $86 Other DIGITAL

WUFT August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 46,469              $87 Other DIGITAL

WGLT-FM: Best Week Ever : NPR August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 48,097              $90 Other DIGITAL

WJCT August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 50,720              $95 Other DIGITAL

WUNC August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 51,599              $97 Other DIGITAL

Boise state public radio August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 53,538 $101 Other DIGITAL

Nevada Public Radio August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 53,950 $101 Other DIGITAL

WKSU August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 59,387 $112 Other DIGITAL

Mine Public August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 62,005 $117 Other DIGITAL

WAMC Northeast Public Radio August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 63,354 $119 Other DIGITAL

WUWM August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 64,995 $122 Other DIGITAL

WFAE August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 71,823 $135 Other DIGITAL

WOSU Radio August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 97,196 $183 Other DIGITAL

89.3 KPCC August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 106,211 $200 Other DIGITAL

Georgia Public Broadcasting August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 112,132 $211 Other BLOG

Texas Public Radio August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 127,048 $239 Other BLOG

KPBS August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 328,914 $618 Other DIGITAL

National Public Radio August 28, 2020 Greg Allen Community Resilience/Recovery; Destination Miami 14,790,104 $27,805 Other DIGITAL

theminaretonline.com August 28, 2020 N/A Community Resilience/Recovery 1,558                $3 Other DIGITAL

MSN August 28, 2020 Andres Viglucci Arts & Culture/Multicultural & Heritage Neighborhoods; Community Resilience/Recovery 67,151,556       $126,245 Other DIGITAL

Travel + Leisure August 29, 2020 Skye Sherman Destination Miami; Arts & Culture/Multicultural & Heritage Neighborhoods 2,405,281 $4,522 Proactive Pitching DIGITAL

Yahoo Money August 29, 2020 N/A Community Resilience/Recovery 1,473,339         $2,770 Other DIGITAL

Marketers Media August 29, 2020 N/A Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 13,564 $26 Other DIGITAL

TravelPulse August 29, 2020 Rich Thomaselli Community Resilience/Recovery; Destination Miami; Culinary 277,465 $522 Other DIGITAL

CBS Miami August 30, 2020 N/A Community Resilience/Recovery; Destination Miami; Culinary 437,335 $822 Other DIGITAL

FEELguide August 31, 2020 Brent Lambert Destination Miami 8,625                $16 Other BLOG

Forbes August 31, 2020 Brandon Schultz Culinary 33,241,918 $62,495 Other DIGITAL

CBS Miami August 31, 2020 N/A Culinary 437,335            $822 Other DIGITAL

Elite Traveler August 31, 2020 Alex Martin Destination Miami 52,387 $98 Other DIGITAL

Marketers Media August 31, 2020 N/A Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 13,564 $26 Other DIGITAL

CTV News August 1, 2020 N/A Destination Miami 2,592,000 $23,976 Other DIGITAL

National Post August 2, 2020 N/A Destination Miami 1,022,000 $9,454 Other DIGITAL

MSN Canada August 6, 2020 Ian Centrone Destination Miami; Health & Wellness 10,386,000 $96,071 Other DIGITAL

Narcity August 10, 2020 Tate Jacaruso Culinary; Destination Miami 1,162,778 $10,756 Other DIGITAL

ca.sports.yahoo.com August 12, 2020 Connie Ogle Culinary; Destination Miami 140,365 $1,298 Other DIGITAL

ca.sports.yahoo.com August 20, 2020 Martin Vassolo Community Resilience/Recovery; Destination Miami 222,622 $2,059 Other DIGITAL

Yahoo! Canada Sports August 20, 2020 Connie Ogle Community Resilience/Recovery; Destination Miami 222,622 $2,059 Other DIGITAL

Narcity August 20, 2020 Tate Jacaruso Destination Miami 1,162,778 $10,756 Other DIGITAL

Digital Journal August 21, 2020 N/A Destination Miami 176,807 $1,635 Other DIGITAL

Le Lezard (EN) August 21, 2020 N/A Destination Miami 3,064 $28 Other DIGITAL

Narcity August 21, 2020 Kirsten Poletis Culinary; Destination Miami 1,162,778 $10,756 Other DIGITAL

Hotel News Resource August 25, 2020 N/A Destination Miami 22,847 $211 Other DIGITAL

Narcity August 26, 2020 Cassandra Douglas Culinary; Destination Miami 1,162,778 $10,756 Other DIGITAL

Narcity August 27, 2020 Kareem Gantt Destination Miami 1,162,778 $10,756 Other DIGITAL

MSN Canada August 28, 2020 Janeen Christoff Destination Miami 10,386,000 $96,071 Other DIGITAL

Travel Industry Today August 31, 2020 Michael Baginski Destination Miami 50,000 $463 Proactive Pitching DIGITAL

Local/Corporate 

Communications
The Patch 8.26.2020 Paul Scicchitano Reported on the GMCVB's Super Bowl virtual press confernce, including quotes by Bill 2,269,987 $2,179 PROACTIVE OUTREACH

Miami Today 8.28.2020 Kylea Henseler Included Rolando as part of a story regarding an uptick of visitors in Miami hotels. 32,340 N/A PROACTIVE OUTREACH
Digital

Digital



Miami Today 8.28.2020 Kylea Henseler Included Rolando as part of a story regarding domestic flights economic impact while international flights still are on a decline. 27,401
$5,345

PROACTIVE OUTREACH

MICE Coverage
Meeting Spotlight August 26, 2020 N/A MICE 1,000 $9 Other DIGITAL

PRINT
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CORPORATE 
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August 2020 GMCVB Communications Report 

PRESS RECAP 
Following, please find a brief summary of relevant articles that have run due to our outreach and 

coordination. These are a result of communications initiatives that Kivvit has managed for the GMCVB 

for the month of August. 

 
9/21/2020                                                               Unique Daily Visitors (UDV): 2,269,987 

 

Link to article 

 

 
 

MIAMI, FL — Do you remember the Miami Super Bowl? We weren't wearing masks 

back in February and many of us would have thought social distancing. Was a polite way 

of saying we just blocked an internet stalker. 

https://patch.com/florida/miami/miami-super-bowl-couldnt-have-come-better-time


"If you think back to Feb. 2, it's amazing," recalled Rodney Barreto, who chaired the 

Miami Super Bowl Host Committee. "It seems like that's a lifetime away, and it wasn't 

that long ago." 

Florida Gov. Ron DeSantis has said he suspects the coronavirus may have already been 

circulating in South Florida by the time the Kansas City Chiefs defeated the San 

Francisco 49ers by a score of 31-20 at Hard Rock Stadium. That makes the timing all the 

more incredible — or just plain lucky. 

"We're very fortunate that we were able to get off the game. Oh my God I often think if 

COVID had hit while we were in the final planning stages, what a disaster we would have 

had on our hands," Barreto shared. "Thank God that wasn't the case." 

Barreto and organizers of Super Bowl LIV gathered virtually Wednesday to recap the 

economic benefits the game delivered to the Miami area weeks before the coronavirus 

caused unfathomable economic hardship. 

Barreto, who also chaired Miami's Super Bowl host committee in 2007 and 2010, said 

Super Bowl LIV brought $572 million worth of new spending in Miami-Dade, Broward 

and Palm Beach counties. 

The game generated $34 million worth of tax revenue for the state of Florida. 

"It was a collective effort between Dade, Broward and Palm Beach — both private sector 

and public sector — to pull this off," he said. 

Next year's Super Bowl LV in Tampa is still planned for Feb. 7, but it's not clear whether 

organizers will have to scale back some events amid coronavirus concerns. 

In Miami, Super Bowl LIV will be remembered for some of the community projects it 

brought to South Florida. 



The Oceans to Everglades campaign removed 54 tons of single-use plastic from the 

ocean. The Business Connect program linked minority-owned businesses with larger 

vendors, while a collaborative project among law enforcement organizations and the 

NFL took aim at sex-traffickers. 

Five legacy projects brought an investment of $2.4 million in funding for South Florida, 

according to Barreto. 

Miami-Dolphins CEO Tom Garfinkel said the Super Bowl had some intangible benefits 

for South Florida. 

"The CEO of every major corporation is here at the Super Bowl," he said. "The 

celebrities and the people that are here to showcase our great region, and all it has to 

offer, was really a special moment for me." 

Bill Talbert, who heads the Greater Miami Convention and Visitors Bureau, said 

thousands of media representatives delivered more than one billion internet 

impressions. 

"You can't calculate the media coverage with 6,300 media here for a week, and also the 

social media," he said. 

Some 61 percent of Super Bowl LIV visitors left with a more favorable impression of 

South Florida while 41 percent planned to return, according to organizers. 

"The numbers are just off the charts," Talbert said. 

 
8/28/2020                                                                                     Print Circulation: 27,401 

                                                                                        Unique Daily Visitors: 32,340 

 



Link to article 

 

https://www.miamitodaynews.com/2020/08/25/miami-hotels-see-visitor-uptick-as-they-market-safety/
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