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Blurred Lines 
Using Social Media to Elevate Your PR Efforts 



What We’ll Cover Today

● Brief intros
● Travel media insights
● KPIs in a blended world
● A word about Content Creators
● Social media 101
● Review of organic & paid
● Q&A



Daniella Middleton 
Senior Vice President

Development Counsellors International
daniella.middleton@aboutdci.com

Who You Will Hear From Today

Kelly Penton
Director & General Manager

Kivvit
KPenton@kivvit.com
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Checking In 
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Questions | Current Process

Do you include social media data when reporting on earned 

media results?

Do you share media hits on your social media platforms?

Is there collaboration between PR and social media teams? 
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Media Trends 



Insights that are shaping the travel 
media landscape

The pandemic-induced haze is starting to 
lift from the travel industry1

2

3

4

Outlets are spinning off, shutting down 
and/or reinventing themselves

Staffing models continue to lean on 
contractors and freelancers

Pitch topics of interest: destination 
features, seasonal travel ideas, travel and 
lifestyle stories, and diversity & inclusion 
topics
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Blurring the Lines
Jacqui Gifford, Editor-in-Chief

Leverages personal social 
media brand
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Blurring the Lines
Alexander-Julian Gibbson

Part Journalist- Part Content 
Creator - Part Stylist
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Articles are Shared on Social 
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A Word about 
Content Creators



What Is Influencer 
Marketing?
Influencer marketing is the practice of connecting your brand with 
online influencers, who then market your business to their 
followers. Influence is the ability to drive action. It is measured by 
the expected number of relevant followers that will see and react to 
the posts



61% of 18- to 34-year-olds 
swayed by content creators*

$22 in earned media value
for every dollar spent

72% believe that the 
quality of customers from 
influencer marketing 
campaigns are superior
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Social Media 101
Organic & Paid



Know Your Audiences

Determine
Goal

Goal Drives
Target Audiences

Understand Social
Media Usage



Know The Platforms

FACEBOOK

● Large & active global user base (2.7 Billion+)
● Skews older (Baby boomers, Gen X, older 

millennials)
● Longer form content in a variety of formats

TWITTER

● Significant user base of journalists and 
politically active 

● Skews older & male (Gen X, Older millennials)
● Short 280-character messages

INSTAGRAM

● Large & engaged user base (1 billion+)
● Skews younger (Younger millennials, Gen Z)
● Shorter-form content, with an emphasis 

on video

TIKTOK

● Rising star- nearly 800% increase in user base 
since launch in 2018, and still rising 

● Skews younger (Young Millennials, Gen Z)
● Medium-form video content, with an emphasis 

on personalized content feeds
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Organic 



Top Tips for Organic Posts

Use appropriate hashtags, tag partners 

Use compelling images, visuals 

Video is optimized 

Use third-party validators, thought leaders 

Post when you have something to share

Incorporate personal content to humanize accounts

Develop a content calendar



“I’m Not a Cat!”



Reporter 
Engagement

Consumer
Engagement

Share articles and tag 
reporters, outlets

Respond to 
reporter/editor posts 

Pitch via Twitter DMs

Respond to comments 
(good or bad)

Like and share 
consumer posts



Miami Tweet Heard Around the World



Diversity and Inclusivity

DIVERSITY BY THE NUMBERS*:

TOP TIPS:

Use Diverse 
Imagery

Ensure Appropriate 
Language

*US Census
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Paid
Boost Organic Posts and Increase Followers



Why Paid?

Paid ads ensure 
targets see key 
messages

Boosted posts 
reach new 
audiences

Organic 
Facebook posts 
only reach about 
5.2% 
of followers

A WISE INVESTMENT*:
*Report by NetBase Quid



Social Ad Campaigns

Create/verify a Platform 
account first 

(Facebook, IG, Twitter, etc)

Develop campaign 
management timeline

Create customized 
ads for each platform

Pull regular ad reports 
to inform optimization



Boost Organic Posts

Monthly budget 
for promoted 

posts

Boost posts that 
showcase earned 
media, promote 
your message/ 

hashtag

Include a 
“Call to Action” 

element to drive 
engagement and 

traffic to company 
website, blog,
or Facebook



Follower Campaigns

Lookalike audience based on social page 
likes/followers

Traditional follower acquisition ads

6-8 Weeks recommended



Thank 
You


