Communications
Activities and Press Clippings




April 2020

Dear Reader,

Itis our pleasure to present to you the GMCVB’s Communications clipping report for the month
of April 2020. Within these pages you will be given a firsthand look at the results garnered by
the efforts of the Communications Team at The Greater Miami Convention & Visitors Bureau.

The Communications Activity report is constructed of four sections:

o Key Performance Indicators: lllustrates the circulation, media impressions,
advertising equivalency, and social media mentions for Greater Miami and The
Beaches. These results are presented both as year-to-date and monthly figures.

e Activity Summary Report: This section provides you an in-depth view at the
activities for the month.

e Clippings: The results of the media team'’s efforts are captured in this section where
you will find the all the press clippings resulting for the given month. Clippings are
listed in order by the following markets: USA and Canada, Local/Corporate
Communication. Due to the COVID-19 pandemic, the GMCVB paused relationships
with most of its global PR agencies. Therefore, this month’s report includes only
clippings from the US/Canada and Local/Corporate Communication markets.

It is an absolute privilege promoting Greater Miami and The Beaches to the world through our
domestic and international public relations efforts. If you have any questions about this report
please feel free to reach the Communications Team directly at 305.539.3084.

Sincerely,
William D. Talbert, Ill, CDME Jennifer Diaz

President & CEO Vice President of Communications



Note: The Key Performance Indicators (KPI) section provides you with a snapshot view of the results
garnered by the efforts of the communications department during the month of April 2020.

Key Performance Indicators

April 2020 Year to Date
Overall Total Circulation: 3303,085,614 4,602,484,350
Overall Total Media Impressions: 757,714,035 11,506,210,875
Overall Total Ad Equivalency: $724,655 $17,212,307
General Circulation: 302,547,916 4,509,797,811
General Media Impressions: 756,369,790 11,274,494,527
General Ad Equivalency: $720,320 $16,982,136
MICE Circulation: 537,698 92,686,539
MICE Media Impressions: 1,344,245 231,716,347
MICE Ad Equivalency: $4,345 $230,171
Corporate Comm Circulation: 23,347,985 52,063,736
Corporate Comm Media Impressions: 58,369,962 130,159,340
Corporate Comm Ad Equivalency: $42,571 $120,834
Number of FAMS: 0 14
Number of Media Visits: 0 74
Number of Media Missions: 0 11
Number of Promotions: 0 4



NOTE: This section contains descriptions of all activities involving the media relations & promotions team throughout the month.

COMMUNICATIONS DIVISION
Activity Summary Report
April 2020

SPECIAL PROJECTS:

Content / Digital Media /Website Contributions:

MIAMI GOOGLE POSTS (April 1-30, 2020): GMCVB Staff assisted in writing 5-6 weekly Miami Google
posts to be shared digitally. Calendar content includes themes such as Miami Eats, Arts/Culture Virtual
Experiences, Neighborhood Webcams, Miami Virtual Fitness, and other topics that may be trending that
month.

EARTH DAY (April 22, 2020): GMCVB Staff wrote a new article to be featured on the Greater Miami
Convention & Visitors Bureau website regarding Harth Day. Article touches on all the virtual experiences to
enjoy during Earth Day’s 50" anniversary.

ARTICLE FACT CHECKING (April 22-30, 2020): GMCVB Communication Team assisted in fact
checking various articles to keep content on website up-to-date and fresh.

THRESHOLD 360 VIRTUAL TOURS (April 8-30 2020): GMCVB Communications Team assisted in
writing location desctiptions for themed virtual tours being rolled out on our website for the Miami Shines
recovery campaign.

CITY OF MIAMI BEACH RESOURCE TEAM (April 30-May 7, 2020): GMCVB Communications
Team assisted the City of Miami Beach reaching out to the first round of restaurants & bars in order to
survey their current business status and provide resources available to them.

CORPORATE COMMUNICATIONS:

e STAKEHOLDER COMMUNICATION FOR MIAMI SALUTES (U.S./Local) April 5, 2020:
GMCVB Communications Team provided messaging for stakeholder and corporate communications
and media pitching regarding the GMCVB Miami Salutes program.

e STAKEHOLDER COMMUNICATION FOR VIRTUAL MIAMI (U.S./Local) April 13, 2020:
GMCVB Communications Team issued a release that was distributed to GMCVB
partners/stakeholders  regarding the launch of the Virtual Miami web portal through
MiamiandBeaches.com

e FLORIDA CHAMBER OF COMMERCE (US./Local) April 14, 2020: GMCVB
Communications Team provided a summary with information on each of the Greater Miami and
Convention and Visitors Bureau Covid-19 Mitigation Response Initiatives for a Florida Business
Stepping Up feature on the Florida of Chamber Website.

e PRESS RELEASE FOR MIAMI EATS / MEALS FOR HEROES, MIAMI
PARTNERSHIP (U.S./Local) April 17, 2020: GMCVB Communications Team wrote and issued a
press release announcing the partnership with ‘Meals for Heroes, Miami’ and the GMCVB’s ‘Miami



Eats’ initiative. The GMCVB will be marketing and promoting this program, which provides meals
to frontline responders from restaurants that are cutrently participating in the ‘Miami Fats’ program.
TOURISM INDUSTRY VIRTUAL TOWN HALL (US./Local) April 22, 2020: GMCVB
Communications Team distributed stakeholder information regarding the Tourism Industry Virtual
Town Hall

MIAMI HERALD COVID-19 BUSINESS STORY SURVEY (U.S./Local) April 27, 2020:
GMCVB Communications Team fielded a request from Jane Wooldrige, Business Editor for the
Miami Herald, requesting we enlist our partners to participate in a Covid-19 Business Story Survey.
The Team issued a stakeholder communication offering partners the opportunity to participate in the
survey which will be used for a Business Monday cover story and a possible webinar.

PRESS RELEASE FOR MIAMI SHINES (US./Local) April 30, 2020: GMCVB
Communications Team wrote and issued a press release announcing the ‘Miami Shines’ campaign, a
tourism recovery campaign created in preparation for the gradual reopening of Miami-Dade County’s
travel and hospitality industry. The release featured the introduction of the initial rollout of the
campaign which is a pre-recovery phase including an inspirational video produced in English,
Spanish and Creole targeting future leisure and business travelers, as well as meeting planners.
STAKEHOLDER COMMUNICATION FOR MIAMI SHINES (U.S./Local) April 30, 2020:
GMCVB Communications Team provided messaging for stakeholder and corporate communications
announcing the ‘Miami Shines’ campaign, a tourism recovery campaign created in preparation for the
gradual reopening of Miami-Dade County’s travel and hospitality industry. The release featured the
introduction of the initial rollout of the campaign which is a pre-recovery phase including an
inspirational video produced in English, Spanish and Creole targeting future leisure and business
travelers, as well as meeting planners.

MEDIA ASSISTANCE.:

Local Media:

THE CW SOUTH FLORIDA/ WSFL-TV (U.S./Local) April 1, 2020: GMCVB Communications
Team organized an interview with GMCVB CEO/President William Talbert, III, CODME and CW
South Florida / WSFL-TV Producer Miriam Tapia which will be used for a dedicated segment on
the GMCVDB’s recent initiatives to help support struggling businesses during COVID-19, specifically
the Hotels for Essential Lodgers program. They also touched on the Miami Pandemic Response
Fund, GMCVB Fee Waiver, and Miami Eats. WSFL is Miami-Fort Lauderdale’s CW affiliate,
programming a strong schedule of entertainment and public affairs programming. The CW South
Florida signal reaches South Florida television households representing more than 4 million people.
The station reaches cable households in Miami-Dade, Broward and Monroe counties, plus extends
into nearly half of West Palm Beach cable households. The Team provided speaking points for the
interview (Viewership: 1,697,840 households).

MIAMI HERALD U.S./Local) April 2, 2020: GMCVB Communications Team provided a
statement on behalf of GMCVB CEO/President William Talbert, III, CDME for a news stotry by
reporter Rob Wile regarding COVID’s impact to the local tourism industry and job numbers. The
statement addressed the issue and the GMCVB initiatives/resources being offered to mitigate the
impact including Miami Eats, Essential Lodgers, Miami Salutes and the Miami Tourism HELP (Daily
Circulation: 733k, UMV: 11.7 million).



LEGACY MAGAZINE (U.S./Local) April 3, 2020: GMCVB Communications Team arranged an
interview with GMCVB Vice President, Multicultural Tourism & Development, Connie Kinnard and
Russel Motley, editor-in-chief of Legacy Magazine, covering the Essential Lodging Program in their
upcoming “Power Issue.” Legacy Miami is a business/news publication serving South Florida's
Black community with insightful articles and information on business, catreers, politics, education,
culture and social commentary. Established in 2004, Legacy Miami has a distribution partnership
with the Miami Herald newspaper and Legacy South Florida has a distribution partnership with the
Sun-Sentinel newspaper.

MIAMI HERALD (US./Local) April 6, 2020: GMCVB Communications Team arranged an
interview with GMCVB CEO/President William Talbert, III, COME and Miani Herald repotter
Andres Viglucci for an article regarding budget and staffing cuts, marketing reductions and efforts
the South Florida local DMO’s are taking as a result of revenue drops from tourism taxes due to the
Coronavirus virus (Daily Circulation: 733k, UMV: 11.7 million).

SOUTH FLORIDA’S FIRST NEWS WITH JIMMY CEFALO/WIOD (U.S./Local) April 8,
2020: GMCVB Communications Team organized an interview with GMCVB CEO, William Talbert,
111, CDME and “South Florida’s First News” host Jimmy Cefalo. Mr. Talbert joined the radio show for
a live, phone interview during which he spoke about the GMCVDB’s current Covid-19 initiatives
including Miami Eats and Miami Salutes programs. The Team provided a program briefing and
speaking points for the interview.

NBC 6/WTV]J (U.S./Local) April 8, 2020: GMCVB Communications Team organized an interview
with GMCVB CEO, Bill Talbert and reporter Sasha Jones for an on -air segment that featured the
GMCVB initiatives Miami Eats and Essential Lodgers. The Team provided speaking points for the
interview.

NBC 6/WTV] (US./Local) April 13, 2020: GMCVB Communications Team assisted NBC
6/WTV] reporter Steve Litz, working on a story about the impact of COVID-19 on tourism. The
Communications Team arranged for GMCVB Chief Operating Officer, Rolando Aedo to speak with
him and provide tourism figures and information about hotel bed taxes for the story.

BISCAYNE TIMES (U.S./Canada) April 20, 2020: GMCVB Communications Team secured and
provided the creative for a Miami Eats Ad that was provided complimentary by the publication.
SUN SENTINEL (U.S./Canada) April 21, 2020: GMCVB Communications Team assisted Suz
Sentinel reporter Austen Erblat who was writing an article about hotels and motels in South Florida
that are currently open. The Team provided him with information about the GMCVB Essential
Lodgers program.

TRAVEL WEEKLY (U.S./Local) April 21, 2020: GMCVB Communications Team organized an
interview with GMCVB CEO, William Talbert, III, CDME and Trave/ Weekly journalist, Eric Moya
to discuss the state of the GMCVB as a result of Covid-19 and various recovery initiatives planned.
The Communications Team provided speaking points for the interview.

MIAMI TODAY (U.S./Local) April 24, 2020: GMCVB Communications Team organized an
interview with GMCVB COO, Rolando Aedo and Miawi Today reporter Jesse Scheckner. Rolando
will be featured in their "Achiever" feature as well as their annual "Book of Leaders".

MIAMI TODAY (US./Local) April 24, 2020: GMCVB Communications Team otrganized
interviews with GMCVB LGBTQ Tourism Director Dan Rios and Partnership Director, Ali Bibeau
and Miami Today reporter Abraham Galvan regarding the LGBTQ Miami Begins with Me virtual
training.



e NBC NEWS/TODAY SHOW (U.S./Local) April 27, 2020: GMCVB Communications Team
organized an interview with GMCVB COO, Rolando Aedo and NBC News/Today Show reporter,

Sam Brock regarding Summer Recovery and Miami Shines campaign

e “THE PAUL CASTRONOVO SHOW” - BIG 105.9 FM/iHeart Radio (U.S./Local) April 27,
2020: GMCVB Communications Team organized an interview with GMCVB COO Rolando Aedo
and host Paul Castronovo from Big 105.9/iHeart Radio’s “The Paul Castronovo Show”. Rolando joined
the radio show for a live, phone interview during which he spoke about the GMCVB’s partnership
with Meals for Heroes, Miami and other current Covid-19 initiatives.

e SOUTH FLORIDA BUSINESS JOURNAL / SFBJ (U.S./Local) April 28, 2020: GMCVB
Communications Team organized an interview with GMCVB CEO, William Talbert, 111, CDME and
SEBJ reporter Matthew Arrojas regarding the future of the cruise industry post Covid-19.

o  MIAMI HERALD (U.S./Local) April 29, 2020: GMCVB Communications Team organized an
interview with GMCVB COO Rolando Aedo and Miami Herald reporter Michelle Kaufman regarding
the Miami Shines campaign.

e WPLG/Local 10 (U.S./Local) April 30, 2020: GMCVB Communications Team organized and
interview with GMCVB COO Rolando Aedo and Local 10/WPLG reporter Patker Branton
regarding the Miami Shines campaign.

e CBS4/WFOR (U.S./Local) April 30, 2020: GMCVB Communications Team organized an
interview with GMCVB COO Rolando Aedo and CBS 4 reporter Parker Branton regarding the
Miami Shines campaign.

US/Canada

e POLITICO (US./Canada) April 1, 2020: GMCVB Communications Team assisted Betsy
Woodruff Swan, a freelancer working on a story for Politico about convention centers being
converted to hospital facilities (UMV: 26 million).

e PASSPORT MAGAZINE (U.S./Canada) April 2, 2020: GMCVB Communications Team assisted
Mark Chestnut, a freelance writer working on a story for Passport Magazine about how LGBTQ
travelers can start planning their next great vacation, once the current crisis ends. The Team provided
information on various partner initiatives (Readership: 419,000).

e EDGE MEDIA NETWORK (U.S./Canada) April 3, 2020: GMCVB Communications Team
assisted a writer from the Edge Media Network working on a story about higher end restaurants that
don’t normally offer delivery/pickup but had to adapt due to the pandemic. Interested in featuring
examples from Miami, the Team pitched the Miami Eats program and provided information and
imagery for vatious restaurants/chefs that were accepted. (Online Circulation: 77,159 UVM)

e BUSINESS INSIDER (U.S./Canada) April 9, 2020: GMCVB Communications Team assisted a
freelance writer working on an article for Business Insider about chefs who have adapted to delivery or
takeout exclusively. The Team provided information about the GMCVB Miami Eats program and
aided in securing an interview with the chef from Seaspice promoting their dock side deliver service
(UVM: 22,990,384).

e FREELANCER RAMSEY QUEBEIN (U.S./Canada) April 13, 2020: GMCVB Communications
Team assisted Ramsey Quebien, a freelance writer seeking creative and heartwarming stories for a
story for a personal finance and travel website on what hotels are doing to assist first responders and
patients with medical needs (COVID-19 related or not). The Team provided information about the
GMCB First Responders program for the story and put out a media lead to partners soliciting
submissions.

e THE REAIL DEAL (U.S./Local) April 13, 2020: GMCVB Communications Team assisted a
reporter from The Real Deal for a round-up titled, “South Florida Developers and Brokers Give Back



During Coronavitus” in which the GMCVB /United Way/Miami Herald Miami Pandemic Relief
Fund for hospitality workers and their families, was featured. The Real/ Deal, widely considered to be
“the bible” for the real estate industry, reaches millions of real estate professionals nationally and is
the go-to source for national real estate news coverage.

TOURISM MARKETING TODAY/DESTINATIONS FLORIDA SPECIAL EDITION
‘NATIONAL TRAVEL AND TOURISM WEEK’ (U.S./Local) May 14, 2020: GMCVB
Communications Team prepared a submission to Tourism Marketing Today, the newsletter of
Destinations Florida for a special edition of publication centered around National Travel and
Tourism Week May 3-9. The submission featured information about the GMCVB’s participation in
the U.S. Travel Association’s first-ever Virtual Roadtrip. These submissions are selected news items
from DMOs in Tourism Marketing Today, the newsletter of Destinations Florida. Tourism Marketing
Today/Destinations Florida

TOURISM MARKETING TODAY/DESTINATIONS FLORIDA “QUICK TRIP”
(U.S./Local) April 13, 2020: GMCVB Communications Team provided a submission to Tourism
Martketing Today, teaturing GMCVB activities in support of the launch of the GMCVB’s ‘Miami Eats,
Order Out, Help Out’ pre-recovery campaign, a program conceived to help stimulate business for
local restaurants, their owners, chefs and employees. “Quick Trips” are brief news items from DMOs
in Tourism Marketing Today, the newsletter of Destinations Florida.

FREELANCER CHARU SURI (U.S./Local) April 16, 2020: GMCVB Communications Team
assisted Freelance writer Charu Suri, seeking examples of Covid-19 inspired street art for an article
for a national publication (she normally contributes to New York Times, Reader’s Digest, Architectural
Digest and others).

TRAVEL WEEKLY (U.S./Canada) April 21, 2020: GMCVB Communications Team arranged an
interview with GMCVB CEO/President William Talbert, III, CDME and Eric Moya, Destinations
Editor at Travel Weekly, for a follow up story on a USTOA study about staffing issues and DMO
marketing/messaging strategies post-COVID, in which he planned to include Miami.

BUSINESS INSIDER (U.S./Canada) April 22, 2020: GMCVB Communications Team assisted
freelance journalist Jen Karetnick, doing research for a story about South Beach Hotels for Business
Insider.

FREELANCER RAMSEY QUEBEIN (U.S./Canada) April 22, 2020: GMCVB Communications
Team assisted Ramsey Quebien, a freelance writer seeking submissions for a story about hotel
amenities you can buy for your home (bed linens, pillows, decor, candles, toiletries, signature
amenities, scents, etc.) to relive your favorite travel memories.

FORBES (U.S./Canada) April 22, 2020: GMCVB Communications Team assisted Michele
Herrmann, a writer from Forbes working on a roundup of cities that have new street art and/or
murals popping up in response to COVID-19. The Team provided content from a variety of
sources.

FREEILANCER RAMSEY QUEBEIN (U.S./Canada) April 22, 2020: GMCVB Communications
Team assisted Ramsey Quebien, a freelance writer seeking assistance with submissions for a story
about hotel-inspired ideas to recreate the festive Cinco de Mayo experience at home.
WASHINGTON POST (U.S./Canada) April 24, 2020: GMCVB Communications Team assisted
Christopher Elliott, a journalist working on a story about how travel destinations are staying visible
through virtual programming for the Washington Post. The Team provided content and information
on the GMCVB Virtual Miami program (UVM: 20,531,730 / Ad Value: $18,992).

BUDGET TRAVEL (U.S./Canada) April 27, 2020: GMCVB Communications Team assisted Lola
Mendez, a journalist working on a piece featuring virtual tours of street art around the world for



Budget Travel. The Team provided information on the Wynwood Art District as well as the Wynwood
Walls Virtual Gallery Tour. In addition, the writer featured an image of the murals as headline of the
story (UVM: 1,488,019 / Ad Value: $3,441).

Meetings/Trade

e PREVUE MAGAZINE - April 8, 2020 — GMCVB Communications assisted staff editor Barbara
Scofidio with a request for Prevue Magazine. The magazine was secking updates from DMO’s and
industry partmers to include on their website prevuemeetings.com. The team provided Barabara with
content for the #HospitalityStrong initiative: Destination/property news & inspiting stoties of giving
back. The information provided included details of our overall response efforts to the COVID-19
pandemic: Hotels for Essential Lodgers, MiamiEats Restaurant Program, Miami Salutes, Miami
Pandemic Response Fund, Help for the Tourism Industry, GMCVB Fee Waiver, and Virtual Miami
offerings. (Circulation: 45,000)

e NORTHSTAR (US./Canada) April 13, 2020: GMCVB Communications Team assisted a writer
working on a story about service programs in which Miami Salutes was featured. The Team provided
information about the program as well as images for the publication.

e SKIFT (U.S./Canada) April 20, 2020: GMCVB Communications Team assisted freelance writer
Matt Striker, who was pitching a story to Sz about the resilience and “moxie” of DMOs across the
country during the Covid-19 crises and their role in the recovery effort.



Note: The following section contains a clip report spreadsheet with the quantitative results of the
coverage secured by the Communications team for the month of April 2020. Following the clip
report spreadsheet, you will find the clippings associated with the clip report, if you have any
guestions please feel free to reach out to us.



Note: The following section contains a clip report spreadsheet with the quantitative results of the coverage secured by the Communications team for the month of April 2020. Following the clip report spreadsheet
you will find the clippings associated with the clip report, if you have any questions please feel free to reach out to us.

MEDIA RELATIONS CLIPPING REPORT FOR THE MONTH OF APRIL 2020

PUBLICATION

UTHOR'S NAME

KEY MESSAGES

CIRCULATION/.

RESULT OF

PUBLICATION TYPE

Assisted Clips: US/CANADA

VISITS PER DAY

Travel + Leisure March 20, 2020 Perri Ormont Blumberg Community Resilience/Recovery 2,395,366 $3,165 | Proactive Pitching DIGITAL
CNN April 1, 2020 Stacey Lastoe Destination Miami 419,283 $788 | Other DIGITAL
Smarter Travel April 2, 2020 Patricia Magana Community Resilience/Recovery 655,274 $242 | Proactive Pitching DIGITAL
Jetset Christina April 2, 2020 Christina Vidal Destination Miami 17,136 $32 |Other DIGITAL
BuzzFeed April 3, 2020 Anna Haines Community Resilience/Recovery 16,497,686 $3,391 |Proactive Pitching DIGITAL
TravelPulse April 3, 2020 Mackenzie Cullen Community Resilience/Recovery 249.475 $2.308 |Proactive Pitching DIGITAL
Miami New Times April 3, 2020 Chelsea Olson Destination Miami 256,03 $481 | Other DIGITAL
Purewow April 4, 2020 Clarissa Buch Community Resilience/Recovery 999,52: $9.246 | Proactive Pitching DIGITAL
Two bad tourists April 6, 2020 Auston Matta Arts & Culture/Multicultural & Heritage Neighborhoods 1,83 $3 | Other DIGITAL
CNBC April 7, 2020 Ramsey Qubein Community Resilience/Recovery 30,525,66 $8.252 | Proactive Pitching DIGITAL
[MSN April 7, 2020 Ramsey Qubein Community Resilience/Recovery 82,905,36: $45,110 [Proactive Pitching DIGITAL
[South Florida Caribbean News April 7, 2020 /A Community Resilience/Recovery 3,631 $7 [Other Bl
| Brides April 7, 2020 Anna Price Olson Destination Miami 836,938 $1,573 |Other DIGITAL
[Thrillist April 7, 2020 Chris Malone Destination Miami 3.826.525 $35,395 | Proactive Pitching DIGITAL
Front Office Sports April 7, 2020 Pat Evans Sports Tourism 53,998 99 |Proactive Pitching DIGITAL
The Points Guy April 8, 2020 atherine Fan Community Resilience/Recovery 2,402,960 $4.518 |Proactive Pitching DIGITAL
Recommend April 8, 2020 Paloma Villaverde de Rico Culinary 85,002 86 |Proactive Pitching DIGITAL
The Washington Post April 10, 2020 Hannah Sampson Community Resilience/Recovery 20,531,730 $18.992 | Other DIGITAL
Artnet News April 020 Sarah Cascone Arts & Culture/Multicultural & Heritage Neighborhoods 41,766 $1,207 |Other DIGITAL
Travel Weekly April 13, 2020 Tom Stieghorst Community Resilience/Recovery 78,027 $1.647 |Proactive Pitching DIGITAL
Family Vacation Critic April 16, 2020 Amanda Norcross Community Resilience/Recovery 298| $560 | Other DIGITAL
Mommy Poppins April 17, 2020 Christine Mooney Community Resilience/Recovery 270, $47 |Proactive Pitching DIGITAL
PureWow April 17, 2020 Clarissa Buch Community Resilience/Recovery 999, $9,246 | Other DIGITAL
Thrillist April 17, 2020 Kristen Adaway Community Resilience/Recovery 3.826.,52! $5.056 | Proactive Pitching DIGITAL
EDGE Media Network April 17, 2020 April Stamm Culinary 77,159 $238 | Proactive Pitching DIGITAL
The Culture Trip April 19, 2020 Jacquelyn Lumley Community Resilience/Recovery 3,538,544 $6.652 | Other BLOG
[ The Washington Post April 19, 2020 Marian Liu Community Resilience/Recovery 20,531,730 $9.496 | Other DIGITAL
[ Thrillist April 20, 2020 Curt Hollingsworth Community Resilience/Recovery 3.826.525 $35. Other DIGITAL
cCool Travel April 21, 2020 Charles McCool Destination Miami ,369 Other DIGITAL
Wes3travel April 21, 2020 Tamara Gruber Destination Miami 4,204 Proactive Pitching BLOG
The Washington Post April 22, 2020 Christopher Elliott Community Resilience/Recovery 20,531,730 $21,102 | Proactive Pitching DIGITAL
Eater April 22, 2020 Olee Fowler Culinary 452 $35 |Other BLOG
Our escape clause April 22, 2020 ate Storm Destination Miami 6,088 $68 |Other DIGITAL
Paperblog April 24, 2020 /A Arts & Culture/Multicultural & Heritage Neighborhoods 30.487 $57 |Other BLOG
Vacation Idea April 25, 2020 /A Destination Miami 240,233 $452 | Other DIGITAL
Budget Travel April 27, 2020 Lola Méndez Arts & Culture/Multicultural & Heritage Neighborhoods 1,488,019 $1.721 |Proactive Pitching DIGITAL
Forbes April 27, 2020 Brittany Anas Community Resilience/Recovery 33,287,537 $62,581 | Other DIGITAL
Travel Weekly April 28, 2020 Jeri Clausing Community Resilience/Recovery 178,027 329 |Proactive Pitching DIGITAL
The Infatuation April 28, 2020 Ryan Pfeffer Culinary 266,098 50 ther BLOG
[Business Insider April 29, 2020 len Karetnick Destination Miami 35,370, $327,176 |Other DIGITAL
he Good Men Project April 29, 2020 Shahbaz Ahmed Destination Miami 73, $514 | Other DIGITAL
ravel + Leisure April 29, 2020 Evie Carrick Destination Miami 2,395, $3,693 |Other DIGITAL
[Budget Travel April 30, 2020 ichele Herrmann Arts & Culture/Multicultural & Heritage Neighborhoods 1,488, $1,376 |Proactive Pitching DIGITAL
CBS Miami April 30, 2020 Frances Wang Community Resilience/Recovery 71,492 $510 |Other DIGITAL
CBS Miami April 30, 2020 Frances Wang Community Resilience/Recovery 54,356 $478 | Other DIGITAL
Miami Herald April 30, 2020 ichelle Kaufman Community Resilience/Recovery 3,160,751 $29,237 |GMCVB DIGITAL
Miami Herald April 30, 2020 Michelle Kaufman Community Resilience/Recovery 3,160,751 $29,237 |GMCVB DIGITAL
|Recommend April 30, 2020 Andrea Doyle Community Resilience/Recovery 85,002 $786 | Proactive Pitching DIGITAL
[ TravelPulse April 30, 2020 lackenzie Cullen Community Resilience/Recovery 249,475 $2,308 |Proactive Pitching DIGITAL
[ The Hamilton Spectator March 21, 2020 Sherri Haigh Community Resilience/Recovery 395,000 $3,654 |Proactive Pitching DIGITAL
[ The Hamilton Spectator March 21, 2020 Sherri Haigh Community Resilience/Recovery 295,000 $9.950 |Proactive Pitching PRINT
Escapism Magazine April 17, 2020 eredith Hardie Community Resilience/Recovery 60,000 $555 | Proactive Pitching DIGITAL
DRIFT Magazine April 17, 2020 Steve Drake Community Resilience/Recovery 550,000 $5,088 |Proactive Pitching DIGITAL
Vancourier.com April 22, 2020 Sandra Thomas Community Resilience/Recovery 146,000 $1 Proactive Pitching DIGITAL
North Shore News April 22, 2020 Sandra Thomas Community Resilience/Recovery .000 $ Proactive Pitching DIGITAL
Humboldt Journal April 22, 2020 Sandra Thomas Community Resilience/Recovery ,000 Proactive Pitching DIGITAL
Tri-City News April 22, 2020 Sandra Thomas Community Resilience/Recovery 26,000 $ Proactive Pitching DIGITAL
Times Colonist April 22, 2020 Sandra Thomas Community Resilience/Recovery 617,000 $5, Proactive Pitching DIGITAL
Esteven Mercury April 22, 2020 Sandra Thomas Community Resilience/Recovery 5,000 $46 | Proactive Pitching DIGITAL
Empire Advance April 020 Sandra Thomas Community Resilience/Recovery 7,000 $65 |Proactive Pitching DIGITAL
The Reminder April 22, 2020 Sandra Thomas Community Resilience/Recovery 15,000 $139 |Proactive Pitching DIGITAL
Yorkton This Week April 020 Sandra Thomas Community Resilience/Recovery ,000 46_| Proactive Pitching DIGITAL
The Outlook April 22, 2020 Sandra Thomas Community Resilience/Recovery ,000 46_| Proactive Pitching DIGITAL
Weyburn Review April 020 Sandra Thomas Community Resilience/Recovery 4,870 23 |Proactive Pitching DIGITAL
Kamsack Times April 22, 2020 Sandra Thomas Community Resilience/Recovery .000 39 [Proactive Pitching DIGITAL
Preeceville Progress April 020 Sandra Thomas Community Resilience/Recovery ,000 39 [Proactive Pitching DIGITAL
Canora Courier April 22, 2020 Sandra Thomas Community Resilience/Recovery 20,000 85 [Proactive Pitching DIGITAL
Assiniboia Times April 020 Sandra Thomas Community Resilience/Recovery 7,000 $65 |Proactive Pitching DIGITAL
Carlyle Observer April 22, 2020 Sandra Thomas Community Resilience/Recovery 15,000 $139 |Proactive Pitching DIGITAL
Lillooet News April 020 Sandra Thomas Community Resilience/Recovery 5,000 46 | Proactive Pitching DIGITAL
PlanetWare April 30, 2020 Shandley McMurray Destination Miami 562,342 $5,202 |Reactive Pitch DIGITAL
Going Awesome Places April 30, 2020 Will Tang Community Resilience/Recovery, Destination Miami 37,400 $346 | Proactive Pitching BLOG
Community Newspapers (print + online) 4/1/2020 | Community Newspapers Ran Miami Salutes Press Release 31,328 $31|PROACTIVE OUTREACH  |DIGITAL [PRINT
Miami Times (online) 4/1/2020 | Eman Elshahawy Included GMCVB Essential Lodgers program in larger COVID story 1,012 $15|PROACTIVE OUTREACH DIGITAL
103.5 FM (Papa Keith) 4/3/2020 [ Papa Keith Segment on Essential Ledgers program and larger GMCVB COVID-19 response efforts PROACTIVE OUTREACH BROADCAST
Titled “South Florida Hotels Face Tough Choices as Occupancy Falls to Historic Lows,” that references Bill Talbert's interview and $58
South Florida Business Journal (SFBJ) 4/6/2020 | Matthew Arrojas Essential Lodger Program 58,746 PROACTIVE OUTREACH DIGITAL
included the GMCVB’s “Miami Salutes” program in their round-up titled, “South Florida Companies Step Up to Help Community with| $58
South Florida Business Journal (SFBJ) 4/6/2020 | Mel Melendez COVID-19 Fallout.” 58,746 PROACTIVE OUTREACH DIGITAL
Miami Herald (online) 4/6/2020 |Madeleine Marr included the GMCVB's “Miami Salutes” program in their round-up for deals/special offers for coronavirus first responders. 73,222 $73| PROACTIVE OUTREACH DIGITAL




South Florida Caribbean News 4/7/2020 |N/A Ran release regarding Miami Solutes Program 378 $15[PROACTIVE OUTREACH DIGITAL

The Real Deal 4/7/2020 | Kattherine Kallergis Included GMCVB/United Way/MH fund for hospitality workers in round-up 65,387 &EF‘ROACTIVE OUTREACH DIGITAL

The Points Guy 4/7/2020 | Katherine Fan Ran release regarding Miami Solutes Program 11, 340 $15|PROACTIVE OUTREACH DIGITAL
Connie Kinnard participated in online talk program to discuss GMCVB initiatives related to small businesses in

EyeUrbanTV (online) 4/9/2020 | Staff urban/heritage communities. PROACTIVE OUTREACH DIGITAL
MAIN: NBC 6's segment with Bill Talbert's interview on the recent GMCVB initiatives tied to COVID-19. The piece includes the on-air $5,847|

WTVJ (NBC 6)- 6 pm 4/9/2020 |N/A interview with Bill and covers the Essential Lodgers and Miami Eats program. 35,197 PROACTIVE OUTREACH BROADCAST
NBC 6's segment with Bill Talbert’s interview on the recent GMCVB initiatives tied to COVID-19. The piece includes the on-air $5,847

WTVJ (NBC 6)- 5 pm 4/9/2020 |N/A interview with Bill and covers the Essential Lodgers and Miami Eats program. 35,197 PROACTIVE OUTREACH BROADCAST
The 2-minute segment includes the interview with Bill and provides in-depth descriptions of the Essential Lodgers Program, Miami $15)

South Florida CW (on-air) 4/13/2020| Miriam Tapa Eats, Miami Salutes and more 3,918 PROACTIVE OUTREACH BROADCAST

MSN.com 4/14/2020 [N/A Syndicated Miami Herald article on GMCVB and Essential Lodgers 5,981,088 $5,981|SYNDICATION DIGITAL

South Florida CW (online) 4/14/2020 | Miriam Tapa Online segment tied to 2-minute segment includes the interview with Bill 571 $15|PROACTIVE OUTREACH DIGITAL

$223

Miami Herald (online and print) 4/14/2020 |Howard Cohen GMCVB virtual offerings included in online round-up of South Florida events online. Article also ran in print in Sunday's print issue 223,222 PROACTIVE OUTREACH _ |DIGITAL PRINT

Miami Today (Print) 4/15/2020 | Staff Virtual Miami Offerings included in "The Insider" Section 28,375 PROACTIVE OUTREACH PRINT

Miami Herald (online and print) 4/20/2020 | Christina Mayo Miami Salutes included in front page article in Miami Herald's Neighbors section in the Tropical Life insert. Ran in print. 223,222 $1,000{PROACTIVE OUTREACH _ [DIGITAL [PRINT

Aventura Magazine 4/20/2020 | Staff Included GMCVB's virtual offerings in online round-ups of cultural organizations staying active throughout COVID-19 5,400 PROACTIVE OUTREACH DIGITAL

World Red Eye 4/20/2020 [ Staff Ran dedicated feature on Miami Eats, Order Out Help Out with an extensive photo gallery 18,840 $50{PROACTIVE OUTREACH DIGITAL

El Nuevo Herald 4/21/2020 | Staff Miami Eats, Order Out Help Out included in round-up of daily COVID-19 News Recap PROACTIVE OUTREACH DIGITAL

Lifestyle Media Group 4/22/2020 [Kevin Kaminski Ran press release on Miami Eats, Order Out Help Out. 1,684 $595(PROACTIVE OUTREACH DIGITAL
Included the Miami Eats, Order Out, Help Out, in a round-up detailing ways the public can help support first responders and $223)

Miami Herald 4/23/2020| Christina Mayo healthcare workers. 79,684 PROACTIVE OUTREACH DIGITAL PRINT

The New Tropic 4/23/2020 [N/A Included the Miami Eats, Order Out, Help Out in daily newsletter 40,000 $400[PROACTIVE OUTREACH DIGITAL

Miami Herald (online and print) 4/29/2020| MICHELLE KAUFMAN Ran a dedicated feature on Miami Shines programming. 79,684 $223|PROACTIVE OUTREACH | DIGITAL [PRINT

Florida Politics 4/30/2020 | Peter Schorsch Shared Miami Herald's feature on Miami Shines as part of its daily recap of issues affecting FL. 7,610 PROACTIVE OUTREACH DIGITAL

Miami Herald (| ) 4/30/2020 |N/A Included Miami Herald's feature of Miami Shines as part of its daily "5-Minute" daily 100,000 $250|PROACTIVE OUTREACH DIGITAL

CBS 4 (on-air segment) 4/30/2020 Featured Miami Shines, highlighting video and campaign's goals. 10,140,060 $10,140[PROACTIVE OUTREACH BROADCAST

CBS 4 (online) 4/30/2020 Featured Miami Shines, highlighting video and ign's goals. Posted segment online 74,326 $5,451|PROACTIVE OUTREACH DIGITAL

MSN.com 4/30/2020 Syndicated CBS 4's coverage of Miami Shines online 5,981,088 $5,981]SYNDICATION DIGITAL

Connect April 2, 2020 Stephanie Davis Smith 4,819 $9 |Other DIGITAL

Hotel Executive April 2, 2020 79,66 $737 | Proactive Pitching DIGITAL

Northstar Meetings Group April 2, 2020 Elise Schoening 59,47 $550 | Proactive Pitching DIGITAL

The Meetings Magazine April 3, 2020 A 18,63 $172 | Proactive Pilchina DIGITAL

Smart Meetings Facebook April 9, 2020 arin Bright .64 $71 [Proactive Pitching DIGITAL

Smart Meetings April 9, 2020 Marin Bright 86,30 §798 [Proactive Pitching DIGITAL

Professional Convention Management Association (PCMA) | April 13, 2020 Curt Wagner 30.94 $286 | Proactive Pitching DIGITAL

Northstar Meetings Group April 020 Lisa A. Grimaldi 59,47 $550 | Proactive Pitching DIGITAL

Prevue Meetings Aopril 020 Andrea Doyle 15,37 $142 |Proactive Pitching DIGITAL

Meeting News eNL April 020 Susmita Baral 47,55 $440 |Proactive Pitching DIGITAL

Professional Convention Management Association (PCMA) | April 17, 2020 Curt Wagner 30.94 $286 | Proactive Pitching DIGITAL

ConventionSouth Magazine April 20, 2020 N/A 7. $90 |Other DIGITAL

Meetings & Conventions Instagram April 24, 2020 Susmita Baral 7 $63 [Proactive Pitching DIGITAL

Hotel Management April 28, 2020 Elaine Simon 80,34 $151 |Other DIGITAL
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Budget Travel
Spend some time on the sand

watching these heach web
cams

With beachside vacations being put on hold with coronavirus-related closures,
there's an alternative way to access sand and surf - right from your screen. Across
United States, the nation’s beaches are being represented on screen from coast to

coast. Embrace these picturesque views across the United States through these web

cames.






Budget Travel

Take a virtual tour of street
art around the world

If life is looking a bit drab without travel, add some color into your life by setting off on a
street art tour around the world—virtually. Google makes it easy to revisit some of your
favorite murals that you've come across during your travels or to encounter outdoor
public artwork you've always wanted to see. Use the human icon to take in the murals
from the street level. Enjoy a private viewing of the art displays from the safety of your
couch and let these street artists transport you to destinations near and far with this

virtual street art tour.






You used to have to be a paying guest to get the five-star hotel experience.
That rule — at least for the moment — has changed.

With millions of travelers confined to their homes due to the coronavirus
pandemic, luxury hotels are reaching beyond their property walls to entertain
from afar. If guests can’t come to them, the hotels will have to go to the

travelers instead.

From cooking to craft cocktails

Silvia Grossi is the executive chef of Il Salviatino, a 15th-century villa in
Tuscany, Italy. While the hotel is closed, Grossi is teaching Italian cooking

lessons twice a week from her home kitchen.



Using easy-to-locate ingredients, Grossi creates short videos — many are under
five minutes — on how to prepare dishes like gnocchi, chickpea velouté and
homemade pizza. Some videos are in Italian and others are in English, but

recipes are provided in both languages.

To master the art of the craft cocktail, The Artesian at The Langham London is
teaching armchair travelers the tricks behind the staff’s favorite mixed drinks

with cocktail demos from the hotel’s bar.

Those with young kids can watch how the pastry chef at The Langham Chicago

makes Lucky Charms cereal bars. You can also learn how to shuck an oyster or

prepare an Easter ham from the chefs at Rhode Island’s Ocean House as part of

the hotel's new “how-to” video series.



Learn a new skill

The Resort at Paws Up is helping at-home travelers brush up on their

wilderness skills through its Instagram Live series entitled “Live from Big Sky

Country.” The luxury Montana resort is sharing tips on fishing, how to forage

for cooking ingredients in the wild and and how to make gourmet campfire

s'mores.

The Four Seasons Washington, D.C.,, is also teaching life skills, though of a

decidedly different variety. Learn the 12 tips to turn-down service to create “a

soothing sleep haven” in your home, courtesy of the hotel’s learning and

development team.



Mexico’s Rosewood Mayakoba is sharing videos with informative guides from

the staff, including exercise recommendations and upcoming tips from the

resident biologist on how to create a home herb garden.

Rosewood CordeValle in Northern California is posting tutorials on evervthing

from arranging charcuterie boards to perfecting your golf game.

Playa Hotels & Resorts’ spa director teaches those stuck at home how to make

natural skin scrubs from coffee and coconut oil, reminding readers that self-

care needn’t be avoided or difficult during isolation.

Dromoland Castle, a 16th-century castle hotel in County Clare, Ireland, seems
like it's been plucked from a fairy tale. While you can’t climb one its turrets or

play with a resident falcon right now, you can learn to build your own castle out

of everyday materials from home. It’s a fun way to keep kids engaged, while

fueling their curiosity at the same time.

Families will also find Anantara Golden Triangle Elephant Camp and Resort’s
webcam in Thailand entertaining. The onsite Golden Triangle Asian Elephant

Foundation has daily livestreams of the elephants roaming free as they bathe,

eat and play.



Keep calm through music, self-care and sleep

Guatemala’s Casa Palopo has created a regional playlist of songs for would-be
guests to enjoy via Spotify. Similarly, the Aruba Marriott Resort & Stellaris
Casino and Wymara Resort and Villas Turks & Caicos are curating lists of

island music.

Catch one of Bobby Hotel’s virtual concerts; the Nashville hotel features local

musicians on its social platforms to “keep the music playing” despite local

restrictions that prohibit gatherings.

The stunning Monteverdi Tuscany hotel is supporting performers — many of
whom have had shows canceled or postponed — who include opera singers and

musicians performing remotely from their homes.

The Estates at Acqualina in Miami is hosting a

with free, downloadable e-books.



Miraval Arizona and Miraval Austin have taken their well-being advice online
by featuring tips about mindful grocery shopping and how to maintain positive

relationships while quarantined with others.

The new Amrit Ocean Resort & Residences in Florida is getting a head start
before its official opening in mid-2020 with a series on wellness experiences.

Follow along for sessions on sound bathing, breath work, and stress reduction.




Six Senses Spas have a new series called “At Home with Six Senses.” Its
bedtime breathing rituals and dream analysis talks are drawn from the

company’s sleep programs offered at many properties. The series discusses

forest bathing at home and yoga for the whole family to help everyone in your

home de-stress during this time at home.



For culture vultures who are missing gallery and museum strolls,

in Miami is bringing its arts programming to the masses for free. The Ocean
Drive beauty is opening up its iconic arts salon events online. The family-owned and
-operated hotel wants to inspire those who are stuck at home and need an artistic
reprieve from all the depressing coronavirus news. The hotel partnered with Florida
International University of Miami Beach and John Stuart, executive director of Miami

Beach Urban Studios/FIU to make this unique virtual experience come to fruition.
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From Their Table to Yours: 9 Celebrated Restaurants Now
Offering Take-Out and Delivery



Cote

Simon Kim's inspired mash-up merges Korean barbecue with the classic American steakhouse,

Order the famous Korean bacon (house-smoked, crispy heritage pork belly with pickled jalapenc), a butcher's
bowl (three USDA Prime cuts of beef over rice, pickles and kimchi), Wagyu paella, or opt to turn your kitchen
into yvour own private steakhouse with the Cote Steak Care Package, which includes two one-pound, dry-aged
ribeyes, banchan set, Cote salt blend and ssamjang — all ready for you to fire up the cast iron skillet and
embrace your inner chef.

Turning its culinary viewpoint on its ear, the three-ztar Michelin restaurant now offers a takeout experience
packed with comfort and tradition. For pick-up and reheating at home for one to eight pecple, you can get a
hearty multi-course meal. Recent offerings include a spring mix salad with goat cheese to start, Cassoulet (the
legendary Toulousian casserole of confit duck, sausage and white beans), a side of green beans almondine
and a banana cream tart for dessert.






The Grand Hyatt Brand Selected as Flag for New Miami
Beach Convention Center Hotel



IIUll HOTEL MANAGEMENT
New GM takes over at Miami Beach hotel

by Elaine Simon | Apr 28, 2020 8:22am

The Shelborne South Beach in Miami Beach, Fla., offers 200 guestrooms, including 19 suites, and more than 30,000 square feet of expanded
event space. Photo credit: Menin Hospitality



Hiblum brings almost two decades worth of hospitality experience to the table, having worked at
numerous hotel groups across the country. After graduating from Ben-Gurion University in
Beersheba, Israel, with a bachelor’s degree in hospitality management, Hiblum went on to hold
positions at properties within Morgans Hotel Group, including three Miami Beach properties, Delano
South Beach, Shore Club South Beach and Mondrian South Beach, and Clift Hotel in San
Francisco. Hiblum also served as general manager of Nautilus - a Sixty Hotel in Miami Beach for
five years, where he oversaw operations for the beachfront hotel's 250 guestrooms and 160
employees. Most recently, Hiblum served as VP of operations at Highgate Hotels, where he was
responsible for managing hotel experiences and programming for three Miami properties.



B meeti ngs group

The Greater Miami Convention & Visitors Bureau's Miami Salutes program aims to assist essential workers during the COVID-19
pandemic.

Despite facing unprecedented pressures of their own, destination marketing organizations continue
to be a source of strength, knowledge and support to their communities during the coronavirus
pandemic. A number of CVBs, including the three profiled below, have gone a step further to show

gratitude and ease the pain of their local cities and citizens.



Greater Miami Convention & Visitors Bureau

The Greater Miami Convention & Visitors Bureau has launched Miami Salutes, a program that calls
on hotels, restaurants and retailers to extend special offers to hospital workers, medical
professionals, firefighters, paramedics, law enforcement officers and National Guard members
during the pandemic. From free pizza, doughnuts and coffee, to deep discounts on meals and
wireless services, the program provides a regularly updated list of special offers on a dedicated
GMCVB web page.

"We know that our front-line and first responders are working tirelessly to help and protect all of us,
and their efforts are likely to escalate in the coming days and weeks,” said William D. Talbert, Ill,
president and CEO of the GMCVB. "We are proud to bring together Greater Miami's hospitality

industry to support these public servants and show our appreciation in any way possible.’

Miami Salutes is just one of the programs put together by the GMCVB in response to the COVID-19
crisis. Other initiatives include the Miami Pandemic Response Fund, a partnership between the
GMCVB, United Way of Miami-Dade and other local organizations that supports hospitality workers
and their families with emergency needs including food, supplies, utilities, rent/mortgage

assistance and microgrants.



Additionally, with hundreds of Bay-area businesses facing economic hardship, the bureau has

pledged to waive any outstanding partner dues until the end of its fiscal year, October 2020.

‘These initiatives are just the beginning for Visit Tampa Bay, because the fight for tourism is far
from over,’ said Visit Tampa Bay president & CEQ Santiago T. Corrada. 'The unprecedented effects
on the industry have rippled into every corner of the global economy and there is much more work
to get done. Through all the uncertainty, one thing remains crystal clear — Tampa Bay will rebound
as one family and one community, and when the crisis is over, the tourism industry will be at the

forefront of its recovery.”

Little Rock Convention & Visitors Bureau

The Little Rock Convention & Visitors Bureau has taken a lead role in the Arkansas capital by
providing support, comfort and relief to its partners, its community and it residents. "At our core, we
are here to serve and support our community,” said Gretchen Hall, LRCVB president and CEQ.
‘During these times of hardship for us all, LRCVB has worked to be resourceful and creative in
developing ways to continue to support our local industry partners, promote our statewide
businesses and nonprofit organizations, and provide some respite while people are home with their

families’”

One way the CVB is helping out: The net proceeds of its "Big on Little Rock” t-shirts ($20) goes
directly to the city’s Little Rock Cares COVID-19 Emergency Relief Fund to help provide daily meals

for city students while schools are closed and to assist with the purchase of personal protective

equipment for local hospitals and first responders.

Along with local charities, LRCVE employees are volunteering to prepare meals for local students,
elderly residents and families in need. The DMO also has donated the use of its company van for
meal deliveries throughout Little Rock. To date, more than 100,000 meals have been prepared and

delivered.



front office sports

While most of the nation is completely shut down during the coronavirus outhbreak, Miami's
hospitality industry escaped just in time with its Super Bowl LIV gains intact.

Meanwhile, cities like Tampa and Indianapolis, hosts to Super Bowl LV and the 2021 Final Four,
respectively, have beacons of hope in their future.

“Early on, because we know how much [a Super Bowl] can mean to the community, we created
this mantra or belief that our community’s fifth Super Bowl could push us forward forever,” Rob
Higgins, Tampa Bay Sports Commission executive director, said. “Based on the unprecedented

times we're in, the forward forever mantra is taking on a really heightened meaning.”

The Super Bowl has enormous economic impact projections, but it also brings a social aspect

and marketing visibility, unlike most other opportunities, Higgins said.



This year's Super Bowl came a little more than a month before the coronavirus made its
presence felt in the U.5, and as a result, Miami was among the last significant beneficiaries
before the hospitality industry came to screeching halt.

“We soon recognized the value of having it then as opposed to April 2, thank goodness,” Bill
Talbert, CEO of the Greater Miami Convention and Visitors Bureau, said. “The hotels were full.
The beach was full. The week was great.”

Talbert said in his 30 years of helping Miami host Super Bowls, this year’s was far and away the
most active in terms of parties — so many “no one could track them all.” With nearly 200,000
people in the city for the event, the temporary boost in spending could help some businesses
weather the lack of activity now.

The estimated economic impact of the Super Bowl was north of $500 million, according to
some projections, while other economists are unsure of the potentially inflated numbers.

Inflated or not, cities see the events as marketing assets and ways to help bring in a large
number of spenders.

READ MORE: A Huge Gap in Economic Impact Numbers Begs the Question: Are Bowl Games
Worth [t?

With no March Madness this year, Indianapolis could be poised to welcome an increased
crowd of eager basketball fans next year for its eighth Final Four.

“We're looking to salvage the second half of this year, but next year is looking so strong,” Nate
Swick, Visit Indy communications manager, said.

Along with the Final Four, the city is also hosting the 2021 NBA All-Star Game and the College
Football Playoff Championship in 2022. Those three events are expected to contribute $225
million, $100 million, and $150 million, respectively, to the local economy while attracting more
than 300,000 visitors. Indianapolis will also host its annual staple events such as the Big Ten
Football and Basketball Championships and the Indy 500.

Each time the city hosts an event, it likes to help other cities look at hosting a new way.

“We were built to host them,” Swick said. “We're charged with being innovative in how we
capitalize and activate. We're a community for volunteers to be creative, and it should be really
cool after weathering this to see what ideas can we start.”

Higgins said this year would be the third Super Bowl hosted by Tampa during a trying time. He
recalls the game in 1991 starting its halftime show with a World News Tonight update about the
Gulf War, while the 2009 game arrived in the midst of the Great Recession.



“It's unfortunate timing, but from our standpoint, it's an incredible catalyst on our calendar,”
Higgins said. “The timing couldn’t be better for everything it can do for our hometown.”

READ MORE: Kentucky Derby Delay Sees Louisville Holding Out for September

As people begin to emerge from their homes and return to life, Talbert said Miami would be
one of the first destinations to be out, urging people to visit. He said 28 days after 9/11, Miami
and Las Vegas were the first destinations with advertisements in USA Today.

“When the light switch is turned on, we’ll be back out, and the customer will be traveling,”
Talbert said. “For destinations, we're the last to go down and the first to come up.”



#INSTAGOOD

The Greater Miami Convention & Visitors Bureau is helping the Miami
community in many ways. The CVB created the Hotels for Essential
Lodgers program to assist displaced residents and visitors; its Help for
Tourism aids those in the industry; and the Miami Pandemic Response
Fund — a partnership between the GMCVB, United Way of Miami-Dade, the
Miami Herald/Nuevo Herald, the Health Foundation of South Florida and
the Miami Foundation — is providing food, supplies, utilities, rent/mortgage
assistance and microgrants to hospitality workers and their families.
Learn more about the GMCVB here.

// photo by @successfulmeetings










Greater Miami’s Travel And Hospitality Industry Unites
To Support Heroic Work Of First-Responders During
The COVID-19 Crisis

APRIL 3, 2020

GREATER MIAMI AND THE BEACHES

-

The Greater Miami Convention & Visitors Bureau (GMCVB) Launches Miami Salutes Program and Shares Dozens of Special Offers
for First and Front-Line Responders

As hospitals and public agencies ramp up their efforts to treat COVID-19 patients and keep residenis safe, the Greater Miami Convention &
Visitors Bureau (GMCVB) is launching an initiative to show support for the heroic work front-line and first responders are undertaking on the
community's behalf. Dubbed Miami Salutes, the program has called on hotels, restaurants and retailers to extend special offers to hospital
workers, medical professionals, firefighters, paramedics, law enforcement officers and National Guard who are putting others before
themselves during this critical time. From free pizza, donuts and coffee, to deep discounts on meals and wireless services, Miami

Salutes provides a compiled, updated list of special offers on the GMCVB's website at hitps/iwww GMCVB.com/MiamiSalutes.

“We know that our front-line and first responders are working tirelessly to help and protect all of us, and their efforts are likely to escalate in
the coming days and weeks,” says William D. Talbert, lll, C.D.M.E., President and CEO of the GMCWVB. “We are proud to bring together
Greater Miami's hospitality industry to support these public servants and show our appreciation in any way possible.”

The Miami Salutes site include numerous local restaurants, including Bulla Gastrobar, Divino Ceviche, and Pollo Tropical—all offering 50%
off to front-line and first responders. National brands are featured as well including Krispy Kreme providing free donuts, Starbucks offering
free coffee, Sweetgreen delivering free salads to local hospitals, and Crocs donating a free pair of shoes to healthcare workers. As more
businesses extend offers, the GMCVB will continue to add new deals to the site.

“0ur community is indebted to the heroic medical professionals, police officers, firefighters, military personnel and essential workers fighting
to keep our communities safe from COVID-19,” says Miami-Dade County Commissioner and Chair of Miami-Dade County's Military Affairs
Board Jose “Pepe” Diaz. “It is wonderful to see businesses show their appreciation o these workers for their service and loyal dedication,
even though many may be going through their own difficult times right now. This program is a testament to the spirit of Miami-Dade County’s
community, which will help us all get through this.”

Miami Salutes adds to the series of programs put together by the GMCVB in response to the unprecedented effects of COVID-19 on
hospitality and tourism in Greater Miami and the Beaches Additional initiatives include: Miami Eats, which promotes delivery and/or take-
out menus available for Miamians to enjoy at home; Hotels for Essential Lodgers, a comprehensive list of hotels open for Essential
Lodgers during the crisis; Help for Tourism, a web page providing the industry and other GMCVB partners a look at how to secure
assistance; and the Miami Pandemic Response Fund, 3 partnership between the GMCVB, United Way of Miami-Dade, Miami
Herald/Nuevo Herald, Health Foundation of South Florida and The Miami Foundation to create a fund to support hospitality workers and
their families with emergency needs including food, supplies, utilities, rent/mortgage assistance and micro-grants.
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You used to have to be a paying guest to get the five-star hotel experience.
That rule — at least for the moment — has changed.

With millions of travelers confined to their homes due to the coronavirus
pandemic, luxury hotels are reaching beyond their property walls to entertain
from afar. If guests can’t come to them, the hotels will have to go to the

travelers instead.

From cooking to craft cocktails

Silvia Grossi is the executive chef of Il Salviatino, a 15th-century villa in
Tuscany, Italy. While the hotel is closed, Grossi is teaching Italian cooking

lessons twice a week from her home kitchen.



Using easy-to-locate ingredients, Grossi creates short videos — many are under
five minutes — on how to prepare dishes like gnocchi, chickpea velouté and
homemade pizza. Some videos are in Italian and others are in English, but

recipes are provided in both languages.

To master the art of the craft cocktail, The Artesian at The Langham London is
teaching armchair travelers the tricks behind the staff’s favorite mixed drinks

with cocktail demos from the hotel’s bar.

Those with young kids can watch how the pastry chef at The Langham Chicago

makes Lucky Charms cereal bars. You can also learn how to shuck an oyster or

prepare an Easter ham from the chefs at Rhode Island’s Ocean House as part of

the hotel's new “how-to” video series.



Learn a new skill

The Resort at Paws Up is helping at-home travelers brush up on their

wilderness skills through its Instagram Live series entitled “Live from Big Sky

Country.” The luxury Montana resort is sharing tips on fishing, how to forage

for cooking ingredients in the wild and and how to make gourmet campfire

s'mores.

The Four Seasons Washington, D.C.,, is also teaching life skills, though of a

decidedly different variety. Learn the 12 tips to turn-down service to create “a

soothing sleep haven” in your home, courtesy of the hotel’s learning and

development team.



Mexico’s Rosewood Mayakoba is sharing videos with informative guides from

the staff, including exercise recommendations and upcoming tips from the

resident biologist on how to create a home herb garden.

Rosewood CordeValle in Northern California is posting tutorials on evervthing

from arranging charcuterie boards to perfecting your golf game.

Playa Hotels & Resorts’ spa director teaches those stuck at home how to make

natural skin scrubs from coffee and coconut oil, reminding readers that self-

care needn’t be avoided or difficult during isolation.

Dromoland Castle, a 16th-century castle hotel in County Clare, Ireland, seems
like it's been plucked from a fairy tale. While you can’t climb one its turrets or

play with a resident falcon right now, you can learn to build your own castle out

of everyday materials from home. It’s a fun way to keep kids engaged, while

fueling their curiosity at the same time.

Families will also find Anantara Golden Triangle Elephant Camp and Resort’s
webcam in Thailand entertaining. The onsite Golden Triangle Asian Elephant

Foundation has daily livestreams of the elephants roaming free as they bathe,

eat and play.



Keep calm through music, self-care and sleep

Guatemala’s Casa Palopo has created a regional playlist of songs for would-be
guests to enjoy via Spotify. Similarly, the Aruba Marriott Resort & Stellaris
Casino and Wymara Resort and Villas Turks & Caicos are curating lists of

island music.

Catch one of Bobby Hotel’s virtual concerts; the Nashville hotel features local

musicians on its social platforms to “keep the music playing” despite local

restrictions that prohibit gatherings.

The stunning Monteverdi Tuscany hotel is supporting performers — many of
whom have had shows canceled or postponed — who include opera singers and

musicians performing remotely from their homes.

The Estates at Acqualina in Miami is hosting a

with free, downloadable e-books.



Miraval Arizona and Miraval Austin have taken their well-being advice online
by featuring tips about mindful grocery shopping and how to maintain positive

relationships while quarantined with others.

The new Amrit Ocean Resort & Residences in Florida is getting a head start
before its official opening in mid-2020 with a series on wellness experiences.

Follow along for sessions on sound bathing, breath work, and stress reduction.




Six Senses Spas have a new series called “At Home with Six Senses.” Its
bedtime breathing rituals and dream analysis talks are drawn from the

company’s sleep programs offered at many properties. The series discusses

forest bathing at home and yoga for the whole family to help everyone in your

home de-stress during this time at home.



The COVID-19 crisis is bringing out the best in destinations — and the people in them. As the global fight to
contain the pandemic continues, companies are shifting production priorities to make personal protective
equipment (PPE), cities are propping up local businesses and the people who work for them, and CVBs are
creating moving videos about how unity will keep us strong until we can meet again. As Hawali says in its
Share Aloha video above, "Now is the time to pull together, even if it's from afar” Here are examples of how
that's being done.



Food donations from Caesars Entertainment Las Vegas Resorts are loaded up to be donated. Caesars Entertainment has donated more
than 250,000 pounds of food in response to the COVID-1g crisis. (Courtesy Caesars)



Greater Miami's COVID-19 Help

By Andrea Doyle - April 14 2020

As the Coronavirus COVID-19 pandemic continues, the Greater Miami
Convention & Visitors Bureau (GMCVB) and the Greater Miami and the
Beaches Hotel Association have teamed up to support the hundreds of
thousands of airline, cruise line and travel and tourism employees that
are the lifeblood of Miami's hospitality industry.

Initiatives in Miami include hotels open for only Essential Lodgers which include health care
professionals, first responders and patients’ families, among many others. To support
hotels that choose to remain open under this order and the workers they employ, the

GMCVB has put together a comprehensive list of those hotels open for



As hospitals and public agencies ramp up their efforts to treat COVID-19 patients and keep
residents safe, the GMCVB has launched an initiative to show support for the work of front-
line and first responders. Miami Salutes calls on hotels, restaurants and retailers to extend
special offers to hospital workers, medical professionals, firefighters, paramedics, law

enforcement officers and military, and is providing an updated list of all those special offers

on the GMCVB's

Hospitality industry workers are among the hardest hit in terms of business impact and job
losses as a result of low demand related to COVID-19. Thanks to a partnership between the
GMCVB, United Way, Miami Herald/el Nuevo Herald, Health Foundation of South Florida and
The Miami Foundation, a $500,000 fund has been created to support struggling families
with emergency needs including food, supplies, utilities, rent/mortgage assistance and

micro-grants. Those wishing to apply or donate to the fund can do so

In addition, in response to increasing need, the GMCVB launched a webpage listing all the
resources and charitable opportunities available for the travel and hospitality industry. The
page provides the industry and other GMCVB partners a look at how to

secure assistance or even offer help should they be in the position to do so.

Many of Miami's museums and other attractions have quickly responded to closures due to
the Coronavirus pandemic with . To support these establishments,
the GMCVB has gathered links to online/social media offerings and is promoting nationally

as a way to keep the Miami brand top-of-mind.

Effective immediately, the GMCVB will continue to provide services and support to its more
than 1,000 members without charging membership fees. This will lessen the burden on
businesses, so they can invest those dollars in their people and future recovery efforts. The

fee waiver will continue until further notice.



Kuellew

Miami has been taking strong measures to contain COVID-19, which has resulted in the
standstill of almost all major businesses across town. As you practice social distancing and
self-quarantining, consider giving back to the people and places who put the “magic” in
the Magie City. Check out these six targeted funds for health care workers, restaurant

employees, artists and others in need.



1. Support Children and Families with United Way Miami’s Operation

[ lelping I lands

Support Miami families with emergency needs (including rent/mortgage assistance, food,
supplies and medications) through Operation Helping Hands. In addition, Operation
Helping Hands’ Miami Pandemic Response Fund will issue micro-grants to small businesses.

Donations can be made online via United Way, PayPal or Venmo as well as by phone.

2. Support Chefs and Restaurants with SOBEWFF & FIU Chaplin School
of [ospitality’s Industry Relief Fund

Florida International University and the South Beach Wine and Food Festival are giving back
in a major way through the launch of an industry relief fund that provides immediate
financial support to independently owned and operated restaurants and bars impacted by
COVID-19 in Miami-Dade, Broward and Palm Beach counties. The goal 1s to help restaurant
owners and chefs provide compensation and other benefits to employees who have been

furloughed or laid off or whose incomes have been significantly reduced.

3. Support Artists and Galleries with Oolite Arts’ Relief IF'und for COVID-
19

Miami Beach’s Oolite Arts has created a fund to specifically help artists who have been
affected by the closing of exhibitions and galleries as well as layoffs within Miami’s arts
community. The fund will begin with $25,000 in seed funding by repurposing funds saved

from canceled Oolite Arts events. Artists who apply for grants will be eligible for up to 8500

to cover lost income.

4. Support [ lospitality Workers with the Miami Restaurant Employee
Relief Fund

Pastry chef extraordinaire Sorava Kilgore of the Design District’s MadLab Creamery has
helped launch the Miami Restaurant Emplovee Relief Fund, which has raised more than
$65,000 in just over two weeks. Every donation will go toward providing $250 grants to as
many qualifying grantees as possible, with 100 percent of the donations (minus

GoFundMe’s standard fees) supporting the cause.



5. Support Miami [ lospital Workers with Tropical Chinese’s Feed Fund
Miami’s go-to Chinese spot Tropical Chinese is supporting the city’s health care

workers through customized bento boxes. With a goal to feed a different hospital every day,
starting with Baptist, South Miami and Jackson, Tropical Chinese will deliver bento

box lunches packed with a selection of the restaurant’s best-selling items. Every dollar raised

will be matched by the restaurant, so a $12 donation will pay for not one but two meals.

6. Support Miami’s Seniors with Meals on Wheels

In partnership with the Aging and Disability Resource Center of Broward County and the
Department of Elder Affairs, Meals on Wheels provides South Florida's seniors with weekly
healthy meal deliveries. Beyond food, volunteers offer friendship and companionship, as
they are often the only person a senior may see that week. Amid the COVID-19 crisis, the
organization is still operational, ensuring all meals are delivered. Donating to the fund will
ensure seniors receive meals and volunteers are given proper supplies to complete deliveries

in a safe way.



Miami Beach’s Culinary Prowess

gy Paloma Villaverde de Rico - April 3, 2020

So Ritzy

Paying homage to a bygone era, the newly renovated 376-room and -suite Ritz-Carlton,
South Beach is home to the Lapidus Bar, a cocktail lounge featuring live music and vintage
cocktails, as well as the Fuego y Mar restaurant, with communal seating that looks out over
the pool and ocean and where dishes draw from Mexican, Cuban, Venezuelan and Colombian
cuisines. At the Dilido Beach Club, with views of the ocean’s turquoise hues for as far as the
eye can see, guests can choose from dishes that highlight Spanish, French and Greek cuisines,

as well as cocktails that incorporate herbs and healthy ingredients. ritzcarlton.com






Palate Pleasers
The 132-room Kimpton Angler’s South Beach has debuted new F&B programming at both
its Minnow Bar—a reimagined gin house—and Seawell Fish N Oyster restaurant. These include
new seasonal cocktails, Lobster Night Tuesdays and 'Throw It Back’ Thursdays. At Minnow Bar,
guests can partake in cocktails with buzzy names like Mermaids Dream and Kaishi—their take
on the lychee martini—while at Seawell, the rum-based Adventure Gallery cocktail serves up a

sweet surprise. anglershotelmiami.com



The Greater Miami Convention & Visitors Bureau (GMCVB)
has unveiled Miami Shines, a tourism recovery campaign
created in preparation for the gradual reopening of Miami-Dade
County's travel and hospitality industry. The GMCVB adds Miami
Shines to a growing list of pre-recovery efforts designed to help
drive business back to hotels, restaurants, museums and
attractions. The campaign rolls out initially with a pre-recovery
phase including a video produced in English, Spanish and Creole

targeting future travelers.

The program includes a Miami local-pride initiative and offers
residents a Miami Shines Toolkit encouraging locals to share their
#MiamiShines moments on social media. With its message of
hope, Miami Shines will serve as the foundation for a full
recovery campaign supported by advertising, social media and
public relations once hotels are open for leisure and business

travelers.



The program is designed to ensure that the destination is
positioned to recover as quickly as possible, offering relief in due
time to Greater Miami’s tourism and hospitality industry, which
accounts for the economic backbone of the community. The
campaign centers around what makes Greater Miami and the
Beaches such a special place: its diverse community, people,
places, neighborhoods, experiences and, naturally, its weather
and sunshine. Creative assets will showcase the serenity of the
destination’s outdoors, nature and beaches while reflecting the
community's energy, which draws visitors, conventioneers,

businesses, entrepreneurs and others from around the globe.

"The GMCVB is focused on creating programming aimed at
helping businesses and workers who depend on tourism for their
livelihood. We see this as an integral part of what we do to
support the local economy,” says William D. Talbert III, CDME,
president and CEO of the GMCVB, in a statement. "As a
destination marketing organization, the GMCVB has helped
Greater Miami's community navigate challenging crises in the
past, including the Gulf Qil Spill, 9/11, Zika and countless
hurricanes. We are resilient, and with the support of our

community partners we will soon shine brighter than ever.”

Miami Shines will include local, regional and national components
to help drive business back to hotels, restaurants, museums and
attractions. Miami Shines is part of a series of programs designed
by the GMCVB to educate guests and industry, mitigate effects
from the coronavirus pandemic and at the appropriate time

stimulate demand for the hospitality industry.



More information about the GMCVB’s response efforts and

updates related to COVID-19 are available here.

For more inspirational stories about future travel, go to

#AmazingDaysAhead.



Smartmeetings

H5FIRIME BRILLIANT EXPERIENCES

Some Good News with Marin Bright

Despite the craziness we're living in, there's always good news to be found. Marin Bright, founder and CEO of
Smart Meetings, shares some nuggets of positivity in what seems to be a sea of bad news.







SMARTERTRAVEL

Vacations are going virtual ... for now. So dust off your empty suitcase, pour a drink of choice, and
virtually travel with us to your dream destination.

Asheville, NC

An arts and culture haven in the Blue Ridge Mountains, Asheville is sharing food, music, and
outdoor activities you can experience in your home.

Recipes to make at home include this quick and classic vodka martini from the Martini Workshop
Lounge at The Foundry Hotel: A twist on the classic vodka martini, Workshop Lounge’s Martini

features floral notes from the aromatic mixture of Hendrick's Gin. In a shaker, add ice, 3/4 oz. dry
vermouth, and 3 oz. Hendrick’s Gin. Mix well, strain, and pour the drink into a martini glass.

Garnish with an olive.
Music and outdoor activities include an Asheville playlist on Spotify and Asheville experiences

featuring 20+ virtual hikes, virtual tours of the iconic Biltmore Estate, a virtual walking tour of

Blue Ridge Parkway, and virtual outdoor yoga classes.

Imagine yourself in Charleston by checking out live Facebook




Charlotte, NC

Florida

Maridav/Shutterstock

Head to the Sunshine State, virtually that is. Visit Florida has compiled a range of virtual

vacations, from aerial views of the beach to underwater videos.



You can also check out the Miami region’s live webcams, which include sweeping beach views as

well as an underwater coral reef cam and a feed of frolicking meerkats from Zoo Miami. You can
add an audio soundtrack with this Spotify playlist from local restaurant Zuma Miami or this

playlist from 1 Hotel South Beach.
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Netflix

From celebrity chef-led cooking classes on Instagram to live streams of concerts to virtual tours of
museums — the world has responded quickly to "social distancing” orders, making it easier than ever

to "travel” without leaving yvour home. 5o add these virtual experiences to your guarantine bucket list
for the ultimate staycation.






The Louvre: Journey from ancient Egypt to the Victorian era with four virtual tours at this Parisian

museLum.

The Metropolitan Museum of Art: The Met Gala may be canceled but you can still get your costume
fix with the online collection at The Costume Institute. They've got 26 other online exhibits for you to

explore too.

The British Museum: Take a virtual tour of the Oceania or Prints and Drawings galleries, or browse

their online collection, home to over one million objects.

Grammy Museum: Take a music education lesson or listen to a curated Spotify playlist while browsing

the newly released archival content — the Museum at Home program has you covered.

Smithsonian National Museum of Natural History: Current and permanent exhibitions, research
stations, the Smithsonian Castle... You can cover a lot of ground at this museum with their virtual tours.

International Center of Photography: The Visual History of Hip-Hop exhibit at this newly opened
museum is a must for hip-hop fans. Thankfully you can sneak a peek via their virtual tour; check out

their audio guide and Spotify playlist to complete the experience.



The Dali Museum: Browse the four online exhibits, or for something more interactive download the

Dreams of Dali virtual reality experience.

The National Palace Museum: Go treasure hunting for Chinese artefacts that date back as far as the

MNeolithic age through their 720-degree virtual tour, complete with audio and animated stories.

Yosemite Mational Park: From the epic views atop the Diving Board to the jaw-dropping Nevada Fall,
the 360-footage of California's Sierra Nevada mountains is breathtaking.

Inca Trail: The long trek to Peru's iconic Machu Picchu can be condensed into one hour with this

virtual journey (best part — you won't be sore afterl).

Northern lights: Tune into a live stream from MNorthern Canada and you might just be able to cross this
natural phenomenon off your bucket list.

Carlsbad Caverns: Carlsbad Caverns National Park's 119 caves are yours to explore with a park ranger

on this virtual tour. Don't miss The Big Room, it's the largest single cave chamber in North America.

Uluru-Kata Tjuta National Park: Escape to Australia's Northern Territory with this virtual tour that

includes stories and songs from Anangu, the traditional owners of the land.



If your idea of the ideal evening on vacation is a night out on the
town, you're in luck — comedy clubs, Broadway, and even local
bars are bringing the entertainment to you.
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In case you're unaware, Miami has a reputation for being the sun and fun
capital of the world. That makes it one of the most frustrating places to live
during the coronavirus pandemic, when residents are obeving self-isolation
orders and remaining at home as much as possible. Non-essential businesses
are shuttered across Miami-Dade County, beaches are closed to the public, and

world-famous events like Ultra Music Festival and the Miami Open have

scrapped their plans for 2020, leaving locals with little to do and even less to

see,



But besides being a place for outdoor fun, the 305 is also known for something
else: its overwhelming car culture, which used to be evident every day with
traffic jams on I-95 and bevond. Locals love their wheels, and luckily, Miami is
still a beautiful city, with many beautiful areas that can still be seen from
behind the tinted glass of a car window. There’s more time and more reasons
than ever to go for a scenic drive, and if you're in Miami, you've got some of the

best options in the country available at your fingertips.
Rickenbacker Causeway

Key Biscayne

There’s a reason why runners and cyclists flock to the seaside trail of the
Rickenbacker Causeway: surrounded on both sides by crystal blue waters,
white sands, and waving palm trees, the five-mile stretch connecting Miami

and the nearby islands of Key Biscavne and Virginia Key has become

synonymous with everything that locals love about living in Miami. The
William H. Powell Bridge -- jokingly (vet truthfully) referred to as “the biggest
hill in Miami” -- provides spectacular views of Miami's downtown skyline and
the waves of Biscayne Bay as drivers climb nearly 100 feet above sea level to its
peak. It’s easy to get distracted by the sights on every side, so you're probably
better off having a friend or Uber driver behind the wheel while you snap

pictures.

Ocean Drive

Miami Beach

South Beach has gained worldwide fame for its Art Deco architecture, and
Ocean Drive is the epicenter of it all. The pastel-colored hotels and bars on
Ocean Drive’s west side act as the perfect complement to the trees and sand of
the beach and Lummus Park across the street, providing the ideal backdrop for

pretending vou're in a music video while driving down this picturesque seaside
road in the safety of your car. Public beaches, bars, and restaurants are all
closed per Miami Beach city ordinance, but that doesn't mean you can't look at

hotspots like the Clevelander, Palace, and Wet Willie's or the opulent mansion

once owned by Gianni Versace from a distance.




Old Cutler Road

Coral Gables

The tree tunnels of Old Cutler Road make it one of the most popular spots in
Miami for scenic Sunday drives. Stretching nearly 15 miles from the ritzy gated
community of Cocoplum in Coral Gables to the suburban village of Cutler Bay,
the road acts as a main artery for many of the upscale communities that are
situated along the way. The route has attracted even more visitors -- be they on
four wheels, two wheels, or two feet -- searching for a place to take in some of
the beauty of living in South Florida. Matheson Hammock Park, located about

a mile-and-a-half south of Old Cutler’s northern end, is home to one of the
county’s quietest beaches and provides another scenic (vet shorter) drive, but

remains closed until further notice.



Julia Tuttle Causeway

Miami Beach

As one of the three main highways connecting Miami Beach with mainland
Miami, the Julia Tuttle Causeway is home to some of the most sweeping views
of Biscayne Bay visible from a car. The highway’s two bridges clock in at just a
few feet shorter than the Rickenbacker Causeway’s bridge, offering the same
bird's-eve view of the bay below and downtown skvline in the distance, albeit
from a different angle. On the beach side, the Julia Tuttle ends at the iconic

“Welcome to Miami Beach” sign that greets visitors as thev enter the beach at

41st street; on the mainland side, the causeway spits you out in the heart of

midtown Miami, just minutes away from the street art of Wynwood.



MacArthur Causeway

Miami Beach

Perhaps the drive that out-of-towners will recognize the most, the MacArthur
Causeway connects the city of Miami on the mainland and the barrier island of
Miami Beach, and has become iconic for its proximity to many of the things
for which the area is known. On one side, the multi-million dollar homes on
Star Island will make you dream about having neighbors like P. Diddy and
Gloria and Emilio Estefan. On the other, the monstrous cruise ships docked at

Port Miami will have you planning vour next ocean getaway.

Venetian Causeway

Miami Beach

Like the MacArthur and Julia Tuttle, the Venetian Causeway bridges Miami
Beach with downtown Miami. What makes the Venetian unique is the actual
bridge.The causeway runs entirely at sea level, so it feels as if you're driving on
the water; specially-designed white barriers border the road on either side to
prevent drivers from actually driving over the water. It takes you through the
posh neighborhoods of Miami’s Venetian Islands and past hotels like The

Standard and rentable luxury homes like the Villa Venetian, so driving through

is not only the most scenic option, but also the most cost-effective.
Main Highway

Coconut Grove

Despite its name implying high traffic and high activity, Main Highway in
Coconut Grove is one of the quietest major thoroughfares in the city, with
plenty of low-hanging trees and colorful flowers to provide some ideal driving
scenery. Don't be surprised if you have to stop and wait for a peacock to cross
the road: they're some of Coconut Grove’s most famous residents, and have
called the area home for decades. At just about a mile, Main Highway is a
mostly residential street, but at its northern end, it's home to popular
attractions like the CocoWalk mall (currently under renovation) and food spots

like Lulu and GreenStreet Café.







Let's kick beach season off early this year, shall we? Maybe you can't physically
sprawl out on the sand -- access to many beaches remains severely limited due
to the current health crisis -- but with Wi-Fi and a little imagination, yvou can

virtually globe-trot to some of the world's most stunning coasts.




From the lively sands of Florida to the islands in the Great Barrier Reef, you
can visit these sandy shores right now using your phone or computer. Most of
these digital tours offer fully immersive 360-degree views that, if you don VR
gear or watch from vour bathtub, offer up a completely transformative

experience, So put on the Jimmy Buffett and order up some delivery mai tais:

This season, the beach is coming to you.

South Beach

Miami, Florida

Spring break got cancelled this vear, but that doesn't mean vou can't fantasize
about it via a digital trip to one of America's most popular beaches. Situated
right below Bayshore, Miami's South Beach is the beating, sunburned heart of

Miami, and this 360-degree walkalong of South Beach takes you on a

waterfront stroll through a packed beach full of sunbathers, frishee-tossing
bros, and swimmers. If you're starved for human interaction and a little virtual
sunshine, you can use the 360 functionality to play Where's Waldo with South
Beach archetypes: we're pretty sure vou'll spot Pitbull out there if you squint

hard enough.

MORE: And if you're in Miami now, pair that virtual walk with excellent

delivery food




5. Vizcaya Museum and Gardens in Miami, Florida

Immerse yourself in a Gilded Age estate on Biscayne Bay surrounded by ten
acres of formal gardens, a mangrove shoreline, and a tropical hardwood forest.
A National Historic Landmark, the virtual feed lets you scope out the
orchidarium, secret garden, fountain garden, and more.

Take a virtual tour here.



Greater Miami CVB Launches
Program to Support Front-Line
Responders

DESTINATION & TOURIEM | MACKEMZIE CULLEN | APRIL 03, 2020

To thank the front-line and first responders for all their hard work and risking
their own health to help patients infected with coronavirus, the Greater Miami
Convention & Visitors Bureau (GMCVB) is launching the Miamyi Salutes program.
The program calls upon local hotels, restaurants and retailers to support
hospital workers, medical professionals, firefighters, paramedics, law
enforcement officers and National Guard by providing them with special offers

to makes their days a little easier.



The program includes local
restaurants such as Bulla Gastrobar,
Divino Ceviche, and Pollo Tropical,
which have been offering 50 percent
off to all front-line and first
responders. National brands like
Krispy Kreme are offering free
donuts while local Starbucks’ are
offering free coffee. Sweetgreen has
been delivering free salads to local
hospitals and Crocs has donated a
free pair of shoes to healthcare
workers. Miami Salutes provides a
compiled, updated list of special
offers on the GMCVE’s website.

“Our community is indebted to the
heroic medical professionals, police
officers, firefighters, military
personnel and essential workers

fighting to keep our communities



safe from COVID-19,” says Miami-Dade County Commissioner and Chair of
Miami-Dade County’s Military Affairs Board Jose “Pepe” Diaz. “It is wonderful to
see businesses show their appreciation to these workers for their service and
loyal dedication, even though many may be going through their own difficult
times right now. This program is a testament to the spirit of Miami-Dade

County’s community, which will help us all get through this.”

Miami 5alutes is just one of several programs that the GMCVE has launched in
response to the effects of the COVID-19 outbreak. AMrams Fafs was created to
support local restaurants by promoting delivery and take-out options for locals.
Hotels for Essential Lodgers, meanwhile, was created to keep the hospitality
industry afloat by providing accommodations for essential workers who did not
want to risk potentially spreading the virus to family or roommates. The GMCVE
also set up the Help for Tourism webpage to provide the industry a look at how

to secure assistance.

Additionally, the GMCVE has partnered with United Way of Miami-Dade, Miami
Herald/Nuevo Herald, Health Foundation of South Florida and The Miami
Foundation to create a fund to support hospitality workers and their families
with emergency needs including food, supplies, utilities, rent/mortgage

assistance and micro-grants.



'Miami Shines' Campaign
Prepares for Recovery
Efforts

DESTINATION & TOURISM | MACKEMZIE CULLEN | APRIL 30, 2020

In the latest effort to aid in Miami’s recovery once the coronavirus
pandemic ends, the Greater Miami Convention & Visitors Bureau
(GMCVE) has launched the Miami Shines campaign. This new campaign
was designed to advertise the city in order to help drive business back

to hotels, restaurants, museums and attractions.

Miami Shines began when GMCVE posted a video to its website in
English, Spanish and Creole to garner interest from future business and
leisure travelers. GMCVEB also called upon Miami locals for their support
through the Miami Shines Toolkit, which encourages residents to show
their pride by sharing their own #MiamiShines moments on social

media.



“The GMCVE is focused on creating prodaramming aimed at helping
businesses and workers who depend on tourism for their livelihood. We
see this as an integral part of what we do to support the local economy,”
savs William D. Talbert Ill, COME, President & CEO of the GMCVB. “As a
destination marketina oraanization, the GMCVE has helped Greater
Miami's community navigate challenaing crises in the past, including
the Gulf Oil Spill, 9/11. Zika and countless hurricanes. We are resilient,
and with the support of our community partners we will soon shine
brighter than ever.”

Miami Shines is just the latest recovery initiative by the GMCVE, which
has launched programs including Miami Eats, Miami Salutes, Virtual
Miami and Open Hotels for Essential Lodgers in the past couple of
months.

Additionally, GMCVE has launched a website that lists all of the
resources and charitable opportunities available for the travel and
hospitality industry and opened the Miami Pandemic Response Fund f