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Upcoming Major Sporting Events
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Top 10 sports traveled for

S C O R E B O A R D

Soccer stands out, but sport preferences differ by market

Expedia Group, Sports Tourism Study, 2025 6

Football / 
Soccer

Baseball

Basketball

American 
football

Ice hockey

Tennis

Car 
racing

Golf

Multi-sport 
event

Marathon
/triathlon

36% 3%3%3%5%5%6%6%6%7%



Club World Cup 2025

GROUP STAGE: June 14 - June 25 ------ 

ROUND OF 16: June 29 - July 1 ------

Miami - June 13- July 4th 

International Traveler Intent 

Last 28 Day



CLUB WORLD CUP ‘25 International Trends

L 2 8 D T r a v e l e r  I n t e n t  D a t a

Top Producers Travel Inten Growth 

BRAZIL + 92% 

ARGENTINA + 77%  

CANADA - 33%

MEXICO + 45% 

UNITED KINGDOM +17% 

SAUDI ARABIA + 723%

GERMANY + 105% 

COLOMBIA -39% 

ITALY -40%

PORTUGAL + 238% 

EGYPT + 475% 

• Argentina 85%

• Brazil 40%

• Saudi Arabia 90%

• Portugal 78%

• Mexico 30%

B2B 

INTERNATIONAL 

FAST FACTS

(Group stage games only)





Venues
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to sample. To make sure colors 

are accessible and readable 

for different situations, use this 

online color checker.
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clear range of varying colors.
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https://webaim.org/resources/contrastchecker/
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Annual Sporting Events 



January 25, 2026
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March 15 - 29, 2026 April 2026

May 2026

TBD March 27-29, 2026

May 1-3, 2026

August 30th, 2025 November 15/16 , 2025November 8, 2025October 25, 2025

July 2026

TBD

December / January TBD 



Source: Expedia Booking Data 16

May 2-4
Miami

F1 2025





How did we arrive here? 
Bringing Sporting Events to Greater Miami



Outreach & Relationship Building 
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• Attend national and international trade 
shows

• Network with sports event rights holders
• Promote Miami as a premier destination for 

events
• Establish long-term relationships

https://webaim.org/resources/contrastchecker/


Receiving & Reviewing 
the RFP

• Rights holders send us Requests for 
Proposals (RFPs)

• We review event needs:

✓ Required sports facilities

✓ Hotel room blocks

✓ Additional venue space

• Evaluate Miami's capacity to host





Engaging 
Local 
Partners 

• Collaborate with:

✓ Hotels

✓ Venues

✓ Municipal partners

✓ Industry stakeholders

• Secure competitive rates & support

• Align with partners to strengthen the bid



Source: Expedia Booking Data 

TRIP PREFERENCES  & MEANINGFUL BONDING

• Priorities extend beyond the 

sporting event

• Sporting events build community



Activities 
outside of the 
sporting event

O F F - C O U R T  I N T E R E S T S

Dining, shopping, and sightseeing 

are the top activities for travelers 

during sports events.

Expedia Group, Sports Tourism Study, 2025

more than other 

travelers

more than direct 

bookers28%

9%

Shopping

52%

Sightseeing / attractions

45%

Relaxation / wellness

33%

History / culture activities

25%

Adventure / outdoors

22%

Dining

57%

9%
Nightlife

21%



Source: Expedia Group Sports Tourism Survey, 2025

A U D I E N C E  I N S I G H T S

Younger fans travel abroad the most

56%
travelers aged 16-34 traveled 
internationally for their last sports trip
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Looking ahead

F U T U R E  T R A V E L  P L A N S

84%

Expedia Group, Traveler Value Study, 2024 27

plan to travel for a sporting 

event in the next 12 months 

58% 
are planning for 2+ sports trips



Bid Development & Submission

Compile proposal: Submit bid to rights holder before the 
deadline• Venue availability and specs

• Room blocks and hotel rates

• Letters of support from partners

• Financial incentives (if applicable)



  

  



Winning the Bid & Executing the Event



Marketing & In-Kind-Servies 
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Event Listing Details 

• High-resolution images 
with 1440 x 900 pixels 

• Detailed event 
description 

• Include promotions, fun 
facts, or unique 
highlights 



POWERED BY:

What we are looking for: 

• Subject Line:
• Preview Text:
• Who is the email coming “from?”
• Who is the email going to?
• Do you have a special image you would like 

me to use for the header? 
• Content: 
• What date and time should this email be 

sent?

 

Exclusive Promotional Email Blasts
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Marketing Channels 

• Make sure to take plenty of photos that we can include 
in our corporate social media 

• We also offer inclusion in our multidepartment 
newsletters across the organization 



POWERED BY:



Attract and retain high-value travelers for the long-

term with discounts, special badging, and Member 

Only Deals.

International search volumes 

show strong growth

Extend your reach to Sporting 

events and music festivals travelers 

with EG B2B network 

 

Availability and restrictions

01

02

03

Key takeaways

Access the full Sports Tourism Study

Connect with your Market Manager to review your B2B 

rate plans and ensure your distribution strategy is fully 

optimized.

Ensure your property remains available during major 

events and that your restrictions do not limit your 

ability to capture demand from travelers .

Help your property stand out by boosting the visibility 

of your organic listing to drive higher click-through rates 

and more bookings.

Sporting events and music festivals rev 

up searches

 

04



Thank You!



Top ideas from session 
I. The audience inquired about ways to gather data specifically on domestic travelers, as opposed to international 

visitors, for upcoming events.

II. Partners expressed interest in gauging demand for Crewfare FIFA packages, particularly in relation to hotels, 
transportation, and event access.

III. Partners emphasized the need to keep event listings up to date on our website and highlighted the importance 
of promoting the site as a go-to resource for tourism in Miami.
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