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online color checker.

Color Palette
Use color picker + eye dropper to sample. To make 

sure colors are accessible and readable for different 

situations, use this online color checker.

EG Dark Blue

EG Brilliant Blue

Blue 2

Blue 1

Blue 3

Blue 4

Blue 5

Blue 6

Blue 7

Aqua 1

EG Aqua

Aqua 2

Aqua 3

Aqua 4

Vermilion 1

Vermilion 2

Yellow 1

Orange 1

Orange 2

Orange 3

Clay

Charcoal 1

Additional Colors

Use these first

Use these last

Purple 1

Purple 2

Purple 3

Green 1

Green 2

More colors for graphs
These are not a part of our official color palette and should 

only be used in the context of information-heavy materials 

that require a clear range of varying colors.

Green 3

1910 Restaurant & Bar Miami Lakes • 1st Class Parking • A Pasta Bar • Accountable Impact • Air 
Esscentials • Amazonico • Art Circuits • Ashoka Indian Restaurant • Attractions4Us Miami • AVA Coconut Grove • B 
Exclusive Events • Badger Operation Gamify • Bagatelle Miami River • BDO • Bentley South Beach • Blacklane North 

America Inc. • Cactus Club Cafe • Caiman Cane LLC • Cantina Leon • Casa MX • CHA CHA CHA • Chef Irie Spice • Cloud 
of Goods • collaboARTive • Convene Hospitality Group • Corteza • Da Angelino • Dolce Miami Beach • Double 

Luck • DRO Photography & Video • DUA Spa by K'Alma Spas • Earls Miami Worldcenter • El Jardín Inn • Enterprise 
Mobility • Everglades VIP Tour • Final Exchange • First Onsite • Fly Level Barcelona LH, SL • Fooq's • Foto 

Comercio • Gangnam Korean Restaurant • Grails Miami • Grand Hyatt Miami Beach • Grand Public • Heritage Exposition 
Services • Hilton Miami Beach Hotel • Hooray's From Hollywood • Hyatt Place Miami Airport West/Doral • Ichimi Ramen & 
Bar • iFLY Miami Indoor Skydiving • Il Pastaio di Eataly • Illumin Drone Shows Company, LLC • IOSCholarships Foundation 

and Bravo Story LLC • Jacinta de Mexico • JAM Arena • La Boulangerie Boul'Mich Downtown Miami • La Boulangerie 
Boul'Mich Kendall • La Boulangerie Boul'Mich Sunset • Le Specialita Café & Market • Leonardo • LimoConnect • Loud and 
Live • Lovelo tour • Maison Ostrow • Manoli • Margaritaville at Sea • MC&A DMC • Miami on the Water • Miami Sprinter 

Van Rentals • Miss USA Organization • Money Mart • NOĒTIK MIAMI • Nu Deco Ensemble • Nulife Solutions • Ockap 
Caviar & Cuisine • Olga M. & Carlos A. Saladrigas Art Gallery • Otto and Pepe • P/S • Panache Events • Pari Pari • Pinnacle 

Live • PLAY Sporting Lounge • Priceline Agoda, A Booking Holdings Company • PRIMA • Prince St. Pizza • Puff n' Stuff 
Catering • Radical Storage • River Landing Miami • Rò Steakhouse • Roami at Adagio • Roami at Casa Canita • Roami at 

Hotel Astor • Rose Gold Collective • Salvaje Miami • Sana Skin Studio - Aventura • Seia Miami • Seiya • Show Strategy 
Inc. • Sphaera Group LLC • StephanieCreates, Inc. • Tam Tam Miami • Tangy Management • Taylor Jean Marketing 

Agency • Tequila Town • The Bath Club • The Carmela • The Expo Group • The Mexican Brickell Key • Tin Tin • ToDo
Robotics • Total Wine and More • UNE Homes • VIP Boat Rental • Voodoo Doughnut • Voyage en Amérique • Water Taxi 

Miami • WDNA 88.9FM • WM (Waste Management) • Workforce Brokers • Zoox

New Members since October 1, 2025 – Welcome!

https://webaim.org/resources/contrastchecker/
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Corporate Partners
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Reception + Expo Table Sponsors
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Thank You Sponsors

to benefit:
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BRONZE - $3,800

The Betsy Hotel
BDO

Black Owned Media Alliance
Brown & Brown of Florida Inc., Miami Division

Capital City Consultants
Conrad Fort Lauderdale Beach

EAST Miami
Eden Roc Miami Beach

First Horizon
FIU Chaplin School of Hospitality

Fontainebleau Miami Beach
Goldman Properties

Greater Miami & the Beaches Hotel Association
Greater Miami Chamber of Commerce

Greenberg Traurig
Homestead Miami Speedway
Intercontinental Hotel Miami

JRM Construction
Loews Miami Beach Hotel

LTG Sports Turf One
Miami Beach Convention Center

Miami Dade Beacon Council
Miami Heat

Miami Lakes Hotel
Miami Marlins

Miami Marriott Biscayne Bay Hotel
Nationwide

Orange Bowl Committee
Overtown Children & Youth Coalition

Republica Havas
South Florida Hispanic Chamber of Commerce

Think Hospitality

PLATINUM - $10,000

H.O.T. Challenge Sponsors

SILVER - $5,000
American Airlines

Carnival Cruise Line
Expedia Group

rbb Communications
Sunny Isles Beach Tourism & Marketing Council

United Airlines

Miles

GOLD - $8,500
Embassy Suites by Hilton Miami Airport

https://webaim.org/resources/contrastchecker/
https://www.milespartnership.com/
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HOT Challenge Fundraising - $235,747

https://webaim.org/resources/contrastchecker/
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10.4M

Domestic 

4.8M

Florida

2.7M

Domestic

4.3M

Florida

28.3M

Total Visitors

5.0M

International

20.1M

Overnight 
Visitors

1.3M

International

8.2M 

Day Trippers

Overnight Visitors Day Trippers

2025 Total Visitors



Total Visitors (000s)

2019 2020 2021 2022 2023 2024 2025
2025 v 
2024

9,110 5,749 12,074 12,768 12,656 12,971 13,076 0.8%

6,905 2,456 5,189 5,843 6,206 6,441 6,260 -2.8%

8,153 3,390 6,958 7,889 8,311 8,818 9,012 2.2%

24,168 11,594 24,220 27,173 28,230 28,348 0.4%



2025 Top 10 International Overnight Visitor Markets
(in 1,000s)
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2026 Q1 - Top 10 International Overnight Visitor Markets
(in 1,000s)
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Port Of Entry 2025 2026 +/- vs PY

New York (JFK + EWK) 1,233,106 1,150,696 -82,410 -7%

Miami-Dade (MIA) 64,418 6%

Los Angeles, CA (LAX) 623,960 632,149 8,189 1%

Orlando, FL (MCO) 347,896 413,978 66,082 19%

San Francisco, CA (SFO) 385,649 381,704 -3,945 -1%

Honolulu, HI (HNL) 259,576 269,383 9,807 4%

Atlanta, GA (ATL) 200,879 206,106 5,227 3%

Chicago, IL (ORD) 190,194 196,607 6,413 3%

Dallas, TX (DFW) 164,424 172,547 8,123 5%

Houston, TX (HOU) 162,680 166,398 3,718 2%

Boston, MA (BOS) 150,174 141,493 -8,681 -6%

Washington, DC (IAD) 144,012 133,996 -10,016 -7%

Seattle, WA (SEA) 109,298 112,427 3,129 3%

Las Vegas, NV (LAS) 117,044 108,882 -8,162 -7%

Detroit, MI (DTW) 77,427 69,672 -7,755 -10%

Tampa, FL (TPA) 39,970 47,430 7,460 19%

Philadelphia, PA (PHL) 33,623 30,875 -2,748 -8%

San Diego, CA (SAN) 19,397 25,850 6,453 33%

Phoenix, AZ (PHX) 19,662 25,023 5,361 27%

Minneapolis/St. Paul, MN (MSP) 19,911 19,151 -760 -4%

Baltimore, MD (BWI) 8,147 5,977 -2,170 -27%

Q1 2026:  International Passengers by Port Of Entry
(I-94 filings - not including Canada or Mexico)



2025 Top 10 Domestic Overnight Visitor Markets
(in 1,000s)
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2025 Top 5 Florida Resident Overnight Visitor Markets
(in 1,000s)
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Total Visitor Spending

($B) ($B) ($B) ($B) ($B)
vs 

$9.8 3.4%

$6.5 $6.1 $7.0 $7.2 4.8%

$3.0 $3.4 $4.0 $4.1 4.8%





2025 
Rank

Area
Jan – Dec 

2025
Jan - Dec 

2024
% Change 25 

vs 24

1 New York 84.1% 84.3% -0.2%

2 Oahu Island 78.6% 79.8% -1.5%

3 Las Vegas 74.6% 80.2% -6.9%

4 Miami-Dade 73.9% 74.0% -0.1%

5 Boston 72.5% 74.0% -2.0%

6 Anaheim 72.3% 71.7% 0.8%

7 San Diego 72.2% 74.2% -2.6%

8 Orlando 71.4% 71.6% -0.3%

9 Los Angeles 71.3% 71.7% -0.6%

10 Tampa Bay 69.5% 72.5% -4.2%

11 Seattle 69.0% 70.4% -1.9%

12 San Francisco 69.0% 65.4% 5.5%

13 Denver 66.6% 67.7% -1.6%

14 Phoenix 66.5% 68.4% -2.7%

15 Chicago 66.3% 65.1% 1.8%

16 Washington, DC 65.9% 68.0% -3.2%

17 Nashville 65.5% 66.4% -1.2%

18 Philadelphia 64.3% 63.8% 0.8%

19 Dallas 64.3% 64.9% -0.9%

20 Atlanta 62.9% 64.1% -1.9%

21 Saint Louis 61.7% 58.0% 6.5%

22 Minneapolis 59.6% 58.4% 2.1%

23 Houston 58.9% 64.4% -8.6%

24 Detroit 58.4% 59.2% -1.3%

25 New Orleans 58.2% 62.4% -6.6%

OCCUPANCY
JAN – DEC 2025

TOP 25 HOTEL MARKETS



2025 
Rank

Area
Jan – Dec 

2025
Jan - Dec 

2024
% Change 25 

vs 24

1 New York $333.71 $318.61 4.7%

2 Oahu Island $284.12 $283.32 0.3%

3 Boston $232.51 $232.52 0.0%

4 San Francisco $225.82 $212.97 6.0%

5 Miami-Dade $224.24 $221.64 1.2%

6 San Diego $212.55 $212.87 -0.1%

7 Anaheim $209.82 $207.87 0.9%

8 Orlando $202.71 $194.47 4.2%

9 Las Vegas $199.79 $208.73 -4.3%

10 Los Angeles $196.06 $195.01 0.5%

11 Washington, DC $186.81 $185.97 0.5%

12 Seattle $180.04 $181.36 -0.7%

13 New Orleans $176.42 $171.75 2.7%

14 Tampa Bay $175.95 $172.20 2.2%

15 Nashville $174.36 $176.95 -1.5%

16 Phoenix $173.29 $173.03 0.2%

17 Chicago $171.30 $168.78 1.5%

18 Philadelphia $152.14 $151.74 0.3%

19 Denver $149.14 $151.16 -1.3%

20 Minneapolis $133.14 $135.24 -1.6%

21 Dallas $128.49 $128.21 0.2%

22 Saint Louis $127.31 $123.92 2.7%

23 Atlanta $126.10 $124.93 0.9%

24 Detroit $125.47 $124.06 1.1%

25 Houston $120.46 $121.06 -0.5%

ROOM RATE
JAN – DEC 2025

TOP 25 HOTEL MARKETS



2025 
Rank

Area
Jan – Dec 

2025
Jan - Dec 

2024
% Change 25 

vs 24

1 New York $280.71 $268.54 4.5%

2 Oahu Island $223.33 $226.18 -1.3%

3 Boston $168.60 $172.11 -2.0%

4 Miami-Dade $165.73 $163.91 1.1%

5 San Francisco $155.84 $139.37 11.8%

6 San Diego $153.53 $157.88 -2.8%

7 Anaheim $151.61 $148.98 1.8%

8 Las Vegas $149.13 $167.33 -10.9%

9 Orlando $144.75 $139.27 3.9%

10 Los Angeles $139.86 $139.92 0.0%

11 Seattle $124.30 $127.61 -2.6%

12 Washington, DC $123.07 $126.53 -2.7%

13 Tampa Bay $122.28 $124.86 -2.1%

14 Phoenix $115.27 $118.29 -2.6%

15 Nashville $114.26 $117.41 -2.7%

16 Chicago $113.50 $109.81 3.4%

17 New Orleans $102.76 $107.12 -4.1%

18 Denver $99.35 $102.28 -2.9%

19 Philadelphia $97.83 $96.82 1.0%

20 Dallas $82.60 $83.18 -0.7%

21 Minneapolis $79.37 $78.98 0.5%

22 Atlanta $79.30 $80.09 -1.0%

23 Saint Louis $78.59 $71.83 9.4%

24 Detroit $73.28 $73.38 -0.1%

25 Houston $70.90 $77.97 -9.1%

REVPAR
JAN – DEC 2025

TOP 25 HOTEL MARKETS



OCCUPANCY
JAN – APR 2026

TOP 25 HOTEL MARKETS

2026 
Rank

Area
Jan - Apr 

2026
Jan - Apr 2025

% Change 26 
vs 25

1 Miami-Dade 82.4% 82.2% 0.3%

2 Orlando 78.1% 76.1% 2.6%

3 Oahu Island 77.8% 78.7% -1.2%

4 New York 77.4% 77.7% -0.5%

5 Las Vegas 77.3% 76.8% 0.7%

6 Tampa Bay 77.3% 80.8% -4.3%

7 Phoenix 77.0% 74.9% 2.8%

8 San Diego 74.5% 70.5% 5.8%

9 Anaheim 73.4% 69.7% 5.3%

10 Los Angeles 71.3% 71.5% -0.2%

11 San Francisco 70.3% 64.2% 9.5%

12 Nashville 66.3% 62.2% 6.6%

13 Washington, DC 65.5% 64.6% 1.5%

14 Dallas 65.5% 65.8% -0.5%

15 New Orleans 64.0% 64.8% -1.3%

16 Atlanta 63.4% 64.0% -0.8%

17 Boston 62.9% 65.2% -3.6%

18 Houston 62.4% 61.4% 1.7%

19 Seattle 61.9% 62.0% -0.2%

20 Denver 61.2% 60.2% 1.7%

21 Philadelphia 60.7% 59.4% 2.2%

22 Saint Louis 59.7% 56.2% 6.3%

23 Chicago 58.1% 55.4% 4.9%

24 Detroit 54.9% 52.2% 5.2%

25 Minneapolis 53.5% 51.9% 3.1%



ROOM RATE
JAN – APR 2026

TOP 25 HOTEL MARKETS

2026 
Rank

Area
Jan - Apr 

2026
Jan - Apr 2025

% Change 26 
vs 25

1 Miami-Dade $304.81 $274.14 11.2%

2 Oahu Island $276.97 $282.26 -1.9%

3 San Francisco $273.28 $243.09 12.4%

4 New York $268.50 $262.42 2.3%

5 Orlando $231.87 $221.59 4.6%

6 Phoenix $224.52 $216.91 3.5%

7 Las Vegas $214.69 $206.60 3.9%

8 Anaheim $214.20 $201.93 6.1%

9 San Diego $211.53 $202.11 4.7%

10 Tampa Bay $207.27 $210.01 -1.3%

11 Los Angeles $202.64 $194.94 3.9%

12 Boston $198.86 $196.08 1.4%

13 Washington, DC $190.99 $197.74 -3.4%

14 New Orleans $186.73 $215.24 -13.2%

15 Nashville $170.41 $170.71 -0.2%

16 Seattle $154.38 $153.05 0.9%

17 Philadelphia $146.68 $142.63 2.8%

18 Chicago $142.85 $141.07 1.3%

19 Denver $137.46 $135.69 1.3%

20 Dallas $133.05 $134.27 -0.9%

21 Houston $131.13 $125.67 4.3%

22 Minneapolis $131.10 $123.03 6.6%

23 Atlanta $130.39 $129.99 0.3%

24 Saint Louis $128.73 $122.09 5.4%

25 Detroit $118.80 $118.47 0.3%



REVPAR
JAN – APR 2026

TOP 25 HOTEL MARKETS

2026 
Rank

Area
Jan - Apr 

2026
Jan - Apr 

2025
% Change 26 

vs 25

1 Miami-Dade $251.10 $225.21 11.5%

2 Oahu Island $215.51 $222.21 -3.0%

3 New York $207.76 $204.02 1.8%

4 San Francisco $192.14 $156.11 23.1%

5 Orlando $181.02 $168.56 7.4%

6 Phoenix $172.97 $162.56 6.4%

7 Las Vegas $166.02 $158.68 4.6%

8 Tampa Bay $160.21 $169.69 -5.6%

9 San Diego $157.64 $142.41 10.7%

10 Anaheim $157.23 $140.79 11.7%

11 Los Angeles $144.53 $139.31 3.7%

12 Washington, DC $125.14 $127.64 -2.0%

13 Boston $125.09 $127.90 -2.2%

14 New Orleans $119.49 $139.57 -14.4%

15 Nashville $112.95 $106.17 6.4%

16 Seattle $95.51 $94.88 0.7%

17 Philadelphia $89.01 $84.71 5.1%

18 Dallas $87.08 $88.35 -1.4%

19 Denver $84.09 $81.63 3.0%

20 Chicago $83.02 $78.17 6.2%

21 Atlanta $82.73 $83.13 -0.5%

22 Houston $81.85 $77.14 6.1%

23 Saint Louis $76.91 $68.60 12.1%

24 Minneapolis $70.07 $63.81 9.8%

25 Detroit $65.22 $61.82 5.5%



55.3 million total passengers 
24.9 million international



• During the 2025-2026 cruise season, 
PortMiami welcomed 10 new cruise ships 
to the seaport.

• PortMiami celebrated a new daily record 
by welcoming 81,364 passengers on April 
4, 2026. This is a 7.5 percent increase over 
the previous daily record of 75,712 on 
January 4, 2026.

• In 2025, PortMiami handled more than 1 
million TEUs (twenty-foot equivalents) for 
the 11th year in a row.

8.56 million 

Cruise Passengers in 2025



GMCVBResearch.com



Looking Ahead



Client Meeting Name Starts Ends Peak Room Nights

1 American Distilling Institute Craft Spirits Conference and Expo 8/14/2026 8/21/2026 530 1,618

2 Jupiter Festival Miami Ltd Jupiter Industry Event 10/4/2026 10/10/2026 500 2,124

3 Adobe Inc. The Creativity Conference 11/4/2026 11/13/2026 4,008 16,108

4 iConnections Events LLC Global Alts Conference 2/18/2027 3/1/2027 1,580 6,075

5 Unleash Unleash America 4/8/2027 4/16/2027 980 2,650

6 NIKE Tournament of Champions 4/22/2027 4/24/2027 2,200 6,885

7

International Gay & Lesbian Travel 

Association Global Summit 9/25/2027 10/3/2027 500 2,208

8 ROC Enterprises, LLC MLK Volleyball Tournament 1/16/2027 1/18/2027 700 2,144

9

American Public Transportation 

Association Rail Conference 6/19/2028 6/29/2028 883 3,396

10 Delta Sigma Theta Sorority Inc Southern Regional Conference 8/14/2028 8/21/2028 4,500 14,425

• As of  May 27, 2026

MBCC Definite Meetings to Date



# Client Meeting Name Starts Ends Peak Room Nights

1 Jupiter Festival Miami Ltd Jupiter Industry Event 10/4/2026 10/10/2026 542 2,124 

2 Burger King Corporation Owner Meeting 10/5/2026 10/11/2026 800 2,290 

3 JIS -Jewelers International Showcase JIS Fall Show 10/15/2026 10/20/2026 1,500 7,000 

4 Urban Land Institute Fall Meeting 10/23/2026 10/31/2026 1,729 5,053 

5 The International Air Cargo Association TIACA Air Cargo Forum 10/23/2026 10/29/2026 580 3,108 

6 Questex, LLC The Hospitality Show 10/30/2026 11/5/2026 1,605 4,720 

7 Adobe Inc. Adobe MAX – The Creativity Conference 11/4/2026 11/13/2026 4,008 16,108 

8 MCH Basel Exhibition Ltd. (Art Basel) Art Basel 11/20/2026 12/9/2026 2,000 14,500 

9 Professional Convention Management Association (PCMA) Convening Leaders 1/6/2027 1/14/2027 2,720 13,875 

10 ROC Enterprises, LLC MLK Volleyball Tournament 1/14/2027 1/18/2027 700 2,144 

11 Informa Markets (DC) CosmoProf 1/24/2027 1/31/2027 2,500 13,000 

12 Informa Markets (DC) Discover Boating 2/7/2027 2/16/2027 1,800 10,700 

13 iConnections Events LLC Global Alts Conference 2/18/2027 3/1/2027 1,580 6,075 

14 American Bar Association (IL-HQ) White Collar Crime Institute 3/1/2027 3/5/2027 660 2,087 

15 JIS -Jewelers International Showcase JIS Spring 3/7/2027 3/10/2027 1,500 6,000 

16 Informa Markets (DC) Seatrade 4/5/2027 4/8/2027 1,500 6,000 

17 Unleash Unleash America 4/8/2027 4/16/2027 980 2,650 

18 The Aesthetic Society The Aesthetic MEET 4/11/2027 4/20/2027 1,600 6,272 

19 CoinDesk LLC Consensus 5/2/2027 5/7/2027 1,387 4,500 

20 Messe Dusseldorf North America, Inc. MDNA/AUVSI - Xponential 5/17/2027 5/19/2027 1,500 4,256 

21 Informa Markets (DC) CPHI 5/23/2027 5/27/2027 600 1,800 

22 Beyond Luxury Media Ltd (LE Miami) LE Miami 6/8/2027 6/11/2027 600 1,800 

23 JIS -Jewelers International Showcase JIS Fall Show 9/14/2027 9/24/2027 1,500 7,700 

24 International Gay & Lesbian Travel Association IGLTA Global Summit 9/26/2027 10/2/2027 550 2,208 

MBCC Hosted Meetings FY26/27



# Client Meeting Name Starts Ends Peak Room Nights

1 Jupiter Festival Miami Ltd Jupiter Industry Event 10/4/2026 10/10/2026 542 2,124 

2 Burger King Corporation Owner Meeting 10/5/2026 10/11/2026 800 2,290

3 JIS -Jewelers International Showcase JIS Fall Show 10/15/2026 10/20/2026 1,500 7,000 

4 Urban Land Institute Fall Meeting 10/23/2026 10/31/2026 1,729 5,053 

5 The International Air Cargo Association TIACA Air Cargo Forum 10/23/2026 10/29/2026 580 3,108 

6 Questex, LLC The Hospitality Show 10/30/2026 11/5/2026 1,605 4,720 

7 Adobe Inc. Adobe MAX – The Creativity Conference 11/4/2026 11/13/2026 4,008 16,108

8 MCH Basel Exhibition Ltd. (Art Basel) Art Basel 11/20/2026 12/9/2026 2,000 14,500 

9 Professional Convention Management Association (PCMA) Convening Leaders 1/6/2027 1/14/2027 2,720 13,875 

10 ROC Enterprises, LLC MLK Volleyball Tournament 1/14/2027 1/18/2027 700 2,144 

11 Informa Markets (DC) CosmoProf 1/24/2027 1/31/2027 2,500 13,000 

12 Informa Markets (DC) Discover Boating 2/7/2027 2/16/2027 1,800 10,700 

13 iConnections Events LLC Global Alts Conference 2/18/2027 3/1/2027 1,580 6,075 

14 American Bar Association (IL-HQ) White Collar Crime Institute 3/1/2027 3/5/2027 660 2,087 

15 JIS -Jewelers International Showcase JIS Spring 3/7/2027 3/10/2027 1,500 6,000 

16 Informa Markets (DC) Seatrade 4/5/2027 4/8/2027 1,500 6,000 

17 Unleash Unleash America 4/8/2027 4/16/2027 980 2,650 

18 The Aesthetic Society The Aesthetic MEET 4/11/2027 4/20/2027 1,600 6,272

19 CoinDesk LLC Consensus 5/2/2027 5/7/2027 1,387 4,500 

20 Messe Dusseldorf North America, Inc. MDNA/AUVSI - Xponential 5/17/2027 5/19/2027 1,500 4,256 

21 Informa Markets (DC) CPHI 5/23/2027 5/27/2027 600 1,800 

22 Beyond Luxury Media Ltd (LE Miami) LE Miami 6/8/2027 6/11/2027 600 1,800 

23 JIS -Jewelers International Showcase JIS Fall Show 9/14/2027 9/24/2027 1,500 7,700 

24 International Gay & Lesbian Travel Association IGLTA Global Summit 9/26/2027 10/2/2027 550 2,208 

MBCC Hosted Meetings FY26/27



MBCC Tentative Bookings – 2027

# Client Meeting Name Starts Ends Peak Room Nights

1 Confidential Marketplace Seller Summit 8/23/2027 9/2/2027 2,000 8,800 

2 WordPress WordCamp U.S. 8/29/2027 9/2/2027 1,200 3,300 

3 Amazon.com, Inc. Ads unBoxed 9/23/2027 9/30/2027 1,500 4,290 

4 Adobe Inc. The Creativity Conference 10/27/2027 11/4/2027 4,000 16,400 

5 Jupiter Festival Miami Ltd Jupiter Miami Festival 11/1/2027 11/7/2027 500 1,700 

6 Boston Consulting Group Fall Annual 11/2/2027 11/12/2027 2,664 5,571 

7
The International Air Cargo 
Association

Transport logistics Americas & Air 
Cargo Americas 11/6/2027 11/13/2027 659 2,322 

MBCC Tentative Bookings - 2027



Client Meeting Name Starts Ends Peak
Room 
Nights

1 Axon Enterprise, Inc. Axon Week 4/6/2028 4/15/2028 1,700 6,875

2 Cvent, Inc. CVENT Connect 7/6/2028 7/15/2028 3,278 13,588

3
American Association of 
Gynecologic Laparoscopists

Global Congress on MIGS 11/2/2028 11/9/2028 1,200 4,930

4 The Aesthetic Society The Aesthetic MEET 4/21/2030 4/30/2030 1,600 6,272

5 Electric Power Research Institute Joint Advisory - August 9/6/2030 9/12/2030 1,500 5,314

6 NACHA Smarter Faster Payments Annual 4/15/2032 4/22/2032 1,500 5,355

7
American College of Chest 
Physicians

Annual Convention 10/18/2035 10/25/2035 4,000 16,680

Convention Sales Funnel 2028 and Beyond
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In anticipation of the Grand Hyatt HQ Hotel opening (Nov 
2027) we have developed a deliberate three-year strategy 
to secure high-value citywide business aligned with our 
expanded capacity

HQ Hotel Strategic Opening Plan 
(2028 – 2030)

Action Plan:

• Comprehensive review of an initial150 eligible 
prospects and current new business funnel

• Identify 10 priority aligned prospects each year for the 
next three years

• Develop a selective promotional incentive to secure 
the initial 30 bookings by September 2028, 2029 and 
2030

• Position GMCVB and partners to enter 2028 with a 
strengthened citywide calendar, reflective of our 
expanded capacity and unified headquarters hotel 
offering.



Account Name Event Name Month Peak Room Nights Attendees

1 National Precast Concrete Association The Precast Show February 2030 1,500 4,680 4,000

2 American Retirement Association NAPA 401 (K) Summit March 1,700 4,887 1,800

3 Club Management Assn CMA World Conference March 2031 1,500 7,700 4,000

4 American College of Foot & Ankle Surgeons Annual Meeting March 1,785 6,575 2,000

5 Specialty Coffee Association Annual Meeting April 2,500 10,175 15,000

6 American Medical Society for Sports Medicine Annual Conference April 2030 1,800 7,200 1,299

7 American Association for Thoracic Surgery Annual Meeting May 2031 1,500 5,670 5,000

8 IBM Corporation IBM Think Conv Center RFP May 2,480 8,860 4,500
9 Nutanix NEXT Americas May 2,400 8,980 4,000

10 Boston Consulting Group WWOM Spring June 2,338 12,756 TBD

11
Society of Nuclear Medicine & Molecular Imaging 
(SNMMI)

Annual June 2030 2,900 12,480 7,800

12 American Association of Justice Annual July 1,500 TBD TBD
13 Workday Workday Altitude July 2027 4,470 18,249 4,470
14 Atlassian Revenue Kick-off July 2029 1,500 3,955 1,750

15 American Psychological Association Annual Meeting August TBD TBD TBD

16 Genesys Genesys Xperience August 2027 3,550 12,450 5,000

17 Congress of Neurological Surgeons CNS Annual Meeting September 2035 2,200 8,668 7,000

18 American Society of Plastic Surgeons North American Convention September 2037 2,300 8,953 5,000

19 Medical Group Management Association
Medical Practice Excellence 
Conf.

September 1,800 7,254 3,000

20 Electric Power Research Institute EPRI Joint Advisory September 2030 1,500 5,314 2,000

21 American Society for Reproductive Medicine
ASRM Scientific Congress & 
Expo

October 2,800 11,866 6,500

22 Boston Consulting Group Worldwide Officers Meeting November 2031 2,250 7,250 2,545
23 Emerson Automated Solutions Emerson Immerse Fall 1,500 6,470 1,800

2028 – 2030 Target List



May 1 - 3, 2026





ANNUAL GOAL ACTUAL
PERCENTAGE OF

ANNUAL GOAL

Frequency 2,200 1,909 86%

Impressions 40 B 53.4 B 133%

Ad Value $250 M $345 M 138%

Media Influencers Hosted 180 79 43%

Qualitative Score Average 75 70.1 n/a

EARNED MEDIA

ANNUAL GOAL ACTUAL
PERCENTAGE OF

ANNUAL GOAL

Impressions 9.7M 7.3M 75%

Engagements 490k 327K 66%

Shares 74K 46K 62%

Follower Increase 9% 6.2% 68%

SOCIAL MEDIA

Market Communications Performance Metrics (October – April)



Social Media Rate of Growth @VisitMiami vs. other DMOs

Handle Growth

@VisitMiami 9.8%

@VisitLauderdale 5.2%

@PalmBeachesFL 4.4%

@VisitOrlando 3.9%

@DiscoverPuertoRico 3.9%

@VisitUsVi 3.3%

@Destination_Toronto 3.1%

@VisitWashingtonDC 3.0%

@ChooseChicago 2.4%

@NYCTourism 1.4%

@VisitTampaBay 2.6%

@GoDomRep 1.6%

@VisitTheBahamas 1.7%

@VisitDenver 0.7%

@DiscoverLA 0.2%

Data Source: Sprout Social



ANNUAL GOAL ACTUAL
PERCENTAGE OF

ANNUAL GOAL

Visitor Sessions 13.8M 6M 43%

Site Page Views 29.5M 13M 44%

Partner Engagements 9.1M 3.3M 36%

Source: Google Analytics 

Website Performance Metrics (October – April)



ANNUAL GOAL ACTUAL
PERCENTAGE OF

ANNUAL GOAL

Total Impressions 625M 365M 58%

Total Hotel Bookings 519K 239K 46%

Total Room Nights 1.04M 1.3M 125%

Total Hotel Revenue 
Generated

477M 488M 102%

Note: Hotel bookings and room 
nights attributed through Adara 
reporting. Room night totals include 
GMCVB, Brand USA and Expedia co-
op programs. 

Advertising Performance Metrics (October – April)



Miami - Number 1 Food City in the United States
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Greater Miami 
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Southern Glazer’s Wine & Spirits
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AGM – China Grill











Bachour
Barra Callao
Chug’s Diner
Cotoa
Double Luck

Mandolin Aegean Bistro
Michael’s Genuine
Phuc Yea
Sanguich de Miami

El Turco
Ghee Indian Kitchen
Hometown Barbecue Miami
La Natural
Lucali

Tâm Tâm
Zitz Sum
Tinta y Café
To Be Determined 

Bib Gourmand: good quality, good value cooking



Bib Gourmand: good quality, good value cooking



One Star: High quality cooking
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President & CEO
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Door Prizes!
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American Airlines
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Director, International Sales

American Airlines



online color checker.

Color Palette
Use color picker + eye dropper to sample. To make 

sure colors are accessible and readable for different 

situations, use this online color checker.

EG Dark Blue

EG Brilliant Blue

Blue 2

Blue 1

Blue 3

Blue 4

Blue 5

Blue 6

Blue 7

Aqua 1

EG Aqua

Aqua 2

Aqua 3

Aqua 4

Vermilion 1

Vermilion 2

Yellow 1

Orange 1

Orange 2

Orange 3

Clay

Charcoal 1

Additional Colors

Use these first

Use these last

Purple 1

Purple 2

Purple 3

Green 1

Green 2

More colors for graphs
These are not a part of our official color palette and should 

only be used in the context of information-heavy materials 

that require a clear range of varying colors.

Green 3

SAVE THE DATE
2026 GMCVB Annual 

Partner Planning 
Workshop

Powered by Expedia

Wednesday, August 5, 2026
11 a.m. - 5 p.m.

reception to follow

Miami Beach Convention Center

Miami, Florida 33139

SAVE THE DATE
2026 GMCVB Annual 

Partner Planning 
Workshop

Powered by Expedia

Wednesday, August 5, 2026
11 a.m. - 5 p.m.

reception to follow

Miami Beach Convention Center

Miami, Florida 33139

https://webaim.org/resources/contrastchecker/
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Thank You Partners

https://webaim.org/resources/contrastchecker/
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