
GMCVB 
Communications  

Activities and Press Clippings

SEPTEMBER 2020



 

 

September 2020 

 

Dear Reader,  
 
It is our pleasure to present to you the GMCVB’s Communications clipping report for the month 
of September 2020. Within these pages you will be given a firsthand look at the results 
garnered by the efforts of the Communications Team at The Greater Miami Convention & 
Visitors Bureau.  
 
The Communications Activity report is constructed of four sections:   
 

• Key Performance Indicators: Illustrates the circulation, media impressions, 
advertising equivalency, and social media mentions for Greater Miami and The 
Beaches. These results are presented both as year-to-date and monthly figures.  
 

• Activity Summary Report:  This section provides you an in-depth view at the 
activities for the month.  

 

• Clippings: The results of the media team’s efforts are captured in this section where 
you will find the all the press clippings resulting for the given month.  Clippings are 
listed in order by the following markets:  USA and Canada, Local/Corporate 
Communication. Due to the COVID-19 pandemic, the GMCVB paused relationships 
with most of its global PR agencies. Therefore, this month’s report includes only 
clippings from the US/Canada and Local/Corporate Communication markets.  

 
It is an absolute privilege promoting Greater Miami and The Beaches to the world through our 
domestic and international public relations efforts.  If you have any questions about this report 
please feel free to reach the Communications Team directly at 305.539.3084. 
 
Sincerely, 

              
 William D. Talbert, III, CDME       
 President & CEO      

 



Note: The Key Performance Indicators (KPI) section provides you with a snapshot view of the results 

garnered by the efforts of the communications department during the month of September 2020.  

 

 

 

 

Key Performance Indicators 

 

                                                     September 2020    Year to Date 

Overall Total Circulation:  1,238,638,262    8,259,528,854 

Overall Total Media Impressions: 3,096,595,655                   20,648,822,135 

Overall Total Ad Equivalency:              $4,093,023    $28,055,657 

General Circulation:   1,236,725,123    8,164,647,060 

General Media Impressions:  3,091,812,808    20,411,617,650 

General Ad Equivalency:  $4,091,008    $27,817,627 

MICE Circulation:   1,913,139    94,881,794 

MICE Media Impressions:  4,782,848    237,204,485 

MICE Ad Equivalency:   $2,025     $238,030 

Corporate Comm Circulation: 30,599,910    95,402,907 

Corporate Comm Media Impressions: 76,499,775    236,507,267 

Corporate Comm Ad Equivalency:     $34,109    $199,697 

Number of FAMS:   0     14                    

Number of Media Visits:  6     82 

Number of Media Missions:  0     11 

Number of Promotions:  0     4 

 

 

 



 

 

 
NOTE: This section contains descriptions of all activities involving the media relations & 

promotions team throughout the month.  
  

 
COMMUNICATIONS DIVISION 

Activity Summary Report 
September 2020 

 
 
CORPORATE COMMUNICATIONS/COMMUNITY RELATIONS: 
 
 

• DESTINATIONS INTERNATIONAL FOUNDATION BOARD OF TRUSTEES 

ANNOUNCEMENT – September 1, 2020:  GMCVB’s Chief Operating Officer, Rolando 

Aedo was nominated to the Destination’s International Foundation Board of Trustees.  The 

GMCVB Communications Team produced an announcement which was distributed to the 

trades, local media and to stakeholders through email and social media notifications. 

• U.S. TRAVEL ASSOCIATIONS’ ‘LET’S GO THERE’ COALITION – September 1, 

2020: GMCVB Communications Team participated in the U.S. Travel Associations’ “Let’s 

Go There: Ways to Amplify the Industrywide Movement,” webinar during which the 

organization shared a deep dive into the U.S. Travel’s upcoming ‘Let’s Go There’ tourism 

recovery campaign toolkit and discussed plans for engaging in the campaign with the 

messaging and utilizing the many resources available. 

• CRUISEWORLD VIRTUAL CONVENTION – September 17, 2020: Originally set to 

take place at the MBCC, Travel Weekly’s CruiseWorld convention transitioned to a virtual 

event for November 2020.  The GMCVB Communications Team provided the organizers 

with a quote for a press release issued to the trades and to share with attendees.  

• USAE COVER PAGE STORY – September 24, 2020:  Following the GMCVB Miami 

Beach Task Force meeting, the GMCVB Communications Team provided a quote from 

GMCVB Communications Team CEO/President William Talbert, III, CDME, as well as 

images from the meeting, for a cover page story in USAE.  

• DADE HERITAGE VISITORS TRUST CENTER - September 24, 2020:  In 

preparation for the reopening of the Dade Heritage Trust Visitors Center which coincided 

with their new exhibit:  Biscayne Bay: Our Water, Our World, the GMCVB 

Communications Team provided a quote from CEO/President William Talbert, III, CDME 

for a press release and messaging with reference to the significance of the reopening to the 

Brickell and Downtown areas, to education and to welcoming visitors back.  
 
 
SPECIAL PROJECTS:   
 
US/Canada 
 

• U.S. TRAVEL ASSOCIATIONS’ ‘LET’S GO THERE’ COALITION – September 1, 

2020: GMCVB Communications Team participated in the U.S. Travel Associations’ “Let’s 



 

 

Go There: Ways to Amplify the Industrywide Movement,” webinar during which the 

organization shared a deep dive into the U.S. Travel’s upcoming ‘Let’s Go There’ tourism 

recovery campaign toolkit and discussed plans for engaging in the campaign with the 

messaging and utilizing the many resources available. 
 
 
Latin America  

• GMCVB PARTNER WITH VISIT FLORIDA AND ZUMBA 

GMCVB Communications team partnered with Visit Florida Mexico and the Zumba fitness 

brand to coordinate and execute a private Zumba class on Tuesday, September 22, 2020. 

Confirmed participants included consumer media, trade media and travel professionals. The 

objective was to keep Miami top of mind for Mexican travelers by providing a fun fitness 

class they could do after their work hour. Volaris Air was also part of the partnership 

providing information on direct flights to and from Miami/Mexico City and Cancun. The 

virtual class was taught by popular local fitness influencer (@CatMedinaa/50k on IG) and a 

Mexican fitness influencer and Zumba Education Specialist, Claudia Gutierrez @Clau_Zes. 

Over 50 participants attended virtual class.  
 
MEDIA ASSISTANCE: 
 
Local Media: 
 

• THE REAL DEAL (Local) September 2, 2020: GMCVB Communications Team 

organized an interview with GMCVB CEO/President William Talbert, III and The Real Deal 

writer Katherine Kallergis for a piece tied to the recent announcement of Art Basel Miami 

Beach postponing this year’s edition and the expected economic effects on the economy, the 

tourism industry and the larger art community.  The Team also provided speaking points for 

the interview.  

• WTVJ/NBC 6 (Local) September 2, 2020: GMCVB Communications Team arranged an 

interview with a reporter from NBC 6 doing a story about the announcement of the 

postponement of Art Basel Miami Beach and seeking a reaction from the GMCVB.  The 

Team briefed leadership and provided speaking points for the interview.  

• MIAMI HERALD (Local) September 2, 2020: GMCVB Communications Team arranged 

an interview with Miami Herald reporter Rob Wile and GMCVB Vice President, Multicultural 

Tourism & Development, Connie Kinnard, for a story about black owned business in the 

destination. The Team also provided speaking points for the interview. 

• MIAMI HERALD (Local) September 2, 2020: GMCVB Communications Team organized 

an interview with GMCVB CEO/President William Talbert and Miami Herald reporter Rob 

Wile, doing a story about the postponement of Art Basel Miami Beach and the economic 

impact to tourism locally.  The Team also provided speaking points for the interview. 

• MIAMI TODAY – September 3, 2020:  Miami Today reporter Kylea Henseler was doing a 

story about the postponement of Art Basel Miami Beach.  The Team provided her with a 

statement.  

• WFSU RADIO (Local) September 3, 2020: GMCVB Communications Team organized an 

interview with Robbie Gaffney, a reporter with Florida Public Radio (WFSU) and GMCVB 



 

 

Chief Operating Officer, Rolando Aedo for a story about the GMCVB’s position on the 

resumption of and encouragement from government officials encouraging in-state tourism. 

The Team also provided speaking points for the interview. 

• WHQT/HOT105 RADIO (Local) September 4, 2020: GMCVB Communications Team 

organized an interview with GMCVB CEO/President William Talbert, III and popular Hot 

105 FM radio host Rodney Baltimore to speak about the economic impact of the Super 

Bowl and the state of tourism in Greater Miami and the Beaches. The Team also provided 

speaking points for the interview. 

• HAYLO MAGAZINE (Local) September 8, 2020: GMCVB Communications Team 

organized an interview with GMCVB Communications Team organized an interview with 

GMCVB CEO/President William Talbert, III, CDME and Haylo Editor-in-Chief for an 

interview following the Super Bowl LIV post event press conference where the economic 

impact from the event, to the destination, was revealed. The Team also provided speaking 

points for the interview. 

• INDULGE MAGAZINE (Local) September 9, 2020: GMCVB Communications Team 

provided editorial assistance to the Miami Herald’s Indulge magazine which was doing a story 

about the GMCVB’s Work & Learn Remotely program. 

• MIAMI TODAY (Local) September 9, 2020: GMCVB Communications Team assisted 

Miami Today reporter Kylea Henseler who was working on a tourism marketing campaign 

story tied to the launch of the Visit Florida in-state travel campaign.  The Team provided her 

with information about GMCVB initiatives, including Miami Shines, for the story. 

• MIAMI TODAY (Local) September 14, 2020: GMCVB Communications Team secured a 

feature story on the GMCVB’s Work & Learn Remotely program for Miami Today.  The 

Team facilitated interviews with Miami Today reporter Abraham Galvan and GMCVB 

CEO/President William Talbert, III, CDME as well as hotel partners participating in the 

program including representatives from the Hotel InterContinental and the Cadillac Hotel & 

Beach Club.  

• CBS4/WFOR (Local) September 14, 2020: GMCVB Communications Team secured a 

piece about the GMCVB’s Work & Learn Remotely program and organized an interview 

with GMCVB CEO/President William Talbert, III, CDME and CBS4/WFOR reporter Lisa 

Petrillo as well as the General Manager from the Hotel InterContinental, a hotel currently 

participating in the program. The Team also provided speaking points for the interview. 

• SOUTH FLORIDA CW (Local) September 16, 2020: GMCVB Communications Team 

secured a weekend feature package about the GMCVB’s Work & Learn Remotely program 

on South Florida CW and organized an interview with GMCVB CEO/President William 

Talbert, III, CDME and reporter Miriam Tapia as well as the General Manager from the 

Hotel InterContinental, a hotel currently participating in the program. For the package, 

Miriam and her production team visited the property to film b-roll of the spaces and 

amenities offered as part of their Work & Learn Remotely deal.  The package aired 

throughout the following weekend on multiple broadcast times. The Team also provided 

speaking points for the interview. 

• MIAMI HERALD (Local) September 21, 2020: GMCVB Communications Team assisted 

Miami Herald economic mobility reporter Yadira Lopez who was working on a story about 

economic impact and job losses during the Covid pandemic in the tourism sector. The Team 

provided research data for the story.  



 

 

• WSFL/CHANNEL 39 (Local) September 23, 2020: GMCVB Communications Team 

secured an on-air piece about the GMCVB’s ‘Practice Safe Sets Miami” program and 

organized an interview with WSFL/Channel 39 on-air talent Kirk Gimenez and GMCVB 

Chairman of the Board Bruce Orosz. The Team also provided speaking points for the 

interview. 

• SUNSHINE ECONOMY/WLRN (Local) September 25, 2020: GMCVB 

Communications Team provided host Tom Hudson with research data for a Sunshine 

Economy episode focused on tourism.  

• NBC 6/WTVJ (Local) September 30, 2020: GMCVB Communications Team secured a 

broadcast piece covering the GMCVB's Work & Learn Remotely program and organized an 

interview with GMCVB Chief Operating Officer, Rolando Aedo and NBC 6 reporter Laura 

Rodriguez regarding the initiative. Additionally, the Team organized an interview with the 

General Manager from the Acqualina Resort, a hotel currently participating in the program. 

For the package, Laura and her production team visited the property to film b-roll of the 

spaces and amenities offered as part of their Work & Learn Remotely deal. The Team also 

provided speaking points for the interview. 
 
US/Canada: 

• BUSINESS WEEK (U.S./Canada) September 1, 2020: GMCVB Communications Team 

assisted freelance writer Jane Levere who was working on a story she had pitched to Business 

Week about U.S. cities who are marketing ‘Staycations’ to their residents to generate tourism 

business. The Team provided research figures, information on various GMCVB initiatives 

and examples of packages available under Miami Shines.  

• MARTH STEWART WEDDINGS (U.S./Canada) September 9, 2020: GMCVB 

Communications Team assisted an editor from Martha Stewart Weddings, seeking information 

on beachfront wedding venues, for potential inclusion in an upcoming issue. The Team 

conducted outreach to partners and secured and provided information and hi-res images of 

various properties for consideration. 

• FODOR’S (U.S./Canada) September 9, 2020: GMCVB Communications Team assisted 

freelancer Sara Liss who is currently writing the Fodor's guide to the Florida Keys which 

includes a chapter on Miami.  The Team provided information on local attractions.   

• NATIONAL GEOGRAPHIC (U.S./Canada) September 14, 2020: GMCVB 

Communications Team assisted Nora Walsh, a freelancer who regularly contributes to Nat 

Geo, working on a wrap-up about ‘where to go in 2021’ for the magazine. The Team 

provided suggestions, information and photos on new developments. 

• LATINX STREET ARTIST STORY (U.S./Canada) September 16, 2020: GMCVB 

Communications Team assisted freelance writer Lola Mendez, working on a story about 

Latinx Street Artist murals.  The Team did outreach to the community and eventually 

connected the writer with a local artist to be featured in the piece. 

• NEW YORK TIMES (U.S./Canada) September 21, 2020: GMCVB Communications team 

assisted freelance travel writer, Elaine Glusac, working on a story for the New York Times 

about the decline in urban tourism and featuring destinations offering staycations and 

regional travel campaigns.  The Team provided information about the GMCVB’s Miami 

Shines and Work & Learn Remotely programs as well as other initiatives driving business to 

the destination from local and regional markets.  



 

 

 
MEDIA VISITS:  
 
US/Canada 
 

• SWEETPORTFOLIO (U.S./Canada) September 17-18, 2020: GMCVB Communications 

Team worked in partnership with Visit Florida, who as part of their In-State campaign, 

secured interest with digital influencer Valentina Mussi, to spend a couple of days exploring 

her hometown of Miami on a hosted itinerary.  Valentina produces Sweetportfolio, a social 

media food brand that showcases the most vibrant and exciting viral food recipes.  The 

Team worked with our interlocal partner in North Beach on a hosted stay and culinary dine-

around experience in North Beach and with Oleta State Park who provided her with a kayak 

experience.  The goal of the campaign is to introduce lesser known experiences and Florida 

hidden gems to Florida state residents to promote responsible in-state travel and exploring 

“your own backyard”.  The coverage was promoted on her Instagram site as well as Visit 

Florida’s LoveFl social platforms. 

• TRAVEL & LEISURE (U.S./Canada) September 16, 2020: GMCVB Communications 

Team assisted Hannah Walhout who was developing a story about the Everglades 

Restoration and experiences in Everglades National Park for Travel & Leisure.  The Team 

pitched the Miamiland campaign and facilitated an interview with a representative from the 

park who provided suggested activities available in the park.  

• FORBES (U.S./Canada) September 16, 2020: GMCVB Communications Team assisted 

Jennifer Kite-Powell who was developing a story about the Everglades Restoration and 

experiences in Everglades National Park for Forbes.  The Team pitched the Miamiland 

campaign and facilitated an interview with a representative from the park who provided 

suggested activities available in the park. 

• MEN’S JOURNAL (U.S./Canada) September 17, 2020: GMCVB Communications Team 

assisted Kate Erwin who was developing a story about the Everglades Restoration and 

experiences in Everglades National Park for Men’s Journal.  The Team pitched the Miamiland 

campaign and facilitated an interview with a representative from the park who provided 

suggested activities available in the park. 

• THE ATLANTIC (U.S./Canada) September 23, 2020: GMCVB Communications Team 

assisted James Fallows who was developing a story about the Everglades Restoration and 

experiences in Everglades National Park for The Atlantic.  The Team pitched the Miamiland 

campaign and facilitated an interview with a representative from the park who provided 

suggested activities available in the park. 

• CITY & SHORE (U.S./Canada) September 29, 2020: GMCVB Communications Team 

assisted Patti Roth who was working on a story for City & Shore featuring events in South 

Florida.  The Team provided information on planned fall and winter events.  
  
 
 



Note: The following section contains a clip report spreadsheet with the quantitative results of the 

coverage secured by the Communications team for the month of September 2020. Following 

the clip report spreadsheet, you will find the clippings associated with the clip report, if you have 

any questions please feel free to reach out to us. 

 



Note: The following section contains a clip report spreadsheet with the quantitative results of the coverage secured by the Communications team for the month of September 2020. Following the clip report spreadsheet 

you will find the clippings associated with the clip report, if you have any questions please feel free to reach out to us.

PUBLICATION DATE AUTHOR'S NAME KEY MESSAGES CIRCULATION/ 

VISITS PER DAY
AD EQUIV RESULT OF PUBLICATION TYPE

Post Your Blog In BeTheSurfer | Common Guest Blog Posting WebsiteSeptember 1, 2020 Lane Meece Destination Miami 1,554 $3 Other BLOG

Miami New Times September 1, 2020 Laine Doss Community Resilience/Recovery; Culinary 231,845 $436 Other DIGITAL

www.2dadswithbaggage.com September 1, 2020 Jon Bailey Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 1,331 $3 Other DIGITAL

Marketers Media September 1, 2020 N/A Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 11,902 $22 Other DIGITAL

Miami New Times September 1, 2020 Luis Gomex Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 231,845 $436 Other DIGITAL

USA TODAY September 1, 2020 N/A Community Resilience/Recovery; Destination Miami 41,888,400 $194,362 Other DIGITAL

Cultured Magazine September 1, 2020 Elizabeth Fazzare Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 70,810 $452 Other DIGITAL

The Atlanta Journal-Constitution September 2, 2020 Nancy Clanton Destination Miami; Culinary 1,369,890 $8,740 Other DIGITAL

Miami New Times September 2, 2020 Jose D. Duran Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 231,845 $436 Other DIGITAL

Eater Miami September 2, 2020 Olee Fowler Culinary 2,650,530 $16,910 Other DIGITAL

Haute Living September 2, 2020 Paige Mastrandrea Destination Miami 134,640 $860 Other DIGITAL

Refinery29 September 2, 2020 Elizabeth Guilano Destination Miami 4,381,320 $27,953 Other DIGITAL

The Ledger September 2, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 139,860 $892 Other DIGITAL

Patch September 2, 2020 Paul Scicchitano Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 5,552,599 $10,439 Other DIGITAL

Fox Chattanooga September 2, 2020 Kyle Spinner Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 3,234 $6 Other DIGITAL

WDKY Fox 56 September 2, 2020 Kyle Spinner Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 6,466 $12 Other DIGITAL

cbs4local.com September 2, 2020 Kyle Spinner Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 14,725 $28 Other DIGITAL

WGFL September 2, 2020 Kyle Spinner Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 16,617 $31 Other DIGITAL

myfox28columbus.com September 2, 2020 Kyle Spinner Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 21,774 $41 Other DIGITAL

NBC 24 September 2, 2020 Kyle Spinner Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 31,740 $60 Other DIGITAL

Studio Cataldi September 2, 2020 Kyle Spinner Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 33,863 $64 Other BLOG

mynbc15.com September 2, 2020 Kyle Spinner Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 54,094 $102 Other DIGITAL

WEYI September 2, 2020 Kyle Spinner Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 135,015 $254 Other DIGITAL

KSNV September 2, 2020 Kyle Spinner Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 185,530 $349 Other DIGITAL

The Ledger September 2, 2020 N/A Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 173,273 $326 Other DIGITAL

WTOP September 2, 2020 N/A Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 915,948 $1,722 Other DIGITAL

The Washington Times September 2, 2020 Kelli Kennedy, Brendan FarringtonCommunity Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 2,254,483 $4,238 Other DIGITAL

ARTnews September 2, 2020 Maximilano Duron Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 168,821 $317 Other DIGITAL

The Real Deal September 2, 2020 Alexis Manrodt Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 436,498 $821 Other DIGITAL

The Real Deal September 2, 2020 Ina Cordle Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 511,338 $961 Other DIGITAL

NBC Miami September 2, 2020 N/A Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 304,905 $573 Other DIGITAL

WSVN 7 News September 2, 2020 N/A Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 313,387 $589 Other DIGITAL

Local 10 September 2, 2020 Andrea Torres, Amanda BatchelorCommunity Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 620,341 $1,166 Other DIGITAL

Miami on the Cheap September 2, 2020 Josie Gulliksen Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 11,013 $21 Other DIGITAL

CBS Miami September 2, 2020 Lisa Petrillo Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 292,454 $550 Other DIGITAL

The Real Deal September 2, 2020 Ina Cordle Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 511,338 $961 Other DIGITAL

South Florida Sun Sentinel September 2, 2020 Phillip Valys Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,397,790 $2,628 Other DIGITAL

WLRN September 2, 2020 Andres Viglucci Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 85,365 $160 Other DIGITAL

Bradenton Herald September 2, 2020 Andres Viglucciaviglucci Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 86,363 $162 Other DIGITAL

WSVN 7 News September 2, 2020 N/A Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 313,387 $589 Other DIGITAL

Hyperallergic September 2, 2020 Valentina Di Liscia Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 268,347 $504 Other BLOG

Artnet News September 2, 2020 Nate Freeman Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 556,201 $1,046 Other DIGITAL

Forbes September 2, 2020 Rebecca Suhrawardi Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 31,967,320 $60,099 Other DIGITAL

The Real Deal September 2, 2020 Jordan Pandy Destination Miami 436,498 $821 Other DIGITAL

Star September 2, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 3,430 $6 Other DIGITAL

Santa Rosa Press Gazette September 2, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 11,054 $21 Other DIGITAL

Crestview News Bulletin September 2, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 13,521 $25 Other DIGITAL

www.dailycommercial.com September 2, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 31,717 $60 Other DIGITAL

The St. Augustine Record September 2, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 64,697 $122 Other DIGITAL

Daytona Beach News-Journal Online September 2, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 149,173 $280 Other DIGITAL

The Ledger September 2, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 173,273 $326 Other DIGITAL

Florida Today September 2, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 274,627 $516 Other DIGITAL

Panama City News Herald September 2, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 52,046 $98 Other DIGITAL

Ocala.com September 2, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 85,137 $160 Other DIGITAL

www.islandernews.com September 2, 2020 N/A Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 12,472 $23 Other DIGITAL

WPBF September 2, 2020 Brandon Lopez Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 144,751 $272 Other DIGITAL

Marketers Media September 2, 2020 N/A Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 11,902 $22 Other DIGITAL

KPVI September 2, 2020 N/A Destination Miami 15,315 $29 Other DIGITAL

Yahoo Finanzas | Yahoo Finance September 2, 2020 N/A Destination Miami 231,735 $436 Other DIGITAL

Morningstar September 2, 2020 N/A Destination Miami 1,889,512 $3,552 Other DIGITAL

PR Newswire September 2, 2020 N/A Destination Miami 3,231,475 $6,075 Other DIGITAL

Yahoo News September 2, 2020 N/A Destination Miami 23,982,139 $45,086 Other DIGITAL

twobadtourists.com September 3, 2020 Auston Matta Destination Miami; Culinary; Arts & Culture/Multicultural & Heritage Neighborhoods 5,096 $10 Other DIGITAL

News Chief September 3, 2020 N/A Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 21,021 $40 Other DIGITAL

My Art Guides September 3, 2020 Alessandra Bellomo Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 2,686 $5 Other DIGITAL

Walton Sun September 3, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 11,017 $21 Other DIGITAL

News Chief September 3, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 21,021 $40 Other DIGITAL

Naples Daily News September 3, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 248,386 $467 Other DIGITAL

Sarasota Herald-Tribune September 3, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 252,828 $475 Other DIGITAL

floridapolitics.com September 3, 2020 Ryan Nicol Community Resilience/Recovery; Destination Miami 239,203 $450 Other DIGITAL

TravelWeekly September 3, 2020 N/A Community Resilience/Recovery; Destination Miami 295,530 $1,886 Other DIGITAL

TimeOut September 3, 2020 Virginia Gil Culinary 3,386,490 $21,606 Other DIGITAL

Billboard September 3, 2020 Gordon Murray Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 4,768,716 $8,965 Other DIGITAL

MSN September 3, 2020 Gordon Murray Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 70,737,131 $132,986 Other DIGITAL

Architectural Digest September 3, 2020 Tim Nelson Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,687,650 $10,767 Other DIGITAL

Democrat & Chronicle September 4, 2020 Jennifer Sangalang Community Resilience/Recovery; Destination Miami 379,376 $713 Other DIGITAL

Miami New Times September 4, 2020 Clarissa Buch Culinary 231,845 $436 Other DIGITAL

Mansion Global September 4, 2020 Bill Cary Destination Miami 798,285 $1,501 Other DIGITAL

Gototravelgal September 4, 2020 Lyn Mettler Community Resilience/Recovery; Destination Miami 3,486 $7 Other BLOG

BestRetailandFoodPractices.com September 4, 2020 Alan Dorich Community Resilience/Recovery; Destination Miami 2,707 $5 Other DIGITAL

South Florida Sun Sentinel September 4, 2020 Mary Lou Cruz Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,397,790 $2,628 Other DIGITAL

South Florida Sun Sentinel September 4, 2020 Mary Lou Cruz Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,397,790 $2,628 Other DIGITAL

Miami Community Newspapers September 4, 2020 N/A Community Resilience/Recovery; Destination Miami 65,910 $420 Other DIGITAL

MEDIA RELATIONS CLIPPING REPORT FOR THE MONTH OF SEPTEMBER 2020

Assisted Clips: US/CANADA



South Florida Sun Sentinel September 4, 2020 Mary Lou Cruz Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,431,357 $2,691 Other DIGITAL

New York Times September 4, 2020 Brett Sokol Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 86,206,950 $797,414 Other DIGITAL

Thrillist September 4, 2020 Matt Meltzer Arts & Culture/Multicultural & Heritage Neighborhoods 3,150,300 $20,099 Other DIGITAL

Thrillist September 4, 2020 Matt Meltzer Destination Miami; Culinary; Arts & Culture/Multicultural & Heritage Neighborhoods 3,150,300 $20,099 Other DIGITAL

TravelPulse September 4, 2020 Patrick Clarke Community Resilience/Recovery; Destination Miami 127,704 $240 Other DIGITAL

The Apopka Voice September 6, 2020 Denise Connell Community Resilience/Recovery; Destination Miami 6,986 $13 Other DIGITAL

Local 10 September 7, 2020 Layron Livingston Community Resilience/Recovery; Destination Miami 620,341 $1,166 Other DIGITAL

Local 10 September 7, 2020 Trent Kelly, Ian Margol, Amy ViteriCommunity Resilience/Recovery; Destination Miami 620,341 $1,166 Other DIGITAL

Miami Culinary Tours September 7, 2020 N/A Community Resilience/Recovery; Culinary 1,104 $2 Other BLOG

Elite Traveler September 7, 2020 N/A Destination Miami 42,628 $80 Other DIGITAL

MSN September 7, 2020 Melissa Klurman Destination Miami 70,737,131 $132,986 Other DIGITAL

Reader's Digest September 7, 2020 Melissa Klurman Destination Miami 2,133,645 $4,011 Other DIGITAL

WLRN September 7, 2020 Robbie Gaffney Community Resilience/Recovery; Destination Miami 42,150 $270 Other DIGITAL

Barefoot Journeys September 8, 2020 Lola Méndez Culinary 401,500 $1,164 Proactive Pitching DIGITAL

CBS Miami September 8, 2020 Joan Murray Community Resilience/Recovery; Destination Miami 292,454 $550 Other DIGITAL

CBS Miami September 8, 2020 Jessica Vallejo Community Resilience/Recovery; Destination Miami 292,454 $550 Other DIGITAL

NBC Miami September 8, 2020 Harriet Baskas Community Resilience/Recovery; Destination Miami 304,905 $573 Proactive Pitching DIGITAL

Newsweek September 8, 2020 Emily Czachor Sports Tourism; Community Resilience/Recovery 8,680,560 $40,278 Other DIGITAL

Miami Herald September 8, 2020 Madeleine Marr Destination Miami 1,732,590 $11,054 Other DIGITAL

Local 10 September 8, 2020 Clay Ferrero Destination Miami 620,341 $1,166 Other DIGITAL

Forbes September 8, 2020 Michael Goldstein Community Resilience/Recovery; Destination Miami 33,241,918 $62,495 Other DIGITAL

www.yoursun.com - RSS Results in sebring of type article September 8, 2020 John Haughey Community Resilience/Recovery; Destination Miami 7,671 $14 Other DIGITAL

Miami New Times September 8, 2020 Jesse Scott Arts & Culture/Multicultural & Heritage Neighborhoods; Culinary 231,845 $436 Other DIGITAL

sproutnews.com September 8, 2020 N/A Community Resilience/Recovery; Destination Miami 489 $1 Other DIGITAL

Miami New Times September 9, 2020 Nicole Danna Culinary 231,845 $436 Other DIGITAL

Vocal September 9, 2020 Umar Abbasi Destination Miami 693,752 $1,304 Other DIGITAL

Travel2latam September 9, 2020 N/A Destination Miami 2,334 $4 Other DIGITAL

Miami Today September 9, 2020 Kylea Henseler Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 11,112 $21 Other DIGITAL

Morningstar September 9, 2020 N/A Community Resilience/Recovery; Destination Miami 1,889,512 $3,552 Other DIGITAL

Yahoo! Finance September 9, 2020 N/A Community Resilience/Recovery; Destination Miami 19,249,655 $36,189 Other DIGITAL

NBC Miami September 9, 2020 N/A Destination Miami 304,905 $573 Other DIGITAL

MSN September 9, 2020 Douglas Hanks Community Resilience/Recovery; Destination Miami 70,737,131 $132,986 Other DIGITAL

PR Newswire September 9, 2020 N/A Community Resilience/Recovery; Destination Miami 3,231,475 $6,075 Other DIGITAL

Miami Today September 9, 2020 Kylea Henseler Community Resilience/Recovery; Destination Miami 11,112 $21 Other DIGITAL

filmdaily.co September 9, 2020 Frankie Stein Destination Miami 637,097 $1,198 Other DIGITAL

Miami's Community Newspapers September 10, 2020 N/A Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 20,013 $38 Other DIGITAL

www.toreystreasures.com September 10, 2020 Torey Beerman Destination Miami 545 $1 Other DIGITAL

gbdmagazine.com September 10, 2020 Sophia Conforti Destination Miami 3,000 $6 Other BLOG

The Real Deal September 10, 2020 Katherine Kallergis Destination Miami 511,338 $961 Other DIGITAL

Miami's Community Newspapers September 10, 2020 N/A Community Resilience/Recovery; Destination Miami 20,013 $38 Other DIGITAL

TravelWeekly September 10, 2020 GMCVB Destination Miami 295,530 $1,886 Other DIGITAL

Miami Herald September 10, 2020 Connie Ogle Destination Miami 1,732,590 $11,054 Other DIGITAL

New York Daily News September 11, 2020 Muri AssunÃ§Ã£o Community Resilience/Recovery; Culinary 4,536,992 $8,530 Other DIGITAL

TravelPulse September 11, 2020 Patrick Clarke Destination Miami 127,704 $240 Other DIGITAL

NBC Miami September 11, 2020 N/A Community Resilience/Recovery; Destination Miami 304,905 $573 Other DIGITAL

WKBW September 12, 2020 Paul Ross Sports Tourism; Community Resilience/Recovery 103,650 $661 Other DIGITAL

Travel + Leisure September 12, 2020 Skye Sherman Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 2,405,281 $4,522 Other DIGITAL

Kirby Veronica September 14, 2020 Veronica Kirby Community Resilience/Recovery; Destination Miami 73 $2 Other BLOG

Daily Republic September 14, 2020 Susan Miller Degnan Sports Tourism; Community Resilience/Recovery 68,771 $129 Other DIGITAL

The Bakersfield Californian September 14, 2020 Susan Miller Degnan Sports Tourism; Community Resilience/Recovery 105,342 $198 Other DIGITAL

Yahoo! Sports September 14, 2020 Susan Miller Degnan Sports Tourism; Community Resilience/Recovery 8,672,253 $16,304 Other DIGITAL

KPVI September 14, 2020 N/A Community Resilience/Recovery; Destination Miami 25,691 $48 Other DIGITAL

WFMZ-TV Online September 14, 2020 N/A Community Resilience/Recovery; Destination Miami 282,098 $530 Other DIGITAL

Morningstar September 14, 2020 N/A Community Resilience/Recovery; Destination Miami 1,947,797 $3,662 Other DIGITAL

PR Newswire September 14, 2020 N/A Community Resilience/Recovery; Destination Miami 3,396,705 $6,386 Other DIGITAL

KPVI September 14, 2020 N/A Community Resilience/Recovery; Destination Miami 25,691 $48 Other DIGITAL

WFMZ-TV Online September 14, 2020 N/A Community Resilience/Recovery; Destination Miami 282,098 $530 Other DIGITAL

Morningstar September 14, 2020 N/A Community Resilience/Recovery; Destination Miami 1,947,797 $3,662 Other DIGITAL

Yahoo News September 14, 2020 N/A Community Resilience/Recovery; Destination Miami 23,982,139 $45,086 Other DIGITAL

PR Newswire September 14, 2020 N/A Community Resilience/Recovery; Destination Miami 3,396,705 $6,386 Other DIGITAL

CBS Miami September 14, 2020 Hank Tester Community Resilience/Recovery; Culinary 292,454 $550 Other DIGITAL

Eater Miami September 14, 2020 Olee Fowler Community Resilience/Recovery; Culinary 19,235 $36 Other DIGITAL

Sun Sentinel September 14, 2020 David Lyons Community Resilience/Recovery; Destination Miami 1,028,370 $6,561 Other DIGITAL

Hospitality Net September 14, 2020 N/A Destination Miami 143,046 $269 Other DIGITAL

Miami Today September 15, 2020 Kylea Henseler Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 11,112 $21 Other DIGITAL

MSN September 15, 2020 Susan Miller Degnan Sports Tourism; Community Resilience/Recovery 70,737,131 $132,986 Other DIGITAL

MiamiCurated September 15, 2020 Karen Escalera Community Resilience/Recovery; Destination Miami 607 $1 Other BLOG

sproutnews.com September 15, 2020 N/A Community Resilience/Recovery; Destination Miami 702 $1 Other DIGITAL

Marketers Media September 15, 2020 N/A Community Resilience/Recovery; Destination Miami 13,564 $26 Other DIGITAL

Fox News September 15, 2020 Angelica Stabile Community Resilience/Recovery; Destination Miami 4,519,620 $28,835 Other DIGITAL

Dandelion Chandelier September 15, 2020 Julie Murphy Destination Miami 11,783 $22 Other BLOG

Miami New Times September 17, 2020 Nicole Danna Community Resilience/Recovery; Culinary 231,845 $436 Other DIGITAL

Miami Curated September 16, 2020 Karen Escalera Community Resilience/Recovery; Destination Miami 60,225 $387 Other DIGITAL

CBS Miami September 16, 2020 N/A Community Resilience/Recovery; Destination Miami 292,454 $550 Other DIGITAL

Conde Nast Traveler September 16, 2020 N/A Culinary 1,188,247 $2,234 Other DIGITAL

The Points Guy September 16, 2020 Edward Russell Community Resilience/Recovery; Destination Miami 15,000 $139 Other DIGITAL

The Points Guy September 16, 2020 Gene Sloan Community Resilience/Recovery; Destination Miami 15,000 $139 Other DIGITAL

TravelPulse September 16, 2020 Patrick Clarke Community Resilience/Recovery; Destination Miami 127,704 $240 Other DIGITAL

Veronica Kirby September 16, 2020 Veronica Kirby Community Resilience/Recovery; Destination Miami 73 $2 Other DIGITAL

MSN September 17, 2020 Susan Miller Degnan Sports Tourism; Community Resilience/Recovery 70,737,131 $132,986 Other DIGITAL

NBC Miami September 17, 2020 Carlos Suarez Community Resilience/Recovery; Destination Miami 304,905 $573 Other DIGITAL

Miami Herald September 18, 2020 Douglas Hanks Community Resilience/Recovery; Destination Miami 1,732,590 $11,054 Other DIGITAL

Business Traveler September 18, 2020 Susan McKee Community Resilience/Recovery; Destination Miami 16,950 $108 Other DIGITAL

CBS Miami September 18, 2020 N/A Destination Miami 292,454 $550 Other DIGITAL

FSR September 18, 2020 N/A Destination Miami; Culinary 115,260 $735 Other DIGITAL

Haute Living September 18, 2020 Paige Mastrandrea Community Resilience/Recovery; Destination Miami 52,522 $99 Other DIGITAL

Lodging Magazine September 18, 2020 N/A Destination Miami 10,315 $19 Other DIGITAL

Marketers Media September 18, 2020 N/A Community Resilience/Recovery; Destination Miami 13,564 $26 Other DIGITAL

sproutnews.com September 18, 2020 N/A Community Resilience/Recovery; Destination Miami 702 $1 Other DIGITAL

CBS Miami September 18, 2020 Ty Russell Community Resilience/Recovery; Destination Miami 292,454 $550 Other DIGITAL

NBC Miami September 18, 2020 N/A Community Resilience/Recovery; Culinary 304,905 $573 Other DIGITAL

Yahoo! Sports September 18, 2020 Rebecca San Juan Community Resilience/Recovery; Destination Miami 11,119,121 $20,904 Other DIGITAL

New Castle News September 22, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 20,138 $38 Other DIGITAL



CBS Miami September 22, 2020 Lisa Petrillo Destination Miami 292,454 $550 Other DIGITAL

FestWorld Magazine September 22, 2020 Breann Lange Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 350,000 $27,000 GMCVB PRINT

www.bjtonline.com September 23, 2020 Drew Limsky Destination Miami 20,068 $38 Other DIGITAL

ABC 6 NEWS - KAAL TV September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 39,699 $75 Other DIGITAL

The Daily Herald September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 449,589 $845 Other DIGITAL

Rock102 September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,094 $2 Other DIGITAL

El Paso Inc September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 15,008 $28 Other DIGITAL

Black Hills Pioneer September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 22,699 $43 Other DIGITAL

Winchester Star September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 35,620 $67 Other DIGITAL

Gillette News Record September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 23,676 $45 Other DIGITAL

KNSS Radio September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 6,737 $13 Other DIGITAL

Shelton Herald September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 7,356 $14 Other DIGITAL

Voice of Alexandria September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 8,014 $15 Other DIGITAL

Darien Times September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 8,841 $17 Other DIGITAL

Fort Bend Herald September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 9,073 $17 Other DIGITAL

KWKT - FOX 44 September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 10,911 $21 Other DIGITAL

ivpressonline.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 11,681 $22 Other DIGITAL

hoiabc.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 11,930 $22 Other DIGITAL

starexponent.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 12,720 $24 Other DIGITAL

DothanFirst.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 13,479 $25 Other DIGITAL

York News-Times September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 14,352 $27 Other DIGITAL

fortwaynesnbc.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 14,725 $28 Other DIGITAL

WOKV News September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 17,170 $32 Other DIGITAL

Quincy Herald-Whig September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 19,492 $37 Other DIGITAL

Hometown Stations September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 19,891 $37 Other DIGITAL

The Register Citizen September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 20,191 $38 Other DIGITAL

Huron Daily Tribune September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 21,071 $40 Other DIGITAL

The Courier of Montgomery County September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 21,389 $40 Other DIGITAL

Winona Daily News September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 23,368 $44 Other DIGITAL

Merced Sun-Star September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 24,525 $46 Other DIGITAL

starherald.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 26,801 $50 Other DIGITAL

Texomashomepage.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 29,280 $55 Other DIGITAL

Valdosta Daily Times September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 34,475 $65 Other DIGITAL

KODE TV September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 34,805 $65 Other DIGITAL

KAMR NBC4 and KCIT FOX14 September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 36,299 $68 Other DIGITAL

Citrus County Chronicle September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 40,139 $75 Other DIGITAL

Big Country September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 46,964 $88 Other DIGITAL

Midland Daily News September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 48,812 $92 Other DIGITAL

mymotherlode.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 51,084 $96 Other DIGITAL

Sun Herald September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 52,070 $98 Other DIGITAL

AccessWDUN September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 53,150 $100 Other DIGITAL

Joplin Globe September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 53,940 $101 Other DIGITAL

Rock Hill Herald September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 54,546 $103 Other DIGITAL

myEarthLink September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 58,842 $111 Other DIGITAL

Tri-City Herald September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 64,829 $122 Other DIGITAL

kttc.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 65,749 $124 Other DIGITAL

The Olympian September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 66,213 $124 Other DIGITAL

Beaumont Enterprise September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 69,005 $130 Other DIGITAL

Centre Daily Times September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 69,306 $130 Other DIGITAL

KSNT TV September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 69,499 $131 Other DIGITAL

Fredericksburg Free Lance-Star September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 71,438 $134 Other DIGITAL

wacotrib.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 74,556 $140 Other DIGITAL

The Citizen September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 74,710 $140 Other DIGITAL

KNWA September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 78,170 $147 Other DIGITAL

The Island Packet September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 84,552 $159 Other DIGITAL

Bradenton Herald September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 86,363 $162 Other DIGITAL

ModBee.com & The Modesto Bee September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 90,563 $170 Other DIGITAL

The Sun News September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 90,711 $171 Other DIGITAL

The Bellingham Herald September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 91,755 $172 Other DIGITAL

Bozeman Daily Chronicle September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 91,911 $173 Other DIGITAL

MyStateLine.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 93,926 $177 Other DIGITAL

Macon Telegraph September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 96,357 $181 Other DIGITAL

NewsChannel 9 WSYR September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 101,611 $191 Other DIGITAL

Ledger-Enquirer.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 102,529 $193 Other DIGITAL

Belleville News-Democrat September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 111,504 $210 Other DIGITAL

quadcitytimes.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 122,945 $231 Other DIGITAL

SanLuisObispo.com & The Tribune September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 131,436 $247 Other DIGITAL

Rochesterfirst.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 135,953 $256 Other DIGITAL

WTen.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 144,892 $272 Other DIGITAL

The Fresno Bee September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 173,748 $327 Other DIGITAL

The Wichita Eagle September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 178,559 $336 Other DIGITAL

Idaho Statesman September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 195,539 $368 Other DIGITAL

Lexington Herald-Leader September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 217,456 $409 Other DIGITAL

federalnewsnetwork.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 222,439 $418 Other DIGITAL

Greenwich Time September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 228,956 $430 Other DIGITAL

The Gazette September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 234,179 $440 Other DIGITAL

Tacoma News Tribune September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 273,418 $514 Other DIGITAL

Dayton Daily News September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 280,768 $528 Other DIGITAL

Times Union September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 427,925 $804 Other DIGITAL

SeattlePI September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 477,038 $897 Other DIGITAL

News 4 Jax September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 538,623 $1,013 Other DIGITAL

Local 10 September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 620,341 $1,166 Other DIGITAL

KSAT 12 September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 682,594 $1,283 Other DIGITAL

The Kansas City Star September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 780,108 $1,467 Other DIGITAL

ClickOnDetroit September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 866,617 $1,629 Other DIGITAL

WTOP September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 915,948 $1,722 Other DIGITAL

The News & Observer September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 921,169 $1,732 Other DIGITAL

Click2Houston September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,081,126 $2,033 Other DIGITAL

Mail.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,796,245 $3,377 Other DIGITAL

Star Tribune September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,924,398 $3,618 Other DIGITAL

The Washington Times September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,999,536 $3,759 Other DIGITAL

AJC September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 2,206,102 $4,147 Other DIGITAL

The Seattle Times September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 2,287,950 $4,301 Other DIGITAL



Associated Press September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 6,163,807 $11,588 Other DIGITAL

SFGATE September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 8,997,413 $16,915 Other DIGITAL

ABC News September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 10,904,057 $20,500 Other DIGITAL

The Washington Post September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 24,352,225 $45,782 Other DIGITAL

MSN September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 70,211,263 $131,997 Other DIGITAL

RiverBender.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 36,943 $69 Other DIGITAL

Westport News September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 16,297 $31 Other DIGITAL

Oil City Derrick September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 8,179 $15 Other DIGITAL

wina.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 7,061 $13 Other BLOG

WGN Radio - 720 AM September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 39,804 $75 Other BLOG

YOUR BASIN September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 8,610 $16 Other DIGITAL

WHCU Radio September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 7,575 $14 Other BLOG

AM 660 The Answer September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 720 $1 Other DIGITAL

WSVA September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,051 $2 Other DIGITAL

BIg Country 107.7 September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,330 $3 Other DIGITAL

Z95.1 September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,380 $3 Other DIGITAL

92.9 KISM September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,587 $3 Other DIGITAL

103.7 Q Country September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 1,679 $3 Other DIGITAL

610 KONA September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 2,974 $6 Other DIGITAL

Nwcable.net September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 3,004 $6 Other DIGITAL

FOX2548 & WIProud September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 3,083 $6 Other DIGITAL

Fox Chattanooga September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 3,234 $6 Other DIGITAL

www.cnyhomepage.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 4,440 $8 Other DIGITAL

Usa news posts September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 5,389 $10 Other DIGITAL

WGFL September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 16,617 $31 Other DIGITAL

NBC 24 September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 31,740 $60 Other DIGITAL

Studio Cataldi September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 33,863 $64 Other BLOG

mynbc15.com September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 54,094 $102 Other DIGITAL

WEYI September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 135,015 $254 Other DIGITAL

KSNV September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 185,530 $349 Other DIGITAL

News 95.7 Halifax September 23, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 7,389 $14 Other DIGITAL

EXHIBITOR Magazine September 23, 2020 N/A Destination Miami 12,379 $23 Other DIGITAL

Broadway World September 23, 2020 N/A Arts & Culture/Multicultural & Heritage Neighborhoods; Community Resilience/Recovery 581,494 $1,093 Other DIGITAL

ESPN September 23, 2020 Alden Gonzalez Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 1,337,760 $8,535 Other DIGITAL

Forbes September 23, 2020 Anthony DeMarco Community Resilience/Recovery; Destination Miami 33,241,918 $62,495 Other DIGITAL

NBC Miami September 23, 2020 N/A Community Resilience/Recovery; Destination Miami 337,980 $2,156 Other DIGITAL

TravelPulse September 23, 2020 N/A Destination Miami 277,465 522 Other DIGITAL

TravelPulse September 23, 2020 N/A Destination Miami 277,465 $522 Other DIGITAL

Marketers Media September 23, 2020 N/A Community Resilience/Recovery; Destination Miami 11,902 $22 Other DIGITAL

MSN September 23, 2020 Tim Chester Community Resilience/Recovery; Destination Miami 67,151,556         $126,245 Proactive Pitching DIGITAL

AFAR September 23, 2020 Tim Chester Community Resilience/Recovery; Destination Miami 351,960 $662 Proactive Pitching DIGITAL

New York Times September 24, 2020 Elaine Glusac Community Resilience/Recovery; Destination Miami 86,206,950 $797,414 Other DIGITAL

Forbes September 24, 2020 Michelle Gross Community Resilience/Recovery; Destination Miami 33,241,918 $62,495 Other DIGITAL

Demotix September 24, 2020 Elsa Stringer Destination Miami 2,240,005 $14,293 Other DIGITAL

Berkshire Eagle September 24, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 66,009 $124 Other DIGITAL

The Palm Beach Post September 24, 2020 John McDonald Destination Miami 545,322 $1,025 Other DIGITAL

Paperblog September 24, 2020 N/A Destination Miami 35,546 $67 Other BLOG

NerdWallet September 25, 2020 Ramsey Qubein Destination Miami 8,623,500 $40,013 Proactive Pitching DIGITAL

CBS Miami September 25, 2020 N/A Community Resilience/Recovery; Destination Miami 292,454 $550 Other DIGITAL

The Travel Expert(a) September 25, 2020 Marina Villatoro Community Resilience/Recovery; Destination Miami 3,116 $6 Other BLOG

Miami New Times September 25, 2020 Laine Doss Community Resilience/Recovery; Destination Miami 231,845 $436 Other DIGITAL

Encyclopedia Britannica September 25, 2020 N/A Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 12,400,194 $23,312 Other DIGITAL

Marketers Media September 25, 2020 N/A Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 11,902 $22 Other DIGITAL

Miami New Times September 25, 2020 Joshua Ceballos Community Resilience/Recovery; Destination Miami 231,845 $436 Other DIGITAL

MSN September 25, 2020 Mary Lou Cruz Community Resilience/Recovery; Destination Miami 70,211,263 $131,997 Other DIGITAL

The North State Journal September 26, 2020 Mark Kennedy Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 28,754 $54 Other DIGITAL

South Gay Florida News September 26, 2020 John McDonald Destination Miami 365 $2 Other DIGITAL

Local 10 September 27, 2020 Michelle Solomon Community Resilience/Recovery; Destination Miami 620,341 $1,166 Other DIGITAL

trip101.com September 28, 2020 Maria Cristina Destination Miami 284,932 $536 Other DIGITAL

TravelPulse September 28, 2020 Rich Thomaselli Community Resilience/Recovery; Destination Miami 277,465 $522 Other DIGITAL

Luxury Travel Advisor September 28, 2020 Susan Young Destination Miami 19,339 $36 Other DIGITAL

KPVI September 28, 2020 N/A Community Resilience/Recovery; Destination Miami 15,315 $29 Other DIGITAL

South Florida Gay News September 28, 2020 John McDonald Destination Miami 13,188 $25 Other DIGITAL

Marketers Media September 28, 2020 N/A Community Resilience/Recovery; Arts & Culture/Multicultural & Heritage Neighborhoods 11,902 $22 Other DIGITAL

NerdWallet September 28, 2020 Ramsey Qubein Destination Miami 8,623,500 $40,013 Proactive Pitching DIGITAL

The Apopka Voice September 29, 2020 Denise Connell Community Resilience/Recovery; Destination Miami; Culinary 6,986 $13 Other DIGITAL

Fernandina Observer September 29, 2020 Suanne Thamm Community Resilience/Recovery; Destination Miami; Culinary 7,983 $15 Other DIGITAL

KPVI September 29, 2020 N/A Community Resilience/Recovery; Destination Miami 15,315 $29 Other DIGITAL

Morningstar September 29, 2020 N/A Community Resilience/Recovery; Destination Miami 1,889,512 $3,552 Other DIGITAL

PR Newswire September 29, 2020 N/A Community Resilience/Recovery; Destination Miami 3,231,475 $6,075 Other DIGITAL

CBS Miami September 29, 2020 N/A Destination Miami; Culinary 1,332,490 $3,864 Other DIGITAL

Virtual-Strategy Magazine September 29, 2020 N/A Community Resilience/Recovery; Destination Miami 4,820 $9 Other DIGITAL

www.guesty.com September 29, 2020 Lauren Gumport Destination Miami 37,132 $70 Other DIGITAL

chicpeaJC September 30, 2020 Sophie Mendel Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 6,561 $12 Other BLOG

USA Today GO Escape Florida & Caribbean September 30, 2020 Lisa A. Beach Community Resilience/Recovery; Destination Miami 1,621,091 $59,100 Proactive Pitching PRINT

South Florida Caribbean News September 30, 2020 N/A Arts & Culture/Multicultural & Heritage Neighborhoods; Community Resilience/Recovery 365 $2 Other DIGITAL

The News Tribune September 30, 2020 Gregg Bell Sports Tourism; Community Resilience/Recovery 666,600 $4,253 Other DIGITAL

The Points Guy September 30, 2020 Zach Griff Community Resilience/Recovery; Destination Miami 15,000 $139 Other DIGITAL

Travel + Leisure September 30, 2020 Meena Thiruvengadam Community Resilience/Recovery; Destination Miami 2,405,281 $4,522 Other DIGITAL

Jupiter Magazine September 30, 2020 N/A Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 1,078 $2 Other DIGITAL

Narcity September 3, 2020 Kareem Gantt Destination Miami 1,022,000 $9,454 Other DIGITAL

Travel Industry Today September 4, 2020 Michael Baginski Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami; Community Resilience/Recovery 50,000 $463 Proactive Pitching DIGITAL

CityNews Toronto September 4, 2020 N/A Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami; Community Resilience/Recovery 85,000 $786 Other DIGITAL

TravelPulse Canada September 10, 2020 Rich Thomaselli Destination Miami; Community Resilience/Recovery 50,000 $463 Other DIGITAL

Travel Industry Today September 15, 2020 Michael Baginski Destination Miami; Community Resilience/Recovery 50,000 $463 Other DIGITAL

Narcity September 16, 2020 Kareem Gantt Destination Miami 1,022,000 $9,454 Other DIGITAL

Narcity September 16, 2020 Kareem Gantt Destination Miami 1,022,000 $9,454 Other DIGITAL

CityNews Toronto September 24, 2020 Mark Kennedy Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 85,000 $786 Other DIGITAL

CTV News September 24, 2020 Mark Kennedy Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 2,592,000 $23,976 Other DIGITAL

Narcity September 25, 2020 Kirsten Poletis Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami 1,022,000 $9,454 Other DIGITAL

570 News September 28, 2020 C. Isaiah Smalls II Arts & Culture/Multicultural & Heritage Neighborhoods; Destination Miami; Community Resilience/Recovery 64,000 $592 Other DIGITAL

Narcity September 30, 2020 Kareem Gantt Destination Miami 1,022,000 $9,454 Other DIGITAL



Local/Corporate 

Communications
The New Tropic 9/17/2020 Zach Schlein Included link to GMCVB's "Work and Learn Remotely" webpage as part of its daily newsletter. 38,600 $502 PROACTIVE OUTREACH

MiamiCurated 9/17/2020 Karen Escalera Ran a blog  on the GMCVB's  "Work and Learn Remotely" program, sharing images from participating hotels. 8,370 N/A PROACTIVE OUTREACH

Miami Today 9/17/2020 Abraham Galvan Included Bill's comments on the GMCVB's "Work and Learn Remotely" initative as part of the publication's Last Words column. 27,401 $5,345 PROACTIVE OUTREACH

WSFL 9/21/2020 Miriam Tapia Ran a segment on the GMCVB's "Work and Learn Remotely" program, including comments from Bill and images from participating hotels. 1,141 $123 PROACTIVE OUTREACH

WHQT 9/21/2020 Rodney Baltimore Interviewed Bill for the GMCVB's "Work and Learn Remotely" program. 2,082,000 $2,082 PROACTIVE OUTREACH

CBS 4 9/22/2020 Lisa Pertillo Ran a segment on the GMCVB's "Work and Learn Remotely" program, including comments from Bill and images from participating hotels. 344,301 $5,451 PROACTIVE OUTREACH BROADCAST DIGITAL

WSFL 9/23/2020 Kirk Gimenez Ran a dedicted segment on the GMCVB's "Practice Safe Sets" program, inteviewing Bruce Orsoz. 1,141 $123 COORDINATED OUTREACH BROADCAST DIGITAL

Miami Today 9/23/2020 Abraham Galvan

Ran dedicated feature on the GMCVB's  "Work and Learn Remotely" program, including comments from Bill and participating Hotel 

management. 27,401 $5,345 PROACTIVE OUTREACH

MSN 9/25/2020 N/A Syndicated WSFL's segment on the GMCVB's "Practice Safe Sets" program 5,981,088 $5,981

Yahoo! News 9/25/2020 N/A Syndicated CBS 4 segment on the GMCVB's "Work and Learn Remotely" program 22,088,467 $9,158 PROACTIVE OUTREACH

MICE Coverage
ETurboNews September 2, 2020 Harry S. Johnson MICE 1,671,335 $876 Proactive Pitching DIGITAL

Northstar Meetings Group September 10, 2020 Elise Schoening MICE 86,140 $797 Other DIGITAL

Hospitality Net September 15, 2020 N/A MICE 143,046 $269 Other DIGITAL

Convention South September 15, 2020 N/A MICE 376 $3 Proactive Pitching DIGITAL

The Meetings Magazine September 23, 2020 N/A MICE 1,742 $3 Other DIGITAL

Corporate Event News September 25, 2020 Kelsey Ogletree MICE 10,500 $67 Other DIGITAL
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September 2020 GMCVB Communications Report 

 
Following, please find a brief summary of relevant articles that have run due to our outreach and 
coordination. These are a result of communications initiatives that Kivvit has managed for the GMCVB 
for the month of September. 

PRESS RECAP 

 

9/23/2020                                                                      Unique Daily Visitors (UDV): 396,179 

 

Link to Article  

 

 

 
 

MIAMI (CBSMiami) – The Greater Miami Convention & Visitors Bureau has a new initiative as 

part of its travel and tourism recovery program. The campaign, called “Play, work and learn 

remotely in Miami,” aims to attract locals to experience the many amenities that some of 

Miami’s best hotels have to offer. 

“We launched this program with 30 hotels all over the county to take you out of your house and 

into a hotel, maybe with a workstation overlooking the beach, or a pool and Zoom lighting, to get 

you out of the house,” said Bill Talbert, President and CEO of the Greater Miami Convention 

and Visitors Bureau. The hotels, like everyone in the hospitality industry, have taken a huge hit 

since the pandemic began. 

So, this program helps bring hotel employees back to work, while at the same time, giving those 

of us who work from home an opportunity to get out of the house. 

https://miami.cbslocal.com/2020/09/22/top-hotels-south-florida/


“Remember we have the top resorts and hotels in the entire world, “ said Talbert. “We have our 

own vacation in our own backyard, but this is taken those weeks and months from work from 

home. We’re going to ease you out into a hotel still doing a little work, so that we can ultimately 

get you into the hotel for a whole vacation in your own backyard.” 

All the hotels are listed on the GMCVB website with different price points and amenity offers 

.The Intercontinental Miami was one of the first to do work from hotel. 

“Once offices closed in April, we were having guests and visitors just showing up in our lobby 

with her laptops going to Starbucks and working out of the lobby. This was just a way to say you 

know it you can actually do it in a private location and give you everything you need to move 

your office into a hotel,” said Glenn Sampert General Manager at Intercontinental Miami. 

Intercontinental Miami’s offers start at $185 and offer upgrades to their master suite. 

“So, you’re in a suite that has almost 900 square feet. We’ve got many of them that have 

beautiful views of Biscayne Bay and then right at your fingertips. Not only do you have the 

workspace, but you have your own coffee maker and tea maker we have bottled water we 

include valet parking,” he said. “Then at 5 o’clock our café is open for the beverage of your 

choice, so we think there’s a lot of value. And even if you didn’t want to go home if you’re 

having such a great time for that same low price you can actually stay overnight.” 

Talbert says employees can get creative. 

“You could have a small staff meeting there. Maybe poolside now. Wouldn’t that be quite the 

staff meeting?” Talbert said laughing. 

Many hotels also offer discounted Miami Spa month services and Miami Spice dining. 

“I think it’s the right program, at the right time for the right reasons. It’s a win-win win for hotel 

workers and for all of us who need a little break and just can’t get away from it yet,” Talbert 

said. 

Click here for more information. 

 

 

 

 

 

 

 

 

 

https://www.miamiandbeaches.com/offers/work-and-learn-remote-packages?filter=offers&orderBy=Personalisations&offerTypes=worklearn&pageNum=1
https://www.miamiandbeaches.com/


 

9/23/2020                                                                                                  Viewers: 37,359 

 

Link to Segment  

 

 
 

 

 

 

9/25/2020                                                          Unique Daily Visitors (UDV): 22,088,467 

 

Link to Article  

 

 
 

https://www.dropbox.com/s/hiiyjxd3cdw6i0d/CBS%204%20-%20WFH%20-%20Bill%20Talbert.mp4?dl=0
https://news.yahoo.com/greater-miami-convention-visitors-bureau-221205002.html


 
9/23/2020                                                                                     Print Circulation: 27,401 

 

Print 

                                

 
9/17/2020                                                                                           Print Circulation: 27,401 

 

PRINT 

                    
 



 
9/21/2020                                                                                                      Viewership: 1,141 

 

Link to Segment 

 

 
 

 
September 17, 2019                                                                                   Readership: 38,600 

 

Link to Newsletter 

 

 
 

 

https://www.dropbox.com/s/l8cla45wdmi6k2s/ec0d6948-49cf-4af6-bb12-74c58894060a_20200921135618.7099460.mp4?dl=0
https://thenewtropic.com/newsletter/2020-09-11-take-a-load-off-miami/


 
9/21/2020                                                                                  

 

Link to Radio Segment  

 
 

 

 
9/17/2020                                                                            Unique Daily Visitors (UMV): 559 

 

Link to Article 

 

 
Cabana at the Cadillac Hotel and Beach Club 

 

Have you heard about the new thing, the Workation? It’s a new trend, a combination of 

“work” and “vacation”. You do your normal job online while being on a kind of vacation to 

change the scene, add some excitement, pampering and variety and change your routine. 

Select hotels and resorts all over the world are offering them for tourists, and the Greater 

Miami Convention & Visitors Bureau thinks it has appeal to locals too. As part of their Miami 

Shines Tourism Recovery Program, they’ve come up with a  Work & Learn Remotely 

Program. These Miami Workations are special offers from more than 30 hotels, spas and 

https://www.dropbox.com/s/6mxfsglmkrk6nld/RODNEY%20INTERVIEWS%20BILL%20TALBERT%20GREATER%20CONVENTION%20AND%20TOURISM%20PRESIDENT%20CEO%20SEPTEMBER%202020.mp3?dl=0
https://www.miamicurated.com/uncategorized/miami-workations/
https://www.miamiandbeaches.com/offers/work-and-learn-remote-packages?filter=offers&orderBy=Personalisations&offerTypes=worklearn&pageNum=1
https://www.miamiandbeaches.com/offers/work-and-learn-remote-packages?filter=offers&orderBy=Personalisations&offerTypes=worklearn&pageNum=1


attractions that are encouraging professionals to change their scenery to include a workspace 

at one of Miami’s many leading hotels. If you’re on the fence about doing it, check out a few 

of the special services and amenities you’d have access to. 

 
Work from the Mandarin Oriental Hotel 

Consider hair and makeup options for virtual meetings and zoom lighting locations to look 

your best in those remote meetings. Children underfoot? Some hotels offer “after school” day 

camp services along with lunch/snacks and meals for kids and even an onsite tutor. Need 

some self-pampering? You’ll have a spa steps from your room, like having a live-in spa 

therapist. Other hotels are setting up poolside workstations. Then, many are throwing in extra 

perks like free lunch daily, discounted food and beverage or a food credit, second room 

discounted, and free meeting room. One offers special rates daily, weekly and monthly.  

 
The Standard Miami Beach Spa photo from TravelZoo 

 

Miami workation offers are available from now through December 2020 in most cases, with 

others available into August 2021! Here’s a sampling of what you can expect: 

• Office with an Ocean view at Cadillac Hotel & Beach Club–Book a guest room as 

your office for the day. Rates include: Business center services (printing/copies), Wi-

Fi, Unlimited Nespresso coffee with in-room coffee maker, access to gym/pool, 

complimentary bottle of wine. $129/day 

• Work and Learn Remotely from the Kimpton Hotel Palomar South Beach-Day 

Use guest room offer complimentary coffee, rooftop pool deck access, high-speed Wi-

Fi and TV streaming capability.   

• Ritz-Carlton, South Beach Work and Learn Remotely Package- 

• Reserve a spacious, newly re-imagined one, two or three-bedroom suite at The Ritz-

Carlton, South Beach. Luxury cabanas are also available for a break or alfresco 

office.Full remote office set up, with printer, office supplies and remote presenter kit is 

also available. 

https://www.miamiandbeaches.com/offer/cadillac-hotel-beach-club-autograph-collection-hotels-office-with-an-ocean-view/613068
https://www.miamiandbeaches.com/offer/kimpton-hotel-palomar-south-beach-work-and-learn-remotely/613067
https://www.miamiandbeaches.com/offer/the-ritz-carlton-south-beach-work-and-learn-from-the-magic-city/613135


• Office with a View of Biscayne Bay- Miami Marriott– Package includes guest room 

from 8-6 pm, Wi-Fi, self-parking, complimentary coffee, 10% discount on 

food/beverage.$74/day 

• Work from Mandarin Oriental, Miami–Book a guest room as your office for the 

day, includes Wi-Fi, printing facilities, dining credit, access to the Fitness center, and 

more. 

• Day Stay at the Standard Spa, Miami Beach–Book a day stay (from 10am-4pm) 

with access to amenities, workspaces and eateries at the Standard Spa.  

 
9/21/2020                                                                       Unique Daily Visitors (UDV): 393 

 

Link to article  

 

 
Miami and the beaches have been a go-to film destination for over a century. And a new 

program called “Practice Safe Sets” includes over 80 hotels offering safety-first production 

options for actors and film crews looking to use Miami hotels as filming locations during 

Covid-19. To learn more, watch our interview with Bruce Orosz, Chairman of the Board at 

the Greater Miami Convention and Visitors Bureau and owner of ACT Productions. Or visit 

MiamiAndBeaches.com. 

 

 

 

 

 

 

 

 

 

https://www.miamiandbeaches.com/offer/miami-marriott-biscayne-bay-we-have-your-office-with-a-view/613136
https://www.miamiandbeaches.com/offer/mandarin-oriental-miami-working-from-mo/613116
https://www.miamiandbeaches.com/offer/the-standard-spa-miami-beach-day-stay/613134
https://www.wsfltv.com/inside-south-florida/new-program-practice-safe-sets-entices-film-makers-to-work-in-miami-during-pandemic


 

9/25/2020                                                                      Unique Daily Visitors (UDV): 6,448,067 

 

Link to Article  

 

 
 

 
 

 
9/21/2020                                                                                                      Viewership: 1,141 

 

Link to Segment 

 

 

https://www.msn.com/en-us/news/opinion/new-program-practice-safe-sets-entices-film-makers-to-work-in-miami-during-pandemic/vp-BB19qjNJ
https://www.dropbox.com/s/iqjihrdmgnts86r/Practice%20Safe%20Sets%20-%20Segment.mp4?dl=0


701 Brickell Avenue, Suite 2700 
Miami, Florida 33131 USA

1901 Convention Center Drive  
Miami Beach, FL 33139 USA

305/539-3000, 800/933-8448 
MiamiandBeaches.com

© Greater Miami Convention & Visitors Bureau — The Official Destination Sales & Marketing Organization for Greater Miami and the Beaches. CS-03568
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