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How are we doing?



2022 2021 % Change

Occupancy 72.1% 75.9% -5.0%

Average Daily Rate (ADR) $253.11 $196.52 28.8%

Revenue Per Available Room (RevPAR) $182.55 $149.19 22.4%

2022 Miami-Dade County Hotel Performance



Jan-Mar
2023

Jan-Mar
2022

% Change

Occupancy 79.4% 77.9% 1.9%

Average Daily Rate (ADR) $277.80 $285.81 -2.8%

Revenue Per Available Room (RevPAR) $220.56 $222.69 -1.0%

2023 Miami-Dade County Hotel Performance (Jan-Mar)



Occupancy ADR RevPAR
Rank Market % Rank Market $ Rank Market $

1 Tampa 79.6% 1 Miami-Dade $277.80 1 Miami-Dade $220.56

2 Miami-Dade 79.4% 2 Oahu Island $273.18 2 Oahu Island $211.72

3 Orlando 78.8% 3 San Francisco $240.41 3 Phoenix $184.26

4 Phoenix 78.1% 4 Phoenix $235.95 4 Orlando $168.83

5 Oahu Island 77.5% 5 New York $214.40 5 Tampa $158.52

6 Las Vegas 77.0% 6 Orlando $214.21 6 New York $153.99

7 New York 71.8% 7 Anaheim $201.75 7 Las Vegas $149.28

8 San Diego 70.8% 8 Tampa $199.09 8 San Francisco $143.81

9 Los Angeles 69.7% 9 Los Angeles $195.37 9 San Diego $137.17

10 Anaheim 67.3% 10 Las Vegas $193.88 10 Los Angeles $136.11

Occupancy /ADR / RevPAR Ranking (Jan 2023 – Mar 2023) 



Greater Miami and Miami Beach Visitors - 2022



Greater Miami & Miami Beach Visitors (000s)

2020 2021 2022
2022 v 
2021

Domestic Overnight Visitors 4,328 8,719 10,369 19%

International Overnight 1,842 3,747 4,743 27%

Florida Resident Overnight Visitors 1,708 3,450 4,057 18%

Total Miami Overnight Visitors 7,877 15,915 19,169 20%

Domestic Day Visitors 1,421 3,355 2,399 -28%

International Day Visitors 614 1,442 1,100 -24%

Florida Resident Day Visitors 1,682 3,508 3,832 9%

Total Day Visitors 3,717 8,304 7,332 -12%

Total 11,594 24,220 26,501 9%

2022 Visitor Volume



Total Visitor Spend

Segment
2020
($M)

2021 
($M)

2022 
($M)

Variance 
to 2021 

(%)

Domestic $4,153 $9,315 $11,367 22%

International $2,501 $6,743 $6,058 -10%

FL Resident $1,262 $2,747 $3,366 23%

Total $7,916 $19,222 $20,792 11%

2022 Visitor Spend



2022 Top Overnight Visitor Markets
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ARC – Top 15 International Bookings into Miami
(Travel Agencies, incl. OTAs)
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Weekly International Arrivals
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Miami Int’l Airport: North Terminal, by Gate D22

Miami Airport Welcome Signage Refresh



Miami Int’l Airport: North Terminal, Parking Garages/ Rental Car Returns connector to Main Ticketing



Miami Int’l Airport: North Terminal, by Gates D1 - D7



Miami Int’l Airport: North Terminal, by Gate D17



Miami Int’l Airport: North Terminal, by Gate D17
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Monthly Passenger Volume - 2022 vs 2019

2019 2022

Total Passengers

2019 2021 2022

Passengers 6,749,382 1,053,353 5,055,350



CT A - Royal Caribbean
Opened - November 2018
Architect - Broadway Malyan
Shore Power coming 
in Winter 2023

CT B - Norwegian Cruise Line
Opened – August 2021
Architect - Bermello Ajamil
Shore Power coming in Winter 2023

CT V - Virgin Voyages
Opened - February 2022

Architect – Arquitectonica
Shore Power coming in Winter 2023

Recent Passenger Terminal Investments



CT AA/AAA - MSC Cruise Line
Groundbreaking - March 2022
Completion date - Fall 2023
Architect – Arquitectonica
Shore Power coming in Winter 2023

CT F - Carnival Cruise Line
Opened - November 2022

Architect - Berenblum Busch
Shore Power coming in Winter 2023

Future Passenger Terminal Investments





www.GMCVBResearch.com

https://www.miamiandbeaches.com/gmcvb-partners/tools-resources/research-statistics-reporting?utm_source=Vanity_URL&utm_medium=gmcvbresearch.com


Silvia Camarota
Senior Director for North America Market 
Management, Lodging at Expedia Group
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AGENDA The 2023 

traveler 

1



E X P E D I A  G R O U P

Understanding

the 2023 global traveler

Increasing 

appetite to 

travel

Pricing and 

refundability are 

top of mind

Spotlight on 

inclusion and 

sustainability

1



E X P E D I A  G R O U P

Bringing in 

the 2023 global traveler

1

APPEAL

46% of people value 

travel more than 

pre-pandemic

STAND OUT

47% of travelers prioritize 

compelling offers, 

refundable policies, perks 

and upgrades

HIGHLIGHT

Accessibility, 

environmentally 

friendly practices, 

local flavors  



AGENDA The Miami 

market 

2



E X P E D I A  G R O U P

Past, present, future

Minimal room 
night decline

High ADR 
expectations

ADR YOY 
double-digit-

decline

Return of all 
segments – groups, 
conventions, cruises

YOY room night 
growth; demand  

more price sensit ive

Booking window 
growth – 

International is 
coming back

Loyalty travel 
growth

Record high 
ADRs – 40% 
over 2019

2022 2023 Q1 Today

ADRs started 
declining YOY

2



E X P E D I A  G R O U P

The 
snapshot 
of Miami 

now

YTD for future dates Miami

Booking window 37 days

Length of stay 2.6 nights

International growth YOY +75%

Top feeder markets Ca, Br, UK

Package growth YOY +50%

2



E X P E D I A  G R O U P

Next 6 months - Miami
2
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E X P E D I A  G R O U P

Next 6 months - Miami
2
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AGENDA The Expedia 

Group future
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E X P E D I A  G R O U P

One Key
3



E X P E D I A  G R O U P

One Key
3



E X P E D I A  G R O U P

GMCVB partnership
3



Thank You



Recent Activities



Advertising – Spring/Summer Incremental Programs

1.1M $290M

April/May program kicks-off 
summer hotel co-op

Covers US & International 
Markets

Incremental plan: 
2M impressions

Total impressions: 8.5M

19,428 room nights through 
May 4, 2023

4.6 planned impressions
5.8M Total Impressions

Expanded coverage to reach 
cultural enthusiasts

Incremental plan: 7.6M
Total impressions: 23.2M

Family Friendly Initiative 
Includes custom content, 

Pinterest, native with 
storytelling opportunities. 
Incremental plan: 6.6M

Expand Food City of the Year message.
Media will run In Saveur, Food & Wine, The New 
Yorker & Conde Nast webpage during summer 

Includes custom content, display, 
social, run of site ads 

Incremental plan: 3.3M
Total impressions: 10.3

Includes high impact units, Departures,
Conde Nast Traveler, plus flightAware (private 

high-end airports) and social, search.
Domestic & International audiences

 Incremental plan: 8.5M
Total impressions: 29M



MARCH - JUNE

• Advertising partnership with 
Expedia and EDGE Media — Jan 15

• Press release issued globally — Jan 9
• Program introduced to hosted 

International LGBTQ+ Media — Jan 5
• Dedicated program landing page
• Features four of the destination’s 

most popular LGBTQ+ events
• Showcases GMCVB and Community 

Partner offers and experiences
• Influencer Marketing initiatives
• Social Media Marketing initiatives
• Hosted media



Advertising – Spring/Summer Incremental Programs

1.1M $290M

Connected TV/OTT 
Streaming TV in major US markets as 
part of Miami Beach campaign launch

Covers US markets
Incremental plan:1.9M impressions

Total impressions: 33.8M

Always On/Re-targeting: 
Oct-March: 10.7M 
April-Sept: 12M 
Total impressions: 22.7M 

Total incremental programs will generate 

33.7M impressions 



1.1M $290M





Influencer Engagement



Influencer Engagement

10.5 Million Impressions



Michaela Guzy, US
Followers: 229K

Saliha Hadj Djilani, France
Followers: 16K

Jess Darrington, US
Followers: 26.8K

Brandon Reed, Miami Beach
Followers: 13.8K

Emilie Sobel, Miami Beach
Followers: 21.1K

Karim Salmen, Miami Beach
Followers: 123K

Influencer Engagement



Media Highlights



Impressions: $72M AVE: $666,583



FREQUECY

AD VALUE

MEDIA 
HOSTED

RATE OF GROWTH
ACROSS SOCIAL

PLATFORMS • Impressions: 14.25M;  AVE: $899.2K

Media Highlights



Impressions: $1.2M
AVE: $10,295



Combined 
followers 

of 336K+



AD VALUE

RATE OF GROWTH
ACROSS SOCIAL

PLATFORMS

Meetings Today, Jennifer 
Juergens, Foodie Finds –
Group Friendly Eats in Miami
& Fort Lauderdale

• Meetings Today serves North 
America-based planners of 
meetings, conventions, 
tradeshows, conferences and 
events by delivering the 
essential destination, logistics, 
career and strategic 

information, as well as 
covering the people who are 
integral to the innovation and 
success of the meetings and 
conventions industry.

• Circulation: 57,538

• Ad Value: $34,589









Total Sales Leads: 2,093

Total Definite Bookings: 386

Total Room Nights: 239,218

Convention Sales Production: Fiscal Year 2023 Year to Date





Meeting Name Attendance

Miami International Boat Show 100,000

Tissue World Americas 1,500

Seatrade Cruise Global 10,000

Aesthetic & Anti-Aging Medicine World Congress 2,000

FIME 13,000

Art Basel 65,000

OMBAS Emerald Miami Beach Antique Show 2,500

Jewelers International Showcase 3,000

Beyond Luxury Media, Ltd.-LE Miami 2,000

eMerge Americas, LLC 15,000

Elite Exhibitions-Cruise Ship Interiors 10,000

Swimwear Association Of Florida 3,500

GMCVB - MBCC Annual Groups



Michael Valdes
Chief Growth Officer, eXp Realty

EXPCON
Miami Beach Convention Center
October 28-November 1, 2024

October 20-23, 2025



Sherrif Karamat, CAE
President and CEO
PCMA and CEMA
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Current Partners:

989
*As of April 18

New Partners to Date

Goal 160

Actual 80

Partner Dues Revenue to Date

GOAL

$1.38
MILLION

Actual
$690,000

50%

50%

50% of goal 50% of goal

Partnership Update Oct to Apr* YTD



1818 Meridian House s 250 Collins Hotel by Roami   s 601 Miami s 6080 Design Hotel s A1A Airport & 

Limousine Service  s A6 Security s Aba s Abae Hotel s Agency Be s Alliance Nationwide s  Exposition s 

Amal Miami s Anthony Brunson P.A. s Apogee Indigo s arely PR s ARS Global Emergency Management s 

Ball & Chain s Baybes Inc. s Blind Tiger s Bobby's Bike Hike - Miami Bike, Walking and Food Tours s 
Bodega Taqueria y Tequila Coconut Grove s Bodega Taqueria y Tequila South Beach s Boucher Brothers 

Management Inc. s Bunbury s Coral Gables Art Cinema s Courtyard Miami Beach South Beach s Coyo Taco – 

Brickell s Development Counsellors International (DCI) s El Espacio 23 s Espanola Cigar Lounge s Esteem 

360 Studios LLC s Ethos Event Collective s EventFy s Florida Film & Television Center s Florida Self-

Guided Driving Tours s Full of Dreams Group Tours LLC s Fusion Academy Miami s Get Up and Go Kayaking 

– Miami s Giselle Miami s Gravitate Productions s Grove 27 by Roami s Habitat Brickell by Roami s 
Healing Hands Therapeutic Massage & Corp. Wellness s Heritage Market s Holiday Inn Miami North I-95 s 

HotelPORT® s Kivvit s Level 6 Rooftop Restaurant s Limo Miami s LSW Hotels Corp s Mad Tours 

and Events s Miami Beach Pride Inc. s Miami Watersports Paradisen s Mindwarehouse s MiniMax Agency 

s Muze at Met Mint House Miami s My Dentist in Miami s NationsMarket s Obsidian Security & Consulting 

Corp.  s Paradox Museum Miami s Pedal Pub Miami s Petite Comite - Japandi Bistro s Place of Aroma  

s Prizm Art Fair s Pro-Gress Education s RED South Beach Hotel s Rooftop Cinema Club South Beach s Rosa 
Sky Rooftop s Silver Mirror Facial Bar Sofia Design District s Sonesta Select Miami Lakes s South Florida 

Automobile Dealers Association s Southern Golf Cars s Sugarcane Magazine s SYOTOS LLC s Tap 42 

Craft Kitchen & Bar – Doral s Tap 42 Craft Kitchen & Bar – Kendall s Team IP Corporate s The BLS Company 

s The Carmela by Roami s The Elser Hotel & Residences s The Meridian Hotel Miami Beach s

s The Spa at The Loews in Coral Gables s The Surf Club Restaurant s Tinez Farms

s Underground Donut Tour s Unlimited Biking s Virgin Voyages s Vivo! Dolphin Mall s VRTL PRO 
photography s Water Fantaseas s WYNWOOD BUGGIES s Wynwood Segway Tours, LLC 

s X7 MKTG  s Yacht Spot Charter Co. LLC

New Members 2023 – Welcome!



Let’s Keep
the

Momentum Going



50+ Cities
Spanning 53 
Countries

Travel Trade Representatives – 53 Countries

Public Relations Representation – 22 Countries

Reactivating our International Network









PLEASE DESCRIBE WHY YOU MOST WANT 

TO VISIT THE UNITED STATES OF AMERICA:
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612M

Destination Brand Pillars

581K 1.5M

438M 1.1M $290M

+39% +49% +36% +30%

Outdoor Oasis

Adventurous Activities
Beach Leisure

Parks & Green Spaces

Cultural Capital

Arts & Performance
Culinary Experiences

Music & Entertainment
Retail Shopping

Tech & Innovation
Sustainability
Accessibility

Rich Heritage

Neighborhoods
History

Architecture & Design

Health & Wellness

Sports
Fitness

Self-Care

Meetings & Events Planner

Meetings
Events

Conventions
Conferences



Campaign Evolution

FOUND IN MIAMI MIAMI SHINES EVERGREEN FIND YOUR MIAMI 

2017 20202018 2019 2021 2022 2023

MIAMILAND 1.0 MIAMILAND 2.0

FIND YOUR WAVE

That’s So Miami 







FIFA World Cup 26™

Miami Brand Reveal

MAY 18, 2023





Our Commitment
to Community



Rolando Aedo
Chief Operating Officer
Greater Miami
Convention & Visitors Bureau



Supporting our Future Tourism Professionals



Advocacy + Insights
American Black Film Festival

Anthony Brunson, P.A.
Biltmore Hotel

Conex Exhibition Services

BRONZE - $1,000

Development Counsellors International
Girl Power Rocks, Inc.

Horizons Intl/NABHOOD
Integrated Insight

SILVER - $3,000

Beacon Council Foundation
Brown & Brown of Florida, Inc.

CRA Community Redevelopment Agency
Diaspora Vibe Cultural Arts Incubator

Doubletree by Hilton Grand Hotel Biscayne Bay
Eden Roc Miami Beach

Fiduciary Trust International
First Horizon

FIU Chaplin School of Hospitality
Florida Power & Light

Fontainebleau Miami Beach

Goldman Properties
Greater Miami & The Beaches Hotel Association

Greenberg Traurig
Hilton Cabana Miami Beach

Homestead Miami Speedway

Hyatt Regency Miami

InterContinental Hotel Group Miami

Loews Miami Beach Hotel

MCA - Airports

MIA Media Group LLC

Miami Beach Chamber of Commerce
Miami Lakes Hotel

Miami Marriott Biscayne Bay
Miami Marlins

Ocean Bank
Orange Bowl Committee

Port Miami
RBB Communications

RSM
Sunny Isles Beach Tourism & Marketing Council

GOLD - $4,000

Carnival Cruise Lines

PLATINUM - $5,000

Miami Dade Chamber of Commerce
Miami Dade Economic Advocacy Trust
Overtown Children & Youth Coalition

Symphony/Tourism Economics

American Airlines       Kivvit          Ntara          Miles Partnership        Show Technology, Inc.           VMLY&R
 

H.O.T. Challenge Sponsors – $200,000 this year



FREQUECY

IMPRESSIONS

MEDIA 
HOSTED

Eden Rock

Fontainebleau Miami Beach

Goldman Properties (The Tony Hotel)

Hilton Cabana Miami Beach

Hyatt Regency Miami

InterContinental Hotel Miami

Loews Miami Beach Hotel

Miami Lakes Hotel

Miami Marriott Biscayne Bay

Biltmore Hotel

Doubletree by Hilton Biscayne Bay

Mandarin Oriental Miami

RICK BEASLEY
Executive Director

2023 Scholarship and 
Internship Partnerships in 
collaboration with CSSF

Looking ahead to next year – 
developing  Apprenticeship 
Programs

BHI Foundation Partnership with CareerSource South Florida



Broadening our Commitment to Inclusivity



Broadening our Commitment to Sustainability



External Affairs Stakeholder Engagement
Brought to You by Tourism campaignCreating Community Awareness – B.T.Y.B.T.



External Affairs Stakeholder Engagement
Brought to You by Tourism campaignCreating Community Awareness – B.T.Y.B.T.



IMPRESSIONS

Supporting Small Businesses



Rodrick Miller
President and Chief Executive Officer

Supporting Economic Development



Supporting those in Need





Strategic Priorities

• Miami Beach Convention Center 
Host Hotel

• Complete Recovery of our 
International Source Markets

• Customer Service / Talent Retention 
& Development

• Continued Commitment to Equity, 
Diversity & Inclusion

• Storytelling  *  Audience 
Development  *  Sense of Place

• Technology

• Industry and Community Alignments



Joijn us for the 



SAVE THE DATE
GMCVB Planning Workshop

July 7th

Miami Marriott Biscayne Bay

GMCVBPartner.com



Door Prize Drawing – VIP Package

 



Take Me Out to the Ball Game

Miami Marlins vs. Cincinnati Reds
Friday, May 12 @ 6:40 p.m.



THANK YOU
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