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T R A V E L  P L A N S

More committed to leisure travel

88%79%

An increased number of consumers are planning a leisure trip in the next 12 months 
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Source: Expedia Group, 2025 Traveler Value Index
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International 
Traveler
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Increasing 
plans for leisure 
travel in 2025

88%
March 2025

79%
July 2022
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May 2025, International Arrivals into the U.S.

➢ Non-U.S. citizen air passenger arrivals to the United States from foreign countries totaled 4.735 million in May 2025, decrease 
of 5.3% compared to March 2024. This represents 86.3% of pre-pandemic May 2019 volume.

➢ Total air passenger travel (arrivals and departures) between the United States and other countries were led by Mexico (3.210 
million, -2.1 percent Year-Over-Year (YOY)), Canada (2.563 million, -8.3 percent YOY), the United Kingdom (1.959 million, -3.1 
percent YOY), Germany (1.044 million, + 2.2 percent YOY), and France (916,000, +4.1 percent YOY). 

▪ Canada citizen arrivals to the U.S. were down 12.4 percent compared to May 2024.)

➢ International regional air travel to/from the United States: 

o Europe totaled 7.473 million passengers, up 2.8 percent over May 2024, and up 5.2 percent compared to May 2019. 
▪ U.S citizen departures were up 23.4 percent compared to May 2019, while European citizen arrivals were down 

18.4 percent.

o South/Central America/Caribbean totaled 5.285 million, down 3.8 percent from May 2024, and up 10.3 percent 
compared to May 2019.

o Asia totaled 2.663 million passengers, up 4.6 percent over May 2024, but down 19.1 percent compared to May 2019.
▪ Asian citizen arrivals to the U.S. were down 35 percent compared to May 2019, and U.S. citizen departures were up 

16.8 percent.

Source: National Travel & Tourism Office (NTTO)
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May 2025, International Arrivals into the U.S.

➢ International visitors spent nearly $21.6 billion on travel to, and tourism-related activities within, the United States during the 
month of April, an increase of more than 7 percent compared to April 2024.

➢ International visitors have spent nearly $84.7 billion on U.S. travel and tourism-related goods and services year to date 
(January through April 2025), an increase of 3 percent when compared to the same period last year; international visitors have 
injected, on average, nearly $706 million a day into the U.S. economy this year.

Source: National Travel & Tourism Office (NTTO)
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Mar. 
2025

American 
Airlines: South 

Caicos, Turks and 
Caicos (March 
2025), Rome, 

Italy (June 2025)

May 
2025

Arajet: Punta 
Cana, Dominican 

Republic (May 
2025), Santo 

Domingo, 
Dominican 

Republic (May 
2025)

Mar. 
2025

AeroMexico:  
Cancun, Mexico

May 
2025

Avianca:  
Guatemala City, 

Guatemala

Jun. 
2025

GOL: Belem, 
Brazil

Aug. 
2025

Spirit 
Airlines: Atlantic 

City, NJ

Oct. 
2025

Icelandair:  
Reykjavik, Iceland

Aug. 
2025

Frontier:  Austin, 
TX; Washington 
Dulles, DC and 

Aguadilla, Puerto 
Rico

Nov. 
2025

Viva Aerobus:  
Mexico City AIFA, 

Mexico

Dec. 
2025

LATAM: Buenos 
Aires, Argentina
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Visitors Industry Overview 2024 – Overnight Visitors
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Visitors Industry Overview 2024 – Overnight Visitors
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Visas
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NOTE: Prior to April 2025 "average wait time" was used. Starting with April 2025 "next available appointment" data is utilize d.

Source: US Department of State – Bureau of Consular Affairs 

Global Visa Estimated Wait Times



International Trends – Top 10 Points of Sale
L a s t  2 8  D a y s  s e a r c h e s  |  M i a m i
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Country Share

Canada 30%

United Kingdom 13%

Brazil 12%

France 8%

Germany 8%

Mexico 7%

Italy 4%

Sweden 2%

Switzerland 2%
Source: Expedia Group  Data, 2025

T R A V E L E R  I N T E N T
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Travel is Changing…
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Economic Impact of 
Taylor Swift's Eras Tour in 
Miami (Oct 18–20, 2024)

 Total Economic Impact: ~$80 million 
across 3 days

 Hospitality: Hotel bookings surged ~50%, 
air travel demand +25%

 Restaurant Revenue: +9.1% transactions, 
+12.8% GMV, +2.6% avg. ticket

 Ride-Sharing: Lyft usage in Miami +8.2% 
during concert dates

 Fan Spend: Avg. $1,327 per attendee on 
tickets, lodging, food, and merch
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Traveler Trends
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• Localized, Authentic Experiences
• Bleisure & Microcations

• Tech-Enhanced Travel
•  Wellness +
•  Sustainability & Community Impact
•  Plight of Solo Traveller continues



DATA VISUALIZATION COLORS:
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T R A V E L  P L A N S

Planning for business, 
bleisure, and flexcation 
trips

Consumers are increasingly blending 

work with leisure travel

While return to office is making a comeback 

in many industries, plans to extend work 

trips and work remotely while on vacation 

remain. 

32%
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Source: Expedia Group, 2025 Traveler Value Index
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• Multi-Gen Travel

• Cultural, Gastronomy

• Immersive Experiences

• Sport Tourism

• Luxury Travel

• Wellness



POWERED 
BY:

• Local Culture
• Culinary
• Sports Tourism
• Luxury Travel
• Unique Experiences
• Wellness
• Cruises



Luxury Production Trends

S E L L  A D R R O O M  T Y P E  

U T I L I Z A T I O N
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+9% +4pp

Source: Q1 Luxury Segmentation Demand – Five Represented Markets

F U T U R E  D E M A N D

+6%



The Power of 
Distribution and 
Destination 
Insight
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200+
countries/territories

160k
travel agents

70k
travel businesses 

B2B NETWORK 

↑ 10% 
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B2B network impact 

+10%
higher daily rates

+12%
longer length of stay

Source: Expedia Group internal data, 2024

+10%
earlier booking window
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4–6 Oct.

CP (Cruise Planners) 
Convention (Ft. Lauderdale) – 

October 4-6, 2025 (Debra)

5–7 Nov.

CruiseWorld (Ft. Lauderdale) – 
November 5-7, 2025 (Debra)

20–23 Oct.

Brand USA Travel Week UK & 
Europe (London) – October 

20-23, 2025 (Joe)

1–4 Dec.

ILTM Cannes – December 1 – 
4, 2025 (Joe)

25–27 Feb.

Vitrina Turistica ANATO 
(Colombia) – February 25-27, 

2026 (Carolyn)

17–21 May

IPW 2026 (Ft. Lauderdale) – 
May 17-21, 2026
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Upcoming Sales Missions

Brand USA Japan Sales Mission (Tokyo & Osaka) - July 24 – 28, 2025 (Joe)

Toronto (Canada) Sales Blitz – September 10-12, 2025 (Debra)

Colombia Sales Mission – October  6 – 10, 2025 (Carolyn)

Mexico Sales Mission –  November 10 - 14, 2025 (Carolyn)

Brand USA India Sales Mission (Bangalore) – January 18 – 23, 2026 (Joe)

Brazil Sales Mission – March 23 - 27, 2026 (Carolyn)

Argentina Sales Mission - August 24 – 28, 2026 (Carolyn)
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Upcoming FAM Groups

Flight Centre Travel Group (Australia) – August 15, 2025 

Orinter FAM (Brazil) – September 9– 11, 2025

SIGNATURE Travel Network (U.S. Consortia) FAM – October 1– 3, 2025

BRT FAM (Brazil) FAM – October 13– 16, 2025

Blue Pineapple Travel (Atlanta, GA) Agency FAM – October 20-23, 2025



Demand is growing fast, especially from high-value travelers. International 
guests stay longer, spend more, and are key to year-round performance.

International travel is rebounding, and Miami is 
well-positioned

Sports, concerts, and cultural events are driving more trips. Miami’s calendar gives 
us a clear edge—if we’re ready to meet the moment.

Traveler motivations are shifting

 

Visa delays and long booking journeys mean we must act early with the right 
offers and availability to capture intent before it shifts elsewhere.

Being early matters.

01

02

03

A strong B2B distribution strategy is essential04

Key takeaways

Expedia Group’s network connects partners to 70k+ travel businesses and 160k+ 
agents worldwide. When paired with GMCVB’s destination promotion, it ensures 
Miami is visible, relevant, and bookable—at scale.
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THANK YOU FOR JOINING US!
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