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Dear Reader,

Itis our pleasure to present to you the GMCVB’s Communications clipping report for the month
of March 2019. Within these pages you will be given a firsthand look at the results garnered
by the efforts of the Communications Team at The Greater Miami Convention & Visitors
Bureau.

The Communications Activity report is constructed of four sections:

o Key Performance Indicators: lllustrates the circulation, media impressions,
advertising equivalency, and social media mentions for Greater Miami and The
Beaches. These results are presented both as year-to-date and monthly figures.

e Activity Summary Report: This section provides you an in-depth view at the
activities for the month, from promotions to media visits, familiarization tours (FAM’s),
and press missions.

e Press Tour Itineraries: We bring destination pitches to life by hosting international
and domestic press on FAM tours. Here you can see the media activities that were
developed by the press team and suited specifically for themed FAMs.

e Clippings: The results of the media team'’s efforts are captured in this section where
you will find the all the press clippings resulting worldwide for the given month.
Clippings are listed in order by the following markets: USA and Canada, Germany,
United Kingdom, Italy, France, Scandinavia, Spain, Argentina, Brazil, and Colombia.

It is an absolute privilege promoting Greater Miami and The Beaches to the world through our
domestic and international public relations efforts. If you have any questions about this report
please feel free to reach the Communications Team directly at 305.539.3084.

Sincerely,
William D. Talbert, 1ll, CDME Jennifer Diaz

President & CEO VP of Communications



Note: The Key Performance Indicators (KPI) section provides you with a snapshot view of the results
garnered by the efforts of the communications department during the month of March 2019.

Key Performance Indicators

March 2019 Year to Date
Overall Total Circulation: 194,774,619 1,269,948,801
Overall Total Media Impressions: 486,936,548 3,174,871,002
Overall Total Ad Equivalency: $2,136,487 $19,939,886
General Circulation: 194,413,060 1,268,480,704
General Media Impressions: 486,032,650 3,171,201,760
General Ad Equivalency: $2,081,094 $19,863,229
MICE Circulation: 361,559 1,468,097
MICE Media Impressions: 903,898 3,670,242
MICE Ad Equivalency: $55,393 $76,657
Number of FAMS: 0 14
Number of Media Visits: 12 134
Number of Media Missions: 3 7
Number of Promotions: 0 5

YTD ROI: $47



NOTE: This section contains descriptions of all activities involving the media relations & promotions team throughout the month.

MEDIA RELATIONS DIVISION
Activity Summary Report
March 2019

SPECIAL PROJECTS:

Local Media/Community Relations Activity

e DOWNTOWN MIAMI TOURISM REPORT QUOTE (U.S./Local Media) March, 2019:
GMCVB Communications Team provided a quote on behalf of GMCVB President & CEO, William
D. Talbert, III, COME, for a Downtown Miami Tourism report being produced by the Downtown
Development Authority, that looks at the state of Downtown Miami’s hotel landscape, the past five
years of hospitality investment, what’s driving our growth in overnight stays, and the pipeline for future
development.

e COMMUNICATIONS TEAM DEVELOPS COMMUNICATION STRATEGY TO
PROMOTE FOCUS GROUP AND TOWN HALLS IN SUPPORT OF ‘DESTINATION
MIAMI” STRATEGIC PLAN RESEARCH (US./Local Media) March, 2019: GMCVB
Communications Team created a press release announcement and assisted in the process of promotion
a series of town hall meetings which will be held throughout the destination throughout the month to
assist in the development of a strategic roadmap for Miami and Beaches’ tourism industry for the next
5 years. The Team assisted Inter VISTAS which was hired to organize focus groups and town hall
meetings throughout the destination during the fact-gathering phase of the program. The Team is
developing a dedicated communication strategy aimed at the local community. The community
engagement during the strategic planning process is key and the GMCVB is taking a leadership role in
managing the number one industry in the community. “Findings” and final results at the conclusion
of this process will serve as communication pieces for the local market (media and stakeholder
audience). This program will be branded “Destination Miami” and there will be a dedicated website/
clearinghouse www.destinationmiami.org,.

MISSIONS/TRADE SHOWS:

Europe

e INTERNATIONAL MEDIA MARKETPLACE (IMM) IN BERLIN 2019 (Getmany) Match 5,
2019: GMCVB Communications Team exhibited at the International Media Marketplace IMM) in
Berlin on March 5, 2019. The Communications team and an in-market representative met with over
24 journalists throughout the day. International Media Marketplace (IMM) is a single-day media
networking and relationship-building opportunity for travel and tourism brands.

e ITB BERLIN 2019 (Germany) March 6-10, 2019: GMCVB Communications Team joined the Travel
Industry Sales Team at the 2019 I'TB Travel Trade and Consumer Show in Berlin, March 6-10, 2019.
The Communications Team had several press appointments at the trade show to promote the
destination in Germany. ITB is the leading trade show for the international travel industry. The



Communications team also participated in Brand USA’s media reception on March 9, 2019 and met
with several journalists.

e EUROPEAN ROADHSOW 2019 (Italy & France) March 11-14, 2019: GMCVB Communications
Team traveled to France and Italy immediately following ITB in Berlin, to meet with GMCVB PR
agencies and attend desk side meetings with key media in Paris and Milan to further promote the
destination.

MEDIA VISITS:

US/Canada

e ENTERTAINMENT WRITERS COVERING MIAMI FILM FESTIVAL (U.S./Canada)
March 1-10, 2019: GMCVB Communications Team partnered with the Miami Film Festival to host
journalists covering the festival for the following publications: The Hollywood Reporter, 1 ariety, Remezcla
and Screen Anarchy.

e HERE MAGAZINE (U.S./Canada) March The GMCVB Communications Team is hosting the
Editorial Director for HERE Magazine - Away Travel's quarterly magazine, March 8-10. The GMCVB
is coordinating her visit to Miami to do research for a feature story about creatives working across
industries who are having an impact on Miami's local culture (Circulation: 50K).

e HELLO BEAUTIFUL (U.S./Canada) March 9-11, 2019: GMCVB Communications Team
partnered with the organizers of the Jazz in the Gardens musical event hosting an influencer from
Hello Beautiful (UVPM: 1,225,820) — a site targeting millennial African American women, who covered
the destination and the event.

e BELLA NYC MAGAZINE (U.S./Canada) March 9-11, 2019: GMCVB Communications Team
partnered with the organizers of the Jazz in the Gardens musical event hosting a journalist from Bella
NYC Magazine (UVPM (10,693), which targets influential women in New York, who covered the
destination and the event.

e WOMEN’S HEALTH (U.S./Canada) March 14-16, 2019: GMCVB Communications Team assisted
Kristine Thomason, fitness and wellness editor for Women’s Health (www.womenshealthmag.com). Her visit
coincided with GMCVB’s Health & Wellness Months and during her stay she experienced various

fitness/wellness activities throughout the destination to tie into her coverage of the program and Miami
as a great destination for visitors interested in health and wellness.

e ARCHITECTURAL DIGEST (U.S./Canada) March 31 — April 2,2019: GMCVB Communications
Team hosted freelancer Charu Suri, who in addition to being a writer, is a traveling musician and was
in Miami to perform. The New York Times has interested in a “Personal Journeys” piece about her


http://www.womenshealthmag.com/

experience as a traveling musician and she has secured a commission from Architectural Digest to do a
design guide (Readership: 5 million).

e DINEANDFASH.COM (U.S./Canada) Matrch 27-April 1, 2019: GMCVB Communications Team
assisted blogger Krystle Ng-A-Mann of DineandFash.com visiting Miami to gain content for her blog
and Instagram handle. Following her visit, Krystle plans to post a blog story about Miami Music Week
and a second story that will be a Miami travel guide. Coverage is expected to run before May 2019
(Instagtam - @DineandFash, 28.5K followers/Blog: UVPM: 5,000).

e 365 ATLANTA TRAVELER (U.S./Canada) March 25-29, 2019: GMCVB Communications Team
assisted Lesli Peterson, a blogger from 365 Atlanta Traveler, a travel site dedicated to helping those in
the Southeast find the best places to travel. The site which is 6 years old, and exclusively about travel,
is run by the entire family (including 2 boys, 10 & 6). The family did a 2-week Florida road trip which
included a visit to Miami (UMV: 450K). They also have a combined social media following of about
100K.

Latin America

e  (@Mundography (Argentina) March 30-April 7, 2019: GMCVB Communications team hosted one
travel influencer from @Mundography as well as the photographer. While in Miami the influencer
explored the destination’s attractions, dining, festivals and events. Mundography is a travel driven
instagram page focusing on the millennial target audience. She is also a contributor to the travel
magazine, Lonely Planet and Radio Vorterix.

Europe

e VIP INTERNATIONAL TRAVELLER (Germany) March 1-3, 2019: GMCVB Communications
team assisted Michaela & Albert Scholl from luxury travel magazine VIP International Traveller in
Miami March 1-3, 2019 with itinerary support concentrating on culinary and skyline/important
landmark sightings.

¢ NATIONAL GEOGRAPHIC TRAVELLER (UK) March 7-11, 2019: GMCVB Communications
Team assisted National Geographic Traveller editor Pat Riddell in Miami March 7-11, 2019 writing a
6-7page feature on Miami’s neighborhoods for the title’s annual luxury edition which will appear in
both print and online. National Geographic Traveller (UK) is one of the most iconic travel publications
in the world, known for its work in award-winning journalism, expeditions, science and education. The
10-issue-a-year magazine has successfully established itself as one of the UK’s leading consumer travel
publications, having achieved a number of accolades. Natgeotraveller.co.uk is also one of the UK’s
leading travel websites, receiving more than one-and-a-half million page views a year. The annual luxury
edition stays on sale over two months throughout June and July 2019. It has a circulation of 58,242.

Emerging Markets

e DX CHANNEL (Shangai, China) March 8-11, 2019: GMCVB Communications hosted a small crew
from DX Channel, a Chinese Vlog, in town to capture destination footage for their millennial-targeted



Vlog with over 18k followers on Weibo and 1.5M on WeChat. The crew will produce two videos to
be posted on both of their channels.



Note: The Cross Market Press Tour itineraries are crafted by the media directors/managers of the
Communications department of the Greater Miami Convention & Visitors Bureau. These itineraries are
created to fit a particular theme that was determined through a planning process at the beginning of the
fiscal year. The inclusion of participating Partners is determined on several factors such as availability,
specific journalist requests, partner participation, as well as a rotation of the destination. If you have any
guestions or would like to inquire on participation for a future FAM please feel free to reach out to our
Media Relations department at 305.539.3084.



Wenxin (Lucia) Shen
DX Channel, China
March 8-12, 2019

ltinerary:

Twitter / Instagram @MiamiandBeaches
Facebook @VisitMiami
You Tube / Pinterest / Flickr / Google @MiamiandtheBeaches
Linkedin @GreaterMiamiConvention&VisitorsBureau
#FoundInMiami

Emergency Contacts:
Stephanie Figueroa — Media Relations Manager— Office (305)539-3084, E: Stephanie@gmcvb.com

Friday, March 8th

Check in to DoubleTree by Hilton Grand Hotel Biscayne Bay

Contact: Marijohn Kirsch, Senior Manager, Destination Marketing - Cell: 305-298-9335, Emaiil:
Marijohn.kirsch@hilton.com On-Site Contact: Laura Delgado — Cell: 786-877-9499, Email:
Laura.Delgado2@Hilton.com

The waterfront condominium hotel is perfectly located in heart of downtown Miami and is the perfect
place to stay and explore Miami's best attractions including South Beach, the Frost Museum of
Science and the unique arts and culture scene of Wynwood Arts District just to name a few. The hotel
offers beautiful water views overlooking Biscayne Bay, a sparkling outdoor pool, full-service spa, four
delicious dining experiences and a choice of standard room or one to four bedroom condos with full
size kitchens.

Confirmation # King Room: 52861103
Confirmation # Double Bed: 52858778

Emergency Contacts:
GMCVB Rep, cell:



https://twitter.com/MiamiandBeaches
https://www.instagram.com/MiamiandBeaches/
https://www.facebook.com/visitmiami
https://www.youtube.com/user/Miamiandthebeaches
https://www.pinterest.com/miamiandbeaches
https://www.flickr.com/photos/miamiandbeaches
https://plus.google.com/+Miamiandbeaches
https://www.linkedin.com/company/greatermiamiconvention&visitorsbureau
mailto:Stephanie@gmcvb.com
mailto:Marijohn.kirsch@hilton.com
mailto:Laura.Delgado2@Hilton.com

Saturday, March 9th

Complimentary breakfast provided by hotel (the hotel will provide vouchers good for two locations
on first floor of the hotel - Los Guachitos Steakhouse or 8 /> Caffee & Bottega Italian)

8:30am
Meet Laura Delgado in hotel lobby for quick tour of property

10:30am
Meet Pedro from Miami’s Best Graffitti Guide — 24th Street & N. Miami Avenue

Free time for Walking around Wynwood and capturing B roll
818 NW 23rd St, Miami, FL

The Wynwood Marketplace is a weekly event where hundreds of vendors gather togetherin
Miami’s coolest neighborhood to offer a unique selection of art, food, fashion, music and so
much more! Not fo mention, our professional mixologists will keep you cool as they keep the
vibe going all night long.

12pm

Lunch @ Brickell City Centre (La Centrale Food Hall) and B roll of Brickell/Downtown Miami
La Centrale at Brickell City Centre, Pizza E Pasta - Reservation under Stephanie Figueroa
601 South Miami Ave, Miami FL 33131, Contacts: Regina Lacayo, Tel: (305) 608-9964

Email: lacayo@swireprops.com, www.lacentralemiami.com

La Centrale is a gastronomic emporium of Italian-inspired restaurants, bars, caffés,
markets, plus a wine shop and cooking studio and Miami’s first-ever Italian food hall
conceptualized by notable NYC restauranteur Jacopo Giustiniani (SA Hospitality Group,
Felice Wine Bars) with retail and food hall expert Matthias Kiehm (Harrods, Four Seasons
Paris), La Centrale introduces 14 different and truly authentic, Italian-inspired dining
experiences spanning three stories and 40,000 square feet as the anchor tenant of
Brickell City Centre.

Emergency Contacts:
GMCVB Rep, cell:



mailto:rlacayo@swireprops.com
http://www.lacentralemiami.com/

2:30pm - Tickets in press bag

Philipp and Patricia Frost Museum of Science (Frost Science) - Great location for
capturing B roll of Downtown Miami/ Port Miami / Skyline - Tickets in press bag

1101 Biscayne Boulevard, Miami, FL 33132, Tel; 305-434-9600

Contact: Sierra Sarkis - Marketing & PR Coordinator, Tel; 305-434-9565, Cell: 651-226-
6413, E: ssarkis@frostscience.org and Joseph A. Quinones - Marketing Manager, Tel:
305.646.4248, Cell: 305.978.6695, E: jquinones@frostscience.org, PR Contact: Ashley
Jimenez-Gonzalez/VP Carma Connected, Tel; 305.438.9200, Cell; 305.588.9181, E:
ashley@carmaconnected.com, www.miamisci.org

The Phillip and Patricia Frost Museum of Science is a leading science museum
dedicated to sharing the power of science, sparking wonder and investigation, and
fueling innovation for the future. Located in Downtown Miami’s waterfront Museum

Park, Frost Science is divided into four buildings: the Frost Planetarium, Aquarium, and
North and West Wings. Here, guests can learn about the core science behind living
systems, the solar system and known universe, the physics of flight, light and lasers, the
biology of the human body and mind, and much more. Guests can explore the world of
science, technology, engineering and math (STEM) in an experiential setting with
interactive exhibitions and unique shows. Frost Science is also dedicated to education,
earning national awards for its summer camps and after-school programs.

Frost Science inspires and connects people of all ages and backgrounds to enjoy
science and technology, and to better understand ourselves and our world.

5:00pm - MUST ARRIVE 30 MINUTES PRIOR TO TOUR TIME

Thriller Miami Speedboat Tour at Bayside Marketplace - Great for b-roll and Miami
scenescapes

401 Biscayne Boulevard Miami, FL 33132, Tel: (305) 371-3278, Contact: Ana Breuer -
Sales & Marketing Manager, Tel; (786) 477- 4988, E: abreuer@thrillermiami.com,
www.thrillermiami.com

The Thriller Miami Speedboat Tour departs from Bayside Marketplace in Downtown
Miami, Florida. The tour provides the ultimate sightseeing experience in true "Miami Vice
Style". See the Mansions of the Rich & Famous on Star Island, Fisher Island, Miami Beach
and see the Art Deco district of South Beach from Thriller's unique perspective in the

Emergency Contacts:
GMCVB Rep, cell:



mailto:ssarkis@frostscience.org
mailto:ashley@carmaconnected.com
http://www.miamisci.org/
mailto:abreuer@thrillermiami.com
http://www.thrillermiami.com/

Atlantic Ocean. We are the only tour boat that can give you an off-shore experience,
covering three times the area as compared to other tour vessels.
*Please ensure you arrive 30 min prior to tour fime.

RETURN TO HOTEL TO FRESHEN UP

8:00pm

Dinner at La Mar by Gaston Acurio at the Mandarin Oriental — Reservation under “Lucia Shen”
- Meal is comp’d but group is responsible for gratuity

500 Brickell Key Drive, Miami, Florida 33131, 1; (305) 913 8358, Contacts: Oriane Lluch -

Director of Marketing Communications, Tel; (305) 213 3834, E: olluch@mohg.com and

Sharazade Kirton - Digital Marketing Manager, Tel; (305) 913 8387, E: skifton@mohg.com,

www.mandarinoriental.com

Opened in Spring 2014, La Mar by Gaston Acurio features the acclaimed Peruvian cuisine of
celebrity chef Gaston Acurio in a high-energy setting with dramatic water views of Biscayne
Bay and the Miami skyline. Diners are invited to explore the authentic and diverse flavors of
Peruvian gastronomy, ranging from upscale novo-Andean fare to Asian-Peruvian fusion and
fraditional seafood cebiche. A contemporary design by Arquitectonica and interiors by
Nathan/Pereira Arquitectura offer a mix of indoor and outdoor seating with three lively bars
providing distinctive culinary experiences and a personal look into the creation of signature
cebiches, freshly grilled anticuchos and specialty cocktails.

Sunday, March 10th

Complimentary breakfast provided by hotel (the hotel will provide vouchers good for two locations
on first floor of the hotel - Los Guachitos Steakhouse or 8 /> Caffee & Bottega Italian)

Filming day with Pedro Ramos of Miami’s Best Graffiti Guide
Pedro AMOS Rodriguez, Cell; (786) 282-2951, E: pedro@miamisbestgraffitiguide.com,
www.MiamisBestGraffitiGuide.com

9:00am
Meet Pedro at Upper Buena Vista - 184 NE 50th Terrace, Miami, FL 33137

Emergency Contacts:
GMCVB Rep, cell:



mailto:pedro@miamisbestgraffitiguide.com
http://www.miamisbestgraffitiguide.com/

Come learn how Wynwood has, and continues to transform Miami’s urban landscape into
the new graffitimecca of the world. Explore the world’s greatest outdoor art museum and
find out where some of the best murals are hiding. Learn about the artists: where they're
from, what they do and how they do it by someone who is passionate and experienced in
graffiti's ongoing global movement. Unlike other tours in Wynwood, this neighborhood fixture
is all year long, passionately lead by a local artist with a working knowledge of street art and
will explore some of the most influential pieces in the neighborhood, as well as hidden gems
that will soon change with the pending gentrification, while learning a bit of Miami’s vibrant
graffiti history.

Monday, March 11th

Complimentary breakfast provided by hotel (the hotel will provide vouchers good for two locations
on first floor of the hotel - Los Guachitos Steakhouse or 8 /> Caffee & Bottega Italian)

9:30am

The Miami Design District (DACRA) & Museum Garage Walking Tour

3841 N.E. 2nd Avenue, Miami, FI 33137, Tel; (305) 722-7100, Contact: Maria Ruiz — Director
of Community Relations, DACRA, 3841 N.E. 2nd Avenue, Suite 400, Miami, FL 33137, Tel;
305.531.8700, Direct; (305) 573-8116, Cell: (305) 975-8635, E: maric@dacra.com,
www.dacra.com

*Meet Maria Ruiz at the DACRA offices

The Miami Design District is a neighborhood dedicated to innovative fashion, design,
architecture and dining experiences. Dacra has transformed this once-abandoned
area of Miami into a community dedicated to art and design. Today, the Miami Design
District is home to art galleries, design showrooms, artist lofts, design and architecture
firms, media companies, luxury retail, restaurants and urban residences, as well as
internationally renowned cultural events. Neighborhood tenants include Cartier, Celine,
Christian Louboutin, Design Within Reach, Hermes, Locust Projects, Louis Vuitton,
Luminaire, Prada, Maison Martin Margiela, Marni, Vitra, and the De La Cruz Collection to
name a few.

Emergency Contacts:
GMCVB Rep, cell:



mailto:maria@dacra.com
http://www.dacra.com/

Along with its partners L Real Estate, Dacra is in the midst of implementing multimillion
dollar expansion of the District, which will bring a boutique hotel to the neighborhood
and dramatically increase the District's retail, commercial and art exhibition space.

12:00pm

Lunch at SUGARCANE Raw Bar Grill at the Shops at Midtown - Reservation under
“Wenxin Lucia Shen” - Meal is comp’d but group is responsible for gratuity

3250 N.E. 15t Avenue, Miami, 786-369-0353, PR Contact: Marissa Finn - Marketing & PR
Manager, Tel ; 212.604.0600 ext 015, Cell ; 516.840.9788,

www .sugarcanerawbargrill.com

At SUGARCANE raw bar grill, globally inspired small plates come from three kitchens -
an open fire grill, raw bar and fraditional kitchen — overseen by award-winning Chef
Partner Timon Balloo. Inviting guests to “kick back, eat well and stay awhile,” we are on
a quest to celebrate the simple pleasures in life — eating well and celebrating with
friends — with a focus on the “shared experience.” Since digging its gastronomic roots
info the Miami dining scene in 2010, SUGARCANE raw bar grill has become a favorite
synonymous with casual cool and innovative cuisine. The restaurant has garnered
widespread recognition, having received numerous awards including “Best New
Restaurant” semi-finalist by the James Beard Foundation; “Best Restaurant” by Johnson
& Wales; “"Restaurant of the Year” by Eater; “Best New Restaurant” by Miami New Times;
and two three-star reviews from the Miami Herald.

3:00pm

ARTECHOUSE - Tickets in press bag

736 Collins Ave, Miami Beach, FL 33139, Contact: Josh Feldman, Tel: (703) 651-6249, Email:
josh@artechouse.com

www.dartechouse.com

With a mission to inspire, educate, and empower the creation of new, experiential and
exploratory art form, ARTECHOUSE connects audience to the arts, and stimulates interest in
the limitless possibilities of technology, science and creativity.

Emergency Contacts:
GMCVB Rep, cell:
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XYIT

Step into imaginary territory of lines, dots, and letters, and immerse into a virtual playground
of four dimensions: X (horizontal), Y (vertical), Z (depth), and T (time).XYZT: Abstract
Landscapes is a world-travelled installation by internationally acclaimed French
contemporary digital artists and multimedia choreographers Adrien M & Claire B. The
interactive show offers an exploratory physical experience through ten digital landscapes.

Free time to explore South Beach & gather B roll - Suggestions:
e Llincoln Road
e South Pointe Pier

Return to hotel to freshen up

AT YOUR LEISURE - Dinner at Casablanca on the Bay (29 Floor of the hotel)
. The hotel will provide a voucher for 3 people with alcohol, tax and gratuity included.

10:00/10:30pm

Drinks & Dancing at Ball & Chain

1513 SW 8th St, Miami, FL 33135, Tel; (305) 643-7820, PR Contact: Cheryl Kate Hohweller -
Principal Publicist, Tel: 732-642-1724, E: cheryl@frinitygrouppr.com,
www.facebook.com/BallandChainMiami

The Ball & Chainis a live music venue in Miami. Originally established in 1935, this historic
venue boasted performances by legendary artists such as Billie Holiday and Count
Basie. It reopened in 2014, continuing its legacy as a home to premier entertainment in
the Magic City.

Return to hotel for the night

Tuesday, March 12th

Complimentary breakfast provided by hotel (the hotel will provide vouchers good for two locations
on first floor of the hotel - Los Guachitos Steakhouse or 8 /- Caffee & Bottega Italian)

DEPART

it

Emergency Contacts:
GMCVB Rep, cell:



mailto:cheryl@trinitygrouppr.com
http://www.facebook.com/BallandChainMiami

Note: The following section contains a clip report spreadsheet with the quantitative results of the
coverage secured by the Communications team for the month of March 2019. Following the clip
report spreadsheet, you will find the clippings associated with the clip report, if you have any
questions please feel free to reach out to us.



Note: The following section contains a clip report sporeadsheet with the quantitative results of the coverage secured by the Communications team for the month of March 2019. Following the clip report spreadsheet
you will find the clippings associated with the clip report, if you have any questions please feel free to reach out to us.

MEDIA RELATIONS CLIPPING REPORT FOR THE MONTH OF MARCH 2019

PUBLICATION AUTHOR'S NAME KEY MESSAGES AD EQUIV RESULT OF PUBLICATION TYPE

CIRCULATION/
VISITS PER DAY

Assisted Clips: US/ICANADA

PAX NEWS 3/1/2019 MICHAEL PIHACH MEDIA MISSION 10,981 $20.64 PROACTIVE OUTREACH DIGITAL
TRAVEL PULSE 3/1/2019 JIM BYERS MEDIA MISSION 6,668 $12.54 PROACTIVE OUTREACH DIGITAL
WHERE TRAVELER MIAMI 3/1/2019 ERICA CORSANO HEALTH AND WELLNESS MONTHS 70,000 $1,360.00 DEEPSLEEP STUDIO PRINT
PURE WOW MIAMI 3/1/2019 CLARISSA BUCH HEALTH AND WELLNESS MONTHS 3,000,000 $2,240.00 DEEPSLEEP STUDIO DIGITAL
INSTAGRAM ALLISON RAMIREZ 3/2/2019 ALLISON RAMIREZ HEALTH AND WELLNESS MONTHS 7,380 N/A DEEPSLEEP STUDIO DIGITAL
INSTAGRAM CHAT CHOW TV. 3/2/2019 GIOVANNY GUTIERREZ HEALTH AND WELLNESS MONTHS 50,900 N/A DEEPSLEEP STUDIO DIGITAL
EVENTFUL 3/2/2019 N/A HEALTH AND WELLNESS MONTHS 36,300 N/A DEEPSLEEP STUDIO DIGITAL
MIAMIL.COM 3/2/2019 N/A HEALTH AND WELLNESS MONTHS 9,260,000 $200.00 DEEPSLEEP STUDIO DIGITAL
MIAMI NEW TIMES 3/2/2019 N/A HEALTH AND WELLNESS MONTHS 5,786,384 $500.00 DEEPSLEEP STUDIO DIGITAL
INSTAGRAM CHRISTIAN PORTILLA 3/2/2019 CHRISTIAN PORTILLA HEALTH AND WELLNESS MONTHS 2,435 N/A DEEPSLEEP STUDIO DIGITAL
TROPICULT 3/2/2019 N/A HEALTH AND WELLNESS MONTHS 5,710 N/A DEEPSLEEP STUDIO DIGITAL
UNATION 3/2/2019 N/A HEALTH AND WELLNESS MONTHS 81,600 N/A DEEPSLEEP STUDIO DIGITAL
THE NEW YORK TIMES 3/3/2019 ELAINE GLUSAC DESTINATION MIAMI 1,103,096 $120,621.00 PROACTIVE OUTREACH PRINT
THE NEW TOPIC NEWSLETTER 3/4/2019 N/A HEALTH AND WELLNESS MONTHS 25,000 N/A DEEPSLEEP STUDIO DIGITAL
TRAVEL PULSE 3/11/2019 ALLISON RAMIREZ HEALTH AND WELLNESS MONTHS 481,000 $4,500.00 DEEPSLEEP STUDIO DIGITAL
TWITTER TRAVEL PULSE 3/11/2019 N/A HEALTH AND WELLNESS MONTHS 79,800 N/A DEEPSLEEP STUDIO DIGITAL
TRAVEL PULSE NEWSLETTER 3/12/2019 N/A HEALTH AND WELLNESS MONTHS 93,000 N/A DEEPSLEEP STUDIO DIGITAL
THE NEW TROPIC NEWSLETTER 3/13/2019 N/A HEALTH AND WELLNESS MONTHS 25,000 N/A DEEPSLEEP STUDIO DIGITAL
PURE WOW MIAMI 3/15/2019 CLARISSA BUCH ATTRACTIONS AND MUSEUMS MONTHS 3,000,000 $2,240.00 DEEPSLEEP STUDIO DIGITAL
NEW YORK DAILY NEWS 3/19/2019 GINA SALAMONE DESTINATION MIAMI 3,726,128 $7,005.12 PROACTIVE OUTREACH DIGITAL
TRIPS TO DISCOVER 3/19/2019 CHARITY DE SOUZA DESTINATION MIAMI 202,142 $380.03 GMCVB EFFORTS DIGITAL
PURE WOW MIAMI NEWSLETTER 3/22/2019 N/A HEALTH AND WELLNESS MONTHS 250,000 $8,000.00 DEEPSLEEP STUDIO DIGITAL
NEW YORK DAILY NEWS 3/24/2019 GINA SALAMONE DESTINATION MIAMI 534,295 $111,325.44 PROACTIVE OUTREACH PRINT
MIAMI NEW TIMES 3/25/2019 CELIA ALMEIDA HEALTH AND WELLNESS EXPO 5,786,384 $500.00 DEEPSLEEP STUDIO DIGITAL
MIAMI TODAY 3/27/2019 MICHAEL LEWIS HEALTH AND WELLNESS MONTHS 28,000 $600.00 DEEPSLEEP STUDIO PRINT
MIAMI TODAY NEWSLETTER 3/29/2019 N/A HEALTH AND WELLNESS EXPO 4,000 N/A DEEPSLEEP STUDIO DIGITAL
PURE WOW MIAMI NEWSLETTER 3/29/2019 N/A HEALTH AND WELLNESS MONTHS 250,000 $8,000.00 DEEPSLEEP STUDIO DIGITAL
VISITS PER DAY
SMART MEETINGS 3/1/2019 PAIGE FIEGENBAUM DESTINATION MIAMI 44,000 $42,000.00 GMCVB EFFORTS PRINT
CONVENE 3/1/2019 DAVID MCMILLIN DESTINATION MIAMI 34,989 $9,230.00 GMCVB EFFORTS PRINT
Assisted Clips: GERMANY
Welt der Wunder - Was mit Reisen larch 11, 2019 Jiirgen Drensek iami and Miami Beach n/a ‘a| Supported by Visit Florida BROADCAST
America arch 1, 20 Antie R6Rler iami has many great little neighborhoods 33,000 29,185 USD|Ind. Stay February 8-12, 2018 [PRI
Madame larch 3, 20 Kerstin Holzer iami_hotspots 101,913 124,419 USD|Press Trip November 2018 PRI
Lea arch 6, 20 n/a Florida's best places 119,824 34,548 USD| Daily contact PRI
[Brawo Sonntag, Rathenow larch 10, n/a iami means multicultural 29,600 721 USD| Daily contact PRI
B-EAT larch 0 Patricia Engelhorn Chotto Matte in Miami Beach restaurant 90,000 53,952 USD|Individual stay PRI
arkischer Markt, Bernau arch 0 n/a Miami means multicultural 56,000 333 USD|Daily contact PRI
Kunst und Auktionen larch 0 n/a Perez Art Museum in Miami 9,900 375 USD|Daily contact PRI
Focus larch 0 n/a Caribbean route from New York to Miami; Gay Pride Parade Miami 417,508 15,486 USD|Daily contact PRI
Allgemeine hotel-und Gastronomie- Zeitung larch 30, 20 Carsten K. Rath South Beach W Hotel bad service but great food 13,841 13,369 USD|Individual stay PRI
Weser Report larch 31, 20 Marinos Kaloglou Miami Beach and Florida Keys: all the heart desires 283,430 14,428 USD|Individual stay PRI
Queerpride.de larch 7, 201 Marco Steinert Winter Party 2019: How queer Miami celebrates 8,670 9 USD| Daily contact DIGITAL
www.wasmitreisen.com larch 11, 2019 Jiirgen Drensek Miami and Miami Beach n/a n/a| Supported by Visit Florida DIGITAL
Prestige Magazin larch 14, 2019 Anna Karolina Stock Roadtrip through the Sunshine State 14,940 15 USD| Supported by Visit Florida DIGITAL
Assisted Clips: UK
inews.co.uk March 1, 2019 Jessica Barret Miami travel guide: weekend itinerary, food and drink, hotels, shops 7,300,000 $12,723 | Media Liaison ONLINE
he i Newspaper arch 2, 201 Jessica Barret Miami travel guide: weekend itinerary, food and drink, hotels, shops 232,084 $21,823| Media Liaison PR
| Bristol Post larch 15, 2019 Jane Haase Miami travel guide: family activities and neighbourhoods 11,925 $8,777]Individual media trip PR
he Huddersfield Daily Examiner arch 16, 2019 Jane Haase Miami travel guide: family activities and neighbourhoods ,019 $20,163|Individual media trip PR
|Sunday Sun larch 31, 2019 Jane Haase Miami travel guide: family activities and neighbourhoods 17,071 $15,871]Individual media trip PR
Assisted Clips: ITALY.
Pambianco Design /1/2019| Costanza Rinal Nobu villas signed by David Rockwell 15,000.00 $3,500.00] Press Trip PRI
Pambianco Wine /1/2019| Costanza Rinaldi Junkfood, goodbye 15,000.00 $10,500.00Press Trip PRI
The Cube Magazine /1/2019| Rita Bossi Five Star Art 13,000.00 3,000.00{PR Support PRI
Spy /1/2019] Francesco Giorgianni At the Tropics Spring has already started 47,000.00 2,500.00{PR Support PRI
wine.pambianconews.com /2019 Costanza Rinaldi unkfood, goodbye 232,260.00 $3,450.00| Press Trip DIGITAL
travelquotidiano.com /2019| Mariella Cattaneo iami presents the latest news during a media briefing by Aviareps 86,400.00 $1,260.00| Media Briefing DIGITAL
quidaviaggi.it /11/2019| Sveva Faldella iami pushes on leisure and MICE: in 2018 record breaking numbers of visitors 116,430.00 $1,710.00| Media Briefing DIGITAL
trendsettimanale.it /12/2019| Federico Rossi iami record MICE visitors 7,270.00 $250.00| Media Briefing DIGITAL
advtraining. it /12/2019| Elisabetta Canoro lew record of tourists for Miami 4,430.00 $206.00| Media Briefing DIGITAL
qualitytravel.it /12/2019| Roberta Nicosia iami announces record numbers and new projects 12,570.00 $175.00| Media Briefing DIGITAL
Ttgitalia.com /12/2019| Claudia Cabrini iami invests on MICE with the new Convention Center 157,620.00 $2,340.00| Media Briefing DIGITAL
ideeviaggi.zingarate.com /13/20 How vou should visit South Beach in Miami 636,330.00 $9,540.00| PR Support DIGITAL
style.corriere.it /13/2019] Alberto Brigidini 10 new luxury apartment buildings in Florida ,000.00 $550,000.00{PR Support DIGITAL
italiatravelworld.it /14/2019| Elisabetta Canoro Surprising Miami 13,590.00 $192.00| Media Briefing DIGITAL
TheTravelNews.it /14/2019| Andrea Forlani Miami Art Déco ,600.00 $159.00[Media Visit Support DIGITAL
viacialdini.it /18/2019| Michele Luongo Tea Room East Miami, a series of surprises ,360.00 $82.00| Media Visit Support DIGITAL
triportreat.it /22/20 Miami Art Déco and Little Havana ,510.00 $84.00| PR Support DIGITAL
Class TV (CNBC ltaly) /23/2019) Giulia Marcucci The luxury of discovering luxury 50,000.00 $10,000.00|Press Trip BROADCAST
ligiornaledelTurismo.com /25/2019] Antonio Delpiano MICE, record results for Greater Miami Visitors & Convention Bureau 8,520.00 $113.00] Media Briefing DIGITAL



http://www.wasmitreisen.com/#
http://www.wasmitreisen.com/#

Viaggiarenews.com /25/20 The Leading Hotels of the World: new openings and renovations all over the world 9,270.00 $124.00|PR Support DIGITAL
travelling travelsearch.it /27/2019] Liliana Comandé Gretaer Miami Convention & visitors Bureau: record numbers 6,480.00 $83.00| Media Briefing DIGITAL
YouFeed.it /27/20 Greater Miami Convention & visitors Bureau: record numbers 34,320.00 $510.00{Media Briefing DIGITAL
corriere.it /28/2019| Peppe Aguaro Switch off the phone and listen the ten US cities that made the history of music 12,055,000.00 $20,000.00| PR Support DIGITAL
dailymood.it /28/20 A legendary journey through the ten US cities that made the history of music 10,920.00 $149.00|PR Support DIGITAL
iamesmagazine.it /28/20 Music: journey through the US iconic cities 11,010.00 $150.00[PR Support DIGITAL
travelnostop.com /28/20 The ten US cities that made the history of music 104,430.00 $1,530.00] PR Support DIGITAL
Ttaitalia.com 3/12/2019|Claudia Cabrini Miami invests on MICE with the new Convention Center 157,620.00 $2,340.00[Media Briefing DIGITAL
ligiornaledel Turismo.com 3/25/2019 Antonio Delpiano MICE, record results for Greater Miami Visitors & Convention Bureau 8,520.00 $113.00{Media Briefing DIGITAL
qguidaviaggi.it 3/11/2019| Sveva Faldella Miami pushes on leisure and MICE: in 2018 record breaking numbers of visitors 116,430.00 $1,710.00]| Media Briefing DIGITAL
Assisted Clips: FRANCE
. . - " . . Press Trip: The Good Life 01-
The Good Life.fr 1/30/2019 Patrice Piquard PortMiami, la capitale mondiale de la croisiére 60,000 $21,100 30 November 2018 DIGITAL
) o " [P, y Press Trip: The Good Life 01-
The Good Life.fr 1/31/2019 Marie Godfrain Miami: et la de I'art 60,000 $14,458 30 November 2018 DIGITAL
Le Blog des Tendances 3/11/2019 Mathieu Carlier 10 villes a visiter aux Etats-Unis pour vos prochaines vacances 11,900 $1,357 I;A:;l‘l‘:g/Pubhc Relations & BLOG
Forbes.fr 3/13/2019 Sélim Niederhoffer Miami Winter Conference: 3 bonnes raisons de redécouvrir le W South Beach 100,000 $20,951 m?:rl‘::g/Pubhc Relations & DIGITAL
Forbes.fr 311412019 Sophie Lecomte You + Le ME Miami: Luxe, Design, Scéne Foodie et Vues Spectaculaires 100,000 $28,973 gf:r"":glpub“c Relations & B
L - " . Lo . . . Meeting/Public Relations &
Génération Voyage 3/22/2019 Aurélien Nille Visiter les Everglades depuis Miami: billets, tarifs, horaires 1,000,000 $99,958 Pitching DIGITAL
- ) . . . Meeting/Public Relations &
Génération Voyage 3/28/2019 Florian Colas Les 14 choses incontournables & faire & Miami 1,000,000 $362,359 Pitching DIGITAL
. . o Meeting/Public Relations &
Ig - lisagachet 3/20/2019 Lisa Gachet Miami Beach 79,300 $626 Pitching SOCIAL MEDIA
. Meeting/Public Relations &
Ig - lisagachet 3/21/2019 Lisa Gachet Wynwood 79,300 $626 Pitching SOCIAL MEDIA
: : A Meeting/Public Relations &
Ig - lisagachet 3/22/2019 Lisa Gachet Miami 79,300 $626 Pitching SOCIAL MEDIA
Assisted Clips: SCANDINAVIA
Politiken 03.03.20 Tom Nergaard The Underline opening in Miami 269,000 1,841.50 |Media pitch PRINT
Res 8.03.20 Sofia Sundstrém 3 nice hotels in Miami you want to visit NOW 1,300 00.00 [Media pitch DIGITAL
Lolland-Falsters Folketidende 0.03.20 Jorgen Lind Pitbull opens restaurant in Miami 33,000 50.00 |Media pitch PRINT
American Trails Magazine 0.03.20 Jonas Henningsson Arts Miami: Antonia Wrigth - Down by the River 100,000 75,000.00 [Media visit PRINT
Assisted Clips: SPAIN
Expresso.info March 12, 2019 redaccion History and cultural attractions in Miami 174,592 $664|PR DIGITAL
El Periodista Digital March 12, 2019 redaccion History and cultural attractions in Miami 41,750 $4.479|PR DIGITAL
El Economista March 15, 2019 Paco Vega History and cultural attractions in Miami 9,623,370 $2.962| PR DIGITAL
undo Viajes March 28, 2019 Patricia Osuna Easter in Miami 736,000 $5.464|PR PRINT
undo Viajes March 28, 2019 Patricia Osuna Easter in Miami 20,728,000 $898|PR DIGITAL
La Vanguardia March 30, 2019 Magda Bidas History and cultural attractions in Miami 10,581,600 $3.060| PR DIGITAL
Assisted Clips: ARGENTINA
Daily Web -Mar-1 Staff Miami Beach welcomes and celebrates with the community LGBTQ 666.00 21.00 Press Release|DIGITAL
Voy 0-Mar-19 Silvina Pini Useful information to enijoy Miami 2850.00 7.21 Press Release|DIGITAL
Voy 0-Mar-19 Silvina Pini A Very Latin Miami 2850.00 7.21 Press Release|DIGITAL
La Nacién 7-Mar-19 Lucila Marti Garro Miami: ten must-see away from the classic circuit 639844.00 5365.85 Press Release|DIGITAL
El Tiempo 21-Mar-19 Natalia Noguera Miami: luxury, healthy food and wellness in this golden city 398684.00 1750.00 Press Release|DIGITAL
Infobae 30-Mar-19 Carlos Mira Miami with the dollar at $ 45 pesos, why Argentines still choose it as a vacation destination 983326.00 18115.90 Press Release|DIGITAL
Assisted Clips: BRAZIL
WOW! Magazine March 6 Alessandro Mancio Get to know the New Downtown ,200 140.00 Newsletter DIGITAL
Panrotas larch Filip Calixto Palihouse Miami Beach opening program for the 2nd quarter 330,000 $3,236.00 Mention DIGITAL
A Familia que Viaja larch 14 A Mr. C Coconut Grove announces opening for next quarter and already accepts reservations .000 119.00 lewsletter LOG
Coisas de Orlando larch A Mr. C Coconut Grove will open in Miami next quarter 4,500 285.00 lewsletter DIGITAL
Coisas de Orlando larch A Miami Health and Wellness Months continue in March 4,500 285.00 ewsletter DIGITAL
Coisas de Orlando larch A New Novecento unit opens at CityPlace Doral 4,500 285.00 lewsletter DIGITAL
Galcha ZH larch A 36 hours at Greater Maimi 3,446,850 $18.134,00 lention DIGITAL
Portal UAI larch Luana Bastos Let's go to Miami? It has heat, culture and (many) purchases in the USA 883,980 $9,236.00 lention DIGITAL
Blog Tania Muller larch Independent brand of Los Angeles boutique hotels opens Palihouse Miami Beach 1,530 $135.00 lention DIGITAL
GQ larch /A Eduardo Kobra will have his first solo show in Miami 71,428,560 $29.000,00 lention DIGITAL
Naturam larch /A Things to Do in Miami - 25 Amazing Tips and Sights! 10,530 $530,00 lention DIGITAL
Catraca Livre larch Marcio Diniz Miami Airport implements facial recognition boarding 3,499,410 $18.150,00 ewsletter DIGITAL
Que Gostoso! larch 2. N/A Novecento abre casa em Cityplace Doral (EUA) 1,000 19.00 ewsletter DIGITAL
Always Florida larch 27 N/A F.P. Journe announces the inauguration of Maison F.P. Journe 1,000 19.00 lewsletter DIGITAL
Pocbyte larch 27 Mauricio Chahad Palihouse Miami Beach 1,100 35.00 lewsletter DIGITAL
Assisted Clips: COLOMBIA
We assisted with the coverage
El filtro 10/03/2019 staff Ultra Music Fest 1,626 200 by providing data and images DIGITAL
We assisted with the coverage
Enter 12/03/2019 staff MIA airport facial recognition 35,021 1,600 by providing data and images DIGITAL
We assisted with the coverage
La Libertad 12/03/2019 staff Calle Ocho Carnival 140,000 636 by providing data and images DIGITAL
We assisted with the coverage
Technocio 13/03/2019 staff Art Deco Architucture 900 900 by providing data and images DIGITAL
We assisted with the coverage
Mix News Colombia 15/03/2019 staff Miami Open 1,000 $900 by providing data and images DIGITAL
We assisted with the coverage
corporate news 15/03/2019 staff Miami Open 1,626 200 by providing data and images DIGITAL




We assisted with the coverage

Tele Santander 16/03/2019 staff Miami Pérez Art museum (PAMM) 2,654 200 by providing data and images DIGITAL
We assisted with the coverage
Technocio 17/03/2019 staff Miami Open 1,000 900 by providing data and images DIGITAL
We assisted with the coverage
De viaje 17/03/2019 staff Miami Open 1,500 1,000 by providing data and images DIGITAL
We assisted with the coverage
La W Radio 18/03/2019 staff miami open 580,720 17,573 by providing data and images RADIO
We assisted with the coverage
Mix News Colombia 19/03/2019 staff MIA 1,000 $900 by providing data and images DIGITAL
We assisted with the coverage
RCN Radio 19/03/2019 staff miami open 245,596 1,300 by providing data and images RADIO
We assisted with the coverage
Radio Red 20/03/2019 staff miami open 15,423 8,100 by providing data and images RADIO
We assisted with the coverage
Emisora Atlantico 20/03/2019 staff miami open 210,500 766 by providing data and images RADIO
We assisted with the coverage
Radio Red 20/03/2019 staff miami open 51,500 1,833 by providing data and images RADIO
We assisted with the coverage
RCN Radio 21/03/2019 staff miami open 245,596 2,266 by providing data and images RADIO
We assisted with the coverage
Mix News Colombia 22/03/2019 staff Palihouse Miami Beach 1,000 $900 by providing data and images DIGITAL
We assisted with the coverage
Despejando Dudas 22/03/2019 staff Palihouse Miami Beach 1,000 $900 by providing data and images DIGITAL
We assisted with the coverage
Mix News Colombia 22/03/2019 staff Condohotels 1,000 $900 by providing data and images DIGITAL
We assisted with the coverage
RCN Radio 22/03/2019 staff miami open 354,410 1,300 by providing data and images RADIO
We assisted with the coverage
La W Radio 22/03/2019 staff miami open 580,720 17,573 by providing data and images RADIO
We assisted with the coverage
El Universal 22/03/2019 staff miami open 88,200 200 by providing data and images DIGITAL
We assisted with the coverage
Minuto 30 30/03/2019 staff miami open 261,204 666 by providing data and images DIGITAL
We assisted with the coverage
Match Tennis 31/03/2019 staff miami open 1,000 200 by providing data and images DIGITAL
The Colombia PR team
Revista La Barra 01/03/2019 Jackeline Salazar ANATO John Copeland Interview 350,000 14,500 organized the interview DIGITAL
The Colombia PR team
El Espectador 01/03/2019 Lucety Carrefio ANATO Mr. Talbert Interview 593,728 3,876 organized the interview DIGITAL
The Colombia PR team
FAMA 01/03/2019 Carlos Beltran ANATO Joe Docal Interview min 11:09 - 12:45 200 100 organized the interview BROADCAST
The Colombia PR team
Latin American Post 02/03/2019 Gabriel Bocanegra ANATO John Copeland Interview 3,000 1,300 organized the interview DIGITAL
We assisted with the coverage
Technocio 03/03/2019 Bruce Garavito ANATO 1,000 900 by providing data DIGITAL
We assisted with the coverage
De Viaje 03/03/2019 Bruce Garavito ANATO 1,500 1,000 by providing data DIGITAL
We assisted with the coverage
El Tiempo 03/03/2019 staff ANATO by providing the photos PRINT
We assisted with the coverage
Tiempo andlogo 04/03/2019 staff ANATO 400 200 by providing the photos DIGITAL
We assisted with the coverage
Corporate News 06/03/2019 staff ANATO 400 200 by providing data DIGITAL
We assisted with the coverage
Technocio 06/03/2019 Bruce Garavito ANATO 1,000 900 by providing data DIGITAL
We assisted with the coverage
De Viaje 06/03/2019 Bruce Garavito ANATO 1,197,743 3,333 by providing data DIGITAL
We assisted with the coverage
zoom tv youtube 06/03/2019 staff ANATO 200 100 by providing data BROADCAST
We assisted with the coverage
Mix News Colombia 07/03/2019 staff ANATO 1,000 900 by providing data DIGITAL
We assisted with the coverage
Mix News Colombia 07/03/2019 staff ANATO 1,000 900 by providing data DIGITAL
We assisted with the coverage
Mix News Colombia 07/03/2019 staff ANATO 1,000 900 by providing data DIGITAL
We assisted with the coverage
Mix News Colombia 07/03/2019 staff ANATO 1,000 900 by providing data DIGITAL
We assisted with the coverage
Plataforma Fashion 07/03/2019 staff ANATO 1,000 800 by providing data DIGITAL




We assisted with the coverage

Despejando Dudas 10/03/2019 staff ANATO 1,000 600 by providing data DIGITAL
The Colombia PR team
Report Colombia 11/03/2019 staff ANATO 1,000 900 organized the interview PRINT
The Colombia PR team
Telecafé 18/03/2019 Jaime Grisales ANATO 3,000 600 organized the interview BROADCAST
The Colombia PR team
Revista Actual 26/03/2019 Yesner Elneser ANATO John Copeland Interview 5,000 1,200 organized the interview DIGITAL
The Colombia PR team select
El Tiempo 21/03/2019 Natalia Noguera Wellness FAM TRIP 1,197,743 32,512 the journalist for the FAM trip PRINT
The Colombia PR team select
El Tiempo 21/03/2019 Natalia Noguera wellness FAM TRIP 1,486,180 3,834 the journalist for the FAM trip DIGITAL
The Colombia PR team select
El Tiempo 21/03/2019 Natalia Noguera wellness FAM TRIP 1,486,180 3,834 the journalist for the FAM trip DIGITAL
Assisted Clips: MEXICO
El Financiero larch 0 Lizbeth Hernandez West - East 72,000 $2.520] Press release PRINT
|El Financiero larch 0 Lizbeth Hernandez From San Diego to Miami. enioy the best of the US coasts 2.160.000 $75.600(Press release DIGITAL
Percepcién larch 0 Lizbeth Hernandez From San Diego to Miami. enioy the best of the US coasts .750 $236|Press release DIGITAL
| Roastbrief larch 0 Redaction Greater Miami and its beaches seek to strenathen its presence in Mexican travelers 143.700 $5.030] Press release DIGITAL
LADEVI Mexico (Newsletter) larch 0 Redaction The Greater Miami Convention and Visitors Bureau named the Jeffrev Group as its new agency for the Mexican market 12.600 $441|Press release DIGITAL



https://www.elfinanciero.com.mx/viajes/de-san-diego-a-miami-disfruta-lo-mejor-de-las-costas-de-eu
http://www.percepcion.mx/vernoticias/52901/12/san-diego-miami-disfruta-mejor-costas-eu#.XJJ2OSJKjIU
https://www.roastbrief.com.mx/2019/03/gran-miami-y-sus-playas-busca-fortalecer-su-presencia-en-los-viajeros-mexicanos/
http://www.ladevi.travel/web/newsletters/view.php?id=60329
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A little bit of Art Basel, a little bit of the Versace Mansion...

Toronto media talked about this and that regarding all things Miami last night (Feb. 28th) at a mix-'n-mingle
hosted by the Greater Miami Convention and Visitors Bureau (GMCVE).

Found In Miami

Miami tourism’s latest marketing campaign is called Found In Miami, which highlights the “sights, smells, and

sounds” of things only found in the world-famous vacation spot.

As part of Miami-Dade County, the most populous county in Florida, Miami is often called the "Capital of Latin

America” as it is the largest city with a Cuban-American plurality.



Just under three million Canadians visited Miami last year, Sponder told PAX, making Canada Miami's number
one international market, a consistent trend year-after-year.

For Canadians who haven't been to Miami in recent years, the biggest difference they'll notice is the
revitalization of Miami's downtown core thanks to multi-billion dollar development projects, such as Brickell
City Centre.

“The population downtown has doubled in the past ten years,” Sponder said, adding that the boundaries of
Miami's downtown are continually expanding.



The GMCVB has gone to great lengths to boost tourism in some of Miami's most up-and-coming
neighbourhoods, such as Overtown, which was central to African American communities in the late 1%9th
through the mid-20th century during the years of racial segregation.

“It's having a revitalization,” Sponder said, noting that her office has a team specifically devoted to promoting
history and culture in some of Miami’s most diverse neighbourhoods.

New attractions downtown have helped tourism, too, such as The Pérez Art Museum Miami (a contemporary
art escape at Museum Park) and the Phillip and Patricia Frost Museum of Science.






Coming this spring is Time Out Market Miami, a branch of a popular attraction of the same name in Lisbon,

Portugal, which will be a 17,500-foot market space boasting a demo kitchen and 17 food concepts helmed by
Miami's créme de la créme of chefs.

“We have the fortune of having good weather year-round, so we can grow things in the winter that you can’t
grow in other parts of the country,” Sponder said, noting Miami's warm embrace of farm to table cuisine.

Travel agents take note

Miami is currently promoting a value-added program called Miami Temptations, which revolves around themes

of arts, entertainment, food and wellness and highlights Miami’s best through monthly deals and special
events.

“These are really appealing to visitors who like a certain type of travel” Sponder said of the program, which
ultimately helps visitors make the most of their stay.

For more information on Miami Temptations, click here.

For all other things Miami, click here.



“Miami is like an adolescent,” says Suzie Sponder. “It’s always going through changes.”

Sponder is the new senior director of communications for the Greater Miami
Convention and Visitors Bureau for the U.S. and Canada. She was in Toronto on a cool
and snowy late February night, along with a dozen or so representatives showing off
sleek hotels, great family attractions, top cruise lines and surprising destinations in the

Miami area.



“Lots of cities say this, but Miami truly is a city that continues to evolve,” Sponder told

Canadian travel trade journalists. “There’s always something new and fresh.”

Sponder said the “Found in Miami” campaign encourages Canadians and other visitors
to venture beyond the beach and explore great areas such as Little Havana, Little Haiti,
the Wynwood Arts District (said to be home to more street murals than anyplace on
earth) and the Design District, where you’ll find top-name designers, tons of public

art, free concerts, kids’ programs, farmers’ markets and much more.

Miami is a city with immigrants from around the world and flights from more countries

than any city in the U.S.

“Miami,” Sponder said with a smile, “is almost in the United States.”

Glancing at the layers of white on the downtown Toronto landscape from the 36th floor
of the Toronto Dominion Centre South Building, Sponder said the Canadian market is a

vital one for Miami.



“It’s a testament to the strength of this market that so many of our partners are here,”

she said.

Among the partners on hand were representatives from Acqualina Resort and Spa on

the Beach, Victor Hotels and the new Lennox Hotel Miami Beach, which is set to open

this summer. The hotel was formerly the Peter Miller Hotel, a 1936 property at Collins
Ave. and 19th St. that’s been given a $70 million makeover by its owner, a young

businessman from Argentina.

Naureen Kazi from Turner Public Relations said The Hilton Miami Downtown is located
in the heart of the city’s Performing Arts District and just 8 km’s from the Miami
Airport. It’s also walking distance to the Brightline high-speed train, which now runs
from Miami to Fort Lauderdale and on to West Palm Beach and is being extended to
Orlando. It also was recently purchased by Sir Richard Branson, which tells you it’s

serious. And just a little bit sexy.



Kazi said the Hilton is surrounded by panoramic views of Biscayne Bay and has the
freshest rooms and freshest meeting space in the city. The Miami Beach Convention

Center is currently undergoing a $600 million USD renovation, she said.

Another cool-sounding property is The Palms Hotel and Spa, located on Collins Ave.
just south of 31st St. The hotel features a jungle-like surrounding and focusses on
being eco-friendly with a relaxed family vibe - no pool parties with throbbing music
here. The pool looks gorgeous, and they also do weddings. They’ll be debuting all new

rooms this spring.

The folks who own The Palms also own Circa 39, located just up the road. It’s not on
the beach but the sand is only a block away and there’s a section of beach set aside for
hotel guests. It’s a family-oriented spot with a pool, bright Miami colours and rooms at
a lower rate than many Miami Beach properties. They also do nightly rum tastings and

have more than 75 types of rum at their on-site WunderBar.

| don’t remember hearing a lot about Zoo Miami, but they’ve got more than 3,000

animals and focus on creatures who like the warmth and heat of south Florida. Among



the animals are giant river otters, elephants, okapis, giraffes, Indian rhinos and

Australian parrots.

Finally, TravelPulse Canada had a chance to talk with a representative of Norwegian
Cruise Line, who talked about the wonders of the Norwegian Bliss, which features a
two-level race track with electric cars that go up to 50 km’s per hour. The ship also
has open-air laser tag and a 180-degree promenade that lets folks enjoy tremendous
ocean views. Norwegian Bliss is in the Caribbean now but will head to Alaska for the

summer, where it will be joined by Norwegian Joy and Norwegian Jewel.

Norwegian Jewel was renovated in November, while Norwegian Joy is a 2017 entry with
many of the features of Norwegian Bliss, including a race track. It will be sailing in the

U.S. for the first time.

“We probably have the youngest fleet in Alaska,” said Stephanie Cardelle Martorell,

senior public relations manager for Norwegian.



Martorell also noted the new Norwegian Encore is being finished off now and will be

christened in November.

Norwegian has brought in top-notch entertainment the past few years, ranging from
The Blue Man Group to productions of Jersey Boys, Kinky Boots and Footloose, she

said.



Ehe New Hork Times

Cheaper Trips Require Planning and Flexibility

A search for deals should
consider booking policies,
off-peak days and the weather.

In Las Vegas, hotel room rates scem to shift
like rolling dice. Sometimes you win and
get a $199 rate in March at the Bellagio re-
sort, and sometimes — including over St,
Patrick’s Day weekend (this year from
March 15 to 17) — you'll pay $429. i

Traffic in Las Vegas spikes over holidays
like Chinese New Year, and events like the
N.CAA. March Madness basketball tour-
nament (March 19 to April 8). Add in 22,000
annual mectings that may draw as many as
175,000 attendees to a town with 150,000 ho-
tel rooms, and you have a case study in
travel economics: With crowds come
higher prices. Conversely. fewer people of-
ten means lower prices.

“If you're flexible with your dates, you
can get so much more bang for your buck,”
siid Yves Marceau, the vice president for
product at G Adventures, a tour company
where spring stineraries to Europe, for ex-
ample, can save travelers 20 percent or
more over summer rips.

Rather than strictly traveling in the off-
seison, when savings can be greatest but
weather is often at its worst, the trick is to
find soft periods m times of stronger de-
mand. Cheaper travel varies by destina-
tion, but there are a few guidelines to follow
while planning. In addition to checking con-
vention traffic (Las Vegas lists its meetings
at vegasmeansbusiness.com), look for holi-
days in a foreign destination and examine
airline booking calendars for soft travel
days. Search engines like Kayak indicate
“good days to travel” meaning bargain
days, and the airfare prediction app Hop-
per shows a calendar color-coded to pric-
ng

While not comprehensive, the following
month-by-month list provides information
on deals in popular global destinations, and
A few cautionary flags.

March

Spring 1s the ime to head to Europe for cul-
ture without the crowds. Airfare is about 20
percent cheaper in March, April and May,
versus June, July and August, according to
Hopper. Those savings in 2018 ran between
$160 and $210 a ticket.

Among beach destinations, try Bali the
last three weeks of March after Nyepi (the
Day of Silence), which takes place March 7.
“Bah is one of those places that's pretty
constant temperature-wise because it's

near the Equator” said Sandy Staples, the
president of Artistico Travel Consultants, a
travel agency in the Virtuoso network that
1s based in Folsom, Cald. “In March, some
of the hotels are 50 percent off what they
are in July and August ©

April

Sprng in Alaska offers wildlife-watching
opportunities as animals emerge from hi-
hernation and whales return. This year, two
small-ship cruise lines, UnCruise and
Alaskan Dream Cruises, are introducing
new sailings that start as early as April and
highlight the season of gushing waterfalls.
UnCruise begins its itineraries on April 6
with a seven-night sailing between Juneau
and Sitka starting at $2,995 a person. In
July, a similar saihng starts at $4,495.

TP In Latin America and Christian reli-
gious sites ke Rome, Semana Santa, or
Holy Week, can clog not just the week of
Easter but the week before it, and you can
expect higher prices.

May

Orlando recetves 72 million  visitors
throughout the year. High season coincides
with school breaks, including spring break,
summer vacation and the winter holidays,
But the window after spring break in late
April untl Memorial Day, there's a slight
dip. Disney’s Animal Kingdom Lodge, for
example, has rooms at 25 percent off during
this period (it also has a similar sale for
summer il booked by March 24). A recent
search on Travelocity showed weekend
rates at the Hilton Orlando at $146 in May
versus $221 a month later,

NP Japan during Golden Week, generally
the first week of May (April 29 through May
), 18 a vacation period that is expected 10
be particularly busy this year as a new em-
peror takes the throne.

June

Normally pricey, Aspen, Colo., is a relative
steal in early June, when the mountains are
Rreen again, and occupancy is at 57 per-
cent. The Limelight Aspen hotel has rooms
from $225, versus over $400 in summer.
Visit before the annual Food & Wine Classic
in Aspen, which takes place in mid-June,
and the Aspen Ideas Festival, June 20 to 29.

In the Canibbean, the hurricane season
runs June | to Nov. 30, with the heaviest



storm activity historically taking place in
September, according o the National Hur-
ricane Center. If you can handle the heat,
the calm of early summer brings both deals
and good visibility for snorkeling and div-
ing. June and November are both rel
inexpensive. A recent check at Montpelier
Plantation & Beach on Nevis found rooms
in June at $235 versus $675 in February.

July and August

In the United States, the Fourth of July holi-
day is a busy time to travel and a lousy time
10 look for deals. But just on the other side of
it, there's a relative lull in a few unexpected
places, including Lake Tahoe, Calil. Over
the week of the holiday, rates at the Hard
Rock Hotel & Casino Lake Tahoe,
loarecent search, were running from $272,
and drop $30 a night the week after.

In Costa Rica, you are likely to see some
ran in the afternoons during the May-to-
November “green season,” but the forests
will be lush. Dantica Cloud Forest Lodge in
San Gerardo de Dota near Los Quetzales
National Park has rates in green season
{rom $159, versus $184 in high season.

September and October

With family vacations, traffic peaks in Ha-
waii in summer. But once school is in ses-
sion, traffic wanes, making early fall a
cheaper time to say aloha. October is its
lowest occupancy month when a hotel like
the Aston Waikiki Beach Hotel in Honolulu
goes for $169, versus July at $195.

San Diego also empties out when school
resumes, though highs remain i the low
70s. San Diego businesses sweeten the deal
to attract families with a Kids Free San
Diego promotion, offering free admission
and deals at over 100 attractions, hotels and
restaurants in October

November

In addition to Antoni Gaudi lans. foodies
and cruise passengers. Barcelona is popu-
lar with conventions, drawing more than
200 a year. The International Congress and
Convention Association, which tracks meet-
ings, has Barcelona as its top international
location, Go in November for weather in the
60s, but check the convention calendar at
barcelonaconventionbureau.com.

In Egypt, the tourism plunge that fol-
lowed the Arab Spring is over. Statistics
from the World Travel & Tourism Council
show 2017 arrivals in Egypt topped 2011 for
the first time and tour operators report sell-
onts are common.

“The sneaky thne to go to Egypt is Nov. 15
to Dec. 15" said Jim Berkeley, the founder
and chief executive of Destinations & Ad-
ventures International, which specializes in
Egypl. "Americans don’t travel there much
over Thanksgiving Day, the weather is per-

fect and it's not as crowded as holiday sea-
sons.”

1P Don't miss Cyber Monday sales. 1t's one
of the few times each year that the national
park lodge operator Xanterra Travel Col-
lection puts rooms on sale,

December

Pre-Chnstmas is a good time 1o hit desert
destinations in Arizona. The hotel rates in
Scottsdale, for example, are a third lower
than they will be in February at an average
daily rate of $176 while the average lngh is
68 degrees, ideal for hiking and golfing.

In Miami during Art Basel, the first week
m December, rooms are at their most ex-
pensive. Just after, while many of the art in-
stallations are still on view, roont rates
plummet from an average of S463 10 $227 up
until Christmas
January
From a savings perspective, January is an
ideal time to visit northern American cities.
You'll give up fair weather, but you won't no-
tice from inside museums and theaters.

According to 2018 figures from STR, Inc.,
aresearch firm that tracks hotel data, New
York City was at its lowest annual occupan-
cy rate, 75 percent, in January with an aver-
age daily rate of $185.73, versus an average
rate for the year of $262.31 per mght. (The
figures are similar in February,)

From these metrics, many promotions
flow, including NYC Broadway Week with
two for one tickets for about three weeks in
late January and early February, and Hotel
Week NYC in early January when hotels
like the Freehand New York offered moms
tor S100, versus $260 normally

Similarly, lodgings in Washington are on
sale in winter. The city's average hotel rates
in January, S173, are $100 less than they will
be in March when school breaks drive occu-
pancy.
ne Book a cruise during “wave scason.”
January through March, when cruse lines
put their itneraries on sale, CruiseCritic
«com, the online cruise publication, cautions
that wave season doesn’t necessarily net
rock-bottom prices, but it's a good time to
get a cabin upgrade or onboard credits.

February

After Christmas and New Year's weeks,
Presidents’ Day week is the busiest, and
costliest, on the ski slopes. But back it up to
Super Bowl Sunday and you'll save.

“As airlines and hotels have shoulder pe-
riods, at ski resorts you can find good op-
tions in the high perod,” said Evan Reece,
the chief executive of Liftopia, which sells
lift tickets at more than 250 ski resorts in
North America. “A few examples are Christ-
mas Day, New Year's Day and Super Bowl
Sunday”
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Miami’'s Mid-Beach continues to transform
into the city’s hottest seaside strip

@ By GINA SALAMONE NE ORK DAILY NEWS AR 19, 2019 2:05 AM v [ £]



Miami's hottest seaside strip is just north of bustling South Beach.

Called Mid-Beach, the area offers access to the same sparkling
aqua colored surf and posh dining options, but with more room to

spread out and relax.

Loaded with large, upscale hotels from Nobu to Faena, the nabe is
now accessible to those on a budget too, with the addition of hip
hostel Generator, where shared rooms start at just $25 a night for

a bunk and there are also private accommodations.

Of course, if opulence is more vour stvle, The Setai Miami Beach

has you covered with its stunning grounds, rooms and service.

Mid-Beach stretches along the Atlantic Ocean from 23rd 5t. to

63rd St. Unlike in crowded South Beach, where smaller Art Deco
buildings dot the famed Ocean Drive and Collins Ave. and don’t
have much room for pools or property, Mid-Beach offers a more

secluded vacation away from the hustle.

The Setai, at 2001 Collins Ave., is technically on the northern end
of South Beach, but both its vibe and location make for a seamless

transition towards Mid-Beach, just three blocks away.






Tasty options range from Chicken Panang Curry ($26) to Short Rib
Gvoza (821) and Peking Duck ($39.) Pair anv meal with a side of

naan bread, served with a cashew curry dipping sauce.

Take a dip in one of the Setai’s three rectangular pools that lead
out towards the beach. Each one is temperature controlled, and
vou can take your pick between 75 degrees, 85 degrees and 90

degrees.

Walk out a little further towards the beach and vou’ll spot the
Ocean Grill, a dining deck serving up shore views and light
seafood for lunch. Try the Mediterranean Octopus ($29) or
Ceviche $26. Vegetarian choices include a Bulgur & Quinoa
Tabbouleh ($18).

Those indulging in an onsite spa treatment will be treated to
views of the pools and beach from service rooms. And the Gallery
Shops that opened in October sell high-end jewelry, evewear and

swimwear.



When vou tire of sunning and swimming and are ready for some
culture, simply walk across the street from the Setai to The Bass
(2100 Collins Ave.), a contemporary art museum. General
admission is just §10 and half price for seniors, students and

teens. Kids get in free.

Inside, the first thing vou’ll see is a “Welcome Wall” of LED signs
reading “Welcome” in more than 70 languages. Cameroonian

artist Pascale Marthine Tavou created it in 2016.

Other whimsical installations here include “The Haas Brothers:
Ferngully,” which is inspired by the 1992 animated kids flick
“FernGully: The Last Rainforest” and its magical rainforest
setting, and includes a collection of creatures festooned in fur and

colorfully beaded animals, mushrooms and chairs.

A four-block walk from Setai is Villa Azur (309 23rd St.), a French
Mediterranean restaurant with a glamorous courtvard adorned

with tropical plants. Situated between a couple of dance clubs, the
hotspot attracts those going out for night and dressed to kill and it

turns into a more club-like atmosphere at around 10 p.m.

Main courses include Truffle Farro Risotto ($34) and Wagvu Cheek
Canelone (§38), while appetizers range from Baked Truffle Brie
($24) to a Baby Artichoke Salad ($20).



Rooms are simple, vet stylish, and start at just 525 for shared
rooms, with private rooms starting at $105, plus an additional
$22.80 resort fee per person in a shared room, or per private room.
Guests range from European families who frequent hostels to 20-
somethings on a budget and couples occupving private rooms.

Female-only dorms are an option.

Funky art and a pool table fill the lobby and a lounge with pillows
for seating overlooks the pool and hosts a limited continental
breakfast each morning. It's a block from the beach and there’s a
small pool and lounge area out back, where vou’ll also find
Driftway, serving up light bites on select days and heavenly frozen
drinks that are more refreshing than sugary. You can’t go wrong
with a Friesling, or frozen Riesling, or a Frozen Irish Coffee, each
$12.



QOther dining options in the area include Bird & Bone in The

Confidante hotel at 4041 Collins Ave. Contemporary countrvside
farmhouse is the theme here and there’s a pretty dining room

along with patio seating out back.

Start with the Florida Cheddar and Chive Biscuits, $8 and served
with strawberry preserves, or the half-dozen raw oysters ($18.)
Then move on to serious Southern dishes like Shrimp & Sea Island
Heirloom Grits ($26) or Chef Hales’ Hot Chicken & Waffle ($28).

If vou're looking for a sleek hotel in Mid-Beach that’s not as
swankyv as Setai but more upscale and expansive than Generator,
stay at Nobu Hotel Miami Beach (4525 Collins Ave.), housed inside
Eden Roc hotel since 2016.




Like Setai, Nobu is a member of The Leading Hotels of the World,

a prestigious group of properties with strict standards. To qualify
as a Leading Hotel, establishments must have a referral from an
existing member hotel and apply for admission, be luxury
category, demonstrate remarkably uncommon attributes and meet
standards in terms of accommodations, service and cuisine among

other criteria.

Those who often stay at these 400 independent properties can
consider joining the Leaders Club, in which a $175 yearly
membership fee offers perks like upgrades, the chance to earn free
nights with points, special rates, complimentary breakfast and

more.

While members of the same club, Nobu has more of an upbeat
party vibe than Setai. A circular bar sits in the lobby and it’s
surrounded by comfy chairs and tables that seem to be packed any
time of dav with everyvone from businessmen to bachelorette

parties.

Three pools of different sizes and shapes, along with two hot
tubs, fill the multi-tiered patios between the hotel and beach.

And a couple of outdoor bars serve up frozen drinks and more.



Of course, there’s a Nobu restaurant onsite, churning out its
world-famous Japanese food. The waterfront Malibu Farm is
another dining option here, offering inventive veggie-forward

dishes in a warm space with an outdoor deck.

Definitely go for the Avocado Pizza ($24), made with jalapefio
ricotta, agave, cilantro and lime. There’s also Vegetable “Paella”
(§38), packed with tofu, saffron couscous, seasonal veggies and
artichoke; and Pan Seared Chilean Seabass (342.)

Room rates right now at Nobu start at $550 per night plus resort
fees and tax, but drop significantly starting in May and can be

found in the upper $200 range in summer months.

The Setai’s Spring Bliss special, running now through May 27,
has starting rates of $653 per room plus fees, and its Summer

Escape special starts at $518 per room plus fees and runs from
May 28 to Sept. 23.
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Miami’s hottest seaside strip

Mid-Beach offers much the same as South
Beach — but with more space to relax

BY GINA SALAMONE
HEW YORE DALY NEWS

iami's hottest seaside strip

is just north of hustling

South Beach,

Called Mid-Beach, the

aren offers acoess to the
saime sparkling aqua colored surf and
posh dining eptions, but with more
room to spread cut and relax.

Loaded with large, upseale hotels
from Mobu to Faenes, the nabe is now
accessible to those on a budget too,
with the sddition of hip hostel Geser-
ator, where shared rooms start at just
£25 a night for a bunk and then: are
also private sceomimod ations.

Of course, if opulence is more your
style, The Setai Miami Beach has you
covered with its stunning prounds,
rooms and service,

Mid-Bepch stretches along the
Atlantic Ocean from 23rd 5S¢, to 63rd
&t. Unlile in crowded South Beach,
where smaller Art Deco buildings dot
the fimed Ocean Drive and Colling
Ave. and don't have muech room for
pools or property, Mid-Beach offers a
mmore secluded vacation away from
the hustle.

The Setai, at 2001 Collins Ave,, is
technically on the northern end of
South Beach, but both its vibe and
location make for a seamless transi-
tion towards Mid-Beach, just three
blocks away.

The Art Deco building opened in
1937 as the I‘.lett'lpsey—lggnderb\ilt Hatel
and now the Setai is run by the
Nakash family, the same folks who
own Jordache jeans. A residential
tower built in 2004 also holds larger
hotel suites,

Step inside the lobby and you'll
immediately notice the serene, spa-
like feel that encapsulates the whole
property. Dark Earth tones deck the
common areas and rooms and guests
are preeted by alarge table in the
lobby rade with pavers from palaces
in Beijing.

It's the first hint that much of place
has an Asian aesthetc, Whether
you're staying overnight at the Setai
or not, make a dinner reservation at
Jaya. The modern Asian restaurant
boasts dishes from Thailand, Viet-
nam, India, China and Japan.

If posaible, opt to eat in the covered
courtyard, which lets you get the
outdoor dining experience without
the threat of rain or wind. Tables
surroiind a scenic pool of water with
palm trees sprouting from platforms.

Tasty options range from Chicken
Panang Curry (£26) to Short Rib
Gyoza ($21) and Peking Druck ($30.)
Pair any meal with a side of naan
bread, served with a cashew curry
dipping sauce.

Take a dip in one of the Setai's three
rectangular pools that lead out
towards the beach. Each one is tem-
perature controlled, and vou can tale
vour pick hetween 75 degrees, 85
degrees and 90 degrees.

Walk out a little further towands
the beach and you'll spot the Ocean
Grill, a dining deck serving up shore
views and light seafood for lunch. Try
the Mediterranean Octopus ($28) ar
Ceviche $26. Vegetarian choices
im:]lidr a Bulgur & Quinoa Tabbouleh
(%180,

‘Those indulging in an onsite spa
treatment will be treated to views of
the pools and beach from service
rooms, And the Gallery Shops that
opened in October sell high-end
jewelry, eyewear and swimwear,

When vou tire of sunning and
swimming and are rexdy for some
culture, simply walk across the streat
from the Setai to The Bass (2100
Colling Ave.), a contermporary art
museum, General admission is just
#10 and half price for seniors, stu-
dents and teens, Kids getin free,

Inside, the first thing vou'll see is a
“Welcome Wall” of LED signs reading
“Weleome™ in more than 70 lan-
guages. Cameroonian artist Pascale
Marthine Tayou created it in 20156,



Other whimsical installations here
inelude “The Haas Brothers: Fern-
gully" which is inspired by the 1992
animated kids flick “FernGully: The
Last Rainforest” and its magical pain-
forest setting, and includes a collec-
tion of creatures festooned in fur and
colorfully beaded animals, mush-
rooms and chairs.

A four-block walk from Setai is
Villa Asur (309 23rd 5e), & Freacly
Mediterranean restaurant with a
glamorous courtyard adorned with
tropical plants, Situated between a
couple of dance chibs, the hots
attracts those going out for night and
dressed to kill and it turns into a more
club-like atmosphere at around 10

LT,
! Main courses include Truffle Farro
Risotto (£34) and Wagyu Cheek

Canelone {$38) whileﬂ{:pe
range from Baked Truffle Brie (824)
to a Baby Artichoke Salad (3200

Thease whe want to stay in a trend
new Mid-Beach hotel without spend-
ing a fortune can book at the Genera-
tor (3120 Collins Ave.), which opened
in September and is the first U5
property from a group that has more
thian a dezen in Europe.

Rooms are simyple, yet stylish, and
start at just $25 for shared rooms,
with private rooms starting at $105,
plus an additional $22,80 resort fee
per person in a shared room, or per
pn'vate room. Guests range from

farnilies who frequent
qre o 20-somethings on a hudget
and couples cecupying private rooms.
Female-only dorms are an option.

Funby art and a peol table fill the
lobby and a lounge with pillows for
seating overlooks the pool amd hosts a
limited continental breakfast each
morning. It's a block from the beach
and there's a small pool and lounge
area out back, where vou’ll also find
Diriftaray, serving up light bites on
select days and heavenly frozen
drinks that are more refreshing than

L You can't go wrong wi
F ng, or frozen Riesling, ora
Frozen Irish Coffee, each $12.

Inside, The Jim and Neesie restau-
rant is already getting a lot of buzz for
its quality eats, Botthes with dim lights
in them hang from the ceiling and
stellar cocktails include the Negrond
Supreme ($13). There’s a burger with
white cheddar and caramelized on-

pons for $16, and the Crispy Skin Air-
line Chicken ($27) is brined for 24
hours and comes with red quinoa and
CATTOE Purde,

Other dining options in the area
include Bird EEBGHE in The Confi-
dante hotel at 4041 Collins Ave. Con-
reti] countryside farmhouse is

e mhﬂeﬂaﬁ there's a pretry
dining room along with patio seating
wrul brack,

Start with the Florida Cheddar and
Chive Biscuits, £8 and served with

preserves, or the half-
dozen raw oysters ($18.) Then move
om toserious Southern dishes like
Shrimp & Sea Island Heirloom Grits
(%26} or Chef Hales’ Hot Chicken &
Waffle ($28).

If you're looking for a sleek hotel in
bid-Beach that's not as swanky as
Setal but more upscale and expansive
than Generator, stay at Nobu Hotel

Mianii Beach (4525 Collins Ave),
housed inside Eden Roc hotel since
2016,

Like Setai, Mobu is 2 member of
The Leading Hotels of the World, a
prestigions of pro es with
mnrsmdﬁsup qﬂslm a Lead-
ing Hotel, establishments must have a
referral from an existing member
hotel and apply for admission, be
heoury category, demonstrate remark-
ably uncommon astributes amnd meet
standards in terms of accommoda-
tions, service and cuisine among other
criteria,

Those whio often stay at these 400
independent properties can consider
joining the Leaders Club, in which a
3175 venrly membership fee offers
perks like upgrades, the chance to
earn free nights with points, special
rates, coimplimentary breakfast and
more.

‘While members of the same club,
MNobu has more of an upbeat party
vibe than Setai. A circular bar sits in
the lobby and its surrounded by
comfy chidrs and tables that seem to
be packed any time of day with every-
one from businessmen to bache-
lorette parties,

Thres of different sizes and
shapes, along with two hot tubs, fill
the multi-tiered patios between the
hotel and beach, And a couple of
outdoor bars serve up frozen drinks

and more.



Other whimsical installations here
include *“The Haas Brothers: Fern-
gully" which is inspired by the 1992
animated kids flick “FernGully: The
Last Rainforest” and its magical pain-
forest setting, and includes a collec-
tion of creatures festooned in fur and
colorfully beaded animals, mush-
rooms and chairs.

A four-block walk from Setai is
Villa Acur (309 23rd Se), & Freacly
Mediterranean restaurant with a
glamorous courtyard adorned with
tropical plants, Situated between a
couple of dance chibs, the hets
attracts those going out for night and
dressed to kill and it turns into a more
club-like atmosphere at around 10

LT

! Main eourses include Truffle Farro
Risotto ($34) and Wagyu Cheek
Canelone ($38), while appetizers
range from Baked Truffle Brie (524)
to a Baby Artichoke Salad (3200,

Thase who want to stay in a trensd
new Mid-Beach hotel without spend-
ing a fortune can book at the Genera-
tor (3120 Collins Ave.), which opened
in Septemnber and is the first U5
property from a group that has more
than a dozen in Europe.

Rooms are simple, vet stylish, and
start at just 525 for shared rooms,
with private rooms starting at $105,
plus an additional $22.80 resort fee
per person in a shared roony, o per
private room. Guests range from
E; famnilies who frequent
hoatels to 20-somethings on a budger
and couples ceoupying private rooms.
Female-only dorms are an option.

Funky art and a poal table fill the
lobby and a lounge with pillows for
seating overlooks the pool and hostsa
limited continental breakfast each
maorning. It's 2 block from the beach
and there's a small pool and lounge
ares out back, where voull also find
Dirifrvray, serving up light bites on
select days and heavenly frozen
drinks that are more refreshing than
g L Yol can't go wrong with a
Furﬂgng, or ﬁﬂnmmfﬂmshng, ora
Frozen Insh Coffee, each 12

Inside, The Jim and Meesie restau-
rant is already getring a lot of buzz for
its quality eats, Botthes with dim lights
in them hang from the ceiling and
stellar cocktails include the Negrond
Supreme ($13). There's a burger with
white cheddar and caramelized on-

ions for 516, and the Crispy Skin Air-
line Chiclen ($27) is brined for 24
hours and comes with red quinea and
CArTot purée,

Other dining options in the area
include Bird EEBGHE in The Confi-
dante hotel at 4041 Collins Ave. Con-
tt] cointryside farmhowse is
the mhmm thera's a pretty
dining room aleng with patio seating
wul back.

Start with the Florida Cheddar and
Chive Biscuits, £8 and served with

preserves, or the half-
dozen raw oysters ($18.) Then move
om to serious Southern dishes like
Shrimp & Sea Island Heirloom Grits
(£26) or Chef Hales' Hot Chicken &
Waffle (528}

If you're looking for a sleek haotal in
Mid-Eeach that's not as swanky as
Setal but more upscale and expansine
than Generator, stay af Nobu Hotel

Miami Beach (4525 Collins Ave.),
housed inside Eden Roc hotel since
2016,

Like Setai, Nobu is a member of
The Leading Hotels of the World, a
prestigious of properties with
srrict stan.dﬁsuan qﬂslm aLead-
ing Hotel, establishments must have a
referral from an existing member
hotel and apply for admission. be
lwoury category, demonstrate remark-
ably uncommon attributes amd maeset
standards in terms of accommoda-
tions, service and cuisine among other
criteria,

Those who often stay at these 400
independent properties can consider
joining the Leaders Club, in which a
3175 vearly membership fee offers
perks like upgrades, the chance o
earn free nights with points, special
rates, complimentary breakfmst and
more.

While members of the same club,
Mobu has more of an upbeat party
vibe than Setai. A circular bar sitsin
the lobby and it's surrounded by
comfy chudrs and tables that seem to
be packed any time of day with every-
ome from businessmen to hache-
lorette parties,

Three of different sizes and
shapes, along with two hot tubs, fill
the multi-tiered patios between the
hotel and beach, And a couple of
cutdoor bara serve up frozen drinks
and more,
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America Journal
01.03.2019

CIRC: 33,000















Madame Magazine
03.06.2019

CIRC: 101,913


















Queerpride
March 2019

CIRC: 8,670

Winterparty 2019: So feiert das queere Miami

Wer feiert nicht gerne? Wer feiert dazu gerne mehrere Tage am Stiick? Und das
noch bei sonnigem Wetter in einem der beliebtesten Urlaubsziele. Das alles bietet
seit vielen Jahren in den ersten Tagen des Monats Marz die Winterparty in Miami.
Von Jahr zu Jahr wird dieses Festival mit mehreren vielfaltigen Events der us-
amerikanischen LGBT-Szene griler und beliebter.

Die Eintrittspreise fir die Events liegen zwischen 20 und 1000 Dollar. Hier geht es
aber nicht nur um eine Woche feiern, auf verschiedenen Events werden Gelder fiir
gute Zwecke gesammelt. Dies alles schon innerhalb von 26 Jahren mit

beachtlichen Spendensummen.



Die Winterparty hatte ihren bescheidenen
Anfang 1994 als grolle Tanzparty am Strand.
Jetzt ist es mittlerweile ein groles
Kulturprogramm mit Theater, Kunst und Musik.
Von Cocktailpartys und Buihnenshows bis hin zu
Diskussionen iiber HIV und PrEP und den grolien
Dancepartys am Strand.

Motto in diesem Jahr war ,with open arms”. Die

Vielfalt der queeren Partys sollte zeigen das Menschen aller Art und Hautfarbe
akzeptiert sind. Im letzten Jahr stellten die Veranstalter fest, 55% aller Teilnehmer
identifizieren sich nicht als weilt. Mit DJanes wie Sharon O Love, Anne Louise und
MORABITO legten mehr Frauen als zuvor auf.



Lea
06.03.2019

CIRC: 119,824












BRAWO Sonntag, Rathenow
10.03.2019

CIRC: 29,600






Welt der Wunder: “Was Mit Reisen”

www.wasmitreisen.com

11.03.2019

CIRC: n/a

Inhalt der Sendung 13 - Méarz 2019 - von ,,Was mit Reisen* auf Welt
der Wunder TV:

South Beach Miami: Die amerikanische Riviera +++ South Beach Miami:
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Wer an Florida denkt, kommt unweigerlich auf Orte wie Disney World, Miami
Beach und die Everglades. Dabei hat der Sunshine State so0 viel mehr zu bieten
als Achterbahnen und Alligatoren. Ein Roadtrip abseits der klassischen
Touristenpfade.



Der Mordwesten Floridas ist fir die meisten Europder Meuland. Hort er Panama
City Beach, denkt er zunichst an das Land in Mittelamerika und die
namensgleiche Hauptstadt. Gemeint ist allerdings die amerikanische Kleinstadt
am Golf von Mexiko, die unter anderem mit 43 Kilometer langen, schneeweissen
Sandstrinden besticht. Seit Jahrzehnten verbringen Amerikaner aus dem
Morden - liebevoll «Snowbirds= genannt - ihre Winterferien in der Region. 320
Sonnentage und ideale Bedingungen fiir Aktivitaten wie Schnorcheln, Tauchen,
Surfen, Kanufahren und Angeln sprechen schlicht und ergreifend fiir sich. «Macht
einen Ausflug nach Shell Island=, empfiehlt Park Ranger Joe am Eingang des 5t.
Andrews State Park. Mur mit dem Boot geht es auf die kleine vorgelagerte Insel.
Je nach Jahres- und Tageszeit hat man den Puderzuckerstrand und die um die

Insel schwimmenden Delfine ganz fir sich allein.

Auf Tuchfiihlung mit Manatees: Crystal River

«Manatee-Hauptstadt der Welts steht in grossen Lettern auf jeder Werbetafel von
Crystal River. Gerade mal 3100 Einwohner leben in der Kleinstadt an der
Golfkiiste — weltbekannt ist sie trotzdem. Denn nur hier darf man offiziell mit den
als gefdhrdet gelisteten Rundschwanzseekihen schnorcheln. «Bis zu vier Meter
lang und 900 Kilogramm schwer kdnnen die zahmen Meeressduger werdens,
erklart Captain John Spann. Die Kings Bay, das Quellgebiet von Crystal River, sei
einer ihrer letzten geschiitzten Lebensriume. Die Bucht ist mit dem Golf von
Mexiko verbunden und besteht aus mehr als 50 Sisswasserquellen, die mit thren
konstanten 22 Grad Celsius stetig warmes Wasser liefern. Und genau das magen
die kilteempfindlichen Schwergewichte. Bis zu 700 Manatees kommen jedes
Jahrin die Kings Bay, um an den warmen Quellen zu dberwintern. «Wer sich im
Wasser nicht bewegt und geduldig ist, hat gute Chancen von einer der siissen
Knubbelnasen angestupst zu werdens, versichert Captain John lachend,

wihrend er von einem neugierigen Baby-Manatee umklammert wird.



Das kubanische Herz: Ybor City (Tampa)

«Die meisten Leute fahren an Tampa vorbei, ohne zu wissen, dass im Stadtteil
Ybor City das kubanische Herz Floridas schligts, erzahlt Tourguide Lonnie
Herman wihrend eines Stadtrundgangs. Bis heute stehe die ganze Region im
Schatten des berihmten Hotspots Miami. Und das, obwohl Ybor City einst die
Zigarrenhauptstadt der Welt war und Einwanderer aus Kuba und Europa
anlockte. In den 150 Zigarrenfabriken wurden taglich bis zu zwei Millionen
Zigarren von Hand gerollt. Eine Kunst, die man heute noch in den kleinen
Tabakldden auf der Seventh Avenue beobachten kann. Der Stadtteil stehe heute
grosstenteils unter Denkmalschutz, so der Ybor-City-Experte, gleichzeitig s=i er
das Ausgehviertel der Einheimischen. Sobald es dunkel wird, erwachen die
Restaurants und Bars zum Leben. So auch das berihmie «Columbia=, Floridas
dltestes Restaurant und gleichzeitig das grosste spanische Lokal weltweit.
Wihrend der Flamenco-Shows wird ganz traditionell rote oder weisse Sangria
serviert und direkt vor den G3sten zubereitet.

Strand- und Zirkusparadies: Sarasota

Rund 80 Kilometer siidlich von Tampa liegt Sarasota County mit seinen
Milliondrsvillen, Yacht-Clubs und Golfplitzen. Die Region am Golf von Mexiko
gehdrt zum Besten, was der Sunshine State sonnenhungrigen Touristen zu
bieten hat. Besonders wer Strande liebt, wird Sarasota lieben, denn Sarasota
County verfigt Giber 65 Kilometer Kiistenlinie, die sich auf dem Festland und auf
den vorgelagerten Inseln befinden. Am Venice Beach werden hin und wieder
sogar prahistorische Haifischzihne angespilt, was der Stadt den Titel «Shark
Tooth Capital of the World» (Welthauptstadt der Haifischzihne) einbrachte.
Ungefahr genauso berihmt wie die weissen Sandstrinde ist der Name Ringling.
John Ringling war einer der sieben Ringling Brider, die Anfang des 20.
Jahrhunderis den legendidren Zirkus «Ringling Bros. and Barnum & Bailey= ins
Leben riefen. Auf der Suche nach einem Winterquartier entschied sich John
Ringling fir die milden Temperaturen in Sarasota County. Neben dem
prachtvollen Wohnhaus Ca’ d'Zan (venezianisch fiir tHaus des John=) errichtete

er ein Kulturzentrum inklusive Museum fiir europ3ische Kunst.



Auf den Spuren Hemingways: Key West

Ganz im Siden Floridas wartet der legendare Overseas Highway, der die Inseln
der Florida Keys miteinander verbindet. 205 Kilometer und 42 Briicken gilt es zu
bewiltigen, ehe man in Key West ankommt. Entspannt und ldssig geht es in der
Conch-Republic (Muschel-Republik) zu, wie sich die Stadt am sldlichsten Punkt
der USA selbst nennt. Jeden Abend, bevor die Sonne im Meer versinkt, stromen
Einheimische und Touristen zum Mallory Square. Am alten Pier hat man einen
wunderbaren Blick auf den Golf von Mexiko. Strassenklinstler sorgen fir
Unterhaltung, die so bunt und lebendig ist wie der Sonnenuntergang selbst.
Cafés locken mit «<Happy Hours-Angeboten und Streetfood-Stande mit leckeren
Snacks. Wer richtig feiern will, zieht weiter in die Duval Street, die Ausgehmeile
von Key West. Immer rappelvoll ist das «Sloppy Jog’ss, einst Stammkneipe von
Ernest Hemingway, als dieser in den 1930er Jahren die Sonne Floridas genoss
und einige seiner Werke, wie den Roman «Haben und Nichthaben», verfasste.
Sein Wohnhaus ist heute ein Museum und wird immer noch von dutzenden

Nachfahren seiner allerersten Katze Snowball bewohnt.

Vom Gangsterviertel zum Kunstprojekt: Miami

Die meisten Urlauber zieht es auch heute noch auf die Sandbank hinter der
Biscayne Bay, allseits bekannt als Miami Beach, der Inbegriff von Party-

und Strandurlaub. Entlang der Flaniermeile Ocean Drive versprithen mehr als 600
denkmalgeschiitzte, pastellfarbene Art-déco-Gebiude sinen Hauch von Luxus
und Vergniigen. «Dabei hat Miami so viel mehr zu bieten», meint Fotografin Alice
Warren. Zum Beispiel das Szeneviertel Wynwood ndrdlich von Downtown Miami,
das jahrelang als =No Go Areas galt. Die einst finstere Gegend aus
heruntergekommenen Lagerhallen und verlassenen Industriebauten ist heute
ein Mekka flr Street-Art- und Graffiti-Kinstler und auch die grésste Kulturmeile
Floridas. Als der Mew Yorker Immobilienentwickler Tony Goldman das Potenzial
der riesigen, fensterlosen Hausfassaden und Grundsticksmauern erkannte, rief
er das wohl grosste Strassenkunstprojekt der Welt ins Leben. Seitdem dienen die
Fassaden als Leinwande und verwandeln das Quartier in eine Freiluftgalerie.
Jeder, der Rang und Mamen in der Szene hat, reist aus der ganzen Welt an, um
eine Fliche zu gestalten. «<Dank Goldman wurde ein ganzer Stadtteil vor dem
Verfall gerettets, so die Fotografin, von Gentrifizierung keine Spur. Die meisten
Geb3ude dienen weiterhin ihrem urspringlichen Zweck. Wynwood sei
authentisch geblieben und trage lediglich ein knallbuntes Kostim.

Die Recherchereise flr diesen Beitrag wurde unterstitzt von Visit Florida.
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Synthetischer Geruch

Beim ersten Rundgang durchs Hotel nach dem Check-in spure ich zwar den
Designer-Vibe: Die Einrichtung, die Atmosphare, das Design und uberhaupt alles,
was sensorisch aufs Wohlbefinden einwirkt, ist durchdacht. Das W ist schick und
sexy und riecht gut. Ich korrigiere: Ich kann sehen, dass es bei der Eroffnung schick
und sexy war. Denn abgesehen vom guten synthetischen Geruch, der aus
Diffusoren gepumpt wird, ist das ehemals heilleste Hotelprojekt am South Beach
neun Jahre nach seiner Erofinung bereits Uberraschend abgewohnt. Hier deutet
sich die Misere des W an, die sich mir wahrend meines Aufenthalts immer wieder
aufdrangt: Das Setai direkt nebenan, wo ich im letzten Jahr gewohnt habe, ist
genauso alt - wurde im Gegensatz zum W aber gerade erst wieder in die Forbes-
Rangliste der besten Hotels der Welt aufgenommen.



Service im Schneckentempo

Die Marketing-Kampagne von W, die mit dem namensgebenden Buchstaben W
spielt, ist aulerst charmant: W fur Wet beschreibt den Pool, W fur Wheels den
Valet. Der Service-5Slogan des Hotels lautet: ,Whenever, wherever!” Ein treffender
Claim fur ein Grand Hotel - Kommunikation Eins plus. Nur gelebt wird das, was hier
verkauft wird, nicht. Schmutzige Liegen am Pool sind kein Drama, aber auch keine
Auszeichnung. Dass das Housekeeping mal vergisst, das Zimmer zu putzen, kann
passieren. Dass es nach einem Reminder funf Stunden spater immer noch nicht
geputzt ist, schon eher nicht mehr,

Von einer ganzen Reihe solcher kleinen, nervigen Episoden wahrend meines
Aufenthalts pragt folgende Begegnung mein Bild vom W jedoch am
nachhaltigsten. Ich frage den Concierge: ,Konnten Sie bitte fur mich herausfinden,
ob meine Buchung Fruhstlck beinhaltet?” Seine Antwort verschlagt mir beinahe
die Sprache: ,Warum gehen Sie nicht rlber zur Rezeption und finden es heraus?”
Zum Gluck finde ich meine Fassung schnell wieder und antworte: ,Was ist mit
whenever, wherever?” ,Ooookayyyy”, gibt er genervt zuruck, und setzt sich im
Schneckentempo in Bewegung. Zuriick kommt er leider nicht — meine Frage bleibt
unbeantwortet.

So etwas darf in einem 5-5terne-Hotel in einer Metropole nicht passieren. Never
ever! Einmal mehr drangt sich mir das Gegenbild Setai auf: Dort habe ich nach dem
Joggen ein Glas Wasser in der Hand, bevor ich Uberhaupt darum bitten kann. Hier
im W geht es schneller, wenn ich die Stufen zu meinem Zimmer im achten Stock
auch noch nach oben jogge und mir das Wasser selbst eingielie. Was ich sowieso
tue, denn vor der brutal lauten Musik in der Lobby kann man nur fliichten.
Zugegeben: Das Setai Miami ist fur die meisten Hotels eine harte Vergleichsfolie.
Es ist ohne Zweifel eines der besten Hotels der USA. Doch das Setai liegt nun mal
direkt nebenan.

Pluspunkt: Kreative Kiiche

AuBer einer reichhaltigen Auswahl an verpackten Zerealien, die nicht mit W
beginnen, gibt es - na ja, das Ubliche eben. Die Auswahl entspricht dem Standard-
Continental-Breakfast, und immerhin ist eine Handvoll frische Obstsorten
vorhanden. Kreativitat sucht man hier allerdings genauso vergebens wie im
Service.
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Whentogo

Miami Beach has been the winter playground for ‘snowbirds’ since the 1920s,
and while much has come and gone since then, its Art Deco hotels and
hedonistic vibe remain.

It's still the perfect winter sun destination, of course - and is most affordable
from January to April. Avoid hurricane season, which runs June to November,
and December, when the Art Basel festival takes over.

Check dates, however, to make sure you avoid Spring Break (usually mid-
March), or Ultra music festival (a weekend at the end of March) - you'll be
unlikely to get a cheap hotel room or walk down a beach which isn't full of drunk
EDM fans. Visit miamiandbeaches.com for more information.
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Starttheday

Jet lag is your friend on Miami Beach. Get out early to get an uncluttered view of
the hundreds of neon signs which will be alight until the sun comes up. Have
breakfast at the 24-hour 11th Street Diner (4), whose retro train car diner was
trucked down from Pennsylvania and rebuilt in South Beach. They serve huge
portions of ambrosial scrambled eggs and stacks of chocolate chip pancakes.









Have a treat

The surf Club hotel (17) in Surfside was all |azz Age glamour when it opened in
the 1930s. Refurbished last year (it's now a Four Seasons) it has an inhouse
champagne bar from Le Sirenuse - an outpost of the hotel in Positano. Take in
the sunset on the oceanfront with a mimosa ($13/£9.60).

Askalocal
Craig David - Singer and Miami resident

“Take a walk over to the Fresh Market store on West Ave in the centre of town
and grab an ice cream or drink and then head over to the Maurice Gibb
Memorial Park [near the Venetian Causeway] just down the road by the water -
it's so beautiful and calm.”
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room but an extra two for the kids
cost $19 a piece, plus $25 for an
umbrella - glamour doesn’t come
cheap. Miami is quite expensive and
tax and 20% gratuity is added to bills
in all bars and restaurants.

On our first night we ate in the
relaxed outdoor Malibu Farm
restaurant where we enjoyed the
balmy Florida night air as well as
some delicious grass-fed-beef
burgers.

For a more formal dining
experience the famous Nobu
restaurant is on site.

Like Miami itself, Eden Roc has a
relaxed beach vibe, and is the
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Title: Five Star Art
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THE CUBE MAGAZINE
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Title: At the Tropics Spring has already started
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Title: Junk food, goodbye
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1l nuove MBCC & stato inaugurato a settembre 2018 dalla convention di AHIMA [American Health
Information Management Association) e ha gi ospitato l'edizione 2018 di Art Basel Miami Beach. Nei
pressi dell MBCC é stata approvata la realizzazione di un hotel da 800 camers collegats con il centro

espositivo, che sivanno ad aggiungere alle 56.421 camere d'albergo presenti nella destinazione.
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Come visitare South Beach a Miami

Intreduzione

1 8

AVANTI )

South Beach, come molti sapranno, € una zona molto conosciuta di Miami
Eeach, in Florida. Viene chiamata anche SoEe che & il nome che i locali
danno al famoso gquartiere art déco di Miami Beach. 5i tratta di ben
1z isolati in grado di racchindere un numers maggiore a 1zoo perle
architettoniche nella zona compresa tra 5th e o3rd Street. Se leggerets
guesta guida potrete ricavare informarioni ntili che vi guideranno alla
scoperta di questo posto magico per cui scopriamo subito insieme come

visitare Sonth Beach a Miami.

Guide simili

Come visitare Miami in 5 giorni

Se avete intenzione di sostare a Miamd, splendida cita del sud della
Florida, per 5 giornd, ¥i consigho quest itinerar imperdibili, ma prima di
futto pensate a come desiderate muovervi in cittd. Per visitare Miami
potrete affittare una vettura,... confinugs=

Come visitare Miami in 2 giorni

Miami & una delle mete pin ambite della Florida e degli Stati Uniti
d’America. Fondata alla fine dell'Ottocento, @ il capoluoso del Distretto di
Miami-Dade. Wegli uitimd anni, ha fatto da sfondo per aloune serie TV
come CSI e Dexter. Mota per le sttaordinarie. . continua =

Come organizzare un viaggio a miami

Visitare Miami anche per una sola volta é il sogno di tantissime persons.
(mesta citta é una delle piu piccole tra quelle principali della Florida
eppure & sicuramente la pit popolata. Inolire Miami & il capoluogo ed
anche il principale centro... CONtIMEEs

Miami: cosa fare e vedere

1l viagpio negli States per molti rappresenta il sogno di tutta ona vita, C'é
chi spera di realirzario col viaggio di nozee, chi riesce con una vacanza
smdio e chi dopo aver messo un grazrzoletts da parte. In effetti, visitare gh
States non & facile,. .. continua »

Come muoversi a Miami di sera

Prima di cominciare a parlare di come mmoversi a Miami durante la sera,
bizogna fare una veloce descrizions della citta. Essa ba circa go5.000
abitanti residenti, di cni 5. 400000 soltants nella zona metropolitana. Se
prendete in considerarione esclasivamente... CONtINUE =

Come e dove mangiare a Miami

Miami  una citta a stretto contatio con il mare. 5i wova nel sud dello stato
dela Florida e affaccia sull immenso Oceano Atlantico Miami & una
metropoli ed & una delle citta leader della finanza del commereio, della
cultara, dei media e sopratiatto... continua =

Come visitare il quartiere di Downtown a
Miami

Visitare Miami & sempra un'esperienza che ti projetta in un universo fatto
di innovazione, tecnologia e modernita. In questa citta @ tutto oversize: dai
colossali grattacieli ai super Suv, dai maxi yatch ai mega centri
commerciali La metropoli é... continua =

Come e dove alloggiare a Miami

Miami costitnisee senza dubbio una delle locality pia belle e visitate del
mondo. Sono infatti tantizsimi § turisti che ognd giomo si recano in questn
splendido lnogo, il quale offre tanto divertimento e relax per qualsiasi etd.
Mon é perd sempre... continua »
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Per i shopping addicted, infine, apriranno il Miami World Center in Downtown, diviso
tra shopping mall e Hotel Marrictt per un totale di 56.000 mq di spazio totale, mentre
I'American Dream Miami che aprira a nord-ovest della citta sara il pid grande shopping
mall d'America. A guesti si aggiunge il Skyrise Miami, sempre a Downtown, che sara un
osservatorio alto 300 metri.
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Coverage: 1 page

URL: http://www.thetravelnews.it/2019/03/miami-art-deco/

essere riconosciuto a livello storico artistico con ben §oo costruzioni appartenenti a questa tendenza
artistica.

A Miami vengono organizzate oznd giorno interessant visite guidate all’Art Déco Historic
Districts che comprendono anche la villa del compianto stilista Gianni Versace, in stile Revfoal
Mediterraneo.

Un luogo imperdibile e di sicuro fascino dal classico tratto architettonico Art Déco & certamente il
‘Wolfsonian: un museo, una hiblioteca e un centro di ricerca su arte e design. Il museo ospita due
collezioni che comprendono ben 180.000 pezzi del periodo dal 1885 al 1945 — "apice della rivoluzione
industriale fino alla fine della seconda guerra mondiale - tra cui: mobili, oggetti di design
industriale, lavori in vetro, ceramica, metallo, libri rari, periodici, lavora su carta, dipinti, tessili e
medaglie. Due piani sono dedicati ad una mostra permanente di oggetti e arredi in tipico stile Art
déco, molti provenienti anche dall'Ttalia. Proprio al nostro Paese sino al 28 aprile & dedicata la
bellissima mostra MITA Textile Design 1926-1976. Un’azienda specializzata in tappeti, arazzi e altri
tessuti dal tipico stile made in Italy. Fondata a Genova come Manifattura Italiana di Tappeti artistici
nel 1926 da Mario Alberto Ponis, MITA si guadagno la sua reputazione collaborandoe con aleuni dei pii
talentuosi artisti e designer per creare tappeti ispirati alle tendenze estetiche moderniste. Tra gli
artisti: Gio Ponti, Fortunato Depero, Enrico Paulucei, Emanuele Luzzati, Arnaldo Pomodoro, Gio
Pomodoro ed Ettore Sottsass,
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rmondo.

Al 1001 di Ocean Drive si trovano I'Art Déco Museum e I"Art
Deco Welcome Center, dov'é possibile recuperare informazioni,
mappe & audicguide, e dove eventualmente ci si pud iscrivere a uno
dei walking tour della zona.

Ma diciamola tutta.

Ocean Drive (tutd gli Stati Uniti, in generale) & anche il posto dove
puci comprard in un OS5 un maxi scatolino di Tic Tac dal gusto mai
provate prima, senza avere contanti addosso. Adoro gli Stati Uniti
anche perché puoi girare praticamente senza soldi in tasca
(cosa che personalments faccio anche a casa, dove perd ammetto di
trovare qualche difficolta in pil): in questo caso avevo una carta Nexi
per la guale ho sceltw il circuito Visa, visto che non mi ha mai dato
problemi in nessuna parte del monde. Negli Stati Uniti con le
carte di credito fai tutto, anche prenderti una Dottor Pepper in
um dei distributori automatic in aercporto, per dire.

[Entrambi gli esempi sono tratti da storie vere e la cosa
precccupantes & che ne avrei molti altri da aggiungers. Se volete
continuo. ]

si sente parlare per le strade, sara per i cartelli bilingue. Sara peri
ritmi diversi o per il prefumo del caffé.

Sara per il mojite, che devo dire merita davvero! Provare per
credere.
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11 Miami Beach Convention Center & il perno dell’industria dei meeting e delle convention di

Greater Miami. Del valore di 620 milioni &i dollari, il nuovo MBCC presenta spazi pill ampi,
che includono una sala da ballo di oltre 5500 mqg. uno spazio espositivo di 150.000 mg, 84
stanze e un nuovo parco pubblico di & acri che verra utilizzato come ulteriore spazio per eventi.
Il mese scorso, Miami and The Beaches ha dato il benvenuto alla primz convention
d

Management Society

inizio dei lavori di rinnovamento del MBCC, ospitando The American Health Information

VIA). A inizio novembre, invece, le 4 nuove sale del centro congressi

hanne ospitato The International Society of Esthetic Flastic Surgery (ISAFS).

“I numeri nel settore del turismo stanno salendo a livelli record nella destinazione,
nonostante I'uragano e la chiusura del centro congressi. che non ha potuto ospitare convention
durante i lavori di ristrutturazione”, ha dichiarato William D. Talbert. III, CDME, Presidente

CEQ di GMCVWVE. “Grazie alle partnership, agli investimenti nelle infrastrutture turistiche e ai

programmi di marketing di GMCVB, il settore del turismo & rimasto dinamico e forte,

nza. 5i

incentivando 1a crescita di posti di 1

oro per la comunita nel settore dell’acc

prospetta un radioso futuro per I'industria turistica di Greater Miami”.
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Mr. C Coconut Grove (Coconut Grove, FL, USA) - Apertura primavera 2019

Un’oasi di tranquillitd nel Sud della Florida, il Mr. C Coconut Grove presenterd 100
camere e suite con terrazza privata e un ristorante /bar italiano sul rooftop, il Bellini.
L'albergo accogliera gli ospiti con il servizio attento e rappresentativo della famiglia
Cipriani.

HALL Arts Hotel (Dallas, Texas) — Apertura autunno 2019

HALL Arts Hotel presenta la perfetta combinazione tra arte e design moderno nel cuore
del Dallas Arts District. Con spettacolari viste sul centro cittd, vincitore del Pritzker
Architecture Prize, e sulla Winspear Opera House, l'albergo offre l'opportunita di
soggiornare nel prestigioso centro culturale della citta.

ASIA

The PuXuan Hotel and Spa (Pechino, Cina) — Apertura febbraio 2019

A pochi minuti dalla Cittd Proibita, The PuXuan Hotel and Spa riflette la cultura
incentrata sull'ospite. Le 116 camere, i ristoranti rinomati e 'UR SPA permettono ai
viaggiatori di vivere un’autentica esperienza locale all'interno di un resort urbano.


https://www.viaggiarenews.com/2019/03/the-leading-hotels-of-the-world-nuove-aperture-e-ristrutturazioni-in-tutto-il-mondo/

Publication: travelling.travelsearch.it

Circulation: 6,480

Date: 27/3/2019

Title: Gretaer Miami Convention & visitors Bureau: record numbers

Ads Value: S 83

Coverage: 1 page

URL: https://travelling.travelsearch.it/2019/03/27/greater-miami-convention-visitors-bureau-numeri-
da-record/89168



https://travelling.travelsearch.it/2019/03/27/greater-miami-convention-visitors-bureau-numeri-da-record/89168

Publication: YouFeed.it

Circulation: 34,320

Date: 27/3/2019

Title: Greater Miami Convention & visitors Bureau: record numbers

Ads Value: $ 510

Coverage: 1 page

URL: http://www.youfeed.it/news/488.8871989-greater-miami-convention-visitors-bureau-numeri-
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Greater Miami Convention & Visitors Bureau: numeri da record
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CORRIERE DELLA SERA

Accendi il cellulare e ascolta le dieci
citta Usa che hanno fatto la storia
della musica

Da Austin 3 West Hollywood, dalla chitarra blues di Stevie RayVaughan al itmi cubani a
Miami, fino alle memore di Sinatra a Las Vegas: gl Rinerarl suggeritl da una nuova App

di PEppe Aquaro

1di11 )
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-

MUSICA: VIACGCIO NELLE CITTA “MITO” DEGLI USA

Rock. Motowm, Blues e tanto zltrol gli Stati Uniti vantano una leggendaria storiz musicale. Dall'assclatz cind di
Miami, alle feste in strada di New Orleans, passande per una sessione di bluegrass e bourbon a Owensboro in
Kentucky, gli States sono da sempre |z patria di chi vive e respira buona musica.

“Hear The Music" by Visit The USA accende i riflettorn sulla grande varista di esperienze musiczli che & possibile
vivers negli States, proponendo contenuti vides originali dedicati zlle dieci cittd americane che hanno fatto la storia
della musica, disponibili sul sito music e sulla nuova app GoUSA TV. Scaricands 'app per dispositivi i05 e Android, i
viaggiatori pessono consulare contenuti mulimediali autentici & on-demand per scoprire in anteprima le persone 2
luoghi che animane le citta musicali americane, ripercorrende la storia dei generi musicali nei musei interattivi o
guardando gli artisti emergent esibirsi dal vive nei bar.

Eceo le 10 cittd dove i vizgaiatori possone ballare |z salss, scatenarsi a ritmo di blues o di techno e ascoltare |a
miusica che rende gli Stati Uniti una destinazione musicale cosi vivace e attrasnte.
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Miami, Florida: Miami offre tutto l'indispensabile per una tipica vacanza americana & una
cittd con un incredibile ambiente musicale [atino, dove gli abitant del posto ballano la salsa
e la samba tutta la notte Merita sicuramente una visita Little Havana's Ball & Chain,
un'antica music hall che negli anni Cinguanta ha visto esibirsi artisti del calibro di Count
Basie e Billie Holiday. Oggi & un posto sofisticato in cul viene servito mojito e | DJ suonano
musica latina, salsa e jJazz. Melle vicinanze di Hoy Coma Ayer, & possibile ascoltare di tutto,
dai cantanti soul ai complessi di sette elementi, con tanto di salsa e rumba. Per un autentico
assaggio della musica di Miami, i visitatori non possono perdersi il funk latino del giowvedi
sera, che prosegue fino alle prime ore del mattino. Per maggiori informazioni
www miamiandbeaches com
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Miami Winter Conference : 3 Bonnes Raisons de (re)Découvrir le
W South Beach

J'écris sur les charmes du voyage, le luxe des beaux hétels et le got des bons cocktails.

La haute saison a démarré en Floride, avec son lot d’arrivées de touristes et d’événements mondiaux.
Aprés Art Basel, qui a donné le coup d’envoi en fin d’année 2018 d’'un nouveau round d’activités
culturelles a Miami, c’est désormais la Winter Conference et Springbreak qui devraient rythmer,
bientét, les journées et les nuits de la ville.

Si de nouveaux noms de I'héGtellerie ont fait leur apparition ces derniéres années, apportant un vent de
fraicheur au paysage vieillissant des établissements de Miami Beach, le W South Beach résiste, et s'impose
comme un incontournable, idéalement situé sur Collins Avenue.

Inauguré il y a dix ans, I'h6tel qui s’appréte a subir une totale rénovation reste néanmoins une référence solide
de la région, pour au moins trois bonnes raisons.

Un pool deck flambant neuf

L'atout majeur du W South Beach reste incontestablement son immense piscine bordée par des cabanes
privatisables pour la journée.

Un bassin central XXL trébne au milieu des palmiers et du bar WET, qui sert une restauration rapide en journée,
aux habitués et touristes venus se détendre au son du DJ.
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L’ambiance est jeune et trendy, la clientéle est soignée, et un bar caché, Irma’s (fabriqué a partir d’'un tronc

d’arbre récupéré aprés le passage dévastateur de I'ouragan Irma en 2017) s’anime a la tombée de la nuit et
devient un repéres de beautiful people .

Sur la plage privée de I'établissement, qui ne manque pas de charme, c’est une toute autre ambiance.
L'eau turquoise et le bruit des vagues accompagnent les clients du matin au soir. lls pourront trouver refuge
sous les parasols et lits XXL installés face a I'océan ou tester leurs limites grace aux activités nautiques
proposées par un partenaire de I'hotel.

Equipements cinq étoiles

Temps fort de ce début d’année 2019, I'inauguration de la E-WOW Penthouse Suite, qui surplombe la plage,
au dernier étage de I'hotel de renom.

L'appartement de plus de 200 métres carrés comprend deux chambres, avec piscine privée, un rooftop XXL
et des équipements qui auront du mal a vous faire quitter votre “chambre”.

Un télescope pour les nuits étoilées, un piano, une collection de livres impressionnantes, et des baies vitrées
du sol au plafond, qui vous offrent une vue unique sur les plages animées de la ville.

Le luxe a l'infini, qui se retrouve dans les 393 chambres de I'établissement.
Lit trés confortable installé face a la mer, baignoire avec vue, la rénovation totale de I'hétel, qui s’opére encore

cette année, saura finir d’'upgrader le W South Beach, qui offre, depuis la plupart des chambres, une vue
inoubliable sur soleil levant, prémices des matinées calmes au bord de I'océan.
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Si la nourriture du Dutch est excellente, notamment pour le petit-déjeuner, le service est sans fausse note.

De la conciergerie a I'accueil, en passant pas le personnel du restaurant, qui se souvient de vos habitudes
matinales, le staff de I'hbtel assure certainement un service mémorable.

Le W South Beach : Un Hétel Arty

Autre particularité de I'établissement ? Un partenariat étroit avec le musée d’art contemporain BASS, situé
a quelques metres.

Les clients de I'’hotel pourront bénéficier d’'un accés privilégié et profiter des événements qui rythment la vie
artistique (stages, conférences etc...).

Un lien étroit qui se remarque dés I'arrivée, puisque les parties communes du W South Beach accueillent
quelques unes des plus belles oeuvres d’'artistes comme Jean-Michel Basquiat ou encore Andy Warhol.
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You + Le ME Miami : Luxe, Design, Scéne Foodie Et Vues
Spectaculaires

Co-fondatrice de , blog spécialisé en hétellerie et voyage de luxe.

Soleil et plage : check . Nightlife : triple check . Art, musique et design ? De quoi faire toute I’année.

Miami rayonne, que I'on y vienne en séjour farniente ou pour vadrouiller en Floride, des Everglades aux
fabuleuses iles Keys .

Rien de moins étonnant donc que d’y trouver une scéne hbteliére riche et diversifiée — on sera un peu plus
surpris, la premiére fois, par les pool parties délirantes qui y sont organisées .

Les amateurs d’art, d’'opéra, de design et d’explorations culinaires trouveront leur bonheur dans 'ambiance
downtown qui compléte agréablement le bord de mer, au pied des musées les plus audacieux de la ville et
a quelques minutes en Uber du temple du street-art qu’est Wynwood . C’est la qu’est installé le ME Miami
by Melia , 'un des meilleurs hétels 5 étoiles de la ville.
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Un pied-a-terre haut de gamme pour explorer la ville

Arrivée de nuit et en un éclair (a peine 30 minutes depuis I'aéroport de Miami), la 1ére chose que j'ai faite en
entrant dans ma suite, un grand espace design ouvert sur Biscayne Bay et prolongé par ma terrasse
privée , a été de lancer Will Smith sur mon compte Spotify .

“Welcome to Miami, bienvenido a Miami...”

Le ME Miami dégage cette vibration propre a la ville la plus hype de Floride. |l s’adresse notamment a celles
et ceux qui savent que séjourner a Miami Beach méme n’est pas forcément la bonne option : restaurants et
boutiques pointues, quartiers montants, vues a couper le souffle sur la baie : tout ¢a se joue du c6té downtown
de la ville ! La plage vous manque ? Quelques minutes en Lyft ou en Uber et vous voici a South Beach.
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Welcome to Miami donc, avec vues spectaculaires et voisinage immédiat du Perez Art Museum , de I
American Airlines Arena , du Frost Museum of Science ou encore du Adrienne Arsht Center for the
Performing Arts , le plus grand centre culturel de Floride . Les Wynwood Walls ainsi que le Miami Design
District sont accessibles en quelques minutes... méme si avec ses deux piscines dont une a débordement,

sa salle de sport sur-équipée et des lits douillets XXL que I'on a du mal a quitter, le ME Miami est
déja une destination en soi .
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CVLTVRA, le nouveau restaurant du Chef étoilé Sebastian La Rocca
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Le Chef argentin étoilé Michelin Sebastian La Rocca apporte son savoir-faire au ME Miami pour
'ouverture de sa premiére eatery aux Etats-Unis, CVLTVRA , “Cocina de Mercado” , avec une trentaine
de plats congus pour étre partagés. Il a entre autres travaillé aux cotés de Jamie Oliver a Londres, au Four
Seasons Papagayo au Costa Rica ainsi qu’en Argentine. C’est le Chef exécutif Fabian Di Paolo , qui
a notamment évolué auprés de Jean-Georges Vongerichten au W Hotel Washington, qui prend la téte des
cuisines.

De quoi s’offrir un diner pointu et convivial aprés un cocktail sur le rooftop bar de I’hétel ! Une adresse
idéale pendant le prochain Art Basel ...
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Oh, et ne manquez pas de rejoindre le programme de fidélit¢é MéliaRewards par la méme occasion : les
offres ne manquent pas et les points et avantages s’accumulent trés, trés vite .

ME Miami by Melia (Melia Hotels International)
1100 Biscayne Blvd Miami, FL 33132 Miami

Site Web
© ME Miami
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Visiter les Everglades depuis Miami : billets, tarifs, horaires

Réservez votre visite des Everglades depuis Miami a partir de 21,58€ Voir les offres

Vous partez en Floride, prés de Miami ? N’hésitez plus et partez découvrir le parc national des_Everglades,
une attraction incontournable de la région !

Le parc national des Everglades est situé en Floride, au sud-est des Etats-Unis, non loin de la ville de Miami.
Ce parc marécageux est considéré comme le plus grand espace naturel subtropical d’Amérique du Nord.
Visiter les_Everglades depuis Miami, c’est entrer dans un parc national qui fut créé pour protéger un biotope
fragile abritant une quarantaine d’espéces menacées : la panthéere de Floride, le lamantin des Caraibes ou
encore le célébre crocodile américain en font partie et doivent leur salut & I'exceptionnelle protection dont
jouit le parc.

Cet écosysteme de mangrove fait aussi office de réserve pour plusieurs centaines d’espéces d’oiseaux,
de mammiferes, reptiles et de poissons, et est alimenté par la riviere Kissimmee et le lac Okeechobee :

Tous droits réservés a I'éditeur MIAMI 326496497


http://generationvoyage.fr
https://generationvoyage.fr/visiter-everglades-miami/
https://doyoogo.fr/etats-unis/miami_c/everglades_v?affi_id=GenVoy

Date : 22/03/2019
Heure : 17:11:03
Journaliste : Aurélien Nille

generationvoyage.fr
Pays : France
Dynamisme : 0

Page 2/6

Visualiser l'article

aujourd’hui, la sauvegarde de cet incroyable parc naturel est un enjeu de chaque instant afin de lui éviter une
urbanisation qui lui serait fatale.

Pour vous aider a visiter les_Everglades depuis Miami, nous avons listé toutes les informations essentielles
dont vous pourriez avoir besoin : histoire du lieu, bien sr, mais aussi attractions incontournables, plan d’acces,
horaires et tarifs de ce site fabuleux.

Préts ? Suivez-nous, c’est par ici !

Histoire des Everglades

C’est en 1923 que commence I'histoire du parc national des Everglades : suite a une proposition, I'Etat de
Floride créa la commission du parc national des Everglades en 1928 afin d’évaluer les risques et les avantages
a protéger cette zone marécageuse, et surtout de collecter des fonds permettant I'achat de surfaces terrestres
additionnelles. Malheureusement, cette recherche fut entreprise au moment méme ou la Grande Dépression
fragilisa les finances d’'une Amérique devenue économiquement moribonde, ce qui n’aida pas a la création du
projet | Finalement, le parc fut congu et inauguré par le président Harry Truman au cours de I'année 1947 ;
puis, la méme année, de violentes tempétes tropicales frappérent la Floride et cet événement fortuit incita a
la construction de plusieurs milliers de kilométres de canaux afin de rejeter 'eau vers I'océan.
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Au fil des années, d’autres régions adjacentes vinrent s’ajouter au parc national, ce qui permit d’en assurer
la protection et, finalement, d’accélérer la reconnaissance de la zone en réserve de biosphére internationale,
en 1976, puis de déclarer la quasi-totalité du parc en zone de naturalité, deux ans plus tard.

Enfin, ce dernier fut classé au patrimoine mondial de TUNESCO le 24 octobre 1979 et reconnu comme
Zone Humide d’'Importance Internationale douze ans plus tard. Comme nous allons le découvrir, il y a de
nombreuses raisons a cela : et en tout premier lieu, la faune exceptionnelle qui se niche dans cette contrée

marécageuse et, au premier abord, parfaitement inhospitaliére. Si vous souhaitez visiter les Everglades depuis
Miami, suivez le guide !

Que voir et faire dans les Everglades ?

Une fois sur place, on peut visiter les Everglades et ses 611 000 hectares a pied, en kayak ou en vélo ;
rassurons immédiatement le visiteur potentiel, les chemins sont balisés et les zones dangereuses (ou il est
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possible de se perdre ou de croiser la route d’'animaux pouvant vous confondre avec leur repas, par exemple)
le sont tout autant, ce qui rend la visite du parc slre et agréable, méme seul.

De nombreux guides -et des rangers, les gardiens du parc- vous attendent dans les offices de tourisme
jalonnant les parcours les plus fréquentés, mais vous pouvez aussi visiter les Everglades depuis Miami sur
certaines portions, seul. Vous pourrez profiter de la grande variété de paysages en traversant une pinede
grandiose, apercevoir les fameux « hammocks », ces zone de terre ferme -les seules du parc, d’ailleurs-, puis
une mangrove et des prairies humides jusqu’a un splendide estuaire marin... le tout, en une journée a vélo
en empruntant les pittoresques pontons de bois enjambant les marécages !

Bien qu’il n’y ait pas d’hbtel dans le parc, il est possible de trouver un camping ou de loger dans une auberge
de jeunesse, et de se restaurer dans un des restaurants ou stand de fruits et [égumes frais qui jalonnent votre
parcours. Bien sar, zone touristique oblige, vous pourrez trouver des souvenirs pour gater vos proches dans
une des nombreuses boutiques que compte I'endroit.

Visiter les Everglades depuis Miami, c’'est faire la connaissance de nombreux étres vivants : outre
I'exceptionnelle flore marécageuse, qui a su s’adapter a cet environnement extrémement humide, on
compte plusieurs centaines d’animaux endémiques, comme le crocodile américain -a ne pas confondre avec
I'alligator-, le lynx, les vautours, la panthére de Floride dont il subsiste moins de cent spécimens... mais aussi
d’autres animaux qui n’ont, normalement, rien a faire ici, comme le splendide python birman, introduit par
accident et qui s’est reproduit sans probléme puisque ne trouvant aucun prédateur susceptible de le dévorer :
ils sont capables de se battre avec des alligators et atteignent parfois 6 métres !

Une légende tenace, véhiculée par des séries TV policiéres, attribue au Everglades la présence
d’hydroglisseurs, ces fameux « airboats » a hélice qui glissent sur I'eau ; en fait, ils sont rigoureusement
interdits dans les limites du parc national, mais vous pourrez toutefois en prendre un -et apercevoir des
alligators- dans la zone nord qui borde le parc national !

Comment visiter les Everglades depuis Miami ?
visuel indisponible

Visiter les Everglades depuis Miami est simple : ce dernier compte 3 entrées dont la principale et la plus
touristique est I'entrée Nord-Est, la plus proche de cette ville. Surnommée donc Shark Valley Visitor Center,
elle se situe au 36000 SW 8th Street. Miami, FL 33194 .

En voiture, il vous faudra emprunter la Florida Turnpike et prendre la sortie 25A ; comptez un peu moins
d’'une heure de route pour accéder au parc depuis le centre-ville de Miami. Bien sdr, il vous est possible de
louer un véhicule, le site comprenant de gigantesques parkings afin d’accueillir les visiteurs lors de la haute-
saison.

Il faut aussi noter que de nombreuses excursions sont organisées par les tour-opérateurs et comprennent un
trajet en bus de votre hétel jusqu’au site ; parfait pour visiter les Everglades depuis Miami sans se prendre
la téte.

Horaires & Tarifs du site des Everglades
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Le parc naturel des Everglades est ouvert 24h/24, mais son acces est limité entre 8h30 et 18h00 , heures
d’ouverture de la billetterie. Le colt du billet d’entrée est en principe inclus, ainsi que d’autres prestations, lors
d’une visite en bus, et cela dépend donc de I'agence de voyage gérant votre séjour ; mais si vous y allez en
voiture, le prix s’éléve a 25 dollars par véhicule , ou 8 dollars par personne a pied ou en vélo — I'entrée,
bon a savoir, étant gratuite pour les moins de 16 ans .

On peut aussi visiter les Everglades depuis Miami gratuitement par I'entrée Gulf Coast Visitor Center, mais
celle-ci se trouve de I'autre cbté de la Floride, a Everglade City ! Nous vous conseillons, en tout cas, de visiter
les Everglades depuis Miami lors de la haute saison : entre décembre et mars, car les températures y sont
bien plus douces et les moustiques, bien moins nombreux !

QUESTIONS FREQUENTES Pouvons-nous nous restaurer dans I'enceinte du Parc national des Everglades ?
Si vous venez visiter les Everglades sachez que le parc propose un nombre limité de collations et de
boissons (vendues a la librairie du centre d’accueil Ernest F. Coe, a la librairie du centre d’accueil Royal Palm,
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au magasin Flamingo Marina et au magasin Gulf Coast Visitor Center). Le parc abrite également le café
Buttonwood situé a Flamingo, qui est ouvert du 15 novembre au 15 avril.

Il est toutefois recommandé a tous les visiteurs d’apporter leur propre nourriture et leurs boissons s’ils viennent
visiter les Everglades.

Pouvons-nous pécher a l'intérieur du Parc des Everglades ?
Oui, la péche est autorisée dans le parc. Un permis de péche en Floride est requis, sauf si vous avez moins
de 16 ans ou si vous étes un résident de Floride agé de plus de 65 ans.

Pouvons-nous venir avec notre chien ?
Oui, mais attention a lui car votre chien peut vite se transformer en proie facile ! Les chiens ne sont tout de
fois pas admis sur les sentiers ni dans les zones de nature sauvage.

Combien de temps dois-je prévoir pour visiter les Everglades depuis Miami ?

Il vous faudra au moins une demie journée pour visiter les Everglades depuis Miami. Une journée entiére
reste quand méme le plus envisageable si vous voulez profiter au mieux du site !

Les personnes a mobilité réduite peuvent-elle venir visiter les Everglades depuis Miami ?

Le Parc National des Everglades s’efforce de le rendre de plus en plus accessible chaque jour. Les personnes
a mobilité réduite pourront profiter d’'une bonne partie du site !

Un témoignage, un commentaire ? E