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March 2019 
 

Dear Reader,  
 
It is our pleasure to present to you the GMCVB’s Communications clipping report for the month 
of March 2019. Within these pages you will be given a firsthand look at the results garnered 
by the efforts of the Communications Team at The Greater Miami Convention & Visitors 
Bureau.  
 
The Communications Activity report is constructed of four sections:   
 
 Key Performance Indicators: Illustrates the circulation, media impressions, 

advertising equivalency, and social media mentions for Greater Miami and The 
Beaches. These results are presented both as year-to-date and monthly figures.  
 

 Activity Summary Report:  This section provides you an in-depth view at the 
activities for the month, from promotions to media visits, familiarization tours (FAM’s), 
and press missions.   
 

 Press Tour Itineraries:   We bring destination pitches to life by hosting international 
and domestic press on FAM tours.  Here you can see the media activities that were 
developed by the press team and suited specifically for themed FAMs.  
 

 Clippings: The results of the media team’s efforts are captured in this section where 
you will find the all the press clippings resulting worldwide for the given month.  
Clippings are listed in order by the following markets:  USA and Canada, Germany, 
United Kingdom, Italy, France, Scandinavia, Spain, Argentina, Brazil, and Colombia. 

 
It is an absolute privilege promoting Greater Miami and The Beaches to the world through our 
domestic and international public relations efforts.  If you have any questions about this report 
please feel free to reach the Communications Team directly at 305.539.3084. 
 
Sincerely, 

              
 William D. Talbert, III, CDME    Jennifer Diaz     
 President & CEO     VP of Communications  

 



Note: The Key Performance Indicators (KPI) section provides you with a snapshot view of the results 

garnered by the efforts of the communications department during the month of March 2019.  

 

 

 

 

Key Performance Indicators 

 

                                                     March 2019      Year to Date 

Overall Total Circulation:  194,774,619    1,269,948,801 

Overall Total Media Impressions: 486,936,548                    3,174,871,002                   

Overall Total Ad Equivalency:              $2,136,487    $19,939,886    

General Circulation:   194,413,060    1,268,480,704 

General Media Impressions:  486,032,650    3,171,201,760 

General Ad Equivalency:  $2,081,094    $19,863,229 

MICE Circulation:   361,559    1,468,097 

MICE Media Impressions:  903,898    3,670,242 

MICE Ad Equivalency:   $55,393    $76,657 

Number of FAMS:   0     14                       

Number of Media Visits:  12     134        

Number of Media Missions:  3     7 

Number of Promotions:  0     5 

YTD ROI:    $47 

 

 



 
NOTE: This section contains descriptions of all activities involving the media relations & promotions team throughout the month.  

  

 
MEDIA RELATIONS DIVISION 

Activity Summary Report 
March 2019 

 
SPECIAL PROJECTS:   
 
 
Local Media/Community Relations Activity 
 

 DOWNTOWN MIAMI TOURISM REPORT QUOTE (U.S./Local Media) March, 2019:  

GMCVB Communications Team provided a quote on behalf of GMCVB President & CEO, William 

D. Talbert, III, CDME, for a Downtown Miami Tourism report being produced by the Downtown 

Development Authority, that looks at the state of Downtown Miami’s hotel landscape, the past five 

years of hospitality investment, what’s driving our growth in overnight stays, and the pipeline for future 

development. 
 

 COMMUNICATIONS TEAM DEVELOPS COMMUNICATION STRATEGY TO 

PROMOTE FOCUS GROUP AND TOWN HALLS IN SUPPORT OF ‘DESTINATION 

MIAMI” STRATEGIC PLAN RESEARCH (U.S./Local Media) March, 2019:  GMCVB 

Communications Team created a press release announcement and assisted in the process of promotion 

a series of town hall meetings which will be held throughout the destination throughout the month to 

assist in the development of a strategic roadmap for Miami and Beaches’ tourism industry for the next 

5 years.  The Team assisted InterVISTAS which was hired to organize focus groups and town hall 

meetings throughout the destination during the fact-gathering phase of the program.  The Team is 

developing a dedicated communication strategy aimed at the local community.  The community 

engagement during the strategic planning process is key and the GMCVB is taking a leadership role in 

managing the number one industry in the community. “Findings” and final results at the conclusion 

of this process will serve as communication pieces for the local market (media and stakeholder 

audience). This program will be branded “Destination Miami” and there will be a dedicated website/ 

clearinghouse www.destinationmiami.org. 
 
MISSIONS/TRADE SHOWS: 
 
Europe 
 

 INTERNATIONAL MEDIA MARKETPLACE (IMM) IN BERLIN 2019 (Germany) March 5, 

2019: GMCVB Communications Team exhibited at the International Media Marketplace (IMM) in 

Berlin on March 5, 2019. The Communications team and an in-market representative met with over 

24 journalists throughout the day. International Media Marketplace (IMM) is a single-day media 

networking and relationship-building opportunity for travel and tourism brands. 
 

 ITB BERLIN 2019 (Germany) March 6-10, 2019: GMCVB Communications Team joined the Travel 

Industry Sales Team at the 2019 ITB Travel Trade and Consumer Show in Berlin, March 6-10, 2019. 

The Communications Team had several press appointments at the trade show to promote the 

destination in Germany. ITB is the leading trade show for the international travel industry. The 



Communications team also participated in Brand USA’s media reception on March 9, 2019 and met 

with several journalists. 
 

 EUROPEAN ROADHSOW 2019 (Italy & France) March 11-14, 2019: GMCVB Communications 

Team traveled to France and Italy immediately following ITB in Berlin, to meet with GMCVB PR 

agencies and attend desk side meetings with key media in Paris and Milan to further promote the 

destination. 
 
MEDIA VISITS:  
 
US/Canada 
 

 ENTERTAINMENT WRITERS COVERING MIAMI FILM FESTIVAL (U.S./Canada) 

March 1-10, 2019: GMCVB Communications Team partnered with the Miami Film Festival to host 

journalists covering the festival for the following publications: The Hollywood Reporter, Variety, Remezcla 

and Screen Anarchy.  

 

 HERE MAGAZINE (U.S./Canada) March The GMCVB Communications Team is hosting the 

Editorial Director for HERE Magazine - Away Travel's quarterly magazine, March 8-10. The GMCVB 

is coordinating her visit to Miami to do research for a feature story about creatives working across 

industries who are having an impact on Miami's local culture (Circulation: 50K).  

 

 HELLO BEAUTIFUL (U.S./Canada) March 9-11, 2019:  GMCVB Communications Team 

partnered with the organizers of the Jazz in the Gardens musical event hosting an influencer from 

Hello Beautiful (UVPM: 1,225,820) – a site targeting millennial African American women, who covered 

the destination and the event. 

 

 BELLA NYC MAGAZINE (U.S./Canada) March 9-11, 2019:  GMCVB Communications Team 

partnered with the organizers of the Jazz in the Gardens musical event hosting a journalist from Bella 

NYC Magazine (UVPM (10,693), which targets influential women in New York, who covered the 

destination and the event. 

 

 WOMEN’S HEALTH (U.S./Canada) March 14-16, 2019: GMCVB Communications Team assisted 

Kristine Thomason, fitness and wellness editor for Women’s Health (www.womenshealthmag.com).  Her visit 

coincided with GMCVB’s Health & Wellness Months and during her stay she experienced various 

fitness/wellness activities throughout the destination to tie into her coverage of the program and Miami 

as a great destination for visitors interested in health and wellness. 

 

 ARCHITECTURAL DIGEST (U.S./Canada) March 31 – April 2, 2019:  GMCVB Communications 

Team hosted freelancer Charu Suri, who in addition to being a writer, is a traveling musician and was 

in Miami to perform. The New York Times has interested in a “Personal Journeys” piece about her 

http://www.womenshealthmag.com/


experience as a traveling musician and she has secured a commission from Architectural Digest to do a 

design guide (Readership:  5 million). 

 

 DINEANDFASH.COM (U.S./Canada) March 27-April 1, 2019:  GMCVB Communications Team 

assisted blogger Krystle Ng-A-Mann of DineandFash.com visiting Miami to gain content for her blog 

and Instagram handle. Following her visit, Krystle plans to post a blog story about Miami Music Week 

and a second story that will be a Miami travel guide. Coverage is expected to run before May 2019 

(Instagram - @DineandFash, 28.5K followers/Blog: UVPM: 5,000). 

 

 365 ATLANTA TRAVELER (U.S./Canada) March 25-29, 2019:  GMCVB Communications Team 

assisted Lesli Peterson, a blogger from 365 Atlanta Traveler, a travel site dedicated to helping those in 

the Southeast find the best places to travel. The site which is 6 years old, and exclusively about travel, 

is run by the entire family (including 2 boys, 10 & 6).  The family did a 2-week Florida road trip which 

included a visit to Miami (UMV: 450K).  They also have a combined social media following of about 

100K.  

 
Latin America  
 

 @Mundography (Argentina) March 30-April 7, 2019: GMCVB Communications team hosted one  

travel influencer from @Mundography as well as the photographer. While in Miami the influencer 

explored the destination’s attractions, dining, festivals and events. Mundography is a travel driven 

instagram page focusing on the millennial target audience. She is also a contributor to the travel 

magazine, Lonely Planet and Radio Vorterix.  
 
Europe 

 

 VIP INTERNATIONAL TRAVELLER (Germany) March 1-3, 2019: GMCVB Communications 

team assisted Michaela & Albert Scholl from luxury travel magazine VIP International Traveller in 

Miami March 1-3, 2019 with itinerary support concentrating on culinary and skyline/important 

landmark sightings. 

 

 NATIONAL GEOGRAPHIC TRAVELLER (UK) March 7-11, 2019:  GMCVB Communications 

Team assisted National Geographic Traveller editor Pat Riddell in Miami March 7-11, 2019 writing a 

6-7page feature on Miami’s neighborhoods for the title’s annual luxury edition which will appear in 

both print and online. National Geographic Traveller (UK) is one of the most iconic travel publications 

in the world, known for its work in award-winning journalism, expeditions, science and education. The 

10-issue-a-year magazine has successfully established itself as one of the UK’s leading consumer travel 

publications, having achieved a number of accolades. Natgeotraveller.co.uk is also one of the UK’s 

leading travel websites, receiving more than one-and-a-half million page views a year. The annual luxury 

edition stays on sale over two months throughout June and July 2019.  It has a circulation of 58,242. 
 

Emerging Markets 
 

 DX CHANNEL (Shangai, China) March 8-11, 2019: GMCVB Communications hosted  a small crew 

from DX Channel,  a Chinese Vlog, in town to capture destination footage for their millennial-targeted 



Vlog with over 18k followers on Weibo and 1.5M on WeChat. The crew will produce two videos to 

be posted on both of their channels.  
 
 



 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Note: The Cross Market Press Tour itineraries are crafted by the media directors/managers of the 
Communications department of the Greater Miami Convention & Visitors Bureau. These itineraries are 
created to fit a particular theme that was determined through a planning process at the beginning of the 
fiscal year. The inclusion of participating Partners is determined on several factors such as availability, 
specific journalist requests, partner participation, as well as a rotation of the destination. If you have any 
questions or would like to inquire on participation for a future FAM please feel free to reach out to our 
Media Relations department at 305.539.3084. 

 

 



 

Emergency Contacts: 

GMCVB Rep, cell:  

 

 

Wenxin (Lucia) Shen 
DX Channel, China 
March 8-12, 2019 

 

Itinerary: 

 
Twitter / Instagram @MiamiandBeaches 

Facebook @VisitMiami 

 You Tube  / Pinterest  / Flickr  / Google @MiamiandtheBeaches 

Linkedin @GreaterMiamiConvention&VisitorsBureau  

#FoundInMiami 

 
Emergency Contacts: 

Stephanie Figueroa – Media Relations Manager– Office (305)539-3084, E: Stephanie@gmcvb.com  

 

Friday, March 8th  
 

Check in to DoubleTree by Hilton Grand Hotel Biscayne Bay 

Contact: Marijohn Kirsch, Senior Manager, Destination Marketing - Cell: 305-298-9335, Email: 

Marijohn.kirsch@hilton.com On-Site Contact: Laura Delgado – Cell: 786-877-9499, Email: 

Laura.Delgado2@Hilton.com 

 

The waterfront condominium hotel is perfectly located in heart of downtown Miami and is the perfect 

place to stay and explore Miami’s best attractions including South Beach, the Frost Museum of 

Science and the unique arts and culture scene of Wynwood Arts District just to name a few. The hotel 

offers beautiful water views overlooking Biscayne Bay, a sparkling outdoor pool, full-service spa, four 

delicious dining experiences and a choice of standard room or one to four bedroom condos with full 

size kitchens. 

 

Confirmation # King Room: 52861103 

Confirmation # Double Bed: 52858778 

 

 

 

 

 

 

https://twitter.com/MiamiandBeaches
https://www.instagram.com/MiamiandBeaches/
https://www.facebook.com/visitmiami
https://www.youtube.com/user/Miamiandthebeaches
https://www.pinterest.com/miamiandbeaches
https://www.flickr.com/photos/miamiandbeaches
https://plus.google.com/+Miamiandbeaches
https://www.linkedin.com/company/greatermiamiconvention&visitorsbureau
mailto:Stephanie@gmcvb.com
mailto:Marijohn.kirsch@hilton.com
mailto:Laura.Delgado2@Hilton.com


 

Emergency Contacts: 

GMCVB Rep, cell:  

 

 

Saturday, March 9th  
 

Complimentary breakfast provided by hotel (the hotel will provide vouchers good for two locations 

on first floor of the hotel – Los Guachitos Steakhouse or 8 ½ Caffee & Bottega Italian) 

 

8:30am  

Meet Laura Delgado in hotel lobby for  quick tour of property 
 

10:30am 

Meet Pedro from Miami’s Best Graffitti Guide – 24th Street & N. Miami Avenue 
 
 

Free time for Walking around Wynwood and capturing B roll 

818 NW 23rd St, Miami, FL  

 

The Wynwood Marketplace is a weekly event where hundreds of vendors gather together in 

Miami’s coolest neighborhood to offer a unique selection of art, food, fashion, music and so 

much more! Not to mention, our professional mixologists will keep you cool as they keep the 

vibe going all night long. 

 

12pm 

Lunch @ Brickell City Centre (La Centrale Food Hall) and B roll of Brickell/Downtown Miami 

La Centrale at Brickell City Centre, Pizza E Pasta – Reservation under Stephanie Figueroa 

601 South Miami Ave, Miami FL 33131, Contacts: Regina Lacayo, Tel: (305) 608-9964 

Email: rlacayo@swireprops.com, www.lacentralemiami.com  

 

La Centrale is a gastronomic emporium of Italian-inspired restaurants, bars, caffés, 

markets, plus a wine shop and cooking studio and Miami’s first-ever Italian food hall 

conceptualized by notable NYC restauranteur Jacopo Giustiniani (SA Hospitality Group, 

Felice Wine Bars) with retail and food hall expert Matthias Kiehm (Harrods, Four Seasons 

Paris), La Centrale introduces 14 different and truly authentic, Italian-inspired dining 

experiences spanning three stories and 40,000 square feet as the anchor tenant of 

Brickell City Centre.  

 

 

mailto:rlacayo@swireprops.com
http://www.lacentralemiami.com/


 

Emergency Contacts: 

GMCVB Rep, cell:  

 

2:30pm – Tickets in press bag 

Philipp and Patricia Frost Museum of Science (Frost Science) – Great location for 

capturing B roll of Downtown Miami/ Port Miami / Skyline – Tickets in press bag 

1101 Biscayne Boulevard, Miami, FL 33132, Tel; 305-434-9600 

Contact:  Sierra Sarkis - Marketing & PR Coordinator, Tel; 305-434-9565, Cell: 651-226-

6413, E: ssarkis@frostscience.org and Joseph A. Quiñones - Marketing Manager, Tel: 

305.646.4248, Cell: 305.978.6695, E: jquinones@frostscience.org, PR Contact:  Ashley 

Jimenez-Gonzalez/VP Carma Connected, Tel; 305.438.9200, Cell; 305.588.9181, E: 

ashley@carmaconnected.com,  www.miamisci.org     

 

The Phillip and Patricia Frost Museum of Science is a leading science museum 

dedicated to sharing the power of science, sparking wonder and investigation, and 

fueling innovation for the future. Located in Downtown Miami’s waterfront Museum 

Park, Frost Science is divided into four buildings: the Frost Planetarium, Aquarium, and 

North and West Wings. Here, guests can learn about the core science behind living 

systems, the solar system and known universe, the physics of flight, light and lasers, the 

biology of the human body and mind, and much more. Guests can explore the world of 

science, technology, engineering and math (STEM) in an experiential setting with 

interactive exhibitions and unique shows. Frost Science is also dedicated to education, 

earning national awards for its summer camps and after-school programs. 

 

Frost Science inspires and connects people of all ages and backgrounds to enjoy 

science and technology, and to better understand ourselves and our world. 

 

5:00pm - MUST ARRIVE 30 MINUTES PRIOR TO TOUR TIME 

Thriller Miami Speedboat Tour at Bayside Marketplace – Great for b-roll and Miami 

scenescapes 

401 Biscayne Boulevard  Miami, FL 33132, Tel: (305) 371-3278, Contact:  Ana Breuer - 

Sales & Marketing Manager, Tel; (786) 477- 4988, E: abreuer@thrillermiami.com, 

www.thrillermiami.com     

 

The Thriller Miami Speedboat Tour departs from Bayside Marketplace in Downtown 

Miami, Florida. The tour provides the ultimate sightseeing experience in true "Miami Vice 

Style". See the Mansions of the Rich & Famous on Star Island, Fisher Island, Miami Beach 

and see the Art Deco district of South Beach from Thriller's unique perspective in the 

mailto:ssarkis@frostscience.org
mailto:ashley@carmaconnected.com
http://www.miamisci.org/
mailto:abreuer@thrillermiami.com
http://www.thrillermiami.com/


 

Emergency Contacts: 

GMCVB Rep, cell:  

 

Atlantic Ocean. We are the only tour boat that can give you an off-shore experience, 

covering three times the area as compared to other tour vessels.   

*Please ensure you arrive 30 min prior to tour time. 

 

RETURN TO HOTEL TO FRESHEN UP 
 

8:00pm 

Dinner at La Mar by Gaston Acurio at the Mandarin Oriental – Reservation under “Lucia Shen” 

– Meal is comp’d but group is responsible for gratuity 

500 Brickell Key Drive, Miami, Florida 33131, t; (305) 913 8358, Contacts:  Oriane Lluch - 

Director of Marketing Communications, Tel; (305) 913 3834, E: olluch@mohg.com and 

Sharazade Kirton - Digital Marketing Manager, Tel; (305) 913 8387, E: skirton@mohg.com, 

www.mandarinoriental.com 

 

Opened in Spring 2014, La Mar by Gastón Acurio features the acclaimed Peruvian cuisine of 

celebrity chef Gastón Acurio in a high-energy setting with dramatic water views of Biscayne 

Bay and the Miami skyline. Diners are invited to explore the authentic and diverse flavors of 

Peruvian gastronomy, ranging from upscale novo-Andean fare to Asian-Peruvian fusion and 

traditional seafood cebiche. A contemporary design by Arquitectonica and interiors by 

Nathan/Pereira Arquitectura offer a mix of indoor and outdoor seating with three lively bars 

providing distinctive culinary experiences and a personal look into the creation of signature 

cebiches, freshly grilled anticuchos and specialty cocktails. 
 

 

Sunday, March 10th  
 

Complimentary breakfast provided by hotel (the hotel will provide vouchers good for two locations 

on first floor of the hotel – Los Guachitos Steakhouse or 8 ½ Caffee & Bottega Italian) 

 

 

Filming day with Pedro Ramos of Miami’s Best Graffiti Guide 

Pedro AMOS Rodriguez, Cell; (786) 282-2951, E: pedro@miamisbestgraffitiguide.com, 

www.MiamisBestGraffitiGuide.com  

 

9:00am 

Meet Pedro at Upper Buena Vista - 184 NE 50th Terrace, Miami, FL 33137 

mailto:pedro@miamisbestgraffitiguide.com
http://www.miamisbestgraffitiguide.com/


 

Emergency Contacts: 

GMCVB Rep, cell:  

 

  

Come learn how Wynwood has, and continues to transform Miami’s urban landscape into 

the new graffiti mecca of the world. Explore the world’s greatest outdoor art museum and 

find out where some of the best murals are hiding. Learn about the artists: where they’re 

from, what they do and how they do it by someone who is passionate and experienced in 

graffiti’s ongoing global movement. Unlike other tours in Wynwood, this neighborhood fixture 

is all year long, passionately lead by a local artist with a working knowledge of street art and 

will explore some of the most influential pieces in the neighborhood, as well as hidden gems 

that will soon change with the pending gentrification, while learning a bit of Miami’s vibrant 

graffiti history. 

 

Monday, March 11th  
 

Complimentary breakfast provided by hotel (the hotel will provide vouchers good for two locations 

on first floor of the hotel – Los Guachitos Steakhouse or 8 ½ Caffee & Bottega Italian) 

 

 

9:30am  

The Miami Design District (DACRA) & Museum Garage Walking Tour  

3841 N.E. 2nd Avenue, Miami, Fl 33137, Tel; (305) 722-7100, Contact:  Maria Ruiz – Director 

of Community Relations, DACRA, 3841 N.E. 2nd Avenue, Suite 400, Miami, FL 33137, Tel; 

305.531.8700, Direct; (305) 573-8116, Cell: (305) 975-8635, E: maria@dacra.com, 

www.dacra.com  

 

**Meet Maria Ruiz at the DACRA offices 

 

The Miami Design District is a neighborhood dedicated to innovative fashion, design, 

architecture and dining experiences. Dacra has transformed this once-abandoned 

area of Miami into a community dedicated to art and design. Today, the Miami Design 

District is home to art galleries, design showrooms, artist lofts, design and architecture 

firms, media companies, luxury retail, restaurants and urban residences, as well as 

internationally renowned cultural events. Neighborhood tenants include Cartier, Celine, 

Christian Louboutin, Design Within Reach, Hermes, Locust Projects, Louis Vuitton, 

Luminaire, Prada, Maison Martin Margiela, Marni, Vitra, and the De La Cruz Collection to 

name a few. 

 

mailto:maria@dacra.com
http://www.dacra.com/


 

Emergency Contacts: 

GMCVB Rep, cell:  

 

Along with its partners L Real Estate, Dacra is in the midst of implementing multimillion 

dollar expansion of the District, which will bring a boutique hotel to the neighborhood 

and dramatically increase the District's retail, commercial and art exhibition space. 

 

 

12:00pm 

Lunch at SUGARCANE Raw Bar Grill at the Shops at Midtown – Reservation under 

“Wenxin Lucia Shen” – Meal is comp’d but group is responsible for gratuity  

3250 N.E. 1st Avenue, Miami, 786-369-0353, PR Contact:  Marissa Finn - Marketing & PR 

Manager, Tel ;  212.604.0600 ext 015 , Cell ; 516.840.9788, 

www.sugarcanerawbargrill.com  

 

 At SUGARCANE raw bar grill, globally inspired small plates come from three kitchens – 

an open fire grill, raw bar and traditional kitchen – overseen by award-winning Chef 

Partner Timon Balloo. Inviting guests to “kick back, eat well and stay awhile,” we are on 

a quest to celebrate the simple pleasures in life – eating well and celebrating with 

friends – with a focus on the “shared experience.” Since digging its gastronomic roots 

into the Miami dining scene in 2010, SUGARCANE raw bar grill has become a favorite 

synonymous with casual cool and innovative cuisine. The restaurant has garnered 

widespread recognition, having received numerous awards including “Best New 

Restaurant” semi-finalist by the James Beard Foundation; “Best Restaurant” by Johnson 

& Wales; “Restaurant of the Year” by Eater; “Best New Restaurant” by Miami New Times; 

and two three-star reviews from the Miami Herald. 
 

 

3:00pm 

ARTECHOUSE – Tickets in press bag 

736 Collins Ave, Miami Beach, FL 33139, Contact: Josh Feldman, Tel: (703) 651-6249, Email: 

josh@artechouse.com 

www.artechouse.com 

 

 

With a mission to inspire, educate, and empower the creation of new, experiential and 

exploratory art form, ARTECHOUSE connects audience to the arts, and stimulates interest in 

the limitless possibilities of technology, science and creativity. 

http://www.sugarcanerawbargrill.com/
mailto:josh@artechouse.com
https://www.artechouse.com/


 

Emergency Contacts: 

GMCVB Rep, cell:  

 

XYZT 

Step into imaginary territory of lines, dots, and letters, and immerse into a virtual playground 

of four dimensions: X (horizontal), Y (vertical), Z (depth), and T (time).XYZT: Abstract 

Landscapes is a world-travelled installation by internationally acclaimed French 

contemporary digital artists and multimedia choreographers Adrien M & Claire B. The 

interactive show offers an exploratory physical experience through ten digital landscapes. 

Free time to explore South Beach & gather B roll – Suggestions: 

 Lincoln Road 

 South Pointe Pier  

 

Return to hotel to freshen up 

 
AT YOUR LEISURE - Dinner at Casablanca on the Bay (2nd Floor of the hotel)  

• The hotel will provide a voucher for 3 people with alcohol, tax and gratuity included. 

 

10:00/10:30pm 

Drinks & Dancing at Ball & Chain 

1513 SW 8th St, Miami, FL 33135, Tel; (305) 643-7820, PR Contact: Cheryl Kate Hohweiler - 

Principal Publicist, Tel: 732-642-1724, E: cheryl@trinitygrouppr.com, 

www.facebook.com/BallandChainMiami  

 

The Ball & Chain is a live music venue in Miami. Originally established in 1935, this historic 

venue boasted performances by legendary artists such as Billie Holiday and Count 

Basie. It reopened in 2014, continuing its legacy as a home to premier entertainment in 

the Magic City. 

 

Return to hotel for the night 

 

Tuesday, March 12th  
 

Complimentary breakfast provided by hotel (the hotel will provide vouchers good for two locations 

on first floor of the hotel – Los Guachitos Steakhouse or 8 ½ Caffee & Bottega Italian) 

 

DEPART 

 

### 

mailto:cheryl@trinitygrouppr.com
http://www.facebook.com/BallandChainMiami


Note: The following section contains a clip report spreadsheet with the quantitative results of the 

coverage secured by the Communications team for the month of March 2019. Following the clip 

report spreadsheet, you will find the clippings associated with the clip report, if you have any 

questions please feel free to reach out to us. 

 



Note: The following section contains a clip report spreadsheet with the quantitative results of the coverage secured by the Communications team for the month of March 2019. Following the clip report spreadsheet 

you will find the clippings associated with the clip report, if you have any questions please feel free to reach out to us.

PUBLICATION DATE AUTHOR'S NAME KEY MESSAGES
CIRCULATION/ 

VISITS PER DAY

AD EQUIV RESULT OF PUBLICATION TYPE

PAX NEWS 3/1/2019 MICHAEL PIHACH MEDIA MISSION 10,981 $20.64 PROACTIVE OUTREACH DIGITAL

TRAVEL PULSE 3/1/2019 JIM BYERS MEDIA MISSION 6,668 $12.54 PROACTIVE OUTREACH DIGITAL

WHERE TRAVELER MIAMI 3/1/2019 ERICA CORSANO HEALTH AND WELLNESS MONTHS 70,000 $1,360.00 DEEPSLEEP STUDIO PRINT

PURE WOW MIAMI 3/1/2019 CLARISSA BUCH HEALTH AND WELLNESS MONTHS 3,000,000 $2,240.00 DEEPSLEEP STUDIO DIGITAL

INSTAGRAM ALLISON RAMIREZ 3/2/2019 ALLISON RAMIREZ HEALTH AND WELLNESS MONTHS 7,380 N/A DEEPSLEEP STUDIO DIGITAL

INSTAGRAM CHAT CHOW TV 3/2/2019 GIOVANNY GUTIERREZ HEALTH AND WELLNESS MONTHS 50,900 N/A DEEPSLEEP STUDIO DIGITAL

EVENTFUL 3/2/2019 N/A HEALTH AND WELLNESS MONTHS 36,300 N/A DEEPSLEEP STUDIO DIGITAL

MIAMI.COM 3/2/2019 N/A HEALTH AND WELLNESS MONTHS 9,260,000 $200.00 DEEPSLEEP STUDIO DIGITAL

MIAMI NEW TIMES 3/2/2019 N/A HEALTH AND WELLNESS MONTHS 5,786,384 $500.00 DEEPSLEEP STUDIO DIGITAL

INSTAGRAM CHRISTIAN PORTILLA 3/2/2019 CHRISTIAN PORTILLA HEALTH AND WELLNESS MONTHS 2,435 N/A DEEPSLEEP STUDIO DIGITAL

TROPICULT 3/2/2019 N/A HEALTH AND WELLNESS MONTHS 5,710 N/A DEEPSLEEP STUDIO DIGITAL

UNATION 3/2/2019 N/A HEALTH AND WELLNESS MONTHS 81,600 N/A DEEPSLEEP STUDIO DIGITAL

THE NEW YORK TIMES 3/3/2019 ELAINE GLUSAC DESTINATION MIAMI 1,103,096 $120,621.00 PROACTIVE OUTREACH PRINT

THE NEW TOPIC NEWSLETTER 3/4/2019 N/A HEALTH AND WELLNESS MONTHS 25,000 N/A DEEPSLEEP STUDIO DIGITAL

TRAVEL PULSE 3/11/2019 ALLISON RAMIREZ HEALTH AND WELLNESS MONTHS 481,000 $4,500.00 DEEPSLEEP STUDIO DIGITAL

TWITTER TRAVEL PULSE 3/11/2019 N/A HEALTH AND WELLNESS MONTHS 79,800 N/A DEEPSLEEP STUDIO DIGITAL

TRAVEL PULSE NEWSLETTER 3/12/2019 N/A HEALTH AND WELLNESS MONTHS 93,000 N/A DEEPSLEEP STUDIO DIGITAL

THE NEW TROPIC NEWSLETTER 3/13/2019 N/A HEALTH AND WELLNESS MONTHS 25,000 N/A DEEPSLEEP STUDIO DIGITAL

PURE WOW MIAMI 3/15/2019 CLARISSA BUCH ATTRACTIONS AND MUSEUMS MONTHS 3,000,000 $2,240.00 DEEPSLEEP STUDIO DIGITAL

NEW YORK DAILY NEWS 3/19/2019 GINA SALAMONE DESTINATION MIAMI 3,726,128 $7,005.12 PROACTIVE OUTREACH DIGITAL

TRIPS TO DISCOVER 3/19/2019 CHARITY DE SOUZA DESTINATION MIAMI 202,142 $380.03 GMCVB EFFORTS DIGITAL

PURE WOW MIAMI NEWSLETTER 3/22/2019 N/A HEALTH AND WELLNESS MONTHS 250,000 $8,000.00 DEEPSLEEP STUDIO DIGITAL

NEW YORK DAILY NEWS 3/24/2019 GINA SALAMONE DESTINATION MIAMI 534,295 $111,325.44 PROACTIVE OUTREACH PRINT

MIAMI NEW TIMES 3/25/2019 CELIA ALMEIDA HEALTH AND WELLNESS EXPO 5,786,384 $500.00 DEEPSLEEP STUDIO DIGITAL

MIAMI TODAY 3/27/2019 MICHAEL LEWIS HEALTH AND WELLNESS MONTHS 28,000 $600.00 DEEPSLEEP STUDIO PRINT

MIAMI TODAY NEWSLETTER 3/29/2019 N/A HEALTH AND WELLNESS EXPO 4,000 N/A DEEPSLEEP STUDIO DIGITAL

PURE WOW MIAMI NEWSLETTER 3/29/2019 N/A HEALTH AND WELLNESS MONTHS 250,000 $8,000.00 DEEPSLEEP STUDIO DIGITAL

PUBLICATION DATE AUTHOR'S NAME KEY MESSAGES CIRCULATION/ 

VISITS PER DAY

AD EQUIV RESULT OF
PUBLICATION TYPE

MICE Coverage
SMART MEETINGS 3/1/2019 PAIGE FIEGENBAUM DESTINATION MIAMI 44,000 $42,000.00 GMCVB EFFORTS PRINT

CONVENE 3/1/2019 DAVID MCMILLIN DESTINATION MIAMI 34,989 $9,230.00 GMCVB EFFORTS PRINT

Welt der Wunder - Was mit Reisen March 11, 2019 Jürgen Drensek Miami and Miami Beach n/a n/a Supported by Visit Florida BROADCAST
America March 1, 2019 Antje Rößler Miami has many great little neighborhoods 33,000 29,185 USD Ind. Stay February 8-12, 2018 PRINT
Madame March 3, 2019 Kerstin Hölzer Miami hotspots 101,913 124,419 USD Press Trip November 2018 PRINT
Lea March 6, 2019 n/a Florida's best places 119,824 34,548 USD Daily contact PRINT
Brawo Sonntag, Rathenow March 10, 2019 n/a Miami means multicultural 29,600 721 USD Daily contact PRINT
B-EAT March 12, 2019 Patricia Engelhorn Chotto Matte in Miami Beach restaurant 90,000 53,952 USD Individual stay PRINT
Märkischer Markt, Bernau March 13, 2019 n/a Miami means multicultural 56,000 333 USD Daily contact PRINT
Kunst und Auktionen March 22, 2019 n/a Perez Art Museum in Miami 9,900 375 USD Daily contact PRINT
Focus March 30, 2019 n/a Caribbean route from New York to Miami; Gay Pride Parade Miami 417,508 15,486 USD Daily contact PRINT
Allgemeine hotel-und Gastronomie- Zeitung March 30, 2019 Carsten K. Rath South Beach W Hotel bad service but great food 13,841 13,369 USD Individual stay PRINT
Weser Report March 31, 2019 Marinos Kaloglou Miami Beach and Florida Keys: all the heart desires 283,430 14,428 USD Individual stay PRINT
Queerpride.de March 7, 2019 Marco Steinert Winter Party 2019: How queer Miami celebrates 8,670 9 USD Daily contact DIGITAL
www.wasmitreisen.com March 11, 2019 Jürgen Drensek Miami and Miami Beach n/a n/a Supported by Visit Florida DIGITAL
Prestige Magazin March 14, 2019 Anna Karolina Stock Roadtrip through the Sunshine State 14,940 15 USD Supported by Visit Florida DIGITAL

inews.co.uk March 1, 2019 Jessica Barret Miami travel guide: weekend itinerary, food and drink, hotels, shops 7,300,000 $12,723 Media Liaison ONLINE 
The i Newspaper March 2, 2019 Jessica Barret Miami travel guide: weekend itinerary, food and drink, hotels, shops 232,084 $21,823 Media Liaison PRINT
Bristol Post March 15, 2019 Jane Haase Miami travel guide: family activities and neighbourhoods 11,925 $8,777 Individual media trip PRINT
The Huddersfield Daily Examiner March 16, 2019 Jane Haase Miami travel guide: family activities and neighbourhoods 9,019 $20,163 Individual media trip PRINT
Sunday Sun March 31, 2019 Jane Haase Miami travel guide: family activities and neighbourhoods 17,071 $15,871 Individual media trip PRINT

Pambianco Design 3/1/2019 Costanza Rinaldi Nobu villas signed by David Rockwell 15,000.00 $3,500.00 Press Trip PRINT
Pambianco Wine 3/1/2019 Costanza Rinaldi Junkfood, goodbye 15,000.00 $10,500.00 Press Trip PRINT
The Cube Magazine 3/1/2019 Rita Bossi Five Star Art 13,000.00 $3,000.00 PR Support PRINT
Spy 3/1/2019 Francesco Giorgianni At the Tropics Spring has already started 47,000.00 $2,500.00 PR Support PRINT
wine.pambianconews.com 3/4/2019 Costanza Rinaldi Junkfood, goodbye 232,260.00 $3,450.00 Press Trip DIGITAL
travelquotidiano.com 3/11/2019 Mariella Cattaneo Miami presents the latest news during a media briefing by Aviareps 86,400.00 $1,260.00 Media Briefing DIGITAL
guidaviaggi.it 3/11/2019 Sveva Faldella Miami pushes on leisure and MICE: in 2018 record breaking numbers of visitors 116,430.00 $1,710.00 Media Briefing DIGITAL
trendsettimanale.it 3/12/2019 Federico Rossi Miami record MICE visitors 17,270.00 $250.00 Media Briefing DIGITAL
advtraining.it 3/12/2019 Elisabetta Canoro New record of tourists for Miami 14,430.00 $206.00 Media Briefing DIGITAL
qualitytravel.it 3/12/2019 Roberta Nicosia Miami announces record numbers and new projects  12,570.00 $175.00 Media Briefing DIGITAL
Ttgitalia.com 3/12/2019 Claudia Cabrini Miami invests on MICE with the new Convention Center 157,620.00 $2,340.00 Media Briefing DIGITAL
ideeviaggi.zingarate.com 3/13/2019 How you should visit South Beach in Miami 636,330.00 $9,540.00 PR Support DIGITAL
style.corriere.it 3/13/2019 Alberto Brigidini 10 new luxury apartment buildings in Florida 9,000.00 $550,000.00 PR Support DIGITAL
italiatravelworld.it 3/14/2019 Elisabetta Canoro Surprising Miami 13,590.00 $192.00 Media Briefing DIGITAL
TheTravelNews.it 3/14/2019 Andrea Forlani Miami Art Déco 9,600.00 $159.00 Media Visit Support DIGITAL
viacialdini.it 3/18/2019 Michele Luongo Tea Room East Miami, a series of surprises 6,360.00 $82.00 Media Visit Support DIGITAL
triportreat.it 3/22/2019 Miami Art Déco and Little Havana 6,510.00 $84.00 PR Support DIGITAL
Class TV (CNBC Italy) 3/23/2019 Giulia Marcucci The luxury of discovering luxury 50,000.00 $10,000.00 Press Trip BROADCAST
IlgiornaledelTurismo.com 3/25/2019 Antonio Delpiano MICE, record results for Greater Miami Visitors & Convention Bureau 8,520.00 $113.00 Media Briefing DIGITAL

MEDIA RELATIONS CLIPPING REPORT FOR THE MONTH OF MARCH 2019

Assisted Clips: ITALY

Assisted Clips: UK

Assisted Clips: GERMANY

Assisted Clips: US/CANADA

http://www.wasmitreisen.com/#
http://www.wasmitreisen.com/#


Viaggiarenews.com 3/25/2019 The Leading Hotels of the World: new openings and renovations all over the world 9,270.00 $124.00 PR Support DIGITAL
travelling.travelsearch.it 3/27/2019 Liliana Comandè Gretaer Miami Convention & visitors Bureau: record numbers 6,480.00 $83.00 Media Briefing DIGITAL
YouFeed.it 3/27/2019 Greater Miami Convention & visitors Bureau: record numbers 34,320.00 $510.00 Media Briefing DIGITAL
corriere.it 3/28/2019 Peppe Aquaro Switch off the phone and listen the ten US cities that made the history of music 12,055,000.00 $20,000.00 PR Support DIGITAL
dailymood.it 3/28/2019 A legendary journey through the ten US cities that made the history of music 10,920.00 $149.00 PR Support DIGITAL
jamesmagazine.it 3/28/2019 Music: journey through the US iconic cities 11,010.00 $150.00 PR Support DIGITAL
travelnostop.com 3/28/2019 The ten US cities that made the history of music 104,430.00 $1,530.00 PR Support DIGITAL

MICE Coverage
Ttgitalia.com 3/12/2019 Claudia Cabrini Miami invests on MICE with the new Convention Center 157,620.00 $2,340.00 Media Briefing DIGITAL
IlgiornaledelTurismo.com 3/25/2019 Antonio Delpiano MICE, record results for Greater Miami Visitors & Convention Bureau 8,520.00 $113.00 Media Briefing DIGITAL
guidaviaggi.it 3/11/2019 Sveva Faldella Miami pushes on leisure and MICE: in 2018 record breaking numbers of visitors 116,430.00 $1,710.00 Media Briefing DIGITAL

The Good Life.fr 1/30/2019 Patrice Piquard PortMiami, la capitale mondiale de la croisière 60,000 $21,100 Press Trip: The Good Life 01-
30 November 2018 DIGITAL

The Good Life.fr 1/31/2019 Marie Godfrain Miami: fondations et collections, la légitimité de l'art 60,000 $14,458 Press Trip: The Good Life 01-
30 November 2018 DIGITAL

Le Blog des Tendances 3/11/2019 Mathieu Carlier 10 villes à visiter aux Etats-Unis pour vos prochaines vacances 11,900 $1,357 Meeting/Public Relations & 
Pitching BLOG

Forbes.fr 3/13/2019 Sélim Niederhoffer Miami Winter Conference: 3 bonnes raisons de redécouvrir le W South Beach 100,000 $20,951 Meeting/Public Relations & 
Pitching DIGITAL

Forbes.fr 3/14/2019 Sophie Lecomte You + Le ME Miami: Luxe, Design, Scène Foodie et Vues Spectaculaires 100,000 $28,973 Meeting/Public Relations & 
Pitching DIGITAL

Génération Voyage 3/22/2019 Aurélien Nille Visiter les Everglades depuis Miami: billets, tarifs, horaires 1,000,000 $99,958 Meeting/Public Relations & 
Pitching DIGITAL

Génération Voyage 3/28/2019 Florian Colas Les 14 choses incontournables à faire à Miami 1,000,000 $362,359 Meeting/Public Relations & 
Pitching DIGITAL

Ig - lisagachet 3/20/2019 Lisa Gachet Miami Beach 79,300 $626 Meeting/Public Relations & 
Pitching SOCIAL MEDIA

Ig - lisagachet 3/21/2019 Lisa Gachet Wynwood 79,300 $626 Meeting/Public Relations & 
Pitching SOCIAL MEDIA

Ig - lisagachet 3/22/2019 Lisa Gachet Miami 79,300 $626 Meeting/Public Relations & 
Pitching SOCIAL MEDIA

Politiken 03.03.2019 Tom Nørgaard The Underline opening in Miami 269,000 1,841.50$           Media pitch PRINT
Res 18.03.2019 Sofia Sundström 3 nice hotels in Miami you want to visit NOW 1,300 100.00$              Media pitch DIGITAL
Lolland-Falsters Folketidende 30.03.2019 Jørgen Lind Pitbull opens restaurant in Miami 33,000 250.00$              Media pitch PRINT
American Trails Magazine 30.03.2019 Jonas Henningsson Arts Miami: Antonia Wrigth - Down by the River 100,000 75,000.00$         Media visit PRINT

Expresso.info March 12, 2019 redacción History and cultural attractions in Miami 174,592 $664 PR DIGITAL
El Periodista Digital March 12, 2019 redacción History and cultural attractions in Miami 41,750 $4,479 PR DIGITAL
El Economista March 15, 2019 Paco Vega History and cultural attractions in Miami 9,623,370 $2,962 PR DIGITAL
El Mundo Viajes March 28, 2019 Patricia Osuna Easter in Miami 736,000 $5,464 PR PRINT
El Mundo Viajes March 28, 2019 Patricia Osuna Easter in Miami 20,728,000 $898 PR DIGITAL
La Vanguardia March 30, 2019 Magda Bidas History and cultural attractions in Miami 10,581,600 $3,060 PR DIGITAL

Daily Web 8-Mar-19 Staff Miami Beach welcomes and celebrates with the community LGBTQ 666.00 21.00 Press Release DIGITAL
Voy 10-Mar-19 Silvina Pini Useful information to enjoy Miami 2850.00 7.21 Press Release DIGITAL
Voy 10-Mar-19 Silvina Pini A Very Latin Miami 2850.00 7.21 Press Release DIGITAL
La Nación 17-Mar-19 Lucila Marti Garro Miami: ten must-see away from the classic circuit 639844.00 5365.85 Press Release DIGITAL

El Tiempo 21-Mar-19 Natalia Noguera Miami: luxury, healthy food and wellness in this golden city 398684.00 1750.00 Press Release DIGITAL
Infobae 30-Mar-19 Carlos Mira Miami with the dollar at $ 45 pesos, why Argentines still choose it as a vacation destination 983326.00 18115.90 Press Release DIGITAL

WOW! Magazine March 6 Alessandro Mancio Get to know the New Downtown 1,200 $140.00 Newsletter DIGITAL
Panrotas March 12 Filip Calixto Palihouse Miami Beach opening program for the 2nd quarter 330,000 $3,236.00 Mention DIGITAL

A Família que Viaja March 14 N/A Mr. C Coconut Grove announces opening for next quarter and already accepts reservations 1,000 $119.00 Newsletter BLOG
Coisas de Orlando March 15 N/A Mr. C Coconut Grove will open in Miami next quarter 4,500 $285.00 Newsletter DIGITAL
Coisas de Orlando March 15 N/A Miami Health and Wellness Months continue in March 4,500 $285.00 Newsletter DIGITAL
Coisas de Orlando March 15 N/A New Novecento unit opens at CityPlace Doral 4,500 $285.00 Newsletter DIGITAL

Gaúcha ZH March 15 N/A 36 hours at Greater Maimi 3,446,850 $18.134,00 Mention DIGITAL
Portal UAI March 15 Luana Bastos Let's go to Miami? It has heat, culture and (many) purchases in the USA 883,980 $9,236.00 Mention DIGITAL

Blog Tânia Muller March 15 N/A Independent brand of Los Angeles boutique hotels opens Palihouse Miami Beach 1,530 $135.00 Mention DIGITAL
GQ March 18 N/A Eduardo Kobra will have his first solo show in Miami 71,428,560 $29.000,00 Mention DIGITAL

Naturam March 18 N/A Things to Do in Miami - 25 Amazing Tips and Sights! 10,530 $530,00 Mention DIGITAL
Catraca Livre March 21 Márcio Diniz Miami Airport implements facial recognition boarding 3,499,410 $18.150,00 Newsletter DIGITAL
Que Gostoso! March 23 N/A Novecento abre casa em Cityplace Doral (EUA) 1,000 $119.00 Newsletter DIGITAL
Always Florida March 27 N/A F.P. Journe announces the inauguration of Maison F.P. Journe 1,000 $119.00 Newsletter DIGITAL

Pocbyte March 27 Mauricio Chahad Palihouse Miami Beach 1,100 $135.00 Newsletter DIGITAL

El filtro 10/03/2019 staff Ultra Music Fest 1,626 200
We assisted with the coverage 
by providing data and images DIGITAL

Enter 12/03/2019 staff MIA airport facial recognition 35,021 1,600
We assisted with the coverage 
by providing data and images DIGITAL

La Libertad 12/03/2019 staff Calle Ocho Carnival 140,000 636
We assisted with the coverage 
by providing data and images DIGITAL

Technocio 13/03/2019 staff Art Deco Architucture 900 900
We assisted with the coverage 
by providing data and images DIGITAL

Mix News Colombia 15/03/2019 staff Miami Open 1,000 $900
We assisted with the coverage 
by providing data and images DIGITAL

corporate news 15/03/2019 staff Miami Open 1,626 200
We assisted with the coverage 
by providing data and images DIGITAL

Assisted Clips: SPAIN

Assisted Clips: ARGENTINA

Assisted Clips: SCANDINAVIA

Assisted Clips: BRAZIL

Assisted Clips: FRANCE

Assisted Clips: COLOMBIA



Tele Santander 16/03/2019 staff Miami Pérez Art museum  (PAMM) 2,654 200
We assisted with the coverage 
by providing data and images DIGITAL

Technocio 17/03/2019 staff Miami Open 1,000 900
We assisted with the coverage 
by providing data and images DIGITAL

De viaje 17/03/2019 staff Miami Open 1,500 1,000
We assisted with the coverage 
by providing data and images DIGITAL

La W Radio 18/03/2019 staff miami open 580,720 17,573
We assisted with the coverage 
by providing data and images RADIO

Mix News Colombia 19/03/2019 staff MIA 1,000 $900
We assisted with the coverage 
by providing data and images DIGITAL

RCN Radio 19/03/2019 staff miami open 245,596 1,300
We assisted with the coverage 
by providing data and images RADIO

Radio Red 20/03/2019 staff miami open 15,423 8,100
We assisted with the coverage 
by providing data and images RADIO

Emisora Atlántico 20/03/2019 staff miami open 210,500 766
We assisted with the coverage 
by providing data and images RADIO

Radio Red 20/03/2019 staff miami open 51,500 1,833
We assisted with the coverage 
by providing data and images RADIO

RCN Radio 21/03/2019 staff miami open 245,596 2,266
We assisted with the coverage 
by providing data and images RADIO

Mix News Colombia 22/03/2019 staff Palihouse Miami Beach 1,000 $900
We assisted with the coverage 
by providing data and images DIGITAL

Despejando Dudas 22/03/2019 staff Palihouse Miami Beach 1,000 $900
We assisted with the coverage 
by providing data and images DIGITAL

Mix News Colombia 22/03/2019 staff Condohotels 1,000 $900
We assisted with the coverage 
by providing data and images DIGITAL

RCN Radio 22/03/2019 staff miami open 354,410 1,300
We assisted with the coverage 
by providing data and images RADIO

La W Radio 22/03/2019 staff miami open 580,720 17,573
We assisted with the coverage 
by providing data and images RADIO

El Universal 22/03/2019 staff miami open 88,200 200
We assisted with the coverage 
by providing data and images DIGITAL

Minuto 30 30/03/2019 staff miami open 261,204 666
We assisted with the coverage 
by providing data and images DIGITAL

Match Tennis 31/03/2019 staff miami open 1,000 200
We assisted with the coverage 
by providing data and images DIGITAL

Revista La Barra 01/03/2019 Jackeline Salazar ANATO John Copeland Interview 350,000 14,500
The Colombia PR team 
organized the interview DIGITAL

El Espectador 01/03/2019 Lucety Carreño ANATO Mr. Talbert  Interview 593,728 3,876
The Colombia PR team 
organized the interview DIGITAL

FAMA 01/03/2019 Carlos Beltran ANATO Joe Docal Interview min 11:09 - 12:45 200 100
The Colombia PR team 
organized the interview BROADCAST

Latin American Post 02/03/2019 Gabriel Bocanegra ANATO John Copeland Interview 3,000 1,300
The Colombia PR team 
organized the interview DIGITAL

Technocio 03/03/2019 Bruce Garavito ANATO 1,000 900
We assisted with the coverage 

by providing data DIGITAL

De Viaje 03/03/2019 Bruce Garavito ANATO 1,500 1,000
We assisted with the coverage 

by providing data DIGITAL

El Tiempo 03/03/2019 staff ANATO
We assisted with the coverage 

by providing the photos PRINT

Tiempo análogo 04/03/2019 staff ANATO 400 200
We assisted with the coverage 

by providing the photos DIGITAL

Corporate News 06/03/2019 staff ANATO 400 200
We assisted with the coverage 

by providing data DIGITAL

Technocio 06/03/2019 Bruce Garavito ANATO 1,000 900
We assisted with the coverage 

by providing data DIGITAL

De Viaje 06/03/2019 Bruce Garavito ANATO 1,197,743 3,333
We assisted with the coverage 

by providing data DIGITAL

zoom tv youtube 06/03/2019 staff ANATO 200 100
We assisted with the coverage 

by providing data BROADCAST

Mix News Colombia 07/03/2019 staff ANATO 1,000 900
We assisted with the coverage 

by providing data DIGITAL

Mix News Colombia 07/03/2019 staff ANATO 1,000 900
We assisted with the coverage 

by providing data DIGITAL

Mix News Colombia 07/03/2019 staff ANATO 1,000 900
We assisted with the coverage 

by providing data DIGITAL

Mix News Colombia 07/03/2019 staff ANATO 1,000 900
We assisted with the coverage 

by providing data DIGITAL

Plataforma Fashion 07/03/2019 staff ANATO 1,000 800
We assisted with the coverage 

by providing data DIGITAL



Despejando Dudas 10/03/2019 staff ANATO 1,000 600
We assisted with the coverage 

by providing data DIGITAL

Report Colombia 11/03/2019 staff ANATO 1,000 900
The Colombia PR team 
organized the interview PRINT

Telecafé 18/03/2019 Jaime Grisales ANATO 3,000 600
The Colombia PR team 
organized the interview BROADCAST

Revista Actual 26/03/2019 Yesner Elneser ANATO John Copeland Interview 5,000 1,200
The Colombia PR team 
organized the interview DIGITAL

El Tiempo 21/03/2019 Natalia Noguera Wellness FAM TRIP 1,197,743 32,512
The Colombia PR team select 
the journalist for the FAM trip PRINT

El Tiempo 21/03/2019 Natalia Noguera wellness FAM TRIP 1,486,180 3,834
The Colombia PR team select 
the journalist for the FAM trip DIGITAL

El Tiempo 21/03/2019 Natalia Noguera wellness FAM TRIP 1,486,180 3,834
The Colombia PR team select 
the journalist for the FAM trip DIGITAL

El Financiero March 15, 2019 Lizbeth Hernández West - East 72,000 $2,520 Press release PRINT
El Financiero March 16, 2019 Lizbeth Hernández From San Diego to Miami, enjoy the best of the US coasts 2,160,000 $75,600 Press release DIGITAL
Percepción March 19, 2019 Lizbeth Hernández From San Diego to Miami, enjoy the best of the US coasts 6,750 $236 Press release DIGITAL
Roastbrief March 20, 2019 Redaction Greater Miami and its beaches seek to strengthen its presence in Mexican travelers 143,700 $5,030 Press release DIGITAL
LADEVI Mexico (Newsletter) March 21, 2019 Redaction The Greater Miami Convention and Visitors Bureau named the Jeffrey Group as its new agency for the Mexican market 12,600 $441 Press release DIGITAL

Assisted Clips: MEXICO

https://www.elfinanciero.com.mx/viajes/de-san-diego-a-miami-disfruta-lo-mejor-de-las-costas-de-eu
http://www.percepcion.mx/vernoticias/52901/12/san-diego-miami-disfruta-mejor-costas-eu#.XJJ2OSJKjIU
https://www.roastbrief.com.mx/2019/03/gran-miami-y-sus-playas-busca-fortalecer-su-presencia-en-los-viajeros-mexicanos/
http://www.ladevi.travel/web/newsletters/view.php?id=60329
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“Miami is like an adolescent,” says Suzie Sponder. “It’s always going through changes.” 

Sponder is the new senior director of communications for the Greater Miami 

Convention and Visitors Bureau for the U.S. and Canada. She was in Toronto on a cool 

and snowy late February night, along with a dozen or so representatives showing off 

sleek hotels, great family attractions, top cruise lines and surprising destinations in the 

Miami area. 



“Lots of cities say this, but Miami truly is a city that continues to evolve,” Sponder told 

Canadian travel trade journalists. “There’s always something new and fresh.” 

Sponder said the “Found in Miami” campaign encourages Canadians and other visitors 

to venture beyond the beach and explore great areas such as Little Havana, Little Haiti, 

the Wynwood Arts District (said to be home to more street murals than anyplace on 

earth) and the Design District, where you’ll find top-name designers, tons of public 

art, free concerts, kids’ programs, farmers’ markets and much more. 

 

Miami is a city with immigrants from around the world and flights from more countries 

than any city in the U.S. 

“Miami,” Sponder said with a smile, “is almost in the United States.” 

Glancing at the layers of white on the downtown Toronto landscape from the 36th floor 

of the Toronto Dominion Centre South Building, Sponder said the Canadian market is a 

vital one for Miami. 



“It’s a testament to the strength of this market that so many of our partners are here,” 

she said. 

 

Among the partners on hand were representatives from Acqualina Resort and Spa on 

the Beach, Victor Hotels and the new Lennox Hotel Miami Beach, which is set to open 

this summer. The hotel was formerly the Peter Miller Hotel, a 1936 property at Collins 

Ave. and 19th St. that’s been given a $70 million makeover by its owner, a young 

businessman from Argentina. 

Naureen Kazi from Turner Public Relations said The Hilton Miami Downtown is located 

in the heart of the city’s Performing Arts District and just 8 km’s from the Miami 

Airport. It’s also walking distance to the Brightline high-speed train, which now runs 

from Miami to Fort Lauderdale and on to West Palm Beach and is being extended to 

Orlando. It also was recently purchased by Sir Richard Branson, which tells you it’s 

serious. And just a little bit sexy. 



Kazi said the Hilton is surrounded by panoramic views of Biscayne Bay and has the 

freshest rooms and freshest meeting space in the city. The Miami Beach Convention 

Center is currently undergoing a $600 million USD renovation, she said. 

 

Another cool-sounding property is The Palms Hotel and Spa, located on Collins Ave. 

just south of 31st St. The hotel features a jungle-like surrounding and focusses on 

being eco-friendly with a relaxed family vibe - no pool parties with throbbing music 

here. The pool looks gorgeous, and they also do weddings. They’ll be debuting all new 

rooms this spring. 

The folks who own The Palms also own Circa 39, located just up the road. It’s not on 

the beach but the sand is only a block away and there’s a section of beach set aside for 

hotel guests. It’s a family-oriented spot with a pool, bright Miami colours and rooms at 

a lower rate than many Miami Beach properties. They also do nightly rum tastings and 

have more than 75 types of rum at their on-site WunderBar. 

I don’t remember hearing a lot about Zoo Miami, but they’ve got more than 3,000 

animals and focus on creatures who like the warmth and heat of south Florida. Among 



the animals are giant river otters, elephants, okapis, giraffes, Indian rhinos and 

Australian parrots. 

 

Finally, TravelPulse Canada had a chance to talk with a representative of Norwegian 

Cruise Line, who talked about the wonders of the Norwegian Bliss, which features a 

two-level race track with electric cars that go up to 50 km’s per hour. The ship also 

has open-air laser tag and a 180-degree promenade that lets folks enjoy tremendous 

ocean views. Norwegian Bliss is in the Caribbean now but will head to Alaska for the 

summer, where it will be joined by Norwegian Joy and Norwegian Jewel. 

Norwegian Jewel was renovated in November, while Norwegian Joy is a 2017 entry with 

many of the features of Norwegian Bliss, including a race track. It will be sailing in the 

U.S. for the first time. 

“We probably have the youngest fleet in Alaska,” said Stephanie Cardelle Martorell, 

senior public relations manager for Norwegian. 



Martorell also noted the new Norwegian Encore is being finished off now and will be 

christened in November. 

Norwegian has brought in top-notch entertainment the past few years, ranging from 

The Blue Man Group to productions of Jersey Boys, Kinky Boots and Footloose, she 

said. 
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America Journal 

01.03.2019 

CIRC: 33,000 

 



 

 



 

 

 

  



 

 



 

 

 



Madame Magazine 

03.06.2019 

CIRC: 101,913 

 

 

 

 



 

 

 

 

 

 

 



 

 

 



 



 



 

 

 

 

 

 

 



Queerpride 

March 2019 

CIRC: 8,670 

 

 

 

 



 

 

 

 

 

 

 

 

 

 



Lea 

06.03.2019 

CIRC: 119,824 

 



 



 



 

 

 

 

 



 

BRAWO Sonntag, Rathenow 

10.03.2019 

CIRC: 29,600 

 



 

 



Welt der Wunder: “Was Mit Reisen“ 

www.wasmitreisen.com  

11.03.2019 

CIRC: n/a 

 

 

 

 

 

 

http://www.wasmitreisen.com/


 

B - EAT 

12.03.2019 

CIRC: 90,000 

 



 



 

 



 

 

 

 

 

 



Märkischer Markt 

13.03.2019 

CIRC: 56,000 

 



 

 



Prestige Magazin 

14.03.2019 

CIRC: 14,940 

 

 

 



 



 

 



 



Kunst und Auktionen 

22.03.2019 

CIRC: 9,900 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Focus 

30.03.2019 

CIRC: 417,508 

 

 

 

 



AHGZ 

30.03.2019 

CIRC: 13,841 

 

 

 



 

 

 



 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Weser Report 

31.03.2019 

CIRC: 283,430 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

United 

Kingdom 

 



 
 
 

 

inews.co.uk 

1 March 2019 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

The i Newspaper  

2 March 2019 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

The i Newspaper 

2 March 2019 

 

 

 

 

 



 
 
 

 

 

 

 

 

 



 
 
 

 

 

 

 

 

 

 



 
 
 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

Bristol Post  

15 March 2019 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

The Huddersfield Daily Examiner 

16 March 2019 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

 

 

 

 

 

 



 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

Sunday Sun (Newcastle) 

31 March 2019 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

Sunday Times Travel Magazine 

1 March 2019 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Italy 

 



Publication: Pambianco Design
Circulation: 15,000
Date: 1/3/2019
Title: Nobu villas signed by David Rockwell 
Ads Value: 3,500 $
Coverage: 1 page 



Publication: Pambianco Wine
Circulation: 15,000
Date: 1/3/2019
Title: Junkfood, goodbye
Ads Value: 10,500 $
Coverage: 3 pages 







Publication: The Cube Magazine
Circulation: 13,000
Date: 1/3/2019
Title: Five Star Art
Ads Value: 3,000  $
Coverage: 1 page 



Publication: Spy 
Circulation: 47,000
Date: 1/3/2019
Title: At the Tropics Spring has already started 
Ads Value: 2,500 $
Coverage: 1 paragraph



Publication: wine.pambianconews.com
Circulation: 232,260
Date: 4/3/2019
Title: Junk food, goodbye 
Ads Value: $ 3,450
Coverage: 1 page 
URL: https://wine.pambianconews.com/2019/03/junk-food-addio-gli-usa-verso-il-cibo-sano/184232

https://wine.pambianconews.com/2019/03/junk-food-addio-gli-usa-verso-il-cibo-sano/184232


Publication: travelquotidiano.com
Circulation: 86,400
Date: 11/3/2019
Title: Miami presents the latest news during a media briefing by Aviareps
Ads Value: $ 1,260
Coverage: 1 page 
URL: http://www.travelquotidiano.com/estero/miami-presenta-le-ultime-novita-un-media-briefing-by-
aviareps/tqid-344315

http://www.travelquotidiano.com/estero/miami-presenta-le-ultime-novita-un-media-briefing-by-aviareps/tqid-344315


Publication: guidaviaggi.it
Circulation: 116,430
Date: 11/3/2019
Title: Miami pushes on leisure and MICE: in 2018 record breaking numbers of visitors
Ads Value: $ 1,710
Coverage: 1 page 
URL: http://www.guidaviaggi.it/notizie/196032/la-citt%C3%A0-di-miami-spinge-su-leisure-e-mice-nel-
2018-record-di-visitatori

http://www.guidaviaggi.it/notizie/196032/la-citt%C3%A0-di-miami-spinge-su-leisure-e-mice-nel-2018-record-di-visitatori


Publication: trendsettimanale.it
Circulation: 17,270
Date: 12/3/2019
Title: Miami record MICE visitors
Ads Value: $ 250
Coverage: 1 page 
URL: http://trendsettimanale.it/girotondo/miami-record-visitatori-mice/

http://trendsettimanale.it/girotondo/miami-record-visitatori-mice/


Publication: advtraining.it
Circulation: 14,430
Date: 12/3/2019
Title: New record of tourists for Miami
Ads Value: $ 206
Coverage: 1 page 
URL: https://www.advtraining.it/news/67982-nuovo-record-di-turisti-per-miami

https://www.advtraining.it/news/67982-nuovo-record-di-turisti-per-miami


Publication: qualitytravel.it
Circulation: 12,570
Date: 12/3/2019
Title: Miami announces record numbers and new projects  
Ads Value: $ 175
Coverage: 1 page 
URL:  http://www.qualitytravel.it/miami-annuncia-numeri-da-record-e-nuovi-progetti/65544

http://www.qualitytravel.it/miami-annuncia-numeri-da-record-e-nuovi-progetti/65544


Publication: Ttgitalia.com 
Circulation: 157,620
Date: 12/3/2019
Title: Miami invests on MICE with the new Convention Center
Ads Value: $ 2,340
Coverage: 1 page 
URL:www.ttgitalia.com/stories/internazionale/150575_miami_investe_sul_mice_con_il_nuovo_conve
ntion_center/

http://www.ttgitalia.com/stories/internazionale/150575_miami_investe_sul_mice_con_il_nuovo_convention_center/


Publication: ideeviaggi.zingarate.com
Circulation: 636,330
Date: 13/3/2019
Title: How you should visit South Beach in Miami 
Ads Value: $ 9,540
Coverage: 1 page 
URL: https://ideeviaggi.zingarate.com/come-visitare-south-beach-a-miami-87568.html#steps_0

https://ideeviaggi.zingarate.com/come-visitare-south-beach-a-miami-87568.html#steps_0


Publication: style.corriere.it
Circulation: 550,000
Date: 13/3/2019
Title: 10 new luxury apartment buildings in Florida 
Ads Value: $ 9,000
Coverage: 1 page gallery
URL: https://style.corriere.it/top-class/design/10-nuovi-condomini-di-lusso-florida/

https://style.corriere.it/top-class/design/10-nuovi-condomini-di-lusso-florida/


Publication: italiatravelworld.it
Circulation: 13,590
Date: 14/3/2019
Title: Surprising Miami
Ads Value: $ 192
Coverage: 1 page
URL: https://www.italiatravelworld.it/articolo/301-surprising-miami

https://www.italiatravelworld.it/articolo/301-surprising-miami


Publication: TheTravelNews.it
Circulation: 9,600
Date: 14/3/2019
Title: Miami Art Déco
Ads Value: $ 159
Coverage: 1 page 
URL: http://www.thetravelnews.it/2019/03/miami-art-deco/

http://www.thetravelnews.it/2019/03/miami-art-deco/


Publication: viacialdini.it
Circulation: 6,360
Date: 18/3/2019
Title: Tea Room East Miami, a series of surprises 
Ads Value: $ 82
Coverage: 1 page
URL: https://www.viacialdini.it/winefood/tea-room-east-miami-un-susseguirsi-di-sorprese

https://www.viacialdini.it/winefood/tea-room-east-miami-un-susseguirsi-di-sorprese


Publication: triportreat.it
Circulation: 6,510
Date: 22/3/2019
Title: Miami Art Déco and Little Havana 
Ads Value: $ 84
Coverage: 1 page 
URL: https://triportreat.it/2019/03/22/miami-art-deco-district-e-little-havana/

https://triportreat.it/2019/03/22/miami-art-deco-district-e-little-havana/


Publication: Class TV (CNBC Italy)
Circulation: 50,000
Date: 23/3/2019
Title: The luxury of discovering luxury
Ads Value: $ 10,000 
Coverage: TV Service aired on Class TV (4:50 min) + live on the webiste
URL: http://video.milanofinanza.it/classlife/viaggi-sapori/Il-lusso-di-scoprire-il-lusso-85144/

http://video.milanofinanza.it/classlife/viaggi-sapori/Il-lusso-di-scoprire-il-lusso-85144/


Publication: IlgiornaledelTurismo.com 
Circulation: 8,520
Date: 25/3/2019
Title: MICE, record results for Greater Miami Visitors & Convention Bureau
Ads Value: $ 113
Coverage: 1 page 
URL: https://www.ilgiornaledelturismo.com/mice-numeri-da-record-per-il-greater-miami-convention-
visitors-bureau/

https://www.ilgiornaledelturismo.com/mice-numeri-da-record-per-il-greater-miami-convention-visitors-bureau/


Publication: Viaggiarenews.com
Circulation: 9,270
Date: 25/3/2019
Title: The Leading Hotels of the World: new openings and renovations all over the world
Ads Value: $ 124
Coverage: 1 paragraph 
URL https://www.viaggiarenews.com/2019/03/the-leading-hotels-of-the-world-nuove-aperture-e-
ristrutturazioni-in-tutto-il-mondo/

https://www.viaggiarenews.com/2019/03/the-leading-hotels-of-the-world-nuove-aperture-e-ristrutturazioni-in-tutto-il-mondo/


Publication: travelling.travelsearch.it
Circulation: 6,480
Date: 27/3/2019
Title: Gretaer Miami Convention & visitors Bureau: record numbers 
Ads Value: $ 83
Coverage: 1 page 
URL: https://travelling.travelsearch.it/2019/03/27/greater-miami-convention-visitors-bureau-numeri-
da-record/89168

https://travelling.travelsearch.it/2019/03/27/greater-miami-convention-visitors-bureau-numeri-da-record/89168


Publication: YouFeed.it
Circulation: 34,320
Date: 27/3/2019
Title: Greater Miami Convention & visitors Bureau: record numbers 
Ads Value: $ 510
Coverage: 1 page 
URL: http://www.youfeed.it/news/488.8871989-greater-miami-convention-visitors-bureau-numeri-
da-record

http://www.youfeed.it/news/488.8871989-greater-miami-convention-visitors-bureau-numeri-da-record


Publication: corriere.it 
Circulation: 12,055,000
Date: 28/3/2019
Title: Switch off the phone and listen the ten US cities that made the history of music 
Ads Value: $ 20,000
Coverage: 1 gallery page
URL: https://bit.ly/2GcdJPA

https://bit.ly/2GcdJPA


Publication: dailymood.it
Circulation: 10,920
Date: 28/3/2019
Title: A legendary journey through the ten US cities that made the history of music
Ads Value: $ 149
Coverage: 1 page gallery
URL: https://www.dailymood.it/2019/03/26/viaggio-leggendario-attraverso-le-dieci-citta-degli-states-
che-hanno-fatto-la-storia-della-musica/

https://www.dailymood.it/2019/03/26/viaggio-leggendario-attraverso-le-dieci-citta-degli-states-che-hanno-fatto-la-storia-della-musica/


Publication: jamesmagazine.it
Circulation: 11,010
Date: 28/3/2019
Title: Music:  journey through the US iconic cities 
Ads Value: $ 150
Coverage: 1 gallery page
URL: http://www.jamesmagazine.it/travel/musica-viaggio-nelle-citta-mito-degli-usa/

http://www.jamesmagazine.it/travel/musica-viaggio-nelle-citta-mito-degli-usa/


Publication: travelnostop.com 
Circulation: 104,430
Date: 28/3/2019
Title: The ten US cities that made the history of music 
Ads Value: $ 1,530
Coverage: 1 paragraph
URL: https://www.travelnostop.com/news/turismo/le-10-citta-degli-usa-la-storia-della-
musica_450175

https://www.travelnostop.com/news/turismo/le-10-citta-degli-usa-la-storia-della-musica_450175


 

 

France 

 



Publication: The Good Life 
Headline: PortMiami, la capitale mondiale de la croisière 
Author: Patrice Piquard
Date of publication: 30/01/2019
Circulation/visit per month: 60.000
Total Media Value: $ 21,100
Resulting from: Press Trip: The Good Life 01-30 November 2018

https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS8=
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS9jYXRlZ29yeS9idXNpbmVzcy8=
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS9jYXRlZ29yeS9idXNpbmVzcy90aGUtZ29vZC1idXNpbmVzcy8=
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS9jYXRlZ29yeS9idXNpbmVzcy90aGUtZ29vZC1idXNpbmVzcy9yZXBvcnRzLXRoZS1nb29kLWJ1c2luZXNzZXMv
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS9jYXRlZ29yeS9idXNpbmVzcy90aGUtZ29vZC1idXNpbmVzcy9yZXBvcnRzLXRoZS1nb29kLWJ1c2luZXNzZXMvdGhlLWdvb2Qtem9vbS1lY28tbWF4aW1hbGUtY2l0eS8=
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kY29uY2VwdHN0b3JlLnRoZWdvb2RodWIuY29tLw==
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS93cC1jb250ZW50L3VwbG9hZHMvc2l0ZXMvMi8yMDE5LzAxL251bWVyaXNhdGlvbi10Z2wtbWlhbWktcG9ydC1taWFtaS1pbnNlcnQtMS5qcGc=
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS92aWRlby92aWRlby1jaXRyb2VuLWZldGUtc29uLWNlbnRlbmFpcmUv
https://getfireshot.com/pdf_
https://getfireshot.com/pdf_
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS8yMDE5LzAxLzMwL3BvcnRtaWFtaS1sYS1jYXBpdGFsZS1tb25kaWFsZS1kZS1sYS1jcm9pc2llcmUvTGElMjBuJUMzJUE5by1iYW5xdWUlMjBhbm5vbmNlJTIwc2ElMjBkaXhpJUMzJUE4bWUlMjBtaXNlJTIwJUMzJUEwJTIwam91ciUyMCVGMCU5RiU5NCU4NCUyMEF1JTIwcHJvZ3JhbW1lJTIwOiUyMGQlQzMlQTljaWRlciUyMGR1JTIwc29ydCUyMGRlJTIwc29uJTIwYXJnZW50LCUyMGRlcyUyMHRhdXglMjBkJyVDMyVBOXBhcmduZSUyMHNhbnMlMjBwciVDMyVBOWMlQzMlQTlkZW50Li4uJTIwJUMzJTgwJTIwZCVDMyVBOWNvdXZyaXIlMjAh
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS8yMDE5LzAxLzMwL3BvcnRtaWFtaS1sYS1jYXBpdGFsZS1tb25kaWFsZS1kZS1sYS1jcm9pc2llcmUvTGElMjBuJUMzJUE5by1iYW5xdWUlMjBhbm5vbmNlJTIwc2ElMjBkaXhpJUMzJUE4bWUlMjBtaXNlJTIwJUMzJUEwJTIwam91ciUyMCVGMCU5RiU5NCU4NCUyMEF1JTIwcHJvZ3JhbW1lJTIwOiUyMGQlQzMlQTljaWRlciUyMGR1JTIwc29ydCUyMGRlJTIwc29uJTIwYXJnZW50LCUyMGRlcyUyMHRhdXglMjBkJyVDMyVBOXBhcmduZSUyMHNhbnMlMjBwciVDMyVBOWMlQzMlQTlkZW50Li4uJTIwJUMzJTgwJTIwZCVDMyVBOWNvdXZyaXIlMjAh
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS92aWRlby92aWRlby1jaXRyb2VuLWZldGUtc29uLWNlbnRlbmFpcmUv
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS92aWRlby92cmV0cm9tb2JpbGUtMjAxOS11bi1ncmFuZC1jcnUv
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS92aWRlby92cmV0cm9tb2JpbGUtMjAxOS11bi1ncmFuZC1jcnUv
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS92aWRlby92aWRlby1sdW5pcXVlLWRpc3RpbGxlcmllLWRlLXBhcmlzLw==
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS92aWRlby92aWRlby1sdW5pcXVlLWRpc3RpbGxlcmllLWRlLXBhcmlzLw==
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS92aWRlby92aWRlby1taWxvLW1vaXJlLWxhcnRpc3RlLWZlbWluaXN0ZS1xdWktc2UtZmFpdC1jYXJlc3Nlci1wYXItbGVzLXBhc3NhbnRzLw==
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS9kaWFwb3JhbWEvYmQtZXJvdGlxdWUv
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS9zcG90L2hvdGVsLWNvdHRvbi1ob3VzZS8=
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS8yMDE2LzA1LzI2L2lzdGFuYnVsLXZhLWFjY3VlaWxsaXItcGx1cy1ncmFuZC1hZXJvcG9ydC1tb25kZS8=
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS8yMDE1LzA5LzEwL21vdG9zLXJldHJvLWxhcnQtZGUtbm9zdGFsZ2llLw==
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS93cC1jb250ZW50L3VwbG9hZHMvc2l0ZXMvMi8yMDE5LzAxL251bWVyaXNhdGlvbi10Z2wtbWlhbWktcG9ydC1taWFtaS1pbnNlcnQtMi5qcGc=
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS8yMDE2LzA0LzE1L25vcy04LXRyYXdsZXJzLXByZWZlcmVzLw==
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS8yMDE2LzA1LzI2L2JyZXNpbC1tb2Rlcm5pc21lLWlkZW50aXRlLWN1bHR1cmVsbGUv
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS92aWRlby92aWRlby1taWxvLW1vaXJlLWxhcnRpc3RlLWZlbWluaXN0ZS1xdWktc2UtZmFpdC1jYXJlc3Nlci1wYXItbGVzLXBhc3NhbnRzLw==
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS93cC1jb250ZW50L3VwbG9hZHMvc2l0ZXMvMi8yMDE5LzAxL251bWVyaXNhdGlvbi10Z2wtbWlhbWktcG9ydC1taWFtaS1pbnNlcnQtMy5qcGc=
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS93cC1jb250ZW50L3VwbG9hZHMvc2l0ZXMvMi8yMDE5LzAxL251bWVyaXNhdGlvbi10Z2wtbWlhbWktcG9ydC1taWFtaS1pbnNlcnQtNC5qcGc=


Publication: The Good Life 
Headline: Miami, Fondations & Collections, la légitimité de l'art
Author: Marie Godfrain
Date of publication: 31/01/2019
Circulation/visit per month: 60.000
Total Media Value: $ 14,458
Resulting from: Press Trip: The Good Life 01-30 November 2018

https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS8=
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS9jYXRlZ29yeS9saWZlc3R5bGUv
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS9jYXRlZ29yeS9saWZlc3R5bGUvdGhlLWdvb2QtdmlicmF0aW9ucy8=
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS9jYXRlZ29yeS9saWZlc3R5bGUvdGhlLWdvb2QtdmlicmF0aW9ucy9hcnQv
https://getfireshot.com/pdf_aHR0cHM6Ly90aGVnb29kbGlmZS50aGVnb29kaHViLmNvbS9jYXRlZ29yeS9saWZlc3R5bGUvdGhlLWdvb2QtdmlicmF0aW9ucy9hcnQvdGhlLWdvb2QtbXVzZXVtLw==
https://getfireshot.com/pdf_aHR0cDovL3d3dy5iYWNmbC5vcmcv
https://getfireshot.com/pdf_aHR0cDovL3d3dy5iYWNmbC5vcmcv
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Miami Winter Conference : 3 Bonnes Raisons de (re)Découvrir le
W South Beach
J'écris sur les charmes du voyage, le luxe des beaux hôtels et le goût des bons cocktails.

La haute saison a démarré en Floride, avec son lot d’arrivées de touristes et d’événements mondiaux.
Après Art Basel, qui a donné le coup d’envoi en fin d’année 2018 d’un nouveau round d’activités
culturelles à Miami, c’est désormais la Winter Conference et Springbreak qui devraient rythmer,
bientôt, les journées et les nuits de la ville.

Si de nouveaux noms de l’hôtellerie ont fait leur apparition ces dernières années, apportant un vent de
fraîcheur au paysage vieillissant des établissements de Miami Beach, le W South Beach résiste, et s’impose
comme un incontournable, idéalement situé sur Collins Avenue.

Inauguré il y a dix ans, l’hôtel qui s’apprête à subir une totale rénovation reste néanmoins une référence solide
de la région, pour au moins trois bonnes raisons.

Un pool deck flambant neuf

L’atout majeur du W South Beach reste incontestablement son immense piscine bordée par des cabanes
privatisables pour la journée.

Un bassin central XXL trône au milieu des palmiers et du bar WET, qui sert une restauration rapide en journée,
aux habitués et touristes venus se détendre au son du DJ.
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L’ambiance est jeune et trendy, la clientèle est soignée, et un bar caché, Irma’s (fabriqué à partir d’un tronc
d’arbre récupéré après le passage dévastateur de l’ouragan Irma en 2017) s’anime à la tombée de la nuit et
devient un repères de  beautiful people  .

Sur la plage privée de l’établissement, qui ne manque pas de charme, c’est une toute autre ambiance.

L’eau turquoise et le bruit des vagues accompagnent les clients du matin au soir. Ils pourront trouver refuge
sous les parasols et lits XXL installés face à l’océan ou tester leurs limites grâce aux activités nautiques
proposées par un partenaire de l’hôtel.

Equipements cinq étoiles

Temps fort de ce début d’année 2019, l’inauguration de la E-WOW Penthouse Suite, qui surplombe la plage,
au dernier étage de l’hôtel de renom.

L’appartement de plus de 200 mètres carrés comprend deux chambres, avec piscine privée, un rooftop XXL
et des équipements qui auront du mal à vous faire quitter votre “chambre”.

Un télescope pour les nuits étoilées, un piano, une collection de livres impressionnantes, et des baies vitrées
du sol au plafond, qui vous offrent une vue unique sur les plages animées de la ville.

Le luxe à l’infini, qui se retrouve dans les 393 chambres de l’établissement.

Lit très confortable installé face à la mer, baignoire avec vue, la rénovation totale de l’hôtel, qui s’opère encore
cette année, saura finir d’upgrader le W South Beach, qui offre, depuis la plupart des chambres, une vue
inoubliable sur soleil levant, prémices des matinées calmes au bord de l’océan.
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Si la nourriture du Dutch est excellente, notamment pour le petit-déjeuner, le service est sans fausse note.

De la conciergerie à l’accueil, en passant pas le personnel du restaurant, qui se souvient de vos habitudes
matinales, le staff de l’hôtel assure certainement un service mémorable.

Le W South Beach : Un Hôtel Arty

Autre particularité de l’établissement ? Un partenariat étroit avec le musée d’art contemporain BASS, situé
à quelques mètres.

Les clients de l’hôtel pourront bénéficier d’un accès privilégié et profiter des événements qui rythment la vie
artistique (stages, conférences etc…).

Un lien étroit qui se remarque dès l’arrivée, puisque les parties communes du W South Beach accueillent
quelques unes des plus belles oeuvres d’artistes comme Jean-Michel Basquiat ou encore Andy Warhol.
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You + Le ME Miami : Luxe, Design, Scène Foodie Et Vues
Spectaculaires
Co-fondatrice de , blog spécialisé en hôtellerie et voyage de luxe.

Soleil et plage :  check  . Nightlife :  triple check  . Art, musique et design ? De quoi faire toute l’année.

Miami rayonne, que l’on y vienne en séjour farniente ou pour vadrouiller en Floride, des Everglades aux
fabuleuses îles Keys .

Rien de moins étonnant donc que d’y trouver une scène hôtelière riche et diversifiée – on sera un peu plus
surpris, la première fois, par les  pool parties  délirantes qui y sont organisées .

Les amateurs d’art, d’opéra, de design et d’explorations culinaires trouveront leur bonheur dans l’ambiance
downtown  qui complète agréablement le bord de mer, au pied des musées les plus audacieux de la ville et
à quelques minutes en  Uber  du temple du street-art qu’est Wynwood . C’est là qu’est installé le  ME Miami
by Melia  , l’un des meilleurs hôtels 5 étoiles de la ville.
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Un pied-à-terre haut de gamme pour explorer la ville

Arrivée de nuit et en un éclair (à peine 30 minutes depuis l’aéroport de Miami), la 1ère chose que j’ai faite en
entrant dans ma  suite, un grand espace design ouvert sur Biscayne Bay et prolongé par ma terrasse
privée  , a été de lancer Will Smith sur mon compte Spotify .

“Welcome to Miami, bienvenido à Miami…”

Le ME Miami dégage cette  vibration  propre à la ville la plus hype de Floride. Il s’adresse notamment à celles
et ceux qui savent que séjourner à Miami Beach même n’est pas forcément la bonne option : restaurants et
boutiques pointues, quartiers montants, vues à couper le souffle sur la baie : tout ça se joue du côté downtown
de la ville ! La plage vous manque ? Quelques minutes en Lyft ou en Uber et vous voici à South Beach.
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Welcome to Miami donc, avec vues spectaculaires et voisinage immédiat du  Perez Art Museum  , de l’
American Airlines Arena  , du Frost Museum of Science ou encore du  Adrienne Arsht Center for the
Performing Arts  , le plus grand centre culturel de Floride . Les Wynwood Walls ainsi que le Miami Design
District sont accessibles en quelques minutes… même si avec ses  deux piscines  dont une à débordement,
sa  salle de sport sur-équipée  et des  lits douillets XXL  que l’on a du mal à quitter, le  ME Miami est
déjà une destination en soi  .
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CVLTVRA, le nouveau restaurant du Chef étoilé Sebastian La Rocca
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Le  Chef argentin étoilé Michelin  Sebastian La Rocca  apporte son savoir-faire au ME Miami pour
l’ouverture de sa première  eatery  aux Etats-Unis,  CVLTVRA  , “Cocina de Mercado”  , avec une trentaine
de plats conçus pour être partagés. Il a entre autres travaillé aux côtés de Jamie Oliver à Londres, au Four
Seasons Papagayo au Costa Rica ainsi qu’en Argentine. C’est le  Chef exécutif Fabian Di Paolo  , qui
a notamment évolué auprès de Jean-Georges Vongerichten au W Hotel Washington, qui prend la tête des
cuisines.

De quoi s’offrir un dîner pointu et convivial après un  cocktail sur le rooftop bar de l’hôtel  ! Une adresse
idéale pendant le prochain  Art Basel  …
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Oh, et ne manquez pas de rejoindre le programme de fidélité  MéliaRewards  par la même occasion : les
offres ne manquent pas et les points et avantages s’accumulent très, très vite .

ME Miami by Melia (Meliá Hotels International)

1100 Biscayne Blvd Miami, FL 33132 Miami

Site Web
© ME Miami
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Visiter les Everglades depuis Miami : billets, tarifs, horaires

Réservez votre visite des Everglades depuis Miami à partir de 21,58€  Voir les offres

Vous partez en Floride, près de Miami ? N’hésitez plus et partez découvrir le parc national des Everglades,
une attraction incontournable de la région !
Le parc national des Everglades est situé en Floride, au sud-est des États-Unis, non loin de la ville de Miami.
Ce parc marécageux est considéré comme le plus grand espace naturel subtropical d’Amérique du Nord.
Visiter les Everglades depuis Miami, c’est entrer dans un parc national qui fut créé pour protéger un biotope
fragile abritant une quarantaine d’espèces menacées : la panthère de Floride, le lamantin des Caraïbes ou
encore le célèbre crocodile américain en font partie et doivent leur salut à l’exceptionnelle protection dont
jouit le parc.

Cet écosystème de mangrove fait aussi office de réserve pour plusieurs centaines d’espèces d’oiseaux,
de mammifères, reptiles et de poissons, et est alimenté par la rivière Kissimmee et le lac Okeechobee :
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aujourd’hui, la sauvegarde de cet incroyable parc naturel est un enjeu de chaque instant afin de lui éviter une
urbanisation qui lui serait fatale.

Pour vous aider à visiter les Everglades depuis Miami, nous avons listé toutes les informations essentielles
dont vous pourriez avoir besoin : histoire du lieu, bien sûr, mais aussi attractions incontournables, plan d’accès,
horaires et tarifs de ce site fabuleux.

Prêts ? Suivez-nous, c’est par ici !

Histoire des Everglades

C’est en 1923 que commence l’histoire du parc national des Everglades : suite à une proposition, l’État de
Floride créa la commission du parc national des Everglades en 1928 afin d’évaluer les risques et les avantages
à protéger cette zone marécageuse, et surtout de collecter des fonds permettant l’achat de surfaces terrestres
additionnelles. Malheureusement, cette recherche fut entreprise au moment même où la  Grande Dépression
fragilisa les finances d’une Amérique devenue économiquement moribonde, ce qui n’aida pas à la création du
projet ! Finalement, le parc fut conçu et inauguré par le président  Harry Truman  au cours de l’année 1947 ;
puis, la même année, de violentes tempêtes tropicales frappèrent la Floride et cet événement fortuit incita à
la construction de plusieurs milliers de kilomètres de canaux afin de rejeter l’eau vers l’océan.
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Au fil des années, d’autres régions adjacentes vinrent s’ajouter au parc national, ce qui permit d’en assurer
la protection et, finalement, d’accélérer la reconnaissance de la zone en réserve de biosphère internationale,
en 1976, puis de déclarer la quasi-totalité du parc en zone de naturalité, deux ans plus tard.

Enfin, ce dernier fut classé au patrimoine mondial de l’UNESCO le 24 octobre 1979 et reconnu comme
Zone Humide d’Importance Internationale douze ans plus tard. Comme nous allons le découvrir, il y a de
nombreuses raisons à cela : et en tout premier lieu, la faune exceptionnelle qui se niche dans cette contrée
marécageuse et, au premier abord, parfaitement inhospitalière. Si vous souhaitez visiter les Everglades depuis
Miami, suivez le guide !

Que voir et faire dans les Everglades ?

Une fois sur place, on peut visiter les Everglades et ses 611 000 hectares à pied, en kayak ou en vélo ;
rassurons immédiatement le visiteur potentiel, les chemins sont balisés et les zones dangereuses (où il est

Tous droits réservés à l'éditeur MIAMI 326496497

http://generationvoyage.fr
https://generationvoyage.fr/visiter-everglades-miami/


Date : 22/03/2019
Heure : 17:11:03
Journaliste :  Aurélien Nille

generationvoyage.fr
Pays : France
Dynamisme : 0

Page 4/6

Visualiser l'article

possible de se perdre ou de croiser la route d’animaux pouvant vous confondre avec leur repas, par exemple)
le sont tout autant, ce qui rend la visite du parc sûre et agréable, même seul.

De nombreux guides -et des rangers, les gardiens du parc- vous attendent dans les offices de tourisme
jalonnant les parcours les plus fréquentés, mais vous pouvez aussi visiter les Everglades depuis Miami sur
certaines portions, seul. Vous pourrez profiter de la grande variété de paysages en traversant une pinède
grandiose, apercevoir les fameux « hammocks », ces zone de terre ferme -les seules du parc, d’ailleurs-, puis
une mangrove et des prairies humides jusqu’à un splendide estuaire marin… le tout, en une journée à vélo
en empruntant les pittoresques pontons de bois enjambant les marécages !

Bien qu’il n’y ait pas d’hôtel dans le parc, il est possible de trouver un camping ou de loger dans une auberge
de jeunesse, et de se restaurer dans un des restaurants ou stand de fruits et légumes frais qui jalonnent votre
parcours. Bien sûr, zone touristique oblige, vous pourrez trouver des souvenirs pour gâter vos proches dans
une des nombreuses boutiques que compte l’endroit.

Visiter les Everglades depuis Miami, c’est faire la connaissance de nombreux êtres vivants : outre
l’exceptionnelle flore marécageuse, qui a su s’adapter à cet environnement extrêmement humide, on
compte plusieurs centaines d’animaux endémiques, comme le crocodile américain -à ne pas confondre avec
l’alligator-, le lynx, les vautours, la panthère de Floride dont il subsiste moins de cent spécimens… mais aussi
d’autres animaux qui n’ont, normalement, rien à faire ici, comme le splendide python birman, introduit par
accident et qui s’est reproduit sans problème puisque ne trouvant aucun prédateur susceptible de le dévorer :
ils sont capables de se battre avec des alligators et atteignent parfois 6 mètres !

Une légende tenace, véhiculée par des séries TV policières, attribue au Everglades la présence
d’hydroglisseurs, ces fameux « airboats » à hélice qui glissent sur l’eau ; en fait, ils sont rigoureusement
interdits dans les limites du parc national, mais vous pourrez toutefois en prendre un -et apercevoir des
alligators- dans la zone nord qui borde le parc national !

Comment visiter les Everglades depuis Miami ?
visuel indisponible

Visiter les Everglades depuis Miami est simple : ce dernier compte 3 entrées dont la principale et la plus
touristique est l’entrée Nord-Est, la plus proche de cette ville. Surnommée donc Shark Valley Visitor Center,
elle se situe au  36000 SW 8th Street. Miami, FL 33194  .

En voiture, il vous faudra emprunter la  Florida Turnpike  et prendre la sortie 25A ; comptez un peu moins
d’une heure de route pour accéder au parc depuis le centre-ville de Miami. Bien sûr, il vous est possible de
louer un véhicule, le site comprenant de gigantesques parkings afin d’accueillir les visiteurs lors de la haute-
saison.

Il faut aussi noter que de nombreuses excursions sont organisées par les tour-opérateurs et comprennent un
trajet en bus de votre hôtel jusqu’au site ; parfait pour visiter les Everglades depuis Miami sans se prendre
la tête.

Horaires & Tarifs du site des Everglades
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Le parc naturel des Everglades est ouvert 24h/24, mais son accès est limité entre  8h30 et 18h00  , heures
d’ouverture de la billetterie. Le coût du billet d’entrée est en principe inclus, ainsi que d’autres prestations, lors
d’une visite en bus, et cela dépend donc de l’agence de voyage gérant votre séjour ; mais si vous y allez en
voiture, le prix s’élève à  25 dollars par véhicule  , ou  8 dollars par personne à pied ou en vélo  – l’entrée,
bon à savoir, étant  gratuite pour les moins de 16 ans  .

On peut aussi visiter les Everglades depuis Miami gratuitement par l’entrée Gulf Coast Visitor Center, mais
celle-ci se trouve de l’autre côté de la Floride, à Everglade City ! Nous vous conseillons, en tout cas, de visiter
les Everglades depuis Miami lors de la haute saison : entre décembre et mars, car les températures y sont
bien plus douces et les moustiques, bien moins nombreux !

QUESTIONS FRÉQUENTES Pouvons-nous nous restaurer dans l’enceinte du Parc national des Everglades ?
Si vous venez visiter les Everglades sachez que le parc propose un nombre limité de collations et de
boissons (vendues à la librairie du centre d’accueil Ernest F. Coe, à la librairie du centre d’accueil Royal Palm,
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au magasin Flamingo Marina et au magasin Gulf Coast Visitor Center). Le parc abrite également le café
Buttonwood situé à Flamingo, qui est ouvert du 15 novembre au 15 avril.

Il est toutefois recommandé à tous les visiteurs d’apporter leur propre nourriture et leurs boissons s’ils viennent
visiter les Everglades.

Pouvons-nous pêcher à l’intérieur du Parc des Everglades ?
Oui, la pêche est autorisée dans le parc. Un permis de pêche en Floride est requis, sauf si vous avez moins
de 16 ans ou si vous êtes un résident de Floride âgé de plus de 65 ans.

Pouvons-nous venir avec notre chien ?
Oui, mais attention à lui car votre chien peut vite se transformer en proie facile ! Les chiens ne sont tout de
fois pas admis sur les sentiers ni dans les zones de nature sauvage.

Combien de temps dois-je prévoir pour visiter les Everglades depuis Miami ?
Il vous faudra au moins une demie journée pour visiter les Everglades depuis Miami. Une journée entière
reste quand même le plus envisageable si vous voulez profiter au mieux du site !

Les personnes à mobilité réduite peuvent-elle venir visiter les Everglades depuis Miami ?
Le Parc National des Everglades s’efforce de le rendre de plus en plus accessible chaque jour. Les personnes
à mobilité réduite pourront profiter d’une bonne partie du site !

Un témoignage, un commentaire ?  Exprimez-vous ici  !
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Te regalamos una escapada sabrosa a la Ruta
del Vino Cigales

Te regalamos el alojamiento para dos personas,
además de una comida y visitas guiadas a dos de sus
bodegas, para que descubras esta atractiva ruta de
enoturismo castellana...
leer más
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Un recorrido por el Miami más monumental

¿Sabías  qué  Miami  cuenta  con  uno  de  los
edificios más antiguos de Estados Unidos? ¿O
que  tiene  una  de  las  colecciones  de
arquitectura de Art Deco más impresionantes
del país? Y, es que, la ciudad esconde mucha
más  historia  de  la  que  puede  parecer  en
principio.

Además, durante  los meses de abril y mayo,
Miami  celebra  el  ‘Mes  de  las  atracciones
turísticas  y  los  museos’,  unas  semanas
perfectas  para  descubrir  esos  lugares  culturales  en  Miami  que  suelen  ser  más
desconocidos y que puedes visitar por precios más reducidos y descuentos.
Desde  este  destino  norteamericano  nos  recomiendan  un  recorrido  por  algunos  de  los
tesoros históricos escondidos de Miami:
The Ancient Spanish Monastery es una auténtica joya escondida en el norte de Miami. Se
trata de uno de los edificios más antiguos de América del Norte.
El monasterio es original de Segovia y data de 1141. En 1925, William Randolph Hearst,
compró los Claustros y las dependencias del monasterio y las trasladó, piedra a piedra en
más de 11.000 cajas de madera, hasta Miami.
Miami también alberga su famoso distrito histórico Art Deco ubicado en el extremo sur de
South  Beach.  Está  compuesto  por  cientos  de  edificios  diseñados  con  este movimiento
artístico. El mejor punto de partida para visitarlo es su Art Deco Welcome Center desde
donde  realizar  una  ruta  de  90  minutos  para  ver  los  edificios  más  icónicos,  diseños
elegantes y luces de neón.
Al  otro  lado  de  la Bahía  de Biscayne,  en Coconut Grove,  se  localiza Vizcaya Museum &
Gardens. En su momento fue hogar de invierno de James Deering, magnate agrícola de la
época. La casa se ubica en la costa y sobre el agua y fue inspirada en una villa italiana del
siglo XVIII.
Las  antigüedades  y  arte  europeo  adornan  la  casa  principal  y  los  exuberantes  jardines
tropicales rodean toda la propiedad. A día de hoy conserva esa tranquilidad en medio del
moderno horizonte de Miami.
A pocos kilómetros de distancia, el Parque Histórico Estatal Barnacle es otra casa histórica
con encanto. No es tan singular como Vizcaya Museum pero las vistas desde Barnacle son
igual de  impresionantes. La casa  fue construida por el pionero de Coconut Grove, Ralph
Munroe, en 1891.
No muy lejos de Coconut Grove, en Coral Gable, la Venetian Pool o Piscina Veneciana es la
única piscina pública que aparece en el Registro Nacional de Lugares Históricos. Tallada en
una  cantera  de  coral,  abrió  sus  puertas  en  1924,  y  la  forman  pintorescas  cascadas  de
agua, puentes de piedra, grutas y la rodea un vergel natural. Un lugar para darse un baño
y relajarse.
Para terminar este recorrido histórico, vale la pena un viaje hasta Coral Castle Museum en
Homestead. Se trata de un museo al aire libre de diferentes obras esculpidas en roca de
coral durante más de 30 años por un  inmigrante de Letonia, Edward Leedskalnin, como
tributo a un amor perdido.
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Evasión

Un viaje a los tesoros históricos escondidos
de Miami (con España como protagonista)

Imágenes: la primera, Rolf Muller, el resto, GMCVB

¿Sabías qué Miami cuenta con uno de los edificios más antiguos de Estados Unidos? ¿O que tiene una de las colecciones de

arquitectura de Art Deco más impresionantes del país? Y, es que, la ciudad esconde mucha más historia de la que puede

parecer en principio. Además, durante los meses de abril y mayo, Miami celebra el Mes de las atracciones turísticas y los

museos, unas semanas perfectas para descubrir esos lugares culturales en Miami que suelen ser más desconocidos y que

puedes visitar por precios más reducidos y descuentos.

The Ancient Spanish Monastery

Es una auténtica joya escondida en el norte de Miami. Se trata de uno de los edificios más antiguos de América del Norte. El

monasterio es original de Segovia y data de 1141. En 1925, William Randolph Hearst, compró los Claustros y las

dependencias del monasterio y las trasladó, piedra a piedra en más de 11.000 cajas de madera, hasta Miami. 

Distrito histórico Art Deco

Paco Vega
Madrid   11:20 - 15/03/2019
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Miami también alberga su famoso distrito histórico Art Deco ubicado en el extremo sur de South Beach. Está compuesto por

cientos de edificios diseñados con este movimiento artístico. El mejor punto de partida para visitarlo es su Art Deco Welcome

Center desde donde realizar una ruta de 90 minutos para ver los edificios más icónicos, diseños elegantes y luces de neón.

Vizcaya Museum & Gardens

Al otro lado de la Bahía de Biscayne, en Coconut Grove, se localiza Vizcaya Museum & Gardens. En su momento fue hogar de

invierno de James Deering, magnate agrícola de la época. La casa se ubica en la costa y sobre el agua y fue inspirada en una

villa italiana del siglo XVIII. Las antigüedades y arte europeo adornan la casa principal y los exuberantes jardines tropicales

rodean toda la propiedad. A día de hoy conserva esa tranquilidad en medio del moderno horizonte de Miami.

Parque Histórico Estatal Barnacle

A pocos kilómetros de distancia, el Parque Histórico Estatal Barnacle es otra casa histórica con encanto. No es tan singular

como Vizcaya Museum pero las vistas desde Barnacle son igual de impresionantes. La casa fue construida por el pionero de

Coconut Grove, Ralph Munroe, en 1891.

Otros lugares históricos

No muy lejos de Coconut Grove, en Coral Gable, la Venetian Pool o Piscina Veneciana es la única piscina pública que aparece

en el Registro Nacional de Lugares Históricos. Tallada en una cantera de coral, abrió sus puertas en 1924, y la forman

pintorescas cascadas de agua, puentes de piedra, grutas y la rodea un vergel natural. Un lugar para darse un baño y relajarse.

Para terminar este recorrido histórico, vale la pena un viaje hasta Coral Castle Museum en Homestead. Se trata de un museo

al aire libre de diferentes obras esculpidas en roca de coral durante más de 30 años por un inmigrante de Letonia, Edward

Leedskalnin, como tributo a un amor perdido.
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VIAJES Y PLACER

Qué ver en Estados Unidos: Miami monumental
Redacción, 12 de marzo de 2019 a las 13:26   

Vizcaya Museum

PERIODISTA DIGITAL (/) | TRAVELLERS (/TRAVELLERS) | OCIO Y CULTURA (/TRAVELLERS/OCIO-Y-CULTURA)

¿Sabías qué Miami cuenta con uno de los edi�cios más antiguos de Estados Unidos? ¿O que tiene una de las colecciones de
arquitectura de Art Deco más impresionantes del país? Y, es que, la ciudad esconde mucha más historia de la que puede parecer en
principio. Además, durante los meses de abril y mayo, Miami celebra el "Mes de las atracciones turísticas y los museos", unas
semanas perfectas para descubrir esos lugares culturales en Miami que suelen ser más desconocidos y que puedes visitar por
precios más reducidos y descuentos.

Demos un recorrido por algunos de los tesoros históricos escondidos de Miami:

The Ancient Spanish Monastery es una auténtica joya escondida en el norte de Miami. Se trata de uno de los edi�cios más
antiguos de América del Norte. El monasterio es original de Segovia y data de 1141. En 1925, William Randolph Hearst, compró los
Claustros y las dependencias del monasterio y las trasladó, piedra a piedra en más de 11.000 cajas de madera, hasta Miami.
Impresionante, ¿verdad?

Miami también alberga su famoso distrito histórico Art Deco ubicado en el extremo sur de South Beach. Está compuesto por
cientos de edi�cios diseñados con este movimiento artístico. El mejor punto de partida para visitarlo es su Art Deco Welcome
Center desde donde realizar una ruta de 90 minutos para ver los edi�cios más icónicos, diseños elegantes y luces de neón.
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Al otro lado de la Bahía de Biscayne, en Coconut Grove, se localiza Vizcaya Museum & Gardens. En su momento fue hogar de
invierno de James Deering, magnate agrícola de la época. La casa se ubica en la costa y sobre el agua y fue inspirada en una villa
italiana del siglo XVIII. Las antigüedades y arte europeo adornan la casa principal y los exuberantes jardines tropicales rodean toda
la propiedad. A día de hoy conserva esa tranquilidad en medio del moderno horizonte de Miami.

A pocos kilómetros de distancia, el Parque Histórico Estatal Barnacle es otra casa histórica con encanto. No es tan singular como
Vizcaya Museum pero las vistas desde Barnacle son igual de impresionantes. La casa fue construida por el pionero de Coconut
Grove, Ralph Munroe, en 1891.

No muy lejos de Coconut Grove, en Coral Gable, la Venetian Pool o Piscina Veneciana es la única piscina pública que aparece en el
Registro Nacional de Lugares Históricos. Tallada en una cantera de coral, abrió sus puertas en 1924, y la forman pintorescas
cascadas de agua, puentes de piedra, grutas y la rodea un vergel natural. Un lugar para darse un baño y relajarse.

Para terminar este recorrido histórico, vale la pena un viaje hasta Coral Castle Museum en Homestead. Se trata de un museo al aire
libre de diferentes obras esculpidas en roca de coral durante más de 30 años por un inmigrante de Letonia, Edward Leedskalnin,
como tributo a un amor perdido.
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MIAMI

Sus edificios art déco y su oferta de ocio son

razones más que suficientes para visitar Miami,

aunque fuera de la ciudad las posibilidades no

se agotan: desde catas de vino con música en

directo en la bodega Schnebly Redland's hasta

excursión en bicicleta al faro de Bill Bags, una

de las zonas más salvajes de este litoral. No

muy lejos, Surfside es una pequeña ciudad

costera fundada en 1935 con amaneceres

legendarios. ¿El broche? Explorar en kayak el

Parque Nacional de Cayo Vizcaíno, una de las

reservas marinas más importantes de EEUU.Actualizado: 28/03/2019 02:12 horas

8/20
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Viajes

Cualquier guía turística de Miami incluye entre sus recomendaciones
imprescindibles sumergirse en Little Havana -su barrio latino-, acercarse a las
playas de South Beach -SoBe para los locales-, la Piscina Veneciana o Cayo
Vizcaíno, pasear por el histórico distrito Art Déco o visitar algún museo. Sin
embargo, esta ciudad, situada en el sureste de Florida, puede ofrecer al viajero
más de una sorpresa insospechada.

CURIOSIDADES

¿Por qué hay un monasterio español del siglo
XII en Miami Beach?
La ciudad sorprende a los turistas con un claustro original trasladado desde

Segovia piedra a piedra

Interior del monasterio de San Bernardo de Claraval de Miami (drgnwolf00 /
Getty Images/iStockphoto)

MAGDA BIGAS
30/03/2019 07:00 | Actualizado a 30/03/2019 08:40
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Una de ellas se nos presenta en forma de monasterio cisterciense, una
maravilla del siglo XII rodeada de jardines, en el norte de Miami. No se trata
de una réplica, sino del claustro original del monasterio de Santa María la
Real de Sacramenia, un diminuto pueblo de la provincia de Segovia,
construido en el año 1141.

¿Qué hace un monasterio español del siglo XII en pleno Miami Beach? ¿Por
qué y cómo ha llegado hasta aquí? Estas suelen ser algunas de las preguntas
más frecuentes entre los foráneos. Para responderlas debemos remontarnos a
1925, cuando el magnate de la prensa norteamericano William Randolph
Hearst, movido por un irrefrenable deseo, compró los claustros y las
dependencias del monasterio segoviano, las desmontó y las trasladó, piedra a
piedra, hasta los Estados Unidos.

El traslado hasta Nueva York, que se efectuó por mar, obligó a embarcar un
total de 11.000 cajas de madera perfectamente numeradas que contenían
35.784 bloques de piedra cargados de historia. Y es que durante 700 años -
hasta la desamortización de Mendizábal, que convirtió las instalaciones en
establos-, entre los muros de Santa María la Real habían vivido centenares de
monjes de la Orden del Císter.

La Gran Depresión y los problemas económicos de Hearst condenaron el
proyecto al olvido, hasta que en 1952, William Edgemon y Raymond Moss, dos
hombres de negocios de Florida, decidieron comprar la colección para
convertirla en una atracción turística. Pagaron por ella 500.000 dólares -
alrededor de 450.000 euros- e invirtieron tres veces más en el traslado a Miami
y en el montaje posterior de este peculiar rompecabezas.

El traslado obligó a embarcar 11.000 cajas de madera
perfectamente numeradas que contenían 35.784 bloques
de piedra
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Tras enfrentarse a infinitos contratiempos -entre ellos la elección errónea de
una ubicación que acabó apartada de cualquier circuito turístico- y descubrir
que sus previsiones económicas no se cumplirían, sus promotores se vieron
obligados a vender la construcción. Fue adquirida una década más tarde a
bajo precio por la Iglesia Episcopal de San Bernardo de Claraval, quien le ha
dado nombre y hasta hoy continúa siendo su propietaria.

El viejo monasterio español, situado en Dixie Hwy, en North Miami Beach,
está abierto al público diariamente previo pago de una entrada que oscila
entre los cuatro y los ocho dólares (entre 3,5 y siete euros) y suele estar
especialmente concurrido durante el fin de semana, cuando tienen lugar los
servicios religiosos. Las instalaciones también acogen eventos especiales más
allá de la religión, algo impensable hace casi nueve siglos.

Patio del monasterio español de Miami (THEPALMER / Getty
Images/iStockphoto)
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Exterior del monasterio español de Sacramenia de Miami (Florida)
(THEPALMER / Getty Images/iStockphoto)
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