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Dear Reader,  
 
It is our pleasure to present to you the GMCVB’s Communications clipping report for the month 
of May 2020. Within these pages you will be given a firsthand look at the results garnered by 
the efforts of the Communications Team at The Greater Miami Convention & Visitors Bureau.  
 
The Communications Activity report is constructed of four sections:   
 

• Key Performance Indicators: Illustrates the circulation, media impressions, 
advertising equivalency, and social media mentions for Greater Miami and The 
Beaches. These results are presented both as year-to-date and monthly figures.  
 

• Activity Summary Report:  This section provides you an in-depth view at the 
activities for the month.  

 

• Clippings: The results of the media team’s efforts are captured in this section where 
you will find the all the press clippings resulting for the given month.  Clippings are 
listed in order by the following markets:  USA and Canada, Local/Corporate 
Communication. Due to the COVID-19 pandemic, the GMCVB paused relationships 
with most of its global PR agencies. Therefore, this month’s report includes only 
clippings from the US/Canada and Local/Corporate Communication markets.  

 
It is an absolute privilege promoting Greater Miami and The Beaches to the world through our 
domestic and international public relations efforts.  If you have any questions about this report 
please feel free to reach the Communications Team directly at 305.539.3084. 
 
Sincerely, 

              
 William D. Talbert, III, CDME    Jennifer Diaz     
 President & CEO     Vice President of Communications  

 



Note: The Key Performance Indicators (KPI) section provides you with a snapshot view of the results 

garnered by the efforts of the communications department during the month of May 2020.  

 

 

 

 

Key Performance Indicators 

 

                                                     May 2020     Year to Date 

Overall Total Circulation:  682,539,557    5,285,023,907 

Overall Total Media Impressions: 1,706,348,893                   13,212,559,767                   

Overall Total Ad Equivalency:              $1,423,458    $18,635,765 

General Circulation:   682,431,237    5,192,229,048 

General Media Impressions:  1,706,078,093    12,980,572,620 

General Ad Equivalency:  $1,418,094    $18,400,230 

MICE Circulation:   108,320    92,794,859 

MICE Media Impressions:  270,800    231,997,147 

MICE Ad Equivalency:   $5,363     $235,534 

Corporate Comm Circulation: 9,434,038    61,497,774 

Corporate Comm Media Impressions: 23,585,095    153,744,435 

Corporate Comm Ad Equivalency:     $25,399    $146,233 

Number of FAMS:   0     14                    

Number of Media Visits:  0     74   

Number of Media Missions:  0     11 

Number of Promotions:  0     4 

 

 

 



 
NOTE: This section contains descriptions of all activities involving the media relations & 

promotions team throughout the month.  
  

 
COMMUNICATIONS DIVISION 

Activity Summary Report 
May 2020 

 
SPECIAL PROJECTS:   
 
US/Canada 
 

• U.S. TRAVEL VIRTUAL ROADTRIP (U.S./Local) May 5, 2020: GMCVB 

Communications Team participated in the US Travel Association’s first-ever 

#VirtualRoadTrip celebrating National Travel and Tourism Week across the U.S. The road 

trip highlighted the destinations, businesses, experiences and attractions that embody 

America’s Spirit of Travel to celebrate National Travel and Tourism Week May 3-9. The 

Communications Team encouraged partners to participate on their Twitter channels as the 

#VirtualRoadTrip “passed through” Florida and to include #MiamiShines in their posts as 

the Social Media Team engaged with them throughout the trip. The Communications Team 

also promoted the event on the GMCVB Corporate Twitter handle. 

• MIAMIANS WHO SHINE: LEE BRIAN SCHRAGER June 30, 2020:  As part of the 

GMCVB’s tourism recovery campaign, Miami Shines, the GMCVB honors individuals who 

have helped Miami “Shine” during the Covid-19 Pandemic through their extraordinary 

efforts.  Lee Brian Schrager, senior vice president of communications and corporate social 

responsibility for the Southern Glazer's Wine & Spirit of America, was recognized for raising 

thousands of dollars by hosting the “Putting on the LBS Bake Sale” from his home, while 

giving local food businesses a platform during these challenging times. Proceeds from the 

bake sales benefit the SOBEWFF® & FIU Chaplin School Hospitality Industry Relief Fund, 

providing immediate financial support to independently owned and operated restaurants and 

bars impacted by the COVID-19 pandemic in Miami-Dade, Broward, and Palm Beach 

counties. The GMCVB Communications Team organized the interview, worked on the 

interview preparations, and prepared statements to announce the honor, which were 

distributed via the What’s Happening Newsletter, Stakeholder communications and social 

media posts.  

• ARTICLE FACT CHECKING :GMCVB Communication Team assisted in fact checking 

various articles to keep content on the GMCVB website up-to-date and fresh.   

• THRESHOLD 360 VIRTUAL TOURS: GMCVB Communications Team assisted 

in writing location descriptions for themed virtual tours being rolled out on the 

GMCVB website for the Miami Shines recovery campaign.   

• CITY OF MIAMI BEACH RESOURCE TEAM (May 1-

22, 2020): GMCVB Communications Team assisted the City of Miami Beach reaching out 

to restaurants & bars in order to survey their current business status and provide resources 

available to them. During the week of May 18th the team pivoted to inform restaurants and 

bars about phase 1 of reopening guidelines and resources. 



 
 
CORPORATE COMMUNICATIONS:  
 

• PRESS RELEASE FOR MIAMI EATS / MIAMI BEACH CHAMBER OF 

COMMERCE PARTNERSHIP (U.S./Local) May 1, 2020: GMCVB Communications 

Team assisted with a press release announcing the partnership with the Miami Beach 

Chamber of Commerce, launching local TV campaign to promote Miami Eats program and 

encourage customers to order direct from restaurants participating in the program. 

•  “OUR COMMUNITY CARES” WEBINAR WITH COMMISSIONER 

DANIELLA LEVINE CAVA (U.S./Local) May 13, 2020: GMCVB Communications 

Team facilitated the participation of GMCVB CEO/President William Talbert, III, CDME 

in a public service show hosted by Commissioner Daniella Levine Cava that went out live on 

her Facebook page.  Mr. Talbert was a featured guest and responded to questions about how 

Covid-19 is affecting the hospitality and tourism industries.  He spoke about the Miami 

Shines Campaign, the GMCVB Tourism Industry Forum and Recovery Plan Update, and 

how the GMCVB plans to help in the recovery efforts.   

• GMCVB TOURISM INDUSTRY FORUM AND RECOVERY PLAN UPDATE 

U.S./Local) May 14, 2020: GMCVB Communications Team assisted in the organization of 

and hosted the GMCVB Tourism Industry Forum and Recovery Plan Update, a live Virtual 

event that was timed as a substitute for the State of the Industry event that usually takes 

place at this time of year but was not feasible due to Covid-19.  The Team organized the 

participation of key media from local, meetings and trade publications, provided speaking 

points, scripts and hosted the event.  

• TOURISM MARKETING TODAY/DESTINATIONS FLORIDA SPECIAL 

EDITION ‘NATIONAL TRAVEL AND TOURISM WEEK’ (U.S./Local) May 14, 

2020: GMCVB Communications Team prepared a submission to Tourism Marketing Today, 

the newsletter of Destinations Florida for a special edition of publication centered around 

National Travel and Tourism Week May 3-9. The submission featured information about the 

GMCVB’s participation in the U.S. Travel Association’s first-ever Virtual Roadtrip. The 

GMCVB participated in #VirtualRoadTrip with the social media team taking to Twitter to 

post as the #VirtualRoadTrip passed through Florida on May 5 and encouraging partners to 

participate by including #MiamiShines in their posts so the GMCVB could engage with 

them throughout the trip.  Miami Shines is the GMCVB’s new tourism recovery plan. 

During the road trip, @SamanthaBrown – obviously a big fan of Miami, sent out a special 

tweet recommending one of her favorite restaurants in Little Haiti. Miami is now featured in 

Season 3 of Samantha Brown’s Places to Love and currently available on her website. These 

submissions are selected news items from DMOs in Tourism Marketing Today, the newsletter 

of Destinations Florida. Tourism Marketing Today/Destinations Florida 

• TOURISM MARKETING TODAY/DESTINATIONS FLORIDA “QUICK TRIP” 

(U.S./Local) May 14, 2020: GMCVB Communications Team provided a submission to 

Tourism Marketing Today, featuring GMCVB activities in support of the launch of the 

GMCVB’s tourism recovery campaign, Miami Shines. “Quick Trips” are brief news items 

from DMOs in Tourism Marketing Today, the newsletter of Destinations Florida.   



• FIU CHAPLIN SCHOOL HOSPITALITY INDUSTRY RELIEF FUND QUOTE 

(U.S./Local) May 14, 2020: GMCVB Communications Team provided a written quote on 

behalf of GMCVB CEO/President William Talbert, III, CDME upon the announcement of 

the SOBEWFF® & FIU Chaplin School Hospitality Industry Relief Fund to provide 

immediate financial support to independently owned and operated restaurants and bars 

impacted by the COVID-19 pandemic in Miami-Dade, Broward, and Palm Beach counties. 
 
MEDIA ASSISTANCE: 
 
Local Media:  
 

• CBS4/WFOR (U.S./Local) May 1, 2020:  GMCVB Communications Team facilitated an 

interview with GMCVB COO Rolando Aedo as well as Area Director of Marketing & 

Strategy| Kimpton Hotels Florida + Caribbean, Eric Jellson and CBS4 Reporter, Frances 

Wang, regarding the hotel/hospitality industry and the Miami Shines campaign. 

• LOCAL10/WPLG (U.S./Local) May 1, 2020:  GMCVB Communications Team facilitated 
an interview with Tom Prescott from the Biltmore Hotel and Local 10/WPLG 
Producer/Reporter, Christina Vazquez who was working on a story about hotel experiences 
during a pandemic and what the guest experience will be like when hotels re-open. The 
Miami Shines campaign was featured in the interview.  

• 1210 THE MAN - (U.S./Local) May 1, 2020:  GMCVB Communications Team organized a 
live radio interview with GMCVB COO Rolando Aedo and host Andrew Korge regarding 
the Miami Shines campaign as well as other GMCVB initiatives. 

• WQBA 1140 AM (U.S./Local) May 4, 2020:  GMCVB Communications Team organized an 
interview with GMCVB COO Rolando Aedo and reporter Jose Alfonso Almora regarding 
the Miami Shines campaign and other GMCVB Covid-19 related initiatives. 

• SFLCW (U.S./Local) May 4, 2020:  GMCVB Communications Team organized an 
interview with GMCVB CEO/President William Talbert, III, CDME and South Florida CW 
reporter, Miriam Tapia regarding the Miami Shines campaign.  

• FOX7/WSVN (U.S./Local) May 5, 2020:  GMCVB Communications Team organized an 
interview with GMCVB COO Rolando Aedo as well as Area Director of Marketing & 
Strategy, Kimpton Hotels Florida + Caribbean, Eric Jellson and FOX 7 Reporter, Jessica 
Holly regarding the hotel/hospitality industry and the Miami Shines campaign. 

• INDULGE/MIAMI HERALD (U.S./Local) May 7, 2020:  GMCVB Communications 
Team secured a special editorial feature story on GMCVB CEO/President William Talbert, 
III, CDME for the May issue of Indulge Magazine. The special-edition photo and editorial 
essay will feature Miami’s movers - at home - and will highlight sincere messages from select 
figures.  The project will take a more personal look at stories of inspiration showcasing some 
of the personalities that make Miami prosper and who will help the community move 
forward. The essay will feature the GMCVB Covid-19 related initiatives and the work of the 
GMCVB under Bill’s leadership. 

• MIAMI TODAY (U.S./Local) May 11, 2020:  GMCVB Communications Team organized 
an interview with GMCVB CEO/President William Talbert, III, CDME and Miami Today 
reporter Abraham Galvan for a follow up story about Miami Eats and the partnership with 
the Miami Beach Chamber of Commerce.  The Team also identified and arranged interviews 



with a couple of restaurateurs currently participating in the program to speak about how the 
program has worked for them.  

• LOCAL 10/WPLG (U.S./Local) May 18, 2020:  GMCVB Communications organized an 
interview with Local 10/WPLG reporter Christine Vazquez and GMCVB CEO/President 
William Talbert, III, CDME for a tourism piece related to the re-opening of the county.    

• MIAMI HERALD (U.S./Local) May 20, 2020:  GMCVB Communications Team 
organized an interview with GMCVB COO Rolando Aedo and Miami Herald Reporter Carli 
Teproff for a tourism piece related to the re-opening of hospitality/tourism and the Miami 
Shines campaign.  The Team provided speaking points and briefed the reporter on GMCVB 
initiatives in preparation for the interview. 

• CHANNEL 7/WSVN - (U.S./Local) May 22, 2020:  GMCVB Communications Team 

organized an interview with GMCVB CEO/President William Talbert, III, CDME and 

WSVN reporter Chris Poulos for a piece about the opening of hotels and beaches in Miami-

Dade County which was announced for June 1, 2020.  The Team briefed the reporter on the 

GMCVB Miami Shines campaign in preparation for the interview. 

• MIAMI NEW TIMES (U.S./Local) May 26, 2020:  GMCVB Communications Team 

organized an interview with GMCVB COO Rolando Aedo and Miami New Times Food & 

Spirits Editor, Laine Doss for a piece about the roll out of the Miami Spice restaurant 

program as part of the Miami Shines campaign.  

• UNIVISION/WLTV (U.S./Local) May 28, 2020: GMCVB Communications Team 

organized an interview with GMCVB Content Manager Janel Blanco and WLTV/Univision 

reporter Jenny Padura regarding the reopening of hotels and beaches and what that means 

for our tourism economy.  It was an opportunity to promote Miami Shines and Miami Spice 

initiatives. The Team provided speaking points.  

• SUN SENTINEL (U.S./Local) May 28, 2020: GMCVB Communications Team assisted 

Patti Roth from the South Florida Sun Sentinel, working on an event listing for a vacation issue 

for the newspaper.  The Team provided her with updated listings and recommendations on 

events and festivals.  

• MIAMI MAGAZINE/MODERN LUXURY (U.S./Local) May 28, 2020: GMCVB 

Communications Team assisted Stephan Lazorischak, Associate Publisher of Miami Magazine 

and Modern Luxury who was working on a story about staycations in and around Florida for 

Florida residents. The Team provided him with information about hotel deals as part of the 

GMCVB’s Miami Shines tourism recovery campaign.   

• MIAMI HERALD - (U.S./Local) May 29, 2020: GMCVB Communications Team 

organized an interview with GMCVB CEO/President William Talbert, III, CDME and 

Miami Herald Food & Dining Editor Carlos Frias for a piece about the roll out of the Miami 

Spice restaurant program as part of the Miami Shines campaign.   

• MIAMI HERALD - (U.S./Local) May 29, 2020:  GMCVB Communications Team 

organized an interview with GMCVB COO Rolando Aedo and Miami Herald reporter, 

Doug Hanks for a story about hotels opening in Miami-Dade County. 

• SOUTH FLORIDA LUXURY GUIDE (U.S./Local) May 29, 2020:  GMCVB 

Communications Team assisted Michele Marin, Native Content & Advertorial Editor for 

South Florida Luxury Guide, providing her with information for a “Happenings in Miami” 

feature.  The Team provided information about the Miami Shines pre-recovery campaign as 

well as Miami Spice. 



• MIAMI HERALD - (U.S./Local) May 29, 2020:  GMCVB Communications Team assisted 

Miami Herald Business reporter, Rob Wile for a story about hotels opening in Miami-Dade 

County. The Team connected him with key hoteliers for feedback on preparations they were 

taking to prepare to open June 1.  

• TIME OUT - (U.S./Local) May 29, 2020:  GMCVB Communications Team assisted 

Virginia Gil, Miami Editor for Time Out magazine who was working on a story about the 

GMCVB tourism recovery campaign Miami Shines.  The Team provided her with detailed 

information about the program. 
 
US/Canada: 
 

• USA TODAY (U.S./Canada) May 1, 2020:  GMCVB Communications Team assisted 
freelance journalist Susan Barnes, researching a story about baby animals born at 
Zoos/Attractions during the Covid-19 pandemic.  The Team reached out to various 
attractions to source content for the story. 

• HISPANIC LIVING MAGAZINE (U.S./Canada) May 1, 2020:  GMCVB 

Communications Team secured a cover story feature on Gloria Estefan for Hispanic Living 

Magazine.  Once confirmed, the Team worked with Editor Tracy Scott and the management 

team for Gloria Estefan to secure the interview.  Gloria will be featured in their September 

issue tied to Hispanic Heritage Month in the U.S. 

• BOCA MAGAZINE (U.S./Canada) May 1, 2020:  GMCVB Communications Team 
assisted Oscar Saavedra, a journalist on assignment for Boca Magazine, doing a story about 
MiMo Architecture in Miami.  

• LONELY PLANET (U.S./Canada) May 5, 2020:  GMCVB Communications Team 
assisted a freelance journalist researching a story about art created during and about the 
Covid-19 pandemic. The Team assisted the writer in sourcing content and contacting the 
artists for the story. 

• BUDGET TRAVEL (U.S./Canada) May 6, 2020:  GMCVB Communications Team 
assisted freelance journalist Lola Mendez, doing a story for Budget Travel about how the 
Covid-19 pandemic is affecting endangered species. The Team reached out to various 
attraction partners to gather information on the subject for the writer. 

• GLOBAL TRAVELER/CNBC (U.S./Canada) May 11, 2020: GMCVB Communications 
Team assisted Monica Pitrelli, Contributing Editor for CNBC’s Global Traveler working on a 
couple of COVID-19 recovery stories.  One will be about how the hotel industry is 
responding to the coronavirus pandemic and covering all expected guest experiences upon 
opening and another about how the passenger experience at airports is expected to change 
and what measures they have already put in place as well as predictions on what might be in 
the pipeline once travel bans are lifted.  

• LICENSE TO DRIFT (U.S./Canada) May 12, 2020: GMCVB Communications Team 
assisted Alexandria Carroll who was researching a story about socially distanced vacation 
ideas.  The Team provided her with information about the Virtual Miami program as well as 
ideas and recommendations our partners offering virtual exhibits, programming, self-guided 
walking tours available through app download, outdoor landmarks and activities that better 
allow for social distancing. 

• CNN TRAVEL (U.S./Canada) May 12, 2020: GMCVB Communications Team assisted 
freelancer Lola Mendez working on a story for CNN Travel about exceptional species of 



Flora and Fauna.  The Team reached out to various partners to provide information for the 
article.  

• FREELANCER RAMSEY QUEBEIN (U.S./Canada) May 20, 2020:  GMCVB 
Communications Team assisted Ramsey Quebien, a journalist seeking information for a 
variety of stories he is writing about including “Buy now, get a bonus”, “Quirky Hotel 
Amenities” and “Travel Entrepreneurs Doing Extraordinary Things During Covid-19”.  The 
Team put out a media lead to partners soliciting submissions and pitched various partners to 
the journalist directly.  

• USA TODAY (U.S./Canada) May 20, 2020:  GMCVB Communications Team assisted Matt 
Alderton doing research for feature stories he is working on for USA Today, including one 
that is about companies that care and another featuring 'everyday' COVID-19 heroes. The 
Team put out a media lead to partners soliciting submissions, worked with the Partnership 
team to secure additional submissions and pitched various partners to the journalist directly.  

• FOR THE LOVE OF TRAVEL (U.S./Canada) May 20, 2020:  GMCVB 

Communications Team facilitated a request from For The Love of Travel, a blog that is a part 

of Trips Travel Agency.  The agency was planning to host a Facebook Live chat as part of a 

destination series for their clients and was interested in having a GMCVB representative 

participate.  The Team connected them with GMCVB Director of Sales, Southeast, Debra 

Lee who will discuss what visitors can expect when coming to Miami these days post Covid-

19 on the live chat.  

• FORBES  (U.S./Canada) May 29, 2020:  GMCVB Communications Team assisted Wendy 

Altschuler, working on a story for a piece in Forbes about Drive -In Theaters.  The 

Communications Team reached out to partners to secure information and digital images.  

 

 
Europe 

• OUT THERE MAGAZINE (UK) May 7, 2020: GMCVB Communications Team reached 
out to Uwern Jong, Editor-in-Chief with information on the South Florida Pride Collective 
Virtual Pride Event which took place during the weekend of May 9 & 10 resulting in the 
following social media posts: Facebook, Twitter & LinkedIn. Out There Magazine is a gay 
luxury travel magazine that originated as a luxury coffee table publication. It has a print 
circulation of 66,000 and 260,000 monthly unique users. It was awarded ‘Online Publication 
of the Year’ at the 2018 Travel Media Awards. 

• TRAVEL STYLE (France) May 13, 2020: GMCVB Communications Team assisted 
freelance journalist Dominique Marché, who participated in the GMCVB’s Pan-European 
press trip last fiscal year, in preparation of his Miami outdoors themed travel story. The piece 
will be published in the June 2020 issue of Travel Style, a consumer online travel magazine 
with 30k uvpm. 

• 1,001 DISCOVERIES (France) May 14, 2020: GMCVB Communications Team assisted 
Travel Guide writer Saliha Hadj-Djilani who writes for the Petit Futé guidebook update the 
Miami content on her own website 1001 Decouvertes (English translation: 1,001 Discoveries). 

• CULTURE TRIP (UK) May 20, 2020: GMCVB Communications Team assisted Culture 
Trip Commissioning Editor Madhuri Chowdhury gather destination info to post on topics 
such as The Best Outdoor Activities, The Best Beaches, and Food, Art & Cultural Tours. 
Launched in 2016, Culture Trip (uvpm: 20 million) is an online/digital platform with 8 million 
cross-platform social followers that showcase stories that reveal what is unique and special 

https://www.forbes.com/sites/wendyaltschuler/2020/06/02/5-drive-in-movie-theaters-across-america/#311418ae6d3b
https://www.facebook.com/outtheremag/posts/10164115415155001?__cft__%5b0%5d=AZVgswUJ4rPTKjJ6gurbBQRaPJHmRbFhJzB0OyTDjxJYrgx3d2IWJWyzBz5gPxtCk1P6LOyFuTGcBuX1QwalqMWv5fc7bWfBFL2xXUyq8ksTWMxZWuURu_-cIUiLTk0d_j2N0NpJGq1w6PhQHVNu5kCvcJWB3C3OCu_CGUlNxfuxdg&__tn__=%2CO%2CP-R
https://twitter.com/OutThereMag/status/1258811551420686337
https://www.linkedin.com/feed/update/urn:li:activity:6664577238932959233
http://www.travelstyle.fr/
https://1001decouvertes.com/
https://theculturetrip.com/


about a place, its people and its culture. Culture Trip has won many accolades for its 
inspirational content and the growing impact of its brand. It has been named by Forbes as 
one of the fastest-growing companies to watch. Culture Trip has been selected as App of the 
Day by Apple in the UK.  
 

Meetings/Trade: 
 

• CONNECT MAGAZINE (U.S) May 12, 2020: GMCVB Communications Team assisted Matt 

Swenson, Editorial Director at Connect Magazine who was working on a story that will focus on 

"The Road Back” from the COVID-19 epidemic. The team coordinated an interview between 

the writer and GMCVB CEO/President William Talbert, III, CDME to discuss pre-recovery 

and recovery efforts including the Miami Shines campaign and other GMCVB initiatives. 

(Circulation: 14,855) 

• CORPORATE AND INCENTIVE TRAVEL MAGAZINE (U.S) May 13, 2020: GMCVB 

Communications Team assisted writer Christine Loomis, contributor for Corporate and 

Incentive Travel Magazine with a Florida article aimed at corporate planners and other 

stakeholders to give them firsthand insights from planners who have booked meetings in the 

state and at specific cities and resorts/hotels. (Circulation: 40,005) 
 
 



Note: The following section contains a clip report spreadsheet with the quantitative results of the 

coverage secured by the Communications team for the month of May 2020. Following the clip 

report spreadsheet, you will find the clippings associated with the clip report, if you have any 

questions please feel free to reach out to us. 

 



Note: The following section contains a clip report spreadsheet with the quantitative results of the coverage secured by the Communications team for the month of May 2020. Following the clip report spreadsheet 

you will find the clippings associated with the clip report, if you have any questions please feel free to reach out to us.

PUBLICATION DATE AUTHOR'S NAME KEY MESSAGES CIRCULATION/ 

VISITS PER DAY
AD EQUIV RESULT OF PUBLICATION TYPE

Miami Herald May 1, 2020 N/A Community Resilience/Recovery 3,160,750           $5,942 Other DIGITAL

The Washington Post May 1, 2020 Hannah Sampson Culinary 28,250,932         $53,112 Other DIGITAL

Forbes May 1, 2020 Keith Flamer Destination Miami 33,287,537         $62,581 Other DIGITAL

Lonely Planet May 1, 2020 Jim Brody Community Resilience/Recovery 11,015,137         $728 Proactive Pitching DIGITAL

The Washington Post May 4, 2020 Hannah Sampson Community Resilience/Recovery 28,250,932         $53,112 Other DIGITAL

Artnet News May 4, 2020 Sarah Cascone Arts & Culture/Multicultural & Heritage Neighborhoods 641,766               $1,207 Other DIGITAL

Artnet News May 4, 2020 Caroline Goldstein Arts & Culture/Multicultural & Heritage Neighborhoods 641,766               $1,207 Other DIGITAL

Venue Report May 4, 2020 Katie Bush Destination Miami 52,466                 $99 Other DIGITAL

Public now May 5, 2020 David Drucker Community Resilience/Recovery 4,251                   $8 Other DIGITAL

Eater Miami May 5, 2020 Stacy A. Moya Culinary 18,452                 $35 Other DIGITAL

South Florida Caribbean News May 5, 2020 N/A Community Resilience/Recovery 4,577                   $9 Other DIGITAL

trip101 May 5, 2020 Elizabeth Laurel Destination Miami 228,828               $430 Other BLOG

WSVN 7 News May 5, 2020 Ruben Rosario Community Resilience/Recovery 323,464               $608 Other DIGITAL

Time Out May 5, 2020 Virginia Gil Community Resilience/Recovery 4,582,871           $8,616 Other DIGITAL

Florida International University May 5, 2020 David Drucker Community Resilience/Recovery 22,191                 $42 Other DIGITAL

Forbes May 5, 2020 Adrienne Jordan Destination Miami 33,287,537         $62,581 Other DIGITAL

Eater Miami May 6, 2020 Amber Love Bond Culinary 18,452                 $35 Other DIGITAL

Time Out May 6, 2020 Virginia Gil Culinary 4,126,997           $7,759 Other DIGITAL

Robb Report May 6, 2020 Lucy Alexander Arts & Culture/Multicultural & Heritage Neighborhoods 431,115               $810 Proactive Pitching DIGITAL

The Infatuation May 6, 2020 Ryan Pfeffer Culinary 266,098               $500 Other DIGITAL

Time Out May 7, 2020 Virginia Gil Community Resilience/Recovery 4,582,871           $8,616 Other DIGITAL

Time Out May 7, 2020 Virginia Gil Culinary 4,126,997           $7,759 Other DIGITAL

TripSavvy May 8, 2020 Laura Scholz Destination Miami 1,588,384           $2,986 Other DIGITAL

Travel Awaits May 9, 2020 Inka Piegsa Quischotte Destination Miami 64,854                 $122 Other DIGITAL

Travel Awaits May 9, 2020 Inka Piegsa Quischotte Destination Miami 64,854                 $122 Other DIGITAL

Food & Wine May 11, 2020 Khushbu Shah Culinary 2,019,054           $3,796 Other DIGITAL

Forbes May 11, 2020 Lea Lane Destination Miami 36,122,993         $67,911 Other DIGITAL

Departures May 11, 2020 N/A Destination Miami 72,018                 $135 Proactive Pitching DIGITAL

Eater Miami May 12, 2020 Olee Fowler Culinary 9,880                   $19 Other DIGITAL

Food & Wine May 12, 2020 Khushbu Shah Culinary 2,803,053           $5,270 Other DIGITAL

Forbes May 12, 2020 Laura B Bloom Community Resilience/Recovery 36,122,993         $67,911 Other DIGITAL

Forbes May 12, 2020 Jennifer Kester Community Resilience/Recovery 36,122,993         $67,911 Proactive Pitching DIGITAL

Travel Weekly May 12, 2020 Tom Stieghorst Community Resilience/Recovery 178,027               $1,647 Proactive Pitching DIGITAL

Eater Miami May 13, 2020 N/A Culinary 9,880                   $19 Other DIGITAL

Miami Today May 13, 2020 Jesse Scheckner Community Resilience/Recovery 8,888                   $17 Other DIGITAL

Time Out May 13, 2020 Virginia Gil Community Resilience/Recovery 4,126,997           $7,759 Other DIGITAL

Recommend May 13, 2020 Steve Grasso Destination Miami 85,002                 $786 Other DIGITAL

Thrillist May 14, 2020 Kristen Adaway Culinary 4,010,185           $7,539 Other DIGITAL

TravelPulse May 14, 2020 Patrick Clarke Destination Miami 249,475               $2,308 Other DIGITAL

Miami Today May 14, 2020 N/A Community Resilience/Recovery 24,835                 $10,869 Other PRINT

Recommend May 14, 2020 Paloma Villaverde de Rico Community Resilience/Recovery 85,002                 $786 Proactive Pitching DIGITAL

Patch May 16, 2020 Paul Scicchitano Community Resilience/Recovery 5,769,877           $10,847 Other DIGITAL

NBC Miami May 16, 2020 N/A Community Resilience/Recovery 403,509               $759 Other DIGITAL

The New York Times May 18, 2020 Frances Robles Community Resilience/Recovery 49,744,349         $93,519 Other DIGITAL

Time Out May 18, 2020 Virginia Gil Community Resilience/Recovery 4,126,997           $7,759 Other DIGITAL

Travel Weekly May 18, 2020 N/A Destination Miami 115,300               $217 Other DIGITAL

Lonely Planet May 18, 2020 Maya Stanton Arts & Culture/Multicultural & Heritage Neighborhoods 4,229,121           $7,824 Proactive Pitching DIGITAL

Eater Miami May 19, 2020 Olee Fowler Culinary 9,880                   $19 Other DIGITAL

Business Insider May 19, 2020 Hannah Freedman Destination Miami 33,298,944         $62,602 Other DIGITAL

Miami Today May 19, 2020 Abraham Galvan Community Resilience/Recovery 8,888                   $17 Other DIGITAL

Morningstar May 19, 2020 N/A Community Resilience/Recovery 2,107,294           $3,962 Other DIGITAL

NBC Miami May 19, 2020 N/A Community Resilience/Recovery 403,509               $759 Other DIGITAL

PR Newswire May 19, 2020 N/A Community Resilience/Recovery 2,451,969           $4,610 Other DIGITAL

The Points Guy May 20, 2020 Andrea M. Rotondo Destination Miami 1,616,179           $3,038 Other DIGITAL

Thrillist May 20, 2020 Curt Hollingsworth Community Resilience/Recovery 4,010,185           $7,539 Other DIGITAL

AFAR May 21, 2020 Michelle Baran Community Resilience/Recovery 351,960               $662 Other DIGITAL

Miami Today May 21, 2020 Abraham Galvan Community Resilience/Recovery 24,835                 $2,666 Other PRINT

The Points Guy May 22, 2020 Samantha Rosen Community Resilience/Recovery 1,616,179           $3,038 Other DIGITAL

The Business Journals May 22, 2020 Matthew Arrojas Community Resilience/Recovery 3,914,980           $7,360 Other DIGITAL

The New York Times May 22, 2020 Tariro Mzezewa Community Resilience/Recovery 49,744,349         $93,519 Other DIGITAL

TravelPulse May 22, 2020 Linda Truilo Destination Miami 249,475               $2,308 Other DIGITAL

The Washington Times May 22, 2020 Tamara Lush Community Resilience/Recovery 3,063,573           $5,760 Other DIGITAL

Washington Post May 24, 2020 Andrea Sachs Community Resilience/Recovery 459,027               $89,493 Other PRINT

The Reading Eagle May 25, 2020 Andres Oppenheimer Community Resilience/Recovery 89,197                 $168 Other DIGITAL

Robesonian May 25, 2020 Andres Oppenheimer Community Resilience/Recovery 125                      $0 Other DIGITAL

TravelWireNews May 25, 2020 Andres Oppenheimer Community Resilience/Recovery 6,154                   $12 Other DIGITAL

Haute Living May 26, 2020 Paige Mastrandrea Culinary 59,410                 $112 Other DIGITAL

Time Out May 26, 2020 Virginia Gil Culinary 4,126,997           $7,759 Other DIGITAL

Lady Click May 26, 2020 Andres Oppenheimer Community Resilience/Recovery 228                      $0 Other DIGITAL

trip101 May 27, 2020 Shamika K. Destination Miami 132,674               $249 Other BLOG

Miami New Times May 27, 2020 Alexi C Cardona Arts & Culture/Multicultural & Heritage Neighborhoods 247,275               $465 Other DIGITAL

Reuters May 27, 2020 Zachary Fagenson Community Resilience/Recovery 15,660,370         $29,441 Other DIGITAL

TravelPulse May 27, 2020 Jessica Zickefoose Community Resilience/Recovery 249,475               $2,308 Other DIGITAL

Travel Weekly May 27, 2020 Christina Jelski Community Resilience/Recovery 115,300               $217 Other DIGITAL

Yahoo Finance May 27, 2020 Zachary Fagenson Community Resilience/Recovery 22,836,565         $42,933 Other DIGITAL

Yahoo News May 27, 2020 Zachary Fagenson Community Resilience/Recovery 21,543,243         $40,501 Other DIGITAL

The New York Times May 27, 2020 Zachary Fagenson Community Resilience/Recovery 49,744,349         $93,519 Other DIGITAL

U.S. News & World Report May 27, 2020 Zachary Fagenson Community Resilience/Recovery 13,055,495         $24,544 Other DIGITAL

CNBC May 27, 2020 Monica Buchanan Pitrelli Community Resilience/Recovery 15,166,631         $7,384 Proactive Pitching DIGITAL

Eater Miami May 28, 2020 Olee Fowler Culinary 9,880                   $19 Other DIGITAL

Miami New Times May 28, 2020 Laine Doss Community Resilience/Recovery 247,275               $465 Other DIGITAL

NBC Miami May 28, 2020 N/A Community Resilience/Recovery 403,509               $759 Other DIGITAL

Wall Street Journal May 28, 2020 Julia-Ambra Verlaine and Cezary PodkulCommunity Resilience/Recovery 13,930,955         $26,190 Other DIGITAL

MEDIA RELATIONS CLIPPING REPORT FOR THE MONTH OF MAY 2020

Assisted Clips: US/CANADA



USA Today May 28, 2020 Susan Barnes Destination Miami 24,665,488         $10,530 Proactive Pitching DIGITAL

Benzinga May 29, 2020 N/A Destination Miami 1,602,012           $3,012 Other DIGITAL

The Infatuation May 29, 2020 Ryan Pfeffer Culinary 146,144               $275 Other DIGITAL

Time Out May 29, 2020 Virginia Gil Culinary 4,126,997           $7,759 Other DIGITAL

Miami New Times May 29, 2020 Suzannah Friscia Destination Miami 247,275               $465 Other DIGITAL

y Travel Blog May 29, 2020 Caz Makepeace Destination Miami 20,919                 $39 Other BLOG

y Travel Blog May 29, 2020 Caz Makepeace Destination Miami 22,769                 $43 Other BLOG

Forbes May 31, 2020 Lea Lane Community Resilience/Recovery 36,122,993         $67,911 Other DIGITAL

Suburban Tourist May 4, 2020 Margaret Bourne Arts & Culture/Multicultural & Heritage/Destination Miami 5,000                   $46 Proactive Pitching DIGITAL

DRIFT Magazine May 4, 2020 Steve Drake Arts & Culture/Multicultural & Heritage/Destination Miami 550,000               $5,088 Proactive Pitching DIGITAL

Family Fun Canada May 6 2020 Charity Quick Arts & Culture/Multicultural & Heritage/Destination Miami 50,000                 $463 Proactive Pitching DIGITAL

Family Fun Canada May 8, 2020 Charity Quick Destination Miami 50,000                 $463 Proactive Pitching DIGITAL

Kamsack Times May 8, 2020 Sandra Thomas Arts & Culture/Multicultural & Heritage/Destination Miami 15,000                 $139 Proactive Pitching DIGITAL

Alaska Highway News May 8, 2020 Sandra Thomas Arts & Culture/Multicultural & Heritage/Destination Miami 9,000                   $83 Proactive Pitching DIGITAL

Vancourier May 8, 2020 Sandra Thomas Arts & Culture/Multicultural & Heritage/Destination Miami 151,000               $1,397 Proactive Pitching DIGITAL

Tri-City News May 8, 2020 Sandra Thomas Arts & Culture/Multicultural & Heritage/Destination Miami 26,000                 $241 Proactive Pitching DIGITAL

North Shore News May 8, 2020 Sandra Thomas Arts & Culture/Multicultural & Heritage/Destination Miami 22,000                 $204 Proactive Pitching DIGITAL

Squamish Chief May 8, 2020 Sandra Thomas Arts & Culture/Multicultural & Heritage/Destination Miami 9,000                   $83 Proactive Pitching DIGITAL

Lillooet News May 8, 2020 Sandra Thomas Arts & Culture/Multicultural & Heritage/Destination Miami 7,000                   $65 Proactive Pitching DIGITAL

Dawson Creek Mirror May 8, 2020 Sandra Thomas Arts & Culture/Multicultural & Heritage/Destination Miami 23,000                 $213 Proactive Pitching DIGITAL

Times Colonist May 8, 2020 Sandra Thomas Arts & Culture/Multicultural & Heritage/Destination Miami 617,000               $5,707 Proactive Pitching DIGITAL

Vita Daily May 8, 2020 Sandra Thomas Arts & Culture/Multicultural & Heritage/Destination Miami 95,000                 $879 Proactive Pitching DIGITAL

Vita Daily May 21, 2020 Noa Nichol Culinary 95,000                 $879 Proactive Pitching DIGITAL

MSN Canada May 22, 2020 Lauren Bowman Destination Miami 3,074,000           $28,435 Reactive Pitching DIGITAL

Ottawa Life Magazine May 25, 2020 Sofia Donato Culinary 63,000                 $583 Proactive Pitching DIGITAL

MSN Canada May 25, 2020  Katherine LaGrave 2020-05-25 Destination Miami 3,074,000           $28,435 Reactive Pitching DIGITAL

CTV.ca May 28, 2020 Natalie Preddie Destination Miami/Recovery 50,000                 $463 Proactive Pitching DIGITAL

CTV Your Morning May 28, 2020 Natalie Preddie Recovery 520,000               $40,000 Proactive Pitching BROADCAST

TheLoop.ca May 28, 2020 Natalie Preddie Destination Miami/Recovery 489,000               $4,523 Proactive Pitching DIGITAL

Lisahomsy.com May 30, 2020 Lisa Homsy Destination Miami 22,600                 $350 Reactive Pitching BLOG

Kiwicollection.com May 30, 2020 Editor Recovery 19,200                 $300 Reactive Pitching BLOG

Local/Corporate 

Communications
WQBA 1140 AM 5/4/2020 Jose Alfonso Almora Interviewed Rolando regarding Miami Shines. 204,619 $200 PROACTIVE OUTREACH

WVSN 5/6/2020 Jessica Holly Featured Miami Shines, highlighting video and campaign's goals.(Digital Story) 15,317 $58 PROACTIVE OUTREACH

WVSN 5/6/2020 Jessica Holly Featured Miami Shines, highlighting video and campaign's goals.(Segment ran as part of the 4:30 PM news cast) 56,784 $58 PROACTIVE OUTREACH

WVSN 5/6/2020 Jessica Holly Featured Miami Shines, highlighting video and campaign's goals.(Segment ran as part of the 6:00 PM news cast) 47,307 $58 PROACTIVE OUTREACH

Legacy Magazine (print) 5/7/2020 Josie Gulliksen

Full-page feature on GMCVB's COVID-19 initiatives like Miami Shines, Miami Eats, Essential Lodgers, etc. Connie quoted 

throughout 50,000

$250
PROACTIVE OUTREACH

South Florida CW (on-air and online) 5/11/2020 Miriam Tapia

The 2-minute segment includes the interview with Bill and provides in-depth descriptions of the organization's plans for welcoming 

tourists back to Miami. Shares Miami Shines video 3,918

$250
PROACTIVE OUTREACH

Community Newspapers (Biscayne Bay) 5/13/2020 Staff Ran a dedicated article focused on Miami Shines campaign. 50,000 $50 PROACTIVE OUTREACH

Community Newspapers (Coral Gables) 5/13/2020 Staff Ran a dedicated article focused on Miami Shines campaign. 50,000 $50 PROACTIVE OUTREACH

Miami Herald (online) 5/15/2020 Michelle Kaufman Covered the organization's State of the Industry message, outtlining its three phases of marketing the industry. 73,222 $5,847 PROACTIVE OUTREACH

Miami Herald (print) 5/15/2020 Michelle Kaufman Covered the organization's State of the Industry message, outtlining its three phases of marketing the industry. 133,328 $5,847 PROACTIVE OUTREACH

MSN.com 5/15/2020 Michelle Kaufman

Syndicated the Miami Herald's article that covered the organization's State of the Industry message, outtlining its three phases of 

marketing the industry. 6,041,752

$6,000
PROACTIVE OUTREACH

Miami Herald 5/18/2020 Eric Barton

Includes Miami Salutes as part of Indiulges feature on how community organizations are providing support to healthcare 

professionals. 79,684

$5,981
PROACTIVE OUTREACH

The Patch 5/18/2020 Paul Scicchitano Mentions the GMCVB'S SOI, includes comments made by Rolando Aedo and Bill Talbert duiring the virtual event. 2,547,411 N/A PROACTIVE OUTREACH

Miami Times 5/21/2020 Carolyn Guniss Ran a dedicated article focused on Miami Shines campaign. 1,012 N/A PROACTIVE OUTREACH DIGITAL PRINT
Indulge Magazine 5/22/2020 Jenny Perez Bill included in Executive Q&A tied to South Florida leaders 79,684 $750

MICE Coverage
HotelExecutive May 4, 2020 Nancy Loman Scanlon MICE 5,439                   $10 Other DIGITAL

USAE eNS May 4, 2020 Jon Trager MICE 2,000                   $4,725 Proactive Pitching DIGITAL

Northstar Meetings Group May 12, 2020 Elise Schoening MICE 59,476                 $550 Proactive Pitching DIGITAL

Northstar Meetings Group May 15, 2020 Alex Palmer MICE 33,202                 $62 Proactive Pitching DIGITAL

The Meetings Magazine May 18, 2020 David Swanson MICE 1,575                   $3 GMCVB DIGITAL

HotelExecutive May 20, 2020 N/A MICE 6,628                   $12 Other DIGITAL

DIGITAL

DIGITAL

DIGITAL

DIGITAL

BROADCAST

PRINT

PRINT

BROADCAST

PRINT

RADIO

DIGITAL

BROADCAST

BROADCAST

PRINT

http://msn.com/
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Greater Miami CVB Unveils “Miami Shines” Campaign

By Jonathan Trager

The Greater Miami CVB has
unveiled Miami Shines, a tourism-
recovery campaign created in
preparation for the gradual reopening
of Miami-Dade County’s travel and
hospitality industry.

Announced on April 30, Miami
Shines will serve as the foundation for a
full recovery campaign supported by
advertising, social media, and public
relations. That campaign will launch
once hotels are open for leisure and
business travelers, according to the
CVB.

The bureau said Miami Shines centers
around what makes Greater Miami and
the Beaches such a special place:
diverse community, people, places,
neighborhoods, experiences, and its
weather and sunshine.

“The GMCVB is focused on creating
programming aimed at helping
businesses and workers who depend
on tourism for their livelihood. We see
this as an integral part of what we do to
support the local economy,” said
William Talbert, President & CEO of the
CVB.

The campaign kicks o� a pre-
recovery phase, which includes an
inspirational video produced in English,
Spanish, and Creole targeting future
leisure and business travelers, as well
as meeting planners.

The program includes a Miami
local-pride initiative and o�ers
residents a Miami Shines Toolkit,
which encourages locals to share
their #MiamiShines moments on
social media.

Miami Shines is part of a series of
educational programs designed by
the CVB: Miami Eats, which
promotes restaurants o�ering
delivery and/or takeout menus to
encourage locals to enjoy Greater
Miami and the Beaches’ dining
options; Miami Salutes, which
shows support for the heroic work
front-line and �rst responders are
undertaking on the community’s
behalf; Virtual Miami, which o�ers
virtual programming for Miami’s
cultural institutions and other
attractions; Open Hotels for
Essential Lodgers, which responds
to an emergency order to limit
hotel reservations to Essential
Lodgers (which include health care
professionals, �rst responders and
patients’ families), by creating a
comprehensive list of hotels that
remain open for these guests; Help
for the Tourism Industry, a
webpage listing all the resources
and charitable opportunities
available for the travel and
hospitality industry; and the Miami
Pandemic Response Fund, which
was created to support struggling
families with emergency needs
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Treat mom to a tropical staycation with the gift of food, music games from around the world, including vanilla from Tahiti. 
Photo Sandra Thomas 
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May 2020 GMCVB Communications Report 

PRESS RECAP 
Following, please find a brief summary of relevant articles that have run due to our outreach and 
coordination. These are a result of communications initiatives that Kivvit has managed for the GMCVB 
for May. 
 

 
5/15/2020                                                                                    Unique Daily Visitors (UDV): 73,222 

 
Link to article 

 

 

https://www.miamiherald.com/news/business/tourism-cruises/article242740926.html


 2 

 



 3 

 
 

 
5/01/2020                                                                              Unique Daily Visitors: 6,041,752 

 
Link to Article  
 

 
 

https://www.msn.com/en-us/travel/news/shine-of-our-people-places-and-neighborhoods-tourism-officials-start-campaign-to-get-people-excited-about-vacation-in-miami/ar-BB13rWoF
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5/15/2020                                                                                         Print Circulation: 133,328 

 
PRINT 
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5/21/2020                                                                Unique Daily Visitors (UDV): 1,012 

 
Link to article 
 

https://www.miamitimesonline.com/business/gmcvb-launches-miami-shines/article_6fa9be4c-9ac8-11ea-95e5-a312802504ec.html


 9 

 
 
 

The Greater Miami Convention & Visitors Bureau (GMCVB) unveils Miami Shines, a tourism recovery 

campaign created in preparation for the gradual reopening of Miami-Dade County’s travel and hospitality 

industry. The GMCVB adds Miami Shines to a growing list of pre-recovery efforts designed to help drive 

business back to hotels, restaurants, museums and attractions. 

The campaign rolls out initially with a pre-recovery phase including an inspirational video produced 

in English, Spanish and Creole targeting future leisure and business travelers, as well as meeting planners. 

The program includes a Miami local-pride initiative and offers residents a Miami Shines 

Toolkit encouraging locals to share their #MiamiShines moments on social media. With its message of 

hope, Miami Shines will serve as the foundation for a full recovery campaign supported by advertising, 

social media and public relations once hotels are open for leisure and business travelers.  

The program is designed to ensure that the destination is positioned to recover as quickly as possible, 

offering relief in due time to Greater Miami’s tourism and hospitality industry, which accounts for the 

economic backbone of the community. Miami Shines centers around what makes Greater Miami and the 

Beaches such a special place: its diverse community, people, places, neighborhoods, experiences and, 

naturally, its weather and sunshine. Creative assets will showcase the serenity of the destination’s 

outdoors, nature and beaches while reflecting the community’s energy, which draws visitors, 

conventioneers, businesses, entrepreneurs and others from around the globe.  

“The GMCVB is focused on creating programming aimed at helping businesses and workers who depend 

on tourism for their livelihood. We see this as an integral part of what we do to support the local 

economy,” says William D. Talbert III, CDME, President & CEO of the GMCVB. “As a destination 

marketing organization, the GMCVB has helped Greater Miami’s community navigate challenging crises 
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in the past, including the Gulf Oil Spill, 9/11, Zika and countless hurricanes. We are resilient, and with 

the support of our community partners we will soon shine brighter than ever.”  

Miami Shines will include local, regional and national components to help drive leisure and meetings 

business back to hotels, restaurants, museums and attractions. Miami Shines is part of a series of 

programs designed by the GMCVB to educate guests and industry, mitigate effects from the coronavirus 

pandemic and at the appropriate time stimulate demand for the hospitality industry: 

Miami Eats by the GMCVB: The Miami Eats program promotes restaurants offering delivery and/or 

takeout menus to encourage locals to enjoy Greater Miami and the Beaches’ vast dining options while at 

home. Completely free and open to all Miami-Dade County restaurants, the program features a website 

that serves as a hub for people to search more than 1,000 restaurants by location, cuisine type and price 

point. For the full list of participants, visit www.GMCVB.com/MiamiEats. 

Salutes: The GMCVB launched this initiative to show support for the heroic work front-line and first 

responders are undertaking on the community’s behalf. The program calls on hotels, restaurants and 

retailers to extend special offers to hospital workers, medical professionals, firefighters, paramedics, 

National Guard and law enforcement officers who are putting others before themselves during this critical 

time. An updated list of special offers is available at www.GMCVB.com/MiamiSalutes. 

Virtual Miami: Many of Miami’s cultural institutions and other attractions have quickly responded to 

closures due to the Coronavirus pandemic with amazing virtual programming. The GMCVB has gathered 

links to online/social media offerings and is promoting nationally as a way to keep the Miami brand top-

of-mind with future customers and visitors. To learn more, visit www.GMCVB.com/VirtualMiami. 

Open Hotels for Essential Lodgers: Following a Miami-Dade County emergency order to limit hotel 

reservations to Essential Lodgers (which include health care professionals, first responders and patients’ 

families, among many others), the GMCVB created a comprehensive list of hotels that remain open for 

these guests. That list is updated in real time to make it as easy as possible for those who meet the criteria 

to search for available hotels. It can be accessed at www.GMCVB.com/Lodging. 

Help for the Tourism Industry: In response to increasing need, the GMCVB launched a webpage listing 

all the resources and charitable opportunities available for the travel and hospitality industry. It provides 

the industry and other GMCVB partners a look at how to secure assistance or even offer help should they 

be in the position to do so. Visit www.GMCVB.com/Help for more information. 

http://www.gmcvb.com/MiamiEats
http://www.gmcvb.com/MiamiSalutes
http://www.gmcvb.com/VirtualMiami
http://www.gmcvb.com/Lodging
http://www.gmcvb.com/Help
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Miami Pandemic Response Fund: Hospitality industry workers are among the hardest hit in terms of 

business impact and job losses as a result of low demand related to COVID-19. Thanks to a partnership 

among the GMCVB, United Way, Miami Herald/el Nuevo Herald, Health Foundation of South Florida 

and The Miami Foundation, a fund has been created to support struggling families with emergency needs 

including food, supplies, utilities, rent/mortgage assistance and micro-grants. Those wishing to apply or 

donate to the fund may do so online at https://portal.unitedwaymiami.org/COVID19 or by calling 1-800-

226-3320. 

More information visit www.GMCVB.com. 

 
May 2020                                                                 Print Circulation: 50,000 

 
Print  

https://portal.unitedwaymiami.org/COVID19
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5/01/2020                                                                       Unique Daily Visitors: 344,301 

 
Link to Article  
 

 

 

 

https://miami.cbslocal.com/2020/04/30/tourism-officials-start-campaign-get-people-excited-about-vacation-miami/
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5/04/2020                                                                           Unique Daily Listenership: 204,619 

 
Link to Segment   
 

https://www.dropbox.com/s/97lxs0umwt47l73/05.04.20%20WQBA%201140%20AM%20%5BRolando%5D.m4a?dl=0
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5/11/2020                                                                            Unique Daily Visitors (UMV): 3,918 

Daily Viewership: 1,897 
 
Link to article 

 
 

https://www.sflcw.com/news/coronavirus/tourism-officials-begin-plans-for-reopening-miami


 21 

 

 
 
Additional On-Air Segments 
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May 9th, 2020 at 12:04 PM 
Daily Viewership: 1,897 
 
May 9th, 2020 at 7:03 PM 
Daily Viewership: 1,636 
 
May 10th, 2020 at 3:03 PM 
Daily Viewership: 1,436  
 

 
5/22/2020                                                                                 Unique Daily Visitors (UDV): 79,684 

 
Link to article 
 

 

https://www.miamiherald.com/indulge/article242907631.html
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5/13/2020                                                                                          Print Circulation: 50,000 
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5/18/2020                                                                Unique Daily Visitors (UDV):  2,547,411 

 
Link to Article 
 

 

https://patch.com/florida/miami/tourist-driven-miami-will-focus-road-trip-strategy
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5/18/2020                                                                Unique Daily Visitors (UDV):  17,116 

 
Link to Article 
 

https://www.nbcmiami.com/news/local/mia-fll-prepare-for-passengers-as-south-florida-reopens/2233561/
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