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Case Study: Sports Themed Press Trip

Objective: Elevate Greater Miami as a sports travel capital and encourage staying beyond
the game to experience Miami’s neighborhoods, restaurants, attractions and hotels.
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Did that stop the party? C'mon... this
is Miami.
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FIFA Club World Cup 2025: Where to Watch and
Stay in Miami

Miami is gearing up for a summer of nonstop futbol and the excitement goes far

goal from substitut
Campana, igniting
WHERE TO STAY: The Elser Hotel is just a hop, skip, and a jump away

from the Kaseya Center — but the location isn't the sole reason whyit's a

beyond the pitch. With 32 of the world's top clubs competing across 12 U.S.

stadiums in the expanded 2025 FIFA Club World Cup, the Magic City emerges as great place to lay your head at night. The Elser has a stunning rooftop

a prime destination for fans. Hard Rock Stadium will host eight major matches, pool that overlooks downtown Miami, and a two-storey fitness centre

including appearances by Real Madrid, FC Bayern Munich, Boca Juniors, and that blows the average hotel gym out of the water. It's also a short walk

local legends Inter Miami CF, starring Lionel Messi. From the tournament opener to the Port of Miami, the world's largest cruise port.

on June 14 to the quarterfinal on July 1, Miami will vibrate with soccer energy.

Whether you're catching a match in person or looking for the next best viewing

experience, the city offers plenty of lively watch spots and fan-friendly hotels sc

you can stay close to the action and soak in every minute.



Case Study: Sports Themed Social Media
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Post- Workshop Takeaways

Collaborate don’t Compete: There is room for everyone at the table. When it comes to
establishing partnerships with other brands, focus on aligning so everyone can hit their own
target market. This helps get around the fact that most brands can’t afford sponsoring
World Cup and other major global events.

Lean Into the Local Community: Be sure to rally “local pride” for Miami as a host city for all
these major events - creates brand ambassadors to have locals sharing or engaging with
your brand. As visitors come and go, locals are a great support/core market to nurture.

Be Authentic: Some “marketing gloss” is great, but don’t get trapped into being
something you are not just to appeal to a sport. Instead, lean into your brand identity to
stand out and find a common thread to create an authentic connection to the event.

Human Interest Stories: Find ways to connect emotionally through real people and their
unique stories. This will get a wider audience to buy into an outcome they may not
otherwise have a vested interest in.
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